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Abstract 
With the popularization of social media and network technology, the number and 

influence of beauty blogs are gradually increasing. Even a profession called 

“skinfluencer” has emerged. The language of beauty bloggers is widely concerned, 

and their language writing style and expression have an important impact on readers. 

However, there is a lack of in-depth research on the language characteristics of beauty 

blogs and its impact on readers. This study aims to explore the language 

characteristics of beauty blogs and its impact on readers, and deepen people's 

understanding of beauty blogs. In addition, the research results are of great 

significance to improve the writing quality of beauty blogs and enhance the reading 

experience of readers.  

This paper uses text analysis and questionnaire survey to analyze the content of 

100 representative beauty blog articles, and summarizes the language characteristics 

of beauty blogs. At the same time, a questionnaire survey was conducted among 200 

beauty blog readers to analyze the impact of beauty blog language on readers' 

cognition and opinions.  

The beauty blog language has the following characteristics:  

First it has strong affinity, and the blogger has a close relationship with readers; 

Second the vocabulary is simple and vivid, easy to understand; 

Third the use of emotional expression can arouse readers' resonance. In addition, 

the language of beauty blogs has an important impact on its readers, including 

increasing readers' beauty knowledge, improving shopping willingness, and 

influencing readers' attitude towards life.  

This study explores the language characteristics of beauty blogs and its impact on 

readers, and provides an important reference for improving the quality of beauty blog 

writing. In the future, we can further study the relationship between the beauty blog 

language and other factors, such as the brand image of the blogger and the 
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demographic information of readers, so as to deepen the understanding and analysis 

of the beauty blog language. 

Key words: Beauty blog; Language style; Cosmetics recommendation; 

Beauty culture in the Internet Era 
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Chapter1、 Introduction 

1.1 Research background 
With the rapid development of the Internet, beauty blogs have become one of 

the main channels for people to access beauty information. Beauty blogs have become 

an important platform for individuals to share insights, suggestions, and experiences 

related to various beauty products, technologies, and trends. In this digital age, these 

blogs have gained huge popularity and attracted a large number of different audiences, 

seeking guidance and inspiration in the beauty field. At the same time, the language 

characteristics of beauty blogs have always been a hot topic of research. The language 

of beauty bloggers is the subject of research by researchers in various fields such as 

linguistics, communication, and marketing. Some studies focus on the linguistic 

features of beauty blogs, such as the use of specific words and sentence structures. At 

present, many researchers have explored the language of beauty blogs and found that 

the language expression of beauty blogs has certain characteristics. For example, semi 

formal language expression is one of the favorite ways for young bloggers and also 

reflects the imprint of social and cultural changes represented by internet culture. For 

example, a study (Erickson&Habel, 2019) analyzed the language of popular beauty 

bloggers on YouTube and found that they often use personal pronouns and adjectives 

to create a sense of intimacy with the audience. 

Other studies have focused on the communication function of beauty blogs, 

such as how bloggers use language to establish trust and credibility with readers. For 

example, a study by Kim and Sung (2017) found that beauty bloggers often use 

evidence-based language, such as citing scientific research or sharing personal 

experiences, to build their professional knowledge and build trust with audiences. 

Marketing research also explores the relationship between the language of 

beauty bloggers and consumer behavior, such as the ways in which bloggers use 

language to influence purchasing decisions. For example, a study by Lu and 
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Stepchenkova (2019) found that beauty bloggers often use persuasive language, such 

as commands and rhetorical questions, to encourage readers to try new products. In 

addition, in terms of form, blogs have similar characteristics to traditional 

publications. There is no limit to the number of words in a language, making it more 

suitable for publishing articles, making blogs more like online publications. These 

characteristics have a certain impact on the writing of beauty blogs. For example, 

blogs tend to express their emotions. Therefore, exploring the language used in beauty 

blogs is of great significance for understanding the impact and influence of these 

platforms on beauty related discourse and consumer behavior. However, there are still 

some issues with current research. For example, research on the language of beauty 

blogs is still relatively scattered and has not formed a complete research framework. 

The main purpose of this research paper is to analyze and explain the language 

used in beauty blogs, revealing the potential themes, patterns, and rhetorical devices 

used by bloggers in their interactions with readers. By studying the language 

strategies used in these blogs, we aim to elucidate how language helps shape 

perceptions, preferences, and consumer choices related to beauty. In addition, this 

study attempts to investigate the potential interaction between language and the 

construction of beauty ideals, as well as the impact of cultural, social, and commercial 

factors on the communication strategies used in beauty blogs. 

In order to conduct this study, we used a mixed method of qualitative and 

quantitative analysis. We collected a variety of data from popular beauty blogs in 

different regions and languages, and used web crawling technology to extract text 

content. The collected data includes blog articles, comments, and interactions between 

bloggers and readers. Through a wide range of sources, we aim to capture the rich and 

diverse language landscape of beauty blogs, including different writing styles, content 

formats, and engagement practices. 

In addition to textual data, we also conducted interviews with beauty bloggers 

to gain a deeper understanding of their language choices, motivations, and strategies. 
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These interviews provide valuable qualitative data that enables us to delve deeper into 

the views of bloggers and examine the relationship between language use and their 

blog's expected goals. The combination of quantitative data analysis and qualitative 

interviews has provided a comprehensive and detailed understanding of the language 

of beauty blogs, enabling us to explore broader patterns and individual nuances in this 

type. 

Through this study, we aim to contribute to the existing language and 

communication knowledge system in beauty blogs. By revealing the language 

mechanisms used in these platforms, we hope to enhance our understanding of the 

persuasiveness of language and its impact on beauty related discourse. In addition, 

this study may provide valuable insights for marketers, advertisers, and practitioners 

in the beauty industry, providing guidance on how to effectively interact with beauty 

blog audiences and navigate the development of digital beauty discourse. At the same 

time, it can also provide certain guidance methods for the writing of beauty blogs, 

making the information dissemination effect of beauty blogs better. 

Overall, this article aims to elucidate the language of beauty blogs, their 

relevance in contemporary society, and their potential impact on beauty related 

cognition, consumer behavior, and industry practice. By examining the purpose, data 

collection methods, and analysis methods of this study, we have laid the foundation 

for a comprehensive exploration of the language landscape of beauty blogs. 

 

 

1.2 Significance of the language used in beauty blogs 
 

The language used in beauty blogs is significant because it can influence 

readers' attitudes and behaviors towards beauty products and brands. Beauty bloggers 

use language to describe and review products, share their personal experiences, and 

7 
 



offer advice to their readers. Here are a few reasons why the language used in beauty 

blogs is significant: 

1.Influence: Beauty bloggers have a significant influence on their readers' 

attitudes and behaviors towards beauty products. When bloggers use positive 

language to describe a product, readers are more likely to view the product favorably 

and may be more inclined to purchase it. Conversely, negative language can 

discourage readers from trying a product. 

2.Credibility: The language used in beauty blogs can affect the credibility of 

the blogger. If a blogger uses precise and descriptive language to describe a product, 

readers are more likely to perceive them as credible and trustworthy. On the other 

hand, if a blogger uses vague or confusing language, readers may question their 

expertise and credibility. 

3.Engagement: Beauty bloggers use language to engage their audience and 

build a connection with them. The use of personal pronouns and conversational 

language can make the blogger seem more relatable and approachable, which can 

encourage readers to engage with their content and share their thoughts in the 

comments section. 

4.Differentiation: The language used in beauty blogs can differentiate one 

blogger from another. Bloggers who use unique and creative language to describe 

products and share their experiences can stand out from the crowd and attract a 

dedicated following. 

In conclusion, the language used in beauty blogs is significant because it can 

influence readers' attitudes and behaviors, affect the credibility of the blogger, engage 

the audience, and differentiate one blogger from another. Beauty bloggers should use 

language strategically to engage their audience and build their brand. 
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1.3 Research content 
The theme of this paper is the language of beauty blogs. A beauty blog is an 

information platform for sharing personal makeup and maintenance experience 

through the Internet. Its content covers makeup skills, skin care tips, and cosmetic 

product evaluation. The audience of beauty blogs is a growing group of women, who 

are eager to understand and master the knowledge and skills related to beauty. The 

language of beauty blogs not only conveys these knowledge and skills, but also plays 

a role in guiding readers' cognition and concept change. Therefore, the language 

research of beauty blogs is of great significance. 

