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IIpusabaueicms TIPCHKUX TYPUCTUUYHHUX IIEHTPIB € MOKA3HUKOM CHUHTE3Y
yCIX MepeIiueHux HKYe CkiaaoBux enemeHTiB PT/le, ocKiIbKU 3a71€KuUTh 1 Bijl
iX po3TamyBaHHs B cucteMi JaHama@TiB (y T.4. 1 a0CONIOTHOI BUCOTH TPCHKOIO
MacuBY, II0 BHKOPUCTOBYETHCS; E€KCIO3MI[IHHOI PI3HOMAHITHOCTi, PO3MIpIB 1
KPYTOCTI CXWJIIB) Ta OCBOEHHS, MaJbOBHUYOCTI JaHAA(TIB, PECYpCHOIo Ta
1HQPaCTPYKTYpHOro 3a0e3neueHHs, Oe3NeKu KaTaHHS, MOXKJIMBOCTEH HaJaHHS
Ha CY4aCHOMY PiBHI BIATIOBIAHOTO CEPBICY, a TAKOX BiJ] HOTO 3HAUYEHHS, IMIIDKY
ta peHome. [lonynsapHuMu € cborojHi (aHnapku, siki 00’ €IHYIOTh JIOOUTENIB
AKTUBHMX 1 €KCTpEMaJIbHUX BUIIB Typu3My. EjxemMeHTOM mpuBaOIMBOCTI MOXKE
OyTH MeIuWYyHEe CTpaxyBaHHsA, BKJIIOYEHE Yy BapTiCTh aboHemeHTa. OHAK,
0e33anepeyHor0 O03HAKOK NPUBAOIMBOCTI € TOCTHHHICTH 1 AYIIEBHE TEIUIO
MICLIEBUX JKUTEIIB, K1 HAAAIOTh MOCIYTH PEKPEaHTaM.

Bucnosku.  Otxe, B  pe3ylbTaTi  NPOBEIECHOTO  JIOCITIIKEHHS,
NPEJICTABIIEHO TEOPETHUHY MOJIENb PeKpealiiHO-TYPUCTUYHOI JECTHUHAIT s
noTped AakTUBHOIO 3MMOBOrO BIAMOYMHKY 1 TIOJIaHO XapaKTepUCTUKY Ta
B3a€MO3B’SI3KM 11 CTPYKTYPHUX €JIEMEHTIB, BCTAaHOBJIEHO (popMmyroul (akrtopu
npuBaOIMBOCTI TIPCBKUX TYPUCTHMYHUX LEHTPIB Ui CIOXKHBAYiB PI3HUX
kareropid. Iloganplni JOCHIIKEHHS € TMEpPCIEeKTUBHUMHU Yy  HaIpsIMKY
3aCTOCYBaHHSl PO3IJISTHYTOI TEOPETUYHOI MOJEINI JJisi NMPOBEICHHS aHali3y Ta
BU3HAUEHHS NUISIXIB YJIOCKOHAJEHHS 1 PO3BUTKY ICHYIOUHMX peKpealiiHo-
TYPUCTUYHUX JECTUHAIIN A1 MOTped aKTUBHOIO 3MMOBOTO BIAMOYUHKY, IIO
chopmyBanucsa Ha Tepurtopii JIbBiBcbKOi, IBaHO-DpaHKiBCHKOI, 3aKkaprnaTchbKoi
ta YepHiBerbkoi o0acTex.
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Parzych Krzysztof

THE INFLUENCE OF TOURIST’S EDUCATION AND MATERIAL STATUS
ON THE EVALUATION OF TOURIST SPACE OF A SEASIDE RESORT ON
EXAMPLE OF tEBA RESORT

B cmammi ananizyemoca 6nnue oceimu ma mMamepianibHO20 CMAHY MYpucma Ha
npoyec OYiHKU NOIbCbKO20 MOPCbKO20 Kypopmy. s Oocniodxcenns 6ys eubpaHuil 0OuH i3
Hatigioomiwux mopcokux kypopmie Ionvwi ¢ [lomopcokomy eoesodcmai —Jleba. B cmammi
BUKOPUCMAHI pe3yIbmamu  aHKemHO20 ONUMY8AHH MYPUCMIB, SKi 8i08i0ysanu Kypopm
enimky 2008 p.

