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Abstract

This thesis delves into the wide world of occasional coinages or nonce-words,
newly invented words used for specific contexts. The first part of the work
establishes the theoretical foundation, defining and classifying these coinages (1.1). It
explores the factors influencing their creation, such as social trends or creative
expression (1.1). Further, it distinguishes occasionalisms from established words,
examining their unique nature and how they are formed through morphological
processes (1.2, 1.3). Finally, the first part concludes by exploring potential future
trends in language development and the role occasional coinages might play in this

evolution (1.4).

The second part focuses on the practical application of occasional coinages in
various communication mediums. Chapter 2.1 analyzes their use in English
advertising and localization, investigating their effectiveness in capturing attention
and tailoring content for new markets. Chapter 2.2 examines the role of occasional
coinages in literature, focusing on how authors like Lewis Carroll use them to build
unique worlds and enhance creative expression. Chapter 2.3 investigates the use of
occasional coinages in television series, analyzing their impact on character

development, humor, and audience engagement.

By examining both the theoretical underpinnings and practical applications of
occasional coinages, this thesis aims to contribute to a deeper understanding of their

role in shaping and enriching modern language, its development and change.

Key words: occasionalisms, nonce-words, coinages, word-formation, blending,

suffixation.



AHoOTANIIA

[lns pobora 3arnuOMIOETBCS Yy MIMPOKHM CBIT OKa3iOHANI3MIB, TOOTO
HOBOCTBOPEHHUX CJIB, 1[0 BUKOPUCTOBYIOTHCS JIMIIE JJI MEBHUX YU CHEHUPIYHUX
KOHTEKCTiB. [lepiia yactuHa poOOTH 3aKIagae TEOPETUYHY OCHOBY, BU3HAYAIOUH Ta
KJacudiKyr4H 111 okazioHami3mMu Ta HoBoTBopH (1.1). Bona mocnimkye ¢gaktopu, 1o
BIUIMBAIOTh Ha iX CTBOPEHHS, TakKi SIK COIiajbHI TEHJEHIII a00 TBOpUYE BUPAKCHHS
(1.1). Kpim TOro, BOHa NPOBOAWUTH PO3MEXKYBAHHA MIK OKa3ziOHaNI3MaMu Ta
YCTAJICHUMH BHpa3aMH, aHAJI3yIOuM IXHIO YHIKQJIbHY MPUPOAY Ta CIOCOOM IX
dbopmyBaHHs 3a fonomMorow Mopdomnoriuaux npouecis (1.2, 1.3). Hapemri, nepiia
YaCTUHA 3aBEPIIYETHCS JOCHIKCHHSIM TMOTEHIIMHUX MalOyTHIX TEHACHIINA Yy

PO3BUTKY MOBHU Ta POJIi, Ky OKa3lOHaJI3MH MOYTh BIJIrpaBaTh B I €BOJIIOIIT

(1.4).

Jlpyra dyacTuHa pOOOTH 30CEPEIKYEThCSI Ha MPAKTUYHOMY 3aCTOCYBaHHI
OKa310HAJI3MIB y Pi3HUX 3ac00ax komyHikalli. Po3nin 2.1 aHamizye ix BUKOpUCTAHHSA
B AaHIJIOMOBHIM peKJiami Ta JIOKaji3alii, AOCIHKYIOUM iXHIO €(QEeKTHUBHICTh Y
3a]lydeHHI yBarW Ta ajanTallli KOHTEHTY JJii HOBUX PHUHKIB. Po3min 2.2 mocmimkye
pOJIb OKa310HAJI3MIB Y JIITEpaTypi, 30CEPEIKYIOUUCh HA TOMY, SIK Taki aBTOPH, K
JIsroic Keppoii, BUKOPUCTOBYIOTH X /I TOOYOBH YHIKQIBbHUX CBITIB 1 TOCHJICHHS
TBOPUOTO BHpaxeHHs. Po3minm 2.3 mochipkye BUKOPUCTAHHS OKa3l0HAII3MIB Y
Tejecepiajiax, AaHalI3yl4M iXHIM BIUIMB HAa PO3BUTOK IEPCOHAXa, TyMOp Ta

3aJTy4EeHICTh ayAUTOPIi.

Jlocnixyroun  SIK  TEOPETUYHI OCHOBU, Tak 1 MpPaKTUYHE 3aCTOCYBAHHS
OKa310HaJI3MIB, 111 poOOTa CTaBUTh 32 METY IMOTJMOUTH PO3YMIHHS iXHBOI POl y

dbopMyBaHHI1 Ta 30araueHH1 Cy4yacHOI MOBH, i1 pO3BUTKY Ta 3MiHaXx.

Kiarw4yoBi ciaoBa: oka3ioHagi3MH, HOBOTBOPH, CJOBOTBIp, OJICHIUHT,

cydikcarris.
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Introduction

Occasional coinages have long been a subject of interest within the field of
linguistics, particularly in the study of lexical innovation and creativity. Historically,
literature has been a rich source of nonce-words, with authors like Lewis Carroll and
James Joyce famously coining new terms to enhance their narratives. In the
contemporary context, advertising and media have become prolific domains for the
creation of nonce-words, driven by the need to capture audience attention and convey
complex ideas succinctly. The rise of digital media has further accelerated this trend,
with social media platforms and popular television series becoming hotbeds for

linguistic innovation.

The phenomenon of occasional coinages, or nonce-words, represents a
fascinating and dynamic aspect of linguistic creativity. The object of the study is the
sophisticated world of nonce-words in Modern English, their role in language
development and change. Nonce-words are linguistic innovations coined for a
specific purpose or context, often to capture unique concepts or to attract attention.
They are not intended to become permanent additions to the lexicon but rather serve a
temporary communicative function. The subject of this study is occasionalisms in
advertising, literature and media programs and the work aims to analyze the
formation, usage, and impact of these linguistic phenomena, providing a

comprehensive understanding of their role in modern communication.

The primary purpose of this study is to explore the creation and function of
nonce-words in Modern English, with an emphasis on their application in advertising,
literature, and media. By examining specific examples from these domains, the study
seeks to see the underlying mechanisms of nonce-word formation and their impact on
audience perception and engagement. Additionally, the study aims to classify
different types of nonce-words and analyze their semantic and morphological

characteristics.



In terms of scientific novelty, his research contributes to the field of linguistics
by providing a detailed analysis of occasionalisms within the context of modern
communication media. While earlier studies have focused on literary nonce-words,
this thesis expands the scope to include advertising and TV series, areas that have
seen significant linguistic innovation in recent years. The study also introduces a
novel classification system for occasionalisms based on their formation processes and
functional roles, offering new insights into their linguistic properties and

communicative effectiveness.

The study employs a combination of qualitative and quantitative research
methods. A corpus of nonce-words is compiled from a diverse range of sources,
including advertisements, literary texts, and scripts from contemporary television
series such as "The Boys." Qualitative analysis is conducted to examine the
morphological structures and semantic nuances of these words, while quantitative

methods are used to assess their frequency and distribution across different fields.

Talking about topicality, the study of nonce-words is particularly relevant in
today’s rapidly evolving linguistic landscape. The prosperity of digital
communication and multimedia content has led to an explosion of linguistic
creativity, with nonce-words playing a crucial role in shaping modern discourse.
Understanding how these words are formed and perceived can provide valuable
insights into contemporary language use and its implications for communication

strategies in various fields, including marketing, entertainment, and education.
The key tasks of this research are:

1. To compile and categorize occasional coinages from advertising, literature,

and TV shows.
2. To analyze the morphological and semantic features of these words.

3. To discuss a classification system for nonce-words based on their formation

processes.



4. To assess the communicative effectiveness and audience reception of

occasionalisms.

5. To explore the implications of occasional coinage usage for language

development and communication strategies.

The materials for this study include a diverse collection of advertisements,
literary texts, and scripts from popular television series. Examples from
advertisements are sourced mostly from digital media, reflecting various industries
and target audiences. Literary texts are selected from works known for their linguistic
creativity, while scripts are chosen from contemporary television series that feature
innovative language use. These materials provide a rich and varied dataset for

analyzing the formation and function of nonce-words.

