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ABSTRACT
Maslo V.V. The texts we wear (based on Modern English) - Bachelor's degree
qualification paper.

The present research is devoted to the analysis of linguistic features and the
non-verbal component of textile texts. The relevance of the topic resides within the
textile industry, where continuous innovation and consumer aspiration play a vital
role.

The object of the study is English-language textile messages and the subject
Is the verbal and non-verbal means with the help of which this type of advertisement
Is released. During the study, 20 clothing items were used, with the texts on them
categorized into declarative, interrogative, themed, brand texts, movement texts, and
collocations.

The aim of this paper is to study and compare various textile messages within
different clothes, as well as to investigate the non-verbal aspect of this type of
messaging.

The research methods used in this paper include the qualitative method of
content analysis, linguistic analysis, and descriptive method.

Based on the results of the study, it can be concluded how textile messages
approach their audiences and reflect people’s thoughts and intentions. For instance,
the usage of feminism or political movement clothes, themed pictures and texts,
provocative utterances, brand names. At the lexical level, this is expressed through
the use of questions, declaratives, imperative, collocations. The historical,
psychological and cultural aspects are analysed to deepen the analysis of the chosen
textile texts.

Keywords: textile expressions, cultural semiotics, visual semiotics, textile trends,

visual communciation.



AHOTANIA
Macno B.B. lu3aiin TeKCTiB Ha 015131 (Ha MaTepiajil Cy4acHOT aHTUIIMCbKOI MOBH). -
Kgamidikamiitna podoTta 6akayiaBpa.

JlaHe JOCHIJDKEHHS TPHUCBSIYCHE aHalidy MOBHHX OCOOJMBOCTEH Ta
HEBEePOATHHOI CKJIAIOBOT TEKCTHIIPHUX TEKCTIB. AKTyaJIbHICTh TEMH 3HAXOUTHCS B
TEKCTUJIBHIM TPOMUCIOBOCTI, /1€ MOCTIMHI 1HHOBAIll Ta MparHeHHs CIIOKUBAYiB

BIJIITPAIOTh )KUTTEBO BAXKIIUBY POJIb.

OO0’eKTOM HOCIIIKEHHS € aHIJIOMOBHI TEKCTHIbHI IOBIJOMJICHHS, a
peaIMeToM — BepOalibHI Ta HeBepOaibH1 3ac00H, 3a IOMIOMOTOIO0 SIKUX peati3y€eThes
naHui Bun pexnmamu. IIpotsrom pobotm Oyio BukopuctaHo 20 OAMHHIL OJIATY,
HAIlMCH Ha SKUX OYJIO MOJIJICHO Ha PO3MOBIAHI, MUTAIbHI, TEMAaTU4YHI, TEKCTH

OpeHiB, PyXiB Ta CJIOBOCIIOTYUYCHHS.

MeTtoro 1€l poOOTHM € BHBUEHHS Ta TMOPIBHSHHS PI3HUX TEKCTHIIBHUX
MOBIJIOMJICHb y PI3HOMY 05131, a TaKOX JOCIIPKEHHS HEBEepOaJIbHOTO acCIEeKTy

ObOr'o THUITY HOBiI[OMJ'IeHI).

Mertoau nocipKeHHs, BAKOPUCTaHI B 11 CTATTi, BKIFOYAIOTH SIKICHUI METO/T

KOHTEHT-aHaII3y, JJIHTBICTUYHUM aHaII3 1 OTUCOBUM METO/I.

Ha ocHOBiI pe3ynbrariB AOCHIPKEHHS MOXKHA 3pOOUTH BHUCHOBOK, SIK
TEKCTUJIbHI TOB1IOMJICHHS MIIXOISATH 10 CBO€T ayAUTOPIi Ta BiIOOpaKarOTh TyMKHU
Ta HaMmipu mrofeil. Hampukian, BUKOpHCTaHHA oOfsAry 3 (eMiHICTHYHUMHU a0o
HNOJMITUYHUMHM ~ pPyXaMH, TEMaTUYHUMHU  300paKEHHSMH Ta  TEKCTaMH,
IPOBOKAIIHUMU BHCIIOBIIOBaHHSIMU, Ha3BaMu OpeHaiB. Ha nexkcuynomMy piBHI 1€
BUPAXKAETHCS Yepe3 BHUKOPHUCTAHHS NHTAJIbHUX, PO3MOBITHUX, CHOHYKAJIbHUX
peueHb, CIOBOCHOJYYeHb. ICTOpPHUYHI, ICHUXOJIOTIYHI Ta KYyJIBTYpHI aCHEKTH

aHaI3YIOThCA JUISl TIIMOIIOT0 PO3YMIHHS BUOPAHUX TEKCTHIIBHUX TEKCTIB.

Kniouosi cnosa. mexcmunvhi eupasu, KyIbmypHa ceMiomuxa, 613yalbHa

cemiomura, mexCmuibHi meHoeHyil, 8i3yanbHa KOMYHIKAYIsL.
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INTRODUCTION

Clothing serves as a potent means of self-expression, setting individuals apart
in the tapestry of society. As we grapple with the intricacies of human interaction,
our selection of attire serves as a powerful declaration of our identity, mirroring
personal preferences and cultural associations. “To choose clothes, either in a store
or at home, is to define and describe ourselves” [Lurie: 27, p.4]. The annotation by
Lurie implies the significance of one’s attire choice. One such attire can be a T-shirt,
specifically, a printed one. T-shirts featuring various prints offer a delightful means

of expressing one's unique individuality and style.

In his compelling article "Expanding Horizons: Exploring the Cultural
Influence of Printed T-shirts," Ajay Pratap Grize thoroughly explores the diverse
impact of clothing on human expression. Grize perceptively emphasizes that while
clothing inherently acts as a means of expressing identity, beliefs, and community,
the importance of printed text on apparel is often overlooked. Building on Grize's
insights, it becomes clear that these literary elements surpass mere ornamentation,
serving as powerful channels for communicating messages, stories, and cultural
nuances [33]. Such messages are visible immediately - they are manifested in
conversations, intonation, behavior, gaze, facial expressions, gestures, and
sometimes even in how we dress. We all wear such "T-shirts," but some have 10 of
them and they change periodically, while others have one favorite that is worn out
to holes. But everyone tells the world something about themselves. This thesis work
aims to unravel the complex relationship between text and clothing, delving into the

multifaceted role and meaning of textual elements in fashion.

As society traverses the realms of globalization, digitization, and socio-
political upheavals, the landscape of fashion undergoes dynamic transformations. In
this flow, texts inscribed on clothing emerge as vehicles for social commentary,
political dissent, consumer activism, and personal expression. Whether manifesting

as slogans, logos, or literary excerpts, these textual interventions intersect with



diverse realms of human experience, sparking conversations, controversies, and

reflections on identity and society.

Therefore, the study of texts about clothing encourages an interdisciplinary
approach, based on the ideas of sociology, cultural studies, semiotics, and fashion
theory. Studying historical precedents, modern manifestations and future
trajectories, the paper seeks to find out the main mechanisms of the formation of the
textualization of clothing and its resonance with the cultural spirit of that time.

The significance of this inquiry extends far beyond the realm of fashion
studies, touching upon broader themes of identity formation, communication
dynamics, and the commodification of culture. By scrutinizing the narratives
embedded within our wardrobes, we gain access to a rich tapestry of meanings,

aspirations, and socio-political currents that permeate the fabric of everyday life.

The Purpose of the Work: The primary purpose of this thesis is to investigate
and examine the various roles and influences of textile expressions in society.
Through a conceptual exploration, the research seeks to comprehend the importance
of phrases and logos on clothing, the cultural meanings of textile expressions, their
historical evolution, psychological impacts, and their broader effect on modern
culture. Furthermore, the study aims to carry out a thorough analysis of textile
expressions, encompassing their perceptual, thematic, and behavioral aspects, which
contributes to a comprehensive understanding of their significance in contemporary

discussions on fashion, identity, and societal dynamics.

Clothes serve not only as a practical object, but also as a canvas for cultural
self-expression. By analyzing the texts written on clothing, this study seeks to
decipher the underlying meanings, symbols and narratives embedded in fashion
choices. Understanding these cultural codes provides insight into the values, beliefs,
and identities of individuals and communities, contributing to a deeper

understanding of human society and its diverse manifestations.



Texts on clothing therefore function as a powerful means of communication,
conveying messages, ideologies and affiliations to a wide audience. My work is
more focused on exploring the various communicative functions that textual
elements perform in fashion. Whether it's political messaging, social commentary,
brand identity or personal statement, text on clothing has the potential to spark

conversations, provoke reactions and shape public discourse.

Our clothing plays a key role in creating and negotiating social identities.
Texts on clothing serve as markers of group affiliation, signaling affiliation to
subcultures, communities, or ideological movements. Exploring the sociocultural
dynamics underlying the textualization of clothing, exploring how texts on clothing
mediate social interactions, discussing power dynamics, and negotiating belonging
in diverse social contexts. By revealing the sociocultural meanings and implications
of clothing texts, such research sheds light on the complex interplay between

fashion, identity, and society.

Here it is worth reminding that in the era of consumer culture, fashion is both
a place of consumption and a platform for self-expression. Texts on clothing play a
central role in shaping consumer preferences, identity and behaviour. Therefore, a
further goal of my work is to investigate the mechanisms through which texts on
clothing influence consumer perceptions, attitudes and purchase decisions.
Exploring the branding strategies, marketing tactics and consumer responses to
textual intervention in fashion, the thesis provides insight into the intersection of

commerce, culture and identity in the fashion industry.

Object of study: This research focuses on textile expressions, which may
include phrases, logos, and visual elements that are printed or embroidered on
wearable items like T-shirts, caps, and other garments. The study involves
examining the significance and meaning of these textual and visual elements,
considering their cultural and historical importance, and exploring their impact on

both individuals and society.



