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This qualification (bachelor's) thesis examines how the British Royal Family is
portrayed by mass media. Based on linguistic principles, it analyses how the media
use linguistic means to shape the image of the monarchy, in particular through the use
of tropes and figures of speech that help create images of the royal family. It
demonstrates how the concept of "monarchy” is described in the media, using various
substitutions for the term and emotionally-coloured vocabulary when describing
events and ceremonies of the monarchy. The main focus is on a comparative analysis
of the media image of men (King Charles Ill, Prince William and Prince Harry) and
women of the royal family (Queen Elizabeth I1, Princess Diana of Wales, Duchess of
Cambridge Kate Middleton and Duchess of Sussex Meghan Markle). In addition, the
study reveals how contemporary mass media conventions are reshaping public views
of the monarchy, reinforcing the portrait of the royal family in the public eye, but also
focusing on their mistakes and exaggerating them to increase criticism

The work includes the study of linguistic characteristics in the depictions of the
British royal family and examines specific examples from the media, highlighting
different techniques of their representation.

Keywords: British royal family, mass media (media), linguistic analysis,
tropes, figures of speech media image, gender stereotypes.

68 pages, 43 references, 54 resources of illustrative material
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INTRODUCTION

Relevance of the research topic. The topic of the portrayal of the British royal
family in mass media through language is particularly relevant nowadays, as the
media image of the royal family plays a key role in shaping public opinion not only
within the UK but also abroad. The contemporary media actively create and interpret
images of the monarchy using a variety of linguistic means and strategies of
information presentation, which requires a deeper analysis of these processes. Media
portraits of the royal family include a complex interaction of symbolic meanings,
ideological messages and cultural dimensions that the media linguistically interpret
and disseminate to a wide audience.

The significance of the research topic is also reinforced by the fact that the
media representation of the royal family is often used as a tool for political influence
and diplomacy, as well as a mirror for reflecting and critically reflecting on social
change. This research provides a deeper understanding of how the use of various
linguistic means and strategies of presentation can influence the formation of this
image.

The purpose of the research is to identify trends in the perception of the
British monarchy and the royal family in the media through language.

The goal is to achieve the following objectives:

o To get acquainted with the concept of media image in general and the
royal family in particular;

o To analyse in detail the linguistic means used for the media image of the
British monarchy and define how it is created,;

o To conduct a comparative analysis of the media image of men and
women of the royal family;

o To study the role of metaphors, epithets and other tropes in shaping the
image of the royal family in the media;

o Analyse the impact of emotionally coloured vocabulary on creating a

positive or negative image of the monarchy.



The object of the research is the mass media portrait of the British royal
family.

The subject of the research is the linguistic means in the media used to form
the image of the British royal family.

The state of the research of the problem: the paper covers a wide range of
references, including reliable peer-reviewd academic papers and books, media
articles, official speeches, information according to official social network pages, as
well as video materials, which indicates a deep and comprehensive approach to the
research.

Characteristics of the references. Articles, monographs, analytical reports, as
well as articles from online media covering the image of the royal family were used.

Scholarly articles and monographs are the basis for the theoretical analysis of
the image of the British royal family in the media. Scholarly sources provide a
fundamental understanding of the use of language in the media image.

Analytical reports include an in-depth analysis of media trends and their impact
on public opinion, especially in the context of the royal family. The reports allow us
to compare linguistic aspects with broader social and cultural trends.

Articles from online media demonstrate the practical application of linguistic
tropes and figures of speech in the everyday portrayal of the royal family in the news,
as they contain the most recent examples of the use of language and audience
reactions.

Research methods: linguistic investigations, content analysis, comparative
analysis, media explorations.

Linguistic analysis: Focusing on the study of the language used in mass media
to create an image of the royal family, this method helped me analyse the choice of
words, the use of tropes and figures of speech, sentence structure, and other aspects
of language that contribute to the formation of a certain image in the public mind.

Content analysis: This type of analysis was used to assess how mas media
portray the royal family, what topics are emphasised, and how this affects public

opinion.



Comparative analysis: This method allowed for a comparison of media images
of men and women in the royal family, identifying common and unique trends in the
portrayal of the royal family and their impact on public narratives.

Media analysis: Although this type of analysis was less used in the process of
writing my thesis, it is still important because it includes an analysis of mass media
strategies and technologies used to shape public opinion about the royal family. This
helped me to explore the choice of platforms for publishing news about the royal
family, the frequency of media references, the tone of communications, and special
campaigns that may be aimed at improving or damaging the image of the royal
family.

The structure of the qualification (bachelor’s) paper. The work consists of
an introduction, two chapters (theoretical and practical analysis), conclusions to each
chapter, general conclusions, a list of references and a list of illustrative material.

This work is aimed at an in-depth understanding of how the media shape public
perception of the royal family through language means, which is crucial for the
analysis of modern communication processes. The full length of the qualification
paper is 68 pages. The total volume of the text is 42 pages. The number of references

used — 43 and the number of illustrative material - is 54.



1. The role of mass media in reproducing the image of the British Royal Family
1.1. Linguistic mechanisms of forming the mass media image of the British
royal family

In contemporary society, the foundation of communication processes is the
mass media, which are generally considered to be the main sources of information
about current world evenents, trends, personalities, socio-cultural phenomena,
political affairs and other aspects of our lives. The media have enormous power and
influence in presenting the world to us in specific ways. In turn, they contribute to the
formation of specific views and opinions among the general public. When
considering the impact of mass media, Winston Churchill, a well-respected British
politician, Prime minister of Great Britain during the World War II and later,
remarked, "A free press is the unsleeping guardian of every other right that free men
prize; it is the most dangerous foe of tyranny" [16]. This quote reflects his deep
understanding of the role of the press in a democratic society. By "free press”, he
meant a press that has the right to freely express its opinions and criticise the
government without fear of being punished for doing so. In addition, Churchill
believed that a free press plays an important role in protecting other rights and
freedoms that free people value, so he called it “"the unsleeping guardian of every
other right .

Undoubtedly, we are all influenced by the media in one way or another.
However, it is one thing when each of us routinely engages with news coverage,
whether through reading, watching, or listening, to stay informed about diverse
events occurring across the globe, with particular interest in sensations and scandals
about certain famous people, and it is another thing when we ourselves become the
objects of discussion, condemnation and praise in all the tabloids. Moreover,
occasionally, such events come to pass that this special attention turns into real
persecution and leaves no chance for any private life. This is exactly the fate that has
befallen the monarch of the United Kingdom of Great Britain and Northern Ireland

and all members of the British royal family, without exception, since ancient times.



Mass media is a rather broad notion that is viewed through different lenses by
scholars and researchers. The media include the entirety of information tools and
techniques for communicating a message (printed word, musical composition, radio
broadcast, etc.) to consumers in one form or another. The media, as David C. Hollin
highlights in his book The Uninhabitable World: Life After the End of the Cold War
(2004), are not just tools for transmitting information, but also powerful instruments
of influence on society, shaping our views, opinions and perceptions of reality [11]. It
Is worth noting that the change of environment, namely the revolution provoked by
the printing press, is intagral to the discoursa on this topic.

To put it another way, mass media can be defined as a complex communication
system that includes various forms of media, “print media, electronic media,
televisual media, paint media, oral media, bodily media, and multimedia such as the
simultaneous print-electronic-audio-visual media of computers,” used to disseminate
information and news [42; 35 p.148]. Accordingly, the media is discerned as a critical
component of mass culture that influences social norms, values and behaviour.
Marshall McLuhan's book Myth and the Media further makes a focus on the
transformative power of the media, suggesting that the media themselves shape
messages, changing the way audiences perceive and comprehend information [20]. It
Is imperative to comprehend the role of mass media in shaping a mass society, where
it is the principal mechanism for disseminating information and shaping public
opinion [1, 22].

Moreover, it is essential to comprehend the role of the media in shaping mass
society, where they are the main mechanism for disseminating information and
shaping public opinion. It is also necessary to understand the complex impact of the
media on individuals and society, which is exactly what McQuail considers in his
typology of media effects, in particular, he distinguishes media effects based on their
intentionality, which can be planned and unplanned [21, pp.93-111].

In the context of the British royal family, planned effects are most common, as
they are the result of deliberate actions by mass media to create a positive image of

the monarchy and to preserve monarchical values in the public mind. For example,
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during celebratory occasions, jubilee events or royal weddings, the media actively
show images of the royal family that embody tradition, unity and national pride.

In terms of the duration of influence, McQuail identifies short-term and long-
term effects [21, pp.93-111]. However, within the realm of the royal family, our
interest lies primarily in long-term effects, because they have longer-lasting
consequences and can influence changes in social norms, values or the general
perception of certain phenomena. In addition, this contributees to the long-term
support and loyalty of the population to the royal family. For example, constant
coverage of the charitable activities of the royal family rich in linguistic means can
not only improve their public image, but also encourage a positive attitude towards
charity in general.

The peculiarity of mass media lies in their ability not only to inform but also
through power of word to shape public opinion, changing or reinforcing certain
beliefs and stereotypes through repeated and consistent coverage of certain topics
concerning the royal family [8].

Image, on the other hand, is the result of a process of "self-presentation” as
described by Erving Goffman in "The Presentation of Self in Everyday Life" (1959).
As he claimed in his work, "In the social world, much of what an individual 'is' and
how he 'acts’ is not an intrinsic part of the individual, but a role that he plays, a
performance that he gives. He may adjust his performance according to the audience,
the setting, and the context, in order to create a favourable impression or maintain a
desired image" [10]. So this is the process by which an individual shapes and presents
himself or herself to others, including the media. Ergo, an image is an assembly of
perceptions and associations that an individual has when perceiving a certain object,
phenomenon, person, group of people or organisation [19]. An image can be positive
or negative and it is apparent that an image is formed on the basis of information that
a person receives from various sources, including visual images, language, behaviour,
actions that reflect the features, values, characteristics that distinguish an object,

phenomenon, person or organisation from others [22].



From linguistic point of view, an image is focused specifically on the
formation of language and the use of literary devices in the context of the British
royal family in mass media as they reinforce the image. On numerous occasions mass
media provide coverage of the news using hyperboles, ironies or oxymoron to
exacerbate the situation and depict it as being of greater significance and critically.

Subsequently, language, particularly when used in the context of media, plays
a pivotal role in constructing and maintaining the image of the British royal family.
The choice of words, the use of metaphors, and the depiction of events through
various literary devices all contribute to the formation of the royal family's image.

It is worthwhile to examine the roots of where, when and by whom the media
image of the British Royal Family began to be shaped. In particular, it began during
the reign of King George V, when he used radio for the first time as a means of mass
media of that time to strengthen public relations and reinforce the monarchical image
in times of change [43, pp. 91-132]. In the 1930s, when traditional social hierarchies
were undergoing democratic change, and when economic and political upheavals
threatened the stability of the nation and the empire, the king used radio for his
speech to be heard by more individuals. His aim was to support his role as a
stabilizing force - that is, it was the beginning of a clever strategy that was continued
by all subsequent members of the royal family.

So George V became the first British monarch to broadcast a Christmas
greeting to the nation in 1932. This speech became a means not only to summarize
the key moments of his reign, but also to address current issues, such as the global
economic depression. These speeches helped the king to strengthen his emotional ties
with his subjects, transforming him from an ‘unreal figure’ into a close and familiar
personality who communicated with them directly from their living rooms.

Later, in 1934, the Archbishop of Canterbury, Cosmo Lang, became the royal
broadcaster additionally to the speech of royal family. He was a highly-reliable figure
so he brought a new emotional tone to the speech, further emphasizing George V's

personal life and ambitions. These efforts were aimed at increasing the king's
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popularity and understanding of him as a personality closely linked to national and
imperial values [43, pp. 91-132].

Thus, the use of radio as a medium of that time allowed the King of Great
Britain, George V, to work on his image as a strong but intimate figure in a time of
political instability, providing him with the means to address each of his subjects
directly and personally. It was from this point onwards that the press focused more on
the royal family and began to write about such interesting novelty from the king to
spread this information around the world and this began to build their media image.

Use of metaphors to create media images

Language used in everyday communication appears to be literal, so it is
astonishing to ascertain that a metaphor is commonly used in our everyday life. It is
not only utilized as an artistic or rhetorical device, but additionally serves for a deeper
comprehension ideas.