The findings of this study have significant practical implications for several
fields. In marketing, understanding the role of nonce-words can inform the
development of more effective advertising campaigns that leverage linguistic
creativity to capture consumer attention and convey messages memorably. In the
field of education, insights into nonce-word formation can enhance language teaching
methodologies by highlighting the importance of lexical innovation and creativity.
Moreover, the study contributes to the broader field of linguistics by advancing
knowledge on how new words are created and assimilated into contemporary

discourse.

In conclusion, this thesis aims to provide a comprehensive exploration of nonce-
words in Modern English, offering new insights into their formation, usage, and
impact. By bridging the gap between theoretical analysis and practical application,
the study seeks to enhance our understanding of linguistic creativity in the context of

modern communication.



Chapter I. Word formation of new coinages and language change

1.1 Definition and classification of new coinages. Influential factors in occasional

coinage creation.

Neologism, a term originating from the Greek words "neo" (new) and "logos"
(word), refers to the creation or adoption of new words or meanings within a
language [3]. This linguistic phenomenon is dynamic and reflects the evolving nature
of communication and human expression. Neologisms can take various forms and

serve different purposes, contributing to lexical and semantic enrichment.[3]

One fundamental aspect of new coinages is their novelty. A neologism can be a
completely new word introduced into a language, or it can involve assigning a new
meaning to an existing word, expanding its semantic range in such a way. However,
once a neologism gains widespread recognition and acceptance, often evidenced by
its inclusion in dictionaries, it transitions from being new to becoming established

within the lexicon of the language. [3, p.18]

Certain neologisms possess a temporary quality, coined and used in specific
contexts or moments of speech. These words may serve as linguistic markers of
contemporary trends, social phenomena, or cultural expressions. They capture the
new conecepts of their time, reflecting the dynamic nature of language and its

responsiveness to changing societal dynamics. [40]

One category of neologisms is terminological coinages, which appear to denote
newly conceptualized ideas or phenomena. These terminological neologisms often
emerge from scientific advancements or the need to articulate complex concepts more
precisely. For instance, in the realm of technology, words like "computer" were once
neologisms that appeared to describe a revolutionary invention and are now integral

parts of everyday language.

Another category of neologisms is stylistic coinages, created with the intent of
enhancing expressive language. Stylistic neologisms may embody creativity,

8



innovation, and artistic flair, serving as vehicles for unique modes of communication.
For example, the term "thingism" might be coined to convey a philosophical concept
or aesthetic perspective, showcasing the inventiveness of language users in shaping

discourse.

Furthermore, neologisms can extend beyond formal lexical boundaries to
encompass nonce-words or occasionalisms, which are coined for specific occasions
or contexts. These nonce-words often serve humoristic or satirical purposes, offering
alternatives to conventional language use. [3, p.23-35] They may be coined
spontaneously to capture a moment or emotion, as seen in expressions like "I'm wifed
in taxes and mother-in-lawed, and uncled, and aunted, and cousened within the inch
of my life..." (from John Steinbeck’'s book "Travels with Charley: In Search of
America"), which creatively exaggerates and mocks the challenges of familial and

financial burdens.

In essence, new coinages play a multifaceted role in language evolution, ranging
from the introduction of entirely new lexical items to the adaptation and redefinition
of existing words. They reflect human ingenuity, cultural shifts, and the ongoing
processes of linguistic creativity and adaptation. As language continues to evolve,

occasionalisms will remain integral to the dynamism of linguistic expression.
1.2 Occasionalisms or nonce-words and their nature.

Nonce-words, also known as occasionalisms or nonce forms, are words or
expressions created or used for a specific occasion or purpose and are typically not
intended for long-term or general use [21]. These words are coined spontaneously to
serve a particular need or to convey a specific message in a given context. [21] The
term "nonce" in this context refers to the phrase "for the nonce,” meaning "for the

particular purpose or occasion." [21]

Nonce-words can appear in various situations and fields, including literature,
poetry, humor, slang, technical writing, and everyday conversation. They may be

created for stylistic effect, to convey a unique issue or meaning, or simply for creative
9



expression. [22] Nonce words often reflect the inventiveness and adaptability of
language users in adapting and creating vocabulary to suit their communicative

needs.

In literature, occasionalisms often serve as creative linguistic devices to convey
unique meanings or add poetic expression to the text. [14] In contemporary literature,
nonce-words can be found in novels such as Andrew Clements' "Frindle.” The title
word "frindle" itself is a nonce-word coined by the protagonist, a schoolboy named
Nick Allen, who invents the term as part of a playful experiment with language. The
word "frindle" quickly gains popularity among his peers, illustrating how nonce-
words can emerge spontaneously within fictional narratives to explore themes of

creativity, language, and imagination.

Moving beyond literature, nonce-words also appear in everyday language,
particularly in informal and colloquial contexts. For example, the term "hangry,” a
blend of "hungry" and "angry,” used as a slang expression used to describe the
irritable feeling caused by hunger. While "hangry" originated as a nonce word, it has
since become widely recognized and used in informal speech, showcasing how

nonce-words can sometimes transition into mainstream language.

Additionally, internet culture and social media platforms often give rise to
nonce-words and memes. These expressions, such as internet slang terms or
humorous neologisms, can quickly gain popularity within online communities before
fading from common usage. Their quick nature reflects the rapid evolution and

dynamic nature of language in digital environments.

Occasionalisms, whether used in literature, humor, technical fields, or online
discourse, demonstrate the inventive and adaptable nature of language, with speakers
continually creating and adopting new vocabulary to suit diverse communicative
needs and cultural contexts. [27] While nonce-words can be inventive in language
use, they often may not enter mainstream usage or persist beyond their initial context.

Their nature highlights the dynamic and adaptive nature of language, where speakers

10



continually create and adapt vocabulary to meet evolving communication needs and

cultural concepts.
1.3 Morphology. Word formation in English.

To begin with, morphology is a branch of linguistics that deals with the study of
the structure and formation of words in a language. It focuses on how words are built
from smaller meaningful units called morphemes. [18] Morphemes are the smallest
units of language that carry meaning or grammatical information. Morphology
examines how these morphemes combine to form words and how different word
forms are created through different processes. These processes are inflection,
derivation and compounding. [6] Let us pay attention to the scheme below (Table
1).

Exploring the most productive and the most principal ways of word building
will give us the opportunity to see the picture on a much fuller scale. First of all, the
notion of productivity means the capacity to form new words using existing patterns

which are understood by the native speakers of a particular language.[2]
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Table 1

morphology
inflection word-formation
non-affixation affixation
conversion clipping blending abbreviation prefixation suffixation infixation

Through the discourse of time the productivity of this or that way of word-
formation may be modified. [24] Gradation or sound interchange was a productive
way of word formation in old English and is still vital for a diachronic study of the
English language. Nevertheless, it has lost its productivity in Modern English and no

new word can be considered by means of sound gradation. [2]

Though, the means of affixation on the contrary was productive in Old English
and is still one of the most principal ways of word formation in Modern English.
Affixation is a morphological process in linguistics where affixes, which are bound
morphemes, are added to a base word to create a new word or modify the meaning or
grammatical function of the base word. [30] Affixes can be prefixes (added before the
base), suffixes (added after the base), or infixes (inserted within the base, although
this is less common in English). [4] In a nutshell, the process of affixation involves
creating a new word by adding an affix or several of them to some root morpheme.
Suffixation is a process in linguistics where a morpheme, known as a suffix, is added

to the end of a base word to form a new word or alter the meaning, grammatical
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category, or function of the base word. [30] Suffixes are a type of bound morpheme,
meaning they cannot stand alone as words but must attach to a base or root.
Suffixation is more productive than prefixation. Prefixation is a linguistic process
where a morpheme, known as a prefix, is added to the beginning of a base word to
create a new word or modify the meaning or grammatical function of the base word.
Prefixes are a type of bound morpheme, meaning they cannot stand alone as words
but must attach to a base or root. [37] In Modern English suffixation is a
distinguishing feature of noun and adjective formation, while prefixation is a typical
characteristic of verb formation. Affixes can also be derived into productive and non-
productive types. By productive affixes we mean the ones, which take part in
classifying new words in this certain period of language development. A great way to
identify productive affixes is to look for them among nonce-words and neologisms,
for example words coined and used only for this one certain occasion. [4] The latter
is mostly formed on the level of live speech and it usually reflects the most

progressive and productive patterns in the word formation process. For instance:
suffixes: -en, -y, -less, -ify, -er — simplify, helpless, fasten etc.
prefixes: un-, dis-, im-, in-, a- — asleep, disrespect, impolite etc.