It is worth considering both historical precedents and modern manifestations
of textualization in fashion. Historical examples provide insight into the evolution
of clothing texts over time, revealing changing patterns of cultural and social
meaning. Contemporary examples offer a snapshot of current trends and practices in
the fashion industry and popular culture, reflecting contemporary values, attitudes
and ideologies.

In addition to studying the textual elements themselves, it is also worth
considering consumer attitudes and reactions to texts on clothing. By examining
consumer attitudes, preferences, and behaviors related to text on clothing, this study
offers insight into how textualization influences consumer perceptions, identities,

and purchase decisions.

Tasks: The research aims to examine, analyze, and comprehend the diverse
facets of textile expressions, encompassing their cultural, historical, psychological,

and societal elements.

The use of textile messages dates back to antiquity, where they served various
functions ranging from religious symbolism to social status indicators. From the 3rd
to the 12th centuries, Egypt manufactured intricately woven and elaborately
designed textiles that were greatly valued and traded throughout the Mediterranean
region. Extant textiles from this era offer glimpses into the complexity of the
industry and the skilled artisans engaged in its production. These textiles frequently
showcase elaborate designs and patterns, incorporating Pharaonic symbols, early
Christian iconography, and classical motifs with ethical connotations. For example
a 5-6-century fragment of the garment with an image of a bird and a religious

Pharaonic symbol [10].

As societies evolved, so too did the use of texts on clothing. During the Middle
Ages in Europe, textiles became increasingly important as markers of wealth and
prestige. Nobles adorned their garments with elaborate embroidery, including family
crests, mottoes, and allegorical motifs, signaling lineage and status. Meanwhile,

religious texts and symbols featured prominently in ecclesiastical garments,
7



emphasizing piety and devotion within the Christian faith. Corbet (2020) provides

such an example with clothing containing Christian Middle Ages embroidery [9].

In addition, texts on clothes serve as a conversation starter. Whether through
humorous slogans, provocative messages or nostalgic references, the texts on
clothing invite interpretation and engagement, strengthening the bonds between

individuals and communities.

So, the texts on clothes played a significant role in the history of mankind.
From ancient hieroglyphics to modern brand logos, texts on clothing reflect the
evolution of societal values, beliefs and aspirations over the centuries. By
considering their historical evolution and cultural significance, we will gain insight

into the complex interaction of the medium of expression.

Research Methods: This study has adopted a qualitative method of analysis.
The study used a textual analysis approach as data for the study were taken from
textile texts of caps and T-shirts. Initially, a review of the literature was undertaken
to compile pertinent academic works on textile expressions and related domains.
These findings were methodically organized in alignment with the conceptual
framework delineated in Chapter 1, with a focus on pivotal themes such as the
influence of phrases and symbols on garments, cultural semiotics, historical
progression, and psychological dimensions. Additionally, the chapter dvelves into
the topic of textile marketing and linguistic landscapes. In Chapter 2, an in-depth
examination of textile expressions encompassed aspects of perception, content
analysis, comparative study, and the exploration of behavioural influences, thereby
providing a structured inquiry into their significance within medieval society.
Another method used in the paper was content analysis, which involves a systematic
analysis of textual elements in clothing items to identify patterns, themes, and
meanings. Coding and classifying textual elements based on linguistic features,

themes, and visual design, made it possible to uncover communicative strategies.



By combining textual and content analysis, a nuanced understanding of the
cultural, communicative and sociocultural dimensions of clothing texts and their

implications for identity, consumption and social interaction can be gained.

Practical Significance of the Work: This topic has practical implications for
many stakeholders, including fashion designers, marketers, consumers,
policymakers and academics. Deepening our understanding of the cultural, and
commercial aspects of texts on clothing offers insights that can become the basis for
strategic decision-making in the fashion industry, increase consumer engagement
and empowerment, promote critical dialogue on social issues, and contribute to the

enrichment of academic science in various fields from sociology to marketing.

Furthermore, by shedding light on the intricate interplay between text and
clothing, the research a broader reflection on how material culture intersects with
language, thus enriching our understanding of the complexity of human expression

and interaction in the modern world.



1. CONCEPTUAL EXPLORATION OF TEXTILE INSCRIPTIONS ON THE
CLOTHES

1.1 Introduction to Textile Expressions: Understanding the Role and

Meaning of Phrases and Logos on Attire

Printed garments and accessories carry significant cultural and societal
importance that extends beyond their mere material composition of fabric and ink.
These items serve as channels through which people express their uniqueness and
viewpoints within society. Through purposeful selection and arrangement of
clothing, individuals convey not only their personal preferences but also their
societal affiliations, ethical beliefs, and emotional states. In this way, clothing and
accessories act as symbolic instruments that facilitate the external display of internal
identity constructs, enabling individuals to actively engage in the processes of self-
expression and societal integration. By examining the communicative dynamics of
textualization in fashion, this study illuminates how language intersects with
material culture to influence perceptions, attitudes, and behaviors [Thomas: 43,
pp.2-20].

Today, printed items can come in a wide range of styles and designs. They
can feature images, cartoons, quotes from famous films or books, abstract patterns
or even photographs. The possibilities are endless, allowing people to express their
personality, interests and creativity through their clothing choices. Whether it's a
humorous illustration, a thought-provoking quote, or a stunning photographic image,
printed t-shirts serve as a canvas for artistic expression and personal storytelling. In
addition, the versatility of printed T-shirts allows them to be worn on a variety of
occasions, from casual walks to formal events, making them a wardrobe staple for
many people. With the ability to customise designs and prints, people can make their
T-shirts truly unique and reflect their personalities. The process of choosing symbols
for clothing is multifaceted and depends on several factors, including cultural norms,

personal preferences and social trends.
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The text on clothing, often in the form of logos, serves as a powerful
representation of a brand, encapsulating its essence and values within a single
symbol. These visual representations go beyond mere decoration, embodying the
fundamental identity and aesthetics of the brand. Whether it's the swoosh of Nike or
the letters of Chanel, logos trigger immediate recognition and association with the
brand, serving as a visual shortcut for its values and aesthetic appeal. Through
careful design and strategic placement, brands create logos that resonate with their
target audience, effectively conveying their unique personality and market
positioning [34] .

Even more, logos on clothes play a key role in the brand's narrative. They
serve as visual narratives, narrating the brand's heritage, craftsmanship and pursuit
of excellence. A well-designed logo conveys a sense of tradition, innovation or
luxury, depending on the brand's positioning and values [12]. For example, the
Burberry brand represents British heritage and craftsmanship, while the Apple

represents innovation and elegant design.

Texts in the form of logos on clothes contribute to the loyalty and commitment
of consumers to the brand. Because people have positive associations with a brand
logo, they are more likely to feel an emotional connection to the brand. This sense
of connection translates over time into repeat purchases, brand advocacy and loyalty.
For many consumers, wearing clothing with a recognizable logo becomes a way to
express brand loyalty and demonstrate belonging to their community. Certain text
logos on clothing are also a sign of quality and authenticity. Consumers often
associate famous logos with reliability, craftsmanship and premium quality. A
prominent logo on a garment not only enhances its aesthetic appeal but also assures
consumers of its authenticity and adherence to the brand's standards of excellence.
For example, the Gucci logo (Figure 1) appearing on the T-shirt implies that a person
who is wearing it may have an above-average income and prefer luxury brands. This
perception of quality further strengthens brand loyalty and encourages consumers to

choose branded products over the competition [19].
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Figure 1. Gucci logo on a promoted attire. [19]

By creating distinctive, memorable text logos in this way, brands can build a
strong brand presence, create emotional connections with consumers and ultimately

succeed in the competitive fashion market.

In the context of current events, one cannot help but mention that text clothing
has long been used as a platform for socio-political statements. From protest slogans
to propaganda messages, these clothes serve as a means of expressing opinions and
participating in larger public debates. The cultural impact is evident as the items
become symbolic representations of movements, sparking dialogue and raising

awareness.

1 CAN'T
BREATHE

BLACK LIVES WIT!

Figure 2. T-shirt with activist movement Black Lives Matter message [35]

The basis of this phenomenon is the accessibility and versatility inherent in
all the clothes we wear every day. Unlike traditional forms of activism, which may
require resources or specific platforms, anyone with access to, say, a T-shirt and a
printing press can become an agent of change. This democratization of expression
allows people from all walks of life to participate in meaningful dialogue and broad
public debate. As such, a text print has a unique ability to attract attention and

12



provoke thought. Whether emblazoned with protest slogans, propaganda messages
or poignant images, these garments are instant conversation starters, sparking
dialogue and debate in both the public and private spheres. By wearing a T-shirt with
a compelling message, people can amplify their voices and reach an audience far
beyond their immediate social circle. From this, we have the cultural influence of
clothing with texts where it is obvious when they are transformed into symbolic
representations of movements and causes. From the iconic | Can't Breathe shirts
worn in solidarity with the Black Lives Matter movement to the Still She Persisted
shirts worn in support of women's rights, these garments serve as a visual marker of
solidarity. unity and resistance. They embody the collective aspirations and struggles
of marginalized communities, overcoming geographic and language barriers to
convey powerful messages of hope and resilience. This is a testament to the crucial
role that text plays in drawing attention to pressing social and political issues. With
eye-catching designs and compelling messages, these garments capture the public's
attention and force people to confront uncomfortable truths and injustices. Whether
it's climate change (Figure 3), racial inequality or LGBTQ+ rights (Figure 4), Slogan
T-shirts and caps serve as catalysts for education, compassion and action, inspiring

people to become agents of change in their communities [11].

Figure 3. The climate is changing; Why aren't we? T-shirt slogan

Figure 4. LGBTQ+ rights T-shirt slogan

The use of symbols in clothing goes beyond its practical purpose, infusing it

with personal significance. Clothing serves as a vehicle for personal expression,
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reflecting one's economic status and individual style. Within society, attire subtly
communicates values and traditions, shaping an individual's sense of self and
belonging to a community. The increasing influence of symbolic consumption,
driven by technology, adds deeper layers of meaning to sartorial choices,
transcending mere functionality and aesthetics. This shift impacts consumer
behavior and societal beliefs, nurturing complex consumption patterns rooted in
personal expression and social status. Heightened awareness of the symbolic
importance of clothing promotes a culture in which attire communicates identity,
status, and discernment, enriching the tapestry of fashion with diverse meanings
[Chen: 7, pp. 595-597].