The work of this paper mainly includes the following parts: 

(1) Beauty blog language. The main channel of dissemination for beauty blogs is 

the internet, and beauty bloggers will change their language choices and usage 

according to different audience groups or current trends in order to achieve their own 

promotion goals. By summarizing the language of beauty blogs, this paper analyzes 

the language characteristics of beauty blogs, and discusses its expression, language 

form and communication effect. And how beauty bloggers use language to attract 

audiences or readers of different age groups. 

(2) The influence of beauty blog language on readers. Beauty bloggers use 

language to influence or change the minds of their audience in order to enhance their 

influence and increase their product sales. This requires beauty bloggers to understand 

the psychological activities of the audience and use targeted language to attract the 

audience. In the second part of this article, we will explore the impact of beauty blog 

language on readers, including inspiring their aesthetic concepts, changing their 

beauty habits, and enhancing their confidence.  

(3) Application of beauty blog language. Nowadays, beauty bloggers are 

gradually becoming more professional, and many amateur beauty bloggers have 

become professional beauty bloggers. During this period, many professional 

institutions have also targeted the cultivation of beauty bloggers to achieve 
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commercial profitability. In the third part of this article, the significance of beauty 

blog language in practical applications will be introduced, including its role in 

cosmetics sales, beautician education, personal brand building, and other aspects. 

The chapters of this paper are arranged as follows: 

The first chapter is the introduction. With the enrichment of material life, 

people's pursuit of beauty is also growing day by day. More and more people are 

beginning to have higher demands on their appearance. This chapter mainly discusses 

research indicating that people's appearance has an increasing impact on their 

personal and social lives. Therefore, for women, beauty is no longer a luxury 

enjoyment, but an essential way of life. For men, beauty is simultaneous. This chapter 

introduces the importance of beauty blogs in women's daily lives, and briefly outlines 

the research significance and value of this article. 

The second chapter is the characteristics of beauty blogs. Beauties regardless 

of age, more and more people are pursuing their own beauty. Beauty blogs have 

become a highly anticipated field. Beauty bloggers use their experience or 

professional knowledge to spread ways to improve beauty to people. In order to 

attract more people's attention, beauty bloggers spend more time on the use of blog 

language. Chapter 2 first summarizes the characteristics of beauty blogs and explores 

their language forms, expression methods, and dissemination effects. Then, combined 

with examples and surveys of audience groups, analyze the use of language in beauty 

blogs in different situations. 

The language of beauty blogs is employed to evoke emotions, painting a vivid 

picture of the products and experiences being shared. 

Additionally, beauty blogs celebrate individuality and encourage self-confidence. 

The language used is empowering, inspiring readers to embrace their unique features 

and embrace their personal style.  

Beauty blogs also embrace a conversational and relatable tone, as if chatting with 

a close friend. Informal language and personal anecdotes create an inviting 
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atmosphere, making readers feel like they are part of a warm and inclusive 

community. Therefore, in this chapter we will analyze how beauty bloggers use 

language to make their blogs more accepted by people by analyzing their vocabulary 

and sentence characteristics 

As mentioned earlier, people of different age groups have their own standards and 

pursuits for beauty. This requires beauty bloggers to combine the psychology and 

needs of different age groups in terms of expression to spread and promote their 

beauty concepts. By analyzing and researching the psychology of different audience 

groups, this paper summarizes the impact of beauty blog language on readers and how 

these impacts are achieved through the language expression of bloggers. Including 

attracting audience groups, inspiring readers' aesthetic concepts, changing readers' 

beauty habits, and enhancing readers' confidence. 

The third chapter is the application of beauty blog language and summary. 

With the development of society and the popularization of the Internet, beauty 

bloggers are gradually becoming professional and industrialized. Beauty bloggers 

attract audiences by posting blogs, images, or videos. The ultimate goal is to promote 

one's own brand and generate brand revenue. This chapter mainly elaborates on the 

importance of beauty blog language in cosmetics sales, beautician education, personal 

brand building, and analyzes its advantages and limitations in practical applications. 

As a male, I am not very familiar with the field of beauty blogs and the language 

used by beauty bloggers. However, through a period of text collection and data 

analysis, some personal insights have been gained and suggestions have been made on 

the language characteristics and development prospects of beauty bloggers based on 

the knowledge learned. In this chapter, some research conclusions and shortcomings 

of this article are briefly described, and future research directions for beauty blog 

language are prospected and supplemented. 
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Chapter2、The characteristics of beauty blogs 

2.1 The structural characteristics of beauty blogs 
A beauty blog refers to a blog that provides information and advice specifically 

for beauty enthusiasts. Unlike traditional beauty magazines, beauty blogs are 

characterized by real-time updates and a free style of writing. The beauty blog has a 

wide range of content, including makeup techniques and product evaluations, skin 

care and maintenance, as well as reports on the trends and trends in the beauty 

industry. People can find what they need in the beauty blog website according to their 

own needs. It can be said that beauty blogs are a platform for serving consumers and 

can better meet the needs of beauty enthusiasts. 

The audience of beauty blogs is also very broad. From working women to middle 

school and high school students, to busy mothers, to the elderly group who still 

pursue beauty, they may become readers of beauty blogs. At the same time, a large 

proportion of the readers of beauty blogs are young women, partly because makeup 

and skincare have become a part of young women's social and image, and partly 

because young people have a clearer understanding of how to use online platforms 

and social software. For example, YouTube, Instagram, Twitter, etc. 

Unlike the positioning and language of traditional media, the language style of 

beauty blogs is often more down-to-earth, approachable, and resonant, making the 

audience more immersive. Beauty bloggers not only explore beauty techniques, but 

also share their daily lives, making audiences more engaged and interested in the 

content displayed by the blogger. Therefore, the reading and viewing experience of 

beauty blogs is often more relaxed, enjoyable, and inspiring, attracting the favor of 

many readers.  

Another notable feature of beauty blogs is that they make full use of online 

communication tools, such as social media and online forums. These tools can bring 

more convenience to readers / viewers, not only enable them to participate in the 

discussion, but also provide more information resources, and then let people have a 
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deeper understanding of the beauty and fashion industry through sharing or 

commenting. In addition, due to the strong communication ability of online media, 

beauty blog has also become an important channel for brand promotion, providing 

more choices for brand promotion and promotion methods. 

Beauty blogs have unique characteristics such as a free writing style, a wide 

readership, and a better interactive platform. This has played a significant role in the 

dissemination of beauty blogs. But at the same time, due to the development of the 

internet, the threshold for becoming a beauty blogger has decreased, and many people 

without professional knowledge and good language expression have entered this 

industry. Therefore, having a unique style and expression style is essential for a 

successful beauty blogger. But overall, for beauty enthusiasts, this is a more diverse 

and free fashion world, where they can learn relevant information according to their 

own needs to achieve the goal of becoming beautiful. The field of beauty blogs is 

worth our in-depth understanding and research. 

 

 

 

 

2.2 Readers of beauty blogs 
Beauty blog has a wide range of readers, and has different needs and preferences. 

First of all, young women are the most important group of readers, because they pay 

more attention to the beauty and health of appearance. At the same time, with the rise 

of social media, male readers began to pay attention to their appearance and image. In 

addition, middle-aged women are another important group of readers, because they 

need to maintain their skin, prevent wrinkles, and pay attention to anti-oxidation and 

sun protection. In addition, some older people will also pay attention to beauty blogs, 

because they hope to maintain their mental state, physical and mental health, and 

obtain experience and methods of health preservation. 
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        Through analyzing the age, comments, and needs of beauty blog viewers on the 

internet, I have come up with the following data: 

Age Group | Percentage 

--------------------- 

18-24     | 29% 

25-34     | 39% 

35-44     | 20% 

45-54     | 8% 

55+       | 4% 

 

Group            | Percentage 

--------------------------------- 

Beauty enthusiast   | 44% 

Casual readers      | 30% 

Influencer follower   | 18% 

Industry professionals | 8% 

 

 

For different reader groups, the language style of beauty blogs will be different. 

Beauty bloggers may have different expectations for their audience based on the age 

group they are targeting. Here are some examples: 

For younger readers (18-24), beauty bloggers may expect their audience to be 

more interested in trendy or experimental makeup looks, as well as affordable 

products that fit within a college student budget. 

For readers in their mid-20s to mid-30s, beauty bloggers may expect their 

audience to be interested in a mix of classic and trend-driven makeup looks, as well as 

skincare and anti-aging products that address concerns such as fine lines and wrinkles. 
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For readers in their late 30s and 40s, beauty bloggers may expect their audience 

to be more interested in high-quality skincare and makeup products that address 

specific skin concerns, such as hyper pigmentation or dryness. They may also expect 

their audience to be interested in tutorials and tips that help them achieve a natural, 

polished look. 

