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SPA TA O3/JOPOBYUY TYPU3M Y JKEILIYBI TA OKOJIULIAX
Y CBITJII JIEAKUX BEB-IIOPTAJIIB

Mema: crarTa HalieHa Ha aHaii3 mpono3uilii SPA Ta 0370poBYMX 3aKIalliB Y
KemryBi Ta OKOJIUIISIX.

Memoou: NOCHKEHHsI 30CepePKEHO TOJOBHUM YMHOM Ha IMPOTO3UINIX BEO-CalTIB
NEeSKUX 3akKiajiB Ta BeO-mopTamiB, sKi BHCBITIIOIOTH SPA Ta o3gopoBieHHs. [lo yBarm
Opasnucst JOCTYIHICTb, 3pYYHICTh BUKOPHUCTAHHS Ta Bi3yalIbH1 XapaKTEPHUCTUKH TPOITO3HIIIN.

Pesynomamu: ananiz BeO-caiTiB Ta mopraiiB mog0 SPA Ta 0310pOBJICHHS JOBIB
BOKJIMBICT IIOTO THMY KoMmyHikamii. BubOpani 3akmaam JKemyBa Ta  OKOJIMIB
BHUKOPHCTOBYIOTh Cy4acCHI MeJIia, OHOBIIIOIOTh CBOI MPOIMO3HIIii, 3a0€3Me4yr0Th OpOHIOBAHHS
Ta poOOTY y COIMEpexKax.

Hayxosa mnoeuszna. Tenep IHTEpHET € HAWMBUAMKM 3aco000M iHGOPMYBaHHS,
KOPHCHUM Ta €()CKTUBHUM IHCTPYMEHTOM PHHKY TYPHCTUYHHUX mociyr. KomyHikaiis uyepes
KOMI'IOTepH, O0'€HAHI y MEpexKy, Ja€ 3MOTY IepeaaBaTh 4YWTa4yaM OHOBJICHY JCTabHY
iHpopmMmarito. Lle, B cBOIO uepry, nae 3MOry OXOMUTH OUIbIIE JIOJEH, TPoJaBaTH MOCIYrd Ta
OpoHIoBaTH nepedyBaHHs Oe3MmocepeIHbO Yepe3 BeO-CailT.

Knrouoei crosa: Kemys, 3axnagun SPA Ta 0310pOBiICHHS, IHTEPHET.
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SPA 1 O3[JOPOBUTEJILHBIN TYPHU3M B JKELIYBE U OKPECTHOCTAX B
CBETE HEKOTOPBIX BEB-IIOPTAJIOB
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Lleny: craThs HampaBleHa Ha aHainu3 npeiokeHud SPA U 0310pOBUTEIBHBIX
3aBE/ICHUH B JKELIYBE U OKPECTHOCTSIX.

Memoowbi: uccnenoBaHue COCPEIOTOYCHO TIABHBIM 00pa3oM Ha MPEIIOKEHUsX BeO-
CaliTOB HEKOTOPBIX 3aBEACHUI U BEO-TOPTANIOB, KOTOpPBIE OCcBematoT SPA 1 0310poBIeHHE.
Bo BHMMaHuWE NPUHUMAIHCH JOCTYIIHOCTb, YJOOCTBO HCIIOJIb30BAaHUS U BU3YyaJbHbBIE
XapaKTEPUCTUKH MPEIOKEHHUH.

Pe3zynomamer: aHanm3 BeO-CaiTOB M TOPTANIOB KacaTedbHO SPA u 0310poBICHHS
J0Ka3ajl BaXHOCTb OTOro0 THUMAa KoMMyHUKauuu. W3Opannble 3aBenenHust KemryBa u
OKPECTHOCTEW HCHOJB3YIOT COBPEMEHHBIE MeJHa, OOHOBIISIOT CBOHM IPEIIOKCHUS,
obecrieunBarOT OPOHUPOBAHUE U PadOTY B COLICETSIX.

