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A. XapnamoBa, KaHA. 3KOH. HayK, AOL.
KueBckuit HauMoHanbHbIM YHUBepcuTeT MeHu Tapaca LleB4yeHko, KueB, YkpauHa,
A. Uckpa, akoHOMUCT

OLIEHKA CTENEHU TMOBAJIU3OBAHOCTU CTPAHbI B ACNEKTE KOHBEPrEHUMN U UHTETPALIUXA B MUPE

AHanu3 nodxodoe u OUEeHOK NMpoyeccoe UHMezpayuu U KOHeep2eHyUuU, CKoppekmuposeasn yesb uccredoeaHusi 8 HarpaesieHue rnonbimKu oye-
HUMBb cmeneHb 27106a1U3UPOBaHHOCU CMpPaH ajlbmepHamueHbIM (a8MOPCKUM) M0AX000M C y4emom meKyujux ceolicme u meHAeHyuli 3moao npo-
yecca. OcHoeblgasicb Ha MPuUMepax OUeHKU cmerneHu 2rnobanu3ayuu uHOekcamu "European Integration Index for Eastern Partnership Countries” u
"KOF Index of Globalization", Hamu 6bin1 pacwupeHbl umeroujuecsi MemoduKku u pa3pabomaH asibmepHamMueHbIl UHOEeKC cmeneHu 25106aau3upoeaH-
HOcmu cmpaHbl, OCHO8aHHbIlU Ha MOOeJlu coeepweHHO 2i106anu3zupoeaHHoll u HeanobanusoeaHoli cmpaHbl. AnlbmepHamueHbIl uHdekc 2nobanusa-
yuu u KOF Index of Globalization 6b11u cpagHeHbl Mexdy coboli ¢ Uesbio aHanu3a npakmuyHOCMU UCM0/Ib308aHUs KaXd020 U3 HUX.

Knrodeenie cnoea: anobanusayusi, uHOekc, uHmezpayus, KOHeepaeHyus, European Integration Index for Eastern Partnership Countries, KOF
Index of Globalization.
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THE DEGREE OF STATE'S GLOBALIZATION ASSESSMENT IN ASPECTS OF CONVERGENCE
AND INTEGRATION IN THE WORLD

Analyses of approaches and methods to assess processes of integration and convergence adjusted the direction of the goal of the study — to
assess the degree of globalization for a state by means of alternative (authors’) approach, taking into account current characteristics and trends of
this process. Based on the known techniques to assess the degree of globalization as "European Integration Index for Eastern Partnership Coun-
tries” and "KOF Index of Globalization", we have expanded the existing methodology and developed an alternative index of the degree of globaliza-
tion of the country, based on the model of perfect globalized and fully not globalized countries. Alternative globalization index and KOF Index of
Globalization were compared to analyze the practical efficiency of each. Comparative characteristics of the alternative globalization index of the
country and KOF Index of Globalization confirmed the practical efficiency and simplicity in estimation for authors' index that is based on evidence
and giving adequate evaluation. The development of new methods in this area is in demand as never before. We have taken the first steps toward
an alternative approach analysis of the phenomenon of globalization.
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SUSTAINABLE DEVELOPMENT:
THINK GLOBAL, ACT LOCAL - A CASE STUDY IN IGHIU, ROMANIA

Sustainable development refers to the fair usage of the resources, so that future generations can be able to satisfy their
needs, as well. For this to happen, a new paradigm on how economic development is being carried out is imperative. Thus, inter-
national treaties on mitigating Climate Change, bio-diversity and fighting poverty and other such matters have been signed by
most states. At local level, the problems appear more concrete, and thus, the practical solutions are (or appear to be) sometimes
in opposition to what is needed for a sustainable way of handling things. This paper aims to present an instrument, which can be
used by the local authorities to overcome this impediment. The Integrated Management System (I.M.S.) aims to contribute to a
better communication between the local stakeholders, citizens and local authorities, which, in the end, can lead to a more sus-
tainable future. For this, we will analyze first steps towards implementing the IMS in the village of Ighiu, Alba County, on the basis
of the minimum requirements developed by the Champ project.

