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ABSTRACT

Tretiak D. I. Culturally specific idioms in the British English. — Bachelor’s Thesis.

The present Bachelor's thesis paper investigates culturally specific idioms in the
British variety of English. The relevance of the topic stems from the growing interest
of contemporary linguistics in the interface between language and culture, as well as
the practical need for a deeper understanding of phraseological units that encode
national identity. In spite of substantial general work on phraseology, the question
of specifically British cultural specificity of idioms continues to be addressed mainly

in piecemeal fashion, which leaves a significant gap for systematic study.

The object of the research is constituted by culturally specific idiomatic
expressions of the British variety of English. The subject is the structural, semantic,
linguocultural and pragmatic characteristics of these idioms. The aim of the paper is
to provide a comprehensive analysis of a corpus of British culturally specific idioms
in order to identify the ways in which British cultural identity is verbalised in

phraseology.

The methodological foundation rests on cognitive linguistics, Cultural
Linguistics in the sense of Sharifian, the Extended Conceptual Metaphor Theory of
Kovecses, and the ethnopragmatic framework of Goddard. The empirical base
comprises fifty units selected from the Oxford Dictionary of Idioms (fourth edition,
2020) and the Cambridge Dictionary, with their behaviour traced through the British
National Corpus, GlIoWbE, iWeb and Spoken BNC2014.

The scholarly novelty consists in systematic application of recent theoretical
frameworks (Cultural Linguistics, the Extended Conceptual Metaphor Theory) to
the material in question and in a combined corpus pragmatic approach that joins
synchronic frequency analysis with diachronic examination of cultural motivations.
The main findings of the work demonstrate that culturally specific British idioms
cluster around ten key cultural categories, with cricket terminology, tea, weather and

class consciousness forming the most representative groups.



Keywords: idiom, phraseological unit, cultural specificity, British English,
Cultural Linguistics, conceptual metaphor, corpus linguistics, cultural

conceptualisations.



AHOTAILUS

Tpemax /J[. 1. KynbprypHOo-cnemudiuni i1ioMH y OpHUTaHCHKOMY BapiaHTi

aHTIIIHCHKOT MOBH. — bakanaBpchka poOoTa.

IIs OakanmaBpcbka pobOOTa TPUCBAYEHA JIOCITIDKEHHIO KYyJIbTYpHO-
crienQp1YHUX 17110M OpUTAHCHKOT'O BapiaHTY aHTJIIMCHKOI MOBU. AKTYaJIbHICTh TEMU
3yMOBJIEHA 3pOCTAIOUYMM THTEPECOM CYYaCHOTO MOBO3HABCTBA JI0 B3a€MO/I1i MOBH Ta
KylIbTypH, a TaKOoX MPAKTHYHOIO TMOTpe0or y TIHOMIOMYy PO3YMiHHI
(b pa3eosoriYHUX OJUMHUILh, IO KOJYIOTh HAIIIOHAJIbHY 1IEHTUYHICTh. He3pakaroun
Ha 3HAYHY KUIbKICTh 3arajlbHUX IMpamb 13 (¢pa3eosiorii, TUTAHHA KYJbTYPHOI
cnenupiuHOCTI caMe€ OpUTAHCBKUX 14I0OM J0CI PO3IJSHAETbCS  MEPEBAKHO

(bparMeHTapHo, 110 3aJIMIa€ CYTTEBY IMPOraJinay Ml CUCTEMAaTHYHOI'O BUBUCHHA.

OO0'eKTOM J[OCHIIKEHHA € KYyJbTYpHO-CIIEHU(IYHI 11IOMAaTUYHI BUPA3U
OpUTaHCBHKOTO BaplaHTy aHrIiiickkoi MoBH. [IpeameTrom — 11X CTPYKTYpHI,
CEMaHTUYHI, JIIHTBOKYJBTYPHI Ta MparMaTu4H1 XapakKTEePUCTUKU. MeToro poOoTH €
KOMILIEKCHUM aHalli3 KOPIYCYy OpUTAHCHKUX KYJIBTYPHO-CIEHU(PIYHUX 1110M 31715
BUSBJICHHS CITOCOOIB BepOamizalii OpUTaHCHKOI KYyJIbTYpHOI 1JIEHTHMYHOCTI Yy

dpazeoJiorii.

MeTomo0TiYHy OCHOBY CTAHOBIIATH KOTHITUBHA JIIHTBICTHKA, KYJbTypHa
miHrBicTMKa y TpaktyBanHi [llapidiana, posmmpeHa Teopis KOHIENTYaJIbHOI
Metadopu KoBeuema ta erHonmparmaruuHa mozenb ['omnmapnaa. Emmipuuny 6azy
CKJIQZIAI0Th M'ATAECAT OJUHUIIb, BiIOpanux 13 «OKCcPOPACHKOro CIOBHUKA 1710M»
(uetBepte BumanHs, 2020 p.) Ta KeMOpUHKCHKOTO CIIOBHUKA, ITPOaHaII30BaHUX Ha

Mmartepialii bputanchkoro HamioHanbHoro koprycy, GloWbE, iWeb Ta Spoken

BNC2014.

HaykoBa HOBHM3HA NOJIATa€ y CHUCTEMATHYHOMY 3aCTOCYBaHHI CyYaCHHUX

TEOPETUYHUX MAXOMIB (KYJbTYpPHOI JIIHTBICTUKM Ta PO3IIHUPEHOI Teopil



KOHIIENTyaJlbHOI MeTadopH) 10 JOCTIIKYBAaHOTO Marepially, a TakoX Y
MOETHAHOMY KOPITyCHO-IIPAarMaTUYHOMY MIAXOJ1, IIO I1HTErpye€ CHUHXPOHHHI
YaCTOTHHUM aHami3 13 AlaXpOHHUM BHMBUYEHHSM KyJIbTYpPHHX MoTHBamii. OCHOBHI
pe3yabTaTh poOOTH 3aCBIIUYIOTH, IO KYJIBTYpPHO-CHEIM(IuHI OPUTAHCHKI 1110MH
KOHIEHTPYIOTHCSI HABKOJIO JIECATH KIIOUOBUX KYJIbTYPHUX KaTeropii, e HalO1 b1

IPEICTaBIICHUMHU TPYIIAMU € KPUKem, Yaii, no2o0d Ta K1aco8a c8i00MiCMb.

KmrouoBi  crnoBa:  imioma, (paseosoriyHa  OJUHUIL,  KYJIbTypHa
cnenu(iuHicTb, OPUTAHCHKUI BapiaHT aHTJIHCHKOI MOBH, KyJbTypHA JIIHI'BICTHKA,

KOHIIETITyaJIbHa MeTaopa, KOPITyCHA JIIHTBICTUKA, KyJIbTYPHI KOHIIETITyali3aIlli.



INTRODUCTION

The present Bachelor's qualification paper is devoted to the linguocultural and
corpus based investigation of culturally specific idioms in the British variety of
English. Idiomatic expressions occupy a position of particular importance in the
lexical system of any language, since they combine the formal stability of fixed
multiword units with the cognitive density of metaphorical and metonymic
motivation. In the case of British English, idioms have long served as condensed
carriers of national experience, encoding the historical, geographical, social and

pragmatic specificity of the speech community in which they emerged.

The relevance of the research is determined by several converging factors.
The first concerns the steady expansion of Cultural Linguistics as an autonomous
research paradigm during the past decade. As Sharifian observes in his
programmatic monograph [Sharifian 2017, p. 1], Cultural Linguistics «explores the
relationship between language and cultural conceptualisationsy, thereby providing a
framework within which fixed expressions can be analysed not as isolated curiosities
of the lexicon but as instances of cultural cognition entrenched in language. The
second factor is the maturation of large electronic corpora that permit empirical
observation of idiomatic behaviour. The British National Corpus, the iWeb corpus
described by Davies and Kim [Davies & Kim 2019, p. 1], and the Global Web based
English corpus introduced by Davies and Fuchs [Davies & Fuchs 2015, p. 1]
together provide the means of comparing British usage with that of other varieties
of English. Finally, in the educational context of the bachelor's programme in
English philology, the analysis of British idiomatic phraseology offers a productive

site at which lexicology, semantics, pragmatics and cultural studies converge.

The current state of research on the topic can be summarised as follows. The
general theory of phraseology and its English application have been substantially
advanced in works that include the historical reconstruction of the discipline by
Autelli [Autelli, 2021], the comprehensive volume on formulaic language edited by

Trklja and Grabowski [Trklja & Grabowski, 2021], the typological proposals of
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Mel'¢uk [Mel'Cuk, 2021], and the corpus oriented investigations of Parizoska
[Parizoska, 2022] and Rafatbakhsh and Ahmadi [Rafatbakhsh & Ahmadi, 2019].
The cultural and conceptual dimensions have been explored in the synthesis offered
by Sharifian [Sharifian, 2017], in the volume on cultural keywords in discourse
compiled by Levisen and Waters [Levisen & Waters, 2017], and in the recent
surveys of World Englishes through the lens of Cultural Linguistics by Polzenhagen
and colleagues [Polzenhagen et al., 2024] and by Sadeghpour and Sharifian
[Sadeghpour & Sharifian, 2021]. The pragmatic and ethnopragmatic perspective on
Anglo English has been developed by Goddard and Ye [Goddard & Ye, 2015], by
Goddard in his monograph on Anglo conversational humour [Goddard, 2018a;
Goddard, 2018b], and most recently by van Dorst, Gillings and Culpeper [van Dorst
et al.,, 2024] in their corpus based study of British politeness formulae. The
contribution of Ukrainian linguistics to the analysis of English idiomatic
phraseology has been substantial and is represented in the present work by the
conceptual review of Basaraba on phraseology and the phraseological unit
[bacapaba, 2020], by the cognitive linguistic studies of Kovaliuk and Kovaliuk on
the metaphorical instantiation of English idiomatic expressions [KoBamok &
Kogamtok, 2024], by the work of Mizyn on the syntactic and semantic characteristics
of pragmatic idioms [Mwususn, 2017] and by the doctoral investigation of Moseichuk
on single-word idioms in contemporary English publicistic discourse [Moceiiuyk,
2009]. At the same time, scholarly attention to the specifically British cultural
specificity of idioms remains largely dispersed, with Coombs-Hoar [Coombs-Hoar,
2021] standing out as one of the few comprehensive doctoral treatments dedicated

to the formation of English idioms within British culture during the post war period.

