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BIIJIUB COVID-19 HA TYPHU3M-2020

Mema: ipoaHaTi3yBaTH CaHiTapHO-CITIAEMIOJIOTIYHOI CUTYAIIiI0 y CBITi Ta B YKpaiHi, Yepe3 MpU3MY MO THIHIX
Ta €KOHOMIYHHX IUIONIMH SK B CEpPeOUHI KpaiHH TaKk B CYCiNHIX; BH3HAYUTH BIUTUB MaHIEMil Ha €KOHOMIKY B
ro0aIbHOMY Ta Y BHYTPILIHBOMY MacinTabax, 30kpeMa Ha cdepy 00CIyroByBaHHs, a caMe, Ha TYPUCTHYHY Taly3b.

Memoouka — pocnimkenus smmBy CoVid-19 Ha TypusMm Ta COI[anbHO-SKOHOMIYHHIN PO3BHUTOK KpaiHU
IPYHTYEThCS Ha CHOJYYCHHI METOMIB Tajly3¢BOro Ta TEPUTOPIATLHOTO aHamizy. 30Kpema, Al TOCIiKCHHS
3aCTOCOBAHMU CHCTEMHMU MiIX1/1 P BUKOPUCTAHHI METOJIIB MOPIBHSHHS, CTATUCTHYHOTO, aHATITHYHOTO TOIIIO.

Pesynemamu — y cTaTTi KOHCTaTOBaHO, L0 TYPUCTUYHHN IMIJDK KpaiH-TUTAaHIB TypUCTUYHOTO Oi3HECY BTPATHB
CBOI MO3MIIIi HA MDXXHAPOJHOMY Ta BHYTPILIHROMY PUHKaX Ha TJi po3ropTaHHs iH(peKxIiiHoi xBopobu — Covid-19,
sKa 32 MacIITabOM YpaKeHOCTI Ta KUIBKICTIO JKEpPTB Mepednnia y maHzmeMito. [IpexcraBieHo psi 3aX0XiB IIOIO
MiHiMai3aIii eKOHOMIYHOTO Ta (hiHAHCOBOTO Me(ONTY y TYpUCTHUHIH ramy3i Ha npukiani [lomemi ta bomrapii. Ha
MDKHapOIHOMY PiBHI CKacOBaHO I MEPEeHECEHO Ha HEBHU3HAYCHUH TEPMiH 3aXOJH, KOHKYPCH, 3MaraHHs TOIIO, SIKi
HOCSITh MAaCOBHUH XapakTep, IPOBeIeHI 0OMEKSHHS TPAHCIIOPTHHUX 3aCO0iB, IPU3YNHHEHO (PYHKITIOHYBAaHHS TOTEIIB
Ta 3aKJaJiB po3Bar, 0OMEKEHO IepecyBaHHs IPOMa/ISH 1 MPOBEICHO KOPCTKI KAPAHTHHHI 3aX0U B MEXKAX OKPEMHUX
KpaiH. ABTOpaMM BCTaHOBJICHO, 1[0 HEIIIBHOI'O yjAapy HaHAeMil 3a3Halli KpaiHW, eKOHOMiKa SKUX 3aJIeKHTh BiJ
ctepu 00CITyrOBYBaHHS, B TOMY YHCITI BiJI TYpUCTHYHOI ramy3i. CTaTUCTHYHO MPEACTABIICHO, 10 YKpaiHa, CKOHOMIiKa
SKOT HE 3aJIeKUTh BiJl PO3BUTKY TypH3MY, MOXKE OTPHMATH PEBAHII Ha BHYTPINIHBOMY TYPUCTHYHOMY PHHKY, IO
MOB’5I3aHO 13 PUMYCOBUM MPU3YNUHEHHIM MIKHAPOJIHUX MITpaliiiHNX HOTOKIB, MaCAXKHPOIIEPEBE3eHb. A 3aBJISKU
BBEJ/ICHHIO KapaHTHHHUX 3aXOJIiB MPH IHTEPHETH3aLil Ta MOJIepHi3allil 3B’I3Ky MPEJICTaBUTH YHIKaIbHY NPUPOAHY
CHAJIMHY KpaiHu 1 3pOOUTH aKLIEHT Ha SKOCTI TYPUCTHYHOTO NPOJYKTY.