Hayunasa mnoeuszna. Celiuac WHTEpPHET SBISETCS CaMblM CKOPOCTHBIM CIOCOOOM
WHGOPMHUPOBAHUSA, TMOJIE3HBIM M 3(P(PEKTUBHBIM MHCTPYMEHTOM Ha PBIHKE TYPUCTHYECKHX
yciayr. KoMMmyHuKanusg ¢ T1OMOIIBIO KOMIIBIOTEPOB, OOBEAWHEHHBIX B CETh, JAeT
BO3MOXHOCTH I€pPE/IaBaTh YNTATENIIM OOHOBJICHHYIO JETAbHYI0 UH(QOpMAIHIO. DTO, B CBOIO
ouepelib, 1aeT BO3MOKHOCTh OXBAaTUTh OOJIbIIEE KOJMYECTBO JIOACH, MpoJaBaTh YCIYTH U
OpoHUpOBaTh IPEOBIBAHNE HETIOCPEACTBEHHO HA BeO-caiTe.

Knrouesvie cnosa: XKeurys, 3aBenenust SPA 1 0310pOBJI€HUSI, UHTEPHET.
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SPA AND WELLNESS TOURISM IN RZESZOW AND ITS VICINITY IN
THE LIGHT OF SELECTED WEB PORTALS

Purpose: The article aimed at analysing the offers of spa and wellness facilities in
Rzeszow and its vicinity.

Methods: The research focused primarily on the web offer set out on the pages of
selected facilities and on the web portals covering the issues of spa and wellness.
Accessibility, usability and visual characteristics of the offers has been taken into account.

Results: The analysis of websites and portals on the subject of spa and wellness proved
the importance of this way of communication. The selected facilities located in Rzeszow and
its vicinity use modern media, keep their offer updated, make it possible to use the booking
forms and social networking.

Scientific novelty: Nowadays the internet is considered the fastest medium of
information, a useful and effective tool in the tourist services market. Communications via
networked computers gives a chance to pass updated and detailed information to the readers.
It allows to reach a wider public, it gives the opportunity to sell products and to book stays
directly through the website.

Key words: Rzeszow, spa and wellness facilities, the Internet.

Statement of the problem: Spa and Wellness Tourism is an example of
health tourism which is currently gaining in popularity. The article aimed at
analysing the offers of spa and wellness facilities in Rzeszow and its vicinity.
The research focused primarily on the web offer set out on the pages of selected
facilities and on the web portals covering the issues of spa and wellness. This is
a very topical issue, because nowadays the internet is considered the fastest
medium of information, a useful and effective tool in the tourist services market.

Studies and publications: The history of Spa dates back to the ancient
Greece and Rome. The word etymology is derived from the Latin «sanus per
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aquamy, which means health through water [5]. At present the word «spa» refers
to both wellness services and therapeutic treatments where beneficial properties
of water are used [5]. The International Spa and Fitness Association (ISPA) in
the USA claims that «spa experience is a time of relaxation, physical and mental
renewal as well as good funy. Spa centres are normally places of business where
a client feels a sense of personal well-being owing to a range of different
services improving his/her physical and mental health. For a centre to be
classified as a Spa it must offer at least two out of three services listed below:

. full body massage therapy,

. dermatological treatments, at least on the face,

. body treatments such as hydrotherapy [1, 5].

Spa is also part of wellness i.e. services covering beauty treatments,
relaxation and health treatments, physiotherapy or medical services or beauty
and cosmetology treatments. According to Halbert L. Dunn wellness is a
"special health condition which consists primarily of well-being and perceiving
a man as an entity made up of body, spirit and mind and dependent on the
environment he/she lives in.” Dunn claimed that body and mind are are closely
related and interdependent. Therefore, a man can stay healthy only if they are
balanced. He also showed that a human being made up of body, soul and and
mind is largely environment-dependent. [5] Wellness is based on four
principles:

. physical well-being — understood as body care proper nutrition and
associated with exercising or movement,

. mental well-being — which can be achieved through resting, relaxation or
ability to meditate,

. social well-being — which depends on the ability to shape interpersonal
relationships and to communicate with the environment.