B cmamve amanuzupyemcs enusHus 06pazosanus u MamepuanbHo20 HNOJIOHCEHUs
Mypucma Ha npoyecc OYeHKuU NoabCKo20 MOPCKO20 Kypopma. [{ns uccieoosanus Ovlil 6blopan
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OO0UH U3 CAMBIX U3BECMHBIX MOpcKUux Kypopmos Ilonvwu 6 Ilomopckom soesoocmee — Jleba.
B cmamve ucnoavzosansi pe3yilbmanibl AHKEMHO20 onpoca mypucmoes, Komopbsvle noceuianlu
kypopm Jleby nemom 2008 2.

This article includes an issue of the analysis of the influence of the tourist education

and material status on the evaluation process of tourist polish seaside resort. As an example
was used example of Leba — one of the main polish coastal resorts situated in the middle part
of the pomorskie coastal region. For the analysis was used the results of the questionnaire
survey which was carried out over the group of the tourists visiting Leba during the summer
holiday of 2008 year.

The problem of perception of tourist space is an interesting issue within
the range of interest of tourism-oriented disciplines. For many years this
particular issue has been a subject of focus for representatives of numerous
tourism-centered disciplines — sociology, psychology, pedagogy as well as
natural sciences, particularly geography of tourism and geoecology. In the group
of natural sciences, the issue of landscape perception is the field of interest in
particular for researchers representing geoecology as well as physical geography
and geography of tourism [2, 3,4,5,6].

The very term of perception has found numerous definitions in the field
literature [5,6,7] sees perception as a complex of impulses — information
reaching the brain where it is processed into sensations, impressions,
associations which determine the action of an organism. According to
Kozuchowski [5], perception is a process of observation of reality, in particular
— of the environment remaining within the reach of senses. In this study what is
meant by the process of perception is the cognitive process consisting in the
subjective observation of the elements of tourist space that determine the action
of a tourist within the space. The above-mentioned process takes place on two
different levels: the sensory-motor as well as the significative-functional one.

The process of observation on the sensory-motor level is of an automatic
character and is connected with sensorial observation of reality performed by
sense organs (sight, hearing, touch). Its effects are the impulses received by an
organism owing to which (among the others) the sounds, colours, coarseness
and smoothness are recognized.

Tourist attractiveness of Leba

In this article an attempt has been made to focus on the issue of the
perception of tourist space of a seaside spa as well as the influence on this
perception process of two chosen socio-economic variables — education and
marital status which characterise the chosen group of tourists. For this purpose a
case study of a seaside tourist/leisure resort of Leba was used.

Leba is one of the main seaside spas in the area of Polish coast of the
Baltic Sea. Its tourist attractiveness is a result of a complex of features which
predestine this place to cultivate leisure tourism of the 3 s type.

The tourist-related attractiveness of Leba is, to the largest extent, a
consequence of its seaside location and a dominant type of qualities of seaside
leisure tourism. On the other hand, however, Leba and its immediate
surroundings boast a number of amenities encouraging the tourists to pursue
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traditional sightseeing tourism. A particular role in their group is played by the
Stowinski National Park, known for its extensive stretch of sandbar and flood
plain with numerous vast post-glacial coastal lakes, and in particular for its
natural seaside dunes, which form one of the largest complexes of seaside dunes
in Europe.

This area is a significant attractor on the tourist/sightseeing map of
Poland. In addition, Leba and its surroundings boast the following places-
amenities of a tourist/sightseeing character:

. iInteresting museum objects including the Natural Museum of the
Stowinski National Park in Smotdzino as well as a heritage park of the
Stowinska Village in Kluki,

. Rowokot — the highest elevation in the belt of the Baltic shoreland,

. numerous villages with interesting examples of half-timbered
construction characteristic for this part of the Baltic shoreland,

. numerous places of Stowinski heritage with rich history, monuments
and traditions reminiscent of the ethnic group of Stowincy.

An important element of tourist and recreational attractiveness of Leba is
its peripheral location in relation to big industrial and urbanised centres of
Poland.