One of the most fascinating aspects of symbolic clothing is its ability to
convey hidden messages that may not be immediately obvious to the casual
observer. For example, certain colors, patterns and motifs have special cultural or
historical significance, carrying layers of meaning that can only be fully appreciated
by those familiar with their context. A simple geometric text pattern may convey
ancient traditions or spiritual beliefs, while a stylised emblem may signify

membership in a secret society or subculture [Hemmings: 23, pp. 301-320].

Textual symbols on apparel foster community bonds and resistance,
transcending barriers of geography and language. In times of unrest, they become
silent protests challenging dominant norms. Moreover, they celebrate diversity,
blending cultural motifs into a global visual language. This cultural exchange
promotes understanding and challenges stereotypes, fostering mutual respect.
Additionally, such clothing preserves indigenous languages and traditions,
empowering marginalized communities. For youth, clothing with text and logos
serves as a canvas for self-expression, reflecting their identity and affiliations. In
peer groups, shared styles create a sense of belonging, bridging generations through

common ground.

To summarize, phrases and logos on T-shirts, caps and other apparel play a

multifaceted role in our society, serving as powerful tools for communication, self-
14



expression and cultural representation. Such textual and visual elements on clothing
carry significant meaning and influence, whether they are used to express personal
beliefs, promote social causes or represent a brand. They reflect individual
characteristics, collective values and cultural trends, profoundly shaping and

changing the cultural landscape.
1.2 Cultural semiotics of textile expressions

Encompassing a wide range of garments, fabrics and designs, textile
expressions serve as rich tapestries woven with cultural significance and symbolic
meaning. Through the lens of semiotics, the study of signs and symbols, we can
unravel the layers of meaning embedded in these textile expressions and explore

how they reflect, transmit, and shape cultural identity, values, and norms.

Textile expressions thus function as visual and tactile languages, conveying
messages, beliefs and values through a complex interplay of signs and symbols.
From traditional clothing steeped in centuries of cultural heritage to contemporary
fashion trends influenced by global media and technology, textile expressions reflect

the cultural environment in which they are created and consumed.

It must be said that a key element of the cultural semiotics of textile expression
Is the symbolism embedded in patterns, motifs and drawings. Whether it's the
intricate geometric patterns of a Persian rug, the vibrant colors and motifs of African
textiles, or the minimalist elegance of a Japanese kimono, textile design carries
layers of meaning that speak to cultural identity, history, and worldview. Such
symbols often draw on shared cultural narratives, myths and traditions and serve as
visual markers of belonging and cultural heritage. Cultural semiotics of textile
expression opens an incredible world in the rich tapestry of human culture and
creativity. Through patterns, motifs, designs and fabrics, textile expressions convey

complex meanings, beliefs and values that reflect cultural histories and worldviews

3]
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Textile expression serves as a site of cultural negotiation and hybridity, where
diverse influences converge and mix to create new forms of expression. Through
processes of appropriation, adaptation and innovation, textiles reflect the dynamic
interplay between local traditions and global influences, resulting in hybrid styles.
From the fusion of traditional motifs with modern design elements to the
introduction of digital technologies into textile production, the cultural semiotics of
textile expressions reveal a constant dialogue between tradition and modernity, local
and global, past and present. The expression also plays a crucial role in identity
formation and self-representation, serving as a means for individuals and
communities to assert their cultural identity and their place in the world. Whether
wearing traditional clothing to symbolize ethnic pride and solidarity, or embracing
global fashion trends to signal cosmopolitanism and modernity, textile expression
reflects a complex interaction with our world. Ukrainian traditional vyshyvanka
(Figure 5) can play an example for such type of clothes. People from Ukraine prefer
wearing it for special occasions, like Easter celebrations to pay respect to their

country and remind themselves about their cultural heritage and self-identity.

Figure 5. Traditional Ukrainian clothes, vyshyvanka

Semiotics, as a method of analysis, is a field that revolves around the study of
signs and symbols in various media and their meanings. Above all, semiotics
recognises that human communication is not limited to spoken or written language,
but encompasses a wide range of sign systems, including visual, auditory, tactile and

olfactory signs. These signs and symbols can take many forms, including words,
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Images, sounds, gestures, objects and even behaviour, and they carry meaning
through their association with concepts, ideas or referents. Semiotics seeks to reveal
the complex relationship between signs, their signifiers (the physical form of the
sign) and their signified (the concept or meaning conveyed by the sign). Through
the process of signification, signs acquire meaning through their cultural, social and
historical contexts and their relationships with other signs in a given system. The
terms sign and symbol have different meanings. While a sign directly communicates
specific information through a mark, emblem or pictogram, a symbol represents a
concept but conveys a deeper, often metaphorical meaning. Symbols derive their
meaning from the interpretation of those who use them. It is worth remembering that
a textile sign or symbol can be depicted in a realistic or abstract style, and it can even
be presented in a non-objective or non-representational manner. However, people
who use a symbol in a cultural context understand its meaning or implications

independently of its depiction.

More specifically, semiotics is the idea of the relationship between the
signifier and the signified, where the signifier is the form or expression of a sign
(such as a word or image) and the signified is the concept or meaning that the sign
represents [40]. For example, the word "tree" (the signifier) represents the concept

of a tall woody plant with branches and leaves (the signified).
1.2.1 Historical overview of textile expressions

Textiles have been integral to human civilization since ancient times, serving
utilitarian, symbolic, and aesthetic purposes. They typically undergo several
processes before reaching consumers, involving preparation, manufacture, and
finishing. Despite the constancy of these basic steps, textile materials, production

methods, and locations have evolved significantly over time [21].

Throughout history, textiles have crossed cultural and geographical
boundaries, creating new hybrid products and styles. Regulations from states,

markets, and religious institutions have influenced textile consumption patterns.
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Fashion, especially in modern times, highlights the interplay between production

and consumption.

In ancient civilizations like Mesopotamia, Egypt, and China, textile
production was fundamental. Mesopotamians used wool and leather, with variations
in fabric indicating social status. Artifacts from sites like the Royal Cemetery of Ur
reveal the sophistication of Mesopotamian fashion, where garment length,
decoration, and fabric quality reflected social hierarchy (Figure 6) [Hallmann: 21,

pp.1-5] [28].

In Egypt, weaving linen from flax was highly developed, and textiles were
used not only for clothing but also in mummification rituals [Hallmann: 21, pp.1-5].
In China, silk production from silkworm cocoons revolutionized the textile industry.
Silk, associated with wealth and royalty, became a form of currency and a symbol
of prestige. The history of Chinese silk, beginning with its legendary discovery by

Lady Hsi Ling Shih, illustrates its cultural and economic significance (Figure 7) [38].

Figure 6. Headdress and Necklaces from the Royal Cemetery of Ur

Figure 7. Chinese silk

During the Middle Ages, textile production in Europe experienced a period of
extraordinary growth and innovation. Guilds, which were associations of artisans
and craftsmen in a particular industry, played an important role in facilitating the
exchange of knowledge and materials in the textile industry. Guilds helped to

standardise production methods, provided apprenticeships and regulated trade
18



practices, contributing to the overall development of the textile craft. A key factor
in innovation during this period was the expansion of trade routes, such as Silk Road,
which facilitated the exchange of raw materials, finished textiles and ideas between
regions. This exchange led to the introduction of new techniques and materials that

enriched the variety of textiles produced in Europe.

Weavers, embroiderers, and dyers experimented with techniques to create
exquisite fabrics. Popular weaving methods like damask, brocade, and twill
produced luxurious textiles with intricate patterns. Embroidery flourished with
techniques such as goldwork, silk shading, and couching. Tapestry weaving,
exemplified by the Bayeux Tapestry, depicted historical events and narratives in

stunning detail, serving both decorative and documentary purposes [18].

The Renaissance marked a resurgence in cultural and artistic expression,
particularly in Italian cities like Florence and Venice. Artisans produced exquisite
silks, velvets, and brocades with elaborate patterns and rich colors, symbolizing
wealth and sophistication. Renaissance textiles often featured allegorical and
mythological motifs, reflecting the era's intellectual and cultural interests. These

designs added layers of meaning, elevating textiles to vehicles of artistic expression

and storytelling.

Figure 8. Giovanni Bellini, Nunc Dimittis, 1505 — 1510.

For centuries, textiles were crafted by hand using techniques like weaving,

knitting, and felting, passed down through generations. While innovations like
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horizontal looms improved productivity, the process remained labor-intensive.
However, the advent of machinery powered by natural forces and later steam and
electricity transformed textile manufacturing. Mechanization vastly increased
efficiency and productivity, leading to the rise of large factories and mass
production. This shift, epitomized by the Industrial Revolution, reshaped the textile
industry and society as a whole, ushering in an era of mechanized production and
abundant fabrics [DuPlessis: 14, pp.1-4].

European dominance in cloth and fashion was short-lived as new textile
cultures emerged globally, creating hybrid styles. Producers sought efficiency by
relocating to lower-wage regions, aided by advances in transport, communication,
and finance. The 19th-century introduction of synthetic fibers like polyester and
nylon revolutionized textiles with durability and affordability, replacing natural
materials. Digital printing allowed precise pattern reproduction, further transforming

design.

Recently, environmental concerns have renewed interest in natural fibers,
leading to innovations like organic cotton and recycled polyester. Efforts to conserve
water and use renewable energy aim to reduce the industry's environmental impact.
Globalization has increased the exchange of ideas but also highlighted issues like
labor rights and fair wages, prompting calls for transparency in the fashion supply
chain. Consumers now demand ethically sourced clothing, pushing brands toward
sustainable practices. Balancing innovation with sustainability and social
responsibility is crucial for a more equitable and environmentally friendly fashion

industry.