BusiBnieno, 1mo BpoBaKeHHST KAPAaHTUHHMX 3aXOJiB 3 OJHOTO OOKy IPH3BEJO 10 MiHIMai3allii 3aXBOPIOBaHb
i 9ac maHAeMii, a 3 1HII0T0 — J0 eKOHOMIYHOTO KOJancy (IpU3yNUHEHO poOOTy MiIMPUEMCTB, 3HAYHA KUTBKICTh
eMITpaHTiB-3apo0iTYaH MOBEPHYIUCS Ha OAaTHKIBIIMHY). B TOi jke Wac eKOHOMIYHA CTarHamis B OKPeMHX KpaiHax
TaKOX MPHU3BETIa IO SKOJIOTi3allii JOBKULIA, Hanpukian, B Kurai, Icmanii, ITamii Tormo.

Haykosa noeusna Bnepie BusBieHo, mo Covid-19 migkpecnuB 3HauyImicTs OUQPPOBOI MapajurMu SK y
CTBOPEHHI TYPUCTHYHOTO MPOAYKTY, CIIPOIIEHIH MPOoIeAypi HOTO IOCTYIY, TaK y BipTyaJlbHOMY HOTO MPEACTaBIICHI i
BUT1THOCTI [[IHOBOT NOMITHKU. B3aemoBimHOCHHY Y chepi 00CIyroByBaHHsI (peatizaTop-moKyIieib) OTPUMATH BUKITUK
IHTErpagbHOCTI | MiAKPECIMIN IHANBIAYaJIbHICTD CIIO)KHBAYA.

Ipakmuuna 3uauumicms. Martepianu mnyOmikanii, BUCHOBKHM MOXYTbh OYTH BHMKOPDHCTaHI Yy HalMcaHHI
JTUIUIOMHHUX po0iT, MOHOTpadiii, a Takok cy0’eKTaMU TYypHCTHYHOI MiSIIBHOCTI B MEpioJ I'POIIOBO-KPEIUTHOTO Ta
MaTepiaIbHO-TEXHIYHOTO KOJAINCy 3 METOI0 PO3BUTKY iH(QOpMAIliiiHO-KOMyHIKaIiifHOI chepr — SIK HOBUH IMOIITOBX
PO3BUTKY BHYTPIIIHBOTO TypH3MY.

Kniouosi cnosa: Covid-19, nannemis, Typusm, Ykpaina, cepa 00ciyroByBaHHs, TYPUCTHYHA raly3b.
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L]env: IpoaHaIM3UPOBATH CAHUTAPHO-DITNIEMHOJIOTHYECKY IO CUTYAIMIO B MUPE U B YKpanHe CKBO3b PU3MY
MOJIMTHYECKUX U IKOHOMHUYECKHX IJIOCKOCTEH KaK HyTpU CTPaHbI TaK B COCETHHX, OTPECIUTh BIUSHUE MaHIeMUN
Ha KOHOMHKY B IJI00QJILHOM M BO BHYTPEHHEM Maciitabax, B 4aCTHOCTH Ha cepy oOCIyKMBaHHUS, a UMEHHO, Ha
TYPUCTHYECKYIO OTPACIIb.

Memoouxka - nccnenoBanue Biusinus Covid-19 Ha TypHu3M U COIMaNbHO-?KOHOMHYECKOE Pa3BUTHE CTPAHBI
OCHOBBIBACTCS HA COUYCTAHUH METOJIOB OTPACIEBOTO M TEPPUTOPHATIBHOTO aHAIN3a. B 9acTHOCTH, [T HCCIIEeA0BaHUS
MPUMEHEH CHCTEMHBIH OAXO0 MPH HCIIOIb30BaHUH METOJIOB CPABHEHHMSI, CTATUCTHUECKOTO, aHAIUTHIECKOTO X TOMY
Mo100HOE.