The perception of attractiveness of tourist space of Leba
according to tourists

Tourist attractiveness of Leba in connection with a massive scale of
tourist traffic particularly during the holiday/leave season was an incentive to
conduct a research focusing on the perception of a tourist seaside spa according
to the opinion of the visiting tourists taking into consideration spatial,
demographic and socio-economic variables that characterise the community of
tourists coming to Leba. The source material used in the considerations was the
results of surveys conducted in July of 2008 on the beaches of Leba. 400 tourists
participated in the above-mentioned survey.

The main research issues of the study were:

. identification of the main attributes of tourist attractiveness of Leba as
well as the assessment of its amenities and advantages as a receptive
place by the surveyed tourists,

. the assessment of influence of education and marital status
characterising tourists on the perception and evaluation of tourist space
of Leba through the prism of the main advantages, disadvantages and
attributes of its tourist attractiveness according to tourists.

In addition, on the basis of the survey-collected data an attempt was made
to estimate the influence of the factor of the place of residence (size rank of
tourists’ places of origin) on the perception of L.eba as a tourist centre.

In the surveyed population of tourists, in general the largest number of
them came from locations in the Pomorskie Province — close to 32 percent of the
surveyed tourists. Mazowieckie, Wielkopolskie and Kujawsko-Pomorskie
provinces each contributed close to 11 percent, and Warminsko-Mazurskie and
Dolnoslaskie provinces — approximately 5 percent each (fig.1).
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Fig. 1 The origin places of the examined tourists resting in £eba during the

summer holiday of 2008 year
Source: own study based on the questionnaire survey

The surveyed respondents came from 222 places altogether, the largest
number — 17 people — from Warsaw, 13 people came from Lg¢bork, 10 people
from Olsztyn. Poznan, Torun and Bydgoszcz each had 7 representatives. The
map of tourists’ places of origin suggests that the range of spatial influence of
Leba was positively correlated with its spatial accessibility (the distance from
the tourists’ places of origin) as well as with the degree of urbanization of
tourists’ area of origin. The evidence is the insignificant tourist traffic from the
farthest situated areas of South-East Poland and a considerable participation of
tourists from Mazowieckie, Kujawsko-Pomorskie and Pomorskie provinces.

For the purpose of establishing the image of tourist perception of Leba,
tourists were asked about the main tourist attractions associated with the place
and its immediate surroundings. The analysis of the perception of tourist
attractiveness of Leba and its surroundings on the basis of attractions most
frequently associated with this area led to the possibility to isolate certain
dominants of its attractiveness. (fig.2)

The most frequently indicated amenities of Leba and its surroundings by
surveyed tourists were: the Stowinski National Park, seaside dunes and the

19



Teozpaghis ma mypusm

lighthouses: Stilo and in Czolpino. Altogether 56 percent of tourists mentioned
those 3 attractions. Other more frequently indicated distinguishing marks of
tourist attractiveness of Leba and its surroundings were: the aquarium, coastal
lakes of Lebsko and Gardno, museums in Kluki and Smoldzino and the sea
itself— including the cruises on it. In addition, twelve more symbols of tourist
attractiveness of Leba and its surroundings were indicated. A fact worth
mentioning is that attractions indicated by tourists were most frequently
associated with surroundings of Leba, and to a lesser extent with Leba itself.

Lakes Water sports

Gardno and Beach
tebsko Oceenarium
Sea

Cruises Port Pier
Castle Western city
Ornitologhical garden
restaurants

Dunes
Stowinski National
Park
Lighthouses in
Czotpino and Stilo

Museeums In Kluki and
Smoldzino
bicycle lazes

Horse
briding farm

Fig. 2 The dominants of Leba and its surroundings attractiveness in
tourist’s opinion
Source: own study based on the questionnaire survey

Apart from the questions concerning amenities of Leba which made it
possible to establish main traits of tourist attractiveness of this spa, tourists also
indicated the most relevant advantages and disadvantages of Leba as a receptive
place. In the group of responses to this question the prevailing part concerned
the qualities resulting from its seaside location (seaside location- 28%, the wide
and clean beach (18%), the sea air (10%), dunes (8%), cultural events — 6%),
nice, and clean city (5%).

In addition, tourists more often mentioned in the group of advantages the
diverse cultural/entertainment offer, large concentration of tourists during the
season, the possibility to practise water sports and taste fish dishes. A frequently
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pointed out advantage was also a peripheral location of Leba in relation to main
industrial and urbanised areas of Poland.