In addition to this, there are a few roots in English which have developed an
incredible ability to combine in the position of the second element of a word and a
very general meaning similar to that of an affix. These are called semi-affixes. They
possess this particular name because in many ways — semantically, functionally,
structurally and statistically they have the features more like affixes than like roots.
The meaning of semi-affixes is quite general, but their role is important — to
determine the belonging of the word to various lexical and grammatical classes. For

example:
-worthy - trustworthy, praiseworthy

-land - motherland, wonderland, fatherland

13



-man - fisherman, salesman, policeman

Infixation is a linguistic process where an affix, known as an infix, is inserted
within a word to create a new form or modify its meaning. Unlike prefixation or
suffixation, infixation occurs within the base word itself. [4] In English, infixation is
relatively rare compared to other types of affixations, but it can be found in certain

contexts, often for humorous or emphatic purposes. For instance:

-frig- + freaking = frigging
-bloody- + absolutely = abso-bloody-lutely (British English, colloquial)

-freaking- + unbelievable = un-freaking-believable

Moreover, there also exist some linguistic forms which are used as combined
forms in modern languages, although in Latin and Greek from which they are
borrowed they had functions of the independent words. They form a specific type of
linguistic units that are called combining forms. Such forms are extremely often to
meet in the specialized vocabularies and thesauruses about sciences, arts, especially
ancient kinds. Long time ago, they became familiar within international scientific
terminology all over the world. A great number of them are well-known and widely

used nowadays.
For instance:
tele — far + phone — sound, voice — telephone
photos — light + graph — to write — photograph
geo — earth + logos — science — geology

The next thing - shortening or clipping or truncation of words includes both
the changing of words and word-groups. [5, p. 1-45] Clipping refers to the process of
shortening a word or phrase by removing one or more syllables. [7] The examples

are.
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condominium - condo Aaron - Ron

demonstration - demo Elizabeth - Liz
discoteque - disco Michael - Mike
laboratory - lab Patricia - Trish

One more topic for the word-formation part is abbreviation or acronym. But
one has to mind that distinction should be made between graphical abbreviation from
the sphere of written texts and in the sphere of oral communication, which has got the
name lexical abbreviation. [41] However, lexical abbreviations may be used both in
written and in oral speech production. The definition of the notion lexical
abbreviations is the process of forming a word out of the initial elements (letters,
morphemes) of a word combination by simultaneous operation of shortening and
compounding. [17] The abbreviation or acronym is a comparatively new type of word
formation. Despite this fact, it has achieved a high level of productivity in Germanic
languages, especially English. The bright example of abbreviations can be simply

found in our everyday messages in social media:
BTW — By the way
FBO — Facebook official.

FOMO — Fear of missing out.

AFAIK — As far as | know.

AMA — Ask me anything.

Additionally, it is essential to mention the notion of blending, also called fusion
or blends. It may have such a definition: a type of word building that combines parts
of two words and uses the sounds or letters they have in common as an element of

connection. [6, p. 1(4)] Depending upon the prototype phrases with which they can

15



be correlated there are two types of blends that can be distinguished. It usually
depends on the prototype phrases which can correlate with them. [33] One may be
named additive, while the second is restrictive. Both include the sliding together not
only of some letters or sounds but of the meaning as well. [6, p. 147-154] Here are

some examples of blending:

Additive type:

Spanish + English — Spanglish

breakfast + lunch — brunch

smoke + fog — smog

smoke+haze — smaze

Restrictive type:

television broadcast — telecast

spiced ham — spam

motorists’ hotel —motel

Conversion or transposition, also known as zero derivation or zero affixation,
is a linguistic process in which a word changes its grammatical category or part of
speech without adding any overt affixes. This means that the word retains its original
form but takes on a new grammatical function. Conversion is quite common in
English and contributes to the flexibility and richness of the language. Some

examples of conversion are:
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Noun to Verb: Noun - "hammer" - a tool used for hitting nails. Verb - "to

hammer" - to hit something with a hammer.

Verb to Noun: Verb - "run" - to move swiftly on foot. Noun - "run" - a period of

moving swiftly on foot.

Adjective to Verb: Adjective - "clear” - easy to understand. Verb - "to clear" - to

remove obstructions.

Adjective to Adverb: Adjective - "fast" - quick or speedy. Adverb - "fast" -

describing how something is done quickly.

Noun to Adverb: Noun - "home" - a place where someone lives. Adverb -

"home" - describing the direction toward home.
1.4 Future trends in language development and change.

Predicting the future trends in language development and change involves
considering plenty of factors that shape how languages evolve over time. One of the
primary drivers of linguistic evolution is technology. [25] The internet and social
media platforms have profoundly impacted language, introducing new vocabulary,
abbreviations, emojis, and memes into everyday communication. As technology
continues to advance, the integration of artificial intelligence (Al) and voice
assistants like Siri, Alexa, Google Assistant is expected to further influence language
use, particularly in areas such as voice search, natural language processing, and Al-
generated content. [1] To continue the topic, globalization is another significant
force that shapes language trends. English, as a global lingua franca, is undergoing
changes, leading to the emergence of new English varieties influenced by regional

accents, slang, and cultural nuances. [20]

Additionally, multilingualism is on the rise, driven by globalization and
migration patterns, resulting in increased code-switching and language borrowing
between different linguistic communities. Demographic changes also play a crucial

role in language diversity and evolution. Migration patterns contribute to language
17



contact, leading to the borrowing of words, phrases, and linguistic features between
languages. Efforts to revitalize indigenous and minority languages are gaining
traction, fueled by cultural preservation movements and advocacy for linguistic
diversity. Moreover, language standardization and variation coexist in dynamic
ways. While standardized forms of language persist, regional dialects and linguistic
variations also thrive and they definitely contribute to linguistic and cultural
diversity. The digital age has implications for language standardization, especially in
written and formal communication but also professional contexts, where online

platforms influence language norms and its conventions. [21]

Semantic shifts and the creation of nonce-words continue to reflect evolving
concepts and technological advancements. [13] Digital contexts, such as social
media platforms, influence semantic evolution, giving rise to new meanings or
connotations for existing words. Neologisms, including blends, acronyms are
frequently coined to express novel ideas and phenomena. Social changes also
influence language adaptation. The adoption of gender-neutral language and
inclusive terminology reflects societal shifts towards diversity and inclusivity.
Language remains a powerful tool for identity construction, with individuals using

language to express their ethnicity, gender, cultural affiliations, and personal values.

Furthermore, the ways that language is taught and learned combine technology
and education. With individualized learning experiences and access to a wide range
of linguistic resources digital tools and online platforms are revolutionizing language
education. Technology enabled language teaching methods that influence language
learning and practice include gamification, virtual reality and online language

communities [39].

Also advances in science and the environment lead to an increase in specialized
vocabulary. As new discoveries are made and awareness increases, terms connected
with sustainability, climate change, renewable energy biotechnology, artificial

intelligence and space exploration are always changing.
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In conclusion, to comprehend and adjust to future linguistic trends it is essential
to engage with diverse linguistic communities, analyze language data and keep an eye
on ongoing linguistic shifts. It is fascinating to research and observe language
evolution because it is a dynamic process driven by a complex interaction of

historical, social, cultural and technological factors.