Pesynbmamel — B cTaThe KOHCTATUPOBAHO, YTO TYPHCTHUECKUH MMHDK CTPAH-TUTAHOB TYPUCTHYECKOTO
Ou3Heca MOTEpsT CBOM IO3MLIMM HAa MEXIYHAPOZHOM M BHYTPEHHEM pBIHKax Ha (OHE pa3BEpPTHIBAHUS
uHpeKnnoHHON Gonesun - Covid-19, xoTopas o Mactaby MOPaKEHHOCTH M KOJHYECTBOM JKEPTB Iepenuia B
nanaeMuro. [IpencrasieH psg Mep M0 MUHUMHU3AIMUA 9KOHOMHYECKOTO U (pMHAHCOBOTO JiedonTa B TYpPUCTUUECKON
oTpaciiu Ha npuMepe ctpal Pecriy6mnuku [Tonbina n bonrapuu. Ha MexxayHapoaHOM ypoBHE OTMEHEHO U [IEPEHECEHO
Ha HEOIpEeEICHHBIH CPOK MEPONPHATHS, KOHKYPCHI, COPEBHOBAaHHS M T.JI., KOTOPbIE HOCAT MacCOBBIA XapakTep,
MPOBEJICHHBIE OTPAHUYCHHS TPAHCIIOPTHBIX CPEJCTB, IPUOCTAHOBJIECHO ()YHKIIMOHUPOBAHHWE TOCTUHUI] M 3aBEJICHUIN
pasBiieueHHl, OTPaHUYEHO MEPEABMIKEHHE IPAX/aH U MPOBEJICHUS KECTKHE KapaHTHHHBIE MEPOIIPUSATHS B paMKax
OTZAEJNBHBIX CTpaH. ABTOpaMHU YCTAHOBIICHO, YTO OT 3HAYUTENILHOTO YAapa MaHAeMHIH TOTEPIIENH CTPaHbl, JKOHOMHUKA
KOTOPBIX 3aBHUCHT OT cdepbl OO0CTy)XHBAaHUS, B TOM HHCJIE OT TypUCTHUECKOH oTpaciau. CTaTuCTH4ecKd
MPE/ICTABIICHO, YTO YKpanHa, SKOHOMHKAa KOTOPOH HE 3aBHCHUT OT Pa3BUTHUS TypHU3Ma, MOXKET MOIyYUTh PEBAHII HA
BHYTPEHHEM TYPHCTHYECKOM pBIHKE, YTO CBS3aHO C NPUHYIUTEIBHBIM IIPHOCTAHOBICHHEM MEXKIYHAPOIHBIX
MHTPAIMOHHBIX MOTOKOB, IACCaKUPOIEPEBO30K W IIEPBUYHO 3AIOKCHHBIX OCHOBHBIMH Pa3BUTHS BHYTPEHHETO
aKTHBHOTO TypW3Ma M 3KOTypu3Ma. A Onarozmaps BBEICHHIO KapaHTHHHBIX MEPONPHUATHH NP MHTEPHETH3AINH U
MOJICPHM3AIIMN CBSI3M IPEACTABUTh YHUKAIbHYIO NPHUPOAHOE HAcJIeIUe CTPaHbl U CHENaTh aKIEHT Ha KauecTBE
TYPHCTHYECKOT0 NpoayKTa. OOHApYKEHO, YTO BHEPEHNE KaPaHTHHHBIX MEPOIPHATHI C OJTHOI CTOPOHBI IPUBENIO K
MHHUMH3AIMK 3200J1€BaHUH BO BpeMs HaHAEMHHM, a C JAPYrod - K SKOHOMHUYECKOMY KOJUIaIcy (IPHUOCTaHOBJIEHA
paboTa NpeanpHusaTHii, 3HAYUTENFHOE KOJMYECTBO SMUTPAHTOB-PA0OOTHUKOB BEPHYJIUCH Ha POIUHY). B TO ke Bpems
9KOHOMHYECKAs CTarHalMs B OTJEIbHBIX CTPaHaX TaK)Ke MPHBEIIa K 9KOJOTH3al[K OKPYKaloIIeil Cpebl, Harpumep,
B Kurae, Ucnanuu, Utanuu u np.

Hayunas nosusna BuepBsie 00HapysxeHO, uTo Covid-19 moggepkHyIT 3HAUMMOCTh HU(PPOBOM IMapaIurMbl Kak
B CO3JaHUHM TYPUCTHYECKOTO NPOIYKTA, YHPOLICHHOH MpOIEAype €ro AOCTyNa, TaK B BHPTYaJIbHOM €ro
NPE/ICTABICHBl W BBITOJAHOCTH ILICHOBOM IOJMTHKH. B3amMooTHomeHnus B cdepe oOcCiykuBaHUs (peann3aTop-
MOKYTIATEeIb) IOIYIHIN BBI30B HHTETPAIbHOCTH W TIOAYEPKHYJIN HHANBUIYaIbHOCTh TOTPEOUTEIIS.

Ipakmuueckas 3navumocms. Matepuaisl MyOJHKaluK, BEIBOABI MOTYT OBITh HCIIOJIb30BAHBI B HAIIMCAHUHT
JUIUIOMHBIX pa0oOT, MOHOrpaduii, a Takke CyObEeKTaMH TypHUCTHUYECKOH IEATENLHOCTH B IEPUOJ JCHEXHO-
KPEIUTHOIO ¥ MAaTepHajJbHO-TEXHMYECKOrO KOJUIaNca C LENbI0 Pa3BUTHS HH(POPMAMOHHO-KOMMYHHKAIIMOHHOM
cdepsl - KaK HOBBIH TOYOK Pa3BUTHIO TypHU3MA.

