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ABSTRACT

The article studies the phenomenon of the popularity of the South Korean dystopian series
“Squid Game”, which was released on September 17, 2021 on the streaming service “Netflix”
and became its biggest success, as well as a global cultural sensation by the number of views in
at least 90 different countries. Many world media outlets reacted to this success with the articles
not only of a news nature, but also with their own hypotheses regarding its causes.

Therefore, the objective of the article is to investigate the reasons for the popularity of the TV
series “Squid Game” based on reception of the world’s leading English-language media.

Thus, the object of this study was the reports about the series “Squid Game” in “BBC News”,
“BuzzFeed News”, “CNN”, “Financial Times”, “Forbes”, “London Review of books”, “NBC
News”, “The New Yorker”, “The Guardian”, “The New York Times”, “The Wall Street
Journal”, “The Washington Post”, “Time”, “New York Post”, as well as “Digital Trends”,
“Impacter”, “The Sun”, “The Straits Times”, “Vox”, “USA Today”, “Vulture”, etc. The subject
is their meaning palette.

It was found that the global interest in the Korean cultural product was listed among the reasons
for the popularity of “Squid Game” in the media; advertising in social networks from the users
based on the principle of “word of mouth”; the genre “competition for survival”; the topic
“economic inequality”, known to the most consumers; the heroes are selected from the different
strata of population, which promotes empathy.
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In turn, we believe that the popularity of the series “Squid Game” is due to its relevance,
namely: reflection of the modern viewer’s fears about the lack of money and debts, aggravation
of conspiracy theories with the emergence of coronavirus pandemic and the markers of fairy
tales familiar from childhood, which represent the same plots similar as in the series.

Developing the citation by one of the journalists that the unexpected brutality of the show
contributes to catharsis, we believe that, indeed, the series operates according to the scheme of
the ancient Greek theater, where the main function of watching the heroes of drama was to clear
oneself of one’s fears and problems.

KEYWORDS: “Squid Game”; TV series; game; “Netflix” phenomenon; economic inequality;
media outlet; competition for survival; Korean culture.
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Penenuist cepiany «I'pa B kajabmapa» y CBiTOBHX Mejia:
INPUINHHA HOHyHﬂpHOCTi
Ennina /Imumpiena IMuxoecvka, Kuiscokuii nayionanvnui ynieepcumem imeni Tapaca Illes-

yenka, HaeuanvbHo-HAYKOBUL THCMUMYM JHCYPHATICMUKU, OOKmMOp ¢hinoa. Hayk, npogecop,
https://orcid.org/0000-0002-2524-9991

Pe3rome

VY crarTi po3mIsiHYyTO (PEHOMEH MOIYJISIPHOCTI MiBJACHHOKOPEHCHKOI0 aHTHYTOIMIYHOTO cepiaity
«[pa B xambMapa» («Squid Gamey), sikuii Buiiios 17 Bepecus 2021 p. Ha CTPUMIHIOBOMY cep-
Bici Netflix i ctaB #oro HalOIBIIMM YCIiXOM, & TAKOK TJI00ATBFHO0 KYJIBTYPHOIO CEHCAITIEIO 3a
KIJIBKICTIO TIeperyisiAiB y npuHaiiMHi 90 pisHHX KpaiHax. barato cBiTOBMX MenmiaBHIaHB Bimpea-
TyBajJM Ha IeH YCIiX CTaTTSAMHU HE JIHMIIE HOBHHHOTO XapakTepy, a i BIACHUMH TilTOTE3aMHU
1100 WOT0 MpUYMH.

ToMy MeTa cTaTTi MoJIsirae y JOCHiIPKEHHI MPUYNH MONYJSIPHOCTI cepiary «I'pa B KambMapay Ha
OCHOBI PO3TJISITY pelentlii MpoBigHUX aHTIoMOBHIX 3MI cBiTy.

Takum unHOM, 00’€KTOM wLi€l PO3BIAKK cTaiu HoBigomiieHHs npo «['py B xaibmapa» B «BBC
News», «BuzzFeed News», «<CNN», «Financial Times», «Forbes», «London Review of books»,
«NBC News», «The New Yorker», «The Guardian», «The New York Times», «The Wall Street
Journal», «The Washington Post», «Time», «New York Post», a Ttakox «Digital Trendsy,
«Ilmpakter», «The Sun», «The Straits Times», «Vox», «USA Today», «Vulture» tormo. Ipex-
METOM — iX 3HaYeHHEBA NATITPA.

Byno 3’scoBano, mo y 3MI cepen mpwunH momyispHOCcTi «Squid Gamey» mepepaxoBYEThCS
CBITOBE 3aIliKaBJICHHS KOPEHCHKUM KYJIbTYPHUM IPOTYKTOM; peKaMa y coIMeperkax BiJl KOpH-
cTyBadiB 3a npuHIHIoM «word of mouthy; skaHp «3MaraHHs Ha BIDKUBAaHHS»; TeMa «EKOHOMIU-
HOT HEpPIBHOCTI», BiJloMa OUTBIIOCTI CIOKKMBAYiB; Tepoi migiOpaHi 3 pi3HUX BEPCTB HACEJICHHS,
10 CIIPHSIE EMIIATIl;

V ¢BoI0 Yepry MokKHa BBaXKATH, 0 CBOEIO TomyJisipHicTIO «Squid Gamey 3aBIsdye CBOIH akTy-
JIBHOCTI, a caMe: BiJOOpa’keHHIO MMOOOIOBaHb CY4acHOIo IIIsfjaya I0J0 HecTadi rpomied Ta
0opriB, 3aroCTPEHHIO KOHCIIPOJIOTIYHUX TEOPiH 3 MOSBOIO MaHJeMii KOpOHaBipycy Ta 3HaHo-
MUMH 3 JJUTHHCTBA MapKepamu Ka3oK, 1[0 TPAHCIIIOIOTH MOIOHI CFOXKETH, K y Cepiai.
Po3BuBatouM 3rajiky 0JJHOTO 3 XXYPHAJIICTIB IIPO Te, [0 HEOYiKYBaHa >KOPCTOKICTH IOy CIIPHSE
KaTapcucy, BBAXKAEMO, 110 CIIPaBJi, cepiall i€ 3a CXeMOI0 JAaBHbOTPELLKOTO TeaTpy, Jie TOJIOB-
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HOIO (DYHKINE€I0 CIIOCTEPEKECHHS 3a TePOSMH JpaMu OyJI0o OYMINEHHS BiJ BIACHHX CTpaxiB Ta
mpooJieM.

Kurouosi caoBa: «Squid Gamey; cepiam;, rpa; ¢peHomeHn «Netflix»; ekoHOMIYHA HEPIBHICTB;
Mejlia BU/IaHHS; 3MaraHHs Ha BIDKMBaHHSI;, KOPEHChKa KyJIbTypa.

1. Beryn

Mangemis COVID-19 npusena 10 nepepo3noiay 30H BILIMBY, 3MiHH IIIHHICHUX MapaJnirM
Ta, BIATIOBIIHO, 3BePHEHHS ayIUTOPIi A0 TeM, IO BiJI3epKATIOIOTH 11 MOTpeOu i moOOrOBaHHS.
V winiit HU3MI MOAIHM, CIPUYMHEHUX KOPOHABIPYCOM, CIIifl BiI3HAYUTH 3pOCTAHHS TIOIMYJIIPHOCTI
Jeskux OpeHmiB, mo 10 2020 p. oumre Habupaiu TeMIT abo B3araji He BXOJHWIU B COTHIO «Best
Global Brands» (3a Bepcieto Interbrand), sik-ot: Instagram, Tesla, YouTube ta Zoom. bpergom,
mo 3 «Top growing brands» i 66-ro micus B «Best Global Brands 2018» moTtpanus Ha 41-e
Micte y 2020 p. ta Ha 36-¢ — y 2021, ctaB Netflix. ¥ 2022 p. Netflix orpuman 105 HomiHarii i
npemito «Emmy» 3apasiku TakuM xitam, sk «Squid Game», «Stranger Things», «Ozarky, 3a-
iimaroun apyre micne micis HBO 3a KigbkicTio HOMiHAL{# cepel ycix Mepesk Ta cTpuMepis’.

AMEepHUKaHCHKHUI CTPUMIHTOBHH CEPBIC 3a NEPEIUIaToO0 BXXE HE OAMH PiK BUITYCKAa€ BIIACHI
¢uIbMH | cepiaiv 3 BUCOKMM PEUTHHIOM Y Tisiiaubkoi ayauropii. IIpore crpaBXHBOIO CBIiTO-
Boto ceHcarieo Netflix craB niBgeHHoKopelchkuid cepian «Squid Game» (17 Bepecus 2021 p.,
Netflix), mo #HabpaB Oimpmre 111 MIH. meperisaaiB Mo BCAOMY CBITOBi 3a CIMHAIIISTH IHIB 3
MOMEHTY peni3y. Ilicims goro OLTBLIICT MPOBIAHUX CBITOBHX BHIAHB HAIHCANH IIPO Horo ¢e-
HOMEH, NOMYJISPU3YIOYN TAKUM YHHOM Cepiall Ul THX, XTO HaBiThb HE YSBISAB IPO Horo icHy-
BaHHS Ta He 30UpaBcs HOro TUBUTHCH.

Ha Bigminy Bix Kopei Ta inmmx azilicekux kpain, y CIIIA mioy Hislk 0COOIHUBO HE peKIamy-
BaJIOCs, KpiM Tpeiiepa, aganToBaHOIO IS aMEpUKAaHCBbKOI ayautopii. Bimomum BoHO crtaio
3aB/SIKM TaK 3BAaHOMY «OpraHiYHOMY (aHJIOMY», KOJH MEpeIUIaTHUKHM «HAIUCaIM Tpo 1e Y
Twitter 1 B TikTok. Bigomicts Bupocia 3a paxyHOK «capadhaHHOTO pajiio», — TOBOPUTH T'OJIOBA
riobanbHoro Tenebauenns Netflix bena Bamxapis®.