Il. Occasional coinages in advertising, literature, TV programs

2.1 Occasionalisms in English advertising and localization.

Before we start talking about occasional coinages in English advertising, let us
look closer at the definition of advertising in general given by Cambridge Online

Dictionary:

Advertising is a communication and selling tool used to promote products,
services, ideas, or brands to a target audience. Its main goals are to spread awareness,
persuade consumers to take action (like buying a product or supporting a cause), and
create brand identity. [38] Types include traditional (print, TV, radio, billboards) and
digital (online, social media, email). Effective advertising considers the target
audience, uses creativity to stand out, includes a clear call to action, and measures
results for optimization. Ethically, it has to be truthful, transparent, and respectful of

consumer privacy.

Indeed, in such an activity some new and creative words and coinages should be
found to be able to persuade people to buy some particular product because only the
correctly adjusted language could be a perfect tool for looking for the painful spots of
clients and therefore increasing sales more and more. So let us dig deeper into the
new coinages created in this sphere and analyze the word-formation structures or

changes some linguistic units undergo and what happens to them after this process.

We already know that a form of communication that usually attempts to
persuade potential customers to purchase something or to consume more of some

product or a particular brand or service which is aimed at specific targets is
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advertising. Advertising is the most prevalent cultural form of the twentieth century

and will probably have the greatest longevity [20].

English-language advertising presents a wide variety of linguistic characteristics
that are specific to its field and is an important means of idea transmission. Even
though it's commonly believed that advertising deviates from accepted linguistic
conventions, a qualified linguist might find that this assertion is not so convincing.
[45] It is true that casual spoken language is frequently used in advertisements and
Standard English conventions may not always be strictly followed. [34] But rather
than defying conventions, advertising highlights languages' innate creativity which
enables it to constantly change and adapt. The range of language techniques used in
advertising from wordplay and memorable slogans to persuasive speech and emotive
appeals demonstrates this creativity. [8] Additionally advertising embraces new
vocabulary idioms and stylistic components that appeal to target audiences reflecting
the dynamic nature of language. Because of this flexibility advertisers are able to
successfully engage with consumers and grab their attention in a complex of

competing messages.

In summary, advertisers have sought to respond to the problem of effectiveness
by trying new creative treatments. Advertising highlights language adaptability
making it a captivating medium for communication even though it may seem to stray

from conventional linguistic conventions.

The presence of neologisms in advertising where it is important to keep up with
new trends is highly remarkable. Trade workers create words through blends to name
products, and then the specialists who carry out the advertising campaigns take
advantage of the newness and exclusivity of the neologisms to sound innovative and
to catch the consumers’ attention. Amid all processes of creation of neologisms,
Mostafa [26] affirms that blending is the most frequent one.

Advertising also employs lexical deviation as another source of nonce-words
frequently. These occasionalisms attract the customer’s attention and enhance

creativity and originality in the field of advertising and this is because deviation aims
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to break the phonological, grammatical and lexical rules of the language [9, 7(2)].
Frequently, the neologisms that are created through this process are used on one
occasion only. These are the so-called “nonce-formations” [9, 85-89]. An example of
nonce-formation provided by Tomas Vords [43] is “rock’n Rose” that takes

advantage of the phrase “rock’n roll” and suggests that women will attract attention.

Nevertheless, in order to pique viewers' interest and present necessary concepts,
different ways of word formation are frequently used in advertising. For instance, the
word “Magnifisound” is used in the Marlboro advertisement (Table 2) to pique
readers interest in a music event. Presenting the event as something unique and
appealing will help it stand out from the competition and draw in customers. Such
imaginative word combinations are frequently used in advertising as a tactic to arouse
feelings, establish enduring brand associations and set goods and services apart from
competitors. Advertisers can effectively pique curiosity and capture attention by
experimenting with language creating new words or creatively combining already
existing ones. [44] Ads frequently use unusual language because the advertising
industry depends heavily on imagination and creativity.[29] These linguistic
innovations help brands engage with their target audience and make a lasting
impression which enhances the overall impact and effectiveness of advertising

campaigns.

Table 2
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Marlboro is a brand of cigarettes produced by Philip Morris International
(previously part of Altria Group, Inc.). It is one of the world's best-known and most
iconic cigarette brands, known for its distinctive red packaging and cowboy imagery,

particularly in its advertising campaigns.

"Magnifisound” is the name of a specific grand party which name is used as a
good example to illustrate word formation techniques commonly used in advertising.
From the naming, it could be understood that the event specializes in presenting new
DJ sets in an amazing atmosphere of celebration, enjoying high-quality music in a
pleasant company and spending fantastic time in the world of joy and positive

emotions.

In the context of the Marlboro advertisement promoting a music event,
"Magnifisound"” is a nonce-word that combines two linguistic units to suggest
something impressive or spectacular related to music. It's a creative language
technique often employed in advertising to evoke a sense of allure or unigqueness

about the promoted event or product. [28]
Let us examine it in terms of lexicology and morphology in particular:
Magnificent -
- very good, beautiful, or deserving to be admired; [16]

- causing admiration esp. because of an unusual quality such as

great size or beauty. [9]

E.g. This is a breathtaking vision of nature, magnificent and uplifting in its
majestic sweep. This magnificent book should be mandatory reading for agri-food

scholars across myriad disciplines. [9]
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Thus, "magni-" as a prefix is consistently associated with greatness, largeness,

or significance, stemming from its Latin origins.
Sound -

- something that you can hear or that can be heard; the volume

or quality of the sound of a television or film; [16]

- the particular quality of the music that a musician or a group

of musicians produce; [16]

- the activity of recording and broadcasting sound such as from

a performance of music or for a film. [9]

E.g. She could hear the distant sound of fireworks exploding. The sound of the

door closing deceived me into thinking they had gone out. [9]

Therefore, the meaning of "Magnifisound" can be inferred as something that is
impressive, grand, or spectacular in terms of sound quality or auditory experience.
Perhaps it can be an astounding description for a grand DJ party. It conveys a sense

of excellence or magnificence associated with sound or music.

The initial factor that played a crucial role in creation of this new coinage
“Magnifisound” is the similarity in sounding and pronunciation of a part of the

original version of the word - magnificent: “-cent” - |[sent| - “-sound” - |saund].

The word "Magnifisound" is composed of two morphemes: "magnificent” and
"sound." Each of these is a minimal unit of meaning, with "magnificent" indicating
something great or impressive and "sound" referring to auditory sensation. Both
"magnificent” and "sound" are free morphemes, meaning they can stand alone as

individual words.
In "Magnifisound":
- "Magnificent™ is a free morpheme that functions as an adjective.
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- "Sound" is a free morpheme that functions as a noun.

Combining these two morphemes through blending produces the new English
nonce-word "Magnifisound." This type of word formation exemplifies blending,
where elements from different word classes—an adjective and a noun—are merged to
create a unique and innovative term. [32] This process of blending not only captures
attention but also conveys some very specific sense making "Magnifisound” a good

example of modern linguistic innovation in advertising.