Knouesvie crosa: Covid-19, nanaemusi, Typusm, YKpauHa, chepa 00CITyKUBaHUSI, TYPUCTHUCCKAS OTPACITb.
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IMPACT OF COVID-19 ON TOURISM 2020

Aim: to analyze the sanitary-epidemiological situation in the world and in Ukraine, through the prism of
political and economic planes both in the middle of the country and in neighboring countries; to determine the impact
of the pandemic on the economy globally and domestically, in particular on the service sector, namely, the tourism
industry.

Methodology - the study of the impact of Covid-19 on tourism and socio-economic development of the
country is based on a combination of methods of sectoral and territorial analysis. In particular, a systematic approach
is used for the study using methods of comparison, statistical, analytical, etc.

Results - the article states that the tourism image of the titan countries of the tourism business has lost its
position in international and domestic markets against the background of the deployment of an infectious disease -
Covid-19, which in scale and number of victims went into a pandemic. A number of measures to minimize economic
and financial defaults in the tourism industry are presented on the example of the countries of the Republic of Poland
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and Bulgaria. At the international level, mass events, competitions, contests, etc. have been abolished and postponed
indefinitely, vehicle restrictions have been restricted, hotels and entertainment establishments have been suspended,
the movement of citizens has been restricted and strict quarantine measures have been carried out within individual
countries. The authors found that the pandemic was hit hard by countries whose economies depend on the service
sector, including the tourism industry.

It is statistically presented that Ukraine, whose economy does not depend on the development of tourism, can
get revenge on the domestic tourism market, which is associated with the forced suspension of international migration
flows, passenger traffic and the initial development of active tourism and ecotourism. And thanks to the introduction
of quarantine measures in the internetization and modernization of communications to present the unique natural
heritage of the country and emphasize the quality of the tourist product.

It was found that the introduction of quarantine measures on the one hand led to the minimization of diseases
during the pandemic, and on the other - to the economic collapse (the work of enterprises was suspended, a significant
number of migrant workers returned home). At the same time, economic stagnation in some countries has also led to
the greening of the environment, such as China, Spain, Italy and others.

Scientific novelty was discovered for the first time that Covid-19 emphasized the importance of the digital
paradigm both in the creation of a tourist product, a simplified procedure for its access, and in its virtual presentation
and the benefits of pricing policy. The relationship in the field of service (seller-buyer) received a challenge of integrity
and emphasized the individuality of the consumer.

Practical importance. Publication materials, conclusions can be used in writing dissertations, monographs,
as well as tourism entities in the period of monetary and material collapse in order to develop the information and
communication sphere - as a new impetus to the development of domestic tourism.

Key words: Covid-19, pandemic, tourism, Ukraine, service sector, tourism industry.

Formulation of the problem. Influenza coronavirus (acute viral-respiratory disease mainly of the
respiratory system) was named COVID-19 (official name SARS-CoV-2) by the World Health
Organization. The disease was first detected in China, in the administrative center of Hubei Province —
Wuhan in late 2019.  According to Ukrinform, the COVID-19 outbreak, according to Chinese scientists,
comes from a scientific laboratory. According to the scale of the spread of the infectious disease, first in
China and later in almost all countries of the world, the lack of immunity in humans and the vaccine against
it led to a pandemic. If we analyze the history of pandemics in the world, we will see their geographical
location and scale of damage. The deadliest of them: 165 AD — Antonine's plague (5 million died) — Asia
Minor, Egypt, Greece and Italy, 541-542 - Justinian's plague (25 million) — Eastern Mediterranean, 1346-
1353 — «Black Death (plague)» ( 75-200 million) — originated in Asia and spread to Europe and Africa. If
we analyze the history of pandemics in the world, we will see their geographical location and scale of
damage. The deadliest of them: 165 AD — Antonine's plague (5 million died) — Asia Minor, Egypt, Greece
and ltaly, 541-542 — Justinian's plague (25 million) - Eastern Mediterranean, 1346-1353 — «Black Death
(plague)» ( 75-200 million) — originated in Asia and spread to Europe and Africa. During the Second
Pandemic — 1346-1351 it was brought to Ukraine. 1852-1860 — Cholera (1 million) originated in India and
spread to Europe, North America, and Africa. 1889-1890 — «Russian» flu (1 million) — originated in
Western Siberia and spread in the European part of the Russian Empire and Central Asia. 1918-1920 —
«Spanish fluy» (20-50 million) covered almost a third of the world. 1956-1958 — The «Asiany flu (2 million)
originated in China and spread to the United States. 1968 - Hong Kong flu (1 million) is detected in Hong
Kong and spreads to the Philippines, India, Australia, Europe and the United States. 2005-2012 According
to Radio Liberty, HIV/AIDS (36 million) — detected in the DRC (Democratic Republic of the Congo) —
worldwide, but mainly in Africa. 2019-2020 — influenza coronavirus (according to Ukrinform as of August
15, 2020, the number of patients with COVID-19 — 21 355 685 people, of whom 763 367 patients died) —
originated in China, spread — everywhere. The history of pandemics shows significant changes in
population demographics and its significant duration (from 1 to 3 years). From this we can assume that
COVID-19 may last until the summer of 2021, the number of deaths will be from 1.5 to 2 million people,
and the consequences of humanity will be felt for many years to come.