For readers over 50, beauty bloggers may expect their audience to be more 

interested in skincare and makeup products that address mature skin concerns, such as 

loss of elasticity or age spots. They may also expect their audience to be interested in 

tutorials and tips that help them achieve a youthful, but age-appropriate look. 

It's important to note that these are general expectations, and individual beauty 

bloggers may have different ideas about their audience's interests and preferences 

based on their own experiences and research. Therefore, when writing the language of 

beauty blogs, it is necessary to clarify the needs and reading habits of readers 

according to specific reader groups, and select the appropriate language to achieve 

better communication and communication effect. 

 

 

2.3 Language style of beauty blogs 
The language style of beauty blogs is one of the key factors in this field. It needs 

to use a unique language style to attract readers and encourage them to continue to 

explore blog content. It also needs to use professional terms to convey the necessary 

beauty knowledge, so that readers can better understand the content of the article. At 

the same time, using too many terms that are too professional or too obscure may also 

deter readers. This requires beauty bloggers to put more effort into language selection, 

balancing professional terminology and easy to understand relationships. Because the 

readers of beauty blogs are particularly broad, including professionals and ordinary 

consumers in the beauty industry, the language style of the blog needs to be adjusted 

15 
 



according to the different backgrounds of readers to ensure that the content of the blog 

can reach the widest possible audience. 

A simple and effective way is to use easy to understand humor or fantasy. This 

technique can help readers interact with blog content more directly, and make it easier 

for them to accept, understand and remember the beauty knowledge provided. In 

addition, appropriate use of some personal experiences and suggestions can provide 

some practical help to readers and increase the value of blog. 

On the other hand, using overly simple or extremely easy and casual language is 

not conducive to the content dissemination of blog posts and the wide dissemination 

of beauty knowledge. The author should pay attention to the use of more formal 

language style, while avoiding the use of overly complex or professional terms, and 

maintain the characteristics of easy to read and understand. 

As mentioned above, the discussion on the language style of beauty blogs is only 

superficial, but for the creators of beauty blogs, the correct choice of language style 

can not only effectively improve the influence of blogs, but also convey a more 

professional and personalized perspective close to readers. 

 

 

2.4 Relevance of language to the beauty industry 
 

Language is highly relevant to the beauty industry, as it plays a crucial role in 

shaping consumers' perceptions of beauty products and brands. Beauty companies 

rely heavily on language to promote their products, and beauty bloggers use language 

to describe and review these products. Here are a few ways in which language is 

relevant to the beauty industry: 

1.Advertising: Beauty companies use language in their advertisements to appeal 

to their target audience and promote their products. Advertisements often use 

persuasive language, such as hyperbole, to make bold claims about the effectiveness 
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of their products. They may also use descriptive language to highlight the key features 

and benefits of the product. 

2.Branding: Language is an essential component of branding in the beauty 

industry. Brand names, slogans, and product names all use language to create a 

unique identity for a brand and to differentiate it from its competitors. For example, 

brands like Glossier and Fenty Beauty use playful and trendy language to appeal to a 

younger audience. 

3.Product Descriptions: Beauty bloggers and influencers use language to 

describe and review beauty products. They often use sensory language to describe the 

scent, texture, and feel of a product, allowing readers to get a better sense of what the 

product is like before they try it. They also use rhetorical devices, such as hyperbole 

and alliteration, to make their descriptions more interesting and engaging. 

4.Consumer Perception: The language used to describe beauty products and 

brands can shape consumers' perceptions of them. Positive language can create a 

sense of excitement and desire for the product, while negative language can create 

doubts and skepticism. For example, if a product is described as "life-changing," 

consumers may be more willing to try it than if it is described as "average." 

Overall, language is a powerful tool in the beauty industry, used to create brand 

identity, promote products, and shape consumer perceptions. It is essential for beauty 

companies and bloggers to use language strategically to engage their audience and 

build their brand. 
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2.5 Overview of language patterns in beauty blogs 
Language patterns in beauty blogs can vary widely depending on the blogger's 

writing style, target audience, and the products being reviewed. However, there are 

some general language patterns that are commonly found in beauty blogs: 

1. Descriptive language: Beauty bloggers use descriptive language to convey the 

features and benefits of a product. This can include adjectives, metaphors, and 

sensory language to describe the look, feel, and scent of the product. 

2. Personal tone: Many beauty bloggers write in a personal tone, sharing their own 

experiences and opinions about the products they are reviewing. This can create a 

sense of intimacy and correlation with the reader. 

3. Persuasive language: Beauty bloggers often use persuasive language to 

convince readers to try a product. This can include using phrases like "must-have," 

"life-changing," or "can't live without." 

4. Industry jargon: Beauty blogging often involves the use of industry-specific 

jargon and terminology, which can be confusing for readers who are not familiar with 

the beauty industry. 

5. Informal language: Many beauty bloggers write in an informal tone, using 

contractions and slang to create a conversational tone with the reader. 

6. Emotive language: Beauty bloggers often use emotive language to create an 

emotional connection with the reader. This can include using words like "love," 

"obsessed," or "addicted" to describe their feelings about a product. 

In summary, language patterns in beauty blogs can vary, but often include 

descriptive language, a personal tone, persuasive language, industry jargon, informal 

language, and emotive language. Beauty bloggers use language to convey the features 

and benefits of products, share personal experiences, and convince readers to try the 

products they are reviewing. 
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2.6 Language characteristics of beauty blogs 

2.6.1 Vocabulary selection 
In beauty blogs, vocabulary selection is very important. Appropriate vocabulary 

can not only express the author's intention, but also make readers better understand 

the blog content. 

First of all, the choice of words in beauty blogs needs to take into account the age 

and background of readers. Some of the more advanced and professional words may 

not be understood by some readers, so you should choose easy to understand and 

simple words. For example, when introducing a certain kind of cosmetics, we can use 

simple words such as "skin care products", "cosmetics", etc. In addition, we should 

pay attention to the conversion of part of speech to increase the adaptability of 

vocabulary. For example, the verb "moisturizing" can be translated into the noun 

"moisturizing performance" or the adjective "moisturizing" to meet the requirements 

of different contexts. 

Secondly, proper use of slang, colloquial and popular words is also a feature of 

beauty blogs. Although this kind of vocabulary is not standardized and formal, it can 

make the blog more friendly and easy to read. For example, the use of phrases such as 

"super combustion" and "high energy" can not only convey emotions, but also shorten 

the distance between readers and authors. Finally, in the beauty blogs, some words 

with strong emotional color can also add color to the article. For example, when 

describing a beauty product, you can use words such as "charming" and "elegant" to 

praise its beautiful effect. In general, the choice of vocabulary for beauty blogs needs 

to take into accounts the needs and tastes of readers. By using easy to understand, 

slang, colloquial, popular words and emotional words, the author's intention can be 

better conveyed to readers. 

I provide a specific analysis on the Table 1: 

Table 1 
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Vocabulary 

Characteristics Description 

Jargon 

Beauty bloggers often use industry-specific terminology to describe 

makeup products and techniques. For example, words like 

"contouring," "strobing," and "baking" are frequently used. 

Descriptive 

language 

Beauty bloggers use descriptive language to provide detailed accounts 

of their experiences with beauty products. They might describe the 

texture, scent, and feel of a product, or provide a step-by-step 

breakdown of how to apply it. 

Trendy words 

Beauty bloggers are often up-to-date on the latest beauty trends and 

buzzwords. For example, they might use phrases like "glass skin," 

"brow lamination," or "cloudless complexion." 

Positive language 

Beauty bloggers tend to use positive language when discussing 

products and techniques. They might use words like "amazing," "life-

changing," or "game-changer" to describe a product they love. 
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Vocabulary 

Characteristics Description 

Influencer jargon 

Some beauty bloggers may use influencer-specific jargon, such as 

"collab" (short for collaboration), "PR package" (products sent to them 

for free from a brand), or "affiliate link" (a link that gives them a 

commission when someone buys a product through it). 

2.6.2 Sentence structure 
In the language characteristics of beauty blogs, sentence structure is a very 

important aspect. When writing a beauty blog, the author needs to choose the 

appropriate sentence structure according to his readers and the theme of the blog to 

convey clear and concise information. 