According to tourists, the most frequently indicated disadvantage of Leba
was the high price level of offered services (21%), especially those in the areas
of gastronomy, tickets, transport and entertainment. Among the shortcomings of
Leba and its surroundings the following were frequently indicated: insufficient
tourist management (underdeveloped accommodation base and a shortage of
trading and service companies), ‘a general impression of uncleanliness’ (dirty,
littered beach, dirty town, lack of wastebaskets and toilets, common about 32%).
In addition, tourists rather frequently indicated the limitations which were
connected to town’s poor accessibility of both the external and internal
character. Its characteristic points were manifested in the shortage of parking
places, a general impression of congestion in the town, difficulties in access to
Leba by car as well as lack of railway connections.

According to Krzymowska Kostrowicka, an important element
conditioning the perception of tourist reception areas are socio-cultural traits
[7].

The influence of the tourists education and marital status on the the
perception and evaluation of tourist space of L.eba

For the purpose of establishing main determinants of the perception of
Leba by tourists an image was confronted of the perception of tourist
attractiveness of Leba and its advantages and disadvantages as a receptive place
in the opinion of tourists — with the data concerning education and material
status characterising tourists. In order to establish the scope of influence of these
factors characterising the surveyed group of tourists over the indicated tourist
attractions of Leba and its surroundings as well as advantages and disadvantages
of Leba as a tourist receptive place, Spearman’s rank correlation coefficients
were used. Images of attractions, advantages and disadvantages of Leba and its
surroundings as a tourist resort were arranged according to appropriate ranks,
and subsequently Spearman’s rank correlation coefficients were computed for
the obtained images and education and material status characterising the
surveyed group of tourists.

To the smallest extent the images of tourist perception of Leba (tourist
attractions, advantages and disadvantages) are correlated between the tourists’
populations of higher and the lowest (elementary and incomplete elementary)
education levels. On the other hand, the images of tourist perception of Leba of
the respondents representing higher education and secondary and postsecondary
ones are correlated to a much larger extent. An exception is the situation in
which the images of disadvantages of Leba as a tourist resort for the population
of respondents with higher and elementary education levels are correlated to the
highest degree.

The analysis of coefficients correlation of education level of the surveyed
population of respondents and their images of tourist perception of Leba
suggests an important influence of the level of education on the process of
shaping tourist perception image of Leba. (tab. 1 a,b,c)
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Tab. 1a Spearman’s rank correlation coefficients of the tourists image
perception with the tourist’s level of education

Variables 1 2 3 4 5
1 1,000000 0,413384 0,446544 0,313993 0,472657
2 0,413384 1,000000 0,605571 0,737076 0,707637
3 0,446544 0,605571 1,000000 0,694799 0,788468
4 0,313993 0,737076 0,694799 1,000000 0,787991
5 1,000000 0,413384 0,446544 0,313993 0,472657

Source: own study based on the questionnaire survey
Legend:1- elementary and incomplete education, 2- professional training,
3-secondary education, 4- postsecondary education, 5- higher education

Tab. 1b Spearman’s rank correlation coefficients of advantages of Leba as
a tourist education with tourists level of education

Variables 1 2 3 4 5
1 1,000000 0,355494 0,474908 0,351455 0,647948
2 0,355494 1,000000 0,708513 0,799447 0,721551
3 0,474908 0,708513 1,000000 0,848375 0,857747
4 0,351455 0,799447 0,848375 1,000000 0,803758
5 0,647948 0,721551 0,857747 0,803758 1,000000

Source: own study based on the questionnaire survey
Legend:1- elementary and incomplete education, 2- professional training,
3-secondary education, 4- postsecondary education, 5- higher education

Tab. 1c Spearman’s rank correlation coefficients of disadvantages of Leba

as a tourist education with tourists level of education

Variables 1 2 3 4 5
1 1,000000 0,198605 0,395684 0,180867 1,000000
2 0,198605 1,000000 0,791093 0,825493 0,198605
3 0,395684 0,791093 1,000000 0,864561 0,395684
4 0,180867 0,825493 0,864561 1,000000 0,180867
5 1,000000 0,198605 0,395684 0,180867 1,000000