The Fifth Secretary-General of the OECD said that the spread of the coronavirus was affecting the
economic and financial crisis. The fall of the stock on the stock markets affects companies, traders, and the
investment movement of finances, including savings in countries, in particular, pension funds. Today, days
such as Black Thursday and Black Monday have gone down in history as a fall due to a pandemic of world
exchanges and funds. According to the BBC, the FTSE fell 34.1%, the Dow Jones Industrial Average -
31.1%, and the Nikkei — 28.7%. Today, in a period of pandemic, helplessness of governments, there is a
suspension of the economy, investors stop financial support for business. To support the consumer market,
the US Federal Reserve and the Bank of England have lowered discount rates. The pandemic affects the
entire economy, including the service sector. The tourism industry, as its component, in the period of
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economic downturn and infectious disease COVID-19 in all countries of the world today not only suffers
irreparable damage, but is in bankruptcy. To support the consumer market, the US Federal Reserve and the
Bank of England have lowered discount rates. The pandemic affects the entire economy, including the
service sector. The tourism industry, as its component, in the period of economic downturn and infectious
disease COVID-19 in all countries of the world today not only suffers irreparable damage, but is in
bankruptcy.

Analysis of recent research and publications. Today, tourism of the XXI century. Yancheva,
Krassimira & Dyankov, Todor & Rakadziyska, Svetla. (2016) view it as a global phenomenon due to
diversity and difference. The global nature of tourism is manifested in its development in all countries of
the world, and hence the established tourist world flow. This industry is interpenetrating and interacts with
all processes and phenomena, both inside and outside, including affected by pandemics. We do not find
scientific publications that cover the state of the tourism industry during the pandemics. However, we can
assume that tourism has been affected by quarantine measures, in particular, restrictions and travel bans.
The consequences of a pandemic and an exit from it for the tourism industry can be identified with large-
scale hostilities. Usyskin G. (2000) in his book notes the huge losses, in particular, the restoration of
material and technical base, which suffered the tourism industry during World War Il. However, the number
of casualties is several times higher during a pandemic than in wars. The introduction of quarantine
measures during a pandemic inevitably leads to the suspension of the economy, which is typical of wars.
The development of tourism in the period of financial and economic instability, military action in eastern
Ukraine, political conflicts, annexation of Crimea is devoted to the works of L. Kovalska (2015, 2020).
Both wars and pandemics suspend, slow down and prevent the development of both individual sectors of
the economy and the economy as a whole. Soroka 1.V (2010) notes in his work that the economic crisis is
a confirmation of the concepts of cyclical economic development. And the global economic crisis, like
every global upheaval, creates good preconditions for the regrouping of forces in the global economy and
in the national market as well. This can be confirmed by the development of the tourism industry of Ukraine
(from 2014 to 2019), which was marked by progressive development in both domestic and foreign markets.
Today, during the 2020 pandemic, the global tourism market is quite volatile. And the development of
domestic tourism in Ukraine, which is accompanied by an economic crisis of global and national scale,
remains an uncertain white spot.

Selection of previously unsolved parts of the overall problem. Infectious disease — COVID-19,
affects the global sanitary and epidemiological situation in the world and, in particular, the tourism industry.
Given the scale and prevalence of the disease (mainly in developed countries), we need to assess the holistic
picture of the world, as the government of any country cannot act in a self-aligned manner, and the situation
with the coronavirus is extremely dynamic. This publication is devoted to elucidating the impact of
morbidity on the development of tourism in the world and to elucidating the realities, opportunities and
options for the development of domestic tourism in Ukraine.

Formulation of the purpose of the article — analysis of the impact of infectious diseases —
coronavirus on the world's population, on the global economy, including the financial component, as well
as on the tourism industry of countries whose economies depend on and do not depend on tourism;
presentation of ways to develop the tourism industry in Ukraine during the pandemic and exit from it.