. spiritual well-being — which relates to cultural activity, willingness to shape
and explore but also to sensitivity to nature [6].

An important issue is the motives of Spa and Wellness Tourism. Visitors

of spa & wellness centres pay special attention to the following:

. maintenance and improvement of physical and mental health,

. leisure time and recreation,

. beauty and physical attractiveness,

. fighting against stress,

. striving to achieve the balance of body, soul and mind,

. personal development resulting in fully rounded personality in terms of
mental and spiritual growth,

. searching for sensory impressions which means stimulation of the senses
through touch, colour, smell as well as sound and light intensity,

. building and strengthening bonds and close relations between the partners,

. following fashion or desire to impress others [1, 2].

An increasing demand for wellness and spa services, health promotion,
wellness life style, therapeutic bathing traditions as well as related sector of
human health care have largely enlivened investment in this area, which entails
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a greater diversity within this type of facilities. It is largely due to the diversity

of services, location of these places, more and more updated themes, desires,

specialisations and circumstances. The past several years have seen a sharp
division among the facilities offering spa and wellness services. The main types
of facilities are now:

. day Spas - day care facilities providing professionally organized services but
without overnight lodging, often positioned as separate institutions operating
within water parks and fitness clubs, and functioning as health and beauty
institutes or wellness and spa centres,

. destination Spas — in this type of buildings accommodation services are an
integral part of the wellness and spa stay. These facilities include: spa hotels,
wellness and spa hotels as well as medical spa and wellness hotels, seminar
and conference spa hotels and spa agro-tourism resorts,

. medical Spas - this type of facilities provide, in addition to beauty
treatments, skin care and relaxation treatments, mainly medical,
rehabilitation and aesthetic medicine treatments and cosmetic surgery,

. resort Spas include large hotels or holiday recreational facilities located in
the coastal towns. They provide a wide range of skin care or relaxation
treatments for face and body.

What is more, spa and wellness areas are established in tourism
infrastructure facilities such as recreation centres, city hotels, conference hotels,
theme parks, commercial-service centres. [3, 4]

The wording of the purposes of article: The main purposes of this article
is analyzing the offers of web pages spa and wellness facilities in Rzeszow and
its vicinity. Accessibility, usability and visual characteristics of the offers has
been taken into account.

The main material: Rzeszow as the capital of Podkarpackie Voivodeship
is an attractive and dynamic growing city. It covers the area of 116.37 km?and
has more than 180 thousand inhabitants. The city is situated on the river Wistok,
on the boarder of two physical geographic regions of Sandomierz Basin and
Carpathian Foothills. Owing to its convenient location in terms of transport links
(A4 motorway, Rzeszow-Jasionka airport), the development of the aviation,
electronics, pharmaceuticals and information technology industries, there can be
observed in the city a constant flow of tourists practicing different forms of
tourism such as business, conference, culture or spa and wellness tourism.

There is a noticeable development of accommodation, and especially of
*** and **** -stared hotels which provide an extensive range of services,
including services improving physical health and mental well-being and
rehabilitation and relaxation services.

Based on the analysis of web pages and information materials, it has been
determined that in 2014 there werel2 facilities offering spa and wellness
services in Rzeszow and its vicinity. These are mainly spa hotel and day spa
type of facilities, including, for example, Blue Daimond Active Spa 4*Hotel (in
Nowa Wies), Odeon Hotel & Spa (in Boguchwata), Splendor Hotel & Spa (in
Siedliska), «Nowy Dwor»Wellness & Spa Hotel (in Swilcza and Zaczernie),
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Antyczny Dwor Hotel (in Rudna Mata), Gran Via Senator Hotel (in Olchowa)
and Prezydencki 4*Hotel, Park Hotel &Wellness 3*, Dr Irena Eris Institute,
Adelle Day Spa and «Twoj Styl» Health & Beauty Institute (in Rzeszow).
Evaluation of the websites' content was carried out on the basis of the
official web pages of 11 facilities offering spa and wellness facilities in Rzeszow
and its vicinity (Tab 1).
Table 1
The list of URLSs of the surveyed websites of spa and wellness facilities in
Rzeszow and its vicinity