The object of the research consists of culturally specific idiomatic expressions
of the British variety of English. The notion «culturally specific» is understood here
in the sense developed within Cultural Linguistics, namely as the property of a
linguistic unit that encodes a cultural conceptualisation distinctive of the speech

community of British English speakers, where the conceptualisation may concern



historical events, social practices, geographical realities, sport traditions or

interpersonal scripts that are not equally salient in other varieties of English.

The subject of the research is constituted by the structural, semantic,
linguocultural and pragmatic characteristics of these idioms, considered both
synchronically through their behaviour in contemporary corpora and with attention

to the diachronic motivations that explain their cultural specificity.

The aim of the work is to provide a coherent linguocultural and corpus based
description of culturally specific idioms in British English, to identify the cultural
categories around which they cluster, to characterise the conceptual mechanisms that
motivate their figurative meaning, and to outline the pragmatic functions that they

perform in present day British discourse.

In order to achieve the stated aim, the following tasks have been formulated.
The first task is to review the contemporary state of phraseology, lexicology and the
related branches of linguistics, with particular attention to the place of idioms within
the broader system of multiword expressions. The second task consists in surveying
recent theoretical frameworks for the description of the language and culture
interface, especially Cultural Linguistics and Extended Conceptual Metaphor
Theory. The third task is to compile, on the basis of authoritative reference works,
an empirical corpus of British culturally specific idioms representative of the
principal cultural domains. The fourth task involves the structural and semantic
classification of the assembled material. The fifth task is the linguocultural
interpretation of the units in terms of cultural categories, schemas and metaphors.
The final task concerns the pragmatic functions of British culturally specific idioms

in spoken and written discourse, with reference to data from Spoken BNC2014.

The methodological basis of the research combines several approaches. The
general scientific method of analytical synthesis is employed throughout the
theoretical chapter. The descriptive method, accompanied by component and
contextual analysis, supports the structural and semantic classification. The

cognitive linguistic method, drawing on the four level model of conceptual metaphor
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proposed by Kovecses [Kovecses 2017, p. 321], permits the identification of image
schemas, source domains and frames that motivate idiomatic figurative meaning.
The linguocultural method, formulated within the Cultural Linguistics paradigm of
Sharifian [Sharifian, 2017], grounds the interpretation of idioms as carriers of
cultural conceptualisations. The corpus method, in line with the methodological
guide of Stefanowitsch [Stefanowitsch, 2020], underpins the verification of
frequency, distribution and contextual behaviour. Where appropriate, the metaphor
identification protocol MIPVU developed in Nacey and colleagues [Nacey et al.,
2019] has been consulted for the identification of metaphorically used expressions.
The ethnopragmatic perspective of Goddard and Ye [Goddard & Ye, 2015] has
informed the analysis of pragmatic functions associated with British keywords such

as fair play, understatement and self deprecation.

The empirical material of the work comprises 50 culturally specific British
idioms catalogued in Appendix A. The selection has been carried out on the basis of
three concurrent criteria. The first criterion is lexicographic attestation in the Oxford
Dictionary of Idioms, fourth edition [Ayto, 2020], and in the Cambridge Dictionary
[Cambridge Dictionary, 2024]. The second is the presence of explicit British or
Britishised cultural motivation, established with reference to the Oxford English
Dictionary [Oxford English Dictionary, 2024] and to the doctoral monograph of
Coombs-Hoar [Coombs-Hoar, 2021]. The third criterion is sufficient frequency in
the British National Corpus and the British section of the iWeb corpus to permit

corpus observation.

The theoretical significance of the research consists in the consolidation, on
the material of British idioms, of the recent integrative paradigm that joins Cultural
Linguistics, Extended Conceptual Metaphor Theory and ethnopragmatics. The
practical value of the obtained results lies in their applicability to the teaching of

English lexicology, English phraseology and intercultural communication.

The structure of the work mirrors the formulated tasks. After the introduction,

Chapter 1 elaborates the theoretical foundations, moving from lexicology and
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phraseology to the definition of idioms, the language and culture interface, and
British cultural identity as expressed through idiomatic expressions. Chapter 2
presents the corpus and methodology, the structural-semantic analysis of the
assembled material, and the cultural and pragmatic functions of British idioms in
discourse. Each chapter closes with concise conclusions. The general conclusions
consolidate the findings, and the references list contains forty four open access

scholarly sources.

The total volume of the work is sixty pages of main text, with the empirical
catalogue and supporting materials placed in the appendices in accordance with the
requirements of the educational and scientific institute of philology of the Taras
Shevchenko National University of Kyiv. The references list contains forty four
sources, all in open access, all published between 2009 and 2026, and none authored
by Russian scholars or published in the Russian Federation, in conformity with the

academic and ethical standards of the institution.
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CHAPTER 1. THEORETICAL FOUNDATIONS OF IDIOM STUDIES IN
LINGUISTICS

1.1. Lexicology and phraseology as branches of Linguistics

Any examination of idioms within the British variety of English must begin
from a clearly delimited understanding of the linguistic disciplines whose subject
matter idioms straddle. ldioms belong, on the one hand, to the lexicon of the
language and therefore fall within the domain of lexicology and lexical semantics.
On the other hand, by virtue of their multiword character and their internal structural
cohesion they form the central object of phraseology. The opening subsection of the
present chapter therefore situates idioms at the intersection of these branches,
beginning from the broader notion of the lexicon and proceeding to the narrower

notion of fixed multiword expression.

Lexicology is conventionally defined as the linguistic discipline that
investigates the lexical system of a language, that is, the inventory of words and
word equivalents together with the relations holding among them. As Bednarova-
Gibova formulates the matter in her contemporary university textbook, lexicology is
concerned with the linguistic sign, with words and their meaning, and combines
traditional topics with more recent scientific theories of lexical semantics and
aimed at students of English as a foreign language complements this view by
foregrounding the historical development of the lexicon, the social stratification of
Stamenkovi¢, 2018]. Both works confirm that lexicology cannot be limited to single
word units, since a sizeable proportion of the lexicon is realised through fixed

multiword expressions, including idioms.

Phraseology, the second of the disciplines relevant for the present study, is the
branch of linguistics dedicated to the description of phraseological units, that is, of
fixed and conventionalised multiword expressions. Autelli, in her recent historical
reconstruction of the discipline, demonstrates that phraseology «actually has a

12



centuries long tradition» [Autelli 2021, p. 7] and revises the conventional attribution
of its foundation to Charles Bally by tracing earlier scholarly engagement with the
topic. The contemporary state of the discipline is captured in the open access volume
edited by Trklja and Grabowski under the title Formulaic Language: Theories and
Methods, which represents an authoritative recent stocktaking of the field [Trklja &
Grabowski, 2021]. The introductory chapter to that volume notes that «formulaic
language has been defined, labelled and operationalized in many different ways», a
remark that reflects both the breadth of the field and the persistent terminological

diversity that characterises it [Trklja & Grabowski 2021, p. iv].

The contemporary classification of phraseological units that has gained the
widest currency in recent linguistic literature is the one elaborated by Mel'¢uk in his
2021 contribution to the Yearbook of Phraseology [Mel'¢uk, 2021]. Mel'Cuk
distinguishes three major families of phrasemes. The first family is constituted by
lexical phrasemes, which themselves split into pragmatemes (situationally bound
formulae such as mind the gap), clichés, idioms and collocations. The second family
comprises morphological phrasemes. The third family consists of constructional or
syntactic phrasemes. Within this typology, an idiom is defined precisely: «A lexemic
phraseme is an idiom if it is non compositional» [Mel'¢uk 2021, p. 35]. The criterion
of non compositionality, that is, of the impossibility of deriving the meaning of the
whole from the regular composition of the meanings of the parts, remains the

principal criterion that singles out idioms from neighbouring categories of phraseme.

The Ukrainian tradition of phraseological studies has developed its own
conceptual apparatus for the description of fixed multiword expressions and has
made a substantial contribution to the analysis of English idiomatic material in
particular. Basaraba, in her review of the principal approaches to the interpretation
of phraseology and the phraseological unit, identifies the central features that
distinguish phraseological units from individual words and stable word
combinations from free combinations, and argues that the criteria of stability,
reproducibility and non-compositionality of meaning together constitute the core

diagnostic of phraseological status [bacapa6a, 2020]. The boundaries of the category
13



have been further problematised by Moseichuk, whose doctoral investigation of
single-word idioms in contemporary English publicistic discourse demonstrates that
the criterion of figurative non-compositionality may apply to univerbal units as well,
so that the category of the idiom is not strictly coextensive with that of the multiword
expression [Moceituyk, 2009]. Within the cognitive linguistic strand of Ukrainian
research, Kovaliuk and Kovaliuk model the meaning of an English idiom in context
as a schematic representation operating on two distinct conceptual levels — the
dynamic, instantiated by mental spaces, and the static, realised by frames, conceptual
domains and image schemas — and verify the model on the analysis of English
idiomatic expressions denoting cooperation [Kopamok & Kosamok, 2024]. The
work of these scholars confirms that the position of the idiom within the lexicon and
within the system of phrasemes can be specified more precisely once the cognitive

and pragmatic dimensions are added to the structural diagnostic.

Pamies offers a complementary perspective by introducing the notion of
grammatical metaphor and functional idiomaticity, arguing that the distinction
between phrasemes and free combinations admits of degrees and is best modelled
along a continuum of fixedness [Pamies 2017, p. 69]. Parizoska, in her corpus study
of 160 verb phrase idioms in the enTenTen13 corpus, has demonstrated empirically
that the structural modifications such idioms accept reduce to four types: alternation
between active and passive voice, alternation between transitive and intransitive
constructions, directional opposites and nominalisation [Parizoska, 2022]. This
finding refines the older binary opposition between fixed and variable expressions

by showing that variability is itself patterned.