Presentation of the main material of the study Tourism gave about a tenth in the growth of the
global economy. In recent years, the industry has been called a global driver, because it has developed
much faster than the world economy as a whole. Karpenko 10 Olishevska Yu. A. (2006) claim that tourism
has become a phenomenon that has entered the daily life of almost a third of the world's population. It
promotes the development of infrastructure, services, replenishes the budget, promotes investment,
improves the welfare of the population, creates jobs. The World Tourism and Travel Council (WTTC) has
determined that the economy of exotic island destinations is most dependent on the state of the tourism
industry. According to Tsyganov S.A., Buntova N.V.(2019) the sector supports a significant part of GDP,
for example, the Maldives — 39.6, the British Virgin Islands — 35.4, Macau — 29.3, Aruba — 28.1, Seychelles
— 26.4%, Curacao — 23.4 , The Bahamas — 19%, Saint Lucia — 15%, as well as Belize Fiji, Barbados and a
number of other small states, such as Montenegro — 11.0, etc. However, coronavirus disease 2019 is
characterized by the global nature of the process both in terms of coverage and its spread and consequences
(the number of deaths from COVID-19 (pneumonia) and complications in the body and fatalities during
their course). Today, coronavirus is one of the unpredictable and unpredictable. uncontrolled phenomena
with far-reaching consequences in all spheres of life, including the economic sector. Tourism is a sector of
the economy that was the first to bear the brunt of the COVID-19 collapse. It is difficult to realize that the
development of tourism has literally stopped all over the world. The tourism industry was hit the hardest in
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the countries that, according to the World Tourism Organization (UNWTQ), Hromadske and The-Village
in 2019 were among the most visited countries in the world, in particular: France (93.2 million), Spain (82.8
million), USA (82.2 million), China (62.9 million), Italy (62.1 million), Turkey (45.8 million), Mexico
(41.4 million), Germany (38.9 million) ) tourists. The World Tourism Organization (UNWTO) stated in
March 2020 that the annual losses for the global industry will amount to 30-50 billion dollars, but they may
increase, as the situation is constantly changing. According to the BBC NEWS and Tourism Economics
estimates, the losses in the field of travel and tourism in the United States will amount to $ 24 billion.
According to NV, in Italy, where tourism accounts for 13% of GDP, the country has already lost almost 10
billion dollars, but the losses will be much greater, because most small businesses will not withstand the
economic crisis.

In this difficult time — a global sanitary-epidemiological catastrophe (pandemic), a guaranteed
security system is unable to satisfy and save human life. This primarily applies to tourists. Therefore,
governments develop certain models of consumer protection for tourism products. According to the
Ministry of

Development of the Republic of Poland, in order to support the Polish tourism industry, it urges
tourism industry entities not to cancel pre-purchased travel vouchers due to the coronavirus and not to
demand a refund from customers. The Ministry is working on the introduction of special vouchers that can
be spent on travel or other tourism-related activities.

The voucher will be valid for one year from the date of the tourist tour, for which the client paid.
At the service of customers to choose a different date and the opportunity to change the place of rest. The
slogan "Choose a voucher — go later" serves to support Polish tourism. Thus, according to prawo.pl., The
Polish government will try to protect the consumer of tourist services and guarantee the security system.

At the end of March 2020, the expediency of quarantine measures in connection with the spread of
COVID-19, namely: to ban the operation of hotels, restaurants, cafes and nightclubs was supported by
representatives of the administration of Stara Zagora in Bulgaria, as well as hoteliers, restaurateurs, tour
operators and travel agencies. However, tour operators noted that 75-80% of all travel products and their
accompanying services have already been paid in advance. Therefore, representatives of tourism entities
demanded that the municipality be exempted from paying the tourist tax, as well as set up a local crisis
committee. This is due to the fact that some of the staff they have invested in to improve the quality of
service (their training) will need to be laid off, due to the spread of the pandemic on a global and regional
scale, which also affected the logistics of transport.

Representatives of the Government of the Republic of Bulgaria noted an objective and decisive
measure to protect the tourist and recreational - to offer vouchers valid for 24 months. Because tour
operators are unable to return money to their customers because they have paid them to hotels, airlines,
service providers, etc., a vicious circle has formed that is likely to lead to collapse. These vouchers will
allow many companies in the tourism sector not to go bankrupt. Tourism entities have determined that
socio-economic measures should also be implemented to overcome the difficult sanitary and
epidemiological situation. Namely, the local crisis committee submitted proposals to the Bulgarian
government that the state compensate 80% of the salaries of tourism and hotel and restaurant workers in
order to save jobs. Also through the Fund and OP "Innovation and Competitiveness" to attract unused funds
in tourism to support it; present a targeted advertising strategy in the field of tourism (virtual tours, tourist
events, etc.); use the potential of domestic tourism.