No | Name of the facility Location URL address Page Rank
1 | Prezydencki Hotel Rzeszow http://www.hoteleprezydenckie.pl/ 4
2 | Park Hotel & Wellness Rzeszow http://www.phrz.pl/ 2
3 | Dr Irena Eris Institute Rzeszow http://instytuty.drirenaeris.com 0
4 | Adelle Day Spa Rzeszow http://www.adelle.com.pl/ 2
5 | "Twoj Styl" Health & Rzeszow http://instytuttwojstyl.pl/ 0
Beauty Institute

6 | Blue Diamond Active Spa | Nowa Wies | http://www.bluediamond-hotel.pl 0
Hotel

7 | Splendor Spa Hotel Siedliska http://spahotelsplendor.pl/ 3

8 | “Nowy Dwér” Wellness & | Swilcza/Zac | http://www.hotelnowydwor.pl/ 4
Spa Hotel zernie

9 | Antyczny Dwor Hotel Rudna Mata | http://www.antycznydwor.pl 3

10 | Gran Via Senator Hotel Olchowa http://www.hotel-senator.pl/ 3
11 | Odeon Hotel SPA Boguchwala | http://hotelodeon.eu 2

Source: own work based on the web pages http://pozycjoneria.com/page-rank#,

In the assessment of the selected web pages there have been employed
several factors like functionality, accessibility and graphic design.

The first criterion was the PageRank parameter used by Google search
engine. Taking this index for the sole criterion deciding about the quality of the
page is not correct but it can be treated as one of the features that affect
accessibility. It is assumed that the higher the index, the easier it is to find a
given page on the Internet. [7]. Among all the surveyed facilities, the highest
PageRank index of 4 points was attributed to the following facilities:
Prezydencki Hotel, and “Nowy Dwor” Wellness & Spa Hotel. The lowest index
referred to day spa facilities such as Twoj Styl Health & Beauty Institute, Dr
Irena Eris Institute and Blue Diamond Active Spa Hotel (tab. 1).

A display of the information on the facility and its offer in foreign
languages was yet another criterion of assessment. The research has proved that
only 5 (45%) out of 11 surveyed facilities displayed some information in a
foreign language (graph 1).

The languages most frequently used were English and German. Only 2
facilities (Park Hotel&Wellness and Blue Diamond Active Spa Hotel)
additionally displayed some information in Russian, Italian and Ukrainian.

The analysis of the accessibility factor has taken into account the
availability of on-line booking form. This service has been offered by as many
as 8 (72.2%) facilities (graph 2). Day spa facilities (like Dr Irena Eris Institute,
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Twoj Styl Health & Beauty Institute) have made it possible for the clients to
book a chosen treatment for a given day an hour and in case of hotels - to book a
room, a stay package or a selected treatment.

RYES
mYES

Graph 1. Information about a facility in a Graph 2. An on-line booking form
foreign language

Nowadays it is social networks like Facebook, Twitter, nk.pl. which are
indispensable for acquiring information and for communication. Their high
importance has been frequently confirmed by research. Among all the facilities
only 2 have not provided for the links to any social networks (graph 3). The
other 9 facilities (81.8%) have displayed links to Facebook where clients can
keep themselves informed on offers, promotions, comments and views.

A similar role in tracking any changes in the facility's activities can be
attributed to a Newsletter. Having logged into an adequate account and entered
the e-mail address clients receive information on new offers and promotions on
a regular basis. It is frequent for the Newsletter users to receive extra discounts
for services offered by facilities. As few as 4 surveyed facilities provided for this
form of contact with the client (36.4%) (graph 4).