Cepian oxpasy craB HONYJISPHUM, KOPUCTYIOUKCH IOIUTOM Y PI3HUX IpYIl HAaceleHHs Ta
UIBOBOI ayAMTOpPii, — MPUXHUIBHHUKIB Ta MPOTHBHHKIB. BUNBIIICTE CBITOBHUX OHJIaHH-BHIAHb
BIATYKHYJIaCsl YMCICHHUMH MyOJIiKalisMU 11010 BUXOJY cepiaily, Horo HEeHMOBIPHO HIBHIKOTO
ycHixy, AemudpyBaHHsS CMHUCIIB, 3aKIaACHUX y HBOMY, a TaKOX NPUIYLIEHb MIONO0 NPUYUH
morryisipHOCTi «Squid Gamey.

Hawmu Oyno mpoBemeHo nocimikeHHs KoHTeHTy Takux 3MI. B aHami3i Mu opieHTyBanucs Ha
pizHi peﬁTHHrI/I3 HaHaBTOPUTETHIIINX TOMYJSIPHUX aHTJIOMOBHUX CBITOBHX BHJIaHb, & TAKOX Ha
BUJIAHHSA, sIKi oGroBoproBany HapatuBu «I'pu B KanbMmapa». Cepen nux Buganb «Al Jazeerax,
«BBC News», «BuzzFeed News», «CNN», «Financial Times», «Forbes», «London Review of
books», «<NBC News», «The New Yorker», «The Guardian», «The New York Times», «The

! Buchanan, D. (2022, September 12). 26 Emmys for Netflix: 11 shows win including ‘Squid Game,’
‘Stranger Things,” ‘Ozark’... Goldderby. https://www.goldderby.com/article/2022/netflix-won-awards-
2022-emmys/.

2 Adalian, J. (2021, Sept 30). Planet Squid Game. Vulture. https://www.vulture.com/article/planet-squid-
game-netflix-biggest-show.html.

% https://prowly.com/magazine/top-media-outlets/, https://www.investopedia.com/stock-
analysis/021815/worlds-top-ten-news-companies-nws-gci-trco-nyt.aspx, https://www.4imn.com/top200/.
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Wall Street Journal», «The Washington Post», «Time», «New York Post», a Takox «Digital
Trends», «Impakter», «The Sun», «The Straits Times», «Vox», «<USA Today», «\Vulture» tormro.

2. TeopeTuuHe MiArPyHTS

Kpim Benmkoi KiIbKOCTI cTaTell y HOBHHHHMX Megia, «I'pa B kaibMmapa» CIPOBOKyBasla He
MEHIINH 1HTEpeC y JOCHIIHUIBKOMY KOJIi: 3e0LIBIIOro y KyJbTypoJIoTiyHill cdepi, aje Takox
y MapKeTHHIYy, couionorii, KOMYHIKaliiHMX cTyxmisx Tomo. Tak, Jymme y KypHaii
«Communication, Culture and Critique» y 2022 p. Buiiio 6ijist A€CITH PO3BiIOK, MPUCBIYCHUX
cepiany. Jocmiguuns O. @enopeHKo po3MIsHYyIa pONib CTEPECOTUIMHUX iHO3eMIB y «I'pi B Ka-
JbMapay, pO3MiIpKOBYIOYH HaJ IUTAHHAM OJHOYACHOI KPHTHKH Ta BiITBOPEHHS PacHUCTCHKOL
HOJMITUKH B 1m0y [1]. @akTuuHO TOro K morisay porpumyrorses Haykosmi . C. JQyan ta C. JL
SIHT, CTBEpIDKYIOYH, IO LIOY 3aKIHMKAaE IISNadiB MOTOAUTUCS 3 THMH CaMHMHU PEIpEeCHBHUMH
COIL[laIbHO-€KOHOMIYHUMH CTPYKTypaMmu, ski 3maBanocs 0, kpurtukye [2]. K. kiHcyk Ta
0. MinBy mociimpKyBaid T00ajibHy IMOJITEKOHOMI0 romocomiansHocTi B «Squid Game» 3
TpaHCHaLioHANBHOI (emiHicTchkoi Toukn 30py [3]. K. Xonr ta X. SHr po3risnanu KOMyHika-
Hiiiny crpaterito «['pu B kanbmapa» sIK Ty, IO Ma€ IE€BHE €TaJIOHHE 3HAYEHHS ISl BUITYCKY
KiHO- Ta TeseBi3iiHUX TBOPIB [4].

I'pyna HayKoBLIB BHKOpHCTaJIa aKCIONOTTYHUN MiJXiJ JUIS PO3yMiHHS HasBHOCTI COILiajib-
HHUX Tpo0JIeM cepell MOKOJIHHS Z, 3aBAsSKH YoMy OyJi0 3’sICOBaHO, III0 BOHU CHOYaTKy HE YCBi-
JIOMJIIOBJTH COLIIaIbHUX IPOOJIeM, sIKi MICTAThCS B cepiaii. OHaK Micis MEBHUX CTUMYJISITOPIiB
3MOIJIM BU3HAYUTH comianbHi npobiemu y «Squid Gamey [5]. V crarri «The Squid Game and
Media Criticism in Japan» (2022) posrisiaascst auckypce simoucbkux 3MI mpo «Squid Game»,
30CepePKeHNH Ha KPUTHI 3arajbHOI TiOpuausarii ApaMu MK YHIBepCaJIBHICTIO TII00aTBHIX
mpo0JIeM HEePIBHOCTI Ta MUTAHHSIMH PETiOHATHHOCTI, & TAKOX THIOBHMH TEMaMH KOPEHCHKHX
comianpHux apaMm [6]. OcobnuBuii iHTEpeC A HAC MPEACTABIAEC CTATTA, B SIKil JOCIIIHKEHO
POJIb CcolliaTbHUX MEPEXK B momyispu3alii «'pu B kaabMmapay, OCKITbKA BOHH MTPOAHATI3yBaIH
CTPYKTYpPY COLIAIBHUX MEPEX, TUHAMIKY Ta XapaKTePUCTUKH 1H(IyeHCepiB, SIKi EpEeTBOPUIIN
CX1IHOA31HChKY aHTHYTOIIYHY JipaMmy B HONYJISPHY INI00aibHy HU(POBY KyJIbTypHY CEHCAIiIo
[71.

3. MeToau AOCTiKeHHS

OOpaHHsT KoHMeHmM-aHani3y IK OCHOBHOTO JOCTITHUIIEKOTO METOy JaJI0 3MOTY TIpOaHaTi-
3yBaTH 3MICT Pi3HUX aHTJIOMOBHHX MeiaBHIaHb, CTATTi B KUX OyJIH MPHUCBSYEHI MiBICHHOKO-
peiicbkoMy cepianoBi «I'pa B kKagpMapay. 3a TOTIOMOTOI0 aHAIMUYHO20 Ni0X00y PO3TITHYTO BCi
MOJKJIMBI CKJIQJIHUKH Ta €JIEMEHTH MOMYJIAPHOCTI IOy, a peyenmugnuti nioxio TOTIOMIT IOCIi-
JUTH TIPOLIEC CIPUIHSTTS cepially IigmadaMy Ta 3’sCyBaTH MPUYHH YCIIXy y TJIAJadiB i CBITO-
BHX Mejia.

4. PesynbTaTu T2 00TOBOPEHHS

Jep’stucepiitna npama «I'pa B KaiibMapa» po3IoBijae npo rpymny ¢piHaHCOBO HeOlaromnoiy-
YHUX JIIOZCH, SKUX 3alpOCHIN B3ATH y4acTh y 3aMaCKOBaHHX I AWUTSIYI iIrpH CMEPTEIbHUX
3MaraHHsAX Ha BOKUBAHHS 1 TOOOPOTHCS 3a TOJOBHMN Tpu3 — 45,6 MinbspaiB BoH. Llel croxker
HACTLIBKH 3aXOIMB TISAAadiB, O CTAHOM Ha TpaBeHb 2022 p., 32 maHUMU «Statistay, miBIEHHO-
kopeiicbke «Squid Game» € HAWMIOMYJSPHIIIAM HeaHrJoMOBHUM Tenemoy Ha Netflix 3a Bci
4acu.

Cam Netflix Ha3BaB «I'py B KaJibMapay HAUTIOMYJISPHIIIAM IIOY 32 BCIO i1CTOPIifO, Bi3HAYH-
BIIN CTPHOOK yKcia KopuctysadiB. Kpim Toro, 3a JaHUMM KOMIIaHii, KiJbKICTh TJSIadiB, sKi
JUMBILITECS 1yOsboBaHi Bepceii moy Netflix, 30ibinmiacst BABiul B MOPIBHSIHHI 3 MUHYJIMM pO-
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xom*. Komu ITipca Benmxkepa, mporocepa apam #a BBC, criurany Ha npeseHTalii HOBOT JiHiii-
KM JpaM, SKi IPOrpaMH 3 MEPEryITHyTOTO HAM 3MYCHIIN HOTO TTOXKaIKyBaTH, III0 BOHU 3p0O0JeH]
He Horo Kopmopari€ro, Toi Ha3BaB «Squid Gamey: «S mpocTo moaymas, o Iie He CX0XKe Ha Te,
1110 51 GAYHB paHilie, s 3HAMIIOB [[¢ HABIMBOBIDKY YaPiBHIM» .