Keywords. Sustainable development, Integrated Management System.

Introduction. The new approach of economic devel-
opment came about after the second half of the last cen-
tury. It was visible then, that intensive or extensive eco-
nomic development took its toll, in the long run, on the en-

vironmental system and on the social welfare. Biodiversity
loss, the hole in the ozone layer, natural disaster, over-
population, on the one hand and increase of social ine-
qualities, hunger and iliness, on the other, were linked to
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the kind of economic development that produced ever
more goods. So, the international community came to-
gether and tried to find some solutions to these problems.
Thus came about the concept of sustainable development,
defined by the World Commission on Environment and
Development as being "development that meets the needs
of the present without compromising the ability of future
generations to meet their own needs" (Our Common Future,
1987). As this report stated "it is not a prediction of ever in-
creasing environmental decay, poverty, and hardship in an
ever more polluted world among ever decreasing resources.
We see instead the possibility for a new era of economic
growth, one that must be based on policies that sustain and
expand the environmental resource base. And we believe
such growth to be absolutely essential to relieve the great
poverty that is deepening in much of the developing world."
Maurice Strong, former Secretary-General of the Rio Sum-
mit, remarked in 1998 that sustainable development "has
been embraced by people throughout the world."

In The European Union, one of the most committed en-
tities towards sustainability, developed documents and
strategies that should help implementing sustainable
growth and development in the member states (EU Strat-
egy on Sustainable Development, Lisbon Strategy, Lisbon
Treaty etc). In Romania, as well as in other countries, the
political consensus was reached without many debates or
a thorough analysis of what can be done. So, strategies
and legal regulations have been established that insisted
on sustainable development. But, the results were not
meeting the expectations. There are probably many rea-
sons for this (the targets were too high, the lack of incen-
tives to change, political compromise and many more).
Another explanation may be the lack of understanding of
specific, local problems. The local level is the first one in
which the principles of sustainable development are being
put up to the test. So, there might be short term effects
which overlap on the long term goals.

The local authorities and sustainable development.
Although, in general, no one can argue against the need
for sustainable development, from the local level, the per-
spective might be different. Not against it, but concerning
the means, opportunity and costs. The action plan "Local
Agenda 21" or the "Aalborg Commitments" are but a few of
many initiatives aimed to assist local authorities in imple-
menting sustainability. Local Agenda 21 consist in develop-
ing an action plan through dialog, consultations with citi-
zens and stakeholders until reaching consensus (Bundes-
ministerium, 2002). The Aalborg Commitments have been
decided upon by the international community and consist in
10 main interests themes: Guvernance, Urban manage-
ment, Natural common goods, Responsible consumption,
Planning and design, Better mobility, Local action for
health, Sustainable local economy, Social equity and jus-
tice, Local to global (Aalborg Charter, 1994).

Citizens come with their problems to the local authori-
ties and expect to get results to individual or collective con-
cerns. This concerns might need a reallocation of the (al-
ways) scarce resources from one, somehow abstract pur-
pose, that of sustainable development, to another more
stringent or short term goal. It is not an easy task to make
citizens understand, for example, why they should accept
to give up a job, because this activity is very polluting. The
interests of different stakeholder might be and often are
very contradictory, unless all understand that it is for the
greater good. The Integrated Management System aims to
be a tool for the local authority for exactly this situation.

The Integrated Management System (.M.S.)