The other findings are:
1. Richeese
- Base words: Rich (Adj) + Cheese (N)
- Word formation type: Blending
2. Soundrenaline
- Base words: Sound (N) + Adrenaline (N)
- Word formation type: Blending
3. Sureprice
- Base words: Sure (Adj) + Price (N)
- Word formation type: Compounding
4. Soundsation
- Base words: Sound (N) + Sensation (N)
- Word formation type: Blending
5. Soulnation
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- Base words: Soul (N) + Nation (N)
- Word formation type: Compounding
6. Fashiontastic
- Base words: Fashion (N) + Fantastic (Adj)
- Word formation type: Blending
7. Ecommunity
- Base words: Ecology (N) + Community (N)
- Word formation type: Blending
8. Flavalicious
- Base words: Flavour (N) + Delicious (Adj)
- Word formation type: Blending
9. Extremedeology
- Base words: Extreme (Adj) + Ideology (N)
- Word formation type: Blending
10. Ecomotive
- Base words: Ecology (N) + Automotive (N)
- Word formation type: Blending
11. Dynamatic
- Base words: Dynamic (Adj) + Automatic (Adj)

- Word formation type: Blending
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12. Ultimatic
- Base words: Ultimate (Adj) + Automatic (Adj)
- Word formation type: Blending
13. Salebration
- Base words: Sale (N) + Celebration (N)
- Word formation type: Blending
14. Synchronoised
- Base words: Synchronize (V) + Noise (N)
- Word formation type: Blending

To conclude, in this chapter we have explored and analyzed the productive ways
of word formation in modern English-language advertising. Confirming the citations
of Mostafa [26], it could be summarized that blending is indeed the most common
type of word-building nowadays. Additionally, some cases of compounding were
seen. Newly coined words usually serve for exaggeration, stylistic evaluation and
strenghtening the sense of some particular idea or concept, which helps to attract the

clients and customers respectively.
2.2 Occasionalisms in literature.

Hundreds of diverse sources could be explored to find examples of nonce-
words, but literature is perhaps the best one in terms of interesting stylistics. So let us
discuss Lewis Carroll, whose real name was Charles Lutwidge Dodgson, he was an
English author, mathematician, logician, and photographer. He is best known for his
works of children's literature, especially "Alice's Adventures in Wonderland™" and its
sequel, "Through the Looking-Glass." Carroll's writing style is characterized by its

imaginative nature, often featuring wordplay, puzzles, and nonsensical language.
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"Alice's Adventures in Wonderland" is one of the most iconic works in English
literature, created by Lewis Carroll and published in 1865. It follows the story of a
young girl named Alice who falls down a rabbit hole into a fantastical world filled
with peculiar characters and even magical events. While "Alice's Adventures in
Wonderland" is a whimsical tale, it also contains elements of satire and social
critisism. Carroll laughs at Victorian societal norms, bureaucracy, and the rigidity of
adult behavior through the absurdities of Wonderland. Thus, a big number of

occasional coinages could be found through his books:

1. boojum
The made-up creature from Lewis Carroll's poem has a super dangerous relative
called the boojum. This strange word, boojum, has had a real-world life of its own,

even inspiring the naming of things in the real world. It's been used to name [11]:

- Aprickly tree found in Baja California, Mexico.
- Assuper-fast missile project that never got built.

- A cool pattern seen in super cold, superfluid helium-3.
Word-formation type: blending.
Part of speech: adjective.

While the exact origin is unclear, it probably combines "booby" (meaning
foolish or silly) and "jumbo.” This would make sense considering the boojum is a

fictional relative of the snark and might share some of its nonsensical qualities.

Example from the text: But oh, beamish nephew, beware of the day, / If your
Snark be a Boojum! For then / You will softly and suddenly vanish away, / And never

be met with again!"

— Lewis Carroll, The Hunting of the Snark, 1876

2. chortle
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Chortle - to exclaim exultingly, with a noisy chuckle. This means a joyful
outburst that combines a chuckle and a snort. The Oxford English Dictionary says

Carroll made it up by blending "chuckle™ and "snort" together.
Word-formation type: blending.
Part of speech: verb.

Example from the text: "He chortled in his joy."
—Lewis Carroll, Through the Looking-Glass, 1871
3. frabjous

This amazing word means wonderful, fantastic, or fabulous. It's believed to be a
mashup of either "fabulous™ and "joyous" or "fair" and "joyous.” In his poem "The
Jabberwocky," the narrator excitedly shouts "O frabjous day! Callooh! Callay!" after

defeating the monstrous Jabberwock. [10]
Word-formation: blending.
Part of speech: adjective.

Example: "™O frabjous day!" rejoiced Emma Dean, using her bath towel as a

scarf and performing a weird dance about the room."
— Jessie Graham Flower, Grace Harlowe's Return to Overton Campus, 1915

4, jabberwocky

"The Jabberwocky," features a terrifying monster called the Jabberwock, a
creature with flaming eyes that inspires dread. According to Carroll himself, the word
"Jabberwock" is a combination of two ideas. "Jabber" refers to excited, chattering

talk, and "wocer" or “wocor” comes from an old English word meaning "offspring"
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or "fruit." While the original meaning might seem strange, it fits with the fantastical

nature of the poem. [12]

Interestingly, the word "Jabberwocky" has taken on a life of its own. By 1908,
according to the Oxford English Dictionary, it had come to mean any kind of

nonsensical language, just like the poem it originated from.
Word-formation type: blending.
Part of speech: noun.
Example from the text: Beware the Jabberwock, my son!
The jaws that bite, the claws that catch!

- Lewis Caroll, Through the Looking-Glass and What Alice
Found There (1872)

5. frumious

Frumious means extremely angry. It's also a whimsical invention by Lewis
Carroll, appearing in his famous poem "Jabberwocky" from the book Through the
Looking-Glass. The exact origin of the word is up for debate, but it's believed to be a
portmanteau, a blend of two existing words. The most likely candidates are fuming

and furious, perfectly capturing the sense of intense anger. [31]
Word-formation type: blending.
Part of speech: adjective.
Example from the text: Beware the Jubjub bird, and shun
The frumious Bandersnatch!

- Lewis Caroll, Through the Looking-Glass and What Alice
Found There (1872)
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In conclusion, Lewis Carroll's literary works brim with occasionalisms. These
are mostly coinages invented for a specific purpose or context, rather than existing
within the established lexicon. However, Carroll's occasionalisms transcend rather
playful additions. They function as strategic tools, meticulously crafted to add depth

and detail to his fantastical worlds.

Carroll's work exemplifies language as a dynamic entity, constantly evolving.
While not every invented word will achieve mainstream acceptance, their very
existence serves to play with the imagination and enrich our understanding of the
world. [31] They inspire us to appreciate the inherent creativity of language, fostering
a willingness to experiment and push the boundaries of expression. In essence,
Carroll's occasionalisms serve as a springboard for our own linguistic creativity,

reminding us that the next "chortle" might just be waiting to be discovered.
2.3 Occasionalisms in TV series.

The usage of occasional coinages, or nonce-words, is increasing in modern TV
shows and series every day. These words are usually created for specific contexts
within the show, often to enhance the atmosphere, inject a little bit of humor, or
reflect contemporary culture and modern slang. Various TV shows like "The Boys"
use such terms to be ironic, to satirize and critique aspects of society, like the culture
of superheroes. Occasional coinages add to the style of the conversation, give a
unique flavor to the dialogue and help immerse viewers in the fictional universe.
They also contribute to character development and plot progression by providing

specific and memorable language that aligns with the show's tone and themes.

Other shows also use occasionalisms to add depth and creativity, making their
narratives more engaging and reflective of modern language trends. This linguistic
innovation allows shows to resonate with audiences and often leaves a lasting impact
on popular culture.[35] Let us look at "Bazinga!" which is a fascinating example of a
quirky phrase becoming a defining characteristic for a character. In "The Big Bang

Theory," a character named Sheldon uses this invented word whenever he pulls a
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prank or delivers a joke, often one that lands with a thud. It's his way of announcing
his mischievousness, even if it comes across as a bit awkward. This catchphrase adds
a layer of absolute social awkwardness to Sheldon. He clearly wants to connect and
share humor, but his social inappropriateness makes "Bazinga!™ a unique marker of
his attempts. [23] Over time, "Bazinga!" became synonymous with the show itself.
It's instantly recognizable to fans and has been used in merchandise and marketing.
The show never explains the exact meaning of "Bazinga!" but fans have their
theories, with some believing it's a nonsensical victory cry, others thinking it might

be a mangled French "Voila!". [23]

Nevertheless, I would like to pay reader’s attention to a modern TV series called
“The boys” and explore it linguistically in more detail. Originally a comic book series
created by Garth Ennis and Darick Robertson, "The Boys" is a dark and satirical take
on superheroes. The story revolves around a world where powerful individuals with
superhuman abilities (called Supes) are managed by a powerful corporation, Vought
International. These Supes are often arrogant and corrupt, and a group of vigilantes
known as "The Boys" fight to expose them. Based on the comic book series, there is
also a popular television show called "The Boys" developed by Eric Kripke for
Amazon Prime Video. The show stays true to the dark and satirical tone of the
comics, following the conflict between The Boys and the corrupt superheroes. We
will dig deeper into the script of the TV show to find the occasional coinages and

analyze them. [19] For instance:

1. “Supes” - This term is often used throughout the series to refer to
superheroes. It's a shorthand, casual way to describe superpowered individuals,

emphasizing their usual position and normalization in the show's universe.
Word-formation type: clipping (shortening).
Part of speech: noun (plural form).