1.3. Psychological aspect of perception and interaction with textile

patterns

Understanding the psychological aspect of perceiving and interacting with
textile patterns explores the complex relationship between human cognition,

emotion and the visual stimuli presented by textiles. Textile patterns, from simple
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geometric shapes to intricate designs, have the power to evoke different

psychological responses and influence our behaviour in subtle yet profound ways.

Textile psychology delves into how fabrics and materials impact people
psychologically, considering sensory perception and human interaction. It's a
specialized field within psychology focusing on how textiles and colors affect
individuals' emotions, moods, and behaviors [5] Evan Kinori's approach to garment-
making delves into the relationship between materials and human perception,
reflecting the field of textile psychology. Kinori emphasizes the significance of
textiles beyond their functional utility, drawing attention to the psychological impact
they have on both the wearer and observer. His approach underscores the notion that
textiles possess a language of their own, capable of evoking emotions, memories,
and cultural associations. For instance, a fabric might evoke warmth, coolness, or
confidence, triggering specific emotions. Textiles can also set a particular
atmosphere, express themes or moods, or elicit specific responses. This knowledge
Is invaluable for designers as it helps them understand how their choice of fabrics
and colors can influence users' interactions, emotions, and perceptions of their
products [28]. Textile patterns have a profound psychological impact, influenced by
cognitive psychology's understanding of sensory perception and emotional
responses. Familiar shapes, colors, and textures trigger recognition and evoke past
experiences, shaping our mood and decision-making. Certain patterns can induce
calmness or excitement, affecting our emotional state and behavior [Hurbanska: 24,
pp.50-53]. For instance, soft, organic patterns promote relaxation, while hard,
clunky ones may induce alertness and anxiety. Beyond aesthetics, textile patterns
play a role in non-verbal communication, conveying personality and social identity.
They influence social interactions and first impressions, impacting how we perceive
others and how they perceive us [30]. In sports, black sportswear can enhance
aggressiveness, while in fashion, colors like red evoke confidence, and blue signifies
intellectuality. Understanding the psychological impact of textile patterns is crucial
for designing consumer products. Designers leverage color psychology and

symbolism to evoke emotional responses and convey messages through their
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designs. However, complex or visually stimulating patterns may exacerbate anxiety,
especially in individuals with heightened sensory sensitivity, leading to discomfort
and avoidance behaviors. Conversely, patterns can evoke nostalgia, fostering

connections to past experiences and cultural movements [26].

Figure 9. Art Deco psychodelic print shirt. 1960s

Vibrotactile arrays, integrated into textiles, create tactile sensations on the
skin, mimicking massages and promoting relaxation [4] These arrays modulate
sensations like pressure and texture, enhancing body awareness and aiding
relaxation. For those with sensory impairments, textiles with vibrotactile arrays offer
therapeutic benefits, fostering positive body attitudes [4]. Uniforms play a
significant role in perception and performance. Through enclothed cognition, they
trigger psychological associations, enhancing professionalism and performance [2].
Wearing uniforms equips individuals with the mindset and behavior to fulfill their
roles effectively [2].

In summary, the psychological aspect of perception and interaction with
textile patterns is a complex and evolving field that encompasses the study of how
textiles affect our emotions, feelings and behaviour. It highlights the importance of
considering the psychological impact of textiles on design and fashion, and the
potential of using textiles as a form of visual medicine to influence mood and well-

being.

22



1.4. The impact of textile expressions on modern culture

Throughout history, people have utilized textiles to create various prints and
patterns that symbolically represent their communities and cultures. Across the
globe, civilizations have developed their unique drawings and designs for textiles,
each reflecting the distinct identity and heritage of its creators. One cannot discuss
the role and meaning of clothing with text without acknowledging their role in
celebrating cultural icons [37].

Trendy printed textiles gain more recognition as cultural, often embodying
formality or serving as a marker of identity [43]. In particular, garments such as |
Love New York (Figure 10) in America shirts or African wax paintings have
historical and cultural significance, evoking long-standing traditions and social
values. However, despite their historical significance, younger generations may

consider some of these textiles to be out of fashion.

Figure 10. | Love New York shirt

Nevertheless, these textiles remain valuable artefacts that provide insight into

the evolution of human expression.

Textile expressions play a crucial role in modern culture, influencing fashion,
art, design, technology, and society. Recently, there has been a resurgence in textile

art, with artists using the medium to explore identity, culture, and socio-political
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issues. Textile art installations, exhibitions, and performances challenge traditional

notions of art and blur the boundaries between fine art and craft.

Notable artists like Faith Ringgold use narrative quilting to address themes of
race, gender, and identity within African American history. Her vibrant quilts
integrate painting, quilting, and storytelling, elevating the medium to fine art (Figure
11). Additionally, combining textiles with other materials, such as wood, enriches
the visual and tactile qualities of the artwork, expanding its conceptual depth (Figure
12).

Figure 11. American People. Faith Ringgold. 2024

Figure 12. Wooden Fabric. Elisa Stozyk. 2016

Nick Cave, a renowned American artist, is known for his innovative
Soundsuits (Figure 13). These extraordinary costumes, crafted from materials like
fabric, beads, buttons, and found objects, challenge traditional notions of fashion
and performance. Each Soundsuit is unique, hiding the wearer's identity and

transforming them into a cocoon of color and texture [46].

Figure 13. Soundsuits, Heard. Nick Cave. 2012
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Textiles have long driven innovation, serving as a canvas for creativity and
technological advancement. Recently, the intersection of textiles with various fields
has led to transformative developments. Smart textiles merge traditional fabrics with
advanced electronics, offering features like temperature regulation, illumination, and
shape memory. These textiles, with built-in sensors and microelectronics, interact
with the wearer and environment, tracking physiological parameters like heart rate
and body temperature. In healthcare, smart textiles enable remote monitoring of vital

signs and early detection of health issues, revolutionizing patient care [41].

Smart textiles are revolutionizing fashion by incorporating interactive features
like color-changing capabilities and wearable electronics, offering both style and
functional benefits [25]. There's a notable shift in the textile industry towards
sustainability, with companies like Lenzing's TENCEL ™ leading the way with eco-
friendly fibers derived from renewable materials such as eucalyptus trees [42].
Brands like Eileen Fisher, Pact, Boody, and Patagonia prioritize sustainability by
using materials like TENCEL™ lyocell, organic cotton, modal, and bamboo in their
products. Recycled textiles, including polyester made from plastic bottles and
recycled cotton from clothing waste, are gaining popularity as environmentally
friendly alternatives. Innovative dyeing and finishing techniques like digital
printing, solution dyeing, enzyme wash, and ozone treatment reduce water and

chemical usage while enhancing textile quality and durability [42].

1.5. Textile Expressions in the Linguistic Landscape

Linguistic landscape studies, a field within sociolinguistics, focus on the
visible languages in public spaces, such as billboards, road signs, shop signs, graffiti,
and other inscriptions. This area of study considers language as a crucial identifier
of people and a sensitive indicator of social change. The foundational definitions
emphasise the visibility of languages on public and commercial signs and their dual
informational and symbolic functions. In linguistic landscape studies, the
informational function of signs serves to mark geographical territories and convey

the sociolinguistic composition of a region, while the symbolic function reflects the
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presence and status of languages, contributing to cultural identity and perceived
vitality. Together, these functions reveal both practical and deeper socio-cultural
dynamics in public spaces. These functions highlight how signs can reflect an area's
sociolinguistic composition and contribute to a language group's perceived status
and vitality [7]. In the context of textile expressions, linguistic landscapes offer a
valuable lens for examining how textiles communicate within public and social
spaces. Linguistic landscapes traditionally refer to the visibility and salience of
languages on public and commercial signs in a given territory, reflecting cultural
and social dynamics. Similarly, textiles with dynamic patterns can be seen as part of
a textile landscape where they function as visual and tactile signs conveying cultural,
social, and emotional messages. In projects like Reach, dynamic textile patterns are
designed to respond to environmental and social stimuli, thereby participating in the
semiotic landscape of public spaces. These textiles act as communicative artifacts
that not only enhance aesthetic experiences but also facilitate new forms of social
interaction and personal expression. For example, the Reach Out hats and Reach In
bags incorporate interactive elements that change in response to proximity,
temperature, and light, much like how linguistic signs in an urban landscape change
based on context and audience. By integrating dynamic textile patterns into everyday
items, these projects blur the boundaries between fashion, technology, and
communication, creating a new, multifaceted language that enriches our
understanding of public spaces and social interactions. This approach underscores
the potential of textiles to serve as a medium for semiotic exchange, extending the
concept of linguistic landscapes into the realm of material culture and interactive

design [Reach].

1.6. Transformative Trends in Textile Marketing

In the contemporary textile and clothing industry, marketing strategies are
undergoing a significant transformation spurred by globalization and technological
advancements. The transition from local to global markets necessitates agile
business models and innovative approaches to remain competitive. Traditional

determinants of competitive advantage such as price and product quality are no
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longer adequate; instead, companies must prioritize sustainable competitiveness
through efficiency, flexibility, and responsiveness. Embracing digital technologies
and e-commerce platforms has become imperative for textile and clothing
companies to thrive in the current market landscape. Integration of innovative
software programs, digital marketing techniques, and data analytics tools enables
companies to optimize operations, enhance customer engagement, and adapt to
evolving market demands. From leveraging social media platforms for brand
promotion to implementing targeted advertising campaigns, digital marketing has
become essential for reaching and engaging consumers effectively. Moreover,
strategic marketing planning, including market analysis, goal setting, and
implementation evaluation, is crucial for aligning marketing efforts with broader
business objectives. As textile and clothing companies navigate the complexities of
global competition, strategic marketing initiatives play a pivotal role in driving
growth, enhancing brand visibility, and fostering customer loyalty in this dynamic
industry environment [13]. In addition, textile marketing also involves staying
abreast of industry trends and adapting to evolving consumer preferences. Moreover,
leverage data analytics tools to gain insights into customer behavior and market
trends, enabling one to refine marketing strategies effectively. Furthermore,
regularly soliciting customer feedback and conducting market research to identify
emerging trends, unmet needs, and areas for improvement [12]. Textile marketing
in today's digital age presents a unique opportunity for traditional textile industries
to accelerate their business growth. With the advent of digital marketing, textile
companies can now reach a wider audience and engage with customers more
effectively than ever before. Digital platforms offer tools and techniques, such as
social media marketing, search engine optimization (SEO), and email marketing,
that enable textile companies to showcase their products, connect with consumers,
and drive sales. By leveraging digital marketing strategies, textile companies can
overcome traditional barriers to entry, expand their market reach, and compete on a

global scale. Additionally, digital marketing allows for greater flexibility and agility

27



in responding to market trends and consumer preferences, enabling textile

companies to stay ahead and maintain a competitive edge [29].