The Integrated Management System consists in several
steps that one local authority should do in order to bring

together all local stakeholders and to promote productive
communication. It will ensure that everyone participates
knowing that there is reasoning behind all actions and that
it is not by chance or by the will and power of someone.
Further, by using the IMS, the internal information flow of
the administration will improve and thus, the double-,
sometimes triple work will be diminished, contributing to
cost reduction. Also, the transparency of the administra-
tions activities will further improve its image among citi-
zens, investors and other stakeholders (Baltador et all.,
2012, p.16). The model of an integrated management sys-
tem was developed in the Managing Urban Europe-25
(MUE-25) project. It was initiated and co-financed by the
European Commission (DG Environment) in relation to the
Thematic Strategy on the Urban Environment (TSUE).

The main steps for the Integrated Management System
are the following:

1. Baseline Review: its main scope is to establish the
needs and measures necessary to ensure a continuous
improvement of life in the community. For this, all inter-
ested parts should be involved, so that no one is left out.
Through research, discussion groups or other means the
opinion of most citizens should be obtain.

2. Target Setting: is crucial in order to prioritize the
main concerns, as found out through the baseline review.
Of course, the targets should be SMART (Specific, Meas-
urable, Achievable, Realistic, Time-bound) and responsible
for every task should be appointed.

3. Political Commitment: is meant to assure the en-
gagement of the local authorities, giving, at the same time,
more legitimacy to the actions that are being taken.

4. Implementation and Monitoring: should bring into
life the targets set out by the community in order to improve
the wellbeing of each citizen, on the long run.

5. Evaluation and Reporting: is another important step,
which aims to show the progress that is being made to-
wards implementing sustainability. Furthermore, there is a
chance to make this process of the IMS more flexible, as it
permits to adjust to new threats or opportunities.

This process is an ongoing one: it will be revised each
3-5 years, in order to cope with the new developments.

Additionally some crosscutting elements are required: an
Organizational Set-up is needed, which should be involved
in organizing the hole process of the IMS and also on follow-
ing how all progresses. Also, Involvement and Communica-
tion is crucial, so a Plan for internal and external communi-
cation and the involvement of all stakeholders is required.

Minimum requirements for the Integrated Manage-
ment System. In order to have a support and an overview
of this process, during the Champ project (A Managing
Urban Europe Initiative Local Response to Climate
Change) some minimum requirements have been estab-
lished. These refer to content, meaning documents/tools
which should be developed in each step of the IMS and to
the process, procedural steps needed for the implementa-
tion of the IMS. For each step and crosscutting elements
these are the following:

(UPDATE OF) BASELINE REVIEW

Minimum content requirements:

e Includes set of key indicators

e Includes identification of relevant plans and pro-
grams with their targets and objectives currently in place
and of importance to sustainability aspects

¢ Includes identification of relevant systems and pro-
cedures in place to realize municipalities legally required
and voluntary plans and programs (system audit)

e Includes overview on relevant legislation and system
/procedure on updating of legislation (legal compliance)

¢ Includes stakeholder analysis
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Minimum process requierments:

o Baseline review is done by cross departmental
working group

e Recognition of Baseline Review by City Council

e In case of assignment of Aalborg Commitments
(AC): Submission of Baseline Review latest 12 months
after assignment of AC to the AC Secretariat
(http://www.localmanagement.eu/index.php/cdp:auditors_b
aseline_review)

TARGET SETTING

Minimum content requirements:

e Includes long term (10/15 years) and short term (3/5
years) SMART targets and measures

e Target setting is based on the results of the Base-
line Review

e Target setting needs to focus on the aspects of local
policies with significant impact regarding environment and
sustainable development

¢ Includes set of key indicators, related to Targets

e Includes Action Plan(s) (work-plan for the imple-
mentation of Strategic Programme with particular reference
to short term targets)

e Includes definition of follow up mechanism

e The Action Plan should include description of con-
crete measures and projects to be realised:

—What is to be done? (title, short description of measure)

— Who is responsible? (person, department or stake-
holder, contact details)

— Who should support the implementation and how
(person, department, contact details)

— By when should the measures be completed? (time-
table, date of realisation)

— Which personnel and financial resources are as-
signed? (staff, budget)

— ldentification of indicator(s) to evaluate success of
measure

— Information to the public: To whom? Which instru-
ments? Timetable?