Superheroes — supes.
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Example from the script: "Supes lose over a hundred people a year to collateral
damage." (Season 1, Episode 1)

2. “Superterrorists” - This term is introduced to describe villains with
superpowers, creating a parallel to real-world terrorism but within the context of the
series' superpowered individuals. It adds a layer of societal and political commentary

to the narrative.
Word-formation type: compounding.
Part of speech: noun (plural form).
Super- (prefix) + terrorists (base word) = superterrorists (occasional coinage).

Example from the script: "We need to take down those superterrorists before

more people get hurt." (Season 2, Episode 6)

3. “Superabled” - This term refers to individuals with superpowers,
highlighting how these abilities are integrated into everyday life and emphasizing
both the exceptional abilities and the normalcy of living with these powers in the

show's universe.
Word-formation type: compounding.
Part of speech: adjective.

This word is a blend of "super" and "abled,” merging the prefix "super-"

(indicating extraordinary abilities) with "abled" (capable or having abilities).

Example from the script: "Hughie goes to a school for the superabled and

pretends that he is infertile.” (Season 3, Episode 2)

4. “Supervillain” - This term refers to individuals who possess superpowers
and use them for bad purposes. This contrasts with the term "superhero,”" which is

traditionally associated with using superpowers for good.
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Word-formation type: compounding.
Part of speech: noun.

The term supervillain is an occasionalism created with the help of the prefix

"super-"and "villain."

Example from the script: "There are more important things to deal with. Like

how we have a Supervillain now." (Season 2, Episode 8)

These occasionalisms are specifically created to fit into the unique world of
"The Boys," blending familiar concepts with the show's satirical and critical tone

towards superhero culture and corporate manipulation.

The other, but not less bright examples of occasionalisms from “The Boys” TV

show are the following:

5. "Clinton-esque™ is a new occasional coinage formed by combining the
surname "Clinton™ with the suffix "-esque,” which means "resembling™ or "having

qualities characteristic of."
Word-formation type: suffixation.
Part of speech: adjective.

Example from the script: "Mom swings open the door, revealing a VOUGHT
LAWYER -- DOUG FRIEDMAN. All Clinton-esque, lip-biting sympathy."” (Season
1, Episode 1)

It describes someone or something that resembles or has qualities similar to
those associated with Bill Clinton, the former President of the United States. This
could include traits like charisma, political savvy, or a particular style of
communication and leadership. The term is often used in discussions or descriptions
that draw parallels between an individual, their actions, or their characteristics and

those of Bill Clinton.
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6. Similarly, "Wahlberg-esque" is an occasionalism formed by combining the

surname "Wahlberg" with the suffix "-esque."
Word-formation type: suffixation.
Part of speech: adjective.

Example from the script: "A shirtless, Wahlberg-esque HERO reclines in his
Calvin Klein tighty-whiteys." (Season 1, Episode 1)

It describes someone or something that resembles or has qualities similar to
those associated with Mark Wahlberg, an actor, producer, and former rapper known
for roles that often involve action, toughness, and charisma. This term is used to
highlight resemblances in behavior, style, or appearance to Mark Wahlberg or

characters he has portrayed.

7. "Homelander-esque" is also a nonce-word formed by combining the

character name "Homelander" with the suffix "-esque."
Word-formation type: suffixation.
Part of speech: adjective.

It describes someone or something that resembles or has qualities similar to
those associated with the character Homelander. In the context of the show "The
Boys," Homelander is a complex character with superhuman abilities, a charismatic
persona, and a darker, morally ambiguous side. This term is used to describe
individuals, behaviors, or situations reminiscent of Homelander's characteristics, such

as power, charm, and unpredictability.

Overall, occasionalisms in "The Boys" and other TV shows play a crucial role in
character development, and thematic expression. They make the narrative richer and

more immersive, providing the audience with a deeper viewing experience.
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Conclusions

Language is a dynamic and ever-evolving entity, shaped by a list of factors
ranging from technological advancements to social and cultural shifts. The study of
new coinages, nonce-words, and word formation provides invaluable insights into the

intricate processes through which languages grow, adapt, and transform over time.

Firstly, the definition and classification of new coinages highlight the creative
and innovative nature of language. Occasionalisms, whether they are entirely new
words or new meanings assigned to existing words, play a crucial role in expanding
the lexical and semantic richness of a language. They reflect the evolving needs,
concepts, and trends of communication or literature writing, acting as linguistic
markers of contemporary ideas and expressions. Terminological coinages, arising
from scientific progress and conceptual advancements, demonstrate how language
evolves to accommodate complex concepts and technological innovations. On the
other hand, stylistic coinages add flair and creativity to language, showcasing the
artistic and expressive capabilities of language users. Meanwhile, nonce-words or
occasionalisms, coined for specific occasions or contexts, contribute to humor, satire,

and the dynamic nature of language use.

The nature of nonce-words, also known as occasionalisms, further emphasizes
the adaptability and flexibility of language. These words, created or used for specific
purposes or occasions, exemplify the inventiveness and adaptability of language users
in shaping discourse and conveying unique meanings. Whether in literature, humor,
slang, or technical fields, nonce-words demonstrate the ongoing processes of

linguistic creativity and adaptation.

When delving into word formation, morphology becomes a central focus.
Morphology, the study of word structure, learns how words are formed from smaller
meaningful units called morphemes. Affixation, including prefixes and suffixes, is a
fundamental process in word formation, contributing to the creation of new words

and the modification of existing ones. The productivity of affixes and their role in
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classifying new words showcase the dynamic nature of language evolution.
Furthermore, non-affixation processes such as conversion, blending, clipping, and
abbreviation add depth and complexity to word formation. Conversion, in particular,
highlights the flexibility of English in changing grammatical categories without
affixes, while blending combines elements from different words to create innovative
vocabulary. Abbreviations and acronyms, especially prevalent in digital
communication, reflect the fast pace of linguistic evolution in response to

technological advancements.

Looking towards future trends in language development, several influential
factors come into play. Technology, with its advancements in Al, voice assistants,
and digital platforms, continues to shape language use and communication patterns.
Globalization fosters linguistic diversity and the emergence of new English varieties
influenced by regional accents and cultural nuances. Advances in science and
environmental awareness lead to specialized vocabulary related to sustainability,
climate change, biotechnology, and space exploration. As new discoveries and
challenges arise, language adapts to accommodate these developments, showcasing

the dynamic nature of linguistic evolution.

Multilingualism, driven by globalization and migration, leads to increased
language contact, code-switching, and borrowing between linguistic communities.
Demographic changes, including efforts to revitalize indigenous languages,
contribute to linguistic diversity and cultural preservation. The digital age, while
influencing language standardization in formal contexts, also fosters creativity and
linguistic innovation in online discourse and social media platforms.Semantic shifts,
reflected in neologisms and new coinages, capture evolving concepts, social changes,
and technological advancements. Language adaptation to inclusivity and diversity
mirrors societal shifts towards equity and representation. Language education, aided
by technology, offers personalized learning experiences and access to diverse

linguistic resources, shaping how languages are taught and learned.
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In conclusion, the study of new coinages, word formation, and future trends in
language development reveals a complex interplay of historical, social, cultural,
technological, and environmental factors. Language remains a dynamic and adaptive
system, continually evolving to meet the diverse communication needs of society. By
engaging with linguistic communities, analyzing language data, and remaining
attuned to ongoing linguistic shifts, we can gain deeper insights into language

evolution and contribute to the rich tapestry of human communication.