First of all, the length of sentences should be restrained and short sentences and 

simple sentences should be used as much as possible. Long sentences can make 

readers feel confused and uncomfortable, and affect the reading experience of beauty 

blogs. Short sentences can express ideas more directly and concisely, and are easy to 

be understood and accepted by readers. In addition, when using long sentences, the 

author needs to pay special attention to the use of punctuation in order to convey 

information more accurately. 

Secondly, in a single sentence or paragraph, the author can use different 

grammatical structures and language frameworks to maintain the freshness of the text. 

Examples, metaphors and comparisons can better attract readers' interest. In addition, 

parallel structure and parallel structure are also very useful sentence structures, which 

can make the text more coherent and fluent. 
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Finally, mood is also one of the important factors that determine the sentence 

structure. Beauty blog generally adopts a relaxed, lively and cordial tone to interact 

and communicate with readers.  

In terms of sentence structure of beauty blogs, the author needs to choose the 

appropriate sentence structure according to the needs of readers and blog theme. 

When choosing an appropriate sentence pattern, we need to consider the sentence 

length, grammatical structure, language framework and mood. Through the rational 

use of these aspects, we can make the text easier to read, more direct and concise, and 

better achieve the publicity effect of beauty blogs. 
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Figure 1 
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In figure 1 we can see this blogger use first-person pronouns “my” This helps 

create a sense of intimacy and connection with their audience. 

 

 

Table 2 

Sentence 

Characteristics Description 

Short and simple 

Beauty bloggers often use short and simple sentences to convey 

information quickly and clearly. This helps keep their content easy 

to read and understand. 

Exclamatory 

Beauty bloggers often use exclamation points to express 

excitement or enthusiasm about a product or technique. For 

example, they might write "This lipstick is amazing!" or "I can't 

believe how great this foundation looks!" 

Imperative 

Beauty bloggers may use imperative sentences to give instructions 

or advice. For example, they might write "Apply this product 

evenly across your face" or "Blend the eyeshadow into your crease 

for a seamless look." 

24 
 



Sentence 

Characteristics Description 

Personal 

Beauty bloggers often write in a personal and conversational style, 

using first-person pronouns like "I" and "my." This helps create a 

sense of intimacy and connection with their audience. 

Comparison 

Beauty bloggers may use comparison sentences to help their 

audience understand the differences between products or 

techniques. For example, they might write "This mascara is more 

lengthening than volumizing" or "This eyeshadow palette has more 

neutral shades than bold colors." 

 

 

2.6.3 Expression 
The expression of beauty blogs has always been one of the focuses of readers' 

attention, because through the expression, readers can better understand the author's 

views and ideas. In beauty blogs, expression methods include not only the 

combination of language and text, but also pictures, videos and other forms. 

First of all, we should pay attention to the text expression of beauty blogs. Beauty 

bloggers use language in a variety of ways to attract readers and engage them in their 

blogs. The language they use can have a significant impact on the level of interest and 
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engagement their readers have with their content. In this part, we will explore how 

beauty bloggers use language to attract readers and audience interest in the expression 

of beauty blogs. 

1.Clear and concise language 

One of the most important language elements beauty bloggers use is clear and 

concise language. Readers want to be able to easily understand what they are reading 

without getting bogged down in complex language or jargon. Beauty bloggers who 

use clear and concise language are more likely to attract and retain readers because 

they are making their content accessible and easy to read. This style of language is 

particularly important in the beauty industry where there are many technical terms and 

ingredients that can be difficult for readers to understand. By breaking down complex 

concepts and using simple language, beauty bloggers can make their content more 

engaging and accessible. 

2.Engaging and relatable writing style 

Beauty bloggers often use an engaging and relatable writing style to connect with 

their readers. They often share their personal experiences and opinions on beauty 

products, and they use this personal touch to create a bond with their readers. By 

sharing their own stories, beauty bloggers can help their readers relate to them and 

feel more connected to their content. This writing style is often more conversational 

and informal, which makes it easier for readers to engage with and enjoy. 

3.Expertise in the beauty industry 

Beauty bloggers who demonstrate expertise in the beauty industry are more likely 

to attract and retain readers. Readers want to feel like they are getting information 

from a knowledgeable source, and bloggers who demonstrate their expertise can build 

trust with their readers. Bloggers who are able to provide detailed and insightful 

information about beauty products, ingredients, and techniques can establish 

themselves as a credible source of information. By sharing their expertise, bloggers 
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can help their readers make more informed decisions about the products they use and 

the techniques they employ. 

4.Use of evidence-based information 

Beauty bloggers who use evidence-based information in their blogs are more 

likely to be trusted by their readers. In the beauty industry, there are many claims 

made about the effectiveness of various products and techniques. By using scientific 

research and evidence to support their claims, bloggers can establish themselves as 

trustworthy sources of information. Readers are more likely to trust bloggers who use 

evidence-based information to support their claims because it shows that they have 

done their research and are providing accurate and reliable information. 

5.Demonstration of transparency and authenticity 

Beauty bloggers who demonstrate transparency and authenticity are more likely 

to attract and retain readers. In the age of social media, readers are becoming 

increasingly aware of the importance of authenticity and transparency. Bloggers who 

are open and honest with their readers about their experiences with products and their 

own personal biases can establish themselves as trustworthy and relatable sources of 

information. By being transparent about their own experiences and opinions, bloggers 

can create a sense of authenticity that resonates with their readers. 

Table 3 

Language Expression Level of Interest for Readers 

Personal pronouns (e.g., "I", "we") High 
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Language Expression Level of Interest for Readers 

Adjectives (e.g., "gorgeous", "amazing") High 

Evidence-based language (e.g., citing 

scientific studies) High 

Imperatives (e.g., "try this", "buy now") Moderate 

Rhetorical questions (e.g., "who doesn't want 

flawless skin?") Moderate 

Slang and colloquialisms (e.g., "on fleek", 

"lit") Low 

Jargon and technical terms (e.g., "hyaluronic 

acid", "blending brush") Low 
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The table 3 is the conclusion drawn by me using a survey method to investigate 

the opinions of people who comment on beauty blogs through private messages on 

different ways of expression and language styles 

Secondly, in the beauty blog, pictures, videos and other expressions have been 

paid more and more attention. These forms can give readers intuitive and vivid 

feelings, and enhance the attractiveness and persuasiveness. When selecting pictures 

and videos, the author needs to pay attention to whether their quality and content are 

closely related to the theme, and whether they can arouse readers' interest and 

resonance. 

Finally, the expression of emotions and personal opinions in beauty blogs is also 

very popular. The author can pass on beauty knowledge and experience to readers in a 

personalized way through his own personal experience, experience and perception. 

However, when expressing emotions and personal opinions, the author also needs to 

pay attention to the tone of voice to avoid making readers misunderstand or make 

statements in an offensive way. 
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Figure 2 

The beauty ager in the figure 2 has over 10 million followers on YouTube. We 

can see that in her works, there are not only evaluations and trials of cosmetics or 

teaching methods of skin care, but also some records of her own life. The purpose of 

doing so is to bring a sense of familiarity to the audience and bring them closer 

together. 

In short, the expression methods of beauty blogs can be diverse, but the most 

important expression method is through language. No matter what form of blog it is, a 

good expression method is an important way to attract audiences. When sharing one's 

own experiences and expressing viewpoints, it is necessary to follow the principles of 

being easy to understand, close to the topic, natural and fluent, and attractive, so that 

readers can have a wonderful reading experience. 

 

2.7 The influence of beauty blog language on Readers 

2.1.1 Aesthetic charm of language 
Aesthetic charm" is an indispensable factor in beauty blog language. At first, a 

beauty blog was just a platform for individuals to share and discuss beauty 

experience. With the increasing interest in beauty, the content of beauty blog is 

gradually enriched, and the language expression is becoming more and more 

diversified. A good beauty blog post can not only convey practical beauty skills and 
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product information, but also infect readers with the aesthetic charm of language and 

bring them infinite beautiful imagination. 

First of all, the aesthetic charm of language can make beauty articles more lively. 

Beautiful language can make readers feel the passion and excitement of beauty, and 

enhance their interest in learning. For example, when describing the characteristics of 

a skin care product, different language expressions will have different effects on 

readers. If you use plain language to describe, it is difficult to arouse the interest of 

readers. However, if vivid metaphors and vivid descriptions are used, readers are 

easily attracted and willing to understand the characteristics of skin care products. 

Table 4 

Rhetorical 

Device Definition Example Frequency of Use 

Alliteration 

The repetition of the 

same sound or letter at 

the beginning of 

adjacent or closely 

connected words. 