In sum, lexicology, lexical semantics and phraseology converge in their
concern with the lexicon as a structured network in which idioms occupy a
recognisable and well defined position. The position of idioms is characterised by
non compositionality, by varying but patterned fixedness, by integration into broader
semantic fields and by participation in the cognitive and cultural conceptualisation

of the speech community.
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1.2. Semantic fields and lexical-semantic relations in the English
language

Lexical semantics addresses the meaning aspect of the lexicon. In the
substantial chapter contributed by Stringer to the Handbook of Research on
Bilingual and Intercultural Education, lexical semantics is defined as the branch of
linguistics concerned «with inherent aspects of word meaning and the semantic
relations between words» [Stringer 2019, p. 180]. Stringer further specifies that the
lexicon is best modelled as «an interactive network with multiple types of
connections between elements», an approach that captures both paradigmatic
relations of synonymy, antonymy and hyponymy and syntagmatic relations of

collocation and selectional restriction [Stringer 2019, p. 183].

The notion of the lexical or semantic field is similarly characterised by
Stringer as «a grouping of lexical items that have a general conceptual associationy
[Stringer 2019, p. 184]. The relevance of this notion for the study of idioms becomes
particularly evident when culturally salient fields are considered. The British lexical
field of weather, for instance, accommodates not only single lexemes such as rain,
cloud, storm and mist, but also a dense network of idiomatic units that include
raining cats and dogs, under the weather, right as rain, every cloud has a silver
lining and save for a rainy day. The presence of so many idioms within a single
conceptual field signals that British speakers have culturally elaborated the field

beyond what mere referential need would require.

The cognitive linguistic perspective on lexical semantics, exemplified in the
recent SpringerBriefs synthesis by Winters and Nathan [Winters & Nathan, 2020],
reinforces this network conception. The authors emphasise the centrality of
prototype theory, of polysemy as a radial network of meanings and of the conceptual
metaphor in the structuring of lexical meaning. From this perspective, the lexicon is
viewed not as a stable inventory of discrete units with fixed denotations but as an
organised cognitive resource in which figurative extensions, idiomatic
crystallisations and culturally entrenched mappings constitute structural elements of

the system rather than peripheral curiosities. The implication for the present study is
15



direct: British idioms are to be analysed not as exceptions to the regular lexicon but
as fully fledged components of the cognitively structured lexical network of British

English.

The semantic field perspective allows researchers to identify the relative
density of idiomatic elaboration across cultural domains. Where the inventory of
idioms accumulates in particular fields, this accumulation can be interpreted as a
signature of cultural elaboration. As Sharifian observes in his programmatic
monograph on Cultural Linguistics [Sharifian 2017, p. 7], «cultural categories are
those culturally constructed conceptual categories that are primarily reflected in the
lexicon». The British weather field, the British sport field with its dense cricket
subfield, the British class field with its specialised vocabulary of upper crust, blue
blood and silver spoon, and the British tea field provide especially rich examples of

culturally elaborated lexical networks.

Among the semantic relations relevant to idiomatic phraseology, the relations
of synonymy, antonymy and hyponymy warrant explicit attention. Idiomatic
expressions may stand in synonym-like relations to single lexical items or to other
idioms: kick the bucket, meet one's Maker and pop one's clogs all conventionalise
the concept of death, but each invokes a different register and cultural frame.
Similarly, the idioms on the wagon and off the wagon stand in a relation of
antonymy. Hyponymic organisation is visible in the cricket field, where the general
category of idiomatic expressions derived from sport contains a subcategory of
cricket idioms. The recognition of these relations is essential for the thematic

categorisation undertaken in Chapter 2 of the present work.

The broader network of lexical-semantic relations also includes collocation,
which differs from idiomaticity by virtue of its partial compositionality. The
expression strong tea exemplifies this pattern: the pairing is conventional, but the
meaning is still computable from the parts. The boundary between idiom and
collocation is thus a gradual one, and its operationalisation requires the application

of the non-compositionality criterion discussed in the preceding subsection. The
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significance of collocation for the study of British English lies in the fact that
culturally specific collocational preferences may shade into full idiomaticity over
time, a process that is observable in the diachronic dimension of the British corpus

data.

1.3. Defining idioms within the framework of Phraseology

The contemporary definition of the idiom is the product of converging lines
of investigation that come from cognitive linguistics, from corpus linguistics, from
the typological tradition associated with Mel'¢uk and from the pragmatic perspective
recently advanced by Alghazo and colleagues. Although terminological variation
persists, the core properties on which the literature converges may be summarised
under five headings: non compositionality of meaning, structural fixedness,

multiword status, conventionality and figurative or culturally embedded motivation.

Table 1.1 below brings together the principal definitions of the idiom that have
been proposed in scholarly works published between 2015 and 2025 and that are

referenced throughout the present study.

Table 1.1

Comparative survey of idiom definitions in the literature of 2015 to 2025

Author, year | Definition or core property Page
Mel'¢uk «A lexemic phraseme is an idiom if it is non- p. 35
[Mel'cuk, compositional». Idioms are positioned within a

2021] tripartite system of lexical, morphological and

constructional phrasemes.

Kovacs Idioms are reviewed against various p. 86
[Kovacs, 2016] | classifications, with emphasis on degrees of
fixedness, transparency and motivation.
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Table 1.1 (continued)

Author, year | Definition or core property Page
Pamies Idioms are characterised through grammatical p. 69
[Pamies, 2017] | metaphor and functional idiomaticity, with

different degrees of fixedness placed on a

continuum.
Trantescu and | Idioms «arise from our more general knowledge | p. 533
Reiss of the world (embodied in our conceptual
[Trantescu & system)» and reflect cultural conceptual fields
Reiss, 2022] shared by speakers.
El Yamani et Idioms «are not merely strings of words or p. 10
al. [El Yamani | frozen patterns of language; rather, they are
et al., 2025] creative and motivated» by underlying

conceptual metaphors and embodied experience.
Alghazo etal. | Idioms «are essentially used as pragmatic Abstract
[Alghazo et al., | messages which are heavily laden with
2022] implicatures and contextual effectsy», integrating

fixed semantic content with variable speaker

meaning.
Cambridge «A group of words in a fixed order that has a s.v. idiom
Dictionary particular meaning that is different from the
[Cambridge meanings of each word on its owny.
Dictionary,
2024]

Source: compiled by the author on the basis of [Alghazo et al., 2022; Cambridge
Dictionary, 2024; El Yamani et al., 2025; Kovacs, 2016; Mel'Cuk, 2021; Pamies,
2017; Trantescu & Reiss, 2022].

As table 1.1 indicates, the seven authoritative formulations differ in emphasis
but converge on the recognition of three constitutive properties. First, all definitions

presuppose multiword status. Second, all definitions invoke some form of semantic
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non compositionality, whether stated in the strict logical sense of Mel'Cuk or in the
looser cognitive sense of ElI Yamani and colleagues. Third, the more recent
formulations, such as those of Trantescu and Reiss [Trantescu & Reiss, 2022] and
of Alghazo and colleagues [Alghazo et al., 2022], add a further dimension by

explicitly linking idiomatic meaning to cultural and pragmatic embeddedness.

The non compositionality criterion admits of degrees, a fact that has been
increasingly emphasised in recent literature. Trantescu and Reiss illustrate the point
through the analysis of English heart idioms, observing that idioms «arise from our
more general knowledge of the world (embodied in our conceptual system)»
[Trantescu & Reiss 2022, p. 533]. They further note that «people that belong to the
same culture possess common information about various conceptual fields»
[Trantescu & Reiss 2022, p. 534]. From this perspective non compositionality is not
a logical defect of an expression but a cognitive and cultural property: the meaning
of an idiom is not derivable from its parts taken separately, but it is fully derivable
from its parts considered against the background of the relevant cultural

conceptualisations and conceptual metaphors of the speech community.

The pragmatic angle introduced by Alghazo and colleagues [Alghazo et al.,
2022] enriches this picture further. According to their account, idioms are
«composed of fixed semantic content, plus a variant speaker related meaning»
[Alghazo et al., 2022, Abstract]. This characterisation acknowledges that the
conventional meaning of an idiom does not exhaust its functional value in discourse.
The use of an idiom is itself a pragmatic act that conveys evaluation, emphasis,
solidarity, irony, humour or social positioning. The pragmatic dimension of idioms
has also been independently elaborated within the Ukrainian tradition: Mizyn, in her
examination of the syntactic and semantic characteristics of pragmatic idioms in the
English language, demonstrates that pragmatic idioms occupy a structurally
distinguishable position within the broader system of phrasemes by virtue of their
conventional pairing with recurrent communicative situations and the speaker

meanings they are designed to convey [Mu3un, 2017].
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Among the categories from which idioms must be carefully distinguished are
the following four neighbours: collocations, pragmatemes, clichés and proverbs.
Collocations, as conceptualised in the framework of Mel'¢uk [Mel'¢uk 2021 p. 34],
are non compositional in a weaker sense. Pragmatemes are situationally bound
formulae whose conventional meaning is anchored to a recurrent communicative
situation, as in mind the gap. Clichés are fixed expressions whose figurative content
has become conventional through high frequency repetition. Proverbs constitute self

contained complete utterances with prescriptive or generalising content.

From the corpus linguistic perspective the operationalisation of the idiom
category proceeds through observable behaviour. The thematic corpus study of
Rafatbakhsh and Ahmadi reports that, of 1506 idioms drawn from the Oxford
Dictionary of Idioms, 15.5 per cent had zero frequency, 48.2 per cent occurred
between one and forty times, and 36.3 per cent occurred more than forty times
[Rafatbakhsh & Ahmadi, 2019]. This observation directly motivates the
methodological choice in the present work to consult, in addition to general corpora,
the BNC, the Spoken BNC2014 and the GIoWbE corpus, all of which contain a

substantial component of British data.

To sum up the present subsection, the idiom is here understood as a fixed
multiword expression whose conventional meaning is non compositional in the
cognitive cultural sense and whose use carries pragmatic value beyond mere
reference. This characterisation positions idioms within the system of phrasemes,
distinguishes them from collocations, pragmatemes, clichés and proverbs, and
provides the conceptual basis for treating culturally specific idioms as carriers of

cultural conceptualisations.

1.4. Language and Culture in Linguistic Theory
The integration of cultural considerations into the analysis of language has
been a steady trend in twenty first century linguistics, and the past ten years have

witnessed the consolidation of Cultural Linguistics as a recognisable framework.
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The opening sentences of Sharifian's monograph state the position with
programmatic clarity: «Cultural Linguistics explores the relationship between
language and cultural conceptualisations» [Sharifian 2017, p. 1], where cultural
conceptualisations are subdivided into cultural schemas, cultural categories and
cultural metaphors. Cultural schemas «capture beliefs, norms, rules, and
expectations of behaviour as well as values» [Sharifian 2017, p. 7]; cultural
categories «are those culturally constructed conceptual categories that are primarily
reflected in the lexicon» [Sharifian 2017, p. 7]; and cultural metaphors are

conceptual mappings whose source or target domain is itself culturally constituted.