In our extensive exploration of occasional coinages across diverse domains—
namely advertising, literature with a focus on Lewis Carroll's works, and modern TV
series like "The Boys"—we have uncovered linguistic creativity and innovation that

profoundly impacts communication, storytelling, and audience engagement.

Beginning with advertising, we have delved into the sophisticated world of
convincing language and marketing strategies. Advertising, as defined by the
Cambridge Online Dictionary, is a multifaceted communication and selling tool
aimed at promoting products, services, ideas, or brands to a target audience. It
operates on the principles of spreading awareness, persuading consumers to take
action, and establishing brand identity. Within this dynamic realm, the use of
occasional coinages becomes not just a choice but a necessity to effectively engage
and influence consumers. Word formation techniques such as blending,
compounding, and lexical deviation are the lifeblood of innovative advertising.

Through examples like "Magnifisound,” "Richeese,” and "Salebration,” we witness
how advertisers strategically employ these techniques to create catchy, memorable,
and impactful messages. These neologisms and occasionalisms serve multiple
purposes—they exaggerate, stylistically evaluate, and strengthen the message's
impact, thereby capturing and retaining consumer attention in an increasingly

competitive market.

Transitioning to literature, particularly the works of Lewis Carroll, we enter a
new reality, full of imagination, and linguistic playfulness. Carroll's iconic creations,

such as "Alice's Adventures in Wonderland" and "Through the Looking-Glass," are
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veritable treasure troves of occasional coinages that add colour and enchantment to

his fantastical worlds. Within these narratives, words like "boojum," "chortle,"
"frabjous,” "jabberwocky,” and "frumious" take on a life of their own, becoming
integral parts of the lexicon for generations of readers. Carroll's mastery lies not just
in inventing words but in strategically deploying them to enhance storytelling, engage
readers, and reflect the nature of his narratives. Each occasionalism serves a purpose,
whether to evoke laughter, convey mystery, or fill characters and settings with unique
identities. Through these linguistic innovations, Carroll invites readers into a world
where imagination knows no bounds and language becomes a playground of endless

possibilities.

Lastly, we journey into the world of modern TV series, where shows like "The
Boys" use occasional coinages to shape character dynamics and thematic expression.
In "The Boys,” terms like "Supes,” "Superterrorists,” "Superabled,” and
"Supervillain” not only add layers of meaning and humor but also contribute to the
show's satirical critique of superhero culture and societal issues. These nonce-words
create a unique linguistic environment within the series, offering insights into
character motivations, power dynamics, and the complexities of a world governed by

superhuman abilities.

In our research, we also examined various types of word formation used in
creating new occasional coinages. Word formation is a key aspect of linguistic
creativity, enabling speakers and authors to generate new words to express novel or

specialized meanings. The main types of word formation we analyzed are:

1. Blending - Combining parts of two words to create a new one. Examples

include "brunch™ (breakfast + lunch) and "smog" (smoke + fog).

2. Compounding - Joining two or more words to form a new unit, such as

"toothpaste"” (tooth + paste) and "notebook" (note + book).

3. Clipping - Shortening longer words into shorter forms, such as "ad"

(advertisement) and "lab™ (laboratory).
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4. Suffixation - Adding suffixes to a word base to create new words, like
"happiness" (from happy) and "modernize"” (from modern).

Table 3

Word-formation types of advertising occasionalisms

Other types
4.0%
Prefixation
5,0%

Blending
36,0%

Suffixation
21,0%

Clipping
14,0%

Compounding
20,0%

Table 4

Word-formation types in literature occasionalisms

Other types
2,0%
Prefixation
16,0%

Blending
38,0%

Suffixation
22,0%

Clipping
9,0%

Compounding
13,0%
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Table 5

Word-formation types in TV shows and series

Abbreviations

4,0%
Prefixation
5,0%
Suffixation
11,0%
Blending
40,0%
Clipping

20,0%

Compounding
19,0%

From the tables 3,4,5 it might be seen that the most productive types of word
formation in new occasional coinages are blending and compounding. These
techniques allow the creation of new words that are both comprehensible and
effective in conveying new meanings. For instance, in the TV series "The Boys,"
complex words formed by blending are frequently used, such as "superabled" (super
+ abled), which enhance the unique nature and recognizability of characters.
Nevertheless, suffixation also plays an important role in all three domains, while

clipping or shortening definitely prevails only in various TV shows and programs.

Therefore, different word formation types are an essential tool in the creation of
new occasional coinages, enabling speakers to effectively communicate new concepts
and reinforcing communication in the contemporary linguistic environment. By
examining occasional coinages across these diverse domains, we come to appreciate
the dynamic nature of language as a tool for creativity, expression, and connection.
Whether in the persuasive reality of advertising, the fantastical landscapes of
literature, or the immersive narratives of TV series, occasionalisms serve as powerful

tools for storytelling, cultural development, and audience engagement. They remind
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us that language, with its infinite capacity for innovation, remains at the heart of
human communication and imagination, shaping our perceptions, experiences, and

interactions in vital ways.
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Summary

Y Hamomy TpyHTOBHOMY JOCIHIKEHHI OKa310HAJbHUX HOBOTBOPIB y PIZHUX
chepax — 30Kpema, y aHIVIOMOBHIM pekjIaMi, JITepaTypl 3 akKIEHTOM Ha TBOPHU
JIstoica Kepposa Ta cydacHuX Tenecepianax, Takux sK «XJIOMaKW» — MU BHUSBUIU
OaraTuil CIIEKTp MOBHOI KPEaTMBHOCTI Ta 1HHOBAIliH, sIKI TVIMOOKO BIUIMBAIOTh Ha

KOMYHIKAIIIIO Ta 3aJIy4eHHS ayIuTOPii.

[lounHaroun 3 aHIJIOMOBHOI pEKJIaMHM, MU 3aryIMOMIINCS Yy CKJIAQAHUI CBIT
NEPEKOHJIMBOTO MOBJIEHHS Ta MapKETHHTOBUX CTpareriil. Peknama, ik BH3HAY€HO
KeMOpuKChbKUM  OHJIAiH CIIOBHHKOM, € 0OaraToQyHKIIOHAJIbHUM IHCTPYMEHTOM
KOMYHIKaIlil Ta MPOJaxy, CIPSIMOBAHUM Ha MPOCYBaHHS MPOIYKTIB, IOCIYT, 1]1ei a00
OpeHiB 10 MUIbOBOI ayauTopii. BoHa i€ Ha TMpUHIMIAX MOMKUPEHHS 0013HAHOCTI,
MEePEKOHAHHS CMOKUBAYIB JIO i1 Ta BCTAHOBJICHHSI 1IGHTUYHOCTI OpeHay. Y 1boMy
JUHAMIYHOMY CEpEOBHILI BUKOPUCTAHHS OKa310HAJIBHUX HOBOTBOPIB CTA€ HE JIUIIIE
BUOOpOM, ajie ¥ HEOOXINHICTIO Il €(EeKTUBHOIO 3allyueHHs Ta BIUIMBY Ha

CIIOKUBAYIB.

TexHIKH CITOBOTBOPEHHS, TaKl SIK OJICHIWHT, KOMIIAYHIUHT, KJIIIIITHT € OCHOBOIO
1HHOBaL1liHO1 peknamu. Yepe3 mpuknanu, Ttaki sk "Magnifisound," "Richeese," Ta
"Salebration," mMu 06auuMMo, SIK PEKJIAMOJABIl CTPATEriYHO BUKOPUCTOBYIOTH IIi
TEXHIKU JJI1 CTBOPEHHSI SICKpaBHUX, 3allaM'aTOBYBAaHMX 1 BIULIMBOBHUX MoOBiAoMIIeHb. [l
HEOJIOTI3MU Ta OKa3lOHATI3MH CIIyXaThb [JIsi 0OaraThboX MUJIEH — YacoM BOHU
NepeOUTbITYIOTh, CTUIICTUYHO OIIIHIOIOTH 1 MIJCHIIOIOTh BIUTMB MOBITOMJICHHSI, THM
cCaMHUM 3axOIUTIOIOYM Ta YTPUMYIOYM yBary CIIOXKMBadya Ha Jefail  OulbI

KOHKYPEHTHOMY PHUHKY.