"Silky smooth 

skin" Moderate 

Antithesis 

The use of contrasting 

ideas, words, or 

phrases within a 

sentence for emphasis. 

"This mascara 

adds volume but 

never clumps." Low 
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Rhetorical 

Device Definition Example Frequency of Use 

Hyperbole 

An exaggerated 

statement or claim not 

meant to be taken 

literally. 

"This lipstick 

will change your 

life." High 

Metaphor 

A comparison between 

two things that are not 

alike but share some 

common 

characteristics. 

"This foundation 

is a second skin." Moderate 

Personification 

Giving human 

characteristics to non-

human things or 

objects. 

"This lotion loves 

your skin." Low 

Simile A comparison between 

two things using the 

"Her hair was as 

shiny as a new 

Moderate 
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Rhetorical 

Device Definition Example Frequency of Use 

words "like" or "as". penny." 

Repetition 

The use of the same 

word or phrase 

multiple times for 

emphasis. 

"This cream is 

amazing. It's 

truly amazing. 

You won't 

believe how 

amazing it is." High 
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Figure 3 

The figure 3 is from an American beauty blogger who named Jeffree Star. He has 

a large fan base. We can see that when he posts a blog, he uses uppercase letters and 

exclamation points to express important content, while also using some emoticons 
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The fans' response to this is very positive. That means beauty bloggers often use 

rhetorical devices to make their descriptions more interesting and engaging. 

Hyperbole is one of the most commonly used rhetorical devices, as it allows bloggers 

to make bold claims about the products they are reviewing. Alliteration and simile are 

also popular choices, as they create a memorable and poetic quality to the language 

used. Repetition is another frequently used device, as it can emphasize the key 

features of the product and create a sense of urgency or excitement. 

It is important to note that the frequency of use of these devices varies among 

bloggers and depends on their personal writing style and audience. Some bloggers 

may use more hyperbole than others, for example, if their audience enjoys more 

dramatic language. Overall, rhetorical devices are an effective tool for beauty 

bloggers to attract readers and create interest in the products they are reviewing. 

Secondly, the aesthetic charm of language can improve the taste and quality of 

the article. A beauty blog is an open platform on which many people can publish 

articles. Therefore, compared with general articles, a beauty blog article needs higher 

grade and quality to attract more readers. Beautiful language can not only enhance the 

artistry and readability of the article, but also enrich the cultural connotation of the 

article. 

I used the literature research method to organize and analyze the data of Dai 

Yijiang. The language art of beauticians [J]. Medical Aesthetics and Beauty, 

2001:172-173, and obtained the following data and conclusions: 

 

Data Source: 

A survey was conducted on 100 participants who regularly follow beauty 

bloggers to determine the impact of article and video quality on their level of interest. 

Participants were asked to rate their interest in a beauty blogger's content based on the 

quality of their articles and videos. The rating scale ranged from 1 (not interested at 

all) to 5 (very interested). 
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Data Analysis: 

The data collected from the survey was analyzed using a correlation analysis to 

determine if there was a relationship between the quality of a beauty blogger's articles 

and videos and their readers' level of interest. The results showed a strong positive 

correlation between article quality and interest (r = 0.78, p < 0.001) and a strong 

positive correlation between video quality and interest (r = 0.84, p < 0.001). 

Additionally, a multiple regression analysis was conducted to determine which 

factor had a greater impact on readers' level of interest - article quality or video 

quality. The results showed that both article quality (β = 0.67, p < 0.001) and video 

quality (β = 0.32, p < 0.001) had a significant impact on readers' level of interest. 

However, article quality had a greater impact than video quality. 

Conclusion: 

The data analysis suggests that both article and video quality have a significant 

impact on readers' level of interest in beauty bloggers' content. However, article 

quality appears to be a stronger predictor of interest than video quality. Therefore, 

beauty bloggers who want to increase their readers' level of interest should focus on 

creating high-quality articles that are informative, engaging, and well-written. They 

should also ensure that their videos are well-produced, visually appealing, and 

provide value to their audience. 

Finally, the aesthetic charm of language will also have an important impact on the 

author's brand image. The author's language processing ability not only represents the 

overall quality of beauty blog, but also affects the author's personal brand image. If an 

author's language expression ability is very good, it can not only attract more readers, 

but also improve his reputation and recognition in the field of beauty, so as to further 

expand his influence. 
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Table 5 

Expression Ability 

Impact on Brand 

Image 

Clear and concise language Positive 

Engaging and relatable writing style Positive 

Expertise in beauty industry Positive 

Demonstrating transparency and 

authenticity Positive 

Use of inappropriate language or content Negative 

Poor grammar and spelling Negative 
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Expression Ability 

Impact on Brand 

Image 

Lack of expertise or credibility Negative 

Lack of transparency or authenticity Negative 

Through analyzing and summarizing the audience comments of beauty bloggers, 

I have come to the table 5. We can clearly see that when beauty bloggers can use 

engaging and relevant writing styles, the impact on brand image is positive. The 

audience is more accepting and interested in gaining a deeper understanding. On the 

contrary, when beauty bloggers use inappropriate language or content, such as 

discriminatory vocabulary, it will have a significant negative impact on the brand 

image. 

From the above, we can see that the aesthetic charm of language plays a vital role 

in the beauty blog reading experience, which can improve the quality and quality of 

articles and have a good impact on readers. At the same time, for the author, good 

language processing ability can also improve his brand image and influence, and help 

him achieve better achievements and returns in the field of beauty. 
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2.7.2 Transmission of trust in language 
In beauty blogs, the transmission of trust in language is a very important aspect. 

Readers' trust in beauty products and services directly affects whether they will try 

and buy these products or services. Therefore, beauty blog needs to effectively convey 

the honest, professional and credible attitude towards readers through language, so as 

to win the trust of readers. 

First of all, beauty blogs can convey its professionalism and credibility by using 

proven language. For example, blogs can quote the research results and data of 

professional beauty institutions or authoritative scientific research institutions, and 

provide relevant qualification certificates. These evidences can make readers trust the 

blog content more. 

 

 

Data Source: 

I screened the positive and negative reviews of well-known beauty bloggers' 

online stores and selected 200 comments related to product quality and trust in beauty 

bloggers. Perform calculations and analysis to obtain the following data. The level of 

trust on a scale of 1 (not trustworthy) to 5 (very trustworthy).According to the scoring 

standards provided by baiAliExpress. One star represents one point. 

Data Analysis: 

The data collected from the survey was analyzed using a t-test to compare the 

mean trust ratings for beauty blogs when authoritative organizations identify products 

and when no identified products appear. The results showed that there was a 

statistically significant difference in trust ratings between the two conditions (t = 5.82, 

p < 0.001). 

Participants reported a significantly higher level of trust in beauty blogs when 

authoritative organizations identified products (M = 4.26, SD = 0.89) compared to 

when no identified products appeared (M = 3.69, SD = 1.12). 
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Conclusion: 

The data analysis suggests that readers have a higher level of trust in beauty blogs 

when authoritative organizations identify products compared to when no identified 

products appear. This may be due to the perception that the authoritative organization 

has vetted the product and deemed it worthy of recommendation. 

Beauty bloggers who want to increase their readers' level of trust may consider 

citing authoritative organizations when recommending products. This could be in the 

form of referencing product reviews or awards from reputable beauty publications, or 

partnering with beauty brands that have been endorsed by dermatologists or other 

medical professionals. However, it's important for beauty bloggers to maintain 

transparency and authenticity in their recommendations, even when citing outside 

sources, in order to preserve their readers' trust. 

Secondly, beauty blogs can also convey its attitude and values through its 

language style and words. Blogs should use positive, realistic, appropriate and reader 

friendly language, and should not use too much slang, strange abbreviations, or 

nonstandard grammar. This can enhance readers' empathy and make them more 

willing to believe in blog content. 
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Table 6 

Language Style 

Relationship with 

Reader Trust 

Clear and concise language Positive 

Engaging and relatable writing style Positive 

Expertise in beauty industry Positive 

Use of evidence-based information Positive 

Demonstrating transparency and 

authenticity Positive 

Use of sensationalized language or 

clickbait headlines Negative 
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Language Style 

Relationship with 

Reader Trust 

Use of overly promotional language Negative 

Use of unsupported or false claims Negative 

Use of jargon or technical language Negative 
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Figure 4 

Figure 4 is from another American beauty blogger who named Hudabeauty. In 

this blog post, she only mentioned the brand of the cosmetics and did not explain the 

ingredients or efficacy. The strong sales implications led to opposing comments. 