The Routledge Handbook of Language and Culture edited by Sharifian
provides the broader context. The handbook collectively defends the position that
languages «carry the cultural cognition of speech communities» [Sharifian 2015, p.
5], a position that is operationalised in the chapter by Risager on linguaculture.
Risager defines linguaculture as the perspective that «focuses on culture in language
or the cultural dimensions of language» and identifies three interrelated dimensions:
a semantic and pragmatic dimension, a poetic dimension and an identity dimension
[Risager 2015, p. 87, 91].

A particularly productive notion within Cultural Linguistics is that of the
cultural keyword. Levisen and Waters define cultural keywords as «words around
which whole discourses are organised» and emphasise that such words «are
culturally revealing, difficult to translate and semantically diverse» [Levisen &
Waters 2017, p. 1]. The British inventory of cultural keywords is rich and well
documented. Goddard and Ye identify cultural keywords as «the concepts within

which indigenous cultural psychology is framed» [Goddard & Ye 2015, p. 71].

The metaphorical dimension of language and culture relations is best handled
within the multilevel framework of Kovecses [Kovecses, 2017]. At the level of
image schemas, British idioms are anchored in universal schemas such as
CONTAINER, PATH, FORCE, BALANCE and UP DOWN. At the level of

domains, the British inventory privileges domains drawn from the meteorological,
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sporting, alimentary and historical experience of the speech community. At the level
of frames, specifically British frames such as the cricket frame, the tea drinking
frame, the queueing frame and the pub frame structure idiomatic expressions in
distinctive ways. Finally, at the level of mental spaces, idioms are deployed in

interaction to construct shared cultural ground between participants.

Polzenhagen and colleagues, in their authoritative 2024 survey of World
Englishes through the lens of Cultural Linguistics, formalise this insight with the
proposition that varieties of English «are shaped by their respective speakers'
cultural cognition» [Polzenhagen et al., 2024, Abstract]. The volume edited by
Sadeghpour and Sharifian on Cultural Linguistics and World Englishes makes the
same point at greater length, with explicit case studies showing «how one and the
same language may be associated with different systems of cultural

conceptualisations» [Sadeghpour & Sharifian 2021, p. 3, 9].

Goddard's analysis of the cultural specificity of Anglo conversational humour
makes the point with particular force. Goddard observes that the meanings of words
such as to joke and to tease «are much more English specific than is commonly
recognised» [Goddard 2018b, p. 487] and warns that adopting English humour
categories without reflection «risks introducing an Anglocentric bias into our
theoretical vocabulary» [Goddard 2018b, p. 488]. The dense lexicalisation of
tentativeness in British conventional formulae is itself an idiomatic signature of
British communicative culture, as documented quantitatively by van Dorst, Gillings
and Culpeper, who in their corpus based study of 50 conventionalised politeness
formulae in the BNC2014 distinguish three pragmatic types: tentativeness,

deference and solidarity [van Dorst et al. 2024, p. 39].

The notion of cultural specificity at stake in the present research can therefore
be made precise as follows. A British idiom is culturally specific if and only if its
conventional figurative meaning is not derivable without reference to a cultural
conceptualisation, schema, category, frame or keyword that is distinctive of the

British speech community. Two operational tests follow from this definition. The
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first is the comparative test: a culturally specific British idiom either lacks an
equivalent in other Englishes or differs in frequency and connotation. The second is
the etymological or cultural motivation test: a culturally specific British idiom can
be traced to a documented cultural source that is part of the historical, geographical

or social experience of British speakers.

1.5. British Cultural Identity through idioms

The verbalisation of British cultural identity through idiomatic expressions
constitutes a particularly productive site for the application of the Cultural
Linguistics framework. The opening sentences of Sharifian's monograph [Sharifian
2017, p. 1] provide the theoretical anchor, but the specific content of British identity
as crystallised in idioms requires independent investigation, since the category of
«British» itself is a complex cultural construction rather than a transparent

geographical or political label.

The cultural keyword most often associated with British emotional culture is
undoubtedly stiff upper lip. Dixon's monograph on the history of British emotional
life [Dixon, 2015] documents the curious fact that the expression originated in early
nineteenth century American sources before being adopted as a British self
description in the period from approximately 1900 to 1937. Whatever its precise
origin, the idiom is now firmly embedded in British cultural discourse and serves as
the lexical anchor of a broader semantic field that includes keep one's chin up, keep
calm and carry on, muddling through and the family of stoic locutions documented
in Coombs-Hoar's doctoral monograph on the formation of English idioms in British
culture between 1945 and 2020 [Coombs-Hoar, 2021].

Idioms such as play with a straight bat encode a cultural schema of fair play;
idioms such as not my cup of tea reflect a cultural category, namely the British
conceptualisation of preference through tea drinking; and idioms such as under the
weather realise a cultural metaphor in which weather and bodily condition are

systematically linked. The cricket idioms hit for six, sticky wicket, play with a
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straight bat, off one's own bat and it's not cricket originate in the technical
vocabulary of cricket and have been extended to the description of life situations in
general. They reflect the historical importance of cricket as a national sport and as a
vehicle of Victorian moral education, in which the values of fair play, honourable
conduct and sporting behaviour were articulated through the lexicon of the game
[Coombs-Hoar, 2021].

The class and aristocracy dimension of British cultural identity is encoded in
idioms such as blue blood, born with a silver spoon in one's mouth and the upper
crust, which belong to the upward orientation of class metaphors, in which higher
position is encoded through visible markers of nobility. The expression keeping up
with the Joneses captures the lateral pressure of class anxiety, an anxiety that has
been documented as particularly salient in the British social context. The expression
U and non U, coined in 1954 by Alan Ross and popularised by Nancy Mitford in

1955, codifies the sociolinguistic awareness of class differences in vocabulary.

The monarchy group encodes the institutional centrality of the Crown through
expressions such as the Queen's English, the royal we and fit for a king. The history
group preserves traces of formative historical events, with meet one's Waterloo and
Hobson's choice as the most prominent examples. The geography group anchors
idioms in specific British places: carry coals to Newcastle relies on the historical
role of Newcastle as a coal exporting port, send to Coventry is traced to the English
Civil War, and from Land's End to John o'Groats indexes the longitudinal extension

of Great Britain.

British idioms participate in the three dimensions of linguaculture identified
by Risager [Risager 2015, p. 87, 91]. Semantically and pragmatically they activate
cultural conceptualisations in interaction; poetically they exploit metaphor,
alliteration and rhythmic patterning, as in right as rain, come rain or shine and
raining cats and dogs; and at the identity dimension they index membership in the
British speech community. The hierarchical model of Kovecses [Kovecses, 2017]

permits a clear articulation of why British idioms are simultaneously universal, in
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their image schematic grounding, and culturally specific, in their frame and mental

space realisations.

In summary, British cultural identity is verbalised in idiomatic expressions
through the three analytical instruments of Cultural Linguistics distinguished by
Sharifian — cultural schemas, cultural categories and cultural metaphors — and their
application to the material is the principal task of the empirical chapters that follow.

The next chapter applies this conceptual apparatus to a corpus of 50 British culturally
specific idioms.
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CONCLUSION TO CHAPTER 1

The theoretical foundations elaborated in the present chapter permit several

consolidated conclusions that prepare the empirical chapters of the work.

First, idioms occupy a recognisable and structurally well defined position
within the lexicon of British English. They belong simultaneously to the lexical
system, where they participate in semantic fields and lexical relations, and to the
system of phrasemes, where they are distinguished by non compositionality and
varying degrees of fixedness. The current consensus in phraseology, articulated in
the volume of Trklja and Grabowski [Trklja & Grabowski, 2021] and in the
typological proposals of Mel'¢uk [Mel'¢uk, 2021], identifies idioms as non
compositional lexemic phrasemes that admit patterned but limited variation, the four
principal types of which were established empirically by Parizoska [Parizoska,
2022].

Second, semantic fields and lexical-semantic relations provide the structural
context within which British idioms are organised. The density of idiomatic
elaboration within particular cultural domains, notably weather, tea, sport and class,
is itself diagnostic of cultural elaboration and constitutes the empirical basis for the

thematic categorisation in Chapter 2.

Third, the contemporary definition of the idiom synthesises five constitutive
properties: multiword status, non compositionality of meaning, structural fixedness,
conventionality and cultural pragmatic embeddedness. The pragmatic dimension,
brought into sharp focus by Alghazo and colleagues [Alghazo et al., 2022] and
supported by the ethnopragmatic perspective of Goddard [Goddard, 2018b], is
decisive for the analysis of British idioms, since it directs attention to the speaker

meanings and cultural scripts that idioms instantiate.

Fourth, the integration of Cultural Linguistics, Extended Conceptual
Metaphor Theory and ethnopragmatics provides the most adequate theoretical
framework for the analysis of culturally specific idioms. The framework permits the
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identification of cultural schemas, categories and metaphors at four levels of
conceptual organisation, from image schemas to mental spaces, and offers

operational criteria for the recognition of cultural specificity.

Fifth, the verbalisation of Britishness in idiomatic expressions can be
approached through the notion of the cultural keyword. The keywords fair, joke,
tease, cuppa, weather, queue and stiff upper lip, among others, organise networks of
idiomatic expressions that collectively constitute a synoptic record of British cultural
cognition. The application of these insights to a corpus of fifty British idioms is the

subject of Chapter 2.
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CHAPTER 2. BRITISH IDIOMS IN LINGUISTIC AND CULTURAL
CONTEXT

2.1. Corpus and methodology of the research

The empirical part of the present study rests on a deliberately combined
methodology that brings together three complementary procedures: lexicographic
selection, corpus verification and linguocultural interpretation. The combination is
designed to ensure that each unit included in the analysis is simultaneously attested
in authoritative reference works, observable in contemporary British usage and
motivated by an identifiable cultural source. The triangulation of these three
procedures is intended to neutralise the limitations that each procedure exhibits in
isolation. Stefanowitsch in his open access guide to corpus methodology insists on
the importance of combining quantitative observation with qualitative interpretation
[Stefanowitsch, 2020].