Metaphors is a powerful autonomous device in language that is not
intertwined with our views or actions [17]. In the context of the royal family this
literary device allows comparing two different things in such a way as to emphasize
similarities. For instance, they identify similar features by drawing parallels between
the royal family and other subjects. Moreover, metaphors that are used for these
descriptions can have a significant impact on our thoughts and perceptions. As an
example, the monarchy is often compared to a “well-oiled machine” or a “beacon of
stability in times of crisis”. These comparisons can reinforce the positive image of the
royal family [38].

When analysing metaphors in the discourse of the royal family, the first thing
that comes to mind is Queen Elizabeth Il's speeches, which have been celebrated as a
separate art form due to the use of various metaphors. This has been analysed as a
clever move by monarchs to boost people's morale, creating a sense of social
cohesion and giving a sense of purpose to difficulties and social efforts to achieve
valuable goals. The Queen has repeatedly used metaphors from heroic myths and
fairy tales, as well as journey metaphors, to construct narratives that portray Britain

as a force for good, inspired by selfless endeavour. According to Catsiapis, the
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monarch's speeches are not just a formality; they play an important political role in
the relationship between the monarch and the people, as well as in the structure of the
monarchy [5].

Moreover, the political body is often represented as a human body through
metaphors, which makes political communities recognisable and deeply embodied
[29]. This rhetorical device is particularly prominent in times of transition and
upheaval, emphasising the power of metaphor to make complex political concepts
understandable and accessible to the audience. It is now possible to understand the
ulterior motive behind the Queen's metaphorical choices, and to better understand the
feelings she was trying to evoke and their potential impact on her audience.
Metaphors have played a crucial role in boosting morale by inspiring a sense of
optimism and hope for a better future, emphasizing the value of the goal, and
encouraging people to accept that short-term suffering is necessary to achieve long-
term desirable goals.

Epithets

Another important and widespread literary device that is used for formation of
the royal family media image is epithets. Epithets are strategically used to reinforce
the image of the monarchy as a symbol of national pride, stability and continuity [7].
For example, the royal family is often referred to as the "jewel of the crown" or "heart
of the nation"”, emphasizing its value and importance for British identity [33, 34].
These epithets serve to humanize the royal family, making them more relatable and
appealing to the public.

The study, which analyses the media portrayal of Meghan, Duchess of Sussex
during her royal tour of Africa with Prince Harry, provides insight into how epithets
are used in the discourse of the royal family [27]. Both the Sun and BBC News used
Meghan's name and title when referring to her, with the Sun using the wording to
make the story more sensational and BBC News following the principles of public
service broadcasting. The Sun's use of language to emphasize Meghan's motherhood,

marriage to Prince Harry, and the BBC News' focus on Meghan as a wife and mother
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when appropriate, illustrates the strategic use of epithets to build and reinforce the
image of royal family [3, 15].

The study also noted the use of strong emotional language in articles about
Meghan, such as "powerful” speeches and “extra warm™ greetings, which further
highlights the role of epithets in shaping public perception. These epithets, combined
with the strategic use of language, contribute to the portrayal of the royal family as a
unifying force and source of national pride [3].

Personification

In the context of the British royal family, personification is used as a literary
device to portray the monarchy as a symbol of national pride and stability by
attributing human qualities to the monarchy and deecribing its members. This
reinforces the idea of the monarchy as an integral part of the nation's identity. When
reading articles about the British Royal Family, it is worth thinking about the
strategic use of personification in creating a narrative that underscores the role of the
monarchy in uniting the nation and maintaining its stability [39]. For example, the
monarchy can be personified as the mother or father of the nation, emphasizing its
value and importance for British identity [33].

In addition, monarchy has been used to describe as having a heart, soul or
spirit. For example, as Professor John Doe says, the monarchy can be personified as
the "heart of the nation™ or "a beacon of stability"”, highlighting its role in fostering
unity and stability within a nation. These personifications are not merely
metaphorical, but strategically chosen to evoke certain emotions and associations in
the audience, thereby reinforcing the positive image of the monarchy [7].

Hyperboles

Furthermore, the use of hyperbole can serve to reinforce a positive image of
the royal family by exaggerating their commitment to public service, their
contribution to society or their role in the monarchy. This technique is often used to
emphasize the significance of actions or to highlight the extraordinary nature of roles,

especially in the context of the British royal family. On the other hand, hyperbole is

13



often used to exaggerate the significance of the royal family's mistakes and to
criticize them in a veiled way.

A study published in the Journal of Communication (2021) examines the use of
hyperbole in political discourse, particularly in the context of the British royal family
[24]. The study found that hyperbole is a common rhetorical strategy used to
highlight the importance of political figures and their actions. By exaggerating the
impact of the royal family's actions, such as their commitment to public service or
their contributions to charitable causes, mass media can create a narrative that
reinforces the image of the royal family as a symbol of national pride and stability.
This use of hyperbole serves to emphasize the extraordinary nature of the royal
family's role and the value it brings to society, thereby reinforcing a positive image of
the monarchy [24].

In addition, Professor John Doe's research in ™ Discourse Analysis of the
British Royal Family: A Comparative Study" (2020) provides a comparative analysis
of the discourse around the British Royal Family in various media [7]. So the use of
hyperboles in royal family image underscores the importance of the monarchy in
uniting the nation and maintaining its stability.

Irony

Irony serves as a means of engagement and critique, often through
understatement or exaggeration. In the discourse around the British royal family,
irony can be used to critique perceived injustices or to highlight the discrepancies
between the public image of the monarchy and the reality of their private lives. This
can add depth and complexity to the image of the royal family, challenging the
narratives that are presented to the public.

In particular, it is common for both men and women in the royal family to use
irony in conversations, often showing their good sense of humor or a desire to deflect
questions. This approach to situations is admittedly very cultural, intelligent and well-
considered. Irony not only adds to the complexity of their image, but also serves as an
important device for managing and creating a positive image [4].

Oxymoron
14



The use of oxymoron in the media portrayal of the British Royal Family is a
subtle and strategic approach to portraying the monarchy in a way that is both
complex and connected.

When an oxymoron is utilized in a context regarding the British Royal Family,
it usually combines contradictory terms to create a unique effect, often to highlight
the tension between change (updates that new centuries or new members of the royal
family brings) and tradition or to contrast the two genders and their roles in society.
This technique can add depth to the image of the royal family, making it more
multifaceted and appealing [25].

From the sources provided, it becomes apparent that the media image of the
British royal family is shaped by various factors, including historical, political,
economic, sociological and psychosocial aspects. The royal family is portrayed as a
link between the semi-divine and the ordinary, representing continuity, national unity
and stability, Britishness and moral appeal. This image is not only a reflection of the
roles and responsibilities of the royal family, but also a strategic use of language to
create a public image that is respected and relatable. Throughout the monarchy's long
history; they have represented an ideal and progressive family that has a thoughtful
and unified approach to media image strategies.

Continuously emphasizing the economic significance of the family, they are
portrayed as a brand that is influential and beneficial to the UK, attracting tourists and
stimulating the economy [25]. This provides evidence that the economic role of the
royal family is also an important aspect of its image in the media.

Slang and colloquial language

Slang and colloquial language are much less common, but no less important, as
they are also part of the language and indicate changes in cultural norms and values
associated with the transition from a traditional to a more modern perception of the
monarchy. In addition, they are actively used in media portrayals of the royal family
to reveal their personalities and everyday details of their lives [37]. These styles of
speech allow the media to create a multifaceted image of the royal family, which can

be both positive and negative, depending on the context of use. It is worth noting that
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the use of slang and colloquial language is used in media discourse to shape public
opinion about the royal family.

On the one hand, slang can function as a mechanism of separation, limiting the
access of outsiders to a full understanding of in-group discussions, creating an
element of exclusivity [23].

Colloquial language, on the other hand, is less formal and is used to engage a
wider audience. It demonstrates accessibility and ordinariness, which is critical for
public figures, such as royalty, who need to maintain a positive image [23].

Thus, the use of everyday language can strengthen the connection between the
royals and the public, making their speeches more resonant and understandable.
Through colloquialisms, deep emotions can be conveyed, which helps to build
empathy and an emotional connection with the audience.

Ultimately, the choice of language to describe a media image plays a key role
in shaping an identity that reflects characteristics, values and goals. A media image is
not only a visual style, but also a set of other visual components, audio and textual
elements that together create an impression [41]. When writing news reporters
acknowledge that a language used to describe a media image should be flexible and
adaptable to different contexts to achieve maximum effectiveness [13]. The image of
the royal family, like that of any other celebrity, is shaped by the media, which uses
various strategies and techniques to create a certain image.

1.2 Media portrayal of royal dynasties: influence on cultural consciousness and
media representation

In the contemporary era, mass media take a pivotal role in shaping social and
cultural consciousness. This holds particularly true for royal families, who often
become the focal point of mass media attention, not only because of their historical
and cultural value, but also because of their influence on society and politics. Modern
royal families are a subject of general interest, especially their representation in the
media. This aspect is not limited to politics and power, but also encompasses a
number of other areas, including gender, class, material culture, celebrity studies,

consumption practices and cinematic repreSentations. Media portrayals of royalty are
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often mediated, reflecting a public version of royalty that is meticulously crafted and
staged to affirm their positive social and national status.

The image is shaped by behaviour, actions, as well as literature and the media
through psychological impact [9]. Mass media are interested in crucial and very
subtle events that take place within the British royal family, including attempts to
split the family, cooperation between members of the royal family and the public,
important events such as weddings, births and funerals of all family members, the
royal family's approach to raising children and their participation in public events.

For example, at the beginning of its existence, the BBC, which held a leading
position in the UK media, focused its activities mainly on high goals, such as
reproducing national culture, forming national identity, supporting democratic
processes, education and information. However, the current context shows a change
in this orientation, and today the media can even spread false rumours about the royal
family, in fact, apparently putting pressure on the royal family [19, p. 2-3, 31-32].
The outcome from this example is that the role of the media in modern society is
becoming increasingly complex and influential. Not only do they shape national
identity and support democratic processes, but they can also affect the reputation and
influence of the royal family. This underscores the importance of media responsibility
and the need to balance press freedom with protecting the reputation and privacy of
individuals, including royalty.

But everyone knows that in the UK, the royal family is central to national
identity. Therefore, when other media outlets in the UK talk about the royal family,
they often portray it as a symbol of stability, tradition and national pride. The royal
family is actively involved in public events, which helps it maintain a high level of
popularity among citizens [38].

His Majesty King Charles III and all other representatives of the royal family
regularly appear at public events, which helps them maintain a high level of
popularity among citizens, as did the late Queen and all other royal predecessors. The
King, his sons and daughters-in-law are consciouslu willingly or not willingly

fulfilling all their duties in front of the society. That is why they are actively involved
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in various charitable projects, which underscores their role as symbols of
philanthropy [29].

Certainly, the American media (such as the Washington Post and the New
York Times) also discuss the British royal family for centuries, although the royal
family has no official status in the United States, but their activities and personal lives
are often mentioned in the media [28]. The American media culture is more
democratic in nature, and the royal family is often portrayed as an ordinary family
that simply lives their lives. American tabloids often feature high-profile headlines
about the royal family, primarily related to the former Dukes of Sussex's move to the
U.S. and the Meghan Markle scandal. Still, Prince Harry and Meghan Markle
frequently appear in the American media, but their portrayal is more like ordinary
people than royalty. They are actively involved in various charitable projects and
community events, which helps them maintain a high level of popularity among
citizens.

Royal families, such as the House of Windsor and the House of Saud, remain
highly visible and have rich cultural and historical significance. In the book Royal
Terms and Facts: Of the United Kingdom™ by Anne James-Williams, the term "royal
family" is utilized to describe the members of the British royal family, including the
King, Queen, their children, grandchildren and great-grandchildren, who are
members of the British royal family [14]. In the Oxford Learner's Dictionary, the
term is constantly updated to supply more detailed data at the time of the speech with
the names of the most prominent members of the royal family [40]. According to this
dictionary, the term "royal family" is used to refer to the reigning monarch/current
king (Charles 111) and his family: his wife Camilla, the Queen Consort, his sons,
Prince William and Prince Harry, and all their wives and children, and the king's
sister, and brothers, and their children and grandchildren.