The global nature of the COVID-19 phenomenon in the field of tourism has led to a rethinking of
the established principles of providing tourist services. For several months there has been a search for new
tourist services and products in the conditions of economic and migration collapse.

For several months in a row, an unusual way of life for the active (in all its manifestations)
population and further uncertainties in time and processes lead to a rethinking of both the way of life, the
way of life and the organization of recreation and leisure. Given the period of mega-rapid spread of
infectious disease COVID-19 — spring 2020, and the stability and resilience to its dependence on climatic
conditions — summer (active) tourist season 2020 is not only not similar to the past, but is in a state of
uncertainty, spontaneous — self-organized and ineffective. It is also related to domestic and international
routes, including air travel. Due to the closure of borders, the movement of aircraft was suspended.
According to the latest estimates of the International Air Transport Association (IATA), the industry's
losses could reach $ 113 billion due to the fact that EU countries have closed international borders
indefinitely. For example, the Hungarian airline Wizz Air from March 11 reduced the number of flights to
Italy from 6 to one flight per week. Since the beginning of March, Lufthansa has canceled 7.100 flights in
Europe, mostly from Germany to Italy. Flights to Europe and Asia have been suspended in the United
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States. The situation is similar with cruise liners According to Nomura Securities, bookings have decreased
by 60%. All this has affected the redistribution and de facto suspension of international tourist flows, which
in turn has affected the cost of blunders. Tourist trips to the UAE, Turkey, Egypt, Singapore and Thailand
have fallen sharply (by almost 50%).

The impact of these socio-economic restrictions on means of transportation has affected both the
migration processes themselves (mass return of workers to their homeland — about 50 thousand people
returned to Ukraine alone, and the direction of tourist flows. According to the National Bureau of Statistics
from China in 2018 According to VisitBritain, from September 2018 to September 2019, England was
visited by 415,000 Chinese tourists, whose "average check" was £ 1,680, meaning that they spent three
times as much money as others. Thus, England received from a Chinese tourist for 1 year about 697.2
million pounds.

According to the European Commission, due to the coronavirus, in just two months (March-April)
250 000 tourists from China did not come to Europe and did not spend about 2 million nights in hotels.
According to OpenTable, in mid-March this year in the world, compared to the same period last year,
bookings have virtually suspended. For example, in Canada 94% of bookings were canceled, in Germany
—90%, in Britain — 82%, the USA —84%. During 1 month of 2020, the tourism industry of the EU countries
lost about 1 billion euros.

Due to the spread of COVID-19, it was decided to postpone mega-events such as Euro 2020, the
Olympics in Japan, canceled almost all international events and exhibitions.

Today, COVID-19 has also affected potential consumers of products. They have become different,
with new requirements and priorities for all consumer products and for tourism, in particular. In the future,
radical changes in the global socio-cultural environment will inevitably lead to the formation of the benefits
of organic food, price, quality, product quality and quality of service, will emphasize the values: priority
will be family vacations in the bosom of nature, greening the environment, safety of rest, live
communication, etc.

Today, the pandemic changes the established rules of the socio-cultural environment, adjusts the
moral and ethical principles, sets the rules and adjusts the culture of recreation and leisure. Many travel
services are moving from the real to the virtual space, growing a sense of mutual security. This leads to a
certain limitation at first glance, although at the same time it gives impetus to the creation and search for a
new, non-standard, unstable. What was unthinkable and unacceptable last week, today gave us the
opportunity to prioritize, including in the way, the content of the holiday. Today we have a new attitude to
family recreation, entertainment, set priorities both in life and to those around us.

Unsurprisingly, this will be facilitated by the innovative breakthrough of the digital paradigm, as a
means and tool of remote communication and implementation of both non-production (service) and
production processes. This approach will not affect the efficiency of production, including in the field of
service, but on the contrary, will facilitate a rapid response to decision-making and customer safety.

The current epidemiological situation on a global scale has only emphasized the importance of
innovative technologies and launched new ways to implement the concept of success. If you use all possible
tools, for example, the development of PR — a campaign to present 3D tourist tours, game sites (tourism),
in the near future, online casinos and more. That is, the tourist-consumer will be able to remotely track a
quality, informative and interesting tourist product with an affordable pricing policy. At the same time not
only the way of rest of the client, but also perception and feeling during rest will change.