The first step in the assembly of the empirical material consisted in
lexicographic selection. The principal source of headwords was the fourth edition of
the Oxford Dictionary of Idioms compiled by Ayto, which contains over ten
thousand figurative expressions and which represents the most authoritative recent
reference work on the topic [Ayto, 2020]. The Cambridge Dictionary online
platform served as a complementary source [Cambridge Dictionary, 2024].
Etymological information was retrieved from the Oxford English Dictionary online
platform [Oxford English Dictionary, 2024] and cross checked against the doctoral
monograph of Coombs-Hoar [Coombs-Hoar, 2021]. The application of two tests —
the comparative test across varieties of English and the test of cultural motivation —
produced a working corpus of fifty units, which constitutes Appendix A of the

present paper.

The second step consisted in corpus verification. Five corpora of
contemporary English were employed for this purpose. The corpora are listed in
table 2.1 below.
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Table 2.1

Corpora and reference works employed in the empirical analysis

Corpus Size Composition Period Reference
BNC (1994 100 balanced British | 1980sto | [Stefanowitsch,
release) million written and 1993 2020, p. 87]
words spoken
Spoken 115 face to face 2012 to [Love et al. 2017,
BNC2014 million conversational 2016 p. 319]
words British English
GloWbE 1.9 billion | web pages from | around [Davies & Fuchs
words 20 English 2012 2015, p. 1]
speaking
countries
IWeb 14 billion | six varieties of around [Davies & Kim
words English 2017 2019, p. 1]
including British
Reference over Oxford 2020 to [Ayto, 2020];
dictionaries 10,000 Dictionary of 2024 [Cambridge
idioms Idioms (4th ed.) Dictionary, 2024]

and Cambridge
Dictionary

Source: compiled by the author on the basis of [Ayto, 2020; Cambridge

Dictionary, 2024; Davies & Fuchs, 2015; Davies & Kim, 2019; Love et al., 2017;

Stefanowitsch, 2020].

The third step consisted in linguocultural interpretation, performed within the

framework of Cultural Linguistics elaborated by Sharifian [Sharifian, 2017], with
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use of the Extended Conceptual Metaphor Theory of Kovecses [Kovecses, 2017]
and of the ethnopragmatic perspective formulated by Goddard and Ye [Goddard &
Ye, 2015]. The interpretation proceeds at the four levels of conceptual organisation
distinguished by Kovecses, namely image schema, domain, frame and mental space,
and identifies the cultural categories, schemas and metaphors operative in each unit.
Where appropriate, MIPVU principles documented by Nacey and colleagues [Nacey

et al., 2019] were consulted in the identification of metaphorically used expressions.

The structural classification adopted in the present work follows the
contemporary phraseological consensus represented in the typological proposals of
Mel'C¢uk [Mel'Cuk, 2021] and in the analytical work of Naciscione [Naciscione,
2020]. Six structural types are distinguished: verb phrase idioms, noun phrase
idioms, prepositional and adverbial idioms, simile based idioms, binomial and
rhythmic idioms, and sentential or clausal idioms. The semantic classification

proceeds along the two complementary axes of source domain and cultural category.

A number of operational decisions should be stated explicitly. First, idiomatic
variants are treated as a single unit if they share the same conceptual core. Second,
idioms with attested American origin that have been thoroughly absorbed into
British identity discourse are retained as Britishised units, with explicit annotation
in Appendix A. Third, the unit of analysis is the conventional figurative form as
recorded in the dictionary entry, with allowance for the systematic structural
variation documented by Parizoska [Parizoska, 2022]. Fourth, the etymologies
offered for individual idioms acknowledge the documented variability of the
historical record and clearly distinguish between historically attested and folk

etymological sources.
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2.2. Structural-semantic characteristics of culturally specific British

idioms

The structural classification of the fifty units of the empirical corpus is

presented in table 2.2 below, which lists the six structural types and provides

representative examples for each.

Table 2.2

Structural typology of culturally specific British idioms (n=50)

Structural type Examples from the British corpus Quantity
(n=50)

Verb phrase idioms | hit for six; spill the beans; meet one's 17
(V + complement) Waterloo; pull one's leg; carry coals to

Newcastle; rob Peter to pay Paul; spend a

penny; send to Coventry; play with a

straight bat; have one's cake and eat it; keep

one's chin up; save for a rainy day
Noun phrase idioms | a stiff upper lip; the Queen's English; the 12
(N + modifier) lion's share; a storm in a teacup; blue

blood; Hobson's choice; Dutch courage; the

upper crust; a sticky wicket; hair of the

dog; a fair-weather friend
Prepositional and under the weather; on the wagon; off one's | 5
adverbial idioms own bat; in a pickle; in a different league
Simile based idioms | right as rain; drunk as a lord 2
Binomial and come rain or shine; from Land's End to 3

rhythmic idioms

John o'Groats; bob's your uncle (formulaic)
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Table 2.2 (continued)

Structural type Examples from the British corpus Quantity

(n=50)
Sentential and it's not cricket; bob's your uncle; raining 11
clausal idioms cats and dogs; every cloud has a silver

lining; keeping up with the Joneses; born
with a silver spoon in one's mouth; cost an
arm and a leg; not my cup of tea; one for
the road

Source: compiled by the author on the basis of the empirical corpus presented in
Appendix A; classification follows [Mel'¢uk, 2021; Naciscione, 2020].

The distribution presented in table 2.2 calls for the following analytical
commentary. The verb phrase type, with seventeen units of the fifty, is the most
numerous structural class. This finding is consistent with the corpus distribution
observed by Parizoska in her study of 160 English idioms, where verb phrase idioms
also dominated the inventory [Parizoska, 2022]. Within the British material the verb
phrase idioms display a marked preference for transitive structures, in which the verb
takes a culturally specific direct object that supplies the figurative anchor: hit for six
includes the cricket score, spill the beans includes the food noun, meet one's

Waterloo includes the historical place.

Noun phrase idioms, with twelve units, constitute the second most numerous
class. Within this group the recurrent pattern is the presence of a culturally salient
modifier that combines with a generic head noun: a stiff upper lip, the Queen's
English, the lion's share, blue blood, Hobson's choice, Dutch courage. The modifier
is the carrier of cultural specificity, while the head noun supplies a recognisable
conceptual anchor.

Sentential and clausal idioms, with eleven units, occupy the third most
numerous position. This class includes the most pragmatically marked items of the

British inventory, such as it's not cricket, every cloud has a silver lining and keeping
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up with the Joneses. These units typically function as evaluative comments on a

situation rather than as referential descriptions, and their pragmatic profile is closer

to the idiom as pragmatic message described by Alghazo and colleagues [Alghazo

etal., 2022].

The semantic categorisation of the empirical material follows the cultural

category axis. The fifty units of the corpus distribute themselves over ten thematic

groups, listed in table 2.3 below in descending order of representativeness.

Table 2.3

Thematic groups of culturally specific British idioms (n=50)

Thematic group | Representative idioms n /50
Weather raining cats and dogs; right as rain; under the 8
weather; come rain or shine; every cloud has a
silver lining; save for a rainy day; a fair
weather friend; a sticky wicket
Cricket and sport | hit for six; sticky wicket; play with a straight 7
bat; off one's own bat; it's not cricket; in a
different league; bowled over
Tea, food and not my cup of tea; storm in a teacup; spill the | 8
drink beans; have one's cake and eat it; in a pickle;
one for the road; hair of the dog; on the wagon
Pub and drinking | Dutch courage; drunk as a lord; cost a bomb; 4
skint
Class and blue blood; born with a silver spoon; the upper | 6
aristocracy crust; keeping up with the Joneses; U and non
U; fit for a king
Monarchy the Queen's English; royal we; fit for a king 3
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Table 2.3 (continued)

Thematic group | Representative idioms n/50
History and meet one's Waterloo; Hobson's choice; rob 4
historical events | Peter to pay Paul; spend a penny

Geography and | carry coals to Newcastle; send to Coventry; 3
place from Land's End to John o'Groats

Body, stoicism a stiff upper lip; keep one's chin up; pull one's | 3

and emotional leg

restraint

Politeness and a bit of a; rather; | dare say; I'm afraid 4
understatement

Source: compiled by the author on the basis of the empirical corpus (Appendix A);

cultural categories adapted from [Coombs-Hoar, 2021; Polzenhagen et al., 2024].

The distribution shown in table 2.3 reveals that the British inventory of
culturally specific idioms is organised around four particularly dense cultural
categories: weather, tea food and drink, cricket and sport, and class with aristocracy.
Together these four categories account for twenty nine of the fifty units, that is, 58

per cent of the corpus.

The weather group, which contains eight units, is one of the two most
representative groups of the corpus. The British meteorological experience,
characterised by frequent rain, by overcast skies and by the unpredictability of
weather, has supplied a rich source of metaphorical mappings. Among the items
collected in the present corpus, raining cats and dogs exemplifies the figurative
encoding of intensity, right as rain the use of rain as a default state of normality,
under the weather the metaphorical projection of meteorological condition onto
bodily condition, and save for a rainy day the metonymic use of rain to represent

future need.

The tea, food and drink group, also containing eight units, demonstrates the

centrality of the tea drinking ritual and of associated alimentary practices in British
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cultural identity. The expression not my cup of tea, recorded with high frequency in
both the BNC and GloWbE, conventionalises the use of tea as a metonym for
personal preference. The expression storm in a teacup, traceable to seventeenth
century British usage [Coombs-Hoar, 2021], extends tea imagery to the

conceptualisation of disproportionate emotional reaction.

The cricket and sport group, with seven units, illustrates the role of sport as a
source of metaphorical imagery in British culture. The expressions hit for six, sticky
wicket, play with a straight bat, off one's own bat and it's not cricket originate in the
technical vocabulary of cricket and have been extended to the description of life
situations in general. They reflect the historical importance of cricket as a national
sport and as a vehicle of Victorian moral education, in which the values of fair play,
honourable conduct and sporting behaviour were articulated through the lexicon of
the game [Coombs-Hoar, 2021].

A further empirical observation concerns the corpus frequency of selected
representative units. Table 2.4 presents the relative frequency of ten illustrative
idioms in the British National Corpus and in the British section of the GloWbE

corpus.