BYES

Graph 3. Available links to social networks Graph 4. Available newsletter option

The last criterion was the assessment of visual effects. When evaluating
the content, colours and graphics have been taken into consideration. All the
web pages of the surveyed facilities have been ranked high. Colours, layout,
transparent content, all made references to the character of a given venue and
facility. The web pages have been enriched with photo galleries, 2 of them
offered a virtual tour round the facility. None of the websites displayed a
melodic line (sound). Apart from the analysis of the selected facilities the survey
covered web portals on spa and wellness facilities and services.
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Among a dozen of websites on these issues the following have been

selected:

life.

www.spa-info.pl — the information on this site can be divided according to
different sections like: day spa, spa diet, home spa, cosmetics spa, fairs and
training sessions. Besides, the site makes it possible to consult (ask a
guestion to) an experts cooperating with the portal and read the articles
related to spa and wellness,
www.polskie-spa.pl — the portal initiated by Comfortum company - the
publisher of the SPA hotels catalogue in Poland and by a booking company
and hotels in the group. It includes presentation of certified spa and wellness
hotels of the highest level. The company has additionally launched a portal
on spa lounges. The above portals do not list the facilities from Rzeszow and
its vicinity.
www.hotels-spa.pl — the portal launched in 2006, presents the offer of more
than 100 spa and wellness facilities. There listed facilities can be searched
by various criteria such as spa packages, spa promotions, spa treatments and
by location. Among the surveyed facilities from Rzeszow and its vicinity
only the Splendor Spa Hotel in Siedliska has been listed and information
about it displayed.
www.wyspazdrowia.pl — the portal gives option to search for a facility
according to highly varied selection criteria like recommended offers,
packages, hotels, and according to location in selected regions of Poland.
The information is additionally supplemented by thematic articles on spa
and wellness from all over the world and there's a possibility to make a gift
voucher. The portal displays information on more than 180 facilities, among
which there can be found the offer of: Blue Diamond Active Spa Hotel,
Splendor SPA, Nowy Dwor Wellness and Spa.
www.spainspirations.pl — is both a portal and a magazine on beauty and spa
issues. It provides professional expertise in the area of creating and
specializing in this market segment. The site focuses on the exchange of
information on beauty, spa, wellness and aesthetic medicine lounges or hotel
industry.
www.uzdrowisko-spa.pl — the portal on health tourism-related matters. It
provides for the search of spa and sanatorium facilities operating throughout
Poland. Every facility has been described there and its offer of spa and
wellness services, cosmetology, gastronomy and contact details have been
displayed. The portal provides information on 4 facilities from Rzeszow and
its vicinity: Splendor SPA, “Nowy Dwor” Wellness & Spa Hotel in Swilcza,
Nowy Dwor Hotel in Zaczernie and Dr Irena Eris Day Spa Lounge.
Conclusions: Development of the Internet has changed many aspects of
Institutions regularly use this source of information in different ways to

promote and sell their services. Nowadays, not only is it important to run a
website but also to update it and promote it on thematic sites and search engine.
One of sectors that make use of the Internet is tourism, including spa and
wellness tourism. The analyses show that the web pages of the selected facilities
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are managed professionally using modern technology solutions. One of the
analysed parameters affecting the accessibility was the PageRank index. The
highest PR4 index was recorded for two facilities, whereas three facilities had a
PRO index. More than 50% facilities displayed information in foreign languages
(mostly in English and German) and 72.2% provided for the option of on-line
booking form. Social networks play an important role in the process of
communication. More than 80% of facilities had links to Facebook. A relatively
small number of facilities (36.4%) allows its clients to use a Newsletter. Web
portal on spa and wellness services offer a wide range of information concerning
this form of activity. They provide for the facilities' description and offer, for
advice, consultation with experts and thematic articles. Possible booking of stay
packages or treatments is also of significant importance. Regrettably, however,
after the survey of the sites' content it appeared that the offer of facilities from
Rzeszow and its vicinity is rather poor. Search engines most often provide the
information about Splendor SPA, «Nowy Dwor» Wellness & Spa Hotel in
Swilcza and Zaczernie, and Blue Diamond Hotel Active Spa. A low level of
activity of some facilities may be explained by necessary charges for access to

the portal services.
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