[lepexin mo mitepatypu, 30kpema g0 TBopiB JIktoica Keppomna, BiakpuBae Ham
CBIT MPUMXH, ysIBU Ta MOBHI irpu. Ikoniuni TBopu Keppouna, taki six "Adica B Kpaini
Yynec" Tta "Amica B 3amgsepkamil,” € CHOpaBXHIMH CKapOaMH OKa310HAJIbHUX
HOBOTBODIB, fKl J10/1al0Th TJIMOMHH, HIOAHCIB Ta YapiBHOCTI HOro (paHTacCTUYHUM

cBiTaM. Y IMX OMOBIJaHHAX cjoBa Ha kmTait "boojum," "chortle," "frabjous,"
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"jabberwocky," Ta "frumious" HaOyBalOTh BJIACHOTO XUTTS, CTAIOUU HEBIJ €MHOIO

YaCTUHOIO JICKCUKOHY 0araTh0X MOKOJIIHb YATAUIB.

Maiictepuicte Keppona monsirae He IuIne y BHUTagyBaHHI CIiB, ale W y
CTpaTeTiYHOMY 1X BUKOPHMCTAHHI JJIS MiICHJICHHS OIOBIIaHHS, 3ATy9CHHS YUTAYiB Ta
B1I0OpakeHHs 0COOIMBOCTI Moro po3mnosijiei. KoxkeH oka3zioHali3M CIIyKUTh MEBHIM
METI — BUKIUKATH CMiX, TMepelaTH TAaEMHHYICT, a00 HagaTH IEepCOHaKaM Ta
CepeZIoBHILAaM YHIKaJbHI i1eHTHYHOCTI. Yepes 11 MoBHI iHHOBaIli1 Keppo: 3amporrye
YUTa4diB y CBIT, Ji€ ysiBa HE 3HA€ MEX, & MOBa CTA€ MAMJIaHYUKOM JJisi O€3MEKHUX

MOSKJIMBOCTEMN.

OcTaHHs YacTHHA HAIIOi MOJO0POXKI — 1€ chepa CyyacHUX TejecepialiiB, A€ Takl
oy, gk "Xionaku," BUKOPUCTOBYIOTh OKa3l0HaJlbHI HOBOTBOpPHU AJisi (pOpMyBaHHs
JUHAMIKM TIEPCOHAXIB, CTBOPEHHS CBITY Ta BHUPAXKEHHS pI3HUX TEMAaTHK. Y
"Xmomakax" Taki TepMiHHM, sAK "Supes," "Superterrorists," "Superabled," Ta
"Supervillain" He nuiie M0MaOTh MIAPU 3HAYEHHS Ta TYMOpY, ajie W CHpPUSIIOTH
CaTUPUYHOMY aHali3y KyJIbTypud CyHeprepoiB Ta cycnuibHux mnpoOnem. Ll
OKa3iOHaJbHI CJIOBa CTBOPIOIOTH YHIKaJdbHE MOBHE CEpEIOBHINE Yy Cepiai,
MPOTIOHYIOYM 1HCAMTH y MOTHUBAIlli MEPCOHAXIB, MUHAMIKY BJIaJAu Ta CKJIAIHOIII

CBITY, KEPOBAHOTO HAJTIOJICEKUMHU 310HOCTIMH.

VY Hamomy JoCHiKeHH1 OyJIO pO3IJISIHYTO PI3HI THIIA CIOBOTBOPY, IO
BUKOPUCTOBYIOTBCS ~ JJIi  CTBOPEHHS  HOBHUX  OKa3lOHAJbHUX  HOBOTBOPIB.
CJ0BOTBOPEHHSI € KIIIOYOBHM aCHEKTOM MOBHOI KpEaTHUBHOCTI, SIKHH 103BOJIE
MOBLSIM 1 aBTOpaM TEHEepyBaTH HOBI CJIOBa /I BHpPaXXEHHA HOBUX alo
CHeliai3oBaHUX  3HaueHb. (OCHOBHUMU THUIIAMH  CIIOBOTBOPY, IO  Oyiu

MIpOaHali30BaHi, €:

1. baenauur - o0'eqHAHHS YacTWH JABOX CJIIB JJISI CTBOPEHHS HOBOIO CJIOBA.

Hampuknaz, "brunch" (breakfast + lunch) 1 "smog" (smoke + fog).

2. Komnaynnuur - 3'eqHaHHs ABOX a0o OuIbINe CHiB Ui CTBOPEHHS HOBOI

OJIMHMII, HaTIpuKIIa, "toothpaste" (tooth + paste) 1 "notebook" (note + book).
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3. KiinmiHr — cKopo4YeHHs JOBIIKUX CIiB 0 KopoTmux (opm, Hanpukiaz, "ad"

(advertisement) 1 "lab" (laboratory).

4. Cydikcaris - : nogaBaHHs cyQiKCIB JI0 OCHOBHU CJIOBA JJII CTBOPEHHS HOBUX

cIiB, Takux sk "happiness" (Bix happy) 1 "modernize" (Big modern).

Haii6iapr TpOayKTUBHUMH THIIAMH CJIOBOTBOPY B HOBHMX OKa3iOHAJIbHUX
HOBOTBOpax € OJEHIWHT 1 KoMOayHauHT. [{i TeXHIKHA T03BOJISAIOTH CTBOPIOBATH HOBI
CJIOBA, 110 € 3pO3yMUIMMH Ta BOJAHOYAC €(PEKTUBHMMH Yy Iepefadyl HOBUX 3HAYEHb.
Hanpuknan, y cepiami "Xmonmaku" YacTO BUKOPHUCTOBYIOTHCS CKJIQJHI CJIOBa,
CTBOpPEHI LIJISAXOM OJIEHAMHTY, Takl sk "superabled" (super + abled), 1o miacumow0TH

YVHIKQJIbHICTh Ta BII3HABAHICTh MEPCOHAXKIB.

TakuM 4YMHOM, CJIOBOTBIp € BaXXJIMBUM €JIEMEHTOM Y (OpPMYBaHHI HOBHUX
OKa310HaJIbHUX HOBOTBOPIB, IO J03BOJISIE MOBLSIM €(EKTUBHO TIepefaBaTH HOBI
KOHIICTIIi Ta 3MIIHIOBAaTH KOMYHIKAIlll0 B Cy4aCHOMY MOBHOMY CEPEIOBHIIIL.
Jlocnixyroun OKa3ioHalbHI HOBOTBOPH y ITUX PI3HOMaHITHUX cepax, MU O0auyuMo
JTUHAMIYHY TIPUPOAY MOBH SIK IHCTPYMEHTY KPEaTHUBHOCTI, BUPAXCHHS Ta 3B'SA3KY.
Hezanexxno Bim Toro, um 1e y cdepi pexnamu, nanamadrax JiTepaTrypu, 4d B
OTIOBIISIX TeJiecepialliB, OKa310HAII3MU CIyKaTh MOTY>KHUMHU TPOBIIHUKAMHU JJIsI
OTOBIIaHHS Ta 3ajdy4yeHHs ayauTopii. BoHu HaramyroTh Ham, 10 MoBa, 3 ii
0€3MEeXHOI0 3aTHICTIO J0 1HHOBAI(IN, 3aJIMINAETHCS Y LEHTP1 JIFOJICHKOT KOMYHIKAIT

Ta ysiBU, (GOPMYIOUHU Hallll CHPUIHATTS, TOCBIJI T4 B3aEMO/III.
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