Teozpaghis ma mypusm

are managed professionally using modern technology solutions. One of the
analysed parameters affecting the accessibility was the PageRank index. The
highest PR4 index was recorded for two facilities, whereas three facilities had a
PRO index. More than 50% facilities displayed information in foreign languages
(mostly in English and German) and 72.2% provided for the option of on-line
booking form. Social networks play an important role in the process of
communication. More than 80% of facilities had links to Facebook. A relatively
small number of facilities (36.4%) allows its clients to use a Newsletter. Web
portal on spa and wellness services offer a wide range of information concerning
this form of activity. They provide for the facilities' description and offer, for
advice, consultation with experts and thematic articles. Possible booking of stay
packages or treatments is also of significant importance. Regrettably, however,
after the survey of the sites' content it appeared that the offer of facilities from
Rzeszow and its vicinity is rather poor. Search engines most often provide the
information about Splendor SPA, «Nowy Dwor» Wellness & Spa Hotel in
Swilcza and Zaczernie, and Blue Diamond Hotel Active Spa. A low level of
activity of some facilities may be explained by necessary charges for access to

the portal services.
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TAHATOTYPU3M AK ®OPMA KYJIbTYPHOI' O TYPU3MY CEPE]]
HACEJIEHHA ’KEILIIYVBA

Mema: 1O AOCTIIKEHHS € OMUC Ta TEMepillHi MOTHBU TaHATOTYPU3MY, a TAKOXK
pe3ynbTaTiB AOCTIIKEHHS 11070 0013HAHOCTI 3 TAHATOTYPU3MOM HaceneHHs JKenryBa.
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Memoou. OnutyBanHs Oyno mpoBeaeHo y JKemryBi st TOTo, o0 Mi3HATUCS TOTJISIIN,
MOTHBH Ta 3BHYKU TYPHUCTIB, L0 3aliMarOThci TaHATOTypu3MoM. Omnutanu 50 BUnagKOBUX
ocib npotsarom TpaBHs-uepBHs 2014 p.

Pe3ynomamu. TaHATOTYpU3M € HOBOBU3HAYEHUM THIIOM KYJIBTYPHOTO TYPU3MY, SKHIA,
AK TIOKa3ye JOCHIKCHHS, HEBIIOMUH IIMPOKIA aymuTopil. 3aHATTS TAaHATOTYPU3MOM HE
3aBXKIHM CBIZIOMO POOUTHCS TYpHCTOM, SKH OEpydH ydacTh Y PI3HMX TaHATOTYPUCTHYHUX
3ax0J1axX, BIABIAYE MOMYISIPHI TYPUCTHYHI aTPaKIIii.

Haykoea mnosuszna. TaHaTOTYpU3M € BHJIOM KYJIbTYpHOTO TYpU3MYy Ta CIIOCOOOM
MIPOBEACHHS BUIBHOTO 4Yacy. BiH HaOupae MOMyIasSpHOCTI cepell TYPUCTIB, SIKI CTaH JIyXKe
BHMOTJIMBHMHU 3 TUIMHOM poKiB. lllykaroun HOBI BiquyTTsl, BOHM XOUyTh 3HATH ICTOPIO MICIIb
Ta MOIH, y TOMY YHCJIi, TOB’sI3aHy 31 CMEPTIO JIFO/ICH.

Ilpakmuyne 3nauenns. TaHATOTYpH3M € KIIOYOBUM Yy TMi3HAHHI BJIAcHOI iCTOPIi,
BUXOBaHHI MaTPIOTU3MYy Ta BLIaHYBaHHI momepiaux. Micls, MOB’g3aH1 31 CMEPTIO, MMOBHUHHI
B110Opa)kaTucs y TYPUCTUYHUX TUIaHAX, OCOOIMBO IOHAIIBKHX.

Knrouoei cnosa. Tanatotypusm, TEMHUN TYpU3M, MICLSL CMEPTI, KYIbTYPHUM TYpU3M.
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TAHATOTYPHU3M KAK ®OPMA KVJIBTYPHOI' O TYPU3MA CPE/INU
HACEJIEHUA KELIIYBA

Ilenv: 1ENBIO WCCIAEAOBAHUS SBISIOTCS ONMUCAHWE MW COBPEMEHHBIE MOTHBBI
TaHATOTYypU3Ma, a TaKKe Pe3y/IbTaTOB MCCIEAOBaHUS KacaTelbHO 3HAHUI O TaHATOTYpU3ME
Hacenenus JKemrysa.

Memoowi. Omnpoc ObuT TIpoBesieH B JKemryBe mjisi TOTO, 4TOOBI y3HATh B3TJISIBI,
MOTHUBBI U TIPUBBIYKH TypucTOB. KoTopble 3aHMMaroTcsi TaHaToTypusmMoM. Omnpocunu 50
CIy4alHBIX JIIOJIEW HA MPOTSKEHUH Masi-utoHsa 2014 r.

Pe3ynomamei. TaHaTOTypu3M SIBISIETCS HOBOOIIPEIEICHHBIM THUIIOM KYJIbTYPHOTO
Typu3Ma, KOTOPbIA, KaK IMOKAa3bIBAE€T MCCIIEAOBAHUE, HEU3BECTHBIM HIMPOKOW ayTUTOPHUH.
3aHATHE TaHATOTYPU3MOM HE BCErJa OCBEIOMHTEIBHO [IENAaeTCs TYpPUCTOM, KOTOPBIH,
MPUHUMAs y4acTHE B Pa3HbIX TAHATOTYPUCTUYECKUX MEPOIPHUITUSIX, TOCEIIAET MOMYIsIPHbIE
TYPUCTHUYECKHE aTTPAKIIH.

Hayunas noseusna. TaHaToTypHu3M SIBISIETCS BUIOM KYJIBTYPHOTO TypHU3Ma U cIocoOoM
mpoBeJieHUs1 cBOOOJHOTO BpeMeHU. OH HaOupaeT MOMYJISIPHOCTH CPEAu TYPHCTOB, KOTOpPHIE
CTaJld O4YeHb TPeOOBATEIBHBIMU C TOJaMU. B mouckax HOBBIX OIIYILEHUN, OHU XOTST 3HATh
HCTOPHUIO MECT U COOBITHIL, B TOM YHUCIIE, CBA3aHHYIO CO CMEPTHIO JIFOJCH.

Ilpakmuueckoe 3Hauenue. TaHATOTypu3M SBISETCS KIIOYEBBIM B  IMO3HAHUU
cOOCTBEHHOW HWCTOpPUHM, BOCHUTAHMM NATPUOTH3MA M YECTBOBAHWU yMepuIux. Mecra,
CBSI3aHHBIE CO CMEPTHIO, JOJDKHBI OTOOpa)KaThCs B TYPUCTHUYECKUX IIJIaHAX, OCOOEHHO
FOHOIIECKUX.

Knrouesvie cnosa: TanatoTypusm, TEMHBIH TypU3M, MECTa CMEpPTH, KYyIbTYpPHBIN
TYpHU3M.
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THANATOURISM AS A FORM OF CULTURAL TOURISM ACCORDING TO
INHABITANTS OF RZESZOW
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Purpose. The aims of study are to describe and present motives of doing thanatourism
as well as showing outcomes of research relating to acquaintance of thanatourism concepts
among inhabitants of Rzeszow.

Method. Surveys were carried out in Rzeszow in order to get to know views, motives
and ways of tourists who do thanatourism. The polls were accomplished in May and June in
2014 on random group of 50 people.

Results. Thanatourism is a newly defined type of cultural tourism and as research
shows is unknown among wide audience. Doing thanatourism is not always a conscious
action performed by tourist, who taking part in different types of thanatourism parties, visits
popular touristic attractions.

Scientific novelty. Thanatourism is a kind of cultural tourism and way of spending free
time. It has been gaining on popularity among tourists who became very demanding over the
years. Looking for new feelings, they want to get to know history of sites and events
including combined with human death.

The practical significance. Thanatourism is the key to know a native history,
compelling patriotism and to commemorate the dead. Sites linked with death should appear in
schedules of travels, especially for youth.

Keywords. Thanatourism, dark tourism, death places, cultural tourism.

Statement of the problem. Thanatourism is one of the types of cultural
tourism defined as travelling beyond dwelling place to sites involved with
cultural attractiveness in order to obtain information or satisfy a need. The
outputs of culture from the past as well as contemporary values are taken into
consideration [2].

Thanatourism is said to be an incomprehensible, intriguing but still little —
known or unfamiliar idea at all. Paradoxically, this type of tourism is often
carried out unconsciously by lots of tourists. The concept of thanatourism has
been defined recently and its field has been developed remotely until now. Itis a
specific example of tourism which involves visiting sites linked with death.

The notion of thanatourism comes from an ancient Greek mythology
which Thanatos was god and personification of death [7].

Studies and publications. Thanatourism was described the first time in
International Journal of Heritage Studies in 1996, but in 2000 J. Lennon and M.
Foley determined the idea of dark tourism in Dark Tourism: The Attraction of
Death and Disasters.

Destinations of dark tourism include the scenes of the disaster, sites of
natural tragedy, as well as sites of genocide and murder. In addition,
thanatourism embraces travelling encouraged by real or symbolic meeting with
death. Both concepts are presented interchangeably in the subject literature. In
Polish terminology the ideas of dark tourism and thanatourism refer to a touristic
movement to places of tragedy, disasters and another sites connected with
human death.

A. V. Seaton determined thanatourism as «travel to the place, motivated
entirely by the real or symbolic need to be in interaction with death, especially
sudden and unexpected. This travel may be caused by special features of people
or particular person, who are interested in death» [4]. In Poland, S. Tana$ has
remarked comprehensively on thanatourism and has introduced the notion into
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Polish literature. What is more, he characterized that phenomenon as “special
kind of cultural tourism including cognitive or cognitive- religious travels to
places connected with death” [8].

Thanatourism is a distinct and exceptional way of spending free time
which lets us broaden the minds, gains knowledge and experience. It is
connected with other types of tourism and some strong associations are linked
with sentimental or religious — pilgrimage tourism.

There are five detailed categories of thanatourism in literature:

— journeys to the sites of public death — there are the places of air crash,
shipwreck, terrorist attack, armed conflict, cataclysm or explosion,

— journeys to the sites, where the evidence of mass or individual death were
found — essentially, there are places of martyrdom including Hitlerian
concentration camps during the Second World War,

— journeys to the sites and memorials — for example graveyards, tombs, crypts
and catacombs, as well as martial statues and mausoleums,

— trips to the sites which are not connected directly with death but only present
or perform evidence — i.e. battle museums which memorialize human
tragedies, halls or even museums containing instruments of death, torture, the
victims' clothing or another proof,

— trips to the places where human death is performed — i.e. reconstruction of
battlefields and combats. Special clothes, weapons and diverse props relating
to current era and events are prepared. Furthermore, the Way of the Cross is
presented [8].

On the other hand, T. Niemeld distinguishes seven types of stimulating
places in thanatourism:

— Dark Fun Factories — there are commercial sites providing entertainment and
presenting real or fictional death and frightening events.

— Dark Exhibitions — there are sites offering products connected with death
thus provoke to thought, commemorate and educate.

— Dark Dungeons — there are former prisons or courts presenting old penal
codes and justice. The aims of visit are education and entertainment.

— Dark Resting Places — there are mainly graveyards. Touring those places is
oriented towards history and commemorating deceased.

— Dark Shrines — there are places created spontaneously around death place and
developing in a short time since they happened. They usually have a
temporary nature.

— Dark Conflict Sites — there are historical places linked with battles. The sites
have a strong and ideological impact and let us educate as well as honour the
memory of victims.

— Dark Camps of Genocide — places of human genocide, crimes, disasters and
concentration camps [3].

Thanatourism has been indelibly fitted as type of tourism.
Contemporarily, tourist visits, which main aim or offer is visiting sites
connected with death are gaining on popularity. Thanatourism journeys are
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becoming «fashionable» in a way. Different types of disasters or accidents not
only draw attention but also compel.

A.V. Seaton indicates universal nature of death. At the same time he
points to its cultural diversity, which means that thanatourism has possibilities to
become one of the most widespread types of modern travels [5].

Aspects of the problem — Motives of thanatourism journeys. As noted
above, thanatourism is very peculiar form of travel, hence its motives depend on
individual mental features of tourists.

One of the reasons why people pursue thanatourism is willingness to get
to know sites of human death, because of scale and circumstances of events.
Tourists not necessarily identify themselves with dead men but are directed by
the need to find out history and commemorate or often are targeted by curiosity.
Death places are unique «tourist attraction» for some but that perception seems
to be morally unaccepted. Visiting death places is moral or patriotic obligation
for some communities, for example tours to Auschwitz are important for the
Polish or Jews. Another motive of visiting death places is paying homage. That
theme often leads tourists to graveyards or tombs in which famous people are
buried.

Reasons of performing thanatourism may be created by modern media.
They play a vital role in popularization of death places circulating subject of
death and often treating it as a crucial product, spectacle to make interesting
journalist information. Thanks to this recipients get encouraging spur to visit
space of death.

P.R. Stone points out to the group of questions explaining touristic
utilization in death space and thanatourism sites which contain death places
created and promoted as worth seeing attractions by media [6]. It happens that in
death places occur commercialization and often human tragedy is treated as
business therefore infrastructure is developed (bars, souvenir shops).

Tourists, who visit sites of public death do it so that could satisfy
themselves, fell freak sensations which happen accompanied by fear. Lots of
people decide to go to see those places being mindful of life — threatening
particularly in areas where e.g. assassinations or natural disasters pose a possible
risk [1].

Distinct motive is a desire to be in contact with death which stems from
fascination with that phenomenon. The visitor feels a need to experience a
remote extremity which poses a contrast to monotony of daily life and meets
something completely different from offers which are proposed by traditional
forms of tourism [9]. Contemporary tourist has become demanding and expects
new feelings thus there is a huge interest in death and in effect thanatourism too.

Purpose and method. The aims of study are to describe and present
motives of doing thanatourism as well as showing outcomes of research relating
to acquaintance of thanatourism concepts among inhabitants of Rzeszow.

Some surveys were carried out in Rzeszow in order to get to know views,
motives and ways of tourists who do thanatourism. The polls were accomplished
in May and June in 2014 on random group of 50 people. A weighted average of
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interviewees age amounts to 35 years, 68% of them have higher education and

all were inhabitants of Rzeszow.

The main material. Essential questions addressing to the interviewees
concerned knowledge of concepts: thanatourism, dark tourism and gloomy
tourism. The half of them were not acquainted with ideas and they met with
them the first time.

Further questions touched motives of visiting death places. According to
Interviewees, the most important motive to visit such places was a historical
aspect, curiosity and education (59,6%), many of them (15,8%) saw the places
because that was in a schedule of their trip. Another reason was a need to honour
the memory of victims (10,5% of interviewees), but the least popular was the
possibility to experience unusual sensations.. None of participants did not
answer that the motive was an excitation of seeing and being in a life —
threatening place. In addition, people were asked about the most frequently
visited places. Graveyards and deaths camps from War World 11 turned out to be
the most popular (Table 1). There are objects which are in schedules of
organized or private trips because of their historical and educational advantages.

The most popular thanatourism sites in Poland among interviewees:

— Historic denominational graveyards, crypts, catacombs: Cemetery Deserved
in Peksowy Brzyzek in Zakopane, Royal Tombs in Wawel, the tomb of Saint
Adalbert in metropolitan cathedral in Gniezno, Rakowicki Cemetery in
Cracow, Crypts of deserving Poles in Skatka, Cemetery — mausoleum of
Palmiry.

— Death camps from the Second World War: the Auschwitz — Birkenau State
Museum, the Museum of Armed Struggle and Martyrology in Treblinka,
State Museum at Majdanek.

— Museums commemorating historical events: the Warsaw Uprising Museum
in Warsaw.

— Buildings where the Passion Play is performed: the Sanctuary of Kalwaria
Zebrzydowska and the Sanctuary of Kalwaria Pactawska.

— Sites of historical battle or combats staging: Westerplatte, the Battlefields of
Grunwald.

— Another sites: the Skull Chapel in Czermna, Rotunda in Warsaw, the Torture
Chamber in Krasiczyn.

Table 1
The most popular places visited by tourists
Place Amount of answers (%)
Historic denominational graveyards, crypts, catacombs 38,7
Death camps from the Second World War 17,0
Museums commemorating historical events 14,0
Buildings where the Passion Play is performed 10,3
Places of reconstructed battles or combats staging 8,5
Other 11,5

Source: own elaboration
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But, foreign intervieewes visited frequently: Lychakiv Cemetery and the
Cemetery of the Defenders of Lviv in Lviv (Ukraine), Monte Cassino (ltaly), the
Mausoleum of Petar II Petrovi¢ — Njegos (Montenegro), the Sedlec Ossuary in
Siedlec, a suburb of Kutna Hora (the Czech Republic), Tomb of Pope John Paul
Il and the Colosseum in Rome (Italy), Tower of London (Great Britain), the City
of the Dead in Cairo and the Valley of the Kings (Egypt), the Church of the
Holy Sepulchre in Jerusalem (Israel), Catacombs and Pere Lachaise Cemetery in
Paris (France), Rasos Cemetery in Vilnius (Lithuania). Nearly 5% of
interviewees did not visited none of death places during their trips.

People were positive of popularizing thanatourism because of the need of
getting to know a native history, compelling patriotism and to commemorate the
dead. The interviewees think that sites linked with death should appear in
schedules of travels, especially for youth. Nevertheless, most of them believe
that thanatourism should be done on one's own provoking thought, reflection
and wistfulness which is difficult to get in groups.

To sum up the research, interviewees were asked to express their opinion
why death places are attractive touristically. Majority of them (35%) indicated
the historical aspect as the most engaging to such places. A little less people
(25%) claimed that thanatourism is an untypical way of spending free time, but
23% of them find it as a tempting possibility to experience unusual feelings.
According to 7% of interviewees, artistic values or religious reasons make those
places appealing. None of the asked didn't acknowledge that attractiveness of
thanatourism means a high level of adrenalin by visiting life — threatening
places.

Conclusions. Thanatourism is a kind of cultural tourism as well as a sign
of human activity, in this case connected with death.

Thanatourism is a newly defined type of cultural tourism and as research
shows is unknown among wide audience. But, studies prove that interviewees
took part in thanatourism trips as part of organized travels or else in an
individual way. In the first place, the main reason of visiting such sites was
desire to getting to know places and in order to broaden knowledge of history.

The leading indication of doing thanatourism by interviewees was visiting
cemeteries, which often composes a point of programme in elected mass tourism
party. Graveyards are not only memorial sites, but also places where history may
be got to know and new artistic sensations may be experienced because they
often contain lots of valuable, aged headstones, statues or sculptures.

The interviewees agreed compatibly that thanatourism travels should be
carried out in an individual way which impacts on deep "experiencing" and
contemplation of place.

Doing thanatourism is not always a conscious action performed by tourist,
who taking part in different types of thanatourism parties, visits popular touristic
attractions. Recent research proved it.
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AHAJII3 BUI3BHOI'O TYPU3MY KUTAIO TA IIOPTPET KUTAUCHKOIO
TYPUCTA

Memoro nanoi poGOTH € aHali3 CydyacHOro BUi3HOTO Typu3My B Kutai Ta BU3HAUE€HHSA
TOJIOBHUX OCOOIMBOCTEM KUTAWCHKUX TYPHUCTIB.

Memoouunorw 6azor0 cmammi BUCTYNAE TOEIHAHHSI OKPEMHUX METOMIIB 1 MPUUOMIB
(mitepaTypHHA, TOPIBHAIBHUN, MAaTEMaTUKO-CTaATUCTUYHUHN, ICTOPUYHHMI), K1 JAIOTh 3MOTY
JOCTIIUTU CY4aCHHUH CTaH BUI3HOTO TypHU3MY Ta HAJAaTH MOPTPET KHUICHKOTO TYpUCTA.

Pesynomamu. 3a octansi 19 pokis 00csru BuisHOro Typusmy Kurato 3pociu maiixe y
24 pazu (3 4,5 muH. 0ci6 y 1995 p. 1o 107 maH. oci6 y 2014 p.). Oco6arBOI0 MONMYISIPHICTIO Y
KUTAWChKUX TYPHUCTIB KOPUCTYIOTHCS CIMEHHI MOJOPOXKi 3 METOI0 BiNIMOYMHKY. Bimbmiictsb
JOJIeH, K1 MOJ0PpOKYIOTh 3 Kutato, 3HaxoaTecs y Billi moHan 25 pokis. binsg 50% y nuiro6i i
MaloTh HENOBHOMNITHIX naited. CepenHs TpUBANICTh MepeOyBaHHS KUTAHCHKOTO TypHUCTa B
1HIIHA KpaiHi MepeBUIIye IIICTh THIB, a HAWMOMYJASPHIIMIMMU MICALUSAMU JUIsS 31IHCHEHHS
MOJI0OPOXKEH € JNIOTHIA Ta TpaBeHb. ButpaTtu Typucrta 3 Kutaro min yac 3aKopJJOHHOT MOT3AKU B
cepennbomy cknanaoTs 1000 gonapis CIIA moaHs.

Hayrxosa noeuszna BU3HAYA€TbCA AKTYAIBHICTIO 1 CY4YacHICTIO Marepialy Mpo CTaH
BUi3HOTO Typu3Mmy 3 Kuraro. Brepumie B Ypaini Oyno momaHo oOIpyHTOBaHUN MOPTPET
Cy4aCHOTO KHTalChKOTO TypHCTA.

Ipaxmuuna 3uayumicms TONATAE Y MOXKIMBOCTI BUKOPUCTAHHS CHCTEMAaTU30BaHOTO
Matepiady mpo BUi3HUN TypusMm Kurtar, sk oAHi€i 3 HAUMOTYXHIMMX HA TypUCTHUYHOMY
pUHKY KpaiH, B HaB4agbHOMY mpoleci. KpiMm Toro, mpencTaBHUKA TYpHUCTUYHOI chepu
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