The COVID-19 pandemic provides a chance to raise the quality of services to a high level, to
prioritize their provision and quality, to present new concepts and paradigms for solving global problems.

Relationships between different levels, strata of the socio-cultural environment — is a challenge on
the one hand, both the integrity and the emphasis on individuality, in particular, personal and natural.
Because the consumer of tourist services to some extent contributes to the imbalance in the tourist
destination. Therefore, the pandemic, which is quite long in time, gives the opportunity to emphasize, give
preference to a healthy lifestyle, engage in active tourism, give preference to organic food, emphasize the
choice of recreation in the bosom of nature, as well as take care of each other. In the tourism industry,
considerable attention should also be paid to the social environment, the relationship between the consumer
and the seller, within consumers, the local population - the customer and so on.

Thus, the pandemic will be the starting point, the impetus for the implementation of the concept of
success through non-standard solutions and actions, the creation of new tourism products, rethinking values
and needs. At the same time, the natural environment draws our attention to the need to preserve it. (Due
to quarantine measures in the canals in Venice we can see fish, in Madrid there is a tendency to reduce the
atmosphere of nitrogen oxides, sulfur, carbon dioxide, over China, the US space agency NASA has
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confirmed a decrease in nitrogen dioxide, etc.). It is through the virus that we gain the skills to be
responsible for each other.

According to Tsyganov SA, Buntova NV Ukraine's economy does not depend on the development
of tourism (the share of tourism in the country's GDP is 1.54%). may "after zeroing™ during the pandemic
of many tourist countries-titans (such as China, Italy, Spain, USA, etc.) to catch up with the leaders. Such
revenge it can make through updating of standards of service, creation of the electronic register of subjects
of tourist activity; rational use of 240 million hryvnias from the State Agency for Tourism Development
provided by the previous government. Ukraine, with the closure of borders, can also win. According to
statistics for 2017, the number of foreign immigrants (14,229,642 people) is twice less than the number of
Ukrainian citizens who went abroad — 26,437,413 people. This in turn will affect the growth of demand, as
restrictions on domestic tourism have not been introduced. However, according to the rules of conduct of
people during quarantine, there are restrictions and/or prohibitions on mass gatherings and events.
Therefore, the state government must develop its own model of domestic tourism development in
quarantine, paying attention to the arrival of summer, summer vacations, mass vacations and so on.

In our opinion, the first step should be to modernize the country's communications and internet. At
the same time, the fight against the infopandemic and at the same time assigned a protocol of visits to small
and medium-sized tourist sites.

With regard to foreign tourism policy, Ukraine should borrow the experience of Georgia, which
has created special economic zones with a favorable investment climate and conditions for the development
of the tourism business. To present tourist Ukraine first of all as safe, from the point of view of sanitary-
epidemiological and military-political situations. Emphasize the uniqueness of the natural heritage and the
quality of the tourist product.

Conclusions. Infectious disease — coronavirus, the scale of its defeat and the geography of its spread
led to the pandemic COVID-19. This phenomenon in the 20s of the XXI century. contributed to the
emergence of concomitant pandemics: info-, and tour-. The infopandemic manifested itself in the initial
misinterpretation of the phenomenon of the infection itself and the rules of conduct in society of infected
and uninfected persons. Thurmandemia arose as a result of monetary and logistical collapse against the
background of the sanitary-epidemiological situation on a global scale. Recipient countries such as the
United States, China, Italy, Spain, and others, which have occupied leading positions in the world tourism
market, have received an international taboo for an indefinite period in the development of the tourism
business. A significant number of travel companies in these and other countries have gone bankrupt, and
their image as "COVID-19 outbreak centers" will be their calling card for a long time to come. The death
toll has risen more than 200,000 as of April 2020, and a second outbreak of Harbin's 10 million infection
could lead to a new, more powerful wave of pandemics in the world, which is likely to last until the end of
spring 2021 and take away from represent at least 1 million victims.

Countries whose economies do not depend on the development of the tourism market, represented
by Ukraine, may take the opportunity to give a new impetus to the development of domestic tourism against
the background of the socio-economic crisis and military-political conflict. One of the popular types will
be active and ecotourism.

Suggestions for discussion.

1. Create a Guarantee Fund in tourism, which will help overcome the consequences of unsold
package trips and vacations.

2. Reduce the concession fee by 20% or 50% for tourism businesses, while reducing the price of
rental items in the same manner.

3. Emphasize charter flights to the country of foreign tourists, create their safety conditions
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