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INTRODUCTION

In the 21st century, both traditional mass media technologies such as
newspapers, radio, television, as well as the latest ones associated with the emergence
and spread of the World Wide Web - the Internet are rapidly developing. Television as
a source of information is a process of mediated communication, which presupposes
equality in partnership between a TV presenter and viewers. As one of the central
characters in broadcasting, the TV presenter and their individual style represent an
important tool that serves for transmitting the information to the audience and ensures
the formation of the certain view of reality.

The object of this study is the individual style and language identity of English-
speaking TV presenters of weather forecasts.

The subject of this study is lexical, grammatical and pragmatic features of the
speech of weather presenters broadcast on the TV channels in the UK and USA.

The relevance of this study is characterized by the rapidly growing and
developing sphere of mass media broadcasting and the emergence of a large amount of
weather reports online, as well as the insufficient analysis of the communicative
features that form individual style of weather presenters.

The aim of the work is to establish the types of language identities in weather
forecast on TV and analysis of the speech behavior and individual style of British and
American TV weather presenters. Achieving this goal involves solving the following
specific tasks:

1. outline the main features of the modern broadcasting services as a genre
of mass media communications;

2. study the theoretical basics of the weather forecast as a part of ecological
discourse;

3. identify the main types of language identities in weather forecast on TV;

4. systematize verbal and non-verbal characteristics, communication
strategies and tactics that used by British and American weathermen to

achieve certain communicative purpose;



The material under this study includes 60 videos of weather forecasts, totaling
3 hours and 45 minutes, presented in the public domain on the websites of the UK and
US TV channels or on the official channels on the YouTube.com, differing in date,
duration and method of submitting the weather report.

In this study, we used the following methods: method of observation - for
systematic collection of video recordings of the weather forecasts; linguistic method
of contextual analysis is used to identify characteristic of lexical units for establishing
the main features of the language behavior of weathermen; method of analysis and
synthesis of information — in order to highlight the main directions of the study of
individual style of TV weather presenters, to identify the main verbal and non-verbal
characteristics implemented by weathermen and to interpret the category of "language
identity; pragmatic method - to determine the communicative goal of weather
presenters and study common communicative strategies and tactics used in the weather
reports.

The scientific novelty of the study includes a comprehensive analysis of
individual style of weather forecast presenters, the classification of language identities
of weather TV presenters according to the communicative intentions of weathermen,
the verbal and non-verbal characteristics of the speech, the outline of the main
communication strategies and tactics used by presenters to achieve the communicative
goals.

The theoretical significance of the study is represented by a contribution to the
development of the theory of ecological discourse, as well as a detailed description of
the verbal and non-verbal characteristics and communicative strategies and tactics
implemented by TV weather presenters in English-language weather forecasts.

The practical significance of the work lies in the use of leading weather
forecasters for further developments in the field of ecological discourse. The results
obtained in the practical part can be used in the process of constructing the

classification of language identities and communicative strategies and tactics.



1. THEORETICAL BASIS OF WEATHER FORECAST
DISCOURSE

1.1 Concept of modern broadcasting and its complementary role
Mass media have become an integral part of public service communication that

represents not only a flow of information but also is associated with a substantial tool
that serves various purposes. Due to the research done by Dennis McQuail, mass media
communications influence the way society lives, it determines the methods to study
culture and it is seeking political and economic power. Taking into consideration this
impact, McQuail concludes: “The mass media are highly diverse in content and in
forms of organization and include a very wide range of activities which could have
effects on society.” Hence, mass media communications are interrelated with demands
of society and they can be a channel of persuasion and control [12].

Over several years, the Information Age is one of the modern revolutions that
based on people’s desire to have power over the information that society consumes.
Correspondingly, the spread of media production has been changing throughout
history. For this reason, Irving Fang in his work > A History of Mass Communication’’
outlined six information revolutions. Starting with ancient Greece and going to The
Information Highway of modern days, the scientist mentioned that every stage of
information revolution is to have common peculiarities and characteristics. This
suggests that communication media of all ages were “based upon the invention of more
than one tool of communication”, “each new communication technology has displaced
some other means of communications” and “tools of communication were influenced
by marketing considerations” [19, p.18].

The notion of broadcasting was set in order to make a difference from public
electronic transmission and those that were initially directed for private purposes.
Andrew Crisell, analyzing the history of broadcasting, noted that this genre of mass
communication was the first medium that permitted the receiver to get the message
almost instantly from the moment it was sent [1, p.4]. Moreover, Andrew Crisell
developed the idea that radio and later tele broadcasting “animated the genres that were
native to print, notably news [1, p.8]”. The particular reason for this circumstance is

that community used to perceive new information presumably in a written form due to
5



the distribution of newspapers. However, the widespread of broadcasting as one of the
main means of mass communication modified the audience’s experience.

In the light of the recent changes nowadays, broadcasting of the 21 century is
adopting all new technologies in terms of modern mass communication. Referring to
the views of Karol Jakubowicz, modern public broadcasting has been a tool for
improving social intercourse and interaction for all ages, sexes and communities. The
scientist stated that modern broadcasting requires to withstand a constant change of
cultural, political and social needs and it must stay a customer-oriented service to the
maximum extent [26].

Another aspect that needs to be considered is modern broadcasting institutions
frequently use the Internet as the main platform for the transmission of their work. This
actively demonstrates that the Internet allows modern broadcasting providers not only
to share audio materials of the program, it also gives the opportunity to provide the
audience with full transcript, attach relevant video or photo. Considering this fact, an
average listener of the weather forecast on the radio becomes at the same time a viewer
or even a reader [28].

To sum up, everything that has been stating so far, mass media communication
and broadcasting are interdependent terms that are used to satisfy the need of society
to share the latest information and serve as an important tool of supervision.
Broadcasting was a revolutionary invention that allowed each person to receive
information instantly. Modern public broadcasting has undergone various changes
throughout the history of its development.

1.2 Types of broadcasting in one-way communication

Modern broadcasting is considered to be a major public service representation.
Due to the technical process of the recent years, radio-, tele- as well as Internet
broadcasting have become a reliable source of sharing news and information. The unity
of the influencing and informational functions underlying the public broadcasting
determines its dominant - the social effectiveness of speech.

It should be stressed that in radio broadcasting, the addressee factor has

paramount importance: it is especially important to establish and maintain contact



between the radio presenter as well as the listener and, on this basis, convince, explain,
influence his consciousness and emotions. The radio presenter's factor is also important
in radio broadcasting - their authority, journalistic skills, the level of communicative
and linguistic competence, the expressed radio presenter's position, as well as a
pleasant timbre of voice and benevolent intonations form the trust necessary to achieve
the final result, which ensures effective interaction with the radio listener [8].

Conversely, the beginning of the XXI century is characterized as a period of
growth in the global TV broadcasting market: the number of round-the-clock
broadcasting channels continues to grow. According to the various researchers, they
provide a conflicting point of view concerning the broadcasting industry's boom [6].
Some suggesting that the ever-growing number and variety of TV broadcasting
channels around the world are leading to the creation of a "global public sphere”,
defined as "an arena for civic dialogue, allowing citizens to participate in ongoing
debates on topical issues” [40]. It can be seen that the influence of international TV
broadcasting media on important issues and ignorance of others can directly influence
the forming of the global agenda, highlighting minor issues at the expense of the most
important, but less familiar to the audience [6]. Still, the individual style of TV
broadcasting can be described as an individual communicative style, which is
confirmed by theoretical analysis and empirical study of the scheme of the ability to
broadcast television in different genres.

For instance, the weather forecast is an obligatory part - most often the final part
- of any news on almost every television broadcasting channel, regardless of the form
of ownership, broadcasting method, or thematic focus. As an integral part of TV
broadcasting, the weather forecast is referred to as a kind of "experimental platform"
where information is presented to the audience in order to achieve its specific goals -
information, commercial, educational, cultural and educational, etc. [16, p. 158].
However, the main function of presenting a weather forecast is to keep its informational
function and to combine it with all scientific peculiarities of this genre. It follows that
such technological innovations as computerization, online technologies, the

transmission of operational information to mobile phones made it possible to



accumulate large amounts of information and visualize events in time and space,
demonstrate dynamics and facilitate understanding of weather forecast as a complex
broadcasting genre [16, p. 167].

At the same time, it is possible that in the near future, television as a genre of
broadcasting will undergo drastic changes. Due to the fact that the generation that grew
up on the television picture, who considers television to be an absolutely trustworthy
and only source of information, will gradually replace the generation that prefers to
receive information from the Internet, requiring an objective, comprehensive
assessment of those events that affect the interests of several parties. At the beginning
of the XXI century the Internet has become the "fifth media”, the most powerful
information highway, an influential means of mass communication [11, p. 15].
Therefore, it is not surprising that ecological discourse is realized not only through
traditional means of communication, but also due to extensive use of the Internet. It
follows that taking into consideration simplicity and speed of information transfer on
the Internet, social networks are one of the most common formats used for
broadcasting. Modern social networks include a set of web pages arranged in a certain
order, their content is designed as a combination of speech works (the most important
part of the Internet), elements of graphics, video, sound, dynamic image, animation,
etc. [11, p. 11] and is characterized by a user-friendly interface, which, on the one hand,
allows the user without much difficulty to find the necessary information relevant to
the subject of the site or social network, and on the other - ensures the implementation
of communicative intentions of the addressee.

In conclusion, broadcasting services are constantly changing. The development
of modern broadcasting constantly testifies that all radio and television services that
underestimate the role of the Internet. They run the risk of being left behind in the most
dynamically growing sector of mass media. In the modern world, the Internet and
social networks establish a new way of broadcasting new information instantly and

impact on the behavior, values as well as communication of society.



1.3 Weather forecast as a genre of broadcasting

In recent years, public interest in ecological problems has boosted, which has led
to the appearance of a large number of texts and statements related to this topic. In
addition, society has become increasingly concerned with climate or weather change
problems, which is also reflected in numerous publications in the press, as well as on
radio and television broadcasting devoted to environmental issues.

The notion of discourse in modern linguistics is probably one of the vaguest and
undefined. Referring to the views of various linguists, the discourse can be described
as “a complex communicative phenomenon, including, in addition to the text, also
extra-linguistic factors [15, p. 8], as speech immersed in life” [21, p. 136], as “social
communication, based on the speech-thinking activity of people in a certain context -
historical, cultural, psychological, political [43, p. 47], as a set of process and result
[21, p. 27]. According to the work of T. A. van Dyck, discourse is a verbal product of
the act of communication [44, p. 121], since text for the scientist is an abstract, formal
construction, while discourse implies various types of its actualization.

Consequently, the term discourse began to be used in the most diverse areas of
human activity (media discourse and medical discourse, political discourse, etc.).
Although a significant emergence of scientific, economic and even linguistic studies
devoted to ecology should be noted. Still, the following fact led to the creation of
another type of discourse — ecological. It should be stressed there is a difference
between ecological and environmental studies. Initially, environmental studies are
devoted to the various factors like pollution, deforestation or global warming and their
effect on the environment. Ecological discourse is a broad term that includes the
interaction among living beings and the environment. This study is devoted to
understand all relations in the world [105].

The particular reason for this circumstance is that the frequency of the usage of
ecological topic remains unusually wide: starting with important scientific researches
and studies to the everyday discussion of climate change by average people. Since there
are different approaches to the definition of discourse in general, there are also different

ways to define ecological discourse itself. According to E.V. lvanova, she gives the
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following definition: “Ecological discourse is a set of oral and written texts of various
functional styles and genres, attributable to the situation of communication on
environmental topics. The key concept and theme of ecological discourse is the nature
and state of the environment” [43, p. 4].

Nevertheless, some scholars refer the following discourse to institutional
discourses [22, p. 9], others - to mixed discourses that combine the features of
institutional and personal types of communication [21, p. 115]. Even so, ecological
discourse is considered to be a complex communicative-speech phenomenon that
represents a specific type of social communication in a certain historical and cultural
context.

In addition, according to the research conducted by George Dryzek, it has been
suggested that ecological discourse is formed not only by environmentalists directly,
but also by those who do not consider themselves to deal with ecological problems,
either due to their own desire or due to circumstances are engaged in ecological issues,
for instance “politicians, bureaucrats, CEO of corporations, lawyers, journalists or
average citizens” [14, p. 9].

That is why the evidence from these studies points toward the idea that
ecological discourse is understood broadly and, specifying the definition given by E.
V. lvanova, it can be concluded that this discourse is a set of oral and written texts of
various functional styles and genres, directly or indirectly forming the ecological
consciousness of the recipient [21].

Referring to the researches of both local and foreign colleagues, M.V.
Basinskaya identifies the main lexical and semantic characteristics of ecological
discourse on the material of weather forecast as a genre of broadcasting [16]:

1. the wide use of words with indefinite semantics. These are words that do not have
an unambiguous semantic structure and translation (e.g. disposable, sustainable);

2. the usage of nominalization, which also allows the weatherman to achieve the effect
of distance and remove responsibility from the speaker (e.g. habitat loss, heavy rains,
extinction of species, ozone destruction);

3. very common is the use of neologisms such as ecocide trashion (trash + fashion);
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M. V. Basinskaya in her work proves that she adheres to the research conducted by E.
V. Ivanova on the origins of ecological discourse [4].

It should be stressed that 1.O0. Rozmaritsa in her definition of environmental
discourse emphasizes its form and functional aspect: "Environmental discourse can be
defined as a set of verbal and nonverbal acts used to verbalize knowledge about the
environment in order to influence public opinion™ [34]. The main parameters of this
type of discourse are: the relevance of environmental issues; increasing attention
common for all levels of society; formation of the protection of the environment as a
constant human activity; replenishment of the ecological glossary; emergence of
special environmental axiological units [34, p. 5].

It follows that considering this discourse as a specific type of discourse, 1.0.
Rozmaritsa outlines the following main strategies of influencing the addressee in the
environmental discourse: the strategy of persuasion and the strategy of pressure. The
strategy of pressure in environmental discourse is implemented at the linguistic level
through the use of emotional argumentation: short sentences, imperative mood,
negative constructions as well as emotionally-colored vocabulary and it is
characterized by a combination of verbal and nonverbal behavior. The strategy of
persuasion is used in conflict-free communication, the main means of its realization in
environmental discourse are universal methods of argumentation - opposition and
repetition, as well as the use of expressive vocabulary, axiology, future-oriented units,
categories of negation, purposeful use of words depending on the communicative
situation [34].

Weather forecasting is defined as a metrological analysis of the atmosphere with
an attempt to predict possible weather conditions in a certain area and in a certain
timeline. It follows that the main purposes of weather forecast broadcasting are: (1) to
share the most current update on weather conditions in a particular region as well as
(2) to notify the society about the tendency and predictions for climate or weather
change. This suggests that all ecological texts and weather forecasting pursue the

informative function in the first place [38].
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Although, Gerald Fleming in his research centers on the delivery of weather
information. Still, this work appears to validate the view that the language used in
weather forecasting and ecological discourse equals the language of science due to the
usage of strict terminology. The scientist concludes: ‘’the language of the forecast must
speak to all, from the attentive to the apathetic” [16, p.11].

This actively demonstrates that the presenter of the weather forecast needs to
explain all technical terms that are used in his speech as well as to keep the language
used as simple as possible without long sentences and with a clear meaning. The
message also needs to restrict the use of special terms known to a small number of
people. If you avoid the use of terms it is impossible to explain them. Unwanted for
informational broadcasting is to use obscure and unknown to the general public words
of foreign-language origin. [16, p.11].

The main idea that Gerald Fleming outlines in his study states that in spite of all
the rules of effective use of the English language, the ground principle, all weather
presenters should follow, is developing of the personal and individual style for
presenting the weather [16, p.12]. The scientist’s foregoing discussion implies that an
administrative or in other words, bureaucratic style is unacceptable for television. The
particular reason for this circumstance is the statement that long phrases and
accumulation of terms will not be awake interest in the information, but even irritate
the viewer [16, p, 14].

All things considered, the language and style of oral television weather forecast
as a representation of ecological discourse has special importance in broadcasting that
IS why achieving the effective use of the English language demands taking into

consideration various linguistic and stylistic factors.

1.4. Types of language identities in the weather forecast.

The problem of the language identity is one of the most important not only in
modern linguistics but also in modern science. Moreover, it should be noted that
language identity as a category is quite a complex notion that is why this term cannot

be defined referring to the view only of one scientist [40].
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In philological studies, a language identity is mostly interpreted both as a subject
of speech as well as a typical representation of a national character and mentality [7, p.
16]. Still, academician V.V. Vinogradov is considered to be one of the first in
linguistics to formulate the concept of "language identity” and emphasize its self-
forming nature, which includes individual and collective characteristics. According to
V.V. Vinogradov, the language identity needs to be referred as individual speech
experience or parole [41].

Another key point was outlined in the study conducted by Yu. N. Karaulov. The
scientist represented the idea that language identity is characterized through the
cognitive, pragmatic and verbal-semantic level [25].

Firstly, this actively illustrates that verbal-semantic level deals with the concepts
of language identity and is referred to as the first step of the study. In other words, the
main unit correlated with this level is a word. Referring to the view of Yu. N. Karaulov,
the particular person cannot be observed without a detailed analysis of the words, word-
combinations and their lexical meaning [25].

Secondly, cognitive level serves for representing the linguistic image of the
world. It follows that the main units connected with cognitive level are concepts,
thought or ideas that the particular personality is using to define the representation of
the world [25].

The personality of the presenter of the weather forecast or weatherman as a
representative of mass media in ecological discourse is a language identity. For this
reason, it is important to outline the individual communicative characteristics of an
anchor or a weatherman because their language identity influences the audience and
formulates its tastes, its opinion as well as its preferences. Still, the eccentric
personality in the process of constant work in various mass media, the variety of events
and broadcasts, meetings and conversations with different people: artists, politicians,
journalists - all mentioned above is the sphere of professional activity. The anchor of a
television program or a weather forecast acts as one of the central characters, is
endowed with the ability to form the opinion of viewers about a particular subject or

problem.
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Each media identity forms and produces its information field, carrying out
various discursive practices within the framework of media communication (in relation
to the language identity, this term was introduced by N. D. Babich [3]. In this study,
an attempt to classify the types of language identities of weather forecast presenters
was made. Still, the basis for the classification of the language identity of weather
forecast presenters are the following types of main presenters that exist in the mass
media sphere of ecological discourse.

The language identity of the modern weather forecast is discursive in connection
with its properties. For instance, ecological information is one of the most relevant and
demanded in a number of information materials of broadcasting. That is why, the place
and role of weather forecast on different broadcasting channels directly depend on both
the general trends in the development of television and the concept of each specific
channel [35]. Weather forecast broadcasting on all modern TV channels always
correspond to the concept of the channel itself, their design is made due to the corporate
style of the brand, which provides the viewer with a holistic vision of the broadcast.

Analyzing the language identity of the weather forecast, it should be stressed
that everyone who watches the weather forecast to meet their own needs is already
personalities involved in the mass media sphere. However, we cannot classify all
audience as language identities, since only some of them construct certain images with
the help of linguistic means.

Thus, the types of language identities of weather forecast presenters outlined in
this study are British weatherman as well as American weatherman analyzed according
to the following criteria: verbal and non-verbal features, communicative strategies and
tactics, motivation and means of speech. The language identity of the British
weatherman is characterized by a middle position between the official style of state
channels and the provocative open informal style of American news broadcasting
companies. Overall, the language personality of British weatherman belongs to the
European style. However, compared to the linguistic background of such countries as
France, Italy, Spain, which are characterized by a temperamental type of speech

behavior, the British style is more moderate and conservative, which corresponds to
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the national English mentality based on conservatism, restraint, low expressiveness of
language personality [10]. It should be noted that describing the structural and semantic
features of a language identity of TV presenter, Yu. P Yelisovenko, in fact, solidifies
with a number of other researchers. Referring to his views, «nowness, segmentation
and repetition» are the main principles common for British weather presenter [42].

Since news and weather broadcasting channel, like the BBC, records what is
happening in the world for 24 hours, the desire for efficiency and accuracy comes into
conflict with the chaotic life stream of events. A key point is that a big part of the BBC's
content broadcast around the clock consists of a weather forecast. This actively
demonstrates the fact that every half hour BBC broadcasts the news with current events
that always ends with a weather forecast from British weatherman [42].

The language identity of American weatherman is characterized by the relevance
of meteorological information that is represented with a level of composition, visual
accompaniment and commentary, the type of presentation of information, the presence
of an information background, as well as in the design of the studio, the appearance
and behavior of the American weatherman, the structure of the weather report and the
speech of American weather presenter. In television, the category of relevance is
closely related to the phenomenon of prosodic emphasis: American weatherman often
tries to distinguish between key and secondary information using intonation. The
prosodic features of the speech of TV presenters primarily depend on the pronunciation
standard adopted in the country where the channel is located, for example, Received
Pronunciation for British presenters as well as General American for channels based in
the USA used by American weathermen.

It should be stressed that the speech of the American weatherman is markedly
different from the speech of the British presenter, including at the level of prosody: due
to the prevalence of wavy, sliding and even scales in the middle range of the voice, the
impression of monotony is created, as well as very expressive terminal tones, including

ascending ones.
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CONCLUSION TO CHAPTER 1

Mass media have already become a significant part of modern life that allows
society to share knowledge, information as well as the latest news. The constant change
and developing of technologies are considered to be one of the main characteristics of
the mass media throughout the years.

This development of mass media broadcasting services was analyzed in the
works of Dennis McQuail, Irving Fang, Andrew Crisell as well as Karol Jakubowicz.
The aforementioned scientists concluded that mass media can be described as a channel
of strong impact on society and its tools of communication depend on marketing and
the desire of the audience. Andrew Crisell outlines that the concept of broadcasting
implies that the information is transmitted constantly and it is accessible for everyone.

Modern broadcasting is divided into radio, TV broadcasting and the Internet.
Radio broadcasting depends on efficient combination of colloguial speech and the level
of communicative competence of radio presenter. Telebroadcasting and the
appearance of round-the-clock broadcasting channels leads to the increasing number
of TV channels that form a global agenda of the viewers. However, in the XXI century,
the Internet and social networks have become the most spread means of broadcasting
due to their simplicity and availability all over the globe. The Internet changed the
perception of the broadcasting and added the elements of visual support (graphics,
video, sound, dynamic image, animation) to the regular news releases of weather
reports both on radio and television.

Weather forecast serves as a crucial part of any news report broadcasted on TV
or radio. Ecological discourse is characterized by all people who deal with ecology. It
follows that this type of discourse is closely connected with meteorology as well as
weather forecasting. From the linguistic point of view, weather forecast as a part of
ecological discourse share common semantic, lexical and semantic features.

Another key notion is language identity that describes certain skills and abilities
of a person and their perception of texts. Still, it is common to analyze the language
identity through cognitive, pragmatic and verbal-semantic level. The language identity

16



of the modern weather forecast presented in this study are British weatherman as well
as American weatherman. They are described according to verbal and non-verbal
features, communicative strategies and tactics, motivation and means of speech used
in presenting the weather forecast. Both language identities differ in a specific

characteristics that are used in order to achieve a certain purpose.
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2. BASIC LANGUAGE IDENTITIES IN WEATHER
BRODCASTS

2.1 Language identity “British weather presenter”

2.1.1 General characteristics
British presenter of a weather forecast, as one of the central characters of TV

broadcasting, is endowed with the ability to form the opinion of viewers about a
particular subject or problem. Therefore, British presenter conveys meteorological
information to the audience as well as forms the correct understanding of the forecast
by the audience.

It should be stressed that communicative speech norms are focused on achieving
the efficiency of communication in absolutely any communicative situation, ensuring
continuity, and most importantly, the success of the communication process. Accuracy,
normativity, consistency, accessibility and clarity are the main communicative
qualities of communication that should be used by British weatherman.

In this study, the weather forecasts presented by such British weathermen as
Carol Kirkwood, Alex Deakin, Susan Powell and Louise Lear were analyzed. Carol
Kirkwood is famous British weather presenter. She joined BBC News in 1998 and later
Kirkwood become the main weather presenter in Britain since she won the award for
best weather presenter five times. Carol Kirkwood as a British weather presenter
participates in The Weather Show broadcast on BBC News Channel as well as The
One Show for BBC One [52]. Alex Deakin is also one of representatives of British
weathermen. He is known for his weather reports at the weekends on BBC Breakfast.
Alex Deakin not only presented weather reports but also helped with scripts for the
weathermen [49]. Susan Powell joined BBC Weather in 2001. She is broadcast on BBC
Radio Four, BBC World as well as BBC Six O’Clock News [74].

18
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Pic. 2.1 Carol Kirkwood BBC

It should be stressed that in the global English-speaking broadcasting services,
BBC News and weather forecasting presenters are considered to have Received
Pronunciation. Despite the certain preparedness of the materials of the weather
forecast, the speech of the British weatherman is largely improvised [18. p. 115- 126].
For example, once a news presenter passes the word to BBC weather presenter, due to
a technical glitch, the image of a weatherwoman appears on the screen with a delay.
However, British weatherman immediately comments: > Hopefully well if you can see

me, we've got very decent conditions to end today but as far as the here...”’ [82].

Moreover, in another situation, a technical glitch with the chart used as visual support
made BBC presenter improvises and continues broadcasting the weather forecast:

“’...area of low pressure coming our way. You need to block this chart! And it looks

like it's going to bring some wet and windy weather possibly with some snow across
some southern areas. The positioning and the timing of this is still in a little bit of tight
so if you're doing anything outdoors do keep in touch with the weather forecast - that
was entirely my fault. I clicked my clicker twice and that came up, so sorry about
that...” [82].

British presenter’s satirical, ironic and general humorous comments are shown

in examples above are also skillful improvisation, which indicates a high level of
professionalism and education of the presenter and also serves as an indicator of their
erudition.

Moreover, the weather report is a meteorological text full of technical terms.
However, British weatherman needs to use them in an appropriate way and all terms

should be explained by weather presenter. It follows that British weatherman needs to
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combine this meteorological vocabulary with more informal speech that is close to
“’real life". It helps British weather presenter to attract a large number of viewers in
spite of their age, gender or social role [16 p.17]. For instance, Carol Kirkwood despite
the scientific nature of weather broadcasting, also uses personalization in order to help
the audience to understand the weather report better and to create a relaxed atmosphere.
The BBC presenter also adds human characteristics while describing the weather like
“’a gentle breeze’’, ‘ 'a rough shower’’, “’a harsh wind’’ as a replacement of scientific
meteorological terms [55, 56, 57].

It should be stressed that British weather forecast doesn’t have a specific
structure. British weather presenter needs to keep their weather report concise, the
speech should be with the clear and get straight to the point as well as the weatherman
needs to provide the audience with the correct meteorological information [106]. For
example, Louise Lear starts her breakfast forecast with a quick greeting and describing
present weather conditions: “Good morning! It's a rather gray cloudy weekend ahead
of us” [107]. Although, Alex Deakin starts his weather report with outlining the main
message of the weather forecast or its bulletin: “Hello again! The weather will
definitely change much more cloud around and it certainly will be a lot cooler” [108].

To sum up, communicative competence as a general characteristic of British
weatherman plays an important role in determining their professional effectiveness.
Still, the professional competence of British weatherman of a weather forecast appears
as the whole a set of knowledge, skills and abilities in the mass media field, necessary

for the most effective communication activities.

2.1.2 Verbal and non-verbal features
The language and body language of British weatherman must fully coincide with

the style of the weather forecast and take into account the preferences of the target
audience, including the most external manifestations of emotions. Still, in
broadcasting, alongside articulatory-acoustic or verbal signs common for
communication, certain additional systems of signs of a non-acoustic and non-verbal
nature are used. British weatherman represents a screen image of an intelligent person

with a light, open character [16].
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To begin with, the statistical data obtained through quantitative content analysis

actively demonstrates that in the analyzed part of the weather forecast for April 6th,

Carol Kirkwood utters 473 words, of which 232 were common for ecological texts.

Taking into account the subject of the program, the following words turned out to be

the most frequent: «temperature » - 7 (1,48 %), «degree » - 4 (0. 85 %), « wind » - 2
(0,4 %), « UK » - 2 (0,4 %) and so on [60]. For instance:

1.

Although some of us will have temperatures way above where they should
be at this stage in April [60].

It's going to be coming in from the Atlantic from the west so temperatures
will be higher [60].

So temperatures will be higher, we're looking at about eight to eleven

degrees but that's not necessarily going to last [60].

It will feel colder than that with a cold wind that's come across the whole
of the UK [60].

It still is going to feel cold these days, from one to eight degrees may be
what it says on your thermometer but when you add on the effects of the
wind it will feel more like -6 [60].

There will be a lot of sunshine around, still a peppering of wintry showers
in the north and the west some coming in in the brisk wind coming down
the North Sea [60].

It should be stressed that Carol Kirkwood as a British weather presenter uses the

concept “to inform, educate and entertain” [20, p.45]. The use of a large number of

meteorological units by British weathermen is one of verbal characteristic of this

language identity.

Moreover, British weathermen use factual data relating to indicators of pressure,

temperature, air velocity, sea level, etc. in their weather reports. For example:

1. Now, top temperatures peaking between 11 and 16 degrees that's

Fahrenheit as we move out of Thursday into Friday most of the rain will

ease away [110].
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2. We had the heat with us and also the wind. If you missed this earlier, up

to 87 miles per hour in the Hillsborough hills, mount Diablo 82 miles per

hour, mount St Helena 77 miles per hour and a lot of our lower elevations
definitely 20 to 40 mile per hour [111].

3. Temperatures are extremely warm, these systems that form in the tropics

can propagate up to the Polar Regions ice interglacial. The sea level is

about 3 to 9 meters higher than sea level is today [112].

The aforementioned examples demonstrate that the usage of the numbers and
factual data represent the weather report as informative messages, the purpose of which
IS to provide the accurate data on weather conditions.

In order to highlight certain parts of the territory, which is represented in the
weather forecast, British weatherman describes the characteristics of the geographical
location (west, south, northern half, central areas, right banks, coastal areas, suburbs,
etc.), as well as terrain, lowlands, valleys, foothills, passes, mountains, etc.). For
instance:

1. On Saturday, some heavy snowfall here for the Pacific Northwest where

it's been drier in recent days. Our weather front will start to push in
however much of west of British Columbia [102].

2. As this low pulls away into the lowlands of Arabian Sea, it is looking
considerably quieter for the Maldives. Further north we have some snow
to come across the Hindu Kush that will fringe into the mountains of
Afghanistan and Pakistan [101].

3. Infact, the first Friday of August temperatures peaking at 36.4 degrees in
central London and the heat was pretty widespread across the midlands

central and suburbs of the southern England [89].

At the syntactic level, the weather reports presented by British weathermen are
mainly characterized by the use of simple as well as compound sentences with various
means that express logical connections and conjunctions. For example:

1. There’s alot of fair weather across the UK at the moment and it looks like

for some dry weather will be the story throughout at least the next 10 days.
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A lot of sunshine across the UK this Saturday afternoon and that will
persist into the evening. Bit of fairway, the cloud puffing up here or there
but really not enough in that cloud to produce anything in the way of a
shower. So here's the remainder of our day, pretty widespread sunshine
through the evening, we will see a front edging into Northern Ireland and
Western Scotland. During the small hours of Sunday, it will bring some
wet weather [61].

2. 1 hope you've had a pleasant Sunday. It’s been another day of sunny spells
and scattered showers that certainly the best of the weather was first thing
in the morning, a glorious start for many, with not a cloud in the sky and
high pressure still dominates the story. But the air aloft of that high is
quite unstable now. That's been triggering off some sharp showers as
we've gone through the day. So this has been the story over the last few
hours those showers drifting their way from west to east [72].

The examples mentioned above demonstrate that British weather presenter
doesn’t use long sentences in the weather reports, they use sentences that have clear
start and end. Compound sentences used are implemented naturally in conversations
and also help to combine several ideas in one strong thought. Thus, the high frequency
of use of compound and short simple sentences in British weathermen's speech is a
feature that helps to create special speech conditions for the presenter, reveals their
ability to quickly navigate in unexpected speech situations and to avoid a long pauses.

In a broad sense, non-verbal communication is defined as “communication
without words” [31, p. 105]; “All behaviors, attributes and objects - not related to words
- that convey messages and have a common social meaning” [10, p. 110]; or “messages
expressed by non-linguistic means” [31, p. 200]. These definitions include messages
conveyed through voice (sighs, laughter, crying, etc.), gestures, facial expressions, the
appearance of the communicants and their location in space, environment and time.

Referring to the views of various researchers, they outline the following
functions of non-verbal communication: substitution of words in situations in when it

Is impossible or inappropriate to speak; repetition (confirmation) of words, addition
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(expansion) and strengthening of words, contradiction of words (refutation), regulation
of verbal interaction, transmission of information concerning the relationship of
interlocutors [10, p. 71; 27; 32].

For example, non-verbal characteristic of gestures used by Susan Powell, such
as joining palms, the presence of a pen in her hands, which she often uses in the form
of a pointer, the interaction with the background are also an integral accompaniment
of her communicative acts. To maintain the attention of viewers and participants in the
program and the ability to evoke certain emotions in them, such as interest, British
weather presenter uses extralinguistic components, such as laughter, pauses,
interrupted or fluent speech, in rare cases, deliberate pauses. In general, her speech can
be characterized as literate, bright and clear. Susan Powell as a British weather
presenter is expressive, easy to understand, intelligible, pronunciation and intonation
are extremely correct and clear [59].

Moreover, Alex Deakin also quite actively express his emotions with the help of
a variety of exclamations, laughter and non-verbal gestures. Alex Deakin accompanies
his speech with energetic hand gestures, which indicates full involvement in the
process and proves his sincere interest in the subject of the forecast [49]. Also, the
author resorts to the paradox, which “functions as a means of expressing the non-verbal
characteristics that provides the ability of the text to convey the speaker's subjective
attitude to the content or addressee of speech” [24, p. 77].

In conclusion, considering the specifics of the weather forecast broadcasting, the
verbal and non-verbal characteristics of British weathermen represent professional
competence, speech etiquette, the ability to create the necessary atmosphere for

communication determine the success of the program among the audience.

2.1.3 Communicative strategies and tactics
In recent years, the direction associated with communication strategies and

tactics in various spheres of human activity, including the mass media broadcasting,

has become widespread [2; 9]. Weather forecasting possesses particular pragmatic as
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well as communicative characteristics that are represented through different
communicative strategies and tactics implemented by British weathermen.

According to O.S. Issers, "the communicative strategy of verbal behavior covers
the entire sphere of building communication, when its goal is to achieve specific long-
term results. In a broad sense, speech strategies include the stage of planning the course
of speech communication, which depends on certain conditions of communication and
the personalities of the addressee and addressees, as well as the implementation of the
planned actions”. It follows that communicative strategy can be represented as "a
complex of certain speech actions aimed at achieving certain communicative goals"
[20, p, 114].

Issers outlines two types of communicative strategies from a functional point of
view: main and auxiliary. As for the main strategies, Issers associates them with the
influence on the addressee, on his system of values and behavior. The scientist refers
to such strategies as strategies of informing, submission, discrediting, etc. Referring
to the views of O.S. Issers, the group of auxiliary communicative strategies includes
pragmatic strategies (forming an image and emotional mood), rhetorical (used to attract
attention and dramatization), dialogue (used to control the topic, control the initiative)
[20].

Initially, weather forecast is broadcast in order to inform a certain location about
the weather conditions and provide the information about the most possible changes in
the weather for the nearest time. It follows that the ecological discourse and
meteorological text subordinate syntactical, lexical and grammatical means to achieve
their main informative function [5, p.195].

The material under this study includes 30 BBC weather forecasts broadcast in
October 2020 - April 2021. As a result, it was found that BBC presenter uses two main
communicative strategies in weather forecasting.

Consequently, British weatherman is using the strategy of informing with the
help of the following tactics: the tactic of forecasting, the tactic of informing about

present situation and the tactic of comparison present and past situation.
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The tactic of forecasting can be represented with the use of specific verb forms
and adverbs of time and nouns. For instance:

1) A bit of sunshine around across central parts of Scotland through the Pennie’s
as well especially the eastern side some sunshine to decent conditions for most of the
Midlands East and although you'll notice there's a couple of showers affecting possibly
Norwich [77].

2) As far and in actual fact the wind direction changing for Thursday to more of
a westerly and that's going to drive something a little less cold across the country with
the darker blues [70].

3) A lot of us are going to see some snow, particularly as we head through the

weekend, it will turn colder and we'll see some of that snow get down to the south
[113].

4) Tomorrow we will have a band of rain sleet and snow. The snow mostly on

the hills across Northern Ireland, Northern England and Scotland [113].

The analysis of these examples demonstrate that the variety of adverbial
modifiers of time and such verbal tenses as Future simple or the structure “to be going
to” serves for providing the audience with the information concerning the specific time
frames of an action described in the weather report.

The tactic of informing about present situation is expressed by the usage of the
verb forms in Present Progressive, nouns, adverbial modifiers of time and Participle |
that serve for emphasizing the delivering of the present weather conditions in the
forecast. The followings examples show that this tactic helps British weatherman to
outline the time frames described in the weather report as well as to show the relevance
of weather information and its connection with present:

1. Monsoon showers continue to produce heavy downpours across Indonesia and

much of Malaysia at the moment, you can see the bright white cloud here [76].

2. The colder air already starting to make itself felt to the north and east of the UK
the high pressure is keeping things pretty quiet [75].
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3. This rain isn't moving too far perhaps trickling a little further south into parts
of east staying fairly damp over Northern England southern and Western parts
of Scotland [114].
4. Today we've still got the battleground going on between mild air across the south
bringing showers of rain and cold and wet weather [114].
The tactic of comparison present and past situation is also represented with the help
of adverbs of time and verbs in Present and Past Simple:

1) Last weekends it was a cold start so there's a widespread frost some of us have

higher temperatures than others at the moment [56].

2) Good morning to you too! It was indeed much milder yesterday and certainly by
the weekend it's going to be very mild [59].

3) Last weekend that deep area of low pressure already brought strong and

damaging winds across the Adriatic as it pushes further east. Now it stays very
windy across the Aegean with heavy rain [115].

These examples actively demonstrate that British weather forecasts consist of
various adverbs of time and verbal tense form that are used by British weathermen in
order to outline for the audience a certain period of time described in the forecast.

Another key point that should be mentioned is the strategy of attracting and keeping
attention. This strategy is introduced in BBC weather forecasts by the addressing tactic
as well as the tactic of reducing social distance. It should be noted that due to the verbal
and non-verbal characteristics of the weather forecasts as a representation of
meteorological texts, it can be difficult to attract the attention of the average recipient.
That is why British presenter is using the following strategy and its tactics not only to
explain the language of the weather to the audience but also to keep the listeners and
viewers interested in the topic [2].

The addressing tactic can be implemented by various direct address forms with
vocatives as it is mentioned in the following examples:

1) Hello again, friends! We've just had the coldest night of this winter so far in
Altara [58].
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2) Hello, guys! The weather is pretty quiet out there at the moment and Tuesday
promises to be a fine day [73].

3) Alright, my dear friends, let us take a look at the weather forecast for tonight
[59].

In the tactic of the tactic of reducing social distance in the examples below,
different phrases commonly used in everyday communication («glad to see you ») as
well as possessive and personal pronouns (« We », « YOU », « your » ) serve to let the
flow of the weather forecast to develop naturally for the audience, for example. The
next sentence write after examples are displayed The examples below express the idea
that this tactic is used in order to establish and keep the attention of the audience:

1) As we go into the afternoon and you can see the clearance behind. So yes
there'll be some decent sunny spells [69].

2) In the south through this evening and overnight well here's our weather
front again taking its rain into the southeastern corner [55].

3) Butit's going to be cold by day and by night in the ensuing few days. Yeah,
thank you very much [57].

All things considered, the strategy of attracting and keeping attention allows
British weatherman to draw the attention of the audience to the speech delivered and
makes the language of the weather forecast sound more natural and informal.

Thus, this research showed that in modern weather forecasts, the choice of
communication strategies and tactics used by British weather presenter is determined
by the theme and problems of the forecast. Since the weather forecast is interrelated
with scientific meteorological texts, it should be stressed that the most common
strategies of weather broadcasting are the strategy of informing and the strategy of
attracting and keeping attention. The effective use of these strategies and tactics gives
the opportunity to presenter to inform the recipient about the state of the weather as

well as establish contact with the viewers.
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2.2. Language identity “American weather presenter”

2.2.1 General characteristics
In recent decades, the US mass media industry has undergone changes associated

with the increasing role of modern electronic means and, consequently, with the
distribution of attention and interests of the audience to the Internet, that puts the
traditional types of mass media broadcasting: newspapers, magazines, radio and
television - in conditions of fierce competition with the latest technologies. This
problem also affects the news and weather forecasting businesses because their
economic stability depends on the company's ability to keep up with the times.

Consequently, in American telebroadcasting - news and in particular weather
forecasts, American weatherman is the main figure as well as a representative of the
TV channel. It follows that American weatherman takes part in the general creative
process that forms the image of the entire TV Company. The main essence of the
creative activity of American weatherman as a face of the TV channel is the creation
of the individual style and own screen image. The creation of a teleimage is a
prerequisite for a communication situation connecting the presenter and the viewer
[35].

The material under this study includes such American weather forecasters as Al
Roker, Aidan McGivern, Adam Joseph, Cindy Preszler, Lyra O’Brien, Kristen Cornett,
Matt Wintz, Hollie Strano and Betsy Kling.

The aforementioned American weather forecasters were chosen due to the
following characteristics: their weather forecasts are modern and the presenters are
famous and recognized in the mass media broadcasting industry. For example, Al
Rocker is an American weather forecaster on NBC’s Today. In 2014, Al Rocker
performed a non-stop, 34-hour weather report broadcast on NBC. Also he is knows as
popular television personality, journalist and actor [47]. Betsy Kling is a chief weather
forecaster at Channel 3 News. She was awarded with Best Regularly Scheduled
Weather and Emmy Award in the News category [53].

It should be stressed that weather forecast often becomes the main topic of

discussion during the news block. This actively demonstrates that it is important
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information for local residents. For instance, in the news block of KHQ studio of April
6, 2019, it was said that the water level in the Spokane River had risen sharply. Two
American weather broadcasters start live broadcasting at once. Katie Steiner talks
about rescuing a man from a river while Chelsea Kopta is located near the river. After
that, she reports on the situation and provides a commentary from a hydrologist. The
whole weather discussion is followed by the weather forecast for the upcoming days.
The next five minutes are devoted to providing the outline of weather conditions by
American weather presenter Leslie Love. In such cases, the weather forecast attracts
the attention of the audience even more than regular breaking news [67].

Moreover, the structure of weather forecast presented by American weatherman
consists of certain common characteristics. This structure can be influenced by the
meteorological awareness of society, connection between the weather and activities of
the people, the weather culture common in the certain area [16]. In general, the
traditional structure is the following:

The first part is Introduction that serves as an important tool for establishing
communication and distribution of the weather report. This part sets the tone of the
forecast and outlines its main points for those who do not have time to watch the entire
forecast. For instance:

1. By the way, temperatures are going to be around 90 degrees so we're
going to see pool weather all week long. So make sure you've got the
shades in the sunblock [62].

2. All right everybody. Here, we are keeping an eye on this storm system as
it's moving through. Obviously, if you look out the window I'm sure you're
seeing some snowflakes by now [79]

These examples actively demonstrate that the correct introduction to the weather
information allows to the American weathermen to establish an appropriate tone and
provide the viewers with the headline of the weather.

Another part of weather report is called The Present weather. American weather
presenter explains the possible weather conditions comparing them with the current

situation using visual support and materials on the background [16]. In the example
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below, the weather is bad but it is expected to change, weathermen uses this part in
order to emphasize the constant change of the weather and to deliver the main message
of the report — the weather is going to change.

1. We started the week with storm Brendan followed by numerous other lows.
You might be thinking when this weather will ever change. The answer is this weekend.
Bang on cue, we're going to see sunny days and frosty nights for virtually the whole
country [68].

The Forecast weather is a main body of the forecast that explains the weather
conditions for the next hours or days. In this part, American weatherman outlines the
forecast of temperatures that represent the principal interest of the audience. Another
key points to mention are expected speed of the winds, fogs or waves for marine

countries [16].

1. This morning is very cold. Some patchy fog in the area otherwise clear
skies temperatures in the 20s but check out that wind it's really about the
direction of the South today [68].

2. Temperatures pushing back into the 80s degrees this afternoon but that

southwest wind has also been pumping in the humidity [46].

In the first and in the second examples, provide the viewers with the expected
ranges of the temperature change and the direction of the wind. Also it should be
stressed that temperature is shown with the use of numbers while the speed of the winds

Is shown on the background [46].
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The final part consists of concluding points and helps the American weather
presenter to build the connection with the listener or to include some educational
material [16].

To sum up, everything that has been stated so far, the US mass media industry
and the US television are constantly changing. The importance of weather forecasting
and the individual style of American weather presenters is valued among the audience
of the US channels. Weather forecasting depends on good science, marketing and
structure that allow American weathermen to keep the weather report interesting,

popular and relevant

2.2.2 Verbal and non-verbal features
In modern linguistics, various ways of creating an individual style are known,

for example, the individual style and image of monarchs, public and political figures
[27]. According to the traditional classification, the individual style can be achieved
with the use of verbal and non-verbal features. The verbal means of expressing the
individual style include public speeches, quotes, idioms, aphorisms, anecdotes,
epigrams and the language of the media [39]. Non-verbal means of individual style
expression include portraits and photographs, official symbols, clothing and
accessories, as well as facial expressions and gestures. It follows that the mentioned
above verbal and non-verbal features play a significant role in creating the individual
style of American weather presenter since visual messages are quite easily perceived
and remembered by the viewers [13].

Verbal communication is one of the most important parts in the communication
process. It plays a major role in the communication process and is one of the most
universal ways of transmitting thought. S. G. Ter-Minasova in the book "Language and
Intercultural Communication” indicates that language is a representative of culture,
since it reflects not only the real world of a person and the conditions of their life, "but
also the public consciousness of the society, its mentality, national character, lifestyle,
traditions, customs, morality, value system, attitude, vision of the world” [37, p. 14].
Language is also an instrument of culture, because it determines human behavior, his

way of life, worldview, ideology, and, in general, shapes human behavior.
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After analyzing the video recordings of TV weather forecasts broadcasted in
October 2020 - April 2021, it follows that American weathermen demonstrate the
features of an elite type of speech culture. The speech of American weatherman is
characterized by conversational style, casual and informal nature of communication as
well as emotionally expressive coloring of speech.

According to N. L. Lvova. and E. Dekhtyarenko, weather forecasts are clearly
illocutionary in nature, as they are targeted at the recipient [4]. The language of
meteorological texts used in the weather forecast depends on the addressee, so we can
distinguish the following lexical features: the presence of scientific terminology, which
Is inherent in the language of specialists in the field of meteorology; This characteristic
is similar with the lexical features used by British weather presenter, For instance:

1. In Sanibel, because of all the water surrounding then we'll look for
increasing clouds tomorrow night [63].

2. We haven't seen this kind of a predictor radar in a very long time. This

will be showers and thunderstorms coming through heaviest about

noontime and then tapering off moving to the south [63].

3. By Thursday night we'll have a southwesterly flow it'll be hot it'll be humid

lots of moisture out there but we do get a break once that front slides
through for this evening lots of sunshine [64].

These examples contain units to denote natural phenomena such as a cloud - a
natural phenomenon that is an accumulation of condensation products of water vapor
or ice crystals in the troposphere at a certain height [50]; a shower - a short period of
rain or snow [50]; or moisture - a liquid such as water in the form of very small drops,
either in the air, in a substance, or on a surface [50].

It should be stressed that toponyms or names of geographical objects occupy an
important place in the weather reports of American weatherman. Moreover, this usage
of names of geographical objects is similar with the characteristics of the geographical
location implemented by British weather presenters. Due to the fact that weather
forecasts are made for certain areas, and toponyms allow the listener to obtain

information about the certain region mentioned in the forecast, for example:
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1. We got some decent rain today across northeast Ohio much needed. We re

still three to five inches below average on the year so far [103].
2. That will hopefully kind of stir things up. There's that dense fog advisory

from Corvallis down to Eugene, all the communities in between. If you're

traveling in this section and even outside of that little frame there, you'll
probably be dealing with some thicker fog, the visibility down to about a

mile right now. This is a miles notice around Portland [104].

In addition to names of geographical objects, American weather presenters use
another lexical units to denote the days of the week, which is typical for weather reports
since forecasting is done for each day, for instance:

1. By Thursday, we're only in the upper 40s. That's going to be a raw damp
day. We've got some scattered showers around, could see a few into early
Friday [100].

2. We are probably going to see this as a trouble depression or tropical
storm later tonight or on Monday because it is looking much better [101].

3. It'll drop behind this frontal system and it's going to stay with us on
Friday, Saturday and Sunday before it begins to rise again by Monday
[102].

Moreover, the availability of common vocabulary that is used by American

weatherman is understandable to the general public, despite its connection with
meteorological texts. Their speeches convey respect for the audience. This is
manifested in the greetings: Hello again,; what I'm going to carry on with the weather.
Good morning; Hi! It’s a cold start to the day once again; Good afternoon; Hello-
hello [47, 48, 51, 54]; and in the constant use of words of gratitude and courtesy: Have
a great day, so let’s start,; at this point I want to thank you for your attention; Good
bye; Bye-bye [47, 48, 51, 54].

Metaphors occupy a leading place in the meteorological texts of the weather
forecasts. O. M. Kolomiets notes that metaphors contribute to the formation of
emotional and value attitudes in listeners and create a "visual" imagery of the reported

information [3, p. 184].
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For instance, Adam Jones uses metaphors in order to put the emphasis to the
weather conditions in the certain area.

“If you thought it's been a dreary month, you are correct’’.

“The extensive storm low over the North Atlantic will bring rain to New York
and its suburbs [48].

These examples demonstrate that that despite the terminology of this genre

common for meteorological texts, American weather presenters use lexical-stylistic
and grammatical-syntactic tools that make their weather forecasts stylistically colored.

For example: "This afternoon sees the risk of some heavy showers in eastern

Scotland, as well as scattered showers running sown the eastern coasts and hills of
England” [7]. In this sentence, there is a personalized metaphor "afternoon sees the risk
of some heavy showers”. The day is identified with a living being that is able to see or
feel the risk / danger of heavy rains.

From the grammatical point of view, it should be stressed that American weather
forecasts have certain features that are similar to the British weather reports. Thus,
American weather presenter also uses simple and complex sentences in their speeches.

1. You might be dealing with the fog there too. So you know how to drive

through that, you just need to go a little bit slower and you'll be okay.

Forecast lows for tonight upper 30s to the lower 40s, slightly cooler to the
south and then, of course, Central and Eastern Oregon. Those

temperatures will be into the mid-20s, but you'll have to bundle up a little

more there satellite and radar keeping the rain out of here. But the clouds

are in place and that will be consistent adding into the overnight hours.

For most areas, rain chances increase from Friday into Saturday [104].
Also, the aforementioned examples actively demonstrate that American
weatherman uses for delivering the weather reports such tenses as Present simple as
well as Future simple that help to outline the time frames for the forecast.
Among the differences between verbal and non-verbal characteristics, the
scientists outline the following: the reception and transmission of non-verbal signals

occurs simultaneously, automatically and unconsciously. Verbal communication
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requires some attention to sending and receiving messages [36, p. 20]. Non-verbal
language does not have a well-defined vocabulary. The meaning of a certain non-verbal
signal is conditional or in other words it depends on the social and behavioral context,
while the meanings of words is fixed in dictionaries. In addition, the language has a
syntax system that determines how words are combined into a message [32, p. 16].

For example, Al Roker invites guests to his weather forecasts very often.
Ariana Grande, a famous singer, was one of his guests in the weather forecast broadcast
on September, 9" 2020. The following example demonstrates that the atmosphere in
the studio is friendly, Al Roker is ready to listen to Ariana, sympathize, empathize and
complement the responses concerning the weather report. Al Roker as an American
weather presenter appears to be confident, strong and independent.

1. (Ariana) When we get somewhere else? (Al Rocker) We'll work on that,
some people are gonna see that this weekend in fact as we take a look
what's happening. I'll let you go, okay? (Ariana) Take your spot, boom.
(Al Rocker) It's there and you can see we've got some showers and
thunderstorms from the Gulf Coast all the way into the Great Lakes [51].

Moreover, the examples below demonstrate his facial expressions, straight
posture, gestures used in communication with his guests are quite simple: it can be an
ordinary American resident from a small town or famous singer like Ariana Grande.

1. (Al Rocker) You can see, we are going to get rid of some of those heavy
waves with the late high 3. Do you surf? (Ariana) No, | don't. | dive into
this there. (Al Rocker) You go into the screen, boom! [51].

2. (Al Rocker) Let's check it out! (Ariana) What did you do? | touch the
monitor and I was trying to do what you do and | press. (Al Rocker) Oh,
just hit that button, okay? See?! (Ariana) Oh yeah, okay. (Al Rocker) Now
touch the West Coast [51].

3. (Al Rocker) What's your favorite kind of weather? (Ariana) | like rainy
weather, | love like gloomy romantic kind of weather [51].

Another key example is the weather forecast for January, 24th presented by

Adam Joseph. The gestures used by the weather presenter serve as means of attracting
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attention and emphasizing the speech. For instance, Adam Jones is using his fingers as
well as his hand to point out the areas affected by the clouds and windy weather [48].
It helps to make the weather report clearer and more interesting for the viewer.
Moreover, when he mentioned: “as we go into your midweek, Wednesday temperature
Is already going to near 50 by 11:00 o'clock in the morning mid-50s in the middle of
the afternoon with that sunshine dominating and then still staying near 50 degrees
possibly even a couple of hours after sunset [48/ ” At this moment, Adam Jones started
to demonstrate with both his hands the difference in temperatures mentioned, that is
why it can be considered as a descriptive gesture.

In conclusion, for American weather presenter, it is necessary not only to have a
journalistic talent but also to be able to use verbal and non-verbal features in order to
make their weather report presentation sound informative, persuasive, professional and
clear. This effect can be achieved with the use of relevant gestures, confident posture,
constant eye-contact with a smile and effective use of language.

2.2.3 Communicative strategies and tactics

Communicative strategies and tactic represent the communicative influence that
Is used in order to achieve certain goals. Communication in weather forecasting is
aimed at providing the most recent update on weather conditions for the audience.
Efficient usage of communicative strategies and tactics by American weather presenter
affects the popularity of the TV channel and the quality of work and perceptions of the
delivered information.

The study of communicative strategies and tactics functioning in different types
of discourse are devoted to the framework of many researchers (S. A. Sukhikh, O. N.
Parshina) [48, 49]. However, despite the fact that many scientists are engaged in the
study of this issue, there is still disagreement on the issue of understanding the terms
"communication strategy" and communicative tactics".

It follows that in order to achieve the communicative goal, it is necessary to
choose the most effective means. In this study, under the communicative strategy and
we mean a complex of verbal and non-verbal actions aimed at achieving

communicative goals, which includes planning the process of verbal communication
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depending on the specific conditions of communication and the personalities of the
communicants, as well as implementation of this plan [20]. Communication tactics are
one or more actions that contribute to the realization of a strategy [20].

The material under this study includes 35 American weather reports presented
in April 2020 - April 2021 have been analyzed. As a result of the research, it was found
that American weather presenter uses two main communicative strategies in weather
forecasting.

Firstly, the strategy of giving advice is common in ecological discourse. This
strategy is implemented by the following tactics: the tactic of appeal, recommendation
and demonstration. The language units used in the strategy of recommendation make
the audience listen to the weather report more attentively because they perceive it as a
recommendation from the professional person in this sphere.

The tactic of appeal is interrelated with the expression of instructions, different
requests and demands. This effect is achieved with the use of verbs in an imperative
mood that implies a subject “you”. For instance:

1. Look at the warm-up on Wednesday with some late day rain. We cool
down behind that front then we're back into the 40s this weekend and look
at this, we stay in the 40s [44].

2. Don't even fret about what to do that way. You just have it all planned and

it is considerably cooler in our highs [65].

3. Nobody can tell you exactly how much snow will fall in your backyard but
just know it's going to be pretty nasty and tomorrow morning as some
drier air gets in here [80].

These examples show that the tactic of appeal creates the atmosphere of face-to-
face communication between American weather presenter and their listeners. This
tactic also helps the viewers to follow new material provided by weather presenter
because they hear an appeal that it directed to them.

The tactic of demonstration is implemented by demonstrative pronouns “this”,

“these”. It follows that this tactic points out to the audience the location and its danger
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and this means are used in order to focus the attention of the recipient to the important
points of the weather report:

1. You're going to be getting some of these heavy rain showers Ravenna out
toward West Branch State Park area then also farther to the south into
the Canton area [65].

2. In fact, tomorrow morning these are your expected lows. We're going to
be in the low to mid 20s area wide may even see some upper teens
especially where that snow pack is and keep in mind those deck surfaces
porches anything [66]

3. We have going through, the weekend is right on track for where we should
be this time of the year so at least there's that we're going to be in the 40s
tomorrow morning [63].

4. These storm systems are going to slide just north of the border and keep
on moving east once it goes by us probably Wednesday into Thursday
[119].

The aforementioned examples also show that the usage of demonstrative
pronouns helps to attract the attention of the audience to the specific part of the speech.

The tactic of recommendation is well-spread in weather forecasting, it is realized
by the verb in an imperative mood. This actively demonstrates that American weather
presenters provide the viewers with propositions concerning the clothes or behavior
due to the weather conditions mentioned in the weather report. For example:

1. I'll let you know when and even some cooler weather in your seven-day
forecast so stick around for all of that as grab a cup of coffee or another
cup of coffee [50].

2. Again for Thursday and then you cool it down just slightly on Friday but
the weekend looks great and it's the first weekend of may so bring out the
Justin Timberlake memes, we'll be in the 60s to low 70s.That's a good
point | haven't seen that one yet [54].

3. You're going to make the jump into the 60s. How beautiful is it. Sunday,

I’m already seeing you firing up that grill [78].
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The examples demonstrate that this tactic is used in order to popularize
meteorological information and make it easier to perceive for a diverse audience
because the weather report is combined with the recommendations that can be useful
for the viewers.

Moreover, the tactic of recommendation can be represented by a verb in an
imperative mood but also in a negative form. In the following examples, possessive
and personal pronouns imply that American weather presenter wants to prevent their
audience from the certain action.

4. We have plenty of heat. We're sitting in the upper 80s and low 90s still at

this hour and your heat index is still in the upper 90s, so do not leave your

sunglasses at home [46].

5. That's going to help to pop those temperatures: do not skip this

information because it's plenty humid we might have a few pop-up
showers and storms but the better chances for the rain [102].

6. Do not forget to tune in again at 5 and 6 for an updated forecast right
here on Fox 4 [103].

Secondly, in the weather forecast, the strategy of attracting and keeping attention

Is achieved with the use of the tactic of establishing and keeping the contact. It should
be stressed that in weather reports, it is important to establish the contact not only with
the target audience but also with every person who finds the weather forecast on TV.
The tactic of establishing and keeping the contact with a viewer is implemented
due to the personal pronouns “you”, “we” as well as possessive pronouns “your” “our”
that is shown in the examples below:
1. But, you know, we do have these lakes and Lake Erie is going to provide
some moisture, so | think we're still going to end up with a cumulus cloud
deck tomorrow [45].
2. That's exactly what we had yesterday, gusts as high as 30 to 35 miles an
hour our wind profile shows this and it's not only this morning [78].

All things considered, American weather presenter’s effective usage of

communicative strategies and tactics influence the impression of the recipient of the
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weather forecast. The strategy of giving advice and the tactics implemented allow
American weatherman to make a difficult meteorological text closer to the audience
and provoke the interest to listening to it. Moreover, the strategy of attracting and

keeping attention, keeps the person involved in the weather forecast.

CONCLUSION TO CHAPTER 2

In the weather forecast as a part of ecological discourse, British weatherman and
American weatherman are main language identities on TV weather broadcasting.

British weather presenter influences the correct understanding of meteorological
text by the audience. In the English speaking broadcasting services British weather
presenters are well-known all over the globe. The main general characteristics of
British weatherman are improvisation, the usage of specific terminology and high level
of communication skills.

Verbal and non-verbal characteristics of the British weatherman form a screen
Image that helps to establish contact with the viewers. Verbal features of the weather
information are implemented by simple and compound sentences as well as the usage
of meteorological terms. Non-verbal features of British weather presenter include
joining hands, a pen in hands, interaction with the visual materials, contact eye-contact
and a smile.

Communicative strategies and tactics help the presenter to achieve certain
communicative goals. Language identity “British weatherman™ uses the informative
strategy with the help of the following tactics: the tactic of forecasting, the tactic of
informing about present situation and the tactic of comparison present and past
situation. And the strategy of attracting and keeping attention that is realized the
addressing tactic as well as the tactic of reducing social distance.

American weatherman as a language identity can be characterized by the specific
structure of the weather forecast: Introduction; The Present weather; The Forecast
weather; and Concluding points;

The individual style of American weather presenter is achieved with the use of

the following verbal features: conversational style, casual, informal nature of
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communication and lexical diversity. Non-verbal characteristics are realized by simple
manner of communication, interaction with guests, descriptive gestures and the
gestures of attracting attention.

Communicative strategies and tactics common for the language identity
“American weatherman” are the strategy of advice with the tactic of appeal,
recommendation and warning and the strategy of attracting and keeping attention that

Is achieved with the use of the tactic of establishing and keeping the contact.
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GENERAL CONCLUSION

Broadcasting is an important tool of society that is undergoing significant
changes. Nowadays, the main genres of modern broadcasting are radio broadcasting,
telebroadcasting as well as the Internet and social networks. The Internet as a source
of sharing information influenced the appearance of visual support, its availability and
well-spread connection all over the globe. The main features of modern broadcasting
are: distance, anonymity, multimedia, interactivity and accessibility.

Weather forecast is a combination of science and technologies used to forecast
the weather conditions in a certain area and time. Weather forecast is presented in any
news on almost every television broadcasting channel regardless of the form of
ownership, broadcasting method, or thematic focus. The main characteristics of the
weather forecast as a genre of broadcasting is to achieve the following goals:
commercial, educational, informational and cultural.

The notion of discourse and its identification is studied by various scientists. The
term discourse began to be used in the most diverse areas of human activity (media
discourse and medical discourse, political discourse, etc.). There is a narrow and broad
differentiation of ecological discourse, where the latter refers to all texts that have a
direct or indirect impact on the ecological consciousness of the recipient. Ecological
discourse is formed by all people who deal with the environmental issues. From the
linguistic point of view, weather forecast as a part of ecological discourse share
common features: the use of words with indefinite semantics, the use of neologisms
and nominalization.

Another key point to mention is the interpretation of the language identity. This
term comes to linguistics as a result of an interdisciplinary synthesis from philosophy,
sociology and psychology. Overall, the language identity is the combination of the
abilities and characteristics of a person, which determines the creation and perception
of texts. The individual style of the presenter of the weather forecast or weatherman as
a representative of mass media in ecological discourse is a language identity.

The analysis of the communicative activity of weather forecasts presented on

English TV channels allowed to distinguish the following types of language identities:
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British weather presenter and American weather presenter. Each language identity has
its own communication goal, certain verbal and non-verbal characteristics as well as
communication strategies and tactics.

The language identity "British weather presenter" is the central figure of the
weather forecast that forms the image of the TV channel and influences the perception
of meteorological information by viewers. The communicative goal of this language
identity personality is to share the information about the most probable changes in
weather conditions in the nearest future. The speech of British weather presenter is
characterized by a large number of terminological units as well as the use of gestures
that serve as means of attracting attention and emphasizing the speech. It is established
that the dissemination of this weather reports occurs through such communication
strategies as strategy of informing and strategy of attracting and keeping attention. The
strategy of informing is implemented through the tactics of informing about present
situation, the tactics of forecasting and the tactics of comparison the present and past
situation. The most common markers of this communicative tactic are temporal verb
forms (Present, Past and Future Simple), adverbs of time and nouns. The strategy of
attracting and keeping attention is implemented through the addressing tactic and tactic
of reducing social distance, which serve as a tool for attracting the attention of the
audience.

The language identity "American weather presenter” is the main one, since it
also influences the presentation of the meteorological forecast as a genre of ecological
discourse and influences its perception. The main communicative goal of the language
identity "American weather presenter™ is to warn a certain area about possible weather
changes. The verbal and non-verbal characteristics of the language identity "American
weather presenter” include: the use lexical-stylistic and grammatical-syntactic tools
that make