Minimum process requierments:

o Involvement of stakeholders at least in Target Setting

e Strategic Programme approved by the city council

e In case of assignment of Aalborg Commitments
(AC): Submission of Strategic Programme latest 24 months
after assignment of AC to the AC Secretariat

(http://www.localmanagement.eu/index.php/cdp:auditor
s_target_setting)

POLITICAL COMMITMENT

Minimum content requirements:

e Council resolution for the approval of the decision to
implement the IMS and of the organisational set-up

e Council resolution for the recognition of Baseline
Review, Internal Audit, Monitoring Report

e Council resolution for the approval of the Strategic
Program

e Council resolution for signing the Sustainability Report

Minimum process requirements:

e Approval of the decision to implement the IMS and
of the organisational set-up by City Council — Mayor in rep-
resentation of the City Council has the leading role and is
the final responsible for the implementation of the IMS

o Recognition of Baseline Review, Internal Audit,
Monitoring Report by City Council

e Approval of the Strategic Program by City Council

e Sustainability Report signed by City Council

(http://www.localmanagement.eu/index.php/cdp:auditors
_political_commitment)

IMPLEMENTATION AND MONITORING

Minimum content requirements:

e Includes the use of set of key indicators in Base-
line Review, Strategic Program/Action Plan, Internal Audit,
Monitoring Report and Sustainability Report to meas-
ure/proof performance (= continuous improvement)

e Includes the definition of a Monitoring Program
(what, when, how, ...), to monitor both process (fulfilment
of action plan, system rules etc.) and performance (= im-
provement achieved against targets)

e Results of monitoring are included in Sustainability
Report

Minimum process requirements:

e Annual Monitoring, by writing a Monitoring Report

e Relevant stakeholder have the possibility to give
feedback on Monitoring Report

e Recognition of Monitoring Report plus result of
stakeholder feedback by City Council

(http://www.localmanagement.eu/index.php/cdp:auditor
s_implementation_and_reporting)

EVALUATION AND REPORTING

Minimum content requirements:

e Definition of an yearly internal procedure for the
evaluation of process and performance, including check-
list/specific procedure for the Internal Audit and the draw-
ing up of an Emergency Plan in case of no compliance with
legislation

e Includes an annual Monitoring Report, which de-
scribes the results of the monitoring activity

e developed according to methods/procedures de-
fined in the Monitoring Programme

e Includes at least one Sustainability Report within
an election period, including:

— Council decision to implement IMS and allocate re-
sources

— Organizational Set up with contact responsible for ex-
ternal communication

— Sustainability Policy of the Local Authority including
targets of the Strategic Programme

— Main activities to fulfil targets of Strategic Programme

— Main results gained as enhanced in the Monitoring
Report

— Level of performance gained

e Includes documentation of all relevant elements of
the IMS (Organizational set-up, mechanisms for system
review etc.)

Minimum process requirements:

e Internal Audit realized by IMS-coordinator and an
auditor not involved directly in the IMS

¢ Includes mechanism for evaluation and feedback by
stakeholders

e Internal Audit report plus result of stakeholder feed-
back recognized by City Council

e Monitoring Report plus result of stakeholder feed-
back recognized by City Council

e Sustainability Report signed by City Council

e Setting-up of one point of reference for the access
to relevant documentation by stakeholders/staff involved

(http://www.localmanagement.eu/index.php/cdp:auditor
s_evaluation_and_reporting)

The Integrated Management System in Ighiu village.
The Ighiu village is located in the center of Romania, in
Alba County. It has 6283 inhabitants (2011 Census).