Table 2.4

Indicative frequency of selected British idioms in the BNC and the British
section of GloWbE

Idiom BNC (raw) GloWbE GB | Comment
(raw)

at the end of the day | very high very high conventionalised

not my cup of tea medium medium high | strongly British

stiff upper lip medium medium identity marker
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Table 2.4 (continued)

Idiom BNC (raw) GloWwbE GB | Comment
(raw)

it's not cricket low medium low medium strongly British

Bob's your uncle low medium colloquial signal

storm in a teacup low low medium strongly British

carry coals to low low place specific

Newcastle

send to Coventry low low place specific

Hobson's choice low medium low historical

from Land's End to | very low low national

John o'Groats

Source: compiled by the author on the basis of [Davies & Fuchs, 2015; Davies &

Kim, 2019] and the corpus interfaces documented therein.

Table 2.4 illustrates a phenomenon also reported by Rafatbakhsh and Ahmadi
for COCA, namely the highly skewed distribution of idiom frequencies, with a small
number of high frequency items and a long tail of low frequency culturally bound
expressions [Rafatbakhsh & Ahmadi, 2019]. In the British data the asymmetry is
amplified by the cultural specificity factor: the more an idiom is anchored in a
particular cultural source, the more its frequency tends to fall, but the more it serves

as an identity marker for British speakers.

The aggregate distribution recorded in table 2.2 deserves additional analytical
commentary. The dominance of verb phrase idioms (34 per cent) and noun phrase
idioms (24 per cent) corresponds to the cross linguistic tendency for cultural
information to be encoded in argument structures rather than in adverbial or
prepositional frames. The relatively high share of sentential and clausal idioms (22
per cent), however, is a distinctive feature of the British inventory and may be related

to the strong evaluative and pragmatic orientation of British idiomatic discourse, in
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which the comment on a situation often takes the form of a self contained idiomatic

clause.

2.3. Cultural context and pragmatic functions of British idioms

The third subsection of the present chapter proceeds from the structural and
thematic description of the empirical material to the linguocultural and pragmatic
interpretation of the units within the Cultural Linguistics framework. The
Interpretation is organised around the three analytical instruments distinguished by
Sharifian, namely cultural schemas, cultural categories and cultural metaphors
[Sharifian 2017, p. 7], and extends to the seven pragmatic functions that British

idioms perform in contemporary discourse.

Cultural schemas, in Sharifian's formulation, capture beliefs, norms, rules and
expectations of behaviour as well as values [Sharifian 2017, p. 7]. The British
idiomatic inventory provides direct lexical access to several culturally salient
schemas. The schema of fair play, articulated through the cricket idioms it's not
cricket, play with a straight bat and off one's own bat, is among the most prominent.
The schema of emotional restraint, articulated through a stiff upper lip, keep one's
chin up and keep calm and carry on, organises the British cultural response to
adversity. The schema of conviviality through tea drinking, articulated through not
my cup of tea and a nice cup of tea, structures the British social life of preference

and hospitality.

Table 2.5 below summarises the relation between the principal British cultural

keywords and the idioms in which they are realised.
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Table 2.5

British cultural keywords and the idioms that realise them

Cultural Associated idioms Scholarly anchor
keyword
fair / fair play | it's not cricket; play with a straight [Goddard 2018b, p.
bat; off one's own bat 487]; [Goddard & Ye
2015, p. 71]
understatement | a bit of a; rather; | dare say; I'm [Farese 2020, p. 59];
afraid; not bad [van Dorst et al. 2024,
p. 39]
self- pull one's leg; taking the mickey; only | [Goddard, 2018a];

deprecation,
Anglo humour

joking

[Goddard 2018Db, p.
487, 509]; [Goddard
& Mullan, 2020]

stiff upper lip /

a stiff upper lip; keep one's chin up;

[Dixon, 2015];

stoicism muddling through; keep calm and [Coombs-Hoar, 2021]
carry on

weather raining cats and dogs; under the [Polzenhagen et al.,
weather; right as rain; every cloud has | 2024, Abstract];
a silver lining; come rain or shine [Coombs-Hoar, 2021]

tea / cuppa not my cup of tea; storm in a teacup; a | [Coombs-Hoar, 2021];
nice cup of tea [Sadeghpour &

Sharifian 2021, p. 9]

pub culture Dutch courage; hair of the dog; one [Coombs-Hoar, 2021]
for the road; on the wagon

class upper crust; blue blood; born with a [van Dorst et al. 2024,

consciousness

silver spoon; U and non-U; keeping
up with the Joneses

p. 39]; [Dixon, 2015]
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Table 2.5 (continued)

Cultural Associated idioms Scholarly anchor
keyword
monarchy the Queen's English; royal we; fit for a | [Polzenhagen et al.,
king 2024, Abstract]
national carry coals to Newcastle; send to [Coombs-Hoar, 2021]
geography Coventry; from Land's End to John
0'Groats; meet one's Waterloo

Source: compiled by the author on the basis of [Coombs-Hoar, 2021; Dixon, 2015;
Farese, 2020; Goddard, 2018a; Goddard, 2018b; Goddard & Mullan, 2020;
Goddard & Ye, 2015; Levisen & Waters, 2017; Polzenhagen et al., 2024;
Sadeghpour & Sharifian, 2021; Sharifian, 2017; van Dorst et al., 2024].

The cultural conceptualisations encoded in the corpus exhibit a recognisable
structural property, namely organisation around dense cultural conceptual nodes.
The four most densely populated cultural categories of weather, tea and food,
cricket, and class function as conceptual hubs from which individual idioms radiate.
The presence of overlapping idioms, of which sticky wicket is the clearest example
— it belongs simultaneously to the cricket and to the weather networks since the
wicket becomes sticky after rain — confirms that the cultural categories are not

hermetic compartments but mutually permeable cognitive zones.

At the image schematic level, British idioms exploit the universal schemas of
CONTAINER (in a pickle, in a different league), PATH (on the wagon, off the
wagon, off one's own bat), FORCE (hit for six, knock for six), BALANCE (a stiff
upper lip), and UP DOWN (the upper crust, born with a silver spoon). At the domain
level, the British inventory privileges domains drawn from the meteorological,
sporting, alimentary, historical and aristocratic experience of the speech community.
At the frame level, the British cricket frame, the tea drinking frame and the public

house frame structure idiomatic expressions in distinctively British ways.
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The principal pragmatic functions performed by British culturally specific

idioms in contemporary discourse may be summarised as in table 2.6 below.

Table 2.6

Pragmatic functions of culturally specific British idioms in discourse

Pragmatic Description Idiomatic illustrations
function
Evaluation explicit positive or negative | it's not cricket; not my cup of

judgement of a situation

tea; a sticky wicket

Tentativeness /

downtoning of a claim or

a bit of a; rather; I'm afraid; |

hedging request to mitigate face dare say
threat

Solidarity signalling shared cultural Bob's your uncle; play with a
ground, in-group straight bat; cuppa
membership

Understatement | expression of strong meaning | not bad; a bit of a problem;
through markedly weak form | rather

Humour and light teasing or self mockery | pull one's leg; taking the

self-deprecation

to maintain conversational
warmth

mickey; only joking

Stoic
encouragement

invocation of the cultural
script of emotional restraint

keep your chin up; stiff upper
lip; muddling through

Identity marking

indexing of British cultural
belonging

the Queen's English; carry
coals to Newecastle; from
Land's End to John o'Groats

Source: compiled by the author on the basis of [Alghazo et al., 2022; Farese, 2020;
Goddard, 2018a; Goddard, 2018b; Goddard & Mullan, 2020; Goddard & Ye, 2015;
Maretbayeva et al., 2025; van Dorst et al., 2024].
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The seven functions presented in table 2.6 are not mutually exclusive but
typically combine in actual usage. The expression it's not cricket, for example,
simultaneously performs evaluation, solidarity and identity marking. The aggregate
pragmatic profile of the corpus reveals that evaluation is the most frequent primary
pragmatic function performed by British culturally specific idioms (28 per cent of
the corpus, that is, fourteen units), followed by identity marking (22 per cent),
tentativeness or hedging (16 per cent), solidarity (12 per cent), stoic encouragement
(10 per cent), humour and self deprecation (8 per cent) and understatement (4 per

cent).

The function of tentativeness, listed second in table 2.6, deserves particular
attention because it intersects with the British cultural script of negative politeness.
The corpus based study of van Dorst, Gillings and Culpeper, published in 2024,
examined fifty conventionalised politeness formulae in the BNC2014 and identified
three pragmatic types: tentativeness, deference and solidarity [van Dorst et al. 2024,
p. 39]. Farese, in his ethnopragmatic study of English understatement contrasted
with Italian exaggeration [Farese, 2020], shows that the cultural script underlying
these formulae is «if [ want to say something, it is good not to say it directly», a
script that contrasts sharply with the cultural scripts of more direct speech

communities.

The function of humour and self deprecation is closely tied to the cultural
keyword joke and its co occurring keywords kid and tease, examined in detail by
Goddard [Goddard, 2018b]. Idiomatic expressions such as pull one's leg, taking the
mickey and only joking mark and license teasing without aggression, while at the
same time signalling the friendliness of the interlocutors. The function of identity
marking, listed seventh in table 2.6, is performed in particular by the idioms
anchored in specifically British cultural categories. The use of these idioms in

discourse is in itself an act of cultural belonging.
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CONCLUSION TO CHAPTER 2

The empirical and analytical work presented in the second chapter permits the

consolidation of the following conclusions:

First, the methodology adopted in the present research — which combines
lexicographic selection from authoritative reference works, corpus verification
across five complementary corpora and linguocultural interpretation within the
Cultural Linguistics framework — has proved adequate for the systematic
identification of culturally specific British idioms. The triangulation of three
procedures has been instrumental in the elimination of false positives and in the
inclusion of low frequency culturally salient units that would have been missed by

any single procedure considered in isolation.

Second, the structural classification of the fifty units of the corpus over six
structural types has yielded a distribution dominated by verb phrase idioms (34 per
cent), noun phrase idioms (24 per cent) and sentential or clausal idioms (22 per cent),
with the remaining 20 per cent shared by prepositional, simile based and binomial
structures. The relatively high proportion of sentential idioms, used as evaluative
comments on situations, has been identified as a distinctive feature of the British

inventory.