CaiTOBa ayauTopis Bim3HaumiIa ¥ akTopiB apamu. Tak, Ha IepeMOHil BpydeHHs «Emmy»
2022 JIi Yxon Yxe oTprMaB Haropoay sk roJIOBHHI aKTOp IpamMaTHuHoro cepiaiy. Hatomicts
BHKOHABHIIS TOJIOBHOI JKiHOUOI pout, y Munysnomy Mozens Yon Xo Mow, 3°sBuiacs Ha o6Ka-
JUHII KypHATy «Voguey (motmii, 2022), a nepen uuMm y ymctonani 2021 — Ha oOKmaauHI
Kopelcbkoro «Vogue».

Micnsa Buxony Ha Netflix «Squid Game» craB riobGanbHUM sBHIIEM 1 (PEHOMEHOM NON-
KyJbTYPH, BIUIMBAIOYM HA MOJY Ta CTAal0OUYM YaCTHHOIO MAPKETHHTOBHX KOMYHIKaIlii OpeHIiB.
ITonax Te, BignosimgHO 10 3as1BU «Bloombergy, «Squid Game» BUKJIMKAaB CTPHOOK KypCy aKIlii
KOPEWChKUX KOMITaHil, OB’ I3aHUX 13 BUPOOHHUIITBOM Ta aucTpuOytiero ¢pinpmy: Bucket Studio
migasmacs za 70% 3a Tpu aui; Showbox Bupic Ha 50%°. Sk i GimbIICTS MOMYIAPHAUX cepiais,
«Squid Game» cTaB (peHOMEHOM TOMN-KYJIbTYPH, TIOPOHKYIOUN MEMHU, BIpYCHIi BiJieo, KOCIUICH, a
OLTBITICTH OPEHMIB BKIIOYMIM CHMBOJIHM Ta 00pa3y 3 IOy O CBOIX pEKIaMHHUX Ta MapKETHHIO-
BUX KaMIaHii.

Bopnouac, nosiBa cepiany cynpoBOJDKYBajIacsi YACEIbHUMH CKaHAAIaMH, OUIBIIICTD 3 SIKMX
BUCBITIIIOBaB OpuraHcbkuii Tabnoin «The Sun» (6mau3pko 30 HOBMHHHX craTed npo «Squid
Game» 3a nepummii Micsalb BHXoay). BoHn crocyBaimcst 3BaHOro 00iny 3 KOCIUIEEM cepiainy
«'pn B kanbpMmapay, BiamroBaHoro mojeiunto Kpicei Teiren juist cBoix Apy3iB-MisbsipAepiB i
3acy/pKkeHoro ii (haHaTaMu 3a HEJIOPEYHICTh, OCKUIBKH repoi cepialy — e HYKACHHI JIFOJIH,
3MyIIEH]I TpaTH y LI0 Tpy 4epe3 ocodbucti mpodnemu. B iHmIiil crarTi Hmmiocs mpo redMepky
Jlinito Enmepi, sixka BTpatmia poboty, 00 depe3 oOpaHHil HEIO OAWHAALATE POKIB TOMY IICEBIO-
HiM KopucTyBada «Squid Game» KOMIaHii BiIMOBIISIOTECS 3 HEIO MPAIIOBATH, HATICBHO, Yepe3
JKOPCTOKICTh Ta HEOJTHO3HAYHICTD CIIPUIHSATTS OJHONMEHHOTO Cepiaiy.

BaxxnmuBoro mpo06yieMoro cTaB BILTUB IOy Ha AiTeH, 00 X04 QiIbM i po3paxoBaHUil Ha ayau-
topiro 16+, y CIIIA nmitu criepedanucs 3 6aTbKaMH, BiICTOIOIOYH TIPAaBO TUBUTHUCS Cepiall, ajpke
TaM BUKOPHUCTOBYIOThCS AUTs4i irpu. Y Benukiit bpuranii BBC News noBizoMisiii npo Taxy
npobiiemy: «Squid Game: aiti komiroroTs moy Netflix Ha IUTIYOMYy MalilaHUUKY, IOIEpe-
JUKAIOTH WIKOIH» . XapakTepHe [Uis AiTell iMiTyBaHHS MOGAYEHOr0 MPHU3BENIO A0 TOTO, IO yUHi
i Yac BiATBOPCHHS CICH Ta irop i3 cepialy HAHOCHIIM YIIKOKCHHS OJWH OJHOMY Ta cami
€001, SIK 1Ie CTanocs 3 BipyCHHM «COoTOBHM ueneHmkem» TiKToK #squidgame #honeycomb i3
MPUTOTYBAaHHS COJIOIKOTO TIEYMBA, MiCHIA 4oro bpuTaHchKa acolriamis OmiKiB CHTHaI3yBaJIa Ipo
crajiax JKaXJIMBHX OITIKiB y JiTeH, mpo mo 3BiTyBaB mpodecop Kaiisan Illokpomnaxi: «BikoBuit

4 Recognize this «Squid Game» voice? Behind Netflix’s global dubbing strategy (2021, Nov 13). The Wall
Street Journal. https://www.wsj.com/video/series/in-depth-features/recognize-this-squid-game-voice-
behind-netflixs-global-dubbing-strategy/A3475AA0-4F5B-4556-B9A4-9F7AC6E17B18.

% McPhee, Rod. (2021, Oct 13). BEEB'S SQUID MENU. Squid Game-inspired shows coming to BBC
after record-breaking success of Netflix horror series. The Wall Street Journal.
https://www.thesun.co.uk/tv/16403517/squid-game-inspired-shows-bbc/.

® Lee, Y. (2021, Sept 27). Top Netflix Hit ‘Squid Game” Sparks Korean Media Stock Surge. Bloomberg.
https://www.bloomberg.com/news/articles/2021-09-27/top-netflix-hit-squid-game-provides-spark-for-
korean-stocks?leadSource=uverify%20wall.

" Squid Game: Children copying Netflix show in playground, schools warn (2021, 15.10). BBC News
England. https://www.bbc.com/news/uk-england-58915851.
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Jliarma3oH TMaIi€HTiB, M0 HEeIIOAaBHO HAIINWIIINA, CTaHOBUTH Bix 11 mo 15 pokis. Jeskum i3 HUX
3HamoOmIacs mepecaaka H.IKipI/I»s.

Ouinroroun npuaatHicts «Squid Game» mis nepersany aiteMu, «Common Sense Media»
Jlajia TaKui BepAHKT: «baThbKy MOBUHHI 3HATH, 10 PiBeHb HacKIbCcTBa B «Squid Gamey Hampo-
9y BUCOKHH. [IepcoHakiB CHCTEMAaTHYHO KATYIOTh Ta BOMBAIOTh MAWCTPHU I'PU 3apajd CaJHCT-
CBKOTO 33/10BOJICHHs. Jopociii 3aifiMaloTbesi CEKCOM, 1 € 3arpo3d CEKCyaJIbHOrO HacHJIbCTBA!
JKIHOK XaIaroTh 3a BOJIOCCA Ta 0’10Th. TeMH, 0 CTOCYIOTHCS 3aJ0BOJICHHS Bijl a3apTHUX irop,
BHTpAIlIiB a60 MaxpaicTa, IepeGyBalOTh y LEHTpi yBaru»”,

Bucokuii piBeHb HACHIIBLCTBA B LIOY 3ayBakKijia OLIBLIICTh CBITOBUX BUIaHb. SIK BIAJIO BH-
cinoBuBcs pernoptep «The Sun» Pobept Mann: «llloy 3auapyBaiio TisiaqiB CBOIM aHTHYTOIIY-
HIM HacHIBCTBOM» . JKypHauicT mporo x BuganHs Axam Bepecdops 3a3HAUNB, 0 BIPOIOBK
MOKa3y cepiaiy IIsaadl KOMEHTYBAIHA HOTO K «KPHUBABHH Kax», M0 «ISIKUX TIAAA4YiB HYIUIO
BiJl KpUBaBUX CIICH», alle TPU IbOMY OCTaHHI BiA3HadaIn «MadCTepHi KiIihGhXEeHTepm» IpaMH.
TaKoX XBAIMIA MOpPAIbHI JAIEMH, IO BUHHKAIOTH MPOTATOM IOy . BimbIn petansHo 3aKima-
JeHui y moy xopop 3mamoBaiia Kenmi Jloynep i3 amepukaHChKOTo moieHHoro Buganas «USA
Today», 3ayBaxkytouu B «I'pi B KalbMapa» «BHYTPIIIHE, IEPBICHE, Bi YOTO HE MOYKHA BiJIBECTH
oueil, sSiIKke HATIOBHEHE KPOB’I0, JIe TAKOXK 1 TTTHOOKUM TICHXOJIOTIYHUM KAaXOM Ta XBHIIFOBAHHS-
M, Kopecnionnentka «The Guardian» Monika Tan npumyckae, o KpoB, HaCHIbCTBO U
XKaxu 'y (uIbMI 3a0€31euyroTh Tisiiauam (QIbMYy «3aXOIIMBHI KaTapchey» ™.

He 3amummiyck OCTOPOHB KPUTHKH cepiany W KOpeHChKi (PeMiHICTKH, 3BHHYBAaYylO4H
«Squid Gamey» y «0e3BiAMOBIATEHOMY 300paXKCHHI JKIHOK SIK 00’€KTiB HACHIIBCTBA, TiMEPCeK-
Cyali3awii Ta caMOIIOKEPTBI», PO MO MoBixoMuB pecype «Al Jazeera»™. TIpore wi 3BHHYBa-
YEeHHS BIIKHIA€E caM PEXICep cepiay, 3a3Ha4arouH, Mo HOro €AMHOI0 METOI0 OYIIO «IOKa3aTH,
110, HE3aJISKHO BiJ CTaTi, )KIHKM Ta YOJIOBIKM CXMJIBbHI IO BITYAWIYITHUX Al B €KCTPEMaIbHUX
cmyaui;{x»ls.