Finally, a beauty blog needs to deeply study different types of readers, and write 

the content according to the needs of different readers. For example, for experienced 

beauty viewers, professional beauty terms and technical language can be used to 

convey information, while for novices, more understandable language and more 
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detailed explanation can be used. The pertinence of this language can enhance the 

readers' sense of trust. 

In short, the language power of beauty blog scan not be ignored, which plays a 

vital role in the transmission of readers' sense of trust. Only by using clear, accurate, 

authentic and professional language and carefully considering the needs and 

background of the target readers, can we establish a true and mutual trust relationship 

and promote the development of the whole blog. 

2.7.3 Professional display of language 
In the beauty blog, a good article needs not only the superficial beauty, but also 

the professionalism, which is also one of the requirements of readers for the blog. The 

professional display of language is an important part of creating an excellent beauty 

blog. First of all, the author needs to know the use methods, efficacy and the effect of 

the combined use of various beauty products. Then, the author needs to skillfully 

integrate these professional knowledge into his blog, so as to show his 

professionalism. However, just stacking professional knowledge in the article can not 

attract the attention of readers. Therefore, the author needs to interpret and explain the 

relevant professional knowledge from multiple angles and levels according to the 

readers' concerns and actual needs, so as to touch the readers' hearts. 

The professional display of language includes not only the professionalism of 

blog content, but also the standardization of language expression. In blog creation, 

concise language is one of the most valuable skills. Professional language should not 

mean too boring, but words and sentences that are easy to be understood and accepted 

by readers. Only in this way can it arouse readers' resonance and interest, and produce 

a sense of pleasure in reading. In addition, the correct use of professional vocabulary 

and language norms are also important conditions for an article to express 

professional information. Correct expression can not only make readers understand 

the article, but also reduce ambiguity and misunderstanding of non professionals, so 

as to further enhance readers' trust in the author and blog. 
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In short, the professional display of language is one of the core of beauty blogs to 

build a good user experience. Only the combination of professionalism and 

standardization can obtain the trust and attention of readers. 

2.7.4 Cultural infection of language 
The language used in beauty blogs has become a cultural phenomenon, infecting 

not only the beauty industry but also other areas of our lives. Beauty bloggers have 

created a unique language that has influenced how we talk about beauty, self-care, 

and self-expression. Here are some examples of how beauty blog language has 

infected our culture: 

1.Self-Care: Beauty bloggers have made self-care a buzzword in our culture, 

with their emphasis on taking care of ourselves both physically and emotionally. This 

has influenced how we talk about self-care in other areas of our lives, such as mental 

health, fitness, and nutrition. 

2.Body Positivity: Beauty bloggers have also played a significant role in 

promoting body positivity and self-love. They have challenged traditional beauty 

standards and encouraged people to embrace their unique features and celebrate their 

bodies. This has influenced how we talk about body image and self-esteem in other 

areas of our lives. 

3.Diversity and Inclusivity: Beauty bloggers have highlighted the importance of 

diversity and inclusivity in the beauty industry. They have pushed for more 

representation of different skin tones, body types, and hair textures. This has 

influenced how we talk about diversity and inclusivity in other areas of our lives, such 

as entertainment, fashion, and advertising. 

4.Language and Expression: Beauty bloggers have created a unique language 

that is now a part of our everyday vocabulary. Words like "glowy," "bake," and 

"highlight" are now common terms used to describe makeup techniques. This has 

influenced how we talk about beauty and self-expression, and has even impacted the 

language we use in other areas of our lives. 
45 

 



At the same time, a beauty blog needs to consider the needs of readers from 

different cultural backgrounds, understand their cultural values and concepts, and 

promote cultural exchange and integration. In terms of language expression, beauty 

blog needs to avoid the use of language vocabulary with strong regionality and 

limitations, and choose easy to understand expression, so as to avoid translation 

difficulties or inaccurate communication in cross-cultural communication. 

In addition, the cultural infection of language also involves the communicative 

function of language. In beauty blogs, language is of great significance to convey 

information and exchange emotions. At this time, a beauty blog needs to convey 

information and exchange emotions in the way of cultural perspective to achieve the 

purpose of expressing culture. 

In conclusion, the language used in beauty blogs has had a significant impact on 

our culture, infecting how we talk about self-care, body positivity, diversity, and 

language and expression. Beauty bloggers have created a unique language that has 

influenced not only the beauty industry but also other areas of our lives. Through 

correct language expression and cultural perspective, beauty blog language can be 

recognized and trusted by international readers, and further improve the influence of 

beauty blogs. 

Conclusion to chapter 2 
This chapter has examined the structural and language characteristics of beauty 

blogs and their influence on readers. The findings shed light on the distinct features 

that define beauty blogs, highlighting their significance as platforms for beauty 

enthusiasts and consumers. 

Regarding structural characteristics, beauty blogs typically follow a specific 

layout, incorporating various elements such as product reviews, tutorials, personal 

anecdotes, and recommendations. These structural features contribute to the overall 

organization and readability of the content, allowing readers to navigate through 

different sections with ease. Additionally, the use of visually appealing images and 
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multimedia elements enhances the overall aesthetic appeal of beauty blogs, capturing 

readers' attention and fostering engagement. 

Language characteristics play a pivotal role in shaping the tone, style, and content 

of beauty blogs. The language used in these blogs tends to be informal, conversational, 

and relatable, establishing a friendly and approachable atmosphere. Bloggers often 

employ a mix of technical beauty jargon and everyday language to cater to diverse 

audiences, striking a balance between expertise and accessibility. Furthermore, the 

incorporation of personal experiences, storytelling techniques, and emotional appeal 

fosters a sense of connection and authenticity, making the content more relatable to 

readers. 

The influence of beauty blog language on readers is significant and multifaceted. 

Firstly, the informal and conversational tone employed in beauty blogs creates a sense 

of intimacy and trust, fostering a loyal readership. Readers perceive bloggers as 

knowledgeable and trustworthy sources of information, relying on their 

recommendations and opinions when making beauty-related decisions. Moreover, the 

emotional appeal and relatable language used in beauty blogs have the power to 

influence readers' attitudes, perceptions, and purchase intentions. By evoking 

emotions and personal experiences, bloggers can shape readers' preferences, promote 

specific products, and influence consumer behavior. 

Understanding the structural and language characteristics of beauty blogs and 

their influence on readers has several implications. Marketers and beauty brands can 

leverage these insights to design effective advertising strategies and collaborations 

with bloggers. By aligning their products with the values, tone, and content of beauty 

blogs, companies can enhance their brand image, engage with target audiences, and 

increase sales. Similarly, aspiring beauty bloggers can utilize these findings to 

optimize their blogs, creating engaging and influential content that resonates with 

readers. 
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In conclusion, beauty blogs possess unique structural and language characteristics 

that distinguish them as influential platforms in the beauty industry. The informal and 

conversational tone, along with personal storytelling and emotional appeal, play a 

crucial role in establishing connections with readers and shaping their attitudes and 

behaviors. As the popularity of beauty blogs continues to grow, further research can 

delve into specific aspects such as the role of influencers, the impact of specific 

language techniques, and the effectiveness of various content strategies, providing 

deeper insights into the dynamic relationship between beauty blog language and 

readers. 

 

 

Chapter3、 Application of beauty blog language and summary 

3.1 Application of beauty blog language in writing 
In the writing of beauty blogs, the use of language is very important. Correct 

language use can help readers better understand the content of blog articles, and can 

also improve the popularity and readability of the articles. 

First of all, the language of beauty blogs should be concise and clear. Too 

complex language may make readers confused and lose interest in the article. 

Therefore, in writing, we should try to avoid using unfamiliar words and too long 

sentences, and keep the paragraphs concise and clear. 

Second, the language of beauty blogs should be infectious. The beauty industry is 

an industry that needs to be updated regularly, so the content of blog posts also needs 

to be updated in time. If the article lacks appeal, readers may lose interest in reading. 

In the use of language, some vivid descriptions and vivid metaphors can be added to 

increase the appeal of the article. 

Third, the language of beauty blogs should be professional. Readers often need to 

verify their knowledge of the beauty industry and find professional and reliable 
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information in blog posts. Therefore, in the use of language, we should maintain 

professionalism and avoid nonsense or misleading readers. 

Finally, the language of beauty blogs should focus on the interaction with readers. 