Additionally, the marketing approach discussed in the Parrish, Cassill and
Oxenham's research the utilization of a niche strategy is proposed for textile
marketing, which aims to identify and target specific market segments by offering
specialized products or services that cater to their unique needs and preferences. This
strategy requires a comprehensive understanding of the target consumer base,
including their desires, pain points, and purchasing behavior. Companies employing
a niche marketing strategy focus on developing products or services that provide
distinctive value propositions tailored to these niche markets. The successful
implementation of a niche marketing strategy depends on effective communication
with the target market to highlight the unique benefits of the product or service and
foster brand loyalty. Furthermore, companies must ensure that their offerings closely
align with the needs and preferences of the niche market in order to maintain

relevance and competitiveness [32].

Another study investigates the relationship between market orientation (MO)
and its impact on customer-based performance (CBP) within the textile industry,
gathering valuable insights into the dynamics of textile marketing. First and
foremost, it emphasizes the significance of MO in fostering a customer-centric
culture within textile firms. By focusing on customer orientation, competitor
orientation, and inter-functional orientation, textile companies can gain a better
understanding of customer needs, respond effectively to market competition, and
optimize internal processes to deliver superior value to customers. Furthermore, the
research highlights the crucial role of CBP as a measure of a textile company's
performance. CBP encompasses factors such as customer satisfaction, loyalty, and
perceived quality, all of which hold immense importance in the textile industry
where brand reputation and customer relationships are pivotal for success.
Moreover, the study delves into the moderating impact of employee orientation (EO)
on the relationship between various dimensions of MO and CBP. It suggests that a
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strong EO can amplify the influence of customer, competitor, and inter-functional
orientations on CBP, underscoring the significance of employee engagement and
empowerment in driving customer-centric outcomes in textile marketing. Overall,
this research highlights the interconnected nature of MO, CBP, and EO within the
context of textile marketing, underscoring the critical importance of aligning
organizational culture, market orientation, and employee engagement strategies to
attain competitive advantage and foster sustainable growth in the textile industry
[20]

1.6.1. Self-branding

In the evolving field of modern marketing, self-branding and advertising have
become vital tools for individuals and businesses alike. These endeavors primarily
rely on language to shape perceptions, evoke emotions, and establish memorable
identities. Self-branding is a nuanced process that involves expressing one's unique
value proposition and positioning oneself in the minds of consumers. By carefully
selecting words, tone, and messaging, individuals aim to cultivate a distinctive brand
persona that resonates with their target audience [1]. Every communication channel,
from personal websites to social media profiles, presents an opportunity to convey
authenticity, expertise, and relatability. Self-branding is not solely focused on self-
promotion; it is also about building meaningful connections and fostering trust with
an audience [1]. By sharing personal stories, insights, and experiences, individuals

can create connections that foster relationships.

Similarly, advertising is a strategic endeavor that seeks to capture attention,
generate interest, and drive action. In media landscape, effective advertising requires
more than just catchy slogans and flashy visuals; it demands a sophisticated
understanding of language and persuasion. Advertisers employ various linguistic
techniques - provocative slogans, calling for action, linguistic devices - across
different mediums, such as print ads and digital campaigns, to craft persuasive

messages that resonate with their target audience [31]. This may involve leveraging
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psychological triggers like scarcity or social proof to induce desired behaviors or
tapping into emotional appeals, such as nostalgia or fear, to create memorable
experiences. Furthermore, advertising is inherently a form of storytelling; it involves
creating narratives that captivate, inspire, and ultimately compel consumers to take

action.

In the realm of textile advertising, the linguistic dimension takes on added
significance. Textiles, with their tactile richness and visual semiotics, provide a
canva for storytelling and brand expression. Advertisers in fashion labels and home
decor brands utilize language to evoke the sensory experience of fabrics and textiles.
Through evocative descriptions, vivid imagery, and compelling narratives, textile

advertisements transport consumers into a world of luxury, comfort, and style [31].

One such example of self-branding and advertising can be seen among the
textile creations of Nike. Nike's self-branding strategy highlights excellence and
innovation in the textile industry. With a mission to inspire every athlete globally,
Nike has crafted a brand identity deeply rooted in athleticism, determination, and
authenticity. The iconic slogan Just Do It encapsulates Nike's brand personality,
encouraging consumers to embrace a proactive mindset towards their goals.
Leveraging high-profile endorsements from elite athletes like Michael Jordan and
Serena Williams, Nike reinforces its association with athletic success and
excellence. Furthermore, Nike's commitment to innovation is evident in its
revolutionary product offerings, from Air Jordan sneakers to sustainable materials
like Flyknit. Beyond product innovation, Nike actively engages in social
responsibility initiatives, aligning its brand with values of diversity, inclusion, and
sustainability. By fostering a sense of community and promoting social causes, Nike
transcends its role as a mere sportswear brand, establishing itself as a global symbol

of empowerment and progress in the textile industry [36].

To conclude, Chapter 1 of the thesis examines the features of textile

expressions, commencing with an overview of the importance of phrases and logos
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on clothing, on the example of Gucci logo, Black lives matter, LGBTQ+ movements,
climate change issues and popular I love NY clothes. A historical examination traces
the development of textile expressions in society, emphasizing their role in mirroring
and molding cultural identity. The chapter also delves into the psychological
dimension of perception and interaction with textile designs, exploring how
individuals interpret and interact with various patterns. Additionally, it considers the
influence of textile expressions on contemporary culture, demonstrating their impact
on fashion, identity, and societal trends. Lastly, it explores the linguistic landscapes
of textile expressions and the common trend of textile marketing, on the example of

Nike brand identity and promotion.
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2. EXPLORATION OF TEXTILE EXPRESSIONS
2.1. Perception of Textile Expressions

The perception of textile expressions in modern society is a complex and
multifaceted phenomenon that affects various aspects of our lives. One such
example is style, which shapes our aesthetic appeal. Different people are attracted to
different styles, depending on their tastes and preferences. Some may appreciate
bold and bright patterns, while others may prefer a minimalist and restrained design.
The choice of colors, lettering and patterns all contribute to the overall aesthetic
appeal of textiles. Like all art, design is inherently subjective. What one person finds
visually appealing may not resonate at all with another. This subjectivity arises from
a combination of factors, including personal taste, cultural upbringing, and
experience. Maybe someone who grew up surrounded by bright textiles with
intricate patterns may prefer bold designs, while someone else who prefers

minimalist decor may gravitate towards simpler and more understated styles [44].

Another example is the scale of patterns, text and motifs about the size and
proportions of their elements. Scale greatly influences the visual effect and mood of
the pattern, as well as how it interacts with the silhouette and fit of the garment.
Large patterns or symbols make a bold and striking statement, while smaller patterns
or letters have a more subtle and delicate effect. In addition, the scale can affect the
perception of body shape and size: large patterns can visually enlarge the wearer,
while small patterns can make the wearer appear smaller. Colors also play a key role,
serving as a powerful tool for evoking emotions and creating mood. Furthermore,
cultural context influences the interpretation of colors in textile patterns. Different
cultures attach different meanings and associations to colors, which can affect how
they are perceived. For example, while white symbolises purity and innocence in
Western cultures, in some Asian cultures it can symbolise mourning and death.
Understanding these cultural nuances is even more important for established
designers who want to create textiles that resonate with diverse audiences around
the world. Additionally, color can be used to enhance a certain mood. Warm colors
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such as red, orange and yellow are often used to evoke feelings of warmth, passion
and energy, while cool colors such as blue and green are favored for their soothing

effects.

Contrast acts as a catalyst for visual interest, creating a dynamic interplay of
pattern elements. Through variations in color, texture or scale, contrast adds depth
and complexity to a textile design, enhancing its aesthetic appeal. Used wisely,
contrast creates a sense of harmony, balancing different elements and creating a
cohesive composition that captivates the eye. To reinforce the above-mentioned
information, examples of such usage of colors and patterns is to be provided (Figure
14).

Figure 14. Examples of how the size of a pattern influences a body image. [39]

The photo demonstrates that larger polka dots on clothing, such as those on
the second woman's skirt and the third woman's dress, create a less subtle appearance
for the body. Initially, smaller-sized polka dots on women's clothing may cause the
body to appear larger and draw attention to its size. In contrast, the smaller polka
dots on the attire of the other two women contribute to a more understated effect,
creating the illusion of slimmer bodies and reducing emphasis on pinpointing the

body's size.

High-contrast patterns, characterized by sharp transitions between elements,
evoke a feeling of energy and vitality (Figure 15). They radiate dynamism and

excitement, filling clothes with a bold and assertive look. Conversely, low contrast

33



with subtle variations and soft transitions creates a carefree and calm atmosphere. It

encourages contemplation and reflection, infusing clothing with a sense of calm and

peace (Figure 16).

Figure 15. Example of high-contrast text attire.

Figure 16. Example of low-contrast text attire.

Strategic use of contrast can emphasize or hide particular features of the
garment or the wearer, depending on the location and your orientation. High-contrast
elements draw attention to focal points such as the neckline or waistline,
accentuating the wearer's figure and accentuating their silhouette. Conversely, low-
contrast text patterns can mask imperfections or create a more understated look,
allowing the garment to blend seamlessly with the wearer's body [25]. Therefore,
contrast is necessary to create balance and variety in textile expressions. By
modulating the degree of contrast throughout the design, designers add depth and

dimension, preventing the text pattern from looking flat or monotonous.

Repetition is another fundamental principle of textile expression, giving
rhythm, movement and coherence to textile patterns. Through repetition, the
designers create a sense of continuity and movement, inviting the viewer to
dynamically interact with the pattern. Through repeated motifs, shapes or colors,
repetition imbues textile design with a sense of vitality and energy, transforming
static fabrics into dynamic compositions that come alive with movement. Repetition
contributes to the unity and coherence of textile expressions, combining different

elements to form a single whole. By repeating key elements in the design, certain
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individuals establish a visual connection that unifies the composition, creating a
harmonious relationship between individual components. Patterns with regular text
and repeating motifs often create a soothing and relaxing mood (Figure 17).
Conversely, irregular repetition or random placement of elements can create a sense
of chaos and unpredictability, giving text patterns an air of dynamism and

excitement (Figure 18).

WASH YOUR HANDS

AND HAVE A NICE DAY

Figure 17. Example of regular repeating t-shirt text.
Figure 18. Example of chaotic repeating t-shirt text.

In addition, one can see how textile expressions with frequent repetition of
elements can appear denser and more meaningful, attracting more attention.
Conversely, patterns with rare repetition or variations in the placement of elements
can create a sense of openness and lightness, allowing the eye to move freely across
the surface. By strategically manipulating repetition, one can control the visual

hierarchy in a pattern, directing the eye to specific areas of interest.

Jeep

Figure 19. Example of repeating attire pattern with low contrast.
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The construction of the Jeep t-shirt incorporates a recurring pattern designed
to emphasize the brand logo, thus stimulating brand familiarity and retention among
customers. By integrating the brand emblem within the repetitive design, the
designer takes advantage of the psychological concept of pattern recognition,
whereby individuals instinctively concentrate on recurring visual elements. This
intentional placement functions as a subtle yet impactful method for imprinting the
brand identity in the consumer's awareness. Furthermore, the selection of a low-
contrast color scheme, predominantly consisting of beige and brown tones,
contributes to the overall visual appeal of the garment while also eliciting a feeling
of calmness. The use of such shades not only aligns with current minimalist design
preferences but also serves to temper the conspicuous presentation of brand
association, appealing to individuals who prefer a more modest mode of self-
expression through their attire [45]. This intentional combination of design elements
creates a balanced blend of brand presence and visual charm, enhancing the
garment's attractiveness to a discerning consumer base. In essence, the Jeep t-shirt
represents a nuanced approach to brand representation, where the interaction of

design elements captivates the consumer's attention.

To a great extent, the context in which textiles are presented influences their
interpretation and emotional resonance. Whether in fashion, interior design, art
installations or everyday use, context shapes how we engage with textiles and the
meanings we ascribe to them. A textile pattern that is trendy in one context may

evoke different emotions and reactions when used in another, highlighting the

dynamic nature of textile expression and its ability to adapt to different environments
(Figure 20).

36



Figure 20. Pes Patron t-shirt design

When examining Pes Patron t-shirts in the context of Ukrainian trends and social
dynamics, it is critical to recognize their role in enriching Ukrainian cultural identity
and instilling a sense of pride in those who wear them. Pes Patron, symbolizing not
just a dog but an entire army, exemplifies the strong connection between individuals
and national symbols. This integration of personal identity with broader cultural
narratives is a recurring motif in the fashion industry, where clothing serves as a
platform for expressing individual and collective affiliations. Through the
symbolism of Pes Patron on these t-shirts, wearers silently express solidarity with
the values and challenges of the Ukrainian armed forces. Beyond their visual appeal,
these garments become mediums for conveying intricate layers of meaning, carrying
stories of sacrifice, resilience, and patriotism. Moreover, the prevalence of Pes
Patron in the Ukrainian streetwear scene reflects broader shifts in societal attitudes
toward cultural representation and self-expression. As Ukraine wrestles with
questions of national identity and cultural resurgence, images like Pes Patron
provide a platform for individuals to affirm their Ukrainian heritage within a
contemporary framework. In Ukrainian social circles, donning Pes Patron t-shirts
can signify belonging to a community of like-minded individuals who share a mutual
appreciation for Ukrainian culture and aesthetics. Essentially, Pes Patron t-shirts
symbolize more than just clothing; they embody a cultural movement aimed at
reclaiming and reinterpreting Ukrainian heritage for modern audiences. Within the
Ukrainian trend and social sphere, these garments serve as symbols of cultural pride,

unity, and artistic expression.

2.2. Themes and Messages Encoded in Textile Expressions

The theme and content of the textile expressions demonstrate the importance
of printed textiles in both personal apparel and home décor. The engraving technique
offers endless possibilities for embellishing clothing, decorative fabrics, wallpaper
and more. Mankind has used a variety of printing techniques to decorate textile

surfaces, showing the diversity of themes and visual content in these expressions. It
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Is the themes and content of textile expressions that are influenced by various
sources, including social trends, artistic movements, and the natural environment.
Regardless of the source of inspiration, whether it is the result of social change,
artistic trends or the natural world, the field of textile design is constantly evolving
and responding to external influences. Looking at the world of fashion, textiles with
typographic or graphic patterns play a role not only as a means of clothing. Some
products can carry a variety of messages, from statements of personal style to
expressing political views and activist support for campaigns or ideas. Many textiles
contain patterns as a means of expressing individuality and style. T-shirts with funny
inscriptions, painted sweaters or printed scarves can be a way for a person to express
their preferences (Figure 21), self-confidence or a humorous outlook on life. This
choice of clothing can be a way to emphasize your individuality and create a
connection with others.

Figure 21. Rick and Morty t-shirt

The use of Rick and Morty-themed apparel offers individuals a vibrant and engaging
way to express their preferences and connect with like-minded enthusiasts. By
wearing clothing adorned with characters and motifs from the animated series,
individuals not only demonstrate their fondness for the show's unique blend of

humor and thought-provoking themes but also engage with a shared cultural
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phenomenon. These garments often elicit feelings of nostalgia and affection for the
series' memorable moments, fostering a sense of community and belonging among
fans. Furthermore, sporting Rick and Morty merchandise enables individuals to
assert their distinct tastes and personalities, infusing a dash of individuality into their
wardrobe. Beyond their function as clothing, these garments serve as visual and
cultural symbols through which wearers negotiate their social and cultural identities,
establishing connections with others who share their enthusiasm for the show and its

intricately woven narratives.

However, in addition to personal messages, textiles can be an important means
of expressing political and social views. Such t-shirts with political slogans or
symbols can be used to express support for certain political parties (Figure 22),
movements or ideas. They play an important role in raising awareness and
mobilizing public opinion. Even more, textiles can be used to support social
movements. The same t-shirts or other items of clothing may have symbols of
movements that fight for human rights, environmental protection, gender equality or
the fight against racism. Usually, things like this are used as a means to draw

attention to these problems and support joint efforts in this direction.

2024 ™E SEQUEL

MAKE LIBERALS CRY AGAIN

Figure 22. Trump 2024 promotional t-shirt

Figure 23. Trump 2024 promotional cap.

The Trump 2024 promotional cap and T-shirt function as a symbol of political
choice. With the prominent words Trump 2024 Save America Again depicted on the

39



cap, and Trump 2024 The Sequel they express support for the former USA
president's potential re-election while encapsulating the wearer's backing of Trump's
political goals and leadership. Beyond practical use as clothes, they serve as a means
to demonstrate allegiance to Trump as a political figure and to the principles and
policies he represents. Additionally, by showcasing the Trump brand emblem and
campaign slogan, the attire not only amplifies the wearer's individual voice but also
adds to the broader visual landscape of political conversation, acting as a symbol for
like-minded supporters and political promotion. Additionally, Make Liberals Cry
Again could represent provocative message, reflecting the fierce fight between the
candidates of different parties. In essence, the Trump 2024 promotional cap and t-
shirt transcend their physical form to become a logo of political identity and

activism.

Another example of social activism can be depicted via feminist movement
attire (Figure 24, 25).

ks : : ‘g
'~ NOUN.
THE RADICAL NOTION
THAT WOMEN ARE PEOPLE. - §

WOMEN'S

MmARCH

Figure 24. Feminist movement t-shirt text.

Figure 25. Feminist movement t-shirt text.

Feminist movement t-shirts, featuring Women's March and Feminism: The
radical notion that women are people, stand as symbols of unity and advocacy in
the realm of social activism. These clothing items embody the essence of collective
action, symbolizing a worldwide movement committed to promoting gender
equality and women's rights. Wearing such clothes signifies a show of support for
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feminist causes and serves as a visible reminder of the ongoing battle for gender
justice. These shirts enable individuals to amplify their voices, standing in solidarity

with activists against discrimination.

2.3. Textile Expressions Across Different Themes and Contents

When analyzing textile expressions, it's crucial to take into account their
diverse roles across various contexts, including rural villages and urban settings.
These settings demonstrate unique approaches to textile usage, with rural areas
focusing on tradition and skilled craftsmanship, whereas urban environments
prioritizing modernity and global trends. This variety highlights the nature of textile
expressions and their capacity to communicate both cultural legacy and
contemporary style [6]. Textiles, in their many forms, therefore serve as a canvas for
human expression, encompassing various narratives. From embroidery to prints,
textiles convey a wealth of meaning through their content. A comparative analysis
of textile expressions reveals the different ways in which meaning is manifested and

interpreted in different contexts.

By its nature, the content of textiles covers a wide range of elements. They
can interact to convey social information and more. In everyday life, textile
expressions often embody practicality and functionality. Clothing, for example,
serves as a form of personal expression while satisfying basic needs for protection
and modesty (Figure 30). The content of everyday textiles can be influenced by
prevailing fashion trends, and individual preferences. Simple patterns, solid colors

and strong fabrics dominate this area, reflecting the utilitarian nature of this textile.

The photograph depicts women wearing casual clothing, signifying the
combination of practicality, functionality, and personal style in textile expression.
Their attire not only meets fundamental needs for protection and modesty but also
enables individualistic expressio. Defined by simple patterns, neutral colors, and
sturdy fabrics, their outfits represent the essence of everyday textile choices and

messaging.
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Figure 26. Casual t-shirt text message.

The casual t-shirt bearing the message Breathe. Hope reflects a simple yet profound
expression. The word Breathe conveys a feeling of mindfulness, prompting the
individual to take a pause, unwind, and dont take a rush. It emphasizes the
significance of self-care and mental well-being when facing challenging situations.
Conversely, Hope acts as a symbol of optimism and positivity, providing comfort
that brighter days lie ahead. This t-shirt operates as a wearable prompt to embrace

moments of calmness and cling to hope in everyday life.

Moreover, textile content evolves with societal changes and technological
advancements. Contemporary textile expressions push boundaries, incorporating
digital printing techniques, sustainable materials, and avant-garde designs. In the
realm of art and fashion, textile content becomes a medium for experimentation,
innovation, and commentary on contemporary issues. Textiles may feature bold
graphics, abstract forms, or provocative messages (Figure 27), challenging

conventions and sparking dialogue.

SORRY I'M LATE

| DIDN'T WANT
T0 COME.
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Figure 27. Example of attire with a provocative message

The t-shirt featuring the statement Sorry I'm late | didn't want to come
illustrates the use of provocative messages in contemporary textile fashion. By
displaying this lighthearted statement, the wearer challenges traditional ideas of
punctuality and social norms, injecting humor and irreverence into societal
expectations. This message acts as a form of social commentary, shedding light on
individuals' discomfort when faced with social obligations or gatherings.
Additionally, the t-shirt's bold typography and simple design contribute to its
provocative nature, ensuring that the message is attention-grabbing and stimulating.
By wearing such attire, individuals not only assert their independence but also
participate in a mode of self-expression that encourages interpretation and
discussion. Ultimately, the Sorry I'm late | didn't want to come t-shirt goes beyond
its physical form to serve as a platform for personal expression and societal critique

within the ever-evolving realm of contemporary textile content.

In essence, the comparative analysis of textile expressions according to their
content reveals a dynamic interplay between tradition and innovation, functionality
and creativity. Textiles serve as a tangible manifestation of human culture, reflecting
the complexity of our society and its aspirations. Whether mundane or extraordinary,
textiles interweave the threads of our shared human experience, enriching our lives
with beauty [16]. Analyzing the content of textiles in different cultures, one can gain
an understanding of the motives and narratives that shape the collective. For
example, the prevalence of geometric patterns in Middle Eastern fabrics or the use
of animal motifs in Native American fabrics speaks volumes about the beliefs of
these societies. Subsequently, comparative analysis allows us to trace the evolution
of textile design over time and across regions, from the intricate tapestries of the
Renaissance to the bold graphics of modern fashion [17].

Most importantly, by examining the content of textiles in specific socio-
political contexts, we can unravel the complex web of power dynamics and social

hierarchies.
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Summarizing all of the above, a comparative analysis of textile expressions
according to their content is necessary to understand the multifaceted role of textiles
in human culture. From cultural significance to artistic potential and social
significance, textiles embody the complex human experience and serve as a

testament to creativity, ingenuity and diversity.
2.4. Textile Expressions that influence behavior

Textiles, in addition to the utilitarian function of clothing, have a profound
ability to influence people's behavior. Thanks to its complex textures, it is a powerful
communicator, shaping emotions, perceptions, and actions. By their very nature,
textile expressions encompass a wide resonance of elements, from the intricate
patterns of woven fabrics to the vibrant motifs of embroidered textiles. Such
expressions are not just aesthetic decorations, they serve as conduits of meaning,
conveying emotional states [22]. Therefore, one of the most important ways textiles
influence behavior is emotional influence. Tactile sensations from textiles can evoke
a wide range of emotions, from warmth to excitement. Soft and plush fabrics such
as cashmere can evoke a feeling of relaxation aimed at finding harmony with the
world. And some, such as adult patterns or sex-related text, can stimulate excitement

and energy, leading to engaging behavior.

Moreover, as a form of textile expression, clothing sends out social signals by
making a statement about your personality. Clothing choices can affect how people
are perceived by others and subsequently influence their behaviour. For example,
wearing formal clothing may evoke a sense of confidence that influences assertive

behaviour in a social or professional context.

In general, the impact of textiles on us influences our behaviour towards
sustainable development. Some old textile expressions can encourage

unconventional negative behaviour.

The spread of negative texts on T-shirts and other clothes has become the

subject of many discussions. From offensive slogans to provocative images, these
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clothes are often used to attract attention. Negative text on t-shirts contains many
messages that may include offensive language, derogatory remarks and certain
provocative statements. Some texts may target different social groups based on race,
gender, religion, sexual orientation or political affiliation, often perpetuating
stereotypes, prejudices and the most heinous discrimination. They are very often
expressed in negative texts, may include sexist slogans (Figure 28), racist epithets,

and political messages aimed at causing outrage or controversy [15].

Figure 28. Example of sexist slogans on attire

Associated with negative texts on t-shirts is their potential to normalize,
perhaps even carry on harmful attitudes, to show terrible behavior. When people
wear t-shirts with offensive slogans or images, they are not only expressing their
views but also promoting those views in the public sphere. Such normalization of a
negative attitude can strengthen existing prejudices, marginalize vulnerable sections
of the population, and create a hostile environment related to mutual respect. For
marginalized communities who already face systemic discrimination, negative text
on T-shirts can be a painful reminder of their marginal status and increase feelings
of isolation. Yet by normalising offensive language and degrading stereotypes, these
garments contribute to the erosion of civility in public discourse. They can also
inflame social tensions, exacerbate social divisions and hinder efforts to promote
understanding, compassion and inclusiveness. It's important to recognize that even
negative text on t-shirts or other clothing also raises complex issues related to
freedom of expression, artistic expression, and censorship. While some may argue

for the need to regulate or limit the distribution of offensive content, others may
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defend the right to freedom of expression, even if the content is controversial or
offensive. Balancing these competing interests requires careful consideration of the
rights and responsibilities of individuals, the role of social norms and cultural values,
and the need to foster respectful public discourse. Ultimately, studying the impact
of textile expressions on behaviour is necessary to understand the psychological
aspects of human life. This reveals the meaning of textile art with its effect on us as

individuals, allowing one to experience a certain emotional state.

To conlude the analysis, 20 clothing items were used. The following chart
(Graph 1) illustrates the research results and helps to better understand the

distribution and characteristics of each item.

Question Declarative Themed Collocation Movement text Brand names

Graph 1. Analysis of the chosen texts

The analysis of the graph shows that the textile texts are divided into six
categories with varying frequencies. The largest category is declarative sentences,
with a count of 8, indicating that most of the texts are statements providing
information. Among them - 2 texts used the word Sorry, highlighting the sarcastic
manner of the word; 1 text is imperative - Wash your hands, calling for action.
Movement texts, related to feminist and political movements, form the second

largest group with 4 instances, suggesting a notable presence of such themes. Then,
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brand names appear on clothes 3 times - Gucci, Jeep and Polo sport. Collocation
texts, containing one-two word phrases, appear 2 times, showing a moderate
presence. As well as question texts, with only 2 instances, indicating fewer
Inquisitive or interactive contents. Themed texts are the least common, with only 1
instance, Rick and Morty utterance, suggesting that specific themes are rare in the

analyzed textile samples.

The texts appear on the clothes in different structures - calling for attention
LGBTQ+ and climate change issues texts are of bright colours, with the use of
different fonts and word placement. More subtle appear logos of high-class brands -
Gucci and Polo sport, entailing sophistication and luxury. Designs for promotional
political texts emphasize the urgency of the message, appearing in bold on the caps
and T-shirts, calling for immediate action. On the other hand, provocative texts,
sexist or sarcastic, appear simple, with a lack of bright colors, usually using black
letters. Another analyzed garment - Pes Patron T-shirt offers smaller text, with the

emphasis on the picture of Pes Patron, symbolizing loyalty or allegiance.

In essence, chapter 2 provides a comprehensive exploration of textile
expressions, delving into various dimensions such as perception, content analysis,
and comparative study. By examining the lens of perception, the chapter reveals how
individuals interpret textile expressions within diverse cultural and societal contexts.
Furthermore, the content and textual analysis section uncovers the underlying
themes and messages encoded within textile expressions, shedding light on their
symbolic significance and cultural resonance. Additionally, the comparative study
offers valuable insights into the diverse manifestations of textile expressions across
different themes and contents, highlighting their dynamic nature and adaptability.
Finally, the exploration of textile expressions' influence on behavior underscores
their transformative power in shaping social interactions and reinforcing cultural
norms. Collectively, these insights deepen our understanding of the complex

interplay between textiles, culture, and human behavior.
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CONCLUSION

This thesis has conducted a thorough exploration of textile expression,
revealing its diverse significance and profound impact across various facets of
human experience. From t-shirts to headwear and beyond, textile expressions have
proven to be influential conveyors of cultural, social, and psychological meanings.
By examining the slogans and logos found on clothing, this study has exposed the
intricate layers of cultural symbolism and personal expression embedded within
these seemingly simple motifs, demonstrating their role as markers of identity,
belonging, and self-expression. Additionally, an analysis of the cultural significance
of textile expressions has highlighted their ability to capture and transmit cultural
heritage, acting as repositories of historical narratives and beliefs across generations.
By delving into the historical evolution of textiles, this research has shed light on the
adaptive resilience and creative spirit of human innovation in transforming raw
fibers into intricate works of art, mirroring the dynamism of societal development
over time. Furthermore, insights into the psychological aspects of textile perception
have revealed the profound impact of textiles on human behavior, showcasing their
ability to evoke memories, evoke emotions, and shape social interactions through
tactile and visual stimuli. Finally, the study has emphasized the wide-ranging effects
of textile expression on modern culture, from influencing fashion trends to
promoting cross-cultural exchange and even contributing to therapeutic
interventions aimed at enhancing mental well-being. In essence, the exploration of
textile expressions goes beyond their material nature, revealing a rich tapestry of

human existence intertwined with traditions, narratives, and shared humanity.
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SUMMARY

{1 pobGoTa € KOMIUIEKCHUM JAOCTIPKEHHSIM MOBHHMX OCOOJMBOCTEH Ta
HeBepOaIbHOI CKIJIAJIOBOI TEKCTUJIBHUX TEKCTIB, 30CEPEIKEHUM Ha iX pojil B
TEKCTUJIbHIM MPOMHUCIIOBOCTI Ta BIUIMBI Ha CIIOXKBadiB. JlOCIIKEHHS CLIPSIMOBaHE
Ha pO3yMIiHHS BepOaJIbHUX 1 HEBEpOAJIbHUX 3ac001B, SIKI BUKOPHUCTOBYIOTHCS B
AHTJIOMOBHUX TEKCTUJIBHUX IOBIJIOMJICHHSAX, 3 METOI0 €(PEKTUBHOTO 3aydyeHHs
pPI3HUX ayJaUTOpPid. AKTyaJdbHICTh TEMH OOYMOBJIEHA MOCTIMHUMU 1HHOBAIlISIMU B
rajxysi Ta 3pOCTalouUMH MOTpeOaMu CIOKMBAUiB, 1[0 POOUTH aHAIII3 IUX ACTICKTIB
KUTTEBO BAXJIUBUM. BUBUEHHS 1 MOPIBHAHHS PI3HUX TEKCTHJIBHUX MOBITOMIICHb, a
TaKOX JIOCIIKEHHS 1X HEeBEepOaJbHOIO aCHEKTY J03BOJISE TIUOIIE 3pO3YMITH, SIK
Taki TMOBIJOMJIEHHS BiIOOpakaloTh JAyMKH Ta HaMipu mmojaed. Pesynbratu
JOCIIJKEHHS JOMOMAaramTh OIIHUTH BIAMOBIIHICT, TEKCTWIBHUX ITOBIIOMJIEHD
pI3HUM ayJauTOpisAM Ta iX €(EeKTHUBHICTh y JOHECEHH1 3aKJIMKIB 10 [ii, racen Ta
IHIIMX JIEKCUYHUX eneMeHTiB. KpiMm Toro, aHami3 iCTOPUYHHUX Ta MCHUXOJOTTYHHX
aCIEKTIB CIpHUsi€ OLIbII MOBHOMY PO3YMIHHIO BIUIMBY TEKCTHJIBHMX TEKCTIB Ha

CIIOYKVBAYiB.

TeopeTnyHa yacTuHa Ii€l poOOTH MOJIISAETHCS Ha JEKUIbKa PO3AUIIB, sKi
OXOIUTIOIOTh JOCTIPKEHHSI MOBHHUX OCOOJMBOCTEH Ta HeBepOaJbHOI CKIIaJOBOI
TEKCTUJIBHUX TEKCTIB. Y PO3ALUIL MPO ICTOPUUHUMN OTJISA MPOCTEKYETHCS €BOJIOLIIS
TEKCTUJILHUX BHUpPa3iB BiJ CTapoJaBHIX CHMBOJIB Ta HAMKCIB J0 CY4YacCHHX
JOTOTHUIIIB 1 Tacen Ha onassl. JlocnmipkeHHs 0a3yeTbcs Ha PI3HUX TEOPETHUHUX
OCHOBAax KYJIbTYPHOI CEMIOTHKH, ICUXOJIOTIi Ta MapKETHHTY, 1100 3pO3yMiTH, 5K
TeKCTUJIbHI BHUpa3u BiIOOpa)kaloTh COIIAJIbHI 3HA4Y€HHS 1 BIUIMBaIOTh Ha
crioXkuBayiB. J{asi po3risigaeThCsl ICUXOJIOTTYHHM aCTIEKT CIIPUAHATTS Ta B3a€EMO/T11
3 TEKCTHJIBHAMH Bi3epyHKaMH, 30KpeMa K JIFOAU 1HTEPIPETYIOTh Ta PEaryrTh Ha
TEKCTHJIbHI TIOBITOMJICHHS. AHaJI3 BIUIMBY TEKCTUJIBLHUX BHpAa3iB Ha Cy4dacHY
KYyJbTYpY IOCHIJKY€E IXHIO posiib y (opMyBaHHI 1I€HTHYHOCTI Ta COIIJIbHUX
TeHJeHIii. Po3ain npo TEKCTUIbHI BUpa3d B JIHTBICTUYHOMY JaHAmadTi
MIJKPECITIOE, SIK MOBAa CTBOPIOE KYJBTYPHI Ta COIliaibHI 3HAYCHHS 4Yepe3 OJIST.
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Hapemti, pmocnmimkyroTbcss TpaHchopmalliiHi  TEHJEHIT B  TEKCTWJIbHOMY
MapKEeTUHTY, BKJIIOUAIOYM CaMOOPEHAMHT, IIJIKPECIIOI0UM, SK 1HHOBAIliHHI
CTparerii JomoMmarailoTh OpeHJaMm e(QeKTUBHO 3alydyaTd Ta YTPUMYBaTu

CIIOKMBAYiB.

MeTton, 3acTocOBaHMN y IOMY JOCHIKEHHI, € SKICHUM 1 BKIIOYA€E
NPOBEJCHHS KOHTEHT-aHali3y JJIsi OLIHKKM Ta IHTeprperamii MOBHUX 1
HeBepOAJIbHUX CUTHAJIIB, IO MICTIThCSA Y TEKCTUILHUX BUpa3ax. KoHTeHT-aHami3
IOPOIMOHYE CUCTEMATHUYHUN MIAXi [0 PO3YMIHHS TEKCTOBUX 1 Bi3yaJbHHUX
€JIEMEHTIB, 1110 JO3BOJISI€ PO3KPUTH TEMU Ta IIOB1IOMIIEHHS, SIKI IEPEJAIOTHCS Yepe3
TEKCTUJIbHI BUPOOM, 1 K Il €JIEMEHTH PE30HYIOTh 3 PI3HUMHU KYJIbTYPHUMH
KOHTeKkcTamMu. [IpakThyHa dacTuHA 1€l pPOOOTH CHUCTEMATUYHO aHaji3ye Ta
MOPIBHIOE TEKCTWJIbHI BHUpa3u, 30CEPEKYIOYHMCh Ha 3MICTI Ta TEKCTOBHUX
eJIEMEHTaX, M00 PO3KPUTH CTpaTerii, KI BUKOPUCTOBYIOTh OpeHau. Hampukian,
nociikeHHss ¢yTtOonok 13 300paxkenHsMm Pes Patron mokaszano ixHIO ponb y
30arayeHHi YKpaiHCbKO1 KYyJbTYPHOI I1J€HTUYHOCTI Ta (OPMYBAHHI TOYYTTA
HAJIEKHOCTI JI0 KYJBTYpU y THX, XTO iX HocuTh. CuMBon Pes Patron BimoOpaxkae
CUJILHUM 3B'SI30K MDK 1HJMBIJIaMH Ta HalllOHAJIbLHUMHU CUMBOJIAaMH. [HIIMI TIpuKIIan
— BUKOPHUCTAaHHA OJATY 3 mepcoHaxkaMu 3 cepiainy Rick and Morty, mo He nurie
JIEMOHCTPY€E MPUXWIBHICTh JO0 cepialy, a i (GOpMy€e MOUYYTTS CHIIBHOTH CEpel
HIaHYBAJIbHUKIB. TakoX, TEKCTWJIbHI BUPOOM 3 TOJITUYHUMHU TaciiaMd abo
CUMBOJIAaMH MOXYTh BHUKOPHCTOBYBATHCS [UIsl MIATPUMKH MEBHUX MOJITUYHUX

napTiii abo pyxiB, IpUBEPTAIOYM YBary Ta MOOLITI3YIOUM IPOMAJICBKY AYMKY.

[TincymoByroun, 1151 po6oTa 3a0e3neuye po3yMiHHS MOBHUX OCOOJIMBOCTEH Ta
HeBepOaJbHOI CKJIAZAOBOI TEKCTHJIBHUX TEKCTIB, BHUCBITJIIOIOYHM iX pOJb Yy
TEKCTHJIbHIM MPOMMCIIOBOCTI Ta BIUIMB HAa CIOXKMBa4diB. AHANI3YIOUM TEKCTHJIbHI
BUpa3u uepe3 TEOPETUYHY Ta MNPAKTUYHY MPHU3MY, AOCHIIKEHHS [a€ IIHHY
1H(pOopMaIlio Tpo cTpaTerii, IKi BUKOPUCTOBYIOTh OPEHIU IS 3aJIy4eHHS PI3HHUX
ayJIuTOpif, a TakoX Mpo Te, SK Il CTpaTerii Pe3oHYITb 3 KYyJIbTYPHUMHU
KOHTeKCTaMH. Pe3ynbTaTu migKpecloTh BaXIUBICTh TEKCTUILHUX MOB1IOMIICHD
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y (GhopMyBaHHI KyJIbTYpPHOI 1JIGHTUYHOCTI, COILlaIbHUX TEHJIEHIIM Ta MoOimi3arii
TPOMaJICbKOi AyMKH. Pe3ynbTaTé JOCHiIPKeHHS MOXYTh OyTH BHKOPHUCTaHI IS
po3po0KH OUTbIN e(HEKTUBHUX TEKCTHJILHUX BUPOOIB Ta MAPKETUHTOBUX KaMITaHii,
10 CIPUATUME TTiIBUIIEHHIO KOHKYPEHTOCTIPOMOXHOCTI Ta 3a/I0BOJICHHIO TIOTPEO

CIOKMBAYiB y TEKCTUJIbHIN 1HAYCTPII.
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