& Crowson, 1. (2021, Nov 1). HONEYCOMB HELL. Squid Game-inspired TikTok trend sees spike in
children suffering horrific burns. The Sun. https://www.thesun.co.uk/news/16604279/squid-game-tiktok-
trend-burns/.

® Common Sense Media. https://www.commonsensemedia.org/tv-reviews/squid-
game#:~:text=age%2016%2B-,16%2B,seeing%20this%20much%20graphic%20violence.

0 Mann, R. (2021, Oct 19). GAME, SET, MATCH. Squid Game’s original title leaked by Netflix boss —
and they admit it was a ‘big mistake’. The Wall Street Journal.
https://www.thesun.co.uk/tv/16468383/squid-game-original-title-netflix/

11 Beresford, A. (2021, Sep 29). SQUID’S IN Squid Game fans ‘can’t stop vomiting’ as gory horror bags
number one Netflix spot — here’s what all the fuss is about. The Sun.
https://www.thesun.co.uk/tv/16277437/squid-game-gory-horror-number-one-netflix-spot/.

12 | awler, K. (2021, Oct 1). 'Squid Game': Why everyone is obsessed with Netflix's brutal South Korean
horror series. USA TODAY. https://eu.usatoday.com/story/entertainment/tv/2021/10/01/squid-game-
review-why-people-obsessed-south-korean-horror-show/5946819001/.

1% Tan, M. (2021, Sep 30). Squid Game: the smash-hit South Korean horror is a perfect fit for our
dystopian mood. The Guardian. The Guardian. https://www.theguardian.com/tv-and-
radio/2021/oct/01/squid-game-the-smash-hit-south-korean-horror-is-a-perfect-fit-for-our-dystopian-mood.
14 Babe, A. (2021, Oct. 27). Why some Korean women are boycotting Squid Game. Aljazeera.
https://www.aljazeera.com/features/2021/10/27/why-some-korean-women-are-boycotting-squid-game.

15 Jefries, S. (2021, Oct. 26). Squid Game’s creator: I’m not that rich. It’s not like Netflix paid me a bonus.
The Guardian. https://www.theguardian.com/tv-and-radio/2021/oct/26/squid-games-creator-rich-netflix-
bonus-hwang-dong-hyuk.
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ITpomaranauctcrki 3MI IliBHiuHOT KOpei oxapakTepusyBanu «I'py B KaabMmapay K «3Bips-
9y», OCKUTBKH HOMYJISIpHE MIOy 300paxye MiBACHHOKOPEWCHKE CYCIIIbCTBO, /1€ «JIUIIIE TPOIIi
MAIOTh 3HAYCHHS» *.

Xoda Taki 3asBH HE BiJIMTOBIAAIOTH JIMCHOCTI, OJJTHAK 300pa)K€HHS KaIliTali3My Ta HasBHICTb
TEMH eKOHOMIYHOI HepiBHOCTI B «Squid Gamey Bim3Haunimu ¢aktuaHO BCi Bumanusa (IliBgenna
Kopes 3aiimae Huzi 11-e Mmicue B cBiTi 32 KoedinieHToM JKMHI — TOKa3HUKOM HEPIBHOCTI J10-
xoxiB). [lepeBakHO TOMY, IO 1€ CTOCYETHCS TaKOX 1 MpoOJieM TXHBOTO CYCHIJIBLCTBA, PO IO
rooputs Ho llon Kinr, cnenianict 3 Asii B Park Strategies, B inteps’to «New York Post»:
«’Squid Game” fae 3MOTry JIIO/IM B IHIIMX KpaiHax OayWTH B IIBACHHHUX KOPEHIIX JIOJCH i3
THMH CAMEMH [IPOGIEMAMH, 1O i B HEX» .

Lro * npuuuHy momyispHocTi HaBoauTh i Tom Hynan, aBrop crarti mpo «Squid Game» y
«Forbes», 3a3Ha49aroum, 110 paHilIe NOMyJIAPHUMH B ['0JUTiBYIi CTaBaimM iHO3EMHI peXXHCepH Ta
CIIEHAPUCTH, SIKi POOMIIM KOHTEHT, OPiEHTOBAHWM Ha MepcoHaxiB. HaromicTes Temep, micis yc-
mixy «Squid Gamey, roJITiBYIChKI KEPIBHUKH 3aCBOIOIOTEH YpOK: «I10BEpHITHCS 10 TOCKOHATIOC-
Ti, aJie MoeTHANTE 11 3 MOMYJISIPHUMH KAHPOBUMHU OIIOBIJAaHHSIMH, 1 BECh CBIT 3TypPTYETHCS Ha-
BKOJIO Lb0rox» ™. XKypramicr «The Wall Street Journal» Timoti Maprin BBaae, 110 IOy 3HAXO-
JUTh BIITYK Yy KOXKHOI JIFOAWHY Yepe3 IICUXOJIOTIUHI CTpax Ta Cy4aCHHH PUTM JKUTTS, IIPUTa-
MaHHi BciM: «Sl mymato, e moB’s3aHO 3 HEBPO3aMHM, HOYYTTSM, K€ € y 0aratbox Jioaeid 1o
BCHOMY CBITY Uepes IIypsdi IepEerotH, y SKHX MIL, 3a€Thes, GepeMo yaacTby .

Po3mipkoByroun Hajx nuTaHHAM «HoMy aMepukaHii Tak 3axomuieHi «['poio B KajgpMapay B
onuHoiiMenHii crarti ast CNN, Afipiens JloBe 3a3Hauae, 0 aMepUKaHIIM 3p03yMijla MOTHBa-
1isl y4acHHKIB cepiany nodatu rpy: «Y CIIIA mu mojHs rpaemMo B Hamly BiacHy Bepcito Squid
Game... U T0o 60poTHOa 3a OUTBIT BUCOKY 3apo0iTHY TUIATy, 32 JAaX HaJ rOJOBOIO UM HABITh 3a
0a30Bi mpaBa pOOITHHKIB, aMEpUKaAHIII TEX TPAIOTh Y TPy MOXJIMBOCTEH Ta ycmixy. I onoBHa
BiIMIHHICTB ¥ TOMy, IO JUTl YYaCHHUKIB IIOY JHOTh PABHJIA YCIixy HabaraTo sicHimi» 2. Bona
HABOJHTH JOCHTiKeHHS 32 2021 p., BIAMOBITHO 0 SIKOTO aMEpPUKaHIl OOTsDKEHI HeTIOTallleHuM
MeIMIHIM GoproM Ha 6m3bko $140 miapa,? depes 10 cepeIHbOCTATHCTHYHOMY aMEPHKAHIIIO
3po3yMini mpobjeMu KOpEeHIliB, 30KpeMa, iCTOopis 3 MaTip’i0 TOJOBHOTO Teposi, sKa HE MOXeE
JIO3BOJIUTH COO1 JIIKyBaTUCS Yyepe3 HEMOXKIIMBICTh OIUIATH JIIKAPHSHUX paxyHKiB. Takum yuHOM,
TOHHUTBA 32 MOXJIMBICTIO BUrpamry B «I'pi B KaJibMapa» ynoJi0HIOETbCS TOHUTBI 32 «aMepUKaH-
CBHKOIO MpI€I0Oy», Ha JYMKY aBTOPKH CTaTTi.

Tenesiziiinuii kputuk i3 «The Washington Post» [nxy KaHr Takox mosicHroe momyJssipHicTh
moy B CIIA tum, 1m0 cepian nepeiae «eKOHOMIUYHHN Big4aii», 3 SKMM, MOXKINBO, CHOTydYeHUM

18 yoon, D. (2021, Oct. 13). Netflix’s “Squid Game’ Is Slammed by Kim Jong Un’s Propagandists as
‘Beastly’. The Wall Street Journal. https://www.wsj.com/articles/netflixs-squid-game-is-slammed-by-kim-
jong-uns-propagandists-as-beastly-11634116531.

17 Kennedy, D. (2021, November 20). Inside South Korea’s real “‘Squid Game’ of debt, shame and social
pressure. The New York Post. https://nypost.com/2021/11/20/real-squid-game-of-south-korea-debt-shame-
social-pressure/.

18 Nunan, T. (2021, Dec. 27). 5 Reasons Why “Squid Game’ Is Hollywood’s Biggest Story Of The Year.
Forbes. https://www.forbes.com/sites/tomnunan/2021/12/27/5-reasons-why-squid-game-is-hollywoods-
biggest-story-of-the-year/?sh=1c0f873c1852.

® How 'Squid Game' Became a Megahit (2021, Oct. 12). The Wall Street Journal.
https://www.wsj.com/podcasts/the-journal/how-quid-game-became-a-megahit/acfd4e30-fd35-40a0-8124-
62d7affd9351.

20 |_owe, A. (2021, October 23). Why Americans are so obsessed with “Squid Game’. CNN.
https://edition.cnn.com/2021/10/23/opinions/squid-game-netflix-why-americans-are-obsessed-
lowe/index.html.

2L Kluender R, Mahoney N, Wong F, Yin W. (2021). Medical Debt in the US, 2009-

2020. JAMA. 326(3):250-256. doi:10.1001/jama.2021.8694.
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[ltaTam 1me moBeaeTbcs 6OpoTUCS cwiaMu [ oJiBymy, OCKIIBKH, 3TiHO 3 HEM[OJABHIM JTOCIi-
JoKeHHSM, y TontoBuHHU HaceieHHs CIIA BuHHKaIOTH Ipo0IeMH 3 OIUTATOI0 eKCTPEHUX BUTPAT Y
po3mipi 400 momapis. Ilpore, Ha mymxy I. Kanra, 1 mpoGiema HeZoCTaTHRO BHCBITIEHa Ha
aMepHKAHCHKOMY TelebaueH ] Ta B KiHOTHILyCTpii .