The initial steps taken by the local authorities in order to
implement the IMS in Ighiu were concentrated on the de-
velopment of an extensive Baseline Review. For this, sev-
eral instruments and procedures have been used. Some
questionnaires have been developed in order to include the
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main aspects relevant to three different target groups: citi-
zens, entrepreneurs and representatives of the non-
governmental sector (NGOs). Also, during several meet-
ings this results have been made known to the public and,
in further gatherings and workshops, other aspects have
been included. So, for instance, the initial steps in assign-
ing to the Aalborg Commitments have been decided upon,
including a stakeholder analysis. Also, these findings have
been evaluated and harmonized with the county strategy
and other regional, national and European strategic docu-
ments. So, a discussion on how the Law Nr.215 can sup-
port the implementation of sustainability in Ighiu was con-
sidered to be very useful. Due to the scarce resources that
this authority can rely on for this process and the fact that
there are just around 30 employees, the chosen indicators
for monitoring the progress were those available for free on
the Reference Framework for European Sustainable Cities,
http://www.rfsc-community.eu/resources.

Additionally, relevant plans and programs with their tar-
gets and objectives currently in place and of importance to
sustainability aspects have been identified, such as the
Regional Operational Program, or the Development Plan of
Alba County. Further, some mutual agreements with other
local authorities have been reached, for example with Coli-
basi village, in order to realize reciprocal system audit. The
legal compliance is guaranteed by the Functioning Law.

With regard to the minimum process requirements
the baseline review was done by cross departmental
working group and this document was recognized by the
Local Council.

The target setting was actually a task that relied very
much on the results of the Baseline Review. The chal-
lenges and opportunities that came about during the Base-
line review were prioritized, the necessary measures and
means were put in place and the timescale was also used
in order to group short- and midterm goals and long-term
goals. All this goals were then classified in 5 major goals:

1. Programs of sustainable economic and social develop-
ment, budget, finance, public and private management of
community public services, eco -tourism, trade, free initiative.

2. Organization, urban development and planning, im-
plementation of public works, environmental protection,
historic preservation and architecture.

3. Administration Local Public legal defense of public
order, the rights and freedoms of citizens, transparency in
decision making, cults, public relations.

4. Education, health, culture, social, sports and recrea-
tional activities.

5. Activities in connection with domestic and interna-
tional relations, promote the image and interests of the
community (Baltador et al., 2013).

As such, the Target setting focused on the aspects of
local policies with significant impact regarding environment
and sustainable development and it included measures
and a set of key indicators.

The Action Plan includes a description of the concrete
measures and projects to be realized: What is to be done?
Which personnel and financial resources are assigned?
Identification of indicator(s) to evaluate success of measure.

With regard to the minimum process requirements, the
stakeholders have been involved throughout these first
steps and the Strategic Program has been approved by the
local council.

In order to realize the third step of the IMS, the Political
Commitment, these goals were concentrated in a strategy
that the Local Council decided upon. Because most of the
representatives of the Local Council have been involved
throughout the process, there were no problems with

adopting the resolution with regard of the Local Strategy for
Sustainable Development in Ighiu. Subsequent discussions
and public meetings, resulting in prioritizing order has been
confirmed and the Decision No. 53 of 26" of September
2013 Local Council validated the results of empirical socio-
logical research. Of course the results have been previously
analyzed in the specialized unit and approved by the special-
ized committees of council. Further, these measures will be
implemented with the support of the organizational setup.

Next steps for implementing the IMS in the village of
Ighiu will have to focus on Implementation and Monitoring.
All targets and measures that were adopted by the Local
Council of Ighiu will have to come to life and ensure the long-
term, equitable and sustainable future of the community.