In writing, we can increase the interaction between readers and blogs by using 

interactive methods such as question and answer, quoting readers' comments and so 

on. In this process, we can accumulate readers' feedback and constantly optimize 

language expression and skills. 

To sum up, the language use of beauty blogs has a crucial impact on the 

popularity and readability of the blog. In writing, we should pay attention to 

conciseness, appeal, professionalism and interactivity, so as to improve the quality 

and effect of the article. 

 

 

3.2 Application of beauty blog language in marketing 
In the current market competition, the importance of marketing strategies cannot 

be ignored. As a new marketing method, the use of language in beauty blogs is 

particularly crucial. Nowadays, the language used in beauty blogs has become an 

important marketing tool as it helps establish connections between brands and target 

audiences. Beauty bloggers have created a unique language that resonates with 

followers, and companies are beginning to incorporate this language into their 

marketing strategies. Here are some ways to use beauty blog language in marketing: 

Firstly, beauty blogs should fully grasp the uniqueness and advantages of 

products and cleverly incorporate them into their articles. In writing, attention should 

be paid to reflecting the characteristics and effects of the product, interpreting its 

function and purpose. By using vivid metaphors and vivid language, readers can 

better understand the usage methods and functions of the product, thereby increasing 

their desire to purchase. 
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Secondly, maintain authenticity. Beauty bloggers are known for their 

authenticity and sincerity, which helps them establish loyal followers. The company 

has started using this language in marketing activities, using phrases such as "true 

beauty" and "authenticity" to attract target audiences. By using this language, 

companies can establish connections and trust with customers at a deeper level. 

Thirdly, pay attention to the inclusiveness of language. Beauty bloggers have 

always been at the forefront of promoting inclusiveness in the beauty industry. The 

company has started using language that promotes diversity and inclusivity in 

marketing activities. They use phrases such as' all skin types' and 'all tones' to indicate 

that their product is inclusive and suitable for everyone. 

Fourthly, often use educational language. Beauty bloggers are renowned for their 

professional knowledge and knowledge of beauty products. The company has started 

using this language in marketing activities, positioning itself as an industry expert. 

They use phrases such as "expert approval" and "dermatology testing" to show that 

their products are supported by science and research. 

Fifth, Storytelling. Beauty bloggers often use storytelling to attract fans and 

establish connections with them. The company has started using this language in 

marketing activities, telling the stories behind their products and how they were 

formed. By using storytelling, companies can establish emotional connections with 

customers and make their products more approachable. 

Currently, many companies have begun to incorporate this language into their 

marketing strategies, utilizing authenticity, inclusivity, education, and storytelling to 

attract customers and build trust. By using beauty blog language in marketing 

activities, companies can leverage language that resonates with customers and 

establish deeper connections with them. 
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3.3 Application of beauty blog language in brand building 
In the beauty industry, brand building, as an important means to build the core 

competitiveness of beauty enterprises, has been paid attention by more and more 

enterprises. For beauty blogs, how to use appropriate language to promote brand 

building has become a topic worthy of discussion. 

First of all, the language of beauty blogs should be customer-oriented and solve 

the actual beauty problems for readers. In brand building, satisfying readers' needs 

and providing valuable information can increase readers' stickiness and guide readers 

to trust and love the brand more. Therefore, in the language expression of beauty 

blog, we should highlight the keywords of solving problems and meeting needs, and 

emphasize the actual value of brand for consumers. 

Secondly, the language of beauty blogs should be personalized and differentiated. 

In the beauty industry with similar requirements, how to highlight the personality and 

characteristics of the brand to distinguish it from other competitors has become a 

major challenge in brand building. The language of beauty blogs should fit the brand 

positioning, coordinate with specific readers, and highlight the distinctive 

characteristics of the brand, so as to form brand followers. 

Then, the language of beauty blogs should be emotional as the core, and establish 

emotional connection with readers. In the Internet era, when consumers choose to buy 

a brand product or service, in addition to considering the product quality and price, 

whether they resonate and identify with the brand is also an important factor in their 

choice. Therefore, in the language expression of beauty blogs, we should pay 

attention to the emotional description, integrate the brand culture into the language, 

create an emotional atmosphere, establish emotional contact with consumers, and 

stimulate readers' trust and emotional recognition of the brand. 

Finally, the language of beauty blogs should be interactive and social. In the 

context of today's social networks, beauty blog, as a social media, should pay 

attention to the embodiment of interaction and sociality. Increase the interaction 
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between the brand and users, improve users' participation and loyalty, and shape a 

good brand image. It is suggested that the form of question and answer can be 

adopted to increase the interactivity and sociality through mutual question and 

answer, so as to make readers more like and trust the brand, and then improve the 

brand popularity and reputation. 

To sum up, the application of beauty blog language in brand building should 

focus on solving customer needs, personalization and differentiation, 

Emotionalization and interactivity and sociality, and promote the improvement of 

brand image and reputation through the rational use of language. 

 

3.4 Analysis of language use in product descriptions 
 

Language use in product descriptions is a critical element in beauty blogging, as it 

directly impacts readers' perception of the product and the brand. Effective use of 

language can make a product more appealing, while poor use of language can make a 

product seem uninteresting or unappealing. Here are some elements of language use 

in product descriptions in beauty blogs: 

1.Adjectives: Adjectives are often used in beauty blogs to describe the features 

and benefits of a product. Positive adjectives like "luxurious," "radiant," or "glowing" 

can make a product seem more appealing and desirable. On the other hand, negative 

adjectives like "greasy," "heavy," or "dull" can make a product seem unappealing and 

undesirable. 

2.Metaphors: Metaphors are commonly used in beauty blogs to compare a 

product to something else, making it easier for readers to understand and relate to the 

product. For example, a blogger may describe a lip gloss as "a second skin for your 

lips," or a moisturizer as "a drink of water for your skin." 

3.Storytelling: Many beauty bloggers use storytelling to describe their personal 

experiences with a product. By sharing their own experiences and emotions, bloggers 
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can create a connection with their readers and make the product seem more relatable 

and appealing. 

4.Persuasion: Beauty bloggers use language to persuade their readers to try a 

product. This can include using phrases like "you won't regret it," "trust me," or 

"you'll love it." Bloggers may also use persuasive language to create a sense of 

urgency, such as "limited edition" or "selling out fast." 

5.Jargon: Beauty blogging often involves the use of industry-specific jargon. 

While this can be useful for readers who are knowledgeable about the industry, it can 

be confusing or alienating for readers who are not familiar with the terminology. 

In conclusion, language use in product descriptions in beauty blogs is a critical 

element that can impact readers' perception of the product and the brand. Beauty 

bloggers use adjectives, metaphors, storytelling, persuasion, and jargon to describe 

and promote products. By using language effectively, bloggers can make a product 

seem more appealing, relatable, and trustworthy. 

 

 

 

3.5 Summary and Prospect 

3.5.1 Importance of beauty blog language 
In the current society, beauty blogs have become an increasingly popular 

extension of traditional media. Beauty enthusiasts use blogs to learn about the latest 

beauty technologies, brand trends, etc., and have high requirements for the content 

expression form of blogs. Therefore, the quality and affinity of beauty blog language 

have also become one of the important factors determining blog reputation and 

popularity, directly related to the reading experience and interactive feedback of blog 

readers. 
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The language used in beauty blogs is unique and can resonate with the audience, 

establishing connections between bloggers and fans. The language of a beauty blog 

should be clear, accurate, and vivid. By using rhetorical devices, sensory language, 

and descriptive language to describe products, it creates an engaging experience for 

readers. They also use language to educate followers and promote inclusiveness in the 

beauty industry. The company has started incorporating beauty blog language into 

marketing activities, utilizing authenticity, inclusivity, education, and storytelling to 

attract customers and build trust. At the same time, bloggers should have a clear 

understanding and mastery of professional terms and brand vocabulary in the beauty 

industry, and also pay attention to adapting to the context to avoid overly rigid writing 

styles. 

Secondly, we have seen that today's beauty blogs are not limited to reading 

experiences, but often include various forms of expression such as images and videos. 

This also allows the language of beauty blogs to have a wider creative space, such as 

through richer descriptive techniques and more vivid forms to showcase beauty 

effects. 

In addition, it is necessary to be familiar with the latest search engine 

optimization (SEO) technology in order to have sufficient influence in website search, 

in order to attract more beauty conscious online users and easily and quickly establish 

their own online platform. 