Penoprep Enamin AGnenbpMaxmya Tak 1 Ha3BaB cBoio crarTio B «BuzzFeed News» (5xoB-
TeHb, 2021): «’Squid Game” Works Because Capitalism Is A Global Scourge» («I'pa B kasipMa-
pa» Iii€, OCKIJIbKH KaliTalli3M — TJ00aJbHUi Ond»), BiI3HAYal04H, 10 IOy IIPUCBSIYEHO HEpiB-
HOCTI, PO3MOBi/Ia€ PO Biayai 01JHOCTI Ta aHANI3y€e KIacOBY TPUBOTY.

Cam TtBOpenpb cTpiukn XBaH Jlon Xek B iHTEPB’I0 BU3HAE, 110 Y IOy HamaraBcs IepeaaTH
MOBIOMJICHHSI TIPO CyYacHUH KamiTamism: «S chmpaBai BBaXkaio, IO 3arajbHUN TI00ATbHUN
E€KOHOMIYHHUI MOPSAIOK HEepiBHONPABHUI 1 mo Onm3pko 90% romeit BBaXKaroTh HOTO HECIpaBe-
mBEM»2. Ha #0ro IyMKy, el pO3pUB CTaB HAHOGLIBII OYCBHIHWM IIiX 9aC MAHACMIi, KOII
OimHIImI KpaiHW HE MOTJIM BaKIIMHYBAaTH CBOE HACEJICHH». 3BEPHEHHS CIICHAPUCTA JIO Ii€T TEMU
He Oyno BUMaAKOBUM. 3a ioro cimoBamw, ifest ctBopeHHs «Squid Game» BHUHHKIA y HHOTO B
2009 p. gepe3 ocobucTi (HiHAHCOBI TPYAHOIII, KOIH HOTO (idbMy HE Hamanu ¢GpiHAHCYBaHHS, a
MaTH 3BUTbHWIACS 3 poOOTH, Yepe3 M0 POJUHA BUMYIIIeHA Oyia OpaTh KpeaIuTH.

Buxonasuus pori Ce brox Yon Xo Von B inTeps’to «Time» BBaXae, 1O CBOEIO HOMyJISP-
HICTIO IIOY 3aBJSYY€ HE CTUIBKM BHCBITJICHHIO KalliTali3My, sSIK HOTro crieriudivHOMY 300pakeH-
HIO: «BOHO [II0Yy] HE KPUTHKYE KaIliTaji3M y MMOXMYypili MaHepi, a 1o/1a€ HOMY POJA3HMHKY 3 J0Te-
ITHUM BIJITIHKOM, Bi3yaJbHUMH e(peKTaMy Ta BCIM 1HIIHM» .

Taxoi * IyMKH DOTPUMY€EThCs ciIoBeHChKUH (inocod Cnasoit JKnkek, npore BiH OiIbII
KaTeTOPUYHUN y CBOIX KOMEHTapsX aMepHKaHChKOMY >XypHanmy «Jacobin» (Bim 28.10.2021)
moao HemoAaBHIX ¢inbMiB «I'pu B KambpMapay, «/ionm» ta «JhxeiiMmca bonma». Bin Gaunuth
MiCTYT B aHTUKAITATICTHYHAX (QlTbMaX, HA3UBA€ {X BEIHMKOIO iHAYCTPi€r0 (abIIMBOTO aHTH-
KaITiTani3sMy Ta aHTHICTeOIIMEHTY, SIKi i BHTISIOM BUCMIIOBAHHS HACOIOUKYIOTBCS LM,

ExoHoMiYHa HEPIBHICTH MMiJKPECITIOETHCS HABITh Y KOCTIOMaX T'epoiB, 0 METATLHO PO3TJIs-
HyTO y ctarti «When a Track Suit Embodies a Nation» y «The New York Timesy», ne J[xyon
[1in, npodecop au3zaitny onsary 3 YHiBepcuteTy IHaiaHH, TIyMadyuTh CIIOPTHBHI KOCTIOMH Iepo-
iB SIK 03HAKY COIIIAILHOI'O CTATyCy, MOB’sA3aHOr0 3 MOHATTSIM «backsu» («Oini pykm»). Bona
3a3Hayae, 10 B KOPEHCHKHUX JOpaMax JIeMOHCTpallis KOroch y TPEHYBILHOMY KOCTIOMI IOCe-
pexn poOo4oro AHS BUKOPUCTOBYETBCS ISl «IIEPCOHAXIB, SIKMX 3aTaBpyBaJIU SK HEBJAX, SKi HE
3100y1U (piHAHCOBOT HE3aJIC)KHOCTI Bijl CBOTO KATTSH .

Binbuiicte KpUTHKIB 30cepeuiIacs Ha )KaHpOBil OCHOBI «I'py B KaJlbMapay, IMiIKPECIIO0YN
JTABHIO iCTOPII0 3MaraHp Ha BIDKWBAHHS — BiJl IIIAiaTOPCHKUX OOiB IO peajiTi moy, — Ta MpoBo-
JITIH TTapaiedls i3 OibII paHHIMU QiTbMaMH IbOTO XKaHPY, TAKUMHU SK: «/Tioduna, wjo oidxcums»
(1987), «Battle Royale» (2000), «<Hunger Games» (2008), «Alice in Borderland» (2020). IIpo-
Te, sk 3ayBaxkma Kpictin Iepco 3 «Digital Trends», Mixk iMu QiTeMaMu € CyTTEBA Pi3HHULS:

22 Kang, I. (2021, October 8). Why does “‘Squid Game’ resonate so well in the U.S.? It may be its portrayal
of economic despair. The Washington Post. https://www.washingtonpost.com/arts-
entertainment/tv/2021/10/08/squid-game/.

28 Jefries, S. (2021, Oct. 26). Squid Game’s creator: 1’m not that rich. It’s not like Netflix paid me a bonus.
The Guardian. https://www.theguardian.com/tv-and-radio/2021/oct/26/squid-games-creator-rich-netflix-
bonus-hwang-dong-hyuk.

2 Moon, K. (2021, October 6). Squid Game’s Jung Ho-yeon on the Scene That Shook Her to Her
Core. Time. https://time.com/6104461/jung-ho-yeon-squid-game/.

% Slavoj Zizek on Squid Game, Dune, and James Bond. Jacobin. Retrieved from
https://www.youtube.com/watch?v=8KjFeY laKbo&ab_channel=Jacobin.

2% Kwun, A. (2021, Nov. 11). When a Track Suit Embodies a Nation. The New York Times.
https://www.nytimes.com/2021/11/11/style/squid-game-track-suits.html.
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HIXTO HE MpuUMyIIye TepoiB «['pu B KabMapa» OpaTu y4acTb y 3MaraHHi, BOHH «POOJSATH IIe 3
BITACHOT BOI»® .

IleBHo, Taki ycTaHOBKH MO>kHa mosicauTHu cioBamu FOH Cyk xiHa, mpamaTypra Ta mpodge-
copa cy4acHoi JiTeparypu B HamionansHOMy yHiBepcuteTi UyHrHam: «PaHime miBmeHHI Ko-
peiii Many KOJEKTUBHUM AyX CITIBTOBapMCTBa... Ane (iHaHcOBa Kpm3a B A3il HampuKiHII
1990-x mimipBaia MO3UTHBHY ICTOPIIO 3pOCTaHHS KpaiHM 1 «IpUMycuia BCiX OopoTucs 3a ce-
6e»?®, mo sickpaBo mokasano B «Squid Gamey, ¢ 3MaraHHs Ha BHKHBAHHS PyIHYE OyIb-SKHiA
iZleaJ1 KOJIEKTUBHOCTI, a «I'PaBlli B irpax Ha BIKUBaHHS, — Ha 1yMKy Jlxelin Emmiorr 3 «London
Review of books», — piBHi mime B ToMy, IO iCHYIOTb 33 PaxyHOK OMH OZHOro»>’. Bimbure
TOTO, OJIUH 13 akTopiB cepiary Bi Xa WkyH B eKckIIto3uBHOMY iHTepB’10 BunanHo «The Suny»
NOOOIOEThCS, 10 XKaXJIMBE BUTAJaHe 3MaraHHI MOXKE CTaTH peajbHICTIO! «SKIIo excTpemMansHa
KOHKYPEHIIisl Ta PO3PUB y PiBHI 10OpOOYTYy HAIIOTO CYCIiIBCTBA 30€PEKYTHCSA YU MOCHIIATHCS,
S IyMaro, [ie MO>Ke CTaTH PEANbHICTIO B TOW UM 1HIIHH crocion .

Bpanuit HeiMiHT cepiamy 3irpaB HE OCTaHHIO POJIb B HOTO MOMyJApHOCTI. BiamosimHo mo
«The Sun»®, criouarky moy mianysanu Hassati «Round Six», OCKIIBKH GOSUTHCS, 1[0 MiKHA-
pOJIHA ayAMTOPis HE 3pO3yMi€ BiJICHIIKH JO TUTAYOI TpH, Bigomoi iume B Kopei. IIpore pexu-
cep XBaH [loH XbOK HAMOJIr Ha OPUTIHATBHIN HA3Bi, MOSICHIOKOYH 1€ TUM, III0 BOHA BiJ0Opakae
CYTh cepialy Ta HOro CMMBOJII3M, MarO4YM IMOXOJPKEHHS 3 TUTHHCTBA pexucepa: «Lle Oyina oxna
3 HailOIbII (i3WYHUX irop, a TaKOX OJHA 3 MOIX yIoOJeHuX. Sl BigdyBaB, IO IS rpa MOXe
CTaTH CHUMBOJIIYHOIO JMTSIUOIO TPOIO, SIKa MOIJIa O MPE3EHTYBATH TE€ CYCIIUILCTBO, B SIKOMY MU
KHBEMO CHOTOIHI» 2,

Kim Ceonr-kon, npogecop anriuiiickkoi MoBu CeyJIbCHbKOTO HalliOHAILHOTO YHIBEPCUTETY,
BBa)KA€ BUKOPHUCTAHHS JUTAYMX Irop BIAJOI MeTapopoI0 IOPOCIOro SKUTTS, PO LIO MULIE Yy
crarti «Our society reflected in Squid Game: Korea Heraldy» st «The Straits Times»: «JIuTstui
irp MaKCHMaJbHO CHMBOJIYHI, OCKIIBKH BOHH JAIOTh 3MOTY 3pO3YMITH, IO OOpOThOa HEe Ha
JKHTTS, 2 HA CMEPTh TIOUMHAETHCS 11 B THTHHCTBI .