Source: own study based on the questionnaire survey
Legend:1- elementary and incomplete education, 2- professional training ,
3-secondary education, 4- postsecondary education, 5- higher education

An important factor determining the tourist activity is the material status
[1]. Conducted analyses, however, indicate that the image of the perception of
tourist attractiveness as well as advantages and disadvantages of Leba as a
receptive place in the above-mentioned categories of tourists taking into
consideration their education level is similar (tab.2 a,b.c).
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Tab. 2a Spearman’s rank correlation coefficients of the tourists image
perception with the tourist’s material status

Variables 1 2 3 4
1 1,000000 0,835746 0,851022 0,817985
2 0,835746 1,000000 0,847816 0,760034
3 0,851022 0,847816 1,000000 0,920561
4 0,817985 0,760034 0,920561 1,000000

Source: own study based on the questionnaire survey

Legenda:1- average income per capita 0-500 zI, 2- average income per capita

501-1000 zI 3- average income per capita 1001-2000, 4- average income per capita
2000 zl.

Obtained results of Spearman’s rank correlation coefficients suggest the
highest level of this variable correlation with the images of attractiveness of
tourist space of Leba as well as its advantages and disadvantages as a tourist
receptive place, and simultaneously, the most unified image of the perception of
tourist attractiveness of Leba and its advantages and disadvantages as a
receptive place taking into consideration the material status of the surveyed
population of tourists.

Thus, the material status differentiates the image of the tourist perception
of Leba only to a slight extent in the group of surveyed tourists. (tab. 2a, b, ¢). A
slightly higher than average, in the analysis of these variables, is the correlation
level of the declared images of perception (tourist attractions of Leba) as well as
viewing advantages and disadvantages of L.eba as a receptive tourist resort in the
higher categories isolated on the basis of the material status of tourist groups.
The images of the tourist perception of Leba taking into consideration the
material status of the visiting tourists are nonetheless approximate to one
another which suggest much lower influence of material status on the image of
the tourist perception of the place in the group of studied variables.

Tab. 2b Spearman’s rank correlation coefficients of the tourists image
perception with the tourist’s material status

Variables 1 2 3 4
1 1,000000 0,675713 0,709764 0,697418
2 0,675713 1,000000 0,752240 0,638712
3 0,709764 0,752240 1,000000 0,831892
4 0,697418 0,638712 0,831892 1,000000

Source: own study based on the questionnaire survey
Legenda:1- average income per capita 0-500 zI, 2- average income per capita
501-1000 zI 3- average income per capita 1001-2000, 4- average income per capita
2000 zI

Thus, the material status differentiates the image of the tourist perception
of Leba only to a slight extent in the group of surveyed tourists. (tab. 2a, b, ¢). A
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slightly higher than average, in the analysis of these variables, is the correlation
level of the declared images of perception (tourist attractions of Leba) as well as
viewing advantages and disadvantages of L.eba as a receptive tourist resort in the
higher categories isolated on the basis of the material status of tourist groups.
The images of the tourist perception of Leba taking into consideration the
material status of the visiting tourists are nonetheless approximate to one
another which suggest much lower influence of material status on the image of
the tourist perception of the place in the group of studied variables.

Tab. 2c Spearman’s rank correlation coefficients of the tourists image
perception with the tourist’s material status

Variables 1 2 3 4
1 1,000000 0,927718 0,854437 0,923971
2 0,927718 1,000000 0,831820 0,924950
3 0,854437 0,831820 1,000000 0,880595
4 0,923971 0,924950 0,880595 1,000000

Source: own study based on the questionnaire survey
Legenda:1 — average income per capita 0-500 zI, 2- average income per capita
501-1000 zI 3 — average income per capita 1001-2000, 4- average income per capita
2000 zI

Conclusion

According to tourists’ opinion, tLeba is perceived to a largest extent
through the prism of — on the one hand — its function: a big receptive centre of
seaside leisure tourism of 3s type; on the other hand, the natural amenities of the
border belt between the land and the sea and the closeness of the Stowinski
National Park are important factors of tourist attractiveness of Leba. Additional
significant attractors of Leba and its surroundings deeply rooted in tourists’
consciousness are museums in Smotdzino, the heritage park in Kluki and
lighthouses in Stilo and Czolpino. In addition, tourists often emphasise the
advantage of the peripheral location of Leba in relation to the main
tourist/sightseeing centres of Poland. Among certain barriers and shortcomings
of Leba are its limited accessibility, the impression of congestion and
uncleanliness as well as the fact that for a considerable group of tourists Leba
remains an ‘expensive’ tourist destination. Shortcomings of teba which are
frequently mentioned by tourists are the factors of its underdeveloped general
tourist-related infrastructure as well as congestion of this place during the season
and «an impression of uncleanlinessy.