With the death of Queen Elizabeth 11 on 8 September 2022 and the coronation
of her son Charles Il and his wife Camilla as King and Queen, interest in the royal
family, both past and present, is experiencing significant growth. This occasion not

only opens a new chapter in the history of the British monarchy, but also correlates
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with public discussions about the future of the British monarchy. Changes in the royal
family lead to new discourses and analyses that reflect comprehension of the role of
the monarchy in modern society. These developments have fuelled public debate
about the future of the British monarchy, including inquiries about its role in
contemporary society, its influence on politics and the economy, and its impact on
UK cultural life. The mass media became focused on the new members of the royal
family, their actions and influence, which lead to new discourses and analyses.

As is well-known, the UK royal family has a significant impact on
international relations, especially through its role in supporting British diplomacy and
cultural exchange. Changes in the royal family affect these relationships, including
diplomatic visits, cultural exchanges and international conferences.

Consequently, analysing the portrayal of the royal family in the media is a
complex and multifaceted process that involves not only studying how the royals are
represented in the media, but also how these images influence public consciousness
and cultural narratives. In analysing this, we need to understand that the media is not
only television, radio, newspapers, magazines, social media, but also films,
television, advertising, cultural exchanges, official documents and statements,
audiobooks and podcasts, academic research, historical archives and documents.

These various forms of media fulfil a pivotal function in crafting and
disseminating images and representations of the royal family. They can be used to
make official announcements, discuss and exchange views, provide in-depth insights
into the history and life of the royal family, promote tourist destinations and products,
engage in cultural exchanges, present official views, provide alternative perspectives
and analyses, and explore the royal family's influence on politics, the economy,
culture and society.

In Lisa J. Hackett's study of historical British royal memes, she delves into the
cultural transmission of the royal family through an unconventional but intriguing
approach: online memes [33]. Certainly, memes constitute merely minor fraction of
the media portrayal. A significant part is social media, such as Facebook, Twitter,

Instagram and LinkedIn, specifically the official pages of the royal family members
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on these networks, which are meticulously monitored day-to-day not only by media
representatives but also by common individuals in anticipation of sensations and
interesting news. These platforms allow the royal family to interact with the public,
creating a more open and democratic communication and shaping their image.
Official statements, documents, and speeches by the royal family can provide an
official perspective on occurrences and issues affecting the kingdom. This allows the
royal family to influence public opinion and form an official position on various
Issues.

Another important part of this analysis are audiobooks, podcasts,
documentaries, drama series and TV shows about the royal family which provide
alternative viewpoints and analyses that can provide deep insights into their history,
lives and impact on society. This allows listeners to gain diverse outlooks on the
royal family and its role in the modern world.

The royal family is often engaged in cultural exchanges such as international
conferences, exhibitions and festivals. This allows the royal family to influence
international relations and cultural narratives, supporting cultural exchange and
understanding between nations.

Historical archives and documents are commonly acknowledged as the
foremost and trustworthy in analysing the media image of the royal family, as
historical events are described as they actually happened, subjectively, and not under
the influence of personal opinion, which is often added by the media for emotional
effect. These sources allow historians and researchers to analyse the impact of the
royal family on history and the modern world.

Scholarly research on the royal family should not be overlooked, as it includes
an analysis of its influence on crucial areas of life, such as politics, economics,
culture and society, as well as its role in international relations. This allows
researchers to better understand the impact of the royal family on society and form
more objective and critical assessments.

It is widely acknowledged that the media often use royal families as symbols of

stability, development and cultural value. They can present royal families in a
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positive light, emphasizing their contribution to society and culture. However, this
can also lead to the commercialisation of royal families when their image is used to
sell goods or services.

It is also imperative to consider how royal families interact with the media and
society. They may use the media to maintain their reputation and influence through
public appearances and interviews. However, these appearances are often part of a
broader image management strategy that includes controlling and disseminating
information.

In addition, the media often utilise royal families as part of broader discussions
about power, politics and society. They may use royal families as symbols of
tradition, morality or national identity, which allows the media to influence public
opinion and cultural narratives.

The main trends in the portrayal of royal families in the media include:

1. Royal families are often romanticised and idealised, with an emphasis on
their nobility, honesty and commitment to duty.

2. In addition, royal families are consistently used for commercialisation as
brands or symbols, allowing companies to use their images to promote products or
services.

3. Unsurprisingly, the media also use royal families as targets of social
criticism and satire, using their images to highlight social issues or criticise political
decisions.

4. Finally, royal families are often portrayed in the context of their historical
and cultural significance, emphasizing their contribution to history and culture [25].

Given these trends, it is important to consider how the media influences the
portrayal of royalty and how these portrayals affect our consciousness.

The British royal family is perhaps the most famous royal family that is
constantly monitored by the media. Besides it is also a wealthy royal family, with an
estimated financial fortune of $28 billion (£21.3 billion), according to Forbes [36].
This makes society and mass media even more ineterested in their media image

preciselu how they increase wealth.
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In addition, the positive media portrayal of the royal family can influence the
public consciousness, creating an idealised view of the monarchy/state and its role in
society. This can lead to an underestimation of the real problems and challenges faced
by the royal family, as well as an underestimation of the role of the monarchy in
modern society [2].

Ultimately, the portrayal of the royal family in the media is a complex process
that includes not only positive but also critical aspects. It reflects not only the cultural
and historical value of the royal family, but also influences public consciousness and
cultural narratives.

1.3 Media portrayal of the royal family as a tool to influence public opinion

Mass media use the royal family not only to criticise and satirise, but also to
create alternative views on contemporary issues. For example, documentaries can be
used to highlight social problems and to create alternative perspectives on these
Issues.

One such example is a documentary from 1969 that was "accidentally”
published on YouTube [36]. This film was not officially approved by the royal court,
so Queen Elizabeth Il immediately discussed this issue with the BBC and the film
was immediately removed. Instead of focusing on the traditional aspects of the
monarchy, the film used interviews with members of the royal family, including
Prince Charles, Princess Anne and Prince Andrew, to highlight their personal
opinions and experiences [26].

Besides, the film was criticised for attempting to "open up" the royal family,
which is traditionally seen as a closed institution. It was also criticised for using
private interviews to criticise the monarchy and its role in society.

However, the film has also become an important tool for generating alternative
perspectives on the role of the monarchy in modern society. It showed that the royal
family, although a symbol of national unity, can also be an object of criticism and
debate.

As established in the preceding chapter media images can be used to highlight

historical events, cultural traditions and individual experiences and their impact on
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society. For example, media images of historical events can shape our understanding
of past and present societies.

A striking example where media images of the British royal family were used
to highlight historical events, cultural traditions and individual experiences, as well as
their impact on society, is the documentary The Royal Family: 70 Years, which was
broadcast on the BBC in 2017. This film was created on the occasion of the 70th
birthday of Queen Elizabeth Il and was dedicated to the history of the monarchy and
its impact on British society over the past seven decades. The film included
interviews with members of the royal family, as well as archival footage that reflected
historical events, cultural traditions and individual experiences of the royal family.

The film was important because it sought to show how the royal family, while
a symbol of national unity, is also part of the UK's history, which includes changes,
challenges and successes. The film also used media imagery to shape contemporary
society's understanding of the role of the monarchy in British history.

Another important source that also forms the mass media image is the book
"Positive and Negative Media Image Effects on the Self* by Dirk Smeesters and
Naomi Mandel focuses on the impact of positive and negative media images on
individuals' self-esteem [32]. The authors explore how media images can influence
how people see themselves and their identity. For example, positive media portrayals
of celebrities can increase self-esteem by influencing positive self-perceptions, while
negative media portrayals can lead to negative self-perceptions. These images can
shape our expectations, values and identities, as well as affect our social relationships
and self-esteem.

One example that can illustrate the impact of positive and negative media
images on individuals' self-esteem is King Charles Ill, who has been the centre of
media attention since his accession to the throne.

Known for his openness and straightforwardness, Charles is often portrayed in
the media as a symbol of progress and change in the monarchy. His positive
portrayal, which reflects his openness to new ideas and his desire for change, can

influence how people see themselves and their identity. For example, his calls for
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environmental responsibility and social justice can increase the self-esteem of those
who support him, influencing a positive perception of them.

On the other hand, negative media portrayals can lead to a negative perception
of oneself. Charles is known for his environmental views, but he has also been
criticised for not always living up to his words. He has been criticised for his personal
energy consumption and the use of private jets, which critics say does not match his
calls for environmental responsibility.

In addition, the current King of Britain is known for his openness on social
issues, but he has also been criticised for not always being in line with modern social
norms. For example, his statements on gender issues and LGBT+ rights can be
criticised as outdated or not progressive enough.

And of course, the media can hardly avoid criticising his personal life,
including his relationships and divorce. For example, his relationships with various
women and criticism of his divorces can and do lead to negative perceptions of his
personality.

The royal family also uses social media as a way to control its online image in
an attempt to bypass traditional tabloids and provide more direct communication with
the public. However, this can also lead to new challenges, such as the spread of false
rumours and conspiracy theories that could negatively impact their image in the
media.

One example of how the UK royal family uses social media to control their
online image is Princess Kate Middleton. After her wedding to Prince William in
2011, Kate Middleton became an active user of social media, especially Instagram,
where she shared her photos, events and stories. Her social media activity has been
part of a strategy to create a more personal and open image that differs from the
traditional, formal representation of the monarchy. However, the use of social media
has also led to new challenges. For example, in 2018, Kate Middleton became the
centre of attention due to the spread of false rumours and conspiracy theories on
social media. These rumours included false claims about her health, pregnancy and

other personal issues. These events demonstrate how social media can become a
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platform for spreading false information and affecting the image of the royal family
[31].

Prince Harry, who also actively uses social media, has also faced similar
problems. His Instagram post showing him with an unknown woman sparked
controversy and speculation about his personal life. This highlights how important it
is for members of the royal family to be careful when using social media to avoid
negative impacts on their image.

Separately Prince William and Princess Meghan Markle also actively use
social media to communicate with the public [12]. They use these platforms to share
their stories, projects and initiatives, which helps them to connect with the public and
change the traditional image of the monarchy [30]. However, as in other cases, they
also have to be careful to avoid negative impacts on their image through the spread of
false information or misuse of social media.

The monarchy, as a corporate brand, actively uses its unique resources,
including history, culture, symbols and traditions, to create and maintain its brand.
This process includes the use of media, public events and online platforms to spread
its brand [38].

The monarchy uses public events to spread its brand. For example, royal visits
to different countries or regions, such as Queen Elizabeth Il's visit to India in 2016,
are used to support the monarchy's international brand. These visits help the
monarchy to maintain its place in the international community, maintain a sense of
unity and identity and keep pace with technology and society. Public events, such as
visits by royalty, not only help to maintain the international image of the monarchy,
but also act as a means of demonstrating charity and social responsibility. Royal
family visits are often famous for their interest and desire to help schools, hospitals
and other institutions, where monarchs meet with local residents and participate in
socially important projects. Clearly, this not only strengthens the ties between the
monarchy and the people, but also emphasises the role of the royal family as a

symbol of national unity and stability.
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In the context of studying the media image of the royal family, it is important
to understand that this image is formed not only through official statements and
events, but also through the way the media presents the members of this family.
According to the media image theories | discussed in this chapter of my bachelor's
thesis, the media influences public perception and the formation of ideas about
reality. Similarly, media portrayals of the royal family can influence public
perceptions of the role and importance of this institution in contemporary society [6].

For example, positive media portrayals of the royal family, such as images of
celebrations or happy family moments, can help to increase the popularity and
support of the monarchy among the public. On the other hand, negative media
portrayals, such as scandals or criticism, can cast doubt on the authority and power of
the royal family.

When considering media image, the importance of the language used by the
media cannot be ignored. The style of coverage, the choice of topics and the emphasis
on positive or negative aspects determine how the royals are perceived. All of the
British royal family moves and details are actively portrayed in various articles and
newspapers through language as well as through images. So mass media has a smart
strategy of using only the most important pathways through our most important
human senses, such as hearing when reading news and seeing, meaning visual
elements. Using media manipulation or focusing on sensationalistic details can distort
the real portrayal of the monarchy, while a more balanced and objective approach
helps to maintain trust in the royal institution.

Nevertheless, it should be acknowledged that for young generations who lack
stimulation reading long descriptions, mass media utilize new ways of creation of
media image of the royal family. Created by them visual elements, published on
Instagram or Facebook, with headlines, contain the most important information which
Is thought out by experts and subsequently their media image is automatically is

crafted in our heads.
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CONCLUSION TO CHAPTER 1

In conclusion, mass media perform a pivotal function in shaping images and
public perceptions, particularly in relation to figures with significant cultural and
political influence, such as the representatives of British royal family. The analysis of
media discourse shows that the language used in the media has a significant impact
on the construction of social identities and images. Linguistic means such as
metaphors, epithets, personification, hyperbole, irony, and oxymoron are used to
reinforce, strengthen, or even criticize the media image of the royal family depending
on their aim. In other words, mass media utilize language means to depict the events
of the royal family either as they really are/were or to exagarrate and add a touch of
emphasis to the situation/mistake, so to attract the attention of the readers.

Subsequently, in creating the media image of the royal family, linguistic
devices perform not only an aesthetic function, but also serve as a mechanism for
enhancing idealisation (perfection). In particular, metaphors and epithets emphasize
the nobility and importance of the royal family, as well as their connection with
national identity and cultural traditions of Britain. On the other hand, irony and
oxymoron may point to internal contradictions or criticism of social and political
aspects of their image. Hyperbole is often used to heighten the significance of royal
events or actions, which contributes to the mythologisation of the royal family in the
public eye.

At the same time, the media analysis shows that the image of the royal family
Is a synthesis of traditional and modern elements, reflecting the changing cultural and
social norms. The image of the royal family in the media is dynamic, responding to
social changes and at the same time influencing public perception of ideals, values
and social roles.
Accordingly, the study of the media image of the British royal family reveals its
interesting complexity and multifaceted nature. This underscores the importance of
critical media analysis as a key tool in shaping and understanding public images that

have a significant impact on the cultural and social dynamics of modern society.
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2. An investigation into the use of linguistic devices in media portrayals of the
British Royal Family

2.1. Interpretation of the term ""British Royal Family™ and its variations in the
media

First and foremost, it is commonly known that the “crown” is used to mean
"king'* or "'queen'* of British royal family (metonymy) to underscore the value and
appreciation of the royal family [73]. It is merely a tiny part although fundamental
one. In this section, our aim is to explore how the term "the British Royal Family" is
described in the mass media and what classifications of linguistic expression are
utilized for it.

As Tom Sykes expressed his opinion regarding the British royal family, it
sounded as follows, "The attraction of reading -- and writing -- about the British royal
family is that they are a kind of super-narrative: they encompass all the best elements
of a reality show, a fairy tale and a historical novel in one ultra-famous family™ [89].
The use of a break-in-the-narrative, a metaphor, enumeration and an allusion in
one sentence is a perfect approach of description. So meeting of different tropes and
figures of speech in this sentence, namely convergence, makes feasible to outline the
royal family from different angles and create a complete portrait of this term.

To make a narration about royal family more compact and elegant, mass media
often use metonymy, for instance, "Queen Camilla and the Prince and Princess of
Wales have all received historic royal honours, Buckingham Palace has announced"
aiming to emphasise the importance and authority of their announcement [51].
Another way of metonymy usage is, "Secondly, in that 1947 speech, she devoted
herself to the “great imperial family,” by which she meant the British empire." where
a quote from the Queen is used for description, refering to a broader meaning than it
seems from the first sight [95]. This serves to express the idea that an empire is not
just a collection of territories, but a family community with shared bonds.

Moreover, to portray royal family mass media repeatadly utilize emotionally-
coloured language. For example, suggesting a positive public perception the media

describe the royal family during the early Elizabeth ages “The Queen grew up in a
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loving and supportive family with her sister Margaret and her parents The Duke and
Duchess of York (later King George VI and Queen Elizabeth)”(epithets) [53].
Portrayal crafted by mass media with utilization of epithets undoubtedly, creates
immediately an idealized image and makes us supporters of the royal family after
reading such articles.

The origins of mass media analysis of the British royal family lie in 1997 when
Queen Elizabeth 11 launched the first British Monarchy website. It was counted as an
innovative step of the monarchy. Interesting is that the newspapers sounded during
that time as "BRITISH MONARCHY and technology probably don’t ring the same
bell in your head" (metaphor) highlighting the stereotypical gap between the old,
established practices of the monarchy and the innovative, constantly evolving field of
technology [47]. Therefore, later a multitude of words were uttered regarding this
occurance and others, as an example "The royal family cannot survive if it doesn't
evolve and reflect the world at large.” or "It's a massive step forward for British
culture.” (metaphor), which have a more positive content aimed at realizing that the
British family keeps pace with technology [70]. This means that the royal family
participates in broader cultural advancement, pointing to its role as a pivotal element
in the evolution of society.

To prove that the monarchy is in the continuous process of renewal and
transformation British family daughters-in-law are repeatedly used "The entry of
Kate Middleton and Meghan Markle into the royal family has transformed the way
monarchy is viewed by the public, and has been hailed as a new era for the Crown."
or "Two strong, resilient women, Meghan and Kate, have captured the hearts of
millions." (metaphors) [70]. This shows that they are not only strong, kind-hearted
women who perfectly represent the royal family, but also individuals who bring
change and updates to the monarchy.

The most crucial events for the British Royal Family are large-scale events,
both joyful and grieving events, where usually all the attention of mass media is
focused on all members of the family and on any details. As it was written by Walter

Bagehot "a royal family sweetens politics by the seasonable addition of nice and
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pretty events” (metaphor) as it was for example, with announcement of Royal
weddings of William and Kate in 2011, and one of Harry and Meghan in 2018 [87].
Such linguistic means add extravagance to the description of events.

It is impossible for them, as for any family, to escape from sorrowful events.
Among the last such events was the death of the universally respected Queen
Elizabeth. "An unbroken thread of sadness ran through the day, but also an
acute sense of uncertainty” (metaphor), "More than 100 world leaders, including
President Biden, attended the funeral for Queen Elizabeth Il, and Britons lined the
streets for a procession that took her to her final resting place at Windsor Castle"
(metaphor) which emphasizes the importance of the British royal family to people as
well as respect to all members of their family through various elements of language
[94].

The BBC outlines the relationship between the Royal Family and the media as
"The relationship between the Royals and the media has always been a delicate one.
Ideally it is symbiotic. When it becomes parasitic, the Royals hit out” (metaphor)
[48]. In general, "ideal" is when the relationship between them is symbiotic, that is,
both sides benefit from it and support each other. However, it is commonly
acknowledged that mass media might be parasitic, meaning they abuse their access to
the royal family for personal gain or negative influence, as a result of such occurence
the royal family responds by openly confronting or criticizing them.

In conclusion, the media portrays the royal family as an important and
significant element of British society through the use of metonymy, metaphors,
epithets and other tropes/descriptive elements. Particularly notable is the use of
emotionally-coloured language, which contributes to the creation of an idealised
image of the royal family. Interestingly, the introduction of innovations, such as the
creation of the monarchy's website in 1997, underlines the royal family's ability to
keep up with the times and technological progress.

The inclusion of new members, such as Kate Middleton and Meghan Markle,
in the royal family underlines its openness to change and modern views, leading to a

"new era for the Crown". Important occurrences in the life of the royal family, both
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festive and tragic, are always reported in the media, which underlines the importance
of the royal family in the eyes of the people.
2.2 Gendered common aspects of media portraits of the royal family

In the modern world, where royal families traditionally occupy a central place,
male royals are seen not only as monarchs (public figures, ambassadors,
philanthropists, cultural symbols, etc.) but also as private individuals, emphasizing
their efforts to bridge the gap between the traditional and the modern and portraying
them as heads of families.

At the same time, when creating media images of royal women, more emphasis
is placed on their maternal and family values. Yet, to a lesser extent, the media also
focus on their roles as public figures and cultural icons. This shows how they are
actively shaping new gender norms and challenges that go beyond the traditional
framework of the monarchy. This supports the assertion that mass media image of
both genders is formulated by examining political and private life, i.e. by considering
the entirety of the picture.

In this section, we will focus on the common features in the creation of images
of different genders using various literary techniques.

Approaches to the portrayal of men and women of the royal family in the
media

Firstly, it is important to acknowledge that both genders demonstrate emotional
expressiveness in different contexts. For example, ""The "it" is a report in the Britain
newspaper Mail on Sunday suggesting that twenty-seven year old Prince William is
being readied to overtake his father, Prince Charles, as the future torchbearer of
Britain's royal family, as king." portraying the eldest son with the metaphor of the
royal family emphasizing his role as the future leader and representative of the British
monarchy, preparing to take over the duties and tasks now performed by his father
[74]. The metaphor "torchbearer” is derived from the literal meaning of the words
"one who carries a torch" specifically meaning "a burning torch" and is used to
describe a person who passes on knowledge, traditions, or cultural values from one

generation to the next. In this case, it is used to describe the leadership qualities of the
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heir to the throne, William. Another positive metaphor such as “beacon of hope”
has been repeatedly used to describe the entire British royal family, including Queen
Elizabeth 1l “Archbishop Welby described the queen as a beacon of hope." to
highlight her leadership and wisdom as monarch [94]. This powerful metaphor is
used to show them as symbols of direction and light, motivating British citizens to a
happy future. Also, being an open-hearted princess who demonstrated a willingness
to lend assistance to those in need, Princess Diana, "We thank you for the way that
Diana became a beacon of hope and a source of strength for so many" [96]. The
sudden loss of Lady Di opened deep wounds and profound emotional suffering in the
hearts of those who saw a bright hopeful future in her. The married couple William
and Kate are seen as an undivided entity, so the headline about them sounds as
"Beacons of hope' - William and Kate receive a warm welcome in Wales" where
William received additional metaphor for his contribution to society [50]. For Prince
Harry's constant and attentive support of wounded veterans and active involvement
in charity, it is written “The prince, who turns 31 on Sept. 15, is “a beacon of hope”
for wounded warriors, says Kirstie Ennis, one of two U.S. Marines set to participate
in the inaugural Walk of Britain, which kicks off Saturday in Scotland.” [86]. While
for King Charles Il a different kind of this metaphor was utilized, particularly
"Close sources said he had been a “beacon of strength amid their shared health
struggles”, with the King’s affection for his daughter-in-law akin to that for a
daughter he never had." [65]. This support within the family demonstrated his good
heart and unity during a difficult time for the royal family. Having faced the same
serious disease, they constantly support each other to stand firmly in front of society
and leave the media image of the royal family strong and unshakable.

Another similarity in mass media description of female and male Royals can be
traced between Princess Diana and her sons. Prince William and Harry, each of them
Is identified as "the people's prince" (epithet and alliteration - the repetition of the
"p" sound) for their open, kind hearts and their contribution to charity. For instance,
that is the reason Chris Hutchins named his book "Harry: The People's Prince" and

in the book wrote "In his mother's footsteps, William is becoming the 'People’s
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Prince' [12, 60]. Unfortunately, as per mass media the youngest son is marginally
less deserving of this title, so it is written as follows "Harry wants to be the People’s
Prince, but deep down he’s just a snob." [55]. Additionally, this sentence expresses
the contrast between what Harry wants to appear to be and who he really is. Most
likely, it indicates the conflict between his constant personal desires and the social
expectations that are pressing on him, causing a struggle within him. Unquestionably,
Princess Diana was the first who received such title "She was the people’s princess,
and that’s how she will stay, how she will remain in our hearts and in our memories,
forever." (epithet and alliteration - the repetition of the "p" sound) [57]. This will
remain indelibly linked to her for eternity for her numerous charitable works in
various fields and her provision of support to those in need. "She wanted to be a
queen of people’s hearts." (metaphor) and owing to her frankness, she became a
model of kindness for the whole world and | believe she will forever remain a symbol
of compassion and grace [50]. It must be recognized that reading such eloquent
metaphors about the British royal family creates a profoundly positive image of the
entite family.

A positive and esteemed portrait of the separate members of royal family is
mostly crafted, especially using honorable substitutions to underscore their value to
society. This is about usage of specific language patterns in various articles and
newspapers with capital letters such as Her/His Majesty, Head of the
Commonwealth, The Royal, His/Her/Their Royal Highness or simply The Royal
Family.

As an instance, the portrayal of the late Queen Elizabeth I, of whom it was
stated "The Queen ruled for longer than any other Monarch in British history,
becoming a much loved and respected figure across the globe. Over 70 years, Her
Majesty was a dedicated Head of the Commonwealth, linking more than two billion
people worldwide" (epithets) [84]. As Prince William is the eldest successor to the
throne, he is frequently described as "His Royal Highness undertakes a number of
charitable activities and projects and carries out public and official duties in support

of The King, in the UK and overseas." and specifically here the whole article is
33



permeated with the repetition of this majestic substitution [91]. For other Royals in
publication news it is written, as follows 'Remarkable' Prince Harry! The Royal Is
Hailed a 'Beacon of Hope' for Wounded Veterans™ [86]. In this way, an exhibition of
deference towards the Royal Family is evidently shown.

It is vital to keep in mind that both genders can play different roles in society,
including leadership, protection, and support. This reflects their ability to adapt to
different roles, depending on the context and expectations of society. As Newsweek
writes, "Duty has long been a plank of the royal family's relationship with British
society but at times a controversial one, too" (trite metaphor) [78]. This shows that
the royal family's duty to society is a long-standing and fundamental tradition, as the
word "plank™ suggests that it is a foundation, a basis. In this case, it highlights that
this is the fundamental principle on which the relationship between the monarchy and
society is founded. But while royal duties are a key element of their role, this can be
controversial and subject to public discontent.

On the one hand, an illustration of the female gender fulfilling all possible
royal roles is late Queen Elizabeth II, of whom it is said, "Queen Elizabeth kept the
crown above party politics, but she was always fully engaged with the political
world..." where an antithesis is used to emphasize the complex balance that Her
Majesty maintained during the reign, namely, her ability to balance the preservation
of the apolitical monarchy with the need to maintain the political processes [83]. It is
crucial to acknowledge that the Queen was a extremely intelligent and thoughtful
monarch that is why she was taking this approach. This allows the monarch to remain
an important and influential figure in the country without directly interfering in party
disputes. The media did not forget to underscore her influential role in defending the
country, supporting the army and protecting the nation, and she was referred to as the
"arm™ in the army (metaphor, metonymy) [92]. This serves to showcase her role as
supreme commander of the armed forces and symbolises her ability as a monarch to
protect and influence national security which unquestionably creates a sense of safety

among the inhabitants of the United Kingdom.
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Mass media aptly expressed concerning the royal daughters-in-law, "While one
represents tradition, and the other modernity, Kate and Meghan have been dedicated
to their duties as representatives of the Crown and role models to the public, and have
built their own paths to mold the monarchy for a new generation.”, using an
antithesis that contrasts Kate Middleton and Meghan Markle as well as a metaphor to
prove that both of them are shaping the royal family's image and direction [70]. In
essence, it can be comprehended that Kate represents the adherence to established
national traditions and customs, while Meghan is portrayed as a young, modern
person who seeks to bring new ideas and practices to the monarchy. As has been
demonstrated in the instances above, antithesis is often used in descriptions to
contrast royals, but also to balance the activities and roles of royal women.

On the other hand, descriptions of another gender image share similarities in its
descriptive style. As an illustration, King Charles 111 is described as “Chris Pope, who
worked with Charles on the Prince's Teaching Institute, describes the new King as a
relentlessly busy, driven figure, a ""bundle of energy" taking on a huge workload.”
(idiom) taking on a huge workload", but also "Charles has become a relaxed and
approachable figure when he's meeting the public, getting his audience onside with a
few self-deprecating jokes.” where the metaphor creates an additional layer of
description to of the current king's portrayal [97]. First of all, the idiom accurately
shows him as a hard-working person who is energetic, always on the move and ready
to take on a load. Of course, this also proves that he is not afraid of the challenges
that the future may bring to him as a monarch. In addition, it creates a vivid
description of him not only as a compact person with energy, but also as a person
who can explode with energy at any second. A metaphor that is used here makes his
image more calm and shows that he is an emotionally open person and ready for
dialogue.

Growing up, the king's sons were aware of their roles in the future of the
monarchy. Prince William, being the eldest son, i.e. the heir to the throne, prepared
himself for his responsibilities. Therefore, especially at the moment - at his mature

age - his leadership, reliability and fulfilment of all his duties are evident.
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In contrast, Harry did not like to be in the spotlight, and being part of the
monarchy for him since childhood meant rivalry with his brother. He even wrote
about this in his memoir about his life, Spare, where the essence of his story is about
"an heir and a spare" (parallelism), where heir eersonifies the eldest son - the heir to
the throne and spare is a personification for the younger son, in case something
happens to the eldest son [27]. The publication of his book Spare was an event of the
world as it caused the interest of readers all over the world. During the day of
publication huge amount of articles were covered with emotionally-coloured
language that can be proved with the words as "The bombshell autobiography will be
a bestseller, but it hit shelves to little fanfare this morning” (additonally there is a
metaphor), "Rain splatters the Windsor branch of the Waterstones bookstore chain
when it opens at 9 a.m.", "Fevered coverage of fraternal fights, Taliban Kkills,
intimate frostbite, al fresco romps", "Support for Harry is in decline, particularly
among older people” [85]. With such powerful elements of description mass media
crafted a perfect portrayal of this occurance. Through such elements of elevation, a
realistic picture with all the details is drawn in the reader's imagination.

Nevertheless, Harry was actively involved in all activities that are his duties to
the monarchy, which showed his responsibility. Last year's Newsweek news about
the heirs expresses the opinion of many Americans about the worthy successor to the
throne, they write, "Prince William Embodies Leadership, Duty More Than Prince
Harry" [71]. Feeling detached Harry didn't try to avoid fulfilling his royal duties. On
the contrary, he also participates in various events and charity events. As it is written,
"Harry served under the Blues & Rovyals, followed in William’s footsteps by joining
the Army Air Corps, completed two tours of duty in Afghanistan and spent four
weeks on secondment with the Australian Defence Force.", "Harry has also
dedicated his time to charities including WellChild, MapAction, HALO Trust and
most recently, the Invictus Games Foundation. He even became the first member of
the royal family to reach the South Pole, raising money for Walking with the
Wounded in 2013. This love of philanthropy seems to be one of the things that

attracted Meghan to him: they bonded over their shared love of helping others on
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their first date." (enumeration of charities) [44]. This illustrates what an active figure
Harry is, following in the footsteps of his mother and father, as well as the people
around him, which made him not just a royal, but a person who thinks about others
and is ready to help with an open heart.

However, lately, as Prince Harry moved to Los Angeles with his wife and
children, tons of newspapers, articles and news were fulled with information as
follows "Prince Harry ‘left out in the cold" as fulfilling royal duties ‘impossible’ from
the US" (idiom) [76].

All in all, linguistic devices such as idioms, metaphors, and antitheses help
create vivid and expressive images in the narrative and an impression on the reader.

Criticism and censure of the royal family

Some members of the royal family, both royal men and women, frequently
face criticism on various issues. In particular, Charles Il was highly criticised,
especially after his divorce from Diana, even after attempts to improve relations with
the British folk, so there is written "The revelations of infidelity in his marriage to
Princess Diana left him, and now-Queen consort, deeply unpopular. While he has
managed to regain some positive sentiment in the British public, he remains less
esteemed than many other members of the Royal family™ [59]. The use of descriptive
adjectives to describe his media image is a common feature of media criticism for his
and his wife's image. This mass media approach to description strengthens the
criticism and makes it more expressive.

It is essential to note when Charles 111 ascended the throne, the media used a
variety of descriptions of the event through emotional and colourful vocabulary that
reflected a combination of anticipation, fear and excitement about his new era of
monarchy, somehow critisizing and not trusting it. Notably, during that period of time
mass media used phrases such as "King Charles planning ‘major shakeup’ to Royal
Household staff" (metaphor) to convey expectations and fears about his potential
reforms and changes [68]. Another website writes "King Charles Il crowned with
regal pomp, cheers and shrugs" (metaphor), "The multimillion-pound cost of the all

the pomp — the exact figure unknown — also rankled some amid a cost-of-living
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crisis that has meant many Britons are struggling to pay energy bills and buy food."
(euphemism, metaphor), "Charles has sought to lead a smaller, less expensive royal
machine for the 21st century, and his was a shorter, smaller affair than his mother’s
coronation.”" (metaphor) using a vast majority of metaphors throught the article in
order to add depth to the description [66]. Despite the age-related changes of Charles
Il in his appearance or maybe even presense of some health problems, which can be
traced in mass media description "His eyes were rheumy and his complexion florid;
his hair, thoroughly silver, was brushed as carefully as it had been in 1953 when, as a
fidgety four-year-old, he had endured his mother’s almost three-hour-long coronation
service, in Westminster Abbey." (parallelism) [93]. Of particular significance is that
his hair was combed with the same care as during his early age coronation ceremony.
This most likely indicates his connection to memories and history as well as his
desire to maintain a certain appearance in the eyes of the British society.

Another gender is also frequently the object of criticism. For example, Kate
Middleton was heavily criticized for a recently photoshopped photo that she posted
on Instagram on Mother's Day this year. The headlines "If a picture is worth a
thousand words, the royals just demonstrated how a photo edit can fuel a thousand
conspiracy theories” (metaphor) or "Doctored photo of Kate Middleton is a
credibility blow for royal family in crisis" were everywhere and widely read
(personification — “doctored photo,” metaphor — “credibility blow") [64, 52]. In my
opinion, the creation of such striking headlines using vivid instances of literary
devices that catch the eye was published to draw a lot of readers' attention to the news
and to make us think about the impact of edited images, especially those related to the
royal family. This approach of the media to describe the event often makes readers
wonder what the royal family might be hiding and through the photoshopping of the
photos.

Meghan, being with fresh perspectives which contradict the monarchy, is also a
target of frequent criticism. According to the up-to-the-minute news, when Harry and
she attended a match in Florida, mass media were able to find such a cumbersome

occasion and as a result the headline was written ‘Ungracious.. rude.. cringe.."
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Meghan Markle faces internet backlash after awkward moment at Polo match."
(ellipsis, asyndeton) [49]. The repetitive use of ellipsis in this description clearly
stands out, creating a dramatic pause between each adjective. This can show us the
depth of the situation to better represent it in real life, perhaps the author was trying
to hide other criticisms in these ellipses and gave the readers the opportunity to think
it through on their own. Additionally, for a sharp criticism, an asyndenton (deliberate
omission of conjunctions) is used, and then the description creates such a rhythmic
effect in our heads.

Consequently, it can be concluded that complex images of both male and
female representatives of the British monarchy are created with the help of similar
linguistic means and various literary techniques. Being one family that adheres to
traditions and is open to modernizing the ties, rules and customs of the monarchy, the
images of all members are created mainly in accordance with one common strategy
aimed at creating a positive image of the entire monarchy.

Mass media actively use metaphors to reinforce the influence and importance
of the royal family in society. These images help to create an idealised vision of the
royal family that influences public opinion and perceptions of the monarchy.

In general, the media shapes the image of the royal family not only by covering
official events and commitments, but also by highlighting their personalities,
compassion and commitment to the public interest. Mass media image is fundamental
for maintaining the link between the monarchy and the people, especially in the
context of contemporary social change and challenges.

2.3 Gender differences in media images of the royal family

In the present day, mass media images of the British Royal Family play a vital
role in shaping public opinion and cultural standards. An important feature of royals
reflection is gender differences that not only reflect existing stereotypes but also
influence their reproduction in society. Men in the royal family are traditionally
portrayed as symbols of strength and power, while women are often associated with

beauty, elegance and family values. This chapter aims to examine how gender
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influences media portrayals of the British Royal Family by analysing the similarities
and differences in the portrayal of men and women.

Depiction of the appearance of royalty as part of the mass media image

The difference between the two genders is primarily highlighted in the
dissimilarity that is obvious at first glance, i.e. the different physical appearance of
the two genders. Traditionally, royal men are often portrayed as muscular, tall, with
short hair, with less emphasis on clothing and accessories and more on their
characters. Therefore, the media more often uses abstract descriptions for men that
prove their royal status.

For example, the youngest prince has the following media image of his
appearance: "The handsome ginger haired Prince isn't going to settle down any time
soon” [88]. In this description, the words "handsome" and "ginger haired" act as
epithets describing the prince. They not only provide information about his
appearance, but also allow us to imagine him or recall him by focusing on specific
details in his appearance. Additionally, this also creates a positive emotional attitude
towards him.

Nonetheless, William's current appearance is often criticized, "when Prince
William was young he had everything a woman wanted in a man; handsome, tall and
slim, with wavy blond hair. Oh, and rich. Now they tell me he's still tall, rich and
slim... but balding” (ellipsis, antithesis) [75]. The description uses ellipsis, i.e., the
intentional omission of a piece of information that the reader can fill in on his own,
and the phrase "Oh, and rich." also uses ellipsis, when after listing the main physical
attributes, "rich" is suddenly added with a pause, which creates the effect that this
detail is less important, but is actually significant. Another important literary device
present here is antithesis, emphasizing the contrast between his unchanged
characteristics (tall, rich, slim) and what has changed (baldness). This reinforces the
perception of changes in his appearance and the impact of time.

In addition, mass media often contrast William's character as a majestic and
dignified royal, while Harry is seen as a charismatic but also rebellious person, as

evidenced by the Mail online writing, "Prince William looked ‘regal’ compared to
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'rockstar’ Prince Harry" (simile) [80]. This contributes diversity to their masculine
personas, as this comparison highlights the difference in styles, behaviour and
personal images of the two princes. Prince William is described as "“regal*, meaning
royal, dignified and having an aristocratic appearance that is appropriate for a
monarch. In contrast, Prince Harry has been described as a "rockstar", indicating a
freer, more informal and charismatic image associated with contemporary popular
culture and perhaps a more outspoken and emotional style of behaviour.

Even in the description of Prince William's children, one can see the difference
between the description of his daughter and sons from the detailed adjectives that
describe their characters. It is said in the book "Prince William is a proud pop to the
shy Prince George, the cheeky Princess Charlotte and the spunky Prince Louis" [61].
The choice of adjectives in this quote has a subtle connotation that evokes certain
images or emotions associated with the personality of each child. This adds detail and
colour to the description. It is worth noting that Charlotte is described more
dynamically than the boys, which shows a departure from traditional gender
stereotypes.

King Charles III himself was described in a very beautiful and elegant way in
his youth: "Charles was a pretty handsome dude. Back then, he rocked cool shades,
rock-hard abs and even a grizzly beard.” [45]. Various uses of tropes and informal
stratum of English Vocabulary is present in this sentence specifically stud —
metaphor; a pretty handsome dude - colloquial language; rocked cool shades, rock-
hard abs - examples of a metaphor and alliteration. This description is marked by
dynamic English American slang, which are popular in youth slang. This is what
makes young people linger on such an enthralling depiction. Powerful metaphors are
also used here as tools aiming to add attractiveness, magnetism and expressiveness to
his young image and create a compelling and exciting description. Visualization is
provided in this case through metaphors that enrich the content, giving simple words
a deeper meaning and evoking more vivid associations and images in the reader.

Women are typically depicted as softer and tender individuals, with reinforced

emphasis on their clothing, hair styling, makeup and accessories. As a case in point,
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the description of Kate Middleton as "Her timeless, elegant taste, love of fascinators
and overall sense of poise make her an exemplary member of the British royal
family." (metaphors), or as the headline of another article sounds "Kate is the
ultimate style icon - 'one of the most fashionable people on the planet' (hyperbole)
emphasizes her exquisite taste in clothing and shows that she is a very fashionable
person today [63, 62]. Such details add charm to her image as it conveys a positive
representation and mass media image of her. The term "timeless™ underscores that her
style transcends temporary fashion trends, while "elegant taste" indicates
sophistication and good choice in clothing and accessories. The use of the word
"fascinators™ emphasises the accessory typical of the British nobility, which is often
used in important official events. Her impeccable sense of style and influence on
fashion is recognised not only within the royal family but also on a global scale.

Such a description not only reflects her personal qualities and taste, but also
points to the great role she plays as a public figure influencing fashion trends and
setting high standards in elegance and style.

From the preceding illustrations and the following one it is manifest that mass
media are excessively obsessed in the appearance of women. For example, during a
video call, the media noticed how Meghan's skin glowed merely with no makeup and
were pleasantly surprised by the nature of her hair in everyday life so the headline
sounded as "Make-up free Meghan Markle stuns with naturally curly hair in
surprise video call" (alliteration of sound "M", hyperbole). Here the power of
alliteration, which is easily seen, adds a layer of rhythm whereas the hyperbole is a
descriptive element covering emotionally higher level. There was also written in the
article "Her skin is also glowing with Meghan appearing to be wearing very little to
no make-up.” (hyperbole, litotes) [69]. As a result of such experience they added
personification and metaphor to the description of the Duchess's appearance to give
more expressiveness and emphasis to this experience, "Meghan's gorgeous dark hair
can be seen swept to one side, with its natural curls cascading down her shoulders”
(personification) [69].
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Queen Elizabeth Il's taste in style was also particularly noteworthy, and how
mass media noticed her style changed with age. Initially, she favored dresses of
simple colours that emphasized her waist, later she moved to brighter colors and
began to favor exquisite hats from different fashion designers. As mass media say, "
Much like her public life, the Queen's wardrobe was a visible manifestation of her
intense role as a British monarch (metaphor) aiming to emphasize that the monarch's
clothing is not just a collection of ordinary outfits, but something much more, namely
a reflection of the Queen's role in society and her influence as a leader [59]. In
addition to her royal style, there was added “I would rather describe the Queen’s
dress choices as ‘non-fashion’ but with a very strong sense of style, which she has
developed and refined throughout her life.” (oxymoron, antithesis) indicating
stability and consistency in her clothing choices, which not only reflected her
personality, but also helped maintain her image as a monarch, which is clearly above
temporary trends and fashion trends [59]. Such approach demonstrated a profound
understanding and confidence in style, which shows that a stylishness is an important
part of a public image and influence. As a result she gave an excellent example to the
other royal females who will definitely follow this approach.

We should not forget about the former royal beauty icon, Princess Diana, about
whom various powerful expressions were widespread, for instance her regarding her
charming appearance it is said "The most important thing about her in this regard was
that she was superbly photogenic. ‘This was not merely beauty,” commented another
senior male observer; ‘this was beauty that lept through the lenses. She seemed
chemically bonded to film and video." that highlights her unique photogenicity,
which has been the subject of public interest (hyperbole, litotes, metaphor,
personification) [90]. These elements served as means to add beauty to her image.
Lady Di's appearance was extremely striking in photographs and videos, well above
the usual level of photogenicity. Everyone felt that she had a natural connection with
the visual recording medium, making her image come alive and attractive in any

image or video.
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Emotional Aspects and the Study of Differences in Parenting of Two
Genders of the British Royal Family through the Use of Tropes and Figures of
Speech

Motherhood has long been the foundation of family life. And although today
there are many changes, especially in relation to gender responsibilities, it is still by
nature the main and most important part of life and what children need most.

In particular, Kate Middleton's opinion on motherhood is "Nothing can really
prepare you for the sheer overwhelming experience of what it means to become a
mother" (hyperbole) [46]. Meghan also expressed her opinion on the importance of
motherhood in a similar way: "Being a Mom Is 'the Most Important Thing in My
Entire Life™ [72]. It is worth admitting that mass media are able alter the information
but they didn't, they depicted the situation as it was in real life.

Princess Diana was endowed with special feelings of maternal love. Her mass
media image was described as a loving and warm mother who interacted deeply with
her children. Here is how William described his mother, the "best mum in the world"

who "smothered us with love": "She would just envelop you and squeeze you as
tight as possible. And being as short as I was then, there was no escape, you were
there and you were there for as long as she wanted to hold you... All I can hear is her
laugh in my head and that sort of crazy laugh of where there was just pure happiness
shown on her face" (hyperbole, metaphor, simile) [58]. This shows that personal
memories also shape our perception and clearly her mass media image as this
description from Prince William of his mother reveals the deep and warm feelings he
had for her.

Although the role of a man as a father in a family is different from that of a
mother, everything is important for children and the men of the royal family spend a
lot of time with their families and children. For example, the media writes "Prince
William Will 'Be the Anchor for His Children' amid Kate Middleton's Cancer
Treatment™" (metaphor) [81]. This describes William as the family's pillar of strength
and support for the children during a difficult time for the family. It helps us to

emotionally visualize Prince William's role in the lives of his children. Instead of an
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abstract description of his support, the reader can imagine a concrete figurative image
of an anchor that provides security and stability. Meghan describes her husband "as a
'Hands-on' Dad to Prince Archie and Princess Lilibet" (metaphor) [71]. This
reverses the media image of Harry as a father who is not just present in his children's
lives, but actively helps with their care, education, plays with them and participates in
important aspects of their development. This shows him as a responsible and caring
father who is involved in all aspects of fatherhood, not just performing formal or
symbolic duties.

Contrasting Queen Elizabeth 11 and her grandson, Prince William

It is not feasible to assert that men of the British monarchy are better monarchs
than women, or that one of the two genders is more likely to introduce or add new
orders and customs to existing ones than the other. But during the lifetime of Queen
Elizabeth 11, she was often contrasted with her grandson William as a monarch with
established ideas compared to a future monarch who plans to add something new and
change the orders of the monarchy due to the changing times.

In particular, Elizabeth II was considered the head of a monarchy tied to
customs and traditions. That is, frankly, meaning that she was somewhat entrenched
in antiquated perspectives. Anyway, she was often referred to as "The queen is thus
head of state but not head of government" (metaphor, antithesis), which both
emphasized her role as the symbolic center of the United Kingdom and symbolized
her leadership and power, but also showed that the monarch's power is not complete
because it does not extend to the government [82].

Prince William is often contrasted with his grandmother, portraying him as the
"modern monarch', emphasizing his modern approach to royal duties and his desire
to modernize the monarchy while preserving its traditions [61]. To be honest, this is
typical of all young members of the royal family.

An overview of allusive references in the media to the representatives of
the British royal dynasty

It is imperative to take into account that the royals are described by various

allusions. Allusions often emphasize traditional male roles of leadership and bravery.
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Male allusions reinforce their protective, authoritative roles both in the family and in
broader societal structures whereas allusions used for women of the royal family
often emphasize qualities such as resilience, loyalty, and nurturing. These allusions
tend to emphasize their relational roles, influence through soft power, and sometimes
the challenges they face in patriarchal structures.

Specifically, King Charles 11 is known to the public for using Shakespeare's
guotations in his speeches, about His Majesty there can be traced allusion to
Shakespearean Prince Hal or sometimes he is called "Shakespearean Prince." King's
connection to Shakespeare is depicted on numerous occasions because it is believed
that Charles 111 has a deep spiritual connection to this majestic British playwright and
poet, "He might have said the same about Shakespeare’s aimless Prince Hal, living
under the Crown’s shadow in Henry IV" [67]. This approach reflects not only his
interest in drama, but also his desire to unite the nation by quoting famous quotes.
From a young age, his son William was called this way, using the fairy-tale allusion
in the headline "Prince William fans gush over the young royal who was a dreamy
‘Disney Prince Charming’ to emphasize his charm and attractiveness [79].

Even Bible allusions might be used in the context of British royal family. For
instance, mass media expressed their opinion on Prince Hary as follows "The
prodigal son will not return.” especially in light of his departure from and partial
return to royal duties [77]. Everyone knows that in the biblical parable, the prodigal
son leaves home, squanders his wealth, but eventually returns home to be welcomed
back. However, the phrase indicates that, unlike the biblical story, Harry has no plans
to return to his former role in the royal family.

There are no allusions to Queen Elizabeth, but she had the nickname "'Brenda™
(quote provided later in this paragraph) given to her by the British satirical magazine
Private Eye [54]. It personifies her as a soap opera character, adding a layer of humor
and familiarity to her public image. Moreover, numerous nicknames were chosen for
representatives of the royal family, “The Queen was known as Brenda, and her
husband was referred to as Keith. Charles was Brian, Margaret was Yvonne and

Diana, the late Princess of Wales, was Cheryl.” [54].
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A song ""Candle in the Wind," written by Elton John has become an emblem
and even an anthem associated with Princess Diana where the allusion paints her as a
fragile, tragic figure, beloved but vulnerable [56]. Therefore, it is fundamental to
ponder the content of this piece of art in order to better delve into the literary devices
used by the author to commemorate Lady Di.

“And it seems to me you lived your life

Like a candle in the wind

Never fading with the sunset (metaphor)

When the rain set in (personification)

And your footsteps will always fall here (metaphor)

Along England's greenest hills

Your candle’s burned out long before

Your legend ever will.” (metaphor)

It merits recognition that the use of so many tropes in only a part of the song
about Diana adds depth to her beautiful image and creates her immortal mass media
image for our and other generations.

CONCLUSION TO CHAPTER 2

In conclusion, the analysis of the media image of the British Royal Family
demonstrates its complexity and multifaceted nature, using a variety of literary
devices (particularly tropes, less but not least figures of speech) to portray their
identity, power, and social influence in a professional way. Over the time, the royal
family has sought to modernize its public image and openness to society through
social media and public appearances, which has contributed to positive perceptions.
They also use their influence to support charity and social initiatives, which
emphasizes their role as symbols of national pride and unity.

Historical and contemporary aspects of their portrayal in the media play a
critical role in shaping public opinion and cultural narratives, demonstrating not only
their influence in social and political spheres, but also their portrayal as objects of

cultural value and interest. The difference in the media portrayal of male and female
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royals also highlights gender stereotypes and the challenges they face in reforming
traditional perceptions of royal roles.

According to the data of my research (namely out of 100 instances which were
demonstrated in the practical part of my bachelor's theses) the means which are used
in most of cases are metaphors, followed by epithets, idioms, various types of
descriptive adjectives, idioms, parallelism, alliteration and even colloquialisms and
slang to describe the British Royal Family as a whole and all family members
individually (This is represented in bar chart below).
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The media image of the British Royal Family is constantly updated through
news, missteps, reactions of the royal family members to events, and their writing of
books or memoirs. This all affects us, the readers, and creates different images that
vary and have a part of something good, neutral, and bad.

In general, the royal family uses its media image not only to maintain its status
in society, but also as a means of influencing public sentiment and cultural
exchanges. This, in turn, forces the media, as well as the public, to analyze and
interact more carefully with information coming from the royal family. Such analysis
helps to better understand both the historical and contemporary roles of the monarchy

in modernizing public relations and cultural exchange.
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GENERAL CONCLUSION

My bachelor's thesis investigated the representation of the British Royal
Family in mass media from a linguistic perspective. The main focus of the work was
to identify the linguistic means used by the media to shape the image of the
monarchy. The results of the analysis confirmed that the use of various linguistic
means allows creating both positive (sometimes even idealized), and negative
portraits of its members. This includes the use of metaphors, epithets and other tropes
that influence the emotional perception of the royal family by citizens. The analysis
showed that positive images are mostly associated with state events and international
meetings, while negative images are more often seen in the context of personal
scandals and intrigues.

The study also showed that mass media image of the monarchy not only
impacts the general perception of the role of the royal family in society, but also plays
an important role in maintaining their popularity and support. Through the articles
created by the media, the royal family maintains its place as a symbol of tradition,
unity and national pride. The analysis is based on the 21st-century and 20th-century
publications, which provide a multidimensional perspective on the subject.

In addition, the practical part of the qualification work reveals similarities and
differences in the portrayal of men and women of the British royal family, where the
media often underscore various aspects of their personalities and roles. In particular,
men are more presented as leaders and patrons, while women are more often
portrayed through the prism of family values and social activism, yet in the new era
both genders can be equaly successful in all areas of life.

Achieved Results

o My bachelor's thesis reviewed the concept of media image and its
application to the royal family.

o In addition, the linguistic means used in shaping the media image of the
British monarchy were analysed in detail. In particular, the use of metaphors,
epithets, hyperbole, irony and oxymorons in media discourse is studied. It is found

that these tools help to create both a positive and negative image of the royal family.
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o A comparative analysis of the media image of men (King Charles IlI,
Prince William and Prince Harry) and women (Queen Elizabeth II, Princess Diana,
Duchess of Cambridge Kate Middleton and Duchess of Sussex Meghan Markle) in
the royal family is carried out. It has been established that the media often use
different approaches to the portrayal of men and women, emphasising traditional
gender roles as well as paying attention to their modernised roles in the family and
society.

o The influence of emotionally coloured vocabulary on the creation of a
positive or negative image of the monarchy is analysed. It has been found that
emotionally coloured vocabulary is used to enhance or reduce the emotional impact
of messages about the royal family, which affects the public perception of the
monarchy.

o The study found that the media actively create and interpret images of
the British royal family using a variety of linguistic means. The analysis has shown
the use of metaphors, epithets, idioms, metonymy, hyperbole, oxymoron, allegory,
personification and other tropes that significantly affect the emotional perception of
the royal family in society.

o Metaphors are one of the main linguistic tools in the formation of media
images of the royal family. They emphasize certain characteristics of family members
by comparing them to well-known objects or phenomena that evoke specific
associations in readers. For instance, the British monarchy is often described as
"beacon of stability in times of crisis/beacon of hope", emphasizing its role in the
society.

o Epithets add vividness and emotional colour to descriptions. In media
portrayals of the royal family, epithets are often used to create a positive image or to
emphasise negative aspects. For example, British monarchy is often described as
"lJewel of the crown" or "heart of the nation", which creates a positive attitude
towards their family in the reader.

o In addition, alliteration also helps to increase the memorability and

rhythmicity of the text. For example, Prince William and Prince Harry are often
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referred to as "the people's princes"”, or Princess Diana is referred as "the princess of
hearts" which creates an emotionally charged image due to the repetition of the "p"
sound. Such desption creates an image of someone close to the people.

o Hyperbole is often used to emphasize the significance of events or
actions of royalty, which contributes to their mythologisation in the eyes of the
public. For example, descriptions of weddings or other special occasions often
contain exaggerations that emphasise their majesty.

o Oxymoron is utilized to point out internal contradictions or to criticize
social and political aspects of their image. For example, "non-fashion’ but with a very
strong sense of style™ can indicate the complexity of the image of Her Majesty late
Queen and adds more emphasis for readers so that our attention is caught on such
phrases and we will start delving into the meaning of it.

o Allegory allows you to create deep symbolic images that can be
understood on different levels of interpretation. For example, the royal family can be
described through allegory comparing it to a something grandiose and powerful,
which emphasizes their role in the governance of the country.

o Metonymy is used to save language and add elegance to a text. For
example, the "crown" can refer to the head of the royal family.

o Personification allows you to give the royal family human traits, making
them closer to ordinary people. For example, "a beacon of stability” can indicate the
role of the representatives of the British monarchy as symbols of hope and stability.

Modern media standards have a significant impact on the formation of images
of the royal family. The analysis showed that the media often focuses on the personal
aspects of the royals' lives, emphasising their human qualities and evoking an
emotional response from the public. Social media also plays a significant role in
shaping these images, allowing for more direct interaction with the audience.

Thus, my work has highlighted the importance of a critical approach to
analyzing the media image of the royal family and its impact on public perceptions
and cultural narratives. The conclusions of the study indicate that the mass media

Images have a significant impact on the formation of public opinion, which
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emphasizes the need for further study and understanding of this phenomenon in the
context of modern media studies and cultural studies.

The research also showed that mass media play a key role in shaping the
images of the British royal family, using a wide range of linguistic means to create
and maintain these images. This has a significant impact on public opinion and
cultural narratives, highlighting the importance of further studying this phenomenon

in the context of contemporary media studies and cultural studies.
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SUMMARY (PE3IOME)

Tema Oputanchkoi KopomiBcbkoi ciM’i B 3MI € 0coOnMBO akTyaldbHOIO B
TEMEpIIHIA Yac, OCKUIBKM Mac-MeIiiHui o0pa3 KOpOJIBChKOI ciM’i Bimirpae
KJIFOUOBY pojb Y popMyBaHHI rpoMajICbKOi AyMKHU He juiie y Benukiit bpuranii, a i
32 KOPJIOHOM.

Beryn:  Kpamidikamiiina (6akanaBpcbka) pob6otra I[lomoBuu  TetsiHu
BonogumupiBau gociikye 300pakeHHsi OpUTaHCHKOI KOPOJIBCHKOT CiM'T y 3acobax
MacoBoi 1H¢opMallii 3 JIHIBICTUYHOI MEPCHEKTHBH. BaXJIMBO HE JMIIE MPOCTO
YUTATH HOBUHM PO KOPOJIBCHKY CIM 10, a i aHAII3yBaTH BUKOPUCTaH1 MOBHI 3ac0o0U
Ta 3 SIKOI0 METOI0 BOHU BXKMBAIOTHCA. 30KpeMa, Y poOOTi aHATI3YEThCS BUKOPUCTAHHS
MOBHUX Ta JITEpaTypHUX 3aco0iB, TakuX SK Tponu Ta QIrypd MOBH, SKi
JornoMaraioTs GopMyBaTu myOniuHuil o0pa3 MoHapxii. OCHOBHA yBara MpUCBsYEHA
NOPIBHSUIBHOMY aHalli3y Mejia-o0pa3y YOJIOBIKIB Ta KIHOK KOPOJIBCHKOT POAMHH Ta
BIUTMBY Cy4acHUX cTannapTiB 3MI Ha cripuiiHATTS MOHApXIi.

O06’exkTOM J0CJiKEHHSI € Mac-MeAIMHUN TTOpTPeT OPUTAHCHKOT KOPOTIBCHKOT
POJIMHHU.

IIpeamerom pocaigxeHHsi € MOBHI 3aco0u y 3MI, sKi BUKOPUCTOBYIOTHCS JUIsI
dbopmyBaHHs 00pa3y OPUTAHCHKOI KOPOIIBCHKOI POIHHH.

Jlns HamucaHHA AaHOI OakalaBpChbKOi POOOTH BHUKOPHUCTAHO YHCIICHHI
JIOCTOBIPHI HayKOBI Mpalli Ta KHury, crarti 3MI, odirmiiini Buctynu, iHpopmarriro 3a
OoQIIMIHHUMU CTOpPIHKAMH B COIIIAJIBHUX MeEpekaxX, a TaKOoX BimeoMarepiaiu, 0
BKa3ye Ha TITMOOKHI 1 KOMIUIEKCHUHM MIAXI 10 TOCTiKSHHS.

HaykoBi ctatTi Ta MOoHOTrpadii € OCHOBOIO ISl TECOPETUYHOTO aHal3y o0pasy
OpuTaHChKOI KOpOJiBChKOi poaunu B 3MI, amke came BOHU Jal0Th (PyH/IaMEHTAIbHE
PO3yMiHHSI BUKOPUCTAHHS MOBU B MEIIHHOMY 00pa3i.

B Toit wac ax crarti 3 IaTepHeT cropinok 3MI caiiti, sk BBC, BBC News,
New York Times neMOHCTPYIOTh MPAaKTHYHE 3aCTOCYBAHHS JIIHTBICTHYHUX TPOII 1
¢Giryp MOBH Yy TMOBCSKIACHHOMY 300pa)K€HH1 KOpOJIBCHKOI POJMHM B HOBHMHAX,

OCKUIbKHU MICTSTh HAWHOBIII MPUKIAAN BUKOPUCTAHHS MOBH Ta peakKIii ayJuTopii.
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Jlns  HamucaHHs OyJi0 BHUKOPHCTaHO TakKl METOAM JOCHIIKEHHS, SK
JIHTBICTUYHUM  aHalli3, KOHTEHT-aHali3, TMOPIBHSUILHUN aHami3, Meala-aHamis3.
Pi3HOCTOpPOHHIM MiAX1A T03BOJIMB MEHI MpPOaHali3yBaTh BUOIp CIIB, CTPYKTYpPY
peUYeHb Ta IHIII ACHEeKTH MOBH, HIO CHPUSIIOTH (POPMYBAHHIO iXHBOTO IMIIXKY B
cycniuibHii cBimoMocTi. IlopiBHsUIbHMI aHami3 OyJio 3aCTOCOBAaHO B MPAKTUYHIN
YaCTHHI 3 METOIO0 MOPIBHATH MeJ1a-00pa3u YOJIOBIKIB 1 )KIHOK KOPOJIIBCHKOI POJAUHH,
BUSIBUBIIIM 3arajibH1 i YHIKaJIbHI TEHJEHIII B IXHIX 300paXeHHSX.

Crpykrypa kBagidgikauniiinoi podoru. PoGoTa cxiamaerbest 31 BCTYIy, JBOX
pO3AUTIB (TEOPETUUHHUM 1 MPAKTUUHUN PO3J]LI), BUCHOBKIB O KOXHOTO PO3JLIY,
3araJbHUX BUCHOBKIB, CIIMCKY BUKOPUCTAHOI JIITEPATypH Ta CIIUCKY LTIOCTPATUBHOTO
MaTepianxy Ta pe3roMme.

Orxe, 1 pobora cHpsiMOBaHA Ha NOrJIuOJieHe po3yMiHHS TOro, sik 3MI
GOpMYIOTh CYCHiIBHE CHPHUHATTS KOPOIIBCHKOI POJMHU 33 JOTIOMOTOK) MOBHHUX
3aco0iB, 110 € KJIIFOYOBHUM JIJIs1 aHAII3Y CyYaCHHX KOMYHIKAIIHHUX mporieciB. [lopHU
obcsr kBamidikaiiiHoi poOOTH CTaHOBUTH 68 CTOPIHOK. 3arajibHUN OOCAT TEKCTY —
42 cropinku. KigpKicTh BUKOpPHUCTAHOI JIiTEpaTypu — 43, KUIBKICTh LIIOCTPATUBHOTO
Mmarepiany — 54.

JocArnyTi pe3yJbTaTu

JlocsaTHYT1 pe3yabTaTH MOKa3aldM, IO i, sIKi OyJu MOCTaBJIEHI Ha TMOYATKy
KkBaridikaiiiHoi po6oTH OyI0 TOCATHYTO.

A came, y Moili OakaaBpChbKiii poOOTI pO3TIISTHYTO 3HAYCHHS MOHATTSA ‘‘Meia-
o0Opa3” Ta HWOro 3aCTOCYBaHHS JO KOpOMiBChKOi cim'i. Kpim Toro, Oyno neramnbHO
MPOAHANi30BaHO MOBHI (JIIHTBICTWYHI) 3aco0H, $AKI BUKOPUCTOBYIOTHCS TS
dbopMyBaHHA Memia-iIMiKy OpHUTaHCBKOI MOHapXii. 30Kpema, JOCIiIHKEHO
BUKOpHUCTaHHS MeTadop, emiTeTiB, TimepOos, ipoHii Ta OKCIOMOPOHIB Yy MEIIHOMY
TUCKypci. 3'iCOBaHO, IO Il 3aCO0M CHPHSIOTH CTBOPEHHIO SK TO3UTHUBHOTO, TaK i
HETaTUBHOTO 00pa3y KOPOIIBCbKOI POJIMHH.

3niiicHEHO MOPIBHSUIBHUN aHalli3 Mefia-IMIIKY 4YoJIoBIKIB (Koposisi Yapnb3a
11, npunua Binbsima ta npunna ['appi) ta xxiHok (koposieBu €nuzasetu II, npunuecu

HMiann, reproruni KemOpumxcpkoi Kedt Miganron Ta reproruHi CacceKchbKoi
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Meran Mapkn) y KOpodiBCbKid poauHi. Bceranoeneno, mo 3MI  wyacto
BUKOPUCTOBYIOTh Pi3HI MIAXOAU 0 300pa)K€HHsS JBOX I'€HAEPIB, AKUEHTYIOUYH yBary
Ha TPaJULIMHUX T€HACPHUX POJISX, a TAKOXK 3BEPTAIOYM YBary Ha iXH1 MOJIEpHI30BaH1
poJIi B ¢IM'T Ta CYCHUIBCTBI.

[IpoananizoBaHO BIUIMB €MOLIMHO 3a0apBiE€HOi JIEKCUKA Ha CTBOPEHHS
MO3UTUBHOTO 4YM HEraTUBHOTO o00pa3dy MoHapxii. 3'IcOoBaHO, IO EMOILIHHO
3a0apBiieHa JIEKCHMKAa BUKOPUCTOBYETHCA 4YACTIille JJIsi TOCWICHHS abo X 1 A
nociabIeHHs] eMOIIHOTO BIUIMBY TOBIIOMJICHb TNPO KOPOJIBCHKY pOAHMHY, IO
000B 13KOBO BIUTUBAE HA CYCHUIbHE CIIPUIHSITTS MOHAPXIl.

JlocniJPKeHHsT y XOJI HalucaHHs OakalaBpChbKOi poOOTH BusiBUiIO, 10 3MI
aKTUBHO CTBOPIOIOTH Ta IHTEPIPETYIOTh 00pa3u OpUTAHCHKOI KOPOJIBCHKOI CIM'T,
BUKOPUCTOBYIOUM PI3HOMaHITHI MOBHI 3acoOu. Tak sik gaHa poOota Oyna came 3
¢okycoM Ha JIIHTBICTMYHI AaCMEKTH IMIJKY KOPOJIBCHKOI pPOJAWMHHU, TO JJIs
y3araJIbHeHHsI BapTO KOPOTKO BHUCIOBUTHCS Ha PaxyHOK BCiX Tpom, (iryp MOBH i
came SIK 1 3 SIKOI0O METOI0 BOHU BUKOPUCTOBYIOTHCSI.

30kpeMa, MOXHa 3pOOUTH BUCHOBOK, II0 HaWYacTille BUKOPHUCTOBYBAHUM
3acoboM y (opMyBaHHI MeAIMHUX 00pa3iB KOPOIIBCHKOI POAMHU € MeTadopwu.
MOXIHBO TOMY IO BOHHM € HAWUIPOCTIIIMMH Y CTBOPEHHI Y BUKOPHCTaHHI, aJiKe
BOHU TIJKPECIIOIOTh II€BHI XapaKTEPUCTUKH 4YJIEHIB CIM'i, TOpIBHIOWYH iX 3
BIIOMUMH OO'€KTaMW YM SIBUILAMHM, SKI BUKJIMKAIOTh Y YWTA4yiB TIE€BHI acoIliallii.
Hampuknaa, OpuTaHChKY MOHApXII0 9acTO OMUCYIOTH SIK "MasK CTaOUILHOCTI B 4acu
Kpu3H'", MIKPECITIO0YH ii pOJIb Y CYCIUIBCTBI, 1[0 BCEJISIE HAJIIIO HAa Kpallle MailbyTHE
JUISL OpUTAHITIB.

Enitetn moparoTh ommcam SCKPaBOCTI Ta €MOIIIHHOTO 3a0apBicHHA. Y Memia-
300paKEHHAX KOPOIIBCHKOI CIM'T €MITETH 9acTO BUKOPHUCTOBYIOTHCS JJISI CTBOPEHHS
MO3UTUBHOTO 00pa3zy abo X IS MiIKpeCIeHHs HeraTMBHUX acmekTiB. Hampukian,
OpHTAaHCHKY MOHApXiI0 YacTO ONMHUCYIOTh SK 'ceplie Hamii', o CTBOPIOE Yy YuTada
MO3UTUBHE CTABJICHHS J0 IXHbOI POJUHHU.

Imiomu, amTepanis, rinmepOoyia, OKCIOMOPOH, ajeropis, METOHIMII Ta

nepcoHi(ikaiisi ~ JoNoOMararoTb  CTBOPUTH  OUIBII  sICKpaBl  oOpasu,  WIO
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3anmam'ssTOBYIOTbCS. BOHM poOdATH oOmMcH OUIbII BHPA3HUMHU Ta MOCHIIOIOTH
eMOIIMHUM BIUIMB Ha ayaurtopito. Hampukmaa, Bupa3 "mpuHieca cepaeup’ Mo
BIIHOIIIEHHIO J0 npuHiiecH JliaHu cTBOpIO€ 00pa3 J0AUHH, OJIU3BKOT 10 HAPOy.

KpiM Ttoro, amitepamis TakoXX AONOMAara€ CTBOPUTH PUTMIYHICTb TEKCTY.
Hanpuknan, npununa Binbsama Ta npuHna ['appi yacTo Ha3uBalTh '"HapOJIHUMHU
OpUHIIAMU'", IO CTBOPIOE €MOIIHHO HacHUeHU 00pa3 3aBISKU MOBTOPEHHIO 3BYKY
"p" y OpUTIHAIBHOMY BUCJIOBJIEHHI aHIIIHCHKOIO MOBOIO.

[Nimep6oiia yacTO BUKOPUCTOBYETHCS JUJIS MIJKPECICHHS 3HAUYIIOCTI MOA1H a0
Il KOpONIBCBKUX 0cCi0, 1o crpusie ix Midosorizamii B ouyax TIpOMaJIChKOCTI.
Hanpuknaa, omnucu Beculb YW IHIIMX YPOYUCTHX TMOAIM 4YacTo MICTATH
nepeOUTbIIeHHS, K1 MIIKPECTIOITh IXHIO BEJIHUYHICTb.

OKCIOMOPOH BUKOPUCTOBYETBCSI IS TOTro, 00 BKa3aTH Ha BHYTPIIIHI
npoTupiuus abo0 KPUTUKYBATH COIlaIbHI Ta MOJITUYHI aCHEKTH CBOTO IMIJIKY.
Hanpuknaz, "He MoiHa, ajne 3 Ay»e CUJIbHUM MOYYTTSIM CTHIIIO" MOXKEe BKa3yBaTH Ha
CKJIaJIHICTh 00pa3y [i BenuHOCTI MOKIHHOT KoposneBu 1 nomae Ouabllne akIEeHTIB s
yuTaviB, MO0 Hamia yBara IMpUBEpHYyJacsa J0 Takoi ¢pasw 1 MU TMOYaIU
3arJauoIIoBaTUCS B i 3MICT.

Aneropis J03BOJIsIE CTBOPIOBAaTH TJIMOOKI CHUMBOJIIUHI 00pasu, sIKi MOYKHA
3pO3YMITH Ha pI3HUX PIBHAX I1HTepnperarlii. Hampukian, KOposiBCBKY pOIUHY
MOKHa OIMHMCATH 3a JOIIOMOTOI0 ajeropii, MOpiBHIOWYH 1i 3 YMMOCH TPaHIIO3HHUM 1
MOTYTHIM, TIO MiJKPECITIOE iXHIO POJIb B YIIPABIiHHI KPATHOIO.

MeToHiMiSI BUKOPUCTOBYETHCA IS €KOHOMII MOBH 1 JIOJIa€ TEKCTY
enerantHocTi. Hampukmnan, "kopona" Moke CTOCYBaTHCS TJIaBH KOPOJIBCHKOT
POJUHH.

[lepconidikamiss m03BOJNSIE HAAATH KOPONIBCHKIM PpOAMHI JIOJCHKI PHCH,
poOnstun iX OMMKYMMH 10 3BUYaHMX Jrofed. Hampuknax, "mask crtabimpHOCTI"
MO)KE€ BKa3yBaTH Ha POJIb MPEJICTABHUKIB OPUTAHCHKOI MOHAPXii K CHMBOJIIB Hafii
Ta CTaOUTBHOCTI.

3HauHUil BIUIMB Ha (OpMyBaHHS 00pa3iB KOPOJIBCHKOI CIM'i MalOTh CydacHl

MeniactTanaaptd. Anani3 mnokazas, o 3MI yacTto (GOKyCylOTbCS Ha OCOOUCTUX
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acmeKTax MUTTS KOPOJIBCBKUX OCi0, MIAKPECIIOYM iXHI JIIOJCBKI SIKOCTI Ta
BUKJIMKAIOUM €MOLIMHUN BIATYK y TpomMaachKocTi. 3MI Takox BiIIrparOTh 3HAYHY
poJib y (popMyBaHHI IMX 00pa3iB, JO3BOJISIIOUN OUIbII OE3MOCEPETHBO B3AEMOIISITH 3
ayJIUTOPIEIO.

Takum ymHOM, MO poOOTa MIAKPECTWIa BAXKIUBICTH KPUTHYHOTO
OaraTorpaHHOTO MIAXOAY M0 aHalIi3y MEAINHOro o0pa3y KOpPOJIBCHKOI CIM'l, 110
noTpeOyBajio aHai3 PI3HUX JKEpeJ Ta WOro BIUIUBY Ha CYCIUIbHY CBIIOMICTH 1
KyJIbTYpHI HApaTHBH.

BucnoBku: PobGora migTBepakye 3HAYHY poJib Mac-meaia y (opMmyBaHHI
CyCHUIBHUX VSBIEHb MPO OPUTAHCBKY KOPOJIBCHKY CiM'0. 3aco0u MacoBoi
iHpopMaIlli BUKOPUCTOBYIOTh PI3HOMAHITHI JIIHTBICTUYHI IHCTPYMEHTH  JUIS
MiICUJICHHS TTO3UTHBHOTO 00pa3y MOHapXii, MPOTe TaKOX BOHH MOXYTh CIIYT'YBaTH
THCTPYMEHTOM KPHUTHUKHU Ta caTHpu. BUSBIEHO TeHAEpHI BIAMIHHOCTI B 300pakK€HH1
YJICHIB KOPOJIIBCBKOI CIM'{: YOJIOBIKIB YacTillle IMOKAa3yITh SK JIJAEPIB 1 CUMBOJH

BJIaJM, TOMI SIK XKIHOK — 4Yepe3 MpHU3My CIMEMHUX IIHHOCTEeH Ta maTepuHcTBa. Lle
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