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1. 3araabHi BizoMocTi

VY BCcbOMY CBITI IHIYCTPisl KPACH AYXKE CHUJIbHA 1 3 KOKHUM POKOM TIIbKH
3MIIHIOETHCA. AJie, HACKUTbKM BoHA Besnka? 3 483 minbspaiB qonapiB CILIA y
2020 poui go 511 wmimespaiB gonapis CIIA y 2021 poui — 1 3 piyHUM
CYKYITHUM TeMIIOM 3pocTanHs 4,75% y BCbOMY CBITI — MPOTHO3YETHCS, 110 J0
2025 poky BiH nepeBuluth 716 minbsapai gonapis CIHA. o 2027 poky —
784,6 minbsipna gonapiB CLIA. I[lIBuake po3mupeHHs: yepe3 HudpoBi KaHAIH
Ta 3aJy4eHHs OUTBIIOI KITBKOCTI KJIIEHTIB, TOTOBHX IUIATUTU BHIIY IIIHY 3a
BULLY AKICTh. OCKUIBKHM KyIiBEJIbHA CIIPOMOXKHICTh KpaiH, 110 PO3BUBAIOTHCA,
3pOCTae Ta TI00AT3y€eThCS, BOHH MPOMOHYIOTh 0araTtoo0iIsiiodi MepCreKTHBU
JUIS. MIDKHAPOJHUX KOMIAHIAH — SKIIO BOHHM MPUHECYTh 13 COOOKO MPOIYKIIIIO
BUINOi SIKOCTI, HDK Ti, IO JOCTYMHI Ha MicCIleBOMY piBHI. 3a reorpadiero
noMiHyBanu Asiarchko-Tuxookeancbkuit perioH 1 [liBHiuHa Awmepwuka, 110
cra”HoBUTHL noHax 60% B11 3arajibHOT KUIBKOCTI.

OckuIbkH ynoJoOaHHS HIOJ0 MOKYNOK MK KpaiHaMU BiAPI3HSIOTHCA,
OpeHnu, sKI TparHyTh TNIAHYBaTM B II00aJbHOMY MaciiTall, MOBUHHI
JOTPUMYBATHCS MOJIENI, OPIEHTOBAHOI Ha KJI€HTA, sIKa 3allydye HU(POBI Ta
¢i13uuni kananu. OduaiiH-IIOMHT yce e MPaBUTh Ta 3aMaHioe 81% mokyniliB
0 BChOMY CBITY. BogHouac yactka oduraitHy majae, a oHJIaiH 3pocrtae. B i
chepi cHye IIe oOfHA CylepewinBa TEHJIEHIlSI — HaTypajdbHI Ta CTIHKi
MPOIYKTH TPOTH JUCKOHTHOrO 1 MacoBoro BupoOHuiTBa. II[o6 mepemortu B
00poTHO1 3a mepeBary MpoayKTy, MOTPIOHO BUKOPUCTOBYBATH B MAPKETHUHTY TPH
KOpPOTKI CJIOBa: HaTypaJbHUI, OpraHiuHui a0o 4uCTHl. AJle «4HuCcTa Kpaca» Ta
«OpTaHiYHUN MaKIsHK» — 1€ OLTBIIE, HIXK MMPOCTO MOJIHI cloBa. OUIKy€eThCs, 10
ro0ajibHa BapTICTh HATYpajbHOI KOCMETHKH JOCITHE 54,5 MUIbSIp/IB J0JapiB

10 2027 poxky.



daxiBii BiA3HAYAIOTh, III0 B OCHOBHOMY, KOCMETHKa — II€ IMITyJIbCHA

MOKYIIKa, TOMY JJIsl JaHOI TOBapHOI KaTeropii 0COOIMBO BaXKJIMB1 KOMYHIKallil B
MICIISIX TIPOAAXKY, MPOCyBaHHSA. MeTa MpoCyBaHHS HOBOI MPOAYKIIIT MOJSATAE B
TOMY, 1100 MNPEICTABUTHU SIK MIANPUEMCTBO, TaK 1 MPOAYKLIIO MOTEHIIIITHOMY
cnoxkuBadeBi. [Ipo miampueMcTBO Ta HOTO MPOAYKIIIIO TOBUHHO OyTH CTBOPEHO
MO3UTUBHE BpaXCHHS. SIKIIO KIIE€HT HIKOJM HE 4YyB MPO MIIIPHUEMCTBO abo
NPOAYKIi0, TO MWMOBIPHICTH TOrO, IIO BIH KYIy€ NPOAYKIIIO TaKOro
BUPOOHUIITBA, Jyke HU3bKa. Lle came BimOyBaeTbCs 1 TOMI, KOJU Yy KJII€HTA
CKJIAJIOCS TOTaHe BPaKEHHS PO MiAMPUEMCTBO a00 MPOIYKIIIO.
€ pi3HOMaHITHI KaHAJIH 3B'3KY 3 MOTEHLIHHUMHU KOPUCTYBauyaMHu.
Ix miama3oH — Bix 3B'SI3KiB i3 I'POMAJICHKICTIO, BUKIIMKAHUX (POpMyBaTH 1MIJIK
MINPUEMCTBA a00 MPOAYKIIIi, 10 MEPCOHAIBHOI peatizallii 3 METOI peai3allii
npsmoro 30yty. Ha pMHKY KOCMETMYHHMX TOBapiB HAWOUIbII e(eKTHBHUM
BU/IOM MPOCYBAHHS € pPeKJIaMa, a TAKOXX CTHUMYJIOBAHHS 30yTy, IEPCOHAIbHI
poAaxi Ta GopMyBaHHS TPOMAICHKOI JYMKH.

Pekrnama HailiuacTilie BUKOPHUCTOBYETHCS O CTBOPEHHS MAacoBOl
MOMYJSIPHOCTI TOBApy, 3a3BHYai, Ha MEPIIMX €Tamax WOro MPUCYTHOCTI HaA
puHkoM. CruMmynioBaHHA 30yTy BKIIIOYa€ CTUMYJIOBAHHS TIOCEPEIHUKIB 1
CIOKMBa4iB  TOBapy. CrumynioBanHss ~ 30yTy  3aCTOCOBYIOTH A
KOPOTKOCTPOKOBOTO 30UIBIIEHHS OOCSTIB MPOJAXy, 3HWKEHHS TOBAPHUX
3amaciB, 30UIBIICHHS O0013HAHOCTI Ta CTYNEHS JIOSJILHOCTI CIIOKHMBA4iB 0
TOBapy, YCIIIIHOTO TPOHWKHEHHS pPHHKY HOBOTO TOBapy, I030aBICHHS
3acTapiiuX Mojesiel mepen BUITyCKoM HOBUX. OcOOWCTI mpomaxi HaldacTime
3aCTOCOBYIOTHCSl Ha PUHKAX CIEIIali30BaHUX Ta JOpOTrux ToBapiB. OcoOHCTI
MpoAaXi BKIIOYAIOTh TNOIIYK TMOTEHUIMHMX KIIEHTIB, iX Kiacu(]iKyBaHHS,
MIPE3CHTAIIII0 TOBAPY, YKJIAJaHHS YTOAM Ta MCIAMPOIAXH] 3aX0H.

dopmyBaHHS TPOMAJICHKOI JTYMKH 3aCTOCOBYIOTH [UJIi CTBOPEHHS
OaxxaHoro IMUDKY (ipMM Ta MIATPUMKM TICHHMX KOHTAaKTIB 13 PI3HUMU

comianibHUMU TpyrnaMu. KoskeH kaHan mpocyBaHHS MPOAYKIli MPOTOHYE BUOIP



iHcTpymenTiB. BTL, sk oauH 3 pI3HOBUIIB PEKJIaMH, € CYKYIIHICTIO Iii,
COpPSIMOBAaHMX Ha 30JM>KEHHSI 3 LIJIBbOBOK aylIUTOPIEI0 3 METOK 3aBOIOBAHHS
JIOBIPH KJIIEHTIB 1 30UTBIIECHHS TMPOAAXKIB CBOEI MPOMYKIIii, MPUYOMY B MICIISIX
MpoJiaXy. 3BIJICKM MOXKHA BWJIUIMTH OCHOBHI IUTI Ta 3aBAaHHS IPOBEACHHS
BTL-aximii:
e CTUMYIIOBaHHS NMPOO, MEPIINX Ta MOBTOPHUX MOKYTIOK;
e 3MIIHEHHS IMIKY OpeH/Iy Ta MOJIMIIEHHS 3HaHb PO OpeH T
(koMyHiKkarllis uepe3 [HcTarpam Ta cair);
e 3poCTaHHs IHTEpECY /10 TOPrOBOT MapKu Ta MiABUIICHHS 11
BIII3HABAHOCTI;
e 30unblIeHHS NPOAXKIB (MMpoBeneHHs Konadopalliid, BUITyCK
JIMITOBAHOI MPOAYKITIi, BUT1THI TIPOIIO3HIIIi);
HasBHICTP CHJIBHUX KOHKYPEHTIB 31 CXOXHM CTHJIEM KOMYHIKalii 3 IXHIMHU
CHOXKHBAYaMH J10/1a€ HEOOXIJHICTh BUKOPHUCTOBYBATH CHJIbHI KOMYHIKaIliiH1
iHCTpyMeHTU. CTBOpPEHHS Ta MIATPUMKA BJIACHOT KOMYHIKAIIHHOT cTpaTerii Juis
KOMIIaHIl Ja€ 3MOTy ONEpaTUBHO pearyBaTH Ha Oyab-iKi 3BEpPHEHHS
MOTEHIIMHUX KJIEHTIB 10 OTpUMaHHS 1H(GOpPMAIIil y peKUMi peansbHOro Yacy,
BUOYJIOBYBaHHsS JIOAJIBHOTO CTaBJIEHHS ayAMTOpli, BIIPOBAJKEHHS HOBUX
pPEKJIAMHUX PIIIEHb 1 MIABUIIEHHS P1BHA J1J0oreHeparii. 3apa3 Ha pUHKY MPOJIax
KOCMETUKH CTaB JyXK€ MOMYISPHUM. A KOJIM Il KOCMETHKa Ille W SIKICHA —
MOMUT 301IbIIYETHCS B Pa3u.
OcHOBHMMHU TiepeBaramMu 3a0e3MeUYeHHs KOMYHIKAIll 13 ayAuTOpI€0 AJs
[T IBUILIEHHS 0013HAHOCTI €:
® MOXKJIMBICTb B3a€EMO/IIT 3 ayAUTOPI€r0 Yepe3 Pi0eK B pekuMi
peaNbHOTO Yacy;
® MOJKJIMBICTh BHUSIBJISITH IOTPEOH MOTEHIIMHUX KIIEHTIB;
® MOKJIMBICTD 3 JIETKICTIO CIIOCTEPIraTH 3a PUHKOM KOHKYPEHTIB 1

MTOPIBHIOBATH iXHIO KOMYHIKaIlito 3 [{A;



® MOXJIMBICTb BUSIBUTH 1CHTUYHICTD a00 BIIMIHHICTH OITyOJIIKOBAHOTO
KOHTCHTY;

® MOXJIMBICTb CIIAKYBAaTH 3a TpadikoM Ta OXOIJIEHHSIM TOLIO.

IlopTpeTHa XxapakTepucTHKa NHUIbOBOI ayauTopii Openay IL
MAKIAGE wmoxe OyTu po3mojijieHa Ha JAEKiIbKa CErMEHTIB, 3aJIeHO BiJ
MPOTIOHOBAaHUX TOBapiB Ta 1HTepeciB. Haibumpmmii cerMeHT aymauTopii
CTaHOBJISATH KIHKU (86,76%). Yonosiua ayautopis ctaHoBUThH 13,24%. PeanbHa
CTaHOBUTH 56,69%, komepiis — 9,52% ta 20,86% - macdonoBepu. Bikosa
rpyna: 18 — 37 pokiB. Illogo reorpadiunoro mokaszHuka: OutbmIicTh LA

npoxkuBae B CIIIA (83,56%) Tta B Benukoopuranii (7,49%).

OcHoBH1 koHKypeHTH npoekTy «IL MAKIAGE» — ue iHun oHjailH Mara3uHu
KOCMETHKHU, B IKUX € akayHTU B [HcTarpam Ta BnacHui cait: GLOSSIER Ta
BEAUTYCOUNTER. Bci Bonu BigHOCcsTbhCS 10 puHKY kKocmeTuku CIIIA Ta
MalTh BEIMKY ayIuTOpifo. BCl BUKOPHUCTOBYIOTH COIIAJIbHI MEPEXi s
peamizaiii BiIacHOi 1H(opMaliifHOT MOMITUKKM Ta TmponaxiB. KoHKypeHTH
3apeecTpoBaHi y collalibHIi Mepexi [HcTarpam Ta mMaiibke BCi BUKOPUCTOBYIOTh
Mepexy Deiicoyk. B CIIIA mocuth Oararo jrofeii akTHBHO BHKOPHUCTOBYE ITIO
CcollialTbHy MEPEKY Ta BOHA KOPUCTYETHCS MOMYISApHICTIO. KOHKYpeHTH MpoeKTy
«IL MAKIAGE» — He HOBI rpaBIli Ha pUHKY, SIKI BXK€ MPOTATOM POKIB JTOBOJI
ycrnimHo npaiooTs y cBoiil ramy3i. BEAUTYCOUNTER na punky 3 2013
poky, GLOSSIER 3 2014 poky. [IpuMiTHa puca BCiX aKayHTIB MOJSTAa€ B TOMY,
I[0: BOHU MAalOTh JIOBTY ICTOPI0 MPHUCYTHOCTI Yy COIAJIbHUX MEpPEkKax, Ha
0aratb0X CTOpIHKAaX € KOHKpPETHa CTparerisi MpOCYBaHHA uYepe3 KaHallu
KOMYHIKAI[ll:  peryispHi  myOJjikamii, = HECXOKMi  KOHTeHT.  Jlizep
BEAUTYCOUNTER Mmae MeHIuii acOpTUMEHT TOBapiB, aje SIKICTh KOHTEHTY
Bpakae. B akayHTI MpoBOASTHCS MOCTIMHI akiii, TicHa poOoTa 3 JijiepaMu

TYMOK, SIKi O€3M0oCcepeHbO MOB’ A3aH] 13 MiBUIIEHHSIM 0013HAaHOCTI PO OHJIANH



MarasvH y COLIQJIbHUX Mepexkax, 110 MOXE CIYryBaTH OLIbIIO1 BII3HABAHOCTI
Ta MOMYJsIpU3aLlli.

Tabnuis 1. Koukypentu B [HcTarpam Ta KUIBKICTb iXHIX MIANMUCHUKIB:

Ne Instagram Ha3zga KinbkicTh
NiINUCHUKIB
1 glossier [16] GLOSSIER 2.6m
2 beautycounter [15] BEAUTYCOUNTER 496k

Tabmuusa 2. Busnauenns kimrouoBux Y TII (YHIKaIbHHX TOPTOBHUX MPOIO3UIIIN)

KOHKYPEHTIB:

Ne Hasga Karwuosuii Ilpamuit Henmpsammui YT
(YHIKaJIbHA
TOproBa

MPOTO3UILIS)

1 glossier + PizHOMaHITHICT
b IOIJISIOBOL

KOCMCTHUKH

2 beautycounter + Ticna po6ora 3
[15] airepamu
TYMOK —
OCHOBHHM
THCTPYMEHT

IIPOCYBaHHS



Xou IL MAKIAGE Mae Oinbiie ¢osioBepiB, HiXK y KOHKYPEHTIB (O1IbIIIe
1 minbiioHy), piBeHb 0013HAHOCTI PO OpeHJ cepel ayauTopli HE MEHUIUH, 110
TOBOPHUTH MpO OuIbIy IiKaBicTh 3 O00ky kopucrtyBauiB. IL MAKIAGE Bene
AKTUBHY KOMYHIKAIIFO 31 CIOXKHMBAa4YeM dYepe3 CTOpi3 Ta MO3UIIOHYE cede sK
«MaKCUMai3M MEPTBUW» 1 «4ac BUAUIATHCS» [JII TPEHAOBHX JIIOACH, SKi
TOONATh MOJY, CTHIIb Ta nadoc. KOHTEHT B colliaIbHUX MepeKax KOHKYpPEHTIB
Ma€ 4iTKy MaHepy CHUIKyBaHHs 3 (onoBepamu. He AUBASYUCH HA iX BEIUKY
KUIBKICTh ayauTOpii, BOHH HE 3aJuINaloTh Oe3 yBarm KOMEHTapi 3 OOKy
MMACHUKIB 1 HAJAI0Th MIACHO IikaBui NoTik iHdopmariii. Ha3sa npoekrty «IL
MAKIAGE» o0yMoBneHa TuM, 110 KOMIIaHIsI Xo4e, 1100 >KIHKM MPUUHSIIN 1X
CTOPOHY, Sika TOTpeOye BHCOKOTO OOCIYroByBaHHS. TakuM YMHOM OpEH]
oJlpa3y 3HAXOJUTh CBOIO AYAMTOPII0 MO OaXaHHIO BUIUIATHCS 1 OTPUMYBATH
3aJI0BOJICHHSI BiJl MOMEHTY «TYT 1 3apa3». Haronouryroun Ha 6e310raHHii SKOCTI
BupooOsenoi mnponykmii, IL MAKIAGE mno3uiionye cebe, sk He3aJIeKHUN
Openn. T'omoBHa MeTa — KOHTPOJb BCHOTO JKUTTEBOTO IHUKITY KOCMETHUKH BiJl
POCJIMHU JI0 MIKipH, HE3BAKAI0YM HA PUHKOBI TEHICHIIII.

B IL MAKIAGE «xoHTpomtoeTbcsi  aOCONIOTHO  KOXKEH — eTall
BUPOOHMIITBASIKICTh POCIMHHOI CHUPOBHHHM, IO TOCTAYAETHCS, OCIIIKCHHS
pOCIWH, PO3pOOKY KOHIEMIIA, BUPOOHUIITBO MPOAYKII 1, 3BUYAHHO,
MoImMupeHHss. bpeHa ocBoOBaB 1 pO3BHMBAB KOXKEH 13 IMX CETMEHTIB
BUPOOHMIITBA, 10 3T0JIOM BTUTHIIOCS y O€3/I0TaHHIH SIKOCTI KOCMETHUKH.

Jlnst xiHOK y BchoMy cBiTi nparHeHHs IL MAKIAGE no He3anexxHOCT1
TapaHTye:

o cdekruBHicTh npoaykuii IL MAKIAGE Ta noctiliHuii mouIyk HOBUX

MEepPEIOBUX PIIlICHb;
e (Oe3mneka Ta 0E3KOMIIPOMICHA SIKICTh KOCMETHKY;
® YiTKe JIOTPUMAaHHS 3000B's13aHb II0JI0 PO3BUTKY, BPAaXOBYIOUYH BC1

(bakTopH €KoJIOrii Ta HATyPaJIbHOCTI;



e TOOKe 3HAHHS MOTPEO JKIHOK, SIKE BUILUIMBAE 13 TTOCTITHOTO KOHTAKTY
3 HUMH Y TIOBCSIKJICHHOMY >KUTTI;

® JIOCTYIHI I[IHM Ta KOMIIaHisl pO3MOBCIOJKY€E CBOIO KOCMETUKY IL
MAKIAGE 6e3 nocepenHuKiB.

KonkypenTtni nepeBaru kiieHta «IL MAKIAGE»: (IuB. lonaTok 4)

e BiracHuii caliT Ta cTOpiHKA B colianbHIA Mepexi Instagram;

e [lina = sikicTe; ([{us. Jonarox 5)

e Tpenj Ha ICKpaBUN MaKisK 1/1€aJIbHO BIIUCYETHCS B KAPTUHY
ChOTOAHIIIHKOTO cBiTY; ([uB. [lomaTok 6)

e [Ipodeciiina kKOCMETHKA MOKE CTAaTH XOPOILIOIO IHBECTHUIIIEIO B
30BHIIIHIA BUIJIA.

e Henouikm kiieHTa:

e 3HAXO/KCHHS TUIBKH B 1 cOllaIbHINA MEpexi;

e (CrepeoTUITHE MUCIEHHS CTOCOBHO JJOPOT0l KOCMETHUKU;
(uB. lomatok 7)

IToJ10:keHHSI HA PUHKY:

® bpeH/ 3HaXOIUThCS Ha CTIMKOMY PiBHI 3pOCTaHHS.

e (Crpareris 3aXOIJICHHS PUHKOBHX HIIII 1 CUJIBHOT TU(epeHIiallii.

e Mera 110710 3pOCTaHHS NPOAAXKIB: NOPIBHIOETHCS 3pOCTAHHIO PUHKY.

o KoHKypeHTHI nepeBaru: 3MII[HIOBAaTH 1CHYIOUI SIKOCT1 TOBapy a0do
MOCITyTH

e BulipkoBe iHBECTyBaHHS, TUIBKU B TPOEKTH, 3/1aTHI 3HAYHO
HOJIIMIIUTH KOHKYPEHTHY MepeBary kommnanii B make - up iHIycTpii.
Agne, noTpiGHO OyTH 00EpEKHHUM 3 IHBECTHIIISIMU TOMY, 1110 3POCTAE
PU3UK 3HWKEHHS OKYITHOCTI.

e Maroth 1 MJIH miANUCHUKIB B [HCTarpami, o 10CTaTHBO IS

JIOSTHHUX TIOKYTIIIIB, aJie Jy>Ke Majo JUIsl CBITOBOTO MacIiTaly.
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2. XapaKkTepuCTHKHU MPOEKTY

2.1. Kuirouosi ciioBa

Macxisoie, npocyeants, Konabopayis, coyianbHi mepedxci, ingnroencepu,
KOHMEHM, IMIOJHC, CMEUKXOI0epU.
Onuc npoekry

«IL MAKIAGE» — e Openp i3painbChkoi KOCMETHKH, IO 0a3yeThCS B
Heio-Mopky, CIIA. VYV tpaBui 2020 poky BoHM Oymd 3amylieHi y
BenukoOpuranii, B Himeuunni y nmucronaai 2020 poxy ta @panuii B 2022 poi.
IL MAKIAGE — me mepmia TEXHOJOTIYHA KOMIIAHIS 3 BHPOOHHUIITBA
KOCMETHKH, 1o 6asyetbcss B Hblo-HMopky Ta Temb-ABiBi, 3a migrpumkn L

Catterton (https://www.lcatterton.com/), HaiiOinbmoro y cBiti ¢ouxy PE,

OpIEHTOBAaHOTO Ha CIOXHWBa4iB. BOHM CTBOPIOTH PEBOIIOLINHUN JOCBIJ
€JIEKTPOHHOT KOMEPIIii HOBOTO TMOKOJIHHS JIsi TOKYNKH KOCMETUKH OHJIalH,
CTBOPIOIOYM TIEpeoBi ITUGPOBI MPOAYKTH Ta TMOEAHYIOUU CBIT €JIEKTPOHHOI
KOMEPIIii Ta COIllaJIbHUX MEPEK.

bpenn mparHe TEpPEOCMHUCIMTH TUIAX KIIEHTAa 3aBISKH  HOBOMY
KOPUCTYBAIlbKOMY JIOCBilly, KEpPOBAaHOMY IHHOBAIIMHUMH MOXJIMBOCTSIMHU
00poOku nmanux. 1106 BUPIMIUTH TOTOYHI BUKIUKH, 3 SIKUMHU CTHUKAIOThHCS
KOCMETUYH1 OpEeH/IU MiJl Yac PO3BUTKY CBOTO OHJIalfH-013HECY, BOHU 1HBECTYIOTh
3HAYHI KOIITH B CTBOPEHHS IUIAT(GOPMHU TEXHOJIOTIH Ta 1HQPACTPYKTYPH JaHUX

CBITOBOT'O PIBHS JIsl NIATPUMKHU LOTO 3pOCTAI0Y0r0 O13HECY.

Tabmuus 3. [Hdopmarris npo KOMIaH1o

Koportka indopmarris npo komnaHito | bpenn 13painbChkoi KOCMETHKH, 110
6a3yerbcs B Hero-Nopky, CILIA.
Xapakrep OpeHy: CMUIMBHM, CUJIbHUN

Ta MAKCUMAJTICTChKHUH.



https://www.lcatterton.com/
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KopoTtkuii onuc ToBapiB / MOCHYT,

IIPOITOHOBAHNX BAlIOIO KOMITaHI€I0

[Tpogax kocMeTuku vyepe3 oPiinHui

caut (http://ilmakiage.com/) Ta

coriaabHy Mepexy Instagram.

Jlo acOpTUMEHTY Mara3suHy BXOJSTh:
TOHAJIBHI KpeMa; TiHI JIJIsl OUei;
KOHCHUJICPH; TICH3JIMKH JUIS PI3HUX
YaCTUH 00JIMYYS; HaKJIaaH1 Bii; sICKpaBi

xainanTepu Ta OPOH3EPH.

IcHyroua Ha3Ba KoMMaHii

«IL MAKIAGE NEW YORK»

3HaHHA BUPOOHUKIB 200 TOPrOBUX

MApOK CIIO)KHMBa4YaMH HAd BallIOMY PHUHKY

[Tomipue

(DCHOBHE MPU3HAYCHHS BAIINX TOBAPIB /

OCIIyT

[Tponaxk, KOMyHIKaIIis

Cutyallii ClO)KMBaHHS BalllUX TOBapIiB /

MOCHYT

[ToTpeba B HOBII SIKICHIN KOCMETHII1



http://ilmakiage.com/
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Miciie criokuBaHHS TOBapiB / MOCITYT

Odimiitauii caiit, Incrarpam cropinka

bazoBa norpeba, 110 3a10BOJILHSIIOTH

BaIlIi TOBapH / MOCIYTH [ToTpeba B siKiCHIM KOCMETHIII
HoBuzna / Tpaguiiiiinicts ToBapiB / HoBuzna — HeopanHApHICTH
MOCIIYT Balloi KOMMaHii acopTUMEHTY. [HTepHeT-MarasuH, 3

TPaJULIHHOI CUCTEMOIO KYMIiBIi.

Hampsimok mo3uiiionyBaHHs koMmadii | HeopauHapHICTh Ta «HE MIHIMAIIIZM)

2.2. Pedpepar npoexTy

Ha3sBa npoekry. KomyHikariiiina crpareris Openay Make-up inaycTpii

«IL MAKIAGE».

MeTta poOoTH TOoNATaE y CTBOPEHHI 1 peami3aiii KOMYHIKalliiHO1
CTparerii Ta I1HHOBAI[IMHUX METOMAIB MPOCYBaHHS OHJIAMH  MarasuH.
aHTJIIOMOBHUX 4yuTauiB. /{7151 peanizaliii mocTaBIeHOi METH MatOTh OyTH BUKOHAaH1
TaKl 3aBJaHHS:

o [lomyk et 1y po3poOKH MPOEKTY

o @dopmyBaHHS 11€il MPOEKTY.

e Bu3HaueHHs KOMYHIKAI[IHHOT METH Ta 3aBJaHHS PEKIaMHOI KaMIaHI1i

e @dopMyBaHHS OCTATOYHOI KOHIIEMIIIT PEKJIaMHOI KaMIaHii

e [IpoBeneHHs peKIaMHUX J0CIIHKEHb

e JlerasbHe BU3HAYCHHS ayqUTOPIN

® BJoCKOHaJIEHHsI MECEIXKIB JIJIsl KOXKHOTO CTEUKXOJAepa

e (CrBOpeHHs 0a3u 1HQIIOEHCEPIB
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e [linroroBka xojaboparii

e Po0oTta HaJl KPeaTUBHOIO YACTUHOIO

Tepmin peauizamii: mouarok - kBiteHb 2021 poky, 3aKiHYEHHHS T'PY/ICHb
2022 poky.

Jxepesia pinancyBaHHs: TpUOYTOK BiJl MPOIAXiB MPOAYKIIT Ta poOOTH
3 JIiJIepaMu TyMOK.

Indopmaniitnoro 0a30w wMmaricrepchkoi pobotu € iH(DOpMariitHi
NopTaju, cTarTi B [HTepHEeT-BUIaHHSIX.

Iness monsirae B ToMmy, 100 CTBOPUTH BIANOBIAAJIBHUNA IMIDK, IO
BUOKPEMJTIOETHCS Cepell KOHKYPEHTIB.

T'onoBHOIO MPOOIEMOI0 MPOEKTY € HEIOCTATHHO €(PEKTUBHO BUKOPUCTAHI
pecypcu Ta MOXKITUBOCTI. B koMmaHii € BeTMKWI TOTEHITIaI BUMTH Ha HOBUN
PIBEHb TTO3UIIIOHYBaHHS.

MeTo10/10TiYHOI0 OCHOBOIO BUCTYTIA€ TAKU METOJ JOCIIIKEHHS, SIK
aHaJi3 CTATUCTUYHUX JTAHUX 3a JOIIOMOTO0 COIiaIbHUX MEPEXK Ta aHATITHIYHUX
pecypciB s 300py notpioHoi indopmarii (Picalytics, Hypeauditor Ta
Socialblade).

2.3. Macurad npoexkry

[IpoekT copsMOBaHMII Ha MIATPUMKY 1 MOCTIMHMI KOHTAakKT 31 CBOIMH
MOKYMISIMU Ha MDKHApOIHOMY piBHI. [0JI0BHA MeTa - 30UIbIIEHHS MOMUTY Ta
0013HaHOCTI mpo OpeHj, MOKa3aTh 4Yepe3 pi3HI BHUJIM KOHTAKTyBaHHS, LIO
MpAaIiBHUKN — TaKl cami JiBUaTa/’KIHKH, SK 1 iXHS nUTb0Ba aynutopis. Lle Oyme
BiIOMBATHUCS 4Yepe3 MIATPUMKY 3B’SI3Ky B CTOpIC, Ji¢ MO)KHa Oyle oTpuMaru
¢b1a0ex y pexuMl peanbHOro yacy; OOrOBOPEHHS paJiCHUX HOBHH/IPOOIIEM,

TOCTPHX 3allUTaHb CTOCOBHO poOOoTH y beauty-cdepi.
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JiarHocTHKAa NPoOIeMH: HEJOCTaTHbO €(PEKTUBHO BUKOPUCTAHI PECypcH Ta

MOJKJIMBOCTI OpeH 1y JJis1 0013HaHOCTI ayIUTOPIi.

Bu3sHaueHHsl TMIIY KaMIIaHIi:

e 3a cdeporo peadnizamii: KomepIliiHO-COIlIaIbHA.

e Cdepa 3acTrocyBannsi: B2C cextop, ockiibku IL MAKIAGE €

KOMEPIIIHHUM O13HECOM, SIKUU B MEkKaX CBOET NISTbHOCTI
OPIEHTYETHCSI Ta CIIPSMOBYE JIISITbHICTh HA MAKCUMAJIBHE 32I0BOJICHHS
notped KiHIeBoro cnoxkupada. B2B cexrop MoxxauBwHii a1 6i3HeC -
npoekTiB. Hanpukiaa: HaJaHHs KOCMETUKH KOMIAHISIM Ta OpeHaam,
AK1 OaKarOTh MPU0ATH SKICHY KOCMETHKY, IK TPUM Ta MEHK-aIl Jist
31pOK Ta JIIEPIB TYMOK.

3a tepurtopiajgabuum oxomaeHHsaM: CIIIA, Tak sk TOJOBHUI CETMEHT
aynuTopii OpeHIy 3HaXOAUTHCS caMe TaM.

3a HiJIbOBUM NMPUHIIMIIOM: KaMIIaHisl, Ka TTOBUHHA CIIPUATH Ha PICT
30yTy TOBapy — KOCMETHUKH Ta IiABUIUTH 0013HAHICTh ayIUTOPIi PO

OpeH.

3aBIaHHA:

A A

[IpoBecTu cutyaliitHuii aHamis.

Po3poOutu Ta peanizyBatu KOMyHIKaI[liHY CTpPaTETIIo.

[TigBumuTy 0613HaHICTH TPO OpPEHI.

[IpoBecTu O1IHIOBaHHS €(PEKTUBHOCTI.

Po3po0uTty pexomeHaItii o0 MoMimimeHHs poOOTH Mara3uHy.

3a xapakTepoM TeXHOJIOTiYHOI0 3aBAAHHS, 1110 BUPIIIYETHCA,
KaMIaHis CIpSMOBaHA HA CTBOPEHHS 1M1y Ta MO3UIIOHYBaHHS
OpeHny;

3a TUIOM: JBOCTOPOHHSI CUMETPUYHA PEKJIaMHA KaMIaHis. J{s
KaMITaHi1 IpOCyBaHHs OPEH/Y - BAKJIMBUM YHHHUKOM € OTPUMAHHSI

3BOPOTHBOIO 3B’SI3KY BiJl ayIUTOPIi, TAKUM YMHOM MU OyJeMO Kpailie
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PO3yMITH OTPeOU CHOKUBAYIB, BUIPABIIATH IOMWIKH, aJJalTyBaTu
IMIJKEBY KOMYHIKAI[IIO Ta CUCTEMY Bi3yalbHOI 1I€HTU]IKALI].
e 3a Buxopucranas TuniBe 3MK: Meniamixkc.

e 3a KpuTepisiMu oprauizaunii: pekjiaMHa KaMIaHisi TOBHOTO ITUKITY.

2.4. CTyniHb HOBU3HU

[TpoekT 3 KOMyHIKAI[IHOTO 3a0€3MEeYeHHs OHJIAH Mara3uHy KOCMETHKU
«IL MAKIAGE» € abconmtoTHO aBTOHOMHHUM 1 yHIKaIbHUM. Ha chorogH1 KoXkeH
0i3HeC MOBMHEH OyTH AaKTUBHUM Y COLIQJIBHUX MEpexax, OCOOIMBO Ha
mwiargopmi Incrarpam. Came 1 coriaabHa Mepeka 3a0e3rnedye 4ydoBHi
MapKeTUHTOBUM (PyHIaMEHT 1Jis 3ajJydyeHHS MOTEHLIMHUX KIIEHTIB 3 YCIX
KyTOUKIB CBITy. 3 TOYKH 30pYy KUIBKOCTI aKTMBHUX KOPHCTYBauiB — 1€ Jpyra
coIliajJJbHa Meperka y CBIT1 Micias MOTYTHBOI muiarpopmu dDeiicOyk.
OT1xe, mpoCyBaHHS CBOTO OI3HECY Y CyYaCHIM cHCTEM1 KOMYHIKalIMHHUX 3aXO1B
MOBMHHO 3aCTOCOBYBAaTH HOBITHI 1H(OpMaIliiiHi TEXHOJOrIi, 30KpemMa CydacHi
METOIU JIOHEeCeHHs iHdopmarllii depes myoOmikaiii ta iH. [[xepema, ski Oynu
BUKOPHCTaH1 - 1€ OPIUiiHUNA calT OpeHAy, CTOPIHKH B COLIAJIbHUX Mepexax
KOHKYPEHTIB, aHAJIITUYHI CTAaTUCTUYHI cepBicU. Takoxk Oy BUKOPUCTaHI CTATT1
npo Opens Ta iHdopmarlis B Mezia Ipo CUTYalll0 Ha pUHKY KOCMETHKH.
Bci indorpadiyni Ta TEKCTOBI Marepiayii po3poOmiIa CTyAeHTKa 2 Kypcy
marictpatypu  cnemianbHocTi  «lludpoBi  memiay»  demuenko  Jlimis

BononumupisHa.

3. OpranizauiiiHuii MJ1aH pO3pO0KH NMPOEKTY Ta OpraHizaunii BUPOOHUITBA

CraH BUKOHAHHS POOIT 32 MPOEKTOM JI0 MOMEHTY HOTO CXBaJICHHS

1 [Tomryxk 1€ mist po3pobku npoekty (Marketing team)
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2 ®dopmyBaHHs i€l TpoekTy. BusHaueHHs Gi3HeC- MEeTH, KOMYHIKalliiHOT METH Ta
3aBIaHHS PEKIAMHOI KaMTaH1i
(Marketing team)
3 dopmyBaHHS OCTaTOYHOI KOHIIETIIi pEeKIaMHOI KaMIlaHii
(Marketing team)
4 [TpoBeneHHs peKIaMHUX JTOCIIIKECHb
(Marketing, campaigns team)
5 Heranbae Bu3HaueHHs aynuropiit (Target audience team)
6 BrockoHaneHHs MeCeKiB sl KOXKHOTO CTEUKXOJIIepa
(Marketing & content team)
7 CrBopenns 6a3u indmoencepis (Marketing team)
8 Po6ora nan kpeatruBHoto yactTuHOO (Videomaking & Marketing team)
9 Po3po0Oka nororuny (Graphic designer)
10 OmnpamroBadHs BizyansHOTO cTIIIO [HCTarpam (Graphic designer)
11 CTBOpeHHS KOHTEHTY 1 HaroBHeHHs cTopinku (Content Manager)
12 Opranizanis GoTo3HOMKH MPOAYKLIT Ui peKIIaMHHX MOCTIB
(Videomaking & Photo team)
13 Hamucannst ciieHapiro i peKJIaMHO1 KaMITaHii
(Marketing & content team)
14 bromxeryBanns (CEO)
15 | IlizroroBka JuCTIB AJis iH(IIOEHCEPIB 3 MPOIO3HULII€I0 PO criBmpaito (Marketing,
campaigns team)
16 Po3cunka nuctiB (Marketing, campaigns team)
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Orinka e(heKTUBHOCTI TIPOBEACHOT PEKIIAMHOT KaMIIaHi1.

3.1. Kanenpapuuii njiaH BUKOHAHHS POOIT 32 MPOEKTOM

Tepminn Bupn nisabHocTi
01.06.22 [Tormyk imeit mst po3pooku mpoekty (Marketing team)
15.06.22 dopmyBaHHs 1€l TpoekTy. BusHaueHHs Gi3Hec- MeTH,

I[O MOMCHTY CXBAJICHHS

Bukonano 95%

KOMYHIKAI[IHHOT METH Ta 3aBJaHHS PEKJIAMHOI KaMITaHii

(Marketing team)

1.07.22
J1o MOMEHTY CXBaJIeHHS

Bukonano 60%

DopMyBaHHS OCTaTOYHOI KOHIICTIII1 peKJIaMHOT KaMITaHii

(Marketing team)

7.10 - 8.07.22
J1lo MOMEHTY CXBaJ€HHS

Bukonano 95%

[TpoBeneHHs pekIaMHUX AOCIiKEHb

(Marketing, campaigns team)

10-13.07.22
J10 MOMEHTY CXBaJICHHS

Buxonano 70%

Heransue Bu3HaueHHs aynutopiit (Target audience team)

15.07.22
J1o MOMEHTY CXBaJICHHS

Bukonano 60%

BrnockoHaneHHsI MeCEeKiB I KOXKHOTO CTEHKXOIaepa

(Marketing & content team)

15.09.22
J10 MOMEHTY CXBaJICHHS

Buxkonano 60%

CrBopenns 6a3u iHdmoeHcepiB (Marketing team)
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01.10.22 - 19.10
J10 MOMEHTY CXBaJIeHHS

Bukonano 60%

PoGora Han kpearuBHOIO yacTuHOIO (Videomaking &

Marketing team)

20.10.22
J1lo MOMEHTY CXBaJ€HHS

Buxonano 100%

Po3po0Oka nororuny (Graphic designer)

22.11.22
J10 MOMEHTY CXBaJICHHS

Buxkonano 80%

OmpairroBadHs BizyaiabHOTO ¢TI0 [HeTarpam (Graphic

designer)

24.11.22
J10o MOMEHTY CXBaJICHHS

Bukonano 80%

CTBOpEeHHS KOHTEHTY U1 HarnmoBHEHHs cTopiHku (Content

Manager)

Z[O MOMCHTY CXBAJICHHS

Buxonano 100%

Opranizanist GoTo3iHOMKH IPOIYKILIT U1 peKIaMHUX
MOCTIB

(Videomaking & Photo team)

J1o MOMEHTY CXBaJ€HHS

Buxonano 100%

Harmmcanns crienapiro 11t pekJiaMHOI KaMIaHii

(Marketing & content team)

01.12.22

Buxonano 60%

bromxeryBanus (CEO)

05.12.22
J10 MOMEHTY CXBaJICHHS

Buxonano 100%

[lixroToBKA TUCTIB JJIs 1H(IIOEHCEPIB 3 MPOMO3HUIIIEI0 PO

cmiBnpaito (Marketing, campaigns team)

10.12.22
J1o MOMEHTY CXBaJIeHHS

Bukonano 98%

Po3cunka muctiB (Marketing, campaigns team)
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30.12.22 Ominka e(heKTUBHOCTI IPOBEIEHOI PEKJIaAMHOI KaMITaHii.
Jlo MOMEHTY CXBaJIeHHS

Buxonano 100%

3.2. Opramnizauis 3axoaiB
1. KomaGopartis

Byno npuitHaTo pimieHHs MO0 CHiBMpalll Ta koiadopallii 3 BIUITMBOBUM
OomorepoM B cdepi 0’roTi, AKMH O NPOAEMOHCTPYBaB BHUCOKUH pIBEHb

3arrikaBiaeHocTi mianucHukiB. Blogger: Kathleen Lights [17].

Sk npoekT OyB peaJiizoBaHuii?

Byno npuiinsaro pimenss konadopariii 3 Ketnin, uepe3 BUImyck
mmitoBanoi konekii kocMeTuku IL MAKIAGE 3 i1 BracHuM gu3aiiHOM.
[Iponax BigOyBaBcs uepe3 CTOpiHKY B Instagram Ta ogiuiiHuii cait OpeHmy.
https://www.ilmakiage.com/kathleen-lights-collection

(dus. lomatok 14 ta 14.1)

2. CTBOpEHHS CIIOKUBUYOTO 1HCAUTY
3riIHO 3 TPOBEJCHUMH aHali3aMU ayJuTOpii, CIOCTEPIrae€Thcs, 110, B
OUTpIIOCTI, ayguToOpist Oa)kae KymyBaTH KOCMETUKY OpeHIy  uepe3
3aIliKaBJICHICTh B SKOCTI Ta JOBrOBIYHOCTI. YacTuHa ayauTopii Kymye I
BILUTMBOM TpEeHAIB (1H(uroeHcepiB Ta O6morepis). [Hma - cTana OUIbII OCBIYEHOIO
MpU KyMiBJIl TOBAapiB 1 BCe OLIbIE BPaxXOBYIOTh BIUIMB MPOAYKTIB Ha CBIT, 1 1€
CWJIBHO BILJIMBA€ Ha CBIT KOCMETHKH 1 MOXKE B OyKBaJIbHOMY CEHCI JoIomarae
BU3HAYATH, YCHIIIHUNA OpeH] uu Hi.

PimieHHsi: TIArOTOBKa KOHTEHTY, IO 3aJI0BOJIBHSAE 1H(OpMAIiiiHI Ta
COIlIaJIbHO-TICUXOJIOTIYHI TOTpeOU TMPEICTaBHUKIB BCIX MOMXJIIMBUX BHJIIB

[ITLOBOT ayAUTOPI1, 3aBISKH BUKOPUCTAHHIO COIIalIbHOT Mepeki [HcTarpam.


https://www.ilmakiage.com/kathleen-lights-collection
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Ilin 1adopmaniitHumMu noTpebaMu MaeMO Ha YyBa3l moTpeOu B
1H(OpPMYBaHHS PO HOBMHU B O€3MEYHOCTI Ta €KOJIOTTYHOCTI IpoaykKiii. Yepes
KOMYHIKAIlI0 TOSCHUTH BaXXJIMBICTh €KOJIOT1YHOCTI. BHCBITIIOBaTH CKIIaj
KOCMETUKH, PO3KJIQJaTH TIO TIOJHIIM €KOJIOTiUuHI KEWCH IIMOJA0 KOCMETHKH.
CTtBOpUTH Bi3yaJIbHO TPUBAOIUBHIA IHTEP(EIC Ta IKICHE TEKCTOBE HATIOBHECHHSI.

3ayuydTH CTEMKXOJAEPiB, CTBOPIOBATH IliKaBl 1H(OpMaIiifHI TPUBOIH.
Po3pobutu Qopmar, 10 103BOISIE OXOMUTH BCl CErMEHTH IIJILOBO1 ayUTOPIi.
3m100yTT 0CcO0aMu OCBIYEHOCTI B TEMl CBIJIOMOTO CIIOKMBAHHS CIIPHSIE
(hopMyBaHHIO MPUXUIBLHOCTI Ta JIOSJIBHOCTI 0 OpeHY 13 COlIaIbHO-aKTUBHOIO
MO3UIIETO.

Creiikxoanepu: [[A, 3MI CLIIA (VOGUE USA, HARPER'’S BAZAAR
USA, THE VILLAGE), ingnoeHcepu.

Tabmunsa 4. Meceki 1 KOMYHIKaIlIiHOT cTparerii

Cermenr Mecemxi

KiieHTH Ta NOTeHIIiHHI KITIEHTH ® Choose style! Choose IL MAKIAGE!

OpeHy
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Baorepu/ainepu gymok +

ceJiedpiric

- KEONI ZAMORA

1ttps://www.instagram.com/keonix

zamora/

- BRANDON

https://www.instagram.com/brand

onluxxe/

- KYLIE JENNER

\ttps:// www.instagram.com/kylieje

nner/

- MYTCHELL

https://www.instagram.com/mmm

mitchel/

e Pa3zom mu Mmoxxemo chopmyBatu oopas!
e Mu BIAKpUTI 0 Kojabopailiil Ta 1iigHo1
criiBmparii!

e BijkpuiiTe TpeH ] Ha SKICHY Ta JIOBFOBIYHY
KOCMETUKY Mo-HOBoMY! 3a0yasTe mpo miapoOku!
e Po3BUBaEMO CydyacHUM Ta TPEHIOBUNA OpeH T
KOCMETHKHU pazoM!

e Hanaroun Ham iHpOpMaIliiiHy TATPUMKY, BH
3MOKETE OTPUMATH MOPaJIU BiJl MpodecitHux

BI3A)KUCTIB.

Menia (CIIA), na0Jiku B

COLIAJIbHUX Mepexkax:

- VOGUE USA
- HARPER’S BAZAAR USA
- THE VILLAGE

® “3aBsKM aKTUBHIN IMyOIIuHIN AisUTbHOCTI «IL
MAKIAGE» Moxe MaTu 3Ha4HE Ta JIOSJIbHE
OXOIUJICHHS CepeJl ITLOBOT ayAuTOPii, 0 POOUTH
HAC CTPATEr1YHUM MAPTHEPOM IS
Meia-konadoparii.”
® “Mu rotosi J10 kosabopailiii Ta cencaii!”

e “Hanaroun Ham iH(OpMaIiiHY MiATPUMKY, BU

PO3BUBAETE TPEHAOBICTH HEOPAMHAPHOCTI!”



https://www.instagram.com/nadiiashapoval/
https://www.instagram.com/nadiiashapoval/
https://www.instagram.com/nadiiashapoval/
https://www.instagram.com/brandonluxxe/
https://www.instagram.com/brandonluxxe/
https://www.instagram.com/brandonluxxe/
https://www.instagram.com/kyliejenner/
https://www.instagram.com/kyliejenner/
https://www.instagram.com/kyliejenner/
https://www.instagram.com/mmmmitchel/
https://www.instagram.com/mmmmitchel/
https://www.instagram.com/mmmmitchel/
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3. Po3po0Oka koMyHIKaIliiHO1 cTpaTerii hopMyBaHHS IMIJDKY JIUIs OpeHIY
Crparerivyni mimi:

o CdopmyBaru MO3UTUBHUH IMIK COIIaTLHO-AKTUBHOT KOMITaHI{.

e Hanaru Operny iHdOpMAaIiiTHII CYTIPOBIA IS TABUIIICHHS YaCTKU
PUHKY 1 OTPUMAaHHS MIMUCHUKIB (ayIUTOP1i, TOTEHIIMHOI ayTUuTOPii)
Ta MPUOYTKY.

T'onoBHe 3aBaaHHsA: iHGOPMYBaTH MPO AISUTHHICTH OpEHIYy; BUAUIATH

KOHIIETIIIIF0 Mara3rHa Ha TJI1 1HIIIMX KOHKYPEHTIB.
IncTpymenTu:

e Po3po0OKa yHIKAJIBHOTO CTHIIIO OpEHIY 3 aKIIEHTOM Ha nadoc;

e (CtBOpeHHS OpeHA-IMITKY, Bi3yallbHOTO 00pa3y OpeHuy;

o (CTBOpEHHS KOM IOHITI — pO3pOOHUTH XapakTep, KOMyHIKaIllI0, €AUHY
Bi3yaJibHy Ta MEHTAJIbHY €CTETUKY OpEeHY, CTBOPEHHS IMIJIKY
COIliaJIbHO aKTUBHOTO OpeHay. CTOCYHKH 31 CIIOKMBA4YEM: 3pOOUTH
TakK, 00 MOTEHIIIIHI CIIOKKBayl 3HAIU PO OpeH I, YNTaTd HOBUHU
po OpeHy Ta OyJiu MiANMKCaHI Ha HAaC B coll. Mepexkax;

Meta: OOi3HaHICTh NpO Haml OpeHJ, MOKpaIleHHsS OXOIUICHOCTI Ta

TIBUIIEHHS KUTBKOCTI MiMMCHUKIB B Mepexi [HcTarpam.
3aB1aHHA:

e CTBOpEHHS PeOPEHIUHTY Bi3yallbHOTO CTHIIIO [HCTarpam ctopinku IL
MAKIAGE, 3 MeT010 BUOKpEMJIEHHSI OpEeH/ly CEpeJl IHIIUX OHJIAMH -
Mara3vHiB KOCMETHKH.

Inempymenmu: nu3aiiH (JIOroTUI, WIPUQTH, ICKPaB1 KAPTUHKH);

e [ligroroBka iHpopMaLIiHUX MaTePIAJIIB.

Incmpymenmu. cTaTTi, OMUTYBAHHS, PO3MOBIII; 1ICTOPIT BITOMUX
BI3Q)KHCTIB.
e 3abe3neueHHs B3a€MOJIIT 31 CTeHKXoaepaMu: [Hcmpymenmu. OCTH 1

cTopic O6J0repiB 13 3rajlyBaHHAM Haloro OpeHay B Incrarpam ta
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nepeHanpaBieHHs 0e3M0cepeIHbO Ha CalT OpeH Ly
(http://ilmakiage.com/), nalpeKT-MeuJ.
e [linroroBka Ta CTBOpEHHS MO3UTUBHUX 1HPOPMAIIIHHUX TPUBOIIB 3
METOIO MOKPAIICHHS IMIJIKY OpeHa.
Incmpymenmu. mpoBeAeHHS 3ax0AiB Ha Tuiatdopmi Instagram.
4. Menia ctpareris
Menmia mpo Hamry KOCMETHKY - OCHOBA IS TMOAAJBIIOTO PO3BUTKY
Openny. lle HamacTe 3MOTy OmNpalfoBaTH TO3WTHUBHY pEMyTalil0 Ta
€KCIIEPTHICTh JJIS MOAAIBIINX MPOEKTIB.
Menia-miji:
e 3abe3neuntu myoOmikaiito B 3MI («Harper’s Bazaar », «The Village»);

(uB. lomatok 8)

e 3abe3neunTy penocT myosikarii Bia iHGIrOeHcepa B chepl «MaKisK»;
(uB. Jomarok 9)
e Jlocsartu BiAMITKH B 1 MIIH MiANUCHUKIB B [HCTarpawm;
(Ius. Honatok 10)
e OxoruteHHs — 13 MIJIH KOPUCTYBadiB.
IncrpymenTu:
® 110CTH, cTOpic, live-tpancisnii, Reels-Bigeo ([us. Jonarok 11)
® CTBOPEHHS SKICHOTO BI3yaJbHOTO CTUJIIO CTPIYKHU Ta CTOPIC
® po3poOKa Ta CTBOPEHHS XailaiTiB
® po3poOKa XelITeriB
#makeupilmakiage
#makeupphotography
#makeupformaximalists
#wokeuplikethisfoundation
#powermatchquiz
#ilmakiagenewyork

#ilmakiagebeauty


http://ilmakiage.com/
http://ilmakiage.com/
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® DpETYJISIPHUMN MOCTUHT
Tun KOHTEHTY: IpoJaroYnii, PO3BaXKaJIbHUM, OCBITHIN;
Mapkepu OuniHKM €()eKTHBHOCTI: BIANOBIAHO JO METU MPOEKTY, OCHOBHUM
MapkepoM e(GEeKTUBHOCTI € OHOBJICHHMM IMIDK OpeHay Ta CBiIoMa 3adydyeHa
MOBE/IIHKA CIIO’KMBAYa, MiJBUILEHHS PIBHS MPOJIAXKIB.
JlocSITHEHHA METH;
e (hopMyBaHHS IMIJIXKY COLIAIbHO-aKTUBHOTO, CBIJJOMOTO OpEH/TY;
® 3aJyYeHHS MOTEHIIWHOT ayuTOpli 0 MPUAOAHHSI KOCMETHKHU HAIIOTO
openny; (dus. Jonatox 12)
® TI0’KBaBJICHHS KaHAJIIB 3BOPOTHOTO 3B’ 513Ky, TOOTO 301JIbILIEHHS
3aMuTiB, OTPUMAHUX B pe3ylbrari kamnadii; (Jus. Jlogarok 13)
[ammi Meronm OLIHKKA €(EKTHBHOCTI € KUIbKICHO-SIKICHUMH Ta 3ajieXkaTh BiJ
CTEHKXOJIJIEpIB Ta KaHAJ1B KOMYHIKAIIi 13 HUMH:
Menia: xinpKicTh MyOmiKalii y MiIbOBUX MeJ(ia Ta KUIbKICTh MEePETIIsIiB.
Baorepu: kiabKicTh myOumikalii y 6mgorepiB, KUIbKICTh TEPEXOJIIB BiJ HUX Ha
cait IL MAKIAGE.
CouiajnbHi Mepeski: 3arajibHe OXOIUICHHS CTOPIHKH, OXOTUICHHS OKPEMHUX
NOCTIB (sIK1 OyJu OIMyOJIIKOBaHI B MEKaX MPOEKTY), KIIbKICTh HOBUX IMIAMHUCOK,
JafKiB.

4. OuikyBaHa e(peKTUBHICTH MIPOEKTY

ki BUIU MapKeTHHTOBUX
KOMyHiKarliif BUKOprcTOByBanucsi | KOMyHIKaIlii Tinbku depes IHcrarpam.
paHilie 1 Mo MIaHy€eTbCs
BUKOPUCTOBYBATH B MallOyTHHOMY [LmanyeTbea: naipekT Men
IUTSI TIO3UIIIOHYBaHHS KOMMAaHii 1
(ab0) mpocyBaHHS ii TOBapiB /

nociyr?
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IIpeca [TyGumikariii B aMepuKaHCHKUX OHJIAIH Meia

Crarts 3 Ha3BorO: «Halikparmii OpeH

kocmeTuku B CILIA»

AHOHCH Ta MOCT-PEeJIi3u KOHKYPCIB B HAILIUX

COLIIAJIBHUX MEpexax;

CratTi 1po 3arajibHy AISUTbHICTD OpeHTY

30unbIeHHsT 00CsTy TIPOoAaXiB 1 (a00)

YaCTKU PUHKY

[To3umionyBaHHS - BiAXiJ Big (hopMara «mMara3uH B
1HCTarpami Ta CamTi» .
PoOuTH akieHT Ha IepcoHaNIsAX Ta
1H(popmallii, nepeTBOPUTH OpeH HE
TIJIbKA HAa TOBapHUM, aje il Ha
1H(popMmariitHuil 6i3Hec.
OxpiM mpogaxy poOUTH 3UOMKH,
CTHI3ALII0, JIEKIIT TOIIIO.
CrtBOopuTH 3 OpEHTy KOM TOHITI —
pPO3pOOUTH XapaKkTep, KOMYHIKAIIiIO,
"IMHY Bi3yaJbHY Ta MEHTAJIbHY €CETHUKY

OpeHny.

3armycK HOBOT'O TOBapy / MOCIYTH CtBOpeHHs pyOpHUK JIJIs1 KOMYHIKallii
KonaGoparii Ta ciBnpans 3 jgigepamu

JIyMOK [19]
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Trmi num 301uTbIIIeHHST 00CSTY TAMUCHUKIB B

IHcTrarpam

301/IbIIICHHS] KOMEHTapiB Ta

aKTUBHOCTEH B COLIIAIbHUX MEpexax

36inbIeHHsT 0013HAHOCTI TIPO OpEeH.T

byno BuMIpSHO peHTAO0ENBHICTh I1HBECTHULIM IS LILOTO MPOEKTY 3a

BEITMYMHOIO 3POCTAHHS KUIBKOCTI TPOAQXIB Ta MiAMUCHUKIB, SKUX BIAJIOCSH

3aJIYUHTH.

4.1 ExoHoMiYHA e(eKTHUBHICTH MPOEKTY

4 mic1ll BUTPA4€HO HA BUTOTOBJICHHS MPOIYKIII1

1 Micsip Ha pO3MIILIEHHS Ta IPOrpaMyBaHHs CTOPIHKHU HA CAMTI
5 nH1B Ha (HOTO3MOMKY MPOAYKIIIi

Komty, BUTpaueHi Ha BUTOTOBJICHHsT Tpoayiii - 230000$
Yacrtka mpuOyTky ans Kathleen Lights Big KokHOTO MpoaHOTO
npoaykrty - 30%

CrnoHcopoBaHna pexiiama - 50008

TepMin okynHoOCTI NPOEKTY: 2,5 — 3 THXKHI;

IIpudyTKoBicTH MPOEKTY. MICI CTAPTY Yepe3 2 THXKHI Bl MPOJAXKIB MPOTYKIIT

3arajlbHUi IPUOYTOK CKJIaB OUIbIIE 3 MUJIBMOHIB J0J1apiB.

4.2 CouiajibHa e(peKTHUBHICTH IPOEKTY

3a 3 TkHI1 Koiabopallli ycHilHo CTopiHKa B Instagram po3mmpuiiack
Ha moHax 70 THCAY HOBUX ITIANUCHUKIB.
3aranpHa KUIBKICTh 3alTy4€Hb JI0 ClIOHCOpoBaHuX 3 KeTiin mocTiB

(976 Tuc.t)

3arajibHe OXOIJICHHs (4 MJIH.)
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e KinbkicTh BiaBixyBaHb mpodimto Ha cropinii IL MAKIAGE B

Instagram (320 Tuc.+)

5. AHaJ1i3 MOTeHUITHUX PU3HKIB MPOEKTY

5.1. OcHOBHI (paKTOPU PU3UKY NPOEKTY

- [TosiBa HOBUX KOHKYPEHTIB

- IlosiBa nemeBIIMX aHAJIOTIB

- 3MiHa miepeBar

- Brpara nepeBaru nponykTy/mociyru

- IloripiieHHs EKOHOMIYHOTO PO3BUTKY Y KpaiHi
5.2. YnpaBJiiHHSI TOJIOBHUMH PU3HKAMM

1. [TosiBa KOHKYpEHTIB B cepl NpOoaaKy KOCMETHKU;
Pimnennsi: ctBopeHHsi 30BHIimHbOI pekinamu ([uB. Jlomatox 10.1), akneHT Ha
Power Match quiz [10], mo3uIiiioHyBaHHS Ha BCIX MOXJIMBHUX ILIaTdhopmax
KOMYHIKaIlll Ha aMepUKaHChKOMY PHHKY, mocuieHHs Digital Marketing.

2. SxicHima KOMYHIKAIlisi 31 CTOPOHM KOHKYPEHTIB Ha IiaTdopMi
Instagram.
Pimenns: 6inpima poboTa Ta CHiBIpals 3 JiJepaMH AyMOK, MyOmikarist O11bIn
OPOCYHYTOTO Ta TEXHOJOTIYHOTO KOHTEHT, 3allydeHHs ayguTopli uepes

npoBenieHHs Glveaways, CTBOPEHHS ICKPaBOTO KOHTEHTY.

6. BucHoBKM

[Ipn cTBOpeHHI IMIIKY [yisi OpeHay OyJio BHSIBJIEHO, IO BaXKJIMBOIO
YaCTHUHOK IMIKOUTIIHTY € caMme MPOBEIEHHS aHATITUYHOTO 300py iH(OopMarrii
Ipo KOMIIaHiio. B mpoiieci aHami3y, st 3po3ymijia 3arajibHy KapTHHY MOBEAIHKH
CIOYKMBa4a, BUOKPEMMIIA CTEUKXOJIAEPIB Ta JETAIbHO JOCIIIUIA KOHKYPEHTIB.
3’scyBanocs, U0 JJisg TOro, 00 3BUYaifHOMY Mara3uHy BUMTH Ha HOBUW PiBEHb

MO3ULIOHYBaHHS,  NOTPIOHO BUKOPUCTOBYBAaTH OUIbIIE 1HCTPYMEHTIB, HE
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oOMeXyrouu cebe akayHTOM JIMIIe B OAHIN corianbHIi Mepexi. J{Jig cTBopeHHs
MOBHOI[IHHOTO IMI/I)KY Ba)XJIMBO PO3YMITH KOHTEKCT Ta 3arajbHy CHTYyallll0 Ha
PUHKY B KpaiHi Ta CBITI, 1[0 J1a€ MEHI MOXJIMBICTh MOPIBHIOBATH PI3HOMAHITHI
KeCH Ta BHUOKPEMHUTH YHIKaJbHICTh KOMIaHIi, fKa € MOiM 00’ €KTOM
JIOCJIIKEHHS.

B nponeci ananituyHoro eramy Oyso 3’SCOBaHO, IO CIIOXKUBAY MAa€ HaMipu Ta
3allIKaBJIEHICTh B 1/1€i CBIJOMOIO CIIOKMBAaHHS, CBOTOJHI ICHYe Oararo
JOCIIIJKEHB Ta 1H(OpMaIliitHuX MaTepialiiB B 3aco0ax MacoBoi iHpopmaiiii. by
MPOBEJACHUN CUTYyaIllMHUM aHai3, po3poliieHa Ta peajizoBaHa KOMYHIKalliiiHa
cTpateris s OpeHay. 3aBasSKU bOMY - MiJBUIIIIACSA 0013HAHICTD PO OpeH/I B
pasu.

[IpakTHYHA 3HAYUMICTH POOOTH TOJISITajga B TOMY, 00 3ay4nuTH
CHOXKHBaYa J10 MOKYIKH KOCMETUKH OpEeHTy, 3a JOIOMOI0I0 MOTEePEAHbOT
IPOCBITH CTEUKXOJAEPIB B BAXKJIIMBOCTI Ta YHIKAJIBHOCTI CIIPaBH, KYITYIHOUU
KOCMETHUKY came B Hac. [licis npoBeneHHs konabopalii 13 BIMBOBUM OJIOT€pOM,
KUIBKICTh 3aJTy4€HOI ayIUTOPii 3HAYHO 3pOCIIa 1 JOX1]] KOMIIaHii 301JIbIIUBCS.
Byno 3’sicoBaHoO, 110 MOBEAIHKA ayIUTOPIi 3aJI€KUTh BiJ ii TIOKAILHOTO
po3TalryBaHHs Ta MPOrPECUBHOCTI. Byo AOCATrHEHO 3araibHOi KOHILIETLIT Ta
HiATBEPKEHHS XapakTepy Openy. [1i1 yac BUKOHaHHS BCIX MOCTABICHUX
3aBJaHb TOJJOBHIUM YMHHUKOM 3a7Ty4EHHS ayAUTOpii Oyna IBOCTOPOHHS
KOMYHIKAIlisl Ha BCIX KaHajtaxX KoMyHikallii. CTBOpeHHs TO3UTUBHUX
1H(pOopMaLIITHUX MPUBO/IIB, Bi3yally Ta CHIBIIpalls 3 OjiorepaMu Ta JiijiepaMu

IYMOK J1a€ MOXJIMBICTh PO3BUTKY KOMIIaHii, IK aKTHBHOI.
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7. CIuCOK BUKOPUCTAHMX JIKEpeJI

1. Beauty Brand Il Makiage Re-Launches Website With Micro
Influencers To Solve Makeup’s Ecommerce Conundrum: [ Enextponnuii
pecypc] - [Pexxum nocrtyny] -
https://www.tubefilter.com/2019/07/10/il-makiage-relaunches-website/

2. Brand Il Makiage Gets Financial Boost From L Catterton:
[Enextponnuii pecypc] - [Pexxum noctymy] -

https://www.globalcosmeticsnews.com/israeli-cosmetics-brand-il-makiage-gets-

financial-boost-from-1-catterton/

3. Here’s Everything You Need To Know About The Cult Beauty Brand
IL MAKIAGE: [Enekrponnnii pecypc] - [Pexxum goctymy] -
https://www.forbes.com/sites/lelalondon/2020/05/11/il-makiage-uk-launch-heres-ever

ything-you-need-to-know-about-the-cult-beauty-brand/?sh=26075531e28d
4. IL MAKIAGE Young Ones Brief 2019: [Enextponnuii pecypc] -

[Pexxum noctymy] -

https://www.oneclub.org/downloads/Young_Ones/IL._MAKIAGE Young_ Ones

_Brief 2019.pdf
5. Il Makiage wants to streamline online shopping for beauty products:

[EnexkTponHuii pecypc] - [Pexxum nocrymy] -
https://www.glossy.co/beauty/il-makiage-wants-to-streamline-online-shopping-f

or-beauty-products/
6. IL MAKIAGE makeup is huge in the US & now it's here in the UK:
[EnextponHnii pecypc] - [Pexxum nocrymny] -

https://www.hellomagazine.com/healthandbeauty/makeup/2020051389720/il-m
akiage-makeup-uk-products-new-launch/

7. Marketing «IL MAKIAGE»: [Enextponnuii pecypc] - [Pexxum

poctymy] -
https://www.reddit.com/r/MakeupRehab/comments/8nmSem/il_makiage marke

ting_what_are_they_thinking/

8. Marketing Strategies for Beauty and Cosmetic Brands: [Enektponnuii
pecypc] - [Pexxum nocrtymy] -
https://www.glassnow.com/blog/cosmetic-marketing-strategies/

9. Pinterest IL MAKIAGE: [Enexrponnuii pecypc]| - [Pexxum goctymy] -
https://www.pinterest.com/ilmakiage/


https://www.tubefilter.com/2019/07/10/il-makiage-relaunches-website/
https://www.tubefilter.com/2019/07/10/il-makiage-relaunches-website/
https://www.globalcosmeticsnews.com/israeli-cosmetics-brand-il-makiage-gets-financial-boost-from-l-catterton/
https://www.globalcosmeticsnews.com/israeli-cosmetics-brand-il-makiage-gets-financial-boost-from-l-catterton/
https://www.globalcosmeticsnews.com/israeli-cosmetics-brand-il-makiage-gets-financial-boost-from-l-catterton/
https://www.forbes.com/sites/lelalondon/2020/05/11/il-makiage-uk-launch-heres-everything-you-need-to-know-about-the-cult-beauty-brand/?sh=26075531e28d
https://www.forbes.com/sites/lelalondon/2020/05/11/il-makiage-uk-launch-heres-everything-you-need-to-know-about-the-cult-beauty-brand/?sh=26075531e28d
https://www.forbes.com/sites/lelalondon/2020/05/11/il-makiage-uk-launch-heres-everything-you-need-to-know-about-the-cult-beauty-brand/?sh=26075531e28d
https://www.oneclub.org/downloads/Young_Ones/IL_MAKIAGE_Young_Ones_Brief_2019.pdf
https://www.oneclub.org/downloads/Young_Ones/IL_MAKIAGE_Young_Ones_Brief_2019.pdf
https://www.oneclub.org/downloads/Young_Ones/IL_MAKIAGE_Young_Ones_Brief_2019.pdf
https://www.glossy.co/beauty/il-makiage-wants-to-streamline-online-shopping-for-beauty-products/
https://www.glossy.co/beauty/il-makiage-wants-to-streamline-online-shopping-for-beauty-products/
https://www.glossy.co/beauty/il-makiage-wants-to-streamline-online-shopping-for-beauty-products/
https://www.hellomagazine.com/healthandbeauty/makeup/2020051389720/il-makiage-makeup-uk-products-new-launch/
https://www.hellomagazine.com/healthandbeauty/makeup/2020051389720/il-makiage-makeup-uk-products-new-launch/
https://www.hellomagazine.com/healthandbeauty/makeup/2020051389720/il-makiage-makeup-uk-products-new-launch/
https://www.reddit.com/r/MakeupRehab/comments/8nm5em/il_makiage_marketing_what_are_they_thinking/
https://www.reddit.com/r/MakeupRehab/comments/8nm5em/il_makiage_marketing_what_are_they_thinking/
https://www.reddit.com/r/MakeupRehab/comments/8nm5em/il_makiage_marketing_what_are_they_thinking/
https://www.glassnow.com/blog/cosmetic-marketing-strategies/
https://www.glassnow.com/blog/cosmetic-marketing-strategies/
https://www.pinterest.com/ilmakiage/
https://www.pinterest.com/ilmakiage/
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10. Power Match quiz: [Enexrponnnii pecypc] - [Pexxum noctymy] -
https://www.ilmakiage.com/powermatch-2-0-quiz-TBY B?producthp

11. Power Match result: [Enekrponnuii pecypc] - [Pexxum goctymy] -
https://www.ilmakiage.com/ilmakiage quiz/testresult/tryon/id/34727318?succes

s=true&sku=212-66105&toe=amZqc2pqZGpAZ21haWRkLmNvbQ==

12. Bce, 1110 noTpiOHO 3HATH MPO KYJIBTOBUIN OPEHT KOCMETUKI:
[EnekTponHuii pecypc] - [Pexxum noctymy]
-https://www.womenshealthmag.com/uk/beauty/a33364649/il-makiage/

13. Odimiiamii caiit 6penay IL MAKIAGE: [Enektponnuii pecypc] -

[Pexxum nocrymy] - https://www.ilmakiage.com/
14. Incrarpam — ctopinka 6penny IL MAKIAGE: [Enexkrponnuii pecypc]

- [Pexxum pgoctymy] - https://www.instagram.com/ilmakiage/

15. Incrarpam — cropinka 6penny Glossier: [Enekrponnuii pecypc] -
[Pexxum noctymy] - https://instagram.com/glossier

16. Iacrarpam — cropinka openay Beauty Counter : [ EnexTponnmii
pecypc] - [Pexxum nocrymy] - https://www.instagram.com/beautycounter/
17. Incrarpam — ctopinka Kathleen Lights: [Enexkrponnuii pecypc] -

[Pexxum noctyny] - https://instagram.com/kathleenlights

18. IlepeTBOpEeHHS €1EKTPOHHOI KOMEPLIi KPACcH 3a JT0MOMOIOI0
abcomtoTHO HOBOI ardopmu [ Enexkrponnuii pecypc] - [Pexxum nocryny] -
https://www.prnewswire.com/news-releases/il-makiage-transforms-beauty-e-co

mmerce-with-new-platform-introducing-an-entirely-new-way-to-shop-online-30
0882492 .html
19. PoGorta 3 minepamu aymok: [ Enexrponnnii pecypc] - [Pexxum

noctyny] - https://www.ilmakiage.com/tutorial/5d0d38bb62d4a3001d7522a0
20. Cepgic, KUl 103BOJISI€ BIICTEKYBATH Ta JOCHII)KYBaTH KOMIIaHIi B

pexumi peasbHOro yacy Ha npukiani «IL MAKIAGE» : [Enexkrponnuit
pecype] - [Pexxum noctymy] - https:// www.owler.com/company/ilmakiageinc

21. Cepgic SaaS, sikuii IPOTMOHY€E KOMIUIEKCH1 PIIICHHS JIJ1s1 OpeH/IIB,
areHTCTB 1 I1aThopM, K1 MPAIOIOTh 13 BIVIMBOBUMU oco0amu: [ EnexTponuuii
pecypce] - [Pexxum nocrymy] -
https://app.hypeauditor.com/my-network/influencer/428381/analytics/instagram
/ilmakiage

22. CepBic 10 aHaJi3y NPUPOCTy ayauTopii Ha Tuiargopmi [HCTarpam
(Glossier): https://socialblade.com/instagram/user/glossier



https://www.ilmakiage.com/powermatch-2-0-quiz-TBYB?producthp
https://www.ilmakiage.com/powermatch-2-0-quiz-TBYB?producthp
https://www.ilmakiage.com/ilmakiage_quiz/testresult/tryon/id/34727318?success=true&sku=212-66105&toe=amZqc2pqZGpAZ21haWRkLmNvbQ==
https://www.ilmakiage.com/ilmakiage_quiz/testresult/tryon/id/34727318?success=true&sku=212-66105&toe=amZqc2pqZGpAZ21haWRkLmNvbQ==
https://www.ilmakiage.com/ilmakiage_quiz/testresult/tryon/id/34727318?success=true&sku=212-66105&toe=amZqc2pqZGpAZ21haWRkLmNvbQ==
https://www.womenshealthmag.com/uk/beauty/a33364649/il-makiage/
https://www.ilmakiage.com/
https://www.instagram.com/ilmakiage/
https://instagram.com/glossier
https://www.instagram.com/beautycounter/
https://instagram.com/kathleenlights?igshid=YmMyMTA2M2Y=
https://www.prnewswire.com/news-releases/il-makiage-transforms-beauty-e-commerce-with-new-platform-introducing-an-entirely-new-way-to-shop-online-300882492.html
https://www.prnewswire.com/news-releases/il-makiage-transforms-beauty-e-commerce-with-new-platform-introducing-an-entirely-new-way-to-shop-online-300882492.html
https://www.prnewswire.com/news-releases/il-makiage-transforms-beauty-e-commerce-with-new-platform-introducing-an-entirely-new-way-to-shop-online-300882492.html
https://www.prnewswire.com/news-releases/il-makiage-transforms-beauty-e-commerce-with-new-platform-introducing-an-entirely-new-way-to-shop-online-300882492.html
https://www.ilmakiage.com/tutorial/5d0d38bb62d4a3001d7522a0
https://www.owler.com/company/ilmakiageinc
https://app.hypeauditor.com/my-network/influencer/428381/analytics/instagram/ilmakiage
https://app.hypeauditor.com/my-network/influencer/428381/analytics/instagram/ilmakiage
https://app.hypeauditor.com/my-network/influencer/428381/analytics/instagram/ilmakiage
https://socialblade.com/instagram/user/glossier
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23. CepBic 1o aHali3y NpUpPOCTy ayauTopii Ha Tuiargopmi IHcTarpam
(BeautyCouter): [Enexrponnuii pecypc] - [Pexxum nocrymy] -
https://socialblade.com/instagram/user/beautycounter

24. Cropinka konaboparlii AJi1 KOMyHIKaI[iiHo1 cTparerii: [ EnekrponHuit
pecypc] - [Pexxum nocryny] -
https://www.ilmakiage.com/kathleen-lights-collection



https://socialblade.com/instagram/user/beautycounter
https://socialblade.com/instagram/user/beautycounter
https://www.ilmakiage.com/kathleen-lights-collection
https://www.ilmakiage.com/kathleen-lights-collection
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8. IIpe3eHTanis nNpoekTy:

)~ «LMAKIAGE».pdf

Page 2 of 15

Mera p060Tn MOASATA€ y CTBOPEHHI i peaaizanii
KOMyHikauiiiHoi crpaTterii 6PCHAy
«IL MAKIAGE».

il

AKTYyaABHICTD POEKTY 3yMOBAEHA HeobXiAHICTIO P03P06K¥4 KOMYyHiKali}HOi cTpaTerii (bopMyBam-m iMipKy AAs GPCHAy
«IL MAKIAGE». Ile 3yM0oBA€HO BIAHOCHO He Ay’Ke BUCOKMM PiBHEM BIIi3HABAHOCTi CEPEA MOTEHLIHHMUX KAIEHTiB. A
TaKOK L€ AAE 3MOTY 6iAbie npoiml)opmyna'ru AMEPUKAHCHKY AyAMTOPIIO, Ha AKY KOMIIaHiA i OpieHTyeThCA.

3aBaanns:

TIpoBecTn cutyaniiiumii anaais;

Pospon‘u Ta peaAisyBaTM KOMyHiKaliiiHy cTpareriio;
TTiABuIMTH 06i3HAHICTD npo 6PCHA;

OuinroBanus ed)el('rum—mc’ri;

Po3pobuTi pekoMeHAALT IOAO MOAIMIIEHHS PO6OTH MarasuHy.

O6’ekT NPOEKTY - iMiA’KeBa KOMYHiKallisl OHAAMH Mara3uHy KOCMETUKH
«IL MAKIAGE», dJOPMyBaHHﬁ CTIOXKMBYOT TIOBEATHKM B €MOXY

BIATIOBIA2ABHOTO CIIO3KMBAHHA.

Ipeamer npoexty - popMyBaHHs iMiAXKy OPeHAY IIAAXOM peaAisawtii
pospoGAeHo'i KOMYHIKaIli#iHO1 cTpaTerii AAst 36iAbIICHHS TIOTIUTY Ha
TIPOAYKTHM OHAQWH Marasuny kocMetnin «IL MAKIAGE».

J9VINYIN I

«JL MAKIAGE» — 11e 6peHA i3paiAbChKOi KOCMETHKN IABOBA AYAUTOPIA BPEHAY

Kaaenaapumii naan sukonanns po6it 3a npoexTom

Tepmim

Bua gmnbHocT!

01.06.22

MowyK it

15,0622 10 MOMEHTY CXBaneH ST BUKOHAHO 95%

Kawnasii

1.07.22 /0 MOMEHTY CXBaneHHS BUKOaHO 60%

pexnawmoi

7.10-8.07.22 /10 MOMEHTY CXBaNeHHS BUKOH3HO 95%

A0chAKeHb (Marketi

10-13.07.22 /10 MOMEHTY CXBaNIEHHA BUKOHAHO T0%

/AeTansie susHaserHs ayanTopiii (Target audience team)

15.07.22 /10 MOMEHTY CXBaNEHHSA BAKOHAHO 60%

KoxHOrO

15.09.22 /10 MOMEHTY CXBaNeHHA BUKOHAHO 60%

Croperts 6a3u iHdnIoEHCepis (Marketing team)

01.10.22-19.10 /lo MOMEHTY CXBaNIeHHA BUKOHAHO 60%

Poora

20.10.22 /10 MOMeHTY CXBANEHHABIKOHAHO 100%

P03p0BKa noroTuny (Graphic designer)

22.11.22 /10 MoMeHTY CXBaneHHA BUKOHaHO 80%

Incrarpam

24.11.22 /1o MowenTy cxBaners BUkoHaHo 0% Craopers
{0 MOmeHTY CxBanerHs BUKOHaHO 100% fiomK npoayKui
Ao MomenTy CxBanenin BukoHano 100% ke
01.12.22 BukoHaro 60% Bioerysanns (CEO)
05.12.22 /lo MOMeHTY CxBanerHs BikoHaHo 100% e s

10.12.22 0 MowmenTY cxBaners BUKOHaHO 98%

Po3cunka nuctia (Marketing, campaigns team)

30,1222 /0 MOMeHTY CxBaneHHA BUKOHaHO 100%

OLyHKa edexTUBHOCTI NPOBE/EHOI PeKNaMHOI KaMnaHi.
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REY DISCO F HADOW PALETT

GO OFF (DISCO) QUEEN EASILY GO FROM DAY TO DISCO WITH ONE SWIPE

SLENDER,
PRECISE TIP
WATERPROOF
5 TRANSFER-PROOF

ALCOHOL-FREE,
GLUTEN-FREE STAMINA
& CRUELTY-FREE & PIGMENT-PACKED

LONG-LASTING,
SWEAT-PROOF WEAR

SHADES

Oprasisain saxony

ByAo npwiiusaro pinrenns moAo crismpari ta KnAaﬁopauii 3 BIIAMBOBUM GAorep(m B _
c(bepi 6%oTi, KMt 6 TIPOAEMOHCTPYBAB BUCOKMIA PiBEHD 3aL[iKaBACHOCTI MAIIMCHUKIB. E

Ax npoekr 6ys peasizoBanuii?

Byao npwiiaro pinrenns KDASGOPallﬁ 3 Kathleen Lights x IL MAKIAGE, uepes sumyck
AimiToBanoi koAekuii kocmernkn IL MAKIAGE 3 ii BAacHMM An3aiiHOM.
Tlpoaasx BiaGyBaBcs uepes cropinky B Instagram Ta odiuiiiuwii caiit 6penay. hetps://wovw.ilmaki

[7]

7]
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PESYADBTAT

bByao umipsano peHTnGeAhHich IHBECTHLII AAS LILOTO HPOEKTY 33 BEAMMMHOIO 3POCTAHHSA KIABKOCTI
HPOAKIB TA MATMCHHUKIB, AKMX BAAAOCH 3aAYUHTH.

CouiasbHa eeKTHBHICTB TIPOEKTY

* 3a 3 TMKHI K()AaG()paui'l’ ycniumo CTopiHKa B ]nstagram po3mpHAach Ha
MOHAA 70 TUCAY HOBMX MHAMMCHMUKIB.

e Kpim Toro, MM Tako’ OUIHMAM 3araAbHy KIiABKiCTH 3aAy4CHb A0
CTIOHCOPOBAHMX 3 KeTtain nocris (976 TUC.+)

® 3araabne oxonaeHus (4 MAH.)

 KiabkicTh BiABiAyBaHb npotbimo na cropinui IL MAKIAGE s Instagram
(320 THC.+)
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PESYADBTAT

Exonomiuna C(iJCKTMBHiCTh NpPOEKTY

* Koy, BurpayeHi Ha BUrOTOBACHHS IPOAYILii - 2300008

* Yacrka npubyrky aas Kathleen Lights Bia kosxnoro npoaanoro npoaykry - 30%

¢ CrioncopoBaHa peKkAama - 50008

. TepMiH 01<ynH0c1'i NPOEKTY: 2,5 — 3 TUKHI;

] ﬂpuﬁy’rkoniCTh NPOEKTY. ICAS CTAPTY uYe€pe3 2 THXKHI BiA MPOAAXKIB NMPOAYKIii

3araAbHMI npnﬁy‘rox cKkaaB biabie 3 MiABFiOHIB AOAApIB.

. «IL MAKIAGE».pdf
D Fagerotts

Meceaski AAq KOMYHiKALIi}HOT cTpaTerii

ILMAKIAGE Mexia (CI1IA)

Pasom mu moskemo cpopmyBatn 06pas!
(Togcther Wwe can create an imagc!)

Mu siaxpuTi A0 KOAaﬁopauii'n Ta NMAiAHOI criiBrpani!
(We are open to collaborations and fruitful cooperation!)

Biakpwiite TpeHA Ha AKiCHY Ta AOBTOBiYHY KOCMETHKY O~ O\ T
HOBOMY! 336)’Ab’l‘€ npo niAp()GKu! H"I‘ e
(Discover the trend for high-quality and long-lasting

cosmetics in a new way! Forget about fakes!)

PossuBaeMo cyuacumii Ta TpeHAOBMI GPEHA KOCMETHUKHU

pasom!
(We are developing a modern and trendy cosmetics brand
¢ together!)
Qv
R ——p— Haparoun Ham iH(bopMauiiiHy THATPUMKY, BU 3MOKeTe
keonixzamora RIDE THE DI OTPUMATH MIOPAAM BiA npo(l)eciﬁl-mx Bi3aXKMCTIB.

(By providing us with informational support, you will be
able to get advice from professional makc—up artists.)

Baorepu/aiaepn aymox + ceaebpiric

PEIYABTAT
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Meaia mpo Halry KOCMETHKY - OCHOBA AASl TIOAAABLIIOTO PO3ZBUTKY
6penay. Lle HapaCTh 3MOTY ONPALIIOBATH TTO3HTUBHY PENYTALLIO TA
€KCTIEPTHICTDb AASI TIOAAABIIMX MTPOEKTIB.

WOKE UP LIKE THIS

~FOUNDATION OF THE FUTURE

'y LUl
=
Il

|L MAKIAGE

NEW YORK

Paragraph Bloch

IL MAKI

MAKE UP FOR YOU

3a6esneuny nybaikaniio B 3MI Harper’s Bazaar

M- SILMAKIAGEpaf @ @aa dh 2 - 0

TGETTHERE.
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Honatox 1

< ilmakiage

1893 1M
Posts  Followers

IL MAKIAGE

ILMAKIAGE

NEW YORK

Honarok 2

IL MAKIAGE

NEW YORK

View shop

Qv

3041 like:

ilmakiage
dr.

Honarok 3

ONE BRAND
(OLoveTir

for Every Skin Type

View shop

Qv

7767

NEW YORK
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7 imeg |

Them: Be nice
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< C & ilmakiage.com/shop
Q seARcH SHOP BY TALENT IL MA!(J}E[ SHOP BY PRODUCT

FACE LPs EYES SKIN

WARNING: NSFW

Swipe on bold, uncensored color with our brand new
Dirty Talk Lip Color available in 16 luxuriously creamy,

long-lasting shades.

Q sEARCH SHOP BY TALENT ILMAKIAGE SHOP BY PRODUCT

#ILMAKIAGE

WE GUESS YOU'CAN'SIT WITH US.

© STALKUS

o h % B @ % O @ (Updae
oen O [

en O )
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MINERAL BAKED BRONZER
Instant Sunkissed Bronzer

R 8.8 8 ¢4
00000
‘ ADDTOCART | $38 ‘
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NO FILTER

Poreless Base Smoothing Primer
R 8.8 8 8

‘ ADDTOCART | $49

Honatok 6

New!

DIRTY TALK LIPSTICK
Silky-Matte Lip Color
ookl

o0000OGO

’ ADDTOCART | $26

New!

VDIV

| i

POWER REPAIR SERUM

Anti-Aging Night Serum
Aha + Bha + Pha

ek o

ADDTOCART | $68
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Best Seller

AN Tl

WOKE UP LIKE THIS
Flawless Base Foundation

ook ol

FIND MY SHADE ‘ $45

Lalready know my shade

New!

JVINVN I

[y

85/66 SUN FOAM

Magic Moisturizing Sun Foam - Face &
Body

Yedkokok o

ADDTOCART | $59
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@ Posted by u/Skyespye 4 months ago

269 Kathleen Lights x Il Makiage collaboration

@ BG B s and Collabs

When Kathleen announced her collab I got so excited because I love her videos, but $72
for an eyeshadow palette is insane. Especially for a palette coming from a brand that

doesn't normally produce eyeshadow at this price point. I am so disappointed, and feel

that they were a bit sneaky and shady about the price. I find it so strange that they kept
the price a secret, and you had to sign up for early access in order to figure it out
(eventually). They probably have to know it's overpriced. I don't know, I guess I can't buy

it.

Jonatok 8

Paragraph Bloc

IL MAKIAGE

MAKE UP FOR YOU

BY LIDIA D BEAUTY

WOKE UP LIKE THIS

FOUNDATION OF THE FUTURE

Woke Up Like This Foundation makeup
smooths and evens the skin with an

advanced, innovative formula that
instantly minimizes the appearance of
shadows and pores, effortlessly
enhances the complexion and
generates a flawless natural matte
finish.Easy buildability meets ultimate
blendability in its ultra-fluid texture,
becoming one with the skin for
traceless, uniform medium-to-high
coverage Special optically corrective
powders blur fine lines, redness, and
‘blemishes while light-diffusing spheres.
deflect attention away from all
imperfections.This foundation makeup
is streak-free in application and
lightweight in feel for comfortable
wear.

About My Skin: Combination to oily and
prone to acne scarring

For as long as I can remember,
hyperpigmentation and blemishing

“Trying this foundation felt like
discovering gold after an extensive
search. It has the perfect consistency
for me~thick enough to provide

have been istic of my skin. [
can almost always expect a minor
breakout to leave dark marks behind.
My skin gets a little oily around my t-
zone but easily blemishes on the dry
areas of my face: my checks and chin.
Despite having dry skin, I've always
looked for mattifying foundations. In
my experience, they tend to last longer
than dewy finishes. I usually wear
makeup three to four days a week. Il
Makiage's foundation is formulated for
‘multiple skin types, but ts primary
focus s lightweight hydration—
something all skin types need.

deq ige but not heavy
enough to make my face look cakey. I
was happy to find that blending the
foundation was effortless, and the
finish looked like my skin. It gave me a
dewy feel without too much of a dewy
look—to my liking.
Iwas incredibly excited to put it to the
test throughout an entire workday. By
the end of the day, it till looked quite
side: you may not
get long-lasting results without a
setting spray if you have oily skin. After
completing my look, I experimented
and decided to go without applying a
setting spray. The matte finish lasted
for about six hours before ol started to
shine through around my t-zone area~
which is still a pretty impressive
amount of time.
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kathleenlights

£l kathleenlights

;1 Liked by noaberger10 and 25 151 others

kathleenlights WE. ARE. LIVE. @ ' 4
MY DAY TO DISCO COLLECTION with @ilmakiage IS FINALLY

: Liked by noaberger10 and 25 151 others

kathleenlights WE. ARE. LIVE. @ % 4
MY DAY TO DISCO COLLECTION with @ilmakiage IS FINALLY

Jlonparok 10

ilmakiage

1893 11M 1
Posts Followers Following

IL MAKIAGE
Beauty, cosmetic & personal care

BEAUTY FOR MAXIMALISTS °
First & only beauty partner of @arsenalwfc ‘¥
Cruelty-free - Now in US, UK, Canada, Germany, & AUS
ilmkg.com/shop
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IDON'T SWEAT
1 F***ING GLOW.

ILMAKIAGE

Q) iimekiase &
Shake your g
0 v

2 kathleenlights

the ling;-babe

a Qa 6

View shop

Qv

5117 likes

ilmakiage You needed our weightless, natural-matte Woke Up
Like This Foundation in your life like, yesterday. Here's proof:

said the formula blended seamlessly
felt the foundation gave the perfect amount of
age, concealing blemis without being cakey or heavy
6 agreed the shade match they received from the
PowerMatch Quiz was PERFECT for them
¥ 1009 in love with their own reflection

41

®

Meet Your
Mascara Match

ICON {Vj) BLACKCARD
MASCARA MASCARA

Send message
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Comments

alchemii1l 16w

It looks like those old school pencil boxes! @
VW

@alchemii1l We are giving that 70s vibe #
#+

Reply

alicia_vara77 16w

How cute are the stickers!!! Am looking forward to
those copper liners, for my everyday work
look....THRILLED!!!

Reply

@

@e&cia_varaﬁ We're totally stoked you love
it

Reply

42

amandafeltonn 1¢

b4 4 1 think l?\eépa'rkle imprint on the matte
shades are so cute

Reply

ilmakiage & 16w
@amandafeltonn It's the attention to detail
for me @ '+

Reply

tatanisha_sankar
Sooo ready for this @ % % %

Reply

grace.munzer 16
Will the PR box be for sale??

Reply

@ ilmakiage #

@grace.munzer Hi Dancing Queen! i YES,
you can get the whole PR package

Reply

noeyknowss 16w
Wow this looks amazing

Reply

@ ilmakiag

@noeyknowss Cannot wait for you to get
your hands on it

Reply
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kathleenlights Q

PARY 864

Followers  Following

sW7R Followed by colourpopcosmetics, tamarbmeir
P&’ and 4 others

Following v

& 2

Nailfies g/ Day

Jonarok 14.1

kathleenlights

DISCO FO? (SHADOW PALETTE

EASILY GO FROM DAY TO DISCO WITH ONE SWIPE

LONG-LASTING,
SWEAT-PROOF WEAR

(US METALLIC
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