The image of the perception of tourist attractiveness of Leba as well as its
advantages and disadvantages as a receptive place suggests a higher influence of
education level on the perception of Leba in the eyes of tourists. The studied
Images of perception are positively correlated, however, in the case of certain
variables obtained correlation levels are significantly lower. Thus, it might be
argued on this basis that socio-economic variables to a certain extent play a
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modifying role in the scope of the processes of the perception of the tourist
space of tourists. The level of education most significantly differentiates the
perception of Leba as a tourist resort as well as that of attractiveness of L.eba and
its surroundings.  Tourists' material status was the variable which to a
significantly lower extent modifies the average image of the tourist perception
of the place.
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PETIOHAJIBHUY ACIIEKT KYJIbTYPHOI'O TYPU3MY B YKPAIHI B
KOHTEKCTI I'JIOBAJII3ALIII

B cmammi ananizytomocsa pecionanvhi npobaemu mypusmy 6 Ykpaini, npobremu
83AEMO0II  MYPUCMUYHOT OIAILHOCMI, KVIbMYPHO20 MYPUSMY MA MACO80I KVIbMYpPU.
Haoaemovca  xapaxmepucmuxa KOMyHIiKamueHux QYHKYill KYIbMYPHO2O MYPUIMY 8
NPUKOPOOHHUX PEe2iOHAX 8 KOHMeKCMmI 2100ani3ayitiHux npoyecia.

Knrouosi cnosa: kynemypuuit mypusm, peiOHANbHI aCneKmu mypusmy, Macosed
Kyn1bmypa, KOMYHIKayi.

The problems of co-operation of tourist activity, cultural tourism and mass culture in
differents regions of Ukraine are analysed in the article. Description of communicative
functions of cultural tourism in regions is given in the context of global processes.

Key words: cultural tourism, region aspect of tourizm, mass culture, communication.

B cmamve ananusupyromes pecuonanvhvie npobiemvimypusma 8 Yxpaune, npodiemol
83aUMOOelUCNBUSL mypucmuquKoﬁ deﬂmeﬂbHocmu, KYyl1bm)ypHoco mypusma u MaAcco8ou
Kkyremypul. [Ipedocmasisemcs xapakmepucmuka KOMMYHUKAMUBHBIX QYHKYUL KYIbMYPHO20
mypusma 6 npucpanHuvdnblx pecuoHdx 6 KOHmeKcme 2ﬂ06aﬂu3al4u0HHblx npoyeccoe.

Knroueswvie cnosa: Kyﬂbmyprlﬁ mypusm ,pecuUOHRAallbHble ACNEeKNnblmypusma, maccoeas
Ky1bmypa, KOMMYHUKAYUU.

[Tpobmema rmobamizarii ais YKpaiHu MpOsSBISIETBCSA Y ABOX IMIJIX0MaX: K
HAWIIBUIIE YBIUTH y CBIT CY4aCHMX HAyKOMICTKHMX TEXHOJIOTiH 1 BOJHOYAC
30eperty TpaauIliiHI HAIllOHAJIBHI IIIHHOCTI, K1 TIILKHM 32 4aciB HE3aJIC)KHOCT1
OTpUMAIM pEaTbHI TOJNITHYHI MOJMJIMBOCTI TOCTYIIOBO PO3KPUTH CBIU
crpaBxHii mnoreHmian. [Ipuuyomy HEOOXITHICTH BIAPOKEHHS YKPaiHCHKO1
KyJbTYpH, OCOOJIMBO B MPUKOPJAOHHUX PEriOHaX KpaiHW, B Cy4aCHUX CKJIQJHUX
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