Conclusions & Discussion. Sustainable development
is a concept that is meant to come alive by implementing
the motto: "Think globally, act locally". For this, local
authorities have to involve all stakeholders in the process
of establishing the Integrated Management System in each
community. Complementary to the top-down, the bottom-
up approach can insist on local specifics and manage in a
proper way the scarce resources. Sustainable development
has much more sense when you think that some sacrifice
today in this process is made for the good of your future
generation. In Romania, some progress has been made:
several cities are committed to the Aalborg principles,
sustainable strategies exist at national and local level and
more people are aware of the responsibility for the
sustainable use of resources. As the case-study in the
village of Ighiu indicates, some local communities are
committed to implement sustainability by using scientific
instruments. The Integrated Management System supports
the idea that all processes can be optimized and, in doing
so, the overall well-being of the community can be
ensured. Or, as the Report Our Common Future indicates:
"In essence, sustainable development is a process of
change in which the exploitation of resources, the direction
of investments, the orientation of technological
development; and institutional change are all in harmony
and enhance both current and future potential to meet
human needs and aspirations."
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J1. BanTtapop, KaHA.9KOH.HayK, AOL,.
YHuBepcuteT umenu Jlyunana bnara, Cubuy, PymbiHus

VYCTOW—IVIBOE PA3BUTUE:
MbICIIUTb NMOBAJIbHO, JEUCTBOBATb JIOKAJIbHO — NPUMEP r. UTXWUY, PYMbIHUA

Ycmolivyueoe pazsumue nodpazymeeaem 0o6pocoeecmHoe UCnosib308aHuUe pecypcos, mak, Ymobbl 6ydyuwue nokosneHuss cmoanu 6 ydoesne-
meopums ceou nompe6Hocmu. Hosas napaduama kak pa3 @ mMoM, KaK IKOHOMUYeckoe pazsumue Heo6xodumo ocyujecmensems. MexdyHapoo-
Hble 002080pPbLI O CMsi2yeHUU nocsedcmeull UsMeHeHuUsi knumMama, 6uo-pasHoobpa3susi u 6opb6bl ¢ 6e0HOCMbIO U Apyaue Nodo6HbLIE 80MPOCHI
6b11u nodnucarbl 6onbwUHCMeoM 2ocydapcme. Ha MecmHoM ypoeHe 6osiee KOHKpemHbie npobriemMbl Mosiesgromcsi. dma cmambs cmpemumcsi
npedcmasumb ghopmam GokymeHma, Komopbll Moxem 6bimb UCMONIb308aH Op2aHaMu MECMHO20 camMoyrnpasJsieHusi, Ymobbl npeodosiems npe-
nsmcmeusi. MlhmezpupoeaHHasi cuci O (UCM) cmpemumcsi eHecmu ceoli ekad e ynyqyweHue cesi3u Mexdy MecmHbIMU 3auH-
mepecoeaHHbLIMU CMOPOHaMU, 2paxd0aHamMu U MeCMHbIMU Op2aHaMu e/1acmu, Ymo, 8 KOHUe KOHU08, MoXem npueecmu k 6onee ycmoulvyusomy
6ydywemy. [lns amozo MbI NpoaHanu3upoesanu nepebie wazau K peanusayuu UCM e cene Uzxuy okpyza Anbba, Ha OCHO8e MUHUMasIbHbIX Mpe6o-
eaHuli, pazpabomaHHbIX 8 pamkax npoekma Champ.

Knioyesble croea: Yemolidueoe pazsumue, UHmMe2pupoeaHHasi cucmema ynpasieHus..

J1. BanTtapop, KaHA.eKOH.HayK, AOL.
YHiBepcuTeT iMmeHi Jlyuviana Bnara, Cibiy, PymyHis