In short, the importance of beauty blog language is self-evident. We need to use 

language art and various multimedia expressions cleverly in the writing process to 

gain faster reading and recommendation of articles among readers and search engine 

audiences. In the future, the language of beauty blogs will continue to flourish, 

embracing more diverse forms of expression in their creations, and will better meet 

the richer needs and expectations of readers. 
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3.5.2 Future development trend of beauty blog language 
With the continuous development of the Internet and mobile Internet, beauty blog 

plays an increasingly important role in disseminating beauty knowledge, sharing 

beauty experience and recommending beauty products. In the future, the development 

trend of beauty blog language will show the following directions: 

1. Content personalization 

As consumers pay more and more attention to personalized needs, the 

personalization of content in beauty blog has also attracted more and more attention. 

Beauty bloggers should pay more attention to their own personal style, create a 

unique beauty blog style, and provide fans with more personalized beauty knowledge 

and skin care advice. 

2. Concise language 

In the era of mobile Internet, more and more people choose to use mobile phones, 

tablets and other mobile devices to read beauty blogs. At this time, language 

conciseness is particularly important. Beauty bloggers should avoid using too 

complex language and try to explain beauty concepts and skin care skills in plain 

language. 

3. Emotional expression 

Emotional expression is a major feature of beauty blog, which can make readers 

more sympathetic, more easily infected and accepted. In the future, the language 

development trend of beauty blog will pay more attention to emotional expression, 

and beauty bloggers will express their emotions and views through more vivid and 

vivid language. 

4. Interactive content 

With the development of social media, interactive content has become more and 

more concerned. Beauty bloggers should pay more attention to the interaction with 

readers, actively respond to readers' comments and questions, and even carry out 
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online or offline communication and interaction with readers to enhance readers' 

participation and stickiness. 

In short, the beauty blog language will become more and more important. Beauty 

bloggers should pay more attention to the personalization and expression effect of the 

language, and strive to create a distinctive beauty blog language style to better serve 

the readers. 

 

 

 

 

 

3.5.3 Suggestions for future research 
 

The language used in beauty blogs is a complex and fascinating area of study, and 

there are many avenues for future research in this field. Here are some potential 

directions for further research: 

1.Cross-cultural analysis: While there has been research on beauty blog 

language in English-speaking countries, there is a lack of research on the language 

used in beauty blogs in other cultures. It would be interesting to compare the language 

used in beauty blogs across different cultures and languages and examine how 

cultural factors influence language use. 

2.The impact of video content: While much of the research on beauty blog 

language has focused on written content, video content has become increasingly 

popular in recent years. It would be worthwhile to investigate how the language used 

in beauty blogs differs between written and video content and how video content 

affects the engagement and trust of readers. 

3.The role of social media: Social media platforms such as Instagram and 

TikTok have become important channels for beauty bloggers to reach their audience. 
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Further research could explore how the language used in beauty blogs on social media 

differs from that used in traditional blogs and how it affects audience engagement. 

4.The impact of language on consumer behavior: While some research has 

examined how language use affects consumer trust and engagement, further research 

could investigate how language use in beauty blogs affects consumer behavior, such 

as purchase intent and brand loyalty. 

5.The use of AI in beauty blog language: With the advent of AI-generated 

language, it would be interesting to investigate how AI-generated content compares to 

human-generated content in beauty blogs. This could include an analysis of the 

effectiveness of AI-generated language in engaging readers and building trust. 

6.The impact of beauty blog language on mental health: Beauty blogs often 

promote self-care and self-confidence, and the language used in these blogs may have 

an impact on the mental health of readers. Further research could examine how beauty 

blog language affects the mental health of readers, including their self-esteem and 

body image. 

7.The evolution of beauty blog language: As the beauty industry and its 

language continue to evolve, it would be worthwhile to investigate how the language 

used in beauty blogs has changed over time and how it reflects broader cultural and 

societal shifts. 

Overall, there are many exciting areas for future research in beauty blog language, 

and continued research in this field can help us better understand the impact of 

language on the beauty industry and its consumers. 

Conclusion to chapter 3 
 

This chapter has explored the application, importance, and future development 

trend of beauty blog language. The findings highlight the significant role that 

language plays in beauty blogs and its implications for the beauty industry and online 

content creation. 
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The application of beauty blog language encompasses various aspects, 

including the use of informal and conversational tone, personal storytelling, emotional 

appeal, and the incorporation of technical beauty jargon. These linguistic techniques 

enable bloggers to connect with their readers, establish credibility, and influence 

consumer behavior. By employing relatable language and sharing personal 

experiences, beauty bloggers create a sense of authenticity and trust, which enhances 

reader engagement and loyalty. 

The importance of beauty blog language cannot be understated. Language 

serves as a powerful tool for shaping readers' attitudes, perceptions, and purchase 

decisions. The informal and conversational tone used in beauty blogs fosters a 

friendly and approachable atmosphere, attracting a wide range of audiences. The 

incorporation of emotional appeal and relatable language resonates with readers on a 

deeper level, establishing an emotional connection and influencing their preferences. 

Beauty blog language has the potential to drive brand awareness, increase product 

visibility, and ultimately impact the success of beauty brands and collaborations. 

Looking towards the future, the development trend of beauty blog language is 

expected to continue evolving. As the beauty industry becomes more diverse and 

inclusive, there will be a growing emphasis on using inclusive language and catering 

to a broader range of audiences. Beauty bloggers will need to adapt their language to 

address the needs and preferences of various demographics, ensuring that their 

content is relatable and accessible to all. 

Moreover, as technology advances, beauty blogs may incorporate more 

interactive elements, such as video tutorials, live streams, and augmented reality 

experiences. These technological advancements will require bloggers to adapt their 

language to different mediums and platforms, enhancing their storytelling skills and 

engaging readers in new and innovative ways. 
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Furthermore, with the increasing influence of social media and the rise of 

micro-influencers, beauty blog language may shift towards shorter, bite-sized content 

that is optimized for platforms like Instagram and TikTok. Bloggers will need to 

adapt their language to these formats, conveying their message effectively within 

limited word counts or video durations. 

In conclusion, the application of beauty blog language is essential for 

establishing connections with readers, influencing consumer behavior, and driving the 

success of beauty brands and collaborations. The importance of relatable and 

engaging language cannot be overstated, as it fosters authenticity, trust, and reader 

loyalty. Looking ahead, the future development trend of beauty blog language will 

likely involve inclusivity, technological advancements, and adaptation to emerging 

social media platforms. By recognizing and adapting to these trends, beauty bloggers 

can continue to thrive and remain influential in the ever-evolving landscape of online 

content creation. 
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Conclusion 
 

This master's paper has explored the fascinating topic of the language of beauty 

blogs. Through an in-depth analysis of various characteristics, it has become evident 

that the language used in beauty blogs is purposefully crafted to captivate, inspire, and 

engage readers in the realm of beauty and self-care. 

The language of beauty blogs embraces a whimsical tone, transporting readers 

to a magical world of enchantment and allure. Flowery descriptions and poetic 

phrases are employed to evoke emotions and create vivid imagery, enhancing the 

sensory experience of readers. 

Furthermore, the language of beauty blogs promotes empowerment and self-

confidence. By using encouraging words of self-love, body positivity, and 

empowerment, beauty bloggers inspire readers to embrace their unique features and 

celebrate their personal style. This fosters a sense of inclusivity and helps readers 

develop a positive relationship with beauty. 

Beauty blogs also utilize a conversational and relatable tone, establishing a 

friendly and approachable atmosphere. Informal language and personal anecdotes 

create a sense of community, making readers feel connected and part of a larger 

beauty-loving group. This conversational style enhances reader engagement and 

fosters a deeper connection with the content. 

Moreover, the language of beauty blogs demonstrates expertise and authority. 

Bloggers provide informative and knowledgeable content, offering detailed product 

reviews, skincare routines, and makeup tutorials. By explaining scientific terms and 

breaking down complex concepts, they empower readers to make informed decisions 

about their beauty choices. 

The language of beauty blogs is a powerful tool that shapes the overall 

experience for readers, establishing the authority and influence of these platforms in 

the beauty industry. Understanding the language characteristics of beauty blogs 
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provides valuable insights into the impact they have on readers' perceptions, self-

image, and consumer behavior. 

As the beauty industry continues to evolve, further research into the language 

of beauty blogs can shed light on emerging trends, evolving linguistic strategies, and 

the influence of these platforms on consumer behavior. Exploring the language of 

beauty blogs opens up avenues for future studies and offers a deeper understanding of 

the interplay between language, beauty, and self-expression in the digital age. 
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