Mo>kITUBO, OUTBIIT BUUEPITHO MPUYHHM 3aXBaTy (iIBMOM Y CBITi Ha3BaB XypHaIicT [ BiuM
Mamdopn 3 «The Guardian», a came: 1e iHTPUTYIOYa Ha3Ba, NIOKYIOUHH PiBEHb KPOBi, HasB-
HICTB CYOTHTpIB (CHpHs€ JOCTYIHOCTi, & TOMY H BIJIOMOCTI y CBiTi), TaKk 3BaHHH «(aKTop
Netflix» i cipasai 1o0Ope 3pobieHe Moy («CTHIBHO BiI3HATE, EKOHOMHO PO3Ka3aHe, 3 MOXBaJb-

2" persaud, C. (2021, October 5). Why Squid Game is the most brilliantly subversive series since Black
Mirror. Digital Trends. https://www.digitaltrends.com/movies/squid-game-black-mirror-comparison/.

8 Young, J. (2021, Oct. 6). Behind the Global Appeal of ‘Squid Game,” a Country’s Economic Unease.
The New York Times. https://www.nytimes.com/2021/10/06/business/economy/squid-game-netflix-
inequality.html.

2 Elliott, J. (2021, October 22). Red Light, Green Light. London Review of books.
https://www.Irb.co.uk/blog/2021/october/red-light-green-light?fbclid=IwARO_Qx-
gBeMIvyM8HLWpm20gy2qtoxfQwCyIFyXud4O3EvuwU00n-vJ_lwY.

% Halls, A. (2021, Oct 7). NO SQUIDDING Squid Game star says Netflix’s twisted survival contest could
become a reality. The Sun. https://www.thesun.co.uk/tv/16357610/netflix-squid-games-could-become-
reality-would-risk-death/.

%1 Mann, R. (2021, Oct 19). GAME, SET, MATCH. Squid Game’s original title leaked by Netflix boss —
and they admit it was a ‘big mistake’. The Sun. https://www.thesun.co.uk/tv/16468383/squid-game-
original-title-netflix/.

32 McLoughlin, L. (2021, Sep 30). GAME ON. Squid Game creator reveals twisted meaning behind horror
series’ name as it smashes Netflix records. The Sun. https://www.thesun.co.uk/tv/16289384/squid-game-
creator-reveals-twisted-meaning-behind-name/.

3 Seong-kon, K. (2021, Oct 6). Our society reflected in Squid Game: Korea Herald. Straits Times.
https://www.straitstimes.com/asia/east-asia/our-society-reflected-in-squid-game-korea-herald-contributor.
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HO YyIOBHMH NEPCOHAXAMH Ta 30YUIMBAMH PIBHSMH 3aXOILIeHHs») . Cepen MPHIHH aBTOp
TaKOX 3ragye «HASBHICTh aymUTOpii Mg KOH(PpOHTAIiifHOTO TeiebadeHHs», o Nependadae
iCHYBaHHS JIBOX IIKiJ TeleOadeHHs: Iie M0y, SKi MParHyTh BiZoOpa3uTH MpobiIeMu peasbHOTO
JKHUTTS, Ta IOY, AKi MParHyTh 3a0e3MednTH BTeUy Bia HUX, 1, 6e3ymoBHO, «Squid Game» Ha-
JIEXKHUTH JI0 TEPILIO] IIKOJIH — BiTOOpaKEHHs PeabHOTO JKUTTSL.

Cuip 3a3Ha4nTH, 1O L€ HE Mepia pexucepcbka pobora XBan JJon Xboka, 1110 BUCBITIIOE
icHytoui npobnemu cycninbeTBa. Y 2011 p. y HbOro BHHIIOB IOBHOMETpaXKHUH (pinbM «MoB-
YaHHs», 3aCHOBAHUII Ha pealibHIi PO3MOBIJI PO CeKCyalbHE HACHIBCTBO B HIKOJI JUIS TIIyXUX
Ta Cy/0BOI IIOMMJIKH, OB 5I3aHOT 3 HUM. X0ua pexXnucepa He BBRKAIOTh YaCTHHOIO IPYITU «HOBE
KOpelchke KiHO», mpoTe, 3a BudHaueHHAM Ena [lapka 3 «The New Yorker», «Squid Game»
nepenae aHapXidHUA TyX HOBOTO KOPEWCHKOTO KiHO, aje «XBaH, CXO0Xe, Yepriac HaTXHEHHS 3
MOXMYPILIOT, i, Y IEBHOMY CEHCI, KUTTEBIIIOT TPaIHL{i» .

B3araui, yemix «['pu B KanpMapay CTaB JIOTIYHIM pe3yIbTaTOM MOJAX Ha KOpPEHChKe KiHO Ta
Ha KOpeWceKy KyibTypy. Cepian «['pa B KaapMapay, 3a BUCIOBOM eceicta Konmina Mapmiana,
(baxTHIHO YBIHIIOB y «1Bepi, Bigkputi «Gangnam Styley», ocKibKH CBOTO Yacy CBITOBHI My3H-
YHHH XIT CIIPOBOKYBAB 3aXigHY ayIQHTOpi0 Ha meperisia ¢insmiB Ta moy npo [lisnerny Kopero
AK TIpo aHTHyTomil0 ™. KpiM Toro, sik 3ayBaxkmiu >xypHanictu «The Wall Street Journal», pan-
ToBui ycmix «Squid Game» «3ymoBieHHH pe3yiabTaToM OaratopiyHoi craBku Netflix Ha miB-
JICHHOKOPCHCHKHI KOHTEHTY», 30KpeMa, 3a JaHuMu kommaHdii, 3 2015 o 2020 poku BoHa iHBeC-
TyBana 6mu3bko 700 MIIH. I0IapiB y KOpeiichki (BizbMu Ta Tememoy” .

3a ocranHiii yac B OKCHOPACHKOMY CIOBHHKY aHTIIHCHKOI MOBH JOJaocs 26 HOBUX CIIiB
KOpEHCHKOTO TIOXODKEHHS, BKIIoYaroun «hallyuy», abo «xopeiicbka XBWIIsh». Tak 3BaHa «K-pop»,
TOOTO KOpeichka MON-My3HKa, npeacTaBiieHa rpynamu «BTS» ta «Blackpink», Mae mpuxwibHU-
KiB TI0 BChOMY CBITOBI, KOPEHChKi JopamMu (3arajgbHa Ha3Ba I TenecepiaiiB 31 CxigHol As3ii) Ta
¢dinpmu, mounHaroum 3 «Old Boy» (2003), nmpuBabmioroTh MacoBy ayauTopito. Pokom pasimie 10
cepiaiy «Squid Game» uiimoB ¢pineM «[lapaszutn» (2019), B sKOMY TaK0oX PO3TIIHYTO €KOHOMi-
YHY HEpiBHICTh Ta HECTIPABEUIMBICTh CYCHIILCTBA. BiH CTaB mepIimM HEaHTJIOMOBHHM (DiTbMOM,
1110 OTPHMaB HaropoJy Ha 92-iit nepemoHii BpyueHHs npemii «Oscar» y 2020 p.

HanesHo, Taky momysspHiCTh MOXHA HOSICHUTH TUM, 110, Ha ayMKy JIi Xapk-/[xyHa, npo-
(ecopa yniBepcutery KboHTinb, «KOPEHCHhKI TBOPII BMIIOTH IIBHJIKO KOIMIIOBATH 32 KOPJOHOM
Te, IO IIKaBO, 1 pOOUTH 1€ CBOIM, CTBOPIOIOYH HOTO IIIE IliKaBile Ta Kpame»38.

Coip 3a3HaunTH, O 3370Bro a0 «Squid Game» croxeT OLIBIIOCTI ITiBAEHHOKOPEUCHKUX
6nokOacTepiB OyB 30cepeKeHUIT Ha HEPIBHOCTI JOXO/IIB Ta MpobieMax, 10 MOCTaIOTh i3 IBOTO.
Sx mume Xo Canr-XyH 3 «The New York Times», y KopeHchKili KiHOIHIYCTpii «pexxucepH i
IIPOIOCEPH TOBOPATH, IO HABMECHO NPArHyTh, MO0 YCi iX MepcoHaki “Iaxim MompMu’» .

% Mumford, G. (2021, Oct 8). The Guide #3: How Squid Game took over the world. The Guardian.
https://www.theguardian.com/culture/2021/oct/08/the-guide-squid-game.

% park, E. (2021, Oct 14). How “Squid Game” Channels the Anarchic Spirit of the New Korean Cinema.
The New Yorker. https://www.newyorker.com/culture/culture-desk/how-squid-game-channels-the-
anarchic-spirit-of-the-new-korean-cinema.

% Marshall, C. (2022, August 15). The Door Opened by “Gangnam Style”. The global hit primed Western
audiences for films and shows about South Korea as a dystopia. The New Yorker.
https://www.newyorker.com/culture/cultural-comment/the-door-opened-by-gangnam-style.

%7 Dasl Yoon, D. and Martin, W.T. (2021, Oct. 4). Netflix’s ‘Squid Game’ Is the Dystopian Hit No One
Wanted-Until Everyone Did. The Wall Street Journal. https://www.wsj.com/articles/netflixs-squid-game-
is-the-dystopian-hit-no-one-wanteduntil-everyone-did-11633183200.

% sang-Hun, C. (2021, Nov. 3). From BTS to ‘Squid Game’: How South Korea Became a Cultural
Juggernaut. The New York Times. https://www.nytimes.com/2021/11/03/world/asia/squid-game-korea-
bts.html.

% Tam camo.
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Tomy cuenu 3 GpiIBMIB YaCTO EMOL[MHO HACHYEH] B3aEMOIIsIMU — TaK 3BAaHHMH «SiNpay», a repoi
— MPOCTI JIFOJIH, IO MOTPANWINA 0 OS3BUXITHUX CHUTYaIlii, aje 3aJIUIIIACS BipHI 3arajbHOI-
PUHHATHM IIHHOCTSIM.

I «I'pa y xampmapay», Ha 1yMKy Amka Pomano 3 «Vox», Mae BCi XapaKTEpUCTUKH THUTIOBOL
KOpPEWChKOi ApaMu: HampyKeHa, 3alllyTaHa, MiANopsaKoBaHa 3pydHOMY (GopMaTry cepiany,
4acTo «3 NOABIMHOIO 103010 IHTEHCHBHOI €MOLIIMHOCTI Ta coLiabHO 3HAUymux TeM» . Cepiain
TPaHCIIOE W TOJIOBHY PHUCY KOPEHCHKOro KOHTEHTY, 4nM, Ha AyMKy Jlim MboH Myka, aBTopa
KHHT'H [P0 KOPEHCHKY MOJIOAKHY KyIbTYPY, € «BOHOBHHUICTEY .

Po3KpHTTIO IMX pPHC y IOy CIPHsE BUKOPUCTAHHS JKaHPY TaK 3BaHHUX «competition series»
(3maranbHi cepianu)®, 3acHOBaHOMY Ha pealiTi moy, mpo mo Momi Anxerok 3 «The Guardiany»
3a3Hava€ B 3ar0JIOBKY CBO€I cTaTTi «”’I'pa B KayibMapa’ BIOBOJIBHSE HAII TOJIOA 32 00pa3aMu Ta
NPUHIDKCHHSIMHE TeNeBi3iifHOro peaniri moy» ™,

Binpmme TOTO, 3BEpHEHHS 10 IHOTO JKAHPY JEMOHCTPYE, IO «HAIla BPOIKEHa CXIIBHICT
JI0 HACWJIbCTBA Benn4de3Hay, sk nume Pani [Tamamkopmko 3 «Financial Timesy», mpoBoasan
napanens «['pum B KampbMmapa» 3 «Bomomapem Myx» Binbsma [onmginra Ta excrepuMeHTOM
Crenni MinrpemMa, BiATIOBIIHO MO SIKOTO HEOOXiMHICTh MiAKOPEHHS aBTOPUTETaM HACTIIBKH
ycTaJleHa B JIFOJCBKIHM MCHXili, 0 Ta MPOAOBKYE BUKOHYBAaTH BKa3iBKHM HE3aJEKHO BiJ MOpa-
JIHOT CTOPOHM CHPaBH, 1, BPEIITI-PeLIT, BU «poOUTE Te, 10, SIK BU AyMaH, HIKOJIN He 3po0uTe
3 {HIIOKO JIOMHOK, OCOBIMBO KOJM €IeMEHT pUMyCy BiacyTHiin*', Mapk JlxoHcoH, mpode-
cop undpoBoi KyabTypu B CigHelicbkoMy yHiBepcuTeTi, y koMmeHTapi st «The Guardian» mpo
cepian 3a3Hayae, IO Ipa 3MIHIOE MEPCOHAXEH, «TiINEePKOHKYPEHISl MEepPEeTBOPIOE 3BHYAWHHUX
mozeii Ha MoHcTpiB»*. Ha Haury JyMKy, TyT ZOPEYHO MOPIBHSHHS i 3 excrepuMenToM Diri-
na 3imbapao mig HasBoro «EdexT Jlromudepay, mo cTaBUB codi 32 METY MPOCTEIKUTH, IO 3MY-
1IIy€e 3BMYAHHUX JTFO/CH TBOPHTH 3110, i HACKIIBKH TOHKOIO € MeKa MK Z06poM i 3mom ™.

®dopmMmar cepiany nepeadadae CrOCTEPEIKEHHS 32 TICHXOJOTIYHOO Ta (Gi3UIHOIO aKTUBHICTIO
repoiB, Yepes 10 «MiX TIIIadeM Ta TOJOBHUMHE JiHOBUMH IIEPCOHAKAMHU II0Y BCTAHOBIIOETHCS
rmboka emmaris», Ha YoMy akmeHtye Kiom ®opTxoM, CTapuivii peaakTop BHUIAAHHS
«Impakter»*'.

Emnaris BUHHMKae yepe3 JBi MPUYMHU: TO-TIEPIIE, EMIATisl — 3aKOHOMIpHE BIIIYTTS 4yepes
neperisy Oynb-aKkoro (GiapMy, peaiTi Moy Ta, BiINOBIAHO, NepeOyBaHHS B EHILEHTPI Ipolecy,
0-JIpyre, eMIaTisi — 4epe3 CXOXKICTh CHTYyallii, MOYyTTiB NEPCOHAXIB, Uepe3 Te, IO 3aisHi
«TaKl MepcoHaxi, K TH 1 si». OcTaHHs Te3a HaNeXKUTh KypHaitictam «BBC News», siki y crarTi
«Squid Game: The Netflix show adding murder to playground nostalgia» mosicHOOTb ii THUM,

0 Romano, A. (2021, Oct 6). What Squid Game’s fantasies and harsh realities reveal about Korea. The
Vox. https://www.vox.com/22704474/squid-game-games-korean-references-symbols.

1 Sang-Hun, C. (2021, Nov.3). From BTS to ‘Squid Game’: How South Korea Became a Cultural
Juggernaut. The New York Times. https://www.nytimes.com/2021/11/03/world/asia/squid-game-korea-
bts.html.

42 Adegoke, Y. (2021, Oct. 12). Squid Game feeds our hunger for the hurts and humiliations of reality TV.
The Guardian. https://www.theguardian.com/tv-and-radio/2021/oct/12/squid-game-feeds-our-hunger-for-
the-hurts-and-humiliations-of-reality-tv.

2 Tam camo.

4 papageorgiou, F. (2021, October 6). We need to talk about Squid Game. Financial Times.
https://www.ft.com/content/2775f7dc-5cd1-4a0f-83e9-2da6765058a0.

5 Williams, Z. (2021, Oct. 9). Squid Game owes its popularity to anxieties of modern life. The Guardian.
https://www.theguardian.com/tv-and-radio/2021/oct/09/netflixs-squid-game-owes-its-popularity-to-
anxieties-of-modern-life.

%6 The Lucifer Effect. http://lucifereffect.com/.

4" Forthomme, C. (2021, November 3). Why Is the “Squid Game” Such a Roaring Success?

Impakter. https://impakter.com/why-is-the-squid-game-such-a-roaring-success/.
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mo 0arato MEepCOHaXIB IOy € «MapriHANI30BaHMUMH YJICHAMH CYCHiIbCTBa». I Xoda BCiX ix
00’€THYIOTh HeBHpimeHi (hiHaHCOBI MPOOIEMH, aje BOHH «ITOXOJATH 3 YCiX BEPCTB CYCILIBCT-
Ba» ™, 3a1ryuaroun B Takuii Croci6 0 meperisigy pisHy HilbOBY ayIHTOPIKO.

I'moGanbHIN MOMYISIPHOCTI y CBITI cepian 3aBasuye, Ha nymMKy Slaron Jlai 3 Bumannas «Mass
media and culture», «izeanbHOMy BTUICHHIO YCIIIIHOI MiKKyIbTYpHOI KOMyHiKamiin®, domy
MOCIHPUSIO BUKOPUCTAHHS Y IOy 3HAKIB Ta CUMBOJIB, SKi 3a0€3MeUMIn HOMY JOCTYIHICTD JIJIs
HOCIiB PI3HHX MOB Ta KyJIbTYp Ta CTaJdHM MarepialioM Jis YHCICHHUX MeMiB. CaMe «IOoCTyI-
HiCTB» Ta «kopM i MeMiB» («meme fodder») nasuBae penoprep «NBC News» Kanxan Po3se-
HOJIATT cepe]l TOJIOBHUX NPUYHH yerixy «pH B KalbMapa»® ., BKa3ylOUH cepej| Hailpo3IoBCio-
JOKEHIIIMX MEMIB — TOTYBaHH;I [ICYHBA Ta BEJIMUYC3HY HiBUMHY-POOOTA.

Uepes moTeHIIHIA MOBHUH Ta KyabTypHHUI Oap’ep Netflix i3 camoro mo4arky cTaBuUB Ha
MOJIETIIIEHHsT KOMYHIKaIlii 4epe3 Bi3yasibHiI e(PeKTH B KOCTIOMax Ta JIEKOpallisx, Mo IO IHIIe
«The Wall Street Journal»®, a pesxicep oTprMaB BKa3iBKH CIIPOCTHTH IPABUIA irOp HACTLIBKH,
1106 X 3MIT 3pO3YMITH KOKEH .

5. BUCHOBKH

OTxe, 3riHO 3 MMPOaHAII30BaHUMHK MaTepialaMy CBITOBUX aHIVIOMOBHHUX MeJia, MOIyJIsip-
HicTh «I'pu B KambMapa» mae Taki npuuuHM. [lo-mepuie, nigBUIIEHUH Y HEIOJaBHI POKHU iHTe-
pec 10 KOpeHChKOI KyJNbTYpH Ta HiBJICHHOKOPEHCHKUX J0paM, y TOMY YWCII MUHYJIOPIYHHUH
yCIliX OCKapoHOCHOI crpiuku «[lapa3utn», MmiAroTyBaB ayJauTOPiI0 J0 4YEepProBoi KOPEHCBHKOI
HoBuHKH. [To-npyre, cam 6pern Netflix, min sskum Buitimos ¢ineM, rapaHTyBaB SIKiCTh IPOIYKTY,
JI0 SIKO1 3BHK TIIAad Hepearuiaderol mocmyru. [lo-TpeTe, Baamwmii HeWMIHT cepiany 3 reimudi-
KaIli€l0 Y CBOi# OCHOBI aIeiioe A0 JUTSIOTO MEPioay, 3HAHOMOTO KOKHOMY, a TaKOX IHTPHUTYe
HEBIIOMICTIO HE3HAOMOI T'pH JJIs 30BHIITHROTO CIIOXKUBAYa Ta 3HAHOMICTIO ISl BHYTPIITHHOTO
CIIOXKHBaya.

Cepian TpaHCIIIOE €KOHOMIYHY HEPiBHICTbh, IO CTana OCOOIMBO aKTyajdbHa B POKH TMaHJe-
Mii, Kosiu 11 3acBigyyBayia HaBiTh MEPUIOYEPrOBICTH OTPUMAHHS BAaKUUHUA. Y KOXKHOTO Iepos €
CBOSI TIEPEICTOPis, YOMY BiH MOTPAIUB CIOAM 1 YOMY HOTpeOye rpolIe: CBOEPIIHUMA CTOpiTe-
JIHT, KU cIIpHsie 30JIMDKEHHIO 3 KOKHUM 3 TePOEM, BIUYTTIO cuTyauii Ha cobi. ['epoi dinbmy,
SIKI HaJIeKaTh PI3HUM BEPCTBAM HACEJCHHS, € BiMOBIMHUME OYyJb-SKiil ITHOBIA aymuTOpii, a
BUCBITIIEHI HUMH (D iHAHCOBI POOJIEeMHU 3HalHOMI OLIBIIOCTI TJIsIaviB, a e CIPHSE MOsIBl eMnaTii
JI0 TIEpCOHaXiB. BHUCOKMIi piBeHb HACHIIBCTBA Ta )KOPCTOKOCTI IPUBAOIIIOE CBOEIO HEOUIKyBaHIC-
TI0. 3aBASKH OOpaHOMY CIICHApPHCTOM JKaHPY «3MaraHHs Ha BIDKMBAaHHS)» C€KOHOMiYHa HEpiB-
HICTB, eMIIaTis IO TepoiB cepialy Ta IEMOHCTpAIis BPOIKEHOTO NMPAarHeHHS 10 HACHIUIA Y JII0-
JIMHH TIICHITIOIOTE CBilf €(peKT.

8 Yip, W, Lee, W. (2021, Oct. 1). BBC News. Squid Game: The Netflix show adding murder to
playground nostalgia. https://www.bbc.com/news/world-asia-58729766.

9 Lai, Y. (2021, December 3). How does Squid-Game Succeed in Cross-Cultural Communication? Mass media
and Culture. https://massmediandculture.com/how-does-squid-game-succeed-in-cross-cultural-
communication%EF%BF%BC/.

%0 Rosenblatt, K. (2021, Oct.4). Netflix's 'Squid Game' is a sensation. Here's why it's so popular. NBC
News. https://mwww.nbcnews.com/pop-culture/pop-culture-news/netflix-s-squid-game-sensation-here-s-
why-it-s-n1280646.

51 Yoon, D. and Timothy, W. M. (2021, Oct. 4). Netflix’s ‘Squid Game’ Is the Dystopian Hit No One
Wanted-Until Everyone Did. The Wall Street Journal. https://www.wsj.com/articles/netflixs-squid-game-
is-the-dystopian-hit-no-one-wanteduntil-everyone-did-11633183200.

2How 'Squid Game' Became a Megahit (2021, 12.10). The Wall Street Journal.
https://www.wsj.com/podcasts/the-journal/how-quid-game-became-a-megahit/acfd4e30-fd35-40a0-8124-
62d7affd9351.
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HacuaenicTh cepially CHMBOJIaMH, MaTepiayioM JUIsl KOCIUIEs] IEPETBOPHIIA MOTO Ha JKepe-
JI0 KOMYHIKaIlii y TpOCYBaHHI MPOAYKIii, y COIaJbHUX Mepexkax, y peKiami Ta MapKeTHHTY.
3pemTor, CBOEK MOMyJsipHICTIO «I'pa B KambMapay» 3aBIsdye PO3TOJOCY y COLMEpeXkax 3a
MIPUHIIAIIOM «capadaHHOTO pajio», 0OrOBOPEHHIO MOB’SI3aHUX 13 CEPiajioM YHCICHHUX CKaH/a-
JIB Ta, SIK HACHIJIOK IIHOTO, — a)I0TaXy B Meia.

IpukmetHo, 110 1 aBTopuTeTHI BUuaaHHsd, Taki sk «The New York Timesy, i Tabnoinu, Ha
3pa3ok «The Suny, y mornsii Ha BU3HAYCHHS MPUYUH TOMYJISIPHOCTI cepiaidy He 0COOIHMBO Bij-
PI3HSUTUCH OJIMH BiJl OZHOTO, TPOTOJIONIYIOYH OJIHI 1 Ti caMi IPUYHMHHU.

OnHa 3 OYEBMIHMX NPHYMH, HA SIKY IOCIAJIMCS Maiike BCi Meaia, 1le eKOHOMIYHa HepiB-
HICTB, 3HAiioMa 0OaraThOM TJIsIa4aM y CBITi, O OCOOJHMBO 3aroCTpUACS B MEpPioj MmaHaeMil
Covid-19 3 npiopuTeToM JASSKHX KpaiH B OTPMMaHHI HEpIIMMH BaKI[MHH, HA YOMY aKLCHTYBaB
caM cueHapucT XBaH JJoH Xbok.

[IpoTe YoMycCh HIXTO 3 aBTOpiB MPOAHANI30BaHMX CTATEH HE 3rajaB, IO MAHAEMisl KOpOHa-
BIpYCy OXWBIJIA i YHCIICHHI KOHCITIPOJIOTIYHI Teopii, OB’ sA3aHi 3 MOXOIKSHHAM BipyCy, BTPY-
YJaHHS MOTYTHIX 0COOMCTOCTEH y CBITOBHI Ipoliec Ta Bianoro enit. HanesHo, came ToMmy cepiai
PO Ta€MHI CMEPTENbHI TP Ha BIKWBAaHHSI Ha OCTPOBi, OpraHi3oBaHI TPYIOI0 OJITrapXiB-
1HO3EMIIIB JJIs1 IXHBOTO 33J[0BOJICHHSI, 3HAMIIIOB TAKWH aKTUBHUH BIATYK y OLIBIIOCTI IIIAAaYiB.

B3araui, Ha Hamly XyMKy, KpiM 3p03yMiJIOI0 KOMEpLIHHICTIO (Ha3Ba, 3alliKaBJICHHS KOpei-
CBKOIO KYJIBTYPOIO, )KHOTaX y COILMEpEeXkax), cepiay MOMyJISIPHUI CBOEIO ICUXOJIOTIYHOIO OC-
HOBOIO, 1110 3aJIiI0€ MiJICBiIOME i CBiZloME B IiIsjiauax, Jie CBiJIOMe BIIHOCHTBCS IO BiATBOPEHHS
CTpaxiB Jifojiel (HecTaua rpouei, 00pru, rpomoBa HeCTadlIbHICTB), a IiICBIIOME — 10 epioay
JUTHUHCTBA y KOXHOTO 3 IUIAaviB, 110 BKJIIOYAIa O3HAHOMIICHHS 3 Ka3KaMH, KOHTEHT SIKHX SIK-
pa3 MOBHICTIO BiINOBiZae OCHOBaM, BiATBOpeHHM B cepiaii «I'pa B kampMapa». Came B Ka3Kax
JIFOIMHA BIIEPIIE 31IITOBXYETHCS 3 TMPOTHUCTABICHHAM J00pa i 31a, OaraTissMu B 00pasi KOpoIiB
Ta OigHsIKamMu B 00pa3i miIaHuX, 3aBIaHHAMH BiJI KOPOJIiB, YCHIIIHE BUKOHAHHS SKUX TapaHTYyE
HaropoJly HalpHUKiHII, a POBaJ — CMEPTh. TOMy, MOKHA BBa)KAaTH, CyJaCHHH TIISAad CTIIPHIMAE
MiBIEHHOKOPEHCHKE IOy 3 HOTO YHCICHHUMH MapKepaMH SIK 3HailoMe 3 JUTHHCTBA, JIe €KOHO-
MiYHa HEepiBHICTh € HEBiJl'€MHHM IIPOJYKTOM, CYTOJIOCHUM KOXXHOMY. BpemTi-pemT, sxopcTo-
KIiCTh 1 HACWJILCTBO Y IIOY BiJirpae He OCTAHHIO POJIb Y HOro MOMYJSIpU3allil, OCKIIbKU Oepe
CBOi KOpEHi B JaBHLOIPELIbKii JpaMi, OCHOBHA IICUXOJIOTTYHA (DYHKIIS SIKOT HOJIsAraia y CriBIe-
PEeKHMBaHHI TparidyHUX IMOMIN repoiB, 3aBSIKM YOMY HACTYNAJI0 OYMIIEHHS BiJ BIACHHX MpO-
OneM, Tak 3BaHMH KaTapcuc, Npo SIKM 3rajgyBana kopecnongentka «The Guardiany, He po3Bu-
BalOYM L0 TEMY.
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