Third, the thematic categorisation of the corpus over ten cultural groups has
revealed a clear cultural structure: weather, tea food and drink, cricket and sport, and
class and aristocracy together account for 58 per cent of the units. The frequency
analysis has confirmed the asymmetry between high frequency conventional idioms
and low frequency culturally bound expressions; the rarer the idiom in absolute

terms, the more reliably it functions as an identity marker for British speakers.

Fourth, the linguocultural interpretation has identified ten British cultural
keywords that organise dense networks of idiomatic expressions. The conceptual

architecture of British idioms exploits universal image schemas while anchoring
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them in culturally specific frames such as the cricket frame, the tea drinking frame

and the public house frame.

Fifth, British idioms perform a recognisable inventory of seven pragmatic
functions in discourse: evaluation, tentativeness, solidarity, understatement, humour
and self deprecation, stoic encouragement and identity marking. The dominant

primary functions are evaluation (28 per cent) and identity marking (22 per cent).
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CONCLUSION

The Bachelor's qualification paper devoted to the study of culturally specific
idioms in British English has produced a series of theoretical and empirical results

that may be consolidated as follows.

The theoretical foundation of the work has confirmed that idioms occupy a
structurally well defined position within the lexicon of British English. They belong
simultaneously to the system of phrasemes, where they are characterised by non
compositionality and varying degrees of patterned fixedness, and to the broader
system of cultural cognition, where they function as condensed carriers of cultural
conceptualisations. The contemporary definition of the idiom integrates five
constitutive properties: multiword status, non compositionality, structural fixedness,

conventionality and cultural pragmatic embeddedness.

The examination of semantic fields and lexical-semantic relations has
demonstrated that the density of idiomatic elaboration within particular cultural
domains is itself diagnostic of British cultural priorities. The British weather field,
the cricket field, the tea field and the class field all exhibit a density of idiomatic
crystallisation that far exceeds what referential need alone would require, confirming
the position formulated by Sharifian to the effect that cultural categories are

primarily reflected in the lexicon.

The methodological apparatus of the present work — which combines
lexicographic selection from the Oxford Dictionary of Idioms (fourth edition) and
the Cambridge Dictionary, corpus verification across the British National Corpus,
the Spoken BNC2014, the Global Web based English corpus and the iWeb corpus,
and linguocultural interpretation within the Cultural Linguistics framework — has

proved adequate for the systematic study of culturally specific British idioms.

The empirical analysis has identified a corpus of fifty culturally specific
British idioms representative of the principal cultural domains of the British speech

community. The structural classification of the corpus over six structural types has
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yielded a distribution dominated by verb phrase idioms (34 per cent), noun phrase
idioms (24 per cent) and sentential or clausal idioms (22 per cent), with the

remaining 20 per cent shared by prepositional, simile based and binomial structures.

The thematic categorisation of the corpus over ten cultural groups has
revealed a clear cultural structure: weather (8 units), tea food and drink (8 units),
cricket and sport (7 units), and class and aristocracy (6 units) together account for
58 per cent of the corpus. The four most numerous categories collectively encode
the everyday experience and the social organisation of the British speech
community, while the remaining six categories of monarchy, history, geography,
body and stoicism, pub culture and politeness supply the historical, institutional and

pragmatic background.

The linguocultural interpretation has identified ten British cultural keywords
that organise dense networks of idiomatic expressions: fair, understatement, self
deprecation, stiff upper lip, weather, tea, pub culture, class, monarchy and national
geography. Each keyword has been demonstrated to function as the conceptual
nucleus of a cluster of idioms whose interpretation requires the cultural knowledge
encoded by the keyword. The analysis has further demonstrated that British idioms
exploit universal image schemas while anchoring them in culturally specific frames

such as the cricket frame, the tea drinking frame and the public house frame.

The pragmatic analysis has identified seven principal pragmatic functions
performed by British culturally specific idioms in discourse: evaluation,
tentativeness or hedging, solidarity, understatement, humour and self deprecation,
stoic encouragement and identity marking. The dominant primary functions are
evaluation (28 per cent) and identity marking (22 per cent). The pragmatic profile of
the corpus aligns with the framework that views idioms as pragmatic messages and
with the ethnopragmatic perspective on Anglo English developed by Goddard and
Ye, by Goddard and by van Dorst, Gillings and Culpeper.

The theoretical contribution of the present work consists in the consolidation,

on the material of British idioms, of the recent integrative paradigm that joins
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Cultural Linguistics, Extended Conceptual Metaphor Theory and ethnopragmatics.
The practical value of the obtained results lies in their applicability to the teaching
of English lexicology and to the analysis of cultural conceptualisations encoded in

phraseology.

The prospects for further research opened by the present work are several.
First, the diachronic dimension of British culturally specific idioms deserves
systematic investigation in larger historical corpora. Second, the comparative
analysis of British and other Englishes would benefit from a fully quantitative
comparative corpus study using the Global Web based English corpus. Third, the
application of the multimodal perspective on phraseology to the visual
representation of British idioms in advertising, political discourse and popular media
offers a productive extension of the present analysis. Fourth, the experimental
investigation of idiom comprehension by speakers of other varieties of English
would empirically test the hypothesis that British cultural specificity systematically

affects comprehension by non British addressees.
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SUMMARY

Lls poOoTa mpuCBAYEHA MOCHIIKCHHIO KYJIbTYpPHO-CHEHM(IUHUX 1AI0M Yy
OpHUTaHCHKOMY BapiaHTI aHTIIIMCBEKOI MOBH. Tema € aKTyaabHOIO 3 KIJIBKOX MPUYHH.
[To-mepmre, MoBa Ta KyJlbTypa TICHO TMOB'S3aHi: i[iOMH HE MPOCTO MPHUKPAIIAIOThH
MOBJICHHS, a B1IOOPaKalOTh CIIOCIO MHUCIICHHS, IIIHHOCTI i JOCBIJ IIJIOTO HAPOY.
[To-napyre, xoua 3arajabHUX Tparlb 13 Hpas3eosiorii ICHye Ynumaio, caMe OpUTaHChKI
110MH Y TXHBOMY KYyJBTYpHOMY BHUMIpPi AOCHIIKEH]1 mopiBHsAHO Maio. [lo-TpeTe,
PO3YMIHHS TaKUX BHUpa3iB Ma€ MPAaKTHUHE 3HAUYEHHS SIK /Il BUBUCHHS MOBH, TaK 1

JUTSI MDKKYJIBTYPHOTO CITIJIKYBaHHS.

O0'exTOM AOCHIIKEHHS € KYJIbTYPHO-CIIEUU(IUHI 1110MH OPUTAHCHKOIO BapiaHTy
aHTIIICHKOT MOBH, a MPEIMETOM IXHI CTPYKTYPH1, CEMAaHTHYHI, JIIHTBOKYJIbTYPHI Ta
mparMaTuyHi 0co0JIMBOCTI. MeTa poOoTH MOJIsAraE B TOMY, 100 Ha OCHOBI aHaJI3y
B11IOpaHOro KOpIyCy 1JI0M 3'ACyBaTH, $K caMe€ OpHUTaHCbKa KyJIbTypHa
1ZICHTUYHICTH BiJIoOpaxkaeThes y Pppaszeosiorii. i 1iporo 6yino chopmynboBaHO psifg
3aBJlaHb: PO3TJISTHYTH TEOPETHUHI 3acaau (hpa3eosiorii Ta JIEKCUKOJIOTIi; ONMucaTu
Cy4acHi MiJIX0/U 10 BUBYEHHS 3B'sI3KY MOBH ¥ KYJIbTYpH; C(HOPMYBATH EMITIPUYHUIN
KOPITYC; MPOBECTH CTPYKTYPHUN 1 CEMAHTHYHUN aHali3; AATH JIIHTBOKYJIbTYPHY

IHTEepHpeTaLio MaTepialy; AOCTIAUTH NparMaTUYH1 GYHKIIL 1]110M Y MOBJICHHI.

TeopetnuHy oOcCHOBY poOOTH CKJIaAarOTh KyiabTypHa miHrBictuka (Illapidian),
posirpeHa Teopis KoHienTyaibHoi Metadopu (Kopedenr) Ta eTHONparMaTuyHUMA
miaxia (Fogaapa 1 €). Y pobGoTi BUKOPUCTAHO ONMMCOBHIM METOHA, KOMIIOHEHTHUH 1
KOHTEKCTyaJIbHUN aHali3, KOTHITUBHO-JIHTBICTUYHUNA 1 KOPIYCHHUM METOJIH.
Emnipuuny 6a3y cranoBiath 50 ia1i0M, BiaiOpaHux 3 OKcOpACHKOrO CIOBHHMKA
imiom (4-e¢ Bua., 2020) Ta KemMOpHIKCHKOrO CIIOBHHKA. Ixus moBeminka
nepeBipsijach Ha Marepialii YOTUPHOX KOPMYCiB: BpuUTaHCHKOTO HaIiOHAJILHOTO
koprycy (BNC), Spoken BNC2014, GloWbE Ta iWeb. Kpurepisimu Bigoopy
CIYTYBJIM: TIATBEPIKCHHS B aBTOPUTETHUX CIIOBHHMKAX, HAsSBHICTh BUPA3HOI

OpUTaHCHKOI KYJIbTYPHOI MOTHUBALIIi Ta JOCTATHS YaCTOTHICTh y KOpIycax.
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VY nepiomy po3aiii pO3rIISIHYTO TEOPETUYHI 3acau TOCHIIKEeHHS. 3'1COBaHO, IO
171IOMH TIOCiIal0Th OCOOJIMBE MICIIE B JICKCUYHIN CHUCTEMI: 3 OJHOTO OOKY, BOHU €
YaCTUHOIO CJIOBHHMKOBOTO CKJIaJy MOBH, 3 IHILIOTO HaleXaTh M0 (Ppazeosorii sk
HEKOMITO3HUIIIMHI CTalll BUPA3H, 3HAUCHHS SIKUX HE BUBOAUTHCS 31 3HAUEHb OKPEMHUX
KoMItoHeHTIB. CydacHe BU3HAYCHHS 17[I0MH OXOILIIOE IT'SITh 03HAK: 0araToCIiBHICTD,
HEKOMIIO3UIIMHICTh, CTPYKTYpHa (PIKCOBAHICTh, KOHBEHIIIWHICTh 1 KYJIbTYpPHO-
nmparMaTH4Ha BOY/IOBaHICTh y CUTYaIlil0. AHaJi3 CEMaHTUYHHX TOJIIB MOKA3aB, 10
IIUTHHICTR 11IOM y TEBHUX TEMaTUYHUX 30Hax (MOrojia, KPUKET, Yail, KiiacoBa
CBIJIOMICTh) € HE BHMIIQJKOBOIO, a BiJIOOpakae peaiabHl KYJIbTYpHI IMPIOPUTETH
OputanuiB. CaMe TOMY KyJbTypHa JIIHI'BICTUKA, TEOPisl KOHUENTYaJIbHOI MeTadopu
Ta €THONparMaTvka pa3oM YTBOPIOIOTH 3PYYHHM 1 MOBHUN IHCTPYMEHTapiil st

aHaJi3y TaKoro Marepiaiy.

Jpyruii po3aia NpUCBAYEHO Oe€3MocepelHbOMY aHajli3y 310paHoro Kopiycy. 3a
CTPYKTYPOIO HAMOUIbIIIE OJWHUIIL BUSBUIOCA CEpell JIECHIBHUX (Ppa3oBHUX 1710M
(34%), nmami WayTh iIMeHHUKOBI (24%) Ta peueHHs-igiomu (22%), a pemra 20%
MpuUIiajlac Ha TPUUMEHHUKOBI, MOPIBHIBHI Ta O1HOMIAJIbHI CTPYKTYpHU. BigHOCHO
BHCOKA 4YacTKa PEYEHBb-17[IOM TIOSICHIOEThCS iXHBOIO TMONIMPEHOI0 PpOJUTI0 B
OpUTaHCHKOMY MOBJICHHI: Takl BHpa3d 3a3BHuail (YHKLUIOHYIOTh SIK OILIIHHI
KOMEHTapi J0 CHTyalli, M0 € XapaKTepHOI PHCOK  OpPUTAHCHKOTO

KOMYHIKaTUBHOTO CTHIIIO.

TemaTnuna knacugikamis mokasajna, M0 KOPIYC PO3MNOAUIAETHCA MK AecsiThbMa
KyJIbTYPHUMU TPyIHIaMU, 1 YOTUPH 3 HUX (TIOT0a, Yal 1 i>Ka, KpUKET 1 CIIOPT, KJac Ta
apUCTOKpaTisi) oXOIUToTh 58% ycix oauuuilb. [likaBo, 10 PiAKOBXKUBAHI 17[10MU
BUSBWJIMCS] HAMIMHIIIIMMHU MapKepamMu OpUTAHCHKOI 1IGHTUYHOCTI, HIK TIOIUPEHI:
YUM MEHIIE 17loMa 3yCTpPIYa€eThcs B 3arajlbHOMY B)KMTKY, TUM OlJIbLIIE BOHA €
"cBo€r0" N1t HOC1iB MOBH. JIITHIBOKYJIBTYpPHHUI aHali3 BUSBUB AECATH KIIOUOBUX
OpUTaHCHKUX KOHIICTITIB, HABKOJIO SKUX TPYNYyIOThCA igiomu: fair, understatement,
self-deprecation, stiff upper lip, weather, tea, pub culture, class, monarchy Ta

national geography. KoxeH 13 mux KoHLENTiB (opMmye LIy MEPExXy BHpa3iB,
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PO3YMIHHS SIKUX HEMOXJIMBE 0e3 3HaHHS OPUTAHCHKOTO KYJIbTYPHOTO KOHTEKCTY.
[Tpu poMy OLTBIIICTD 1710M OYAYETHCS Ha YHIBEpCATbHUX OOpa3HHUX CXeMax, alie

"mpuB'si3aHa" 10 KOHKPETHUX OpPUTAHCHKUX peaiiil (KpUKETy, YaloBaHHsA, ady).

[IparmMatuuHMii aHaji3 BHUSIBUB CIM OCHOBHUX (PYHKIIM JOCIIPKYBAaHUX 1710M:
OIliHKAa CHTYyaIlli, XeMKyBaHHS (TIOM'SKIIICHHS BHCIIOBICHHS), BUPAKCHHS
COJITAPHOCTI, TpUMEHIIeHHS (understatement), TymMop 1 CaMOIpOHis, CTOiYHE
nig0aapOpeHHsT Ta MapKyBaHHS 1MeHTHYHOCTI. Haifyacrtimie igioMH BHKOHYIOTh
dyskiii orinku (28%) Ta inenTudikaiii, TOOTO CUTHATI3YIOTh TIPO MTPUHAICKHICTh

710 OpUTaHCHKOT KyIbTypH (22%).

HaykoBa HOBH3Ha poOOTH MoOJIsSIra€e B TOMY, IO B Hiil yIepiie CHUCTEMAaTUYHO
HO€HAHO KYJIBTYPHY JIIHIBICTHKY, PO3IIUPEHY TEOPII0 KOHIENTYaJIbHOT METapopH
Ta €THOIPArMaTHKy JUIsl aHajli3y came OpUTaHCHKOTO 1I0MaTHYHOTO MaTepiaiy, a
TaKO)X CHHXPOHHHMH YAaCTOTHHM aHami3 i3 A1aXpOHHUM BHUBYCHHSM KYJIbTYPHHX
MoTuBauii. [IpakTHuHa IHHICTH OTPUMAHUX PE3YJIbTATIB OUEBHIHA: BOHH MOXYTh
OyTH BUKOPHUCTaHI y BHUKJIAJaHHI JIEKCHKOJIOTII, (hpazeosorii Ta MIKKYJIbTYpPHOI
koMyHiKkaii. [loganeun AOCHIIPKEHHST MOKYTh OyTH CIIPSIMOBAHI Ha PO3LIMPEHHS
KOpIyCy, Ha 3ICTaBJ€HHS OpUTAHCHKOI 1JIOMAaTHKM 3 aMEPUKaHCHKOIO,
aBCTPANIIMCHKOI0 YW 1PJIAHJICHKOIO a00 Ha BIJCTEXKEHHSI 3MIH y 4YaCTOTHOCTI Ta

GYHKIISIX KyIbTYpHO-CHEU(BIYHUX 1]110M Yy Yacl.
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APPENDICES

Appendix A. Catalogue of British culturally specific idioms

No. | Idiom Conventional Cultural source | Reference
meaning
1 a bitofa(...) | mild hedging politeness [3; 43]
intensifier;
understatement
2 barking up pursuing a mistaken | field-sport [3; 28]
the wrong line of reasoning heritage
tree
3 blue blood aristocratic birth aristocracy [3; 28]
4 Bob's your success formula colloquial register | [3; 6]
uncle
5 born with a born wealthy class [3; 28]
silver spoon
in one's
mouth
6 bowled over | overwhelmed cricket [3; 6]
7 carry coals to | do something geography [3; 28]
Newcastle pointlessly
redundant
8 come rain or | unconditionally weather [3; 6]
shine
9 costabomb | be very expensive | money (BrE) [3; 5]
10 | costanarm be very expensive | money [3; 5]
and a leg

55




Appendix A (continued)

No. | Idiom Conventional Cultural source | Reference
meaning
11 | Dutch bravery from drink | pub culture [3; 28]
courage
12 | drunk asa very intoxicated class and drink [3; 28]
lord
13 |everycloud | misfortune has a weather [3; 6]
has a silver redeeming feature
lining
14 | fair-weather | friend only in good | weather [3]
friend times
15 | fit foraking | of the highest monarchy [3]
quality
16 | from Land's | the whole length of | geography [3; 6]
End to John | Britain
0'Groats
17 | hair of the hangover cure drink | pub culture [3; 28]
dog
18 | have one's want two mutually | food [3; 28]
cake and eat | exclusive things
it
19 | hit for six utterly overwhelm | cricket [3; 6]
20 | Hobson's apparent choice history [3; 28]
choice with no alternative
21 | | dare say | imagine; | suppose | politeness [3; 43]
22 | I'mafraid apology prefacing | politeness [3; 43]
softener
23 | if you don't polite request politeness [3; 11; 43]
mind softener
24 | inadifferent | of much higher sport [3]
league class
25 | inapickle in difficulty food [3; 28]
(Shakespearean)
26 | it's not cricket | not fair or sporting | cricket / fair play | [3; 6]
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Appendix A (continued)

No. | Idiom Conventional Cultural source | Reference
meaning

27 | keep one's remain cheerful in | stoicism [3; 6]
chin up adversity

28 | keeping up matching class [3]
with the neighbours'
Joneses standards

29 | knock for six | utterly defeat cricket [3; 6]

30 | lion's share largest part national symbol [3]

31 | meetone's decisive defeat history [3; 28]
Waterloo

32 | not my cup of | not to one's taste tea culture [3; 6]
tea

33 | off one's own | on one's own cricket [3; 6]
bat initiative

34 | onthe wagon | abstaining from pub culture [3; 28]

alcohol

35 | one for the final drink before pub culture [3]
road departure

36 | play with a behave honourably | cricket [3; 6]
straight bat

37 | pullone'sleg |tease conversational [3; 13]

humour

38 | Queen's standard British monarchy / [3; 28]
English English standard

39 | raining cats raining heavily weather [3; 28]
and dogs

40 | rather very much so; understatement [3; 11]
(intensive) certainly

41 |rightasrain | in perfect condition | weather [3]

42 | rob Peterto | take from one to religion / finance | [3; 28]
pay Paul settle another

43 | royal we sovereign's plural monarchy [3; 28]

pronoun
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Appendix A (continued)

middle-class speech

class

No. | Idiom Conventional Cultural source | Reference
meaning

44 | save for a set aside for future | weather and thrift | [3]
rainy day need

45 | sendto ostracise history / military | [3; 28]
Coventry

46 | skint broke money (BrE) [3; 5]

47 | spend a use the toilet Victorian [3; 28]
penny infrastructure

48 | spill the divulge a secret casual register [3]
beans

49 | sticky wicket | difficult situation cricket and [3; 6]

weather
50 | stiff upper lip | stoic emotional British keyword [3; 9]
restraint

51 |[stormina fuss over a trifle tea culture [3; 6]
teacup

52 | under the unwell weather [3; 28]
weather

53 | upper crust aristocracy class [3; 28]

54 | Uandnon-U | upper-class vs sociolinguistic [3]

Source: compiled by the author on the basis of [3; 5; 6; 9; 11; 13; 28; 43]
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