CTAITIUMN PO3BUTOK: MUCITUTU TMOBAINBHO, OIATU NOKANBbHO - MPUKNAQA m. IFXIY, PYMYHIA

Cmanuii pozsumok nepedbavyae dobpocosicHe suKkopucmaHHs pecypcie, mak, uy06 malibymHi nokoniHHA 3mMoanu 6 3a0080sILHUMU C80i Mo-
mpe6u. Hoea napaduzma sikpa3 8 momy, Ik eKOHOMiYHuUl po3eumok HeobxidHo 3dilicHumu. MixHapodHi 0o2oeopu NPo MoM'siKweHHs1 Hacniodkie
3MiHuU knimamy, 6io-po3maimms i 6opomb6u 3 6iOHicmio ma iHwi nodi6Hi numaHHsi 6ynu nidnucaxi 6inbwicmio depxas. Ha micyesomy pieHi
6inbw KoHKpemHi npo6nemu 3'aenssromscs. s cmamms npazHe npedcmasumu ¢ghopmam doKyMeHmMa, sikuli Mo)xe 6ymu eukopucmaHuli op2aHamu
micyesoeo camospsidyeaHHsi, w06 nodonamu nepewkoou. IHmezposaHa cucmema meHedxmeHmy (ICM) npascHe eHecmu ceili 8HECOK y
noninuweHHs 38'A3Ky M MicyeeuMmu 3alyikae/ieHUMU cmMOpPOHaMu, 2poMadsiHaMu ma micyeeumu op2aHamu esladu, wo, epewmi-pewm, Moxe npu-
38ecmu 9o 6inbw cmanoz2o MalibymHbo20. [ns ybo20 Mu npoaHanizyeanu nepwi Kpoku Ao peanisayii ICM e ceni laxiy okpyay Anbba, Ha OCHO8i
MiHiManbHUX suMoe, po3pobieHux 8 pamkax npoekmy Champ.

Knroyoei cnoea: Cmanuii po3eumok, iHmezpogaHa cucmema ynpaeJliHHsI.
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HOW BRAND PERSONALITY INFLUENCES CONSUMER'S BRAND PREFERENCE

The purpose of the present paper is to identify if the congruence of the consumers personality with the perceived brand per-
sonality increases their brand preferences. To achieve this purpose, the paper was structured in two parts; the first part contains
a general literature review of the consumer behaviour theory and its influence factors and a more specific one regarding the con-
sumer's and brand personality concepts. The second part describes the used research methodology for achieving the paper's
purpose. The results of the underlying exploratory research confirmed the hypothesis that an overlapping of the consumers'’
personality and the brand personality they perceive is positively correlated with their brand preferences.

Keywords: Brand Personality, Consumer Behavior, Trait Theory, Consumer Personality.

Introduction. The field of marketing can be perceived in a personal character, therefore making it hard for

various ways and direction. For the period when the market-
ing concept had its early beginnings, the idea that marketing
represents all the activities that generate the flow of goods
and services from the producer to the consumer (AMA,
1969) was considered a correct and complete definition.
Once the commerce structure shifted to a more societal
concept, marketing became known as "a societal process by
which individuals and target groups obtain what they need
and what they want through creating, offering and freely
exchanging value caring products and services." (Kotler,
Keller, 2008). Over the years, the marketing concept evolved
through three forms, recognized by literature as marketing
1.0, 2.0 and 3.0. In other words, marketing has gradually
changed its activities' focus from product / service to the
consumer, in present being totally focused on the human
spirit (Kotler, Kartajaya, Setiawan, 2010).

Literature Review.

Consumer Behaviour — the Benchmark of Modern
Marketing. The motivations and aspirations of the
consumers became more and more diverse, complex, with

marketers to integrate these needs in certain categories
without knowing the target group in detail.

Studying the consumer behaviour requires a
multidisciplinary approach of the economic, sociology,
medicine, psychology, and statistics points of view. In this
respect, consumer behaviour can be considered an
evergreen element of human existence as consumer. The
behaviour of the consumer coexists with other human
behaviours which, due to its complexity, regularly
generates new behaviours, like a root that gives rise to new
offspring that are never the same. Consumer behaviour
can be defined, in a comprehensive approach, as the
totality of decisions made by the individual or group,
directly related to the obtaining and use of goods and
services in order to meet current and future needs,
including decision-making processes that precede and
determine these acts. (Catoiu, Teodorescu, 2004).

A pleased customer is one for which, beyond the
rational preferences, exists an emotional affinity for a
product or service, for a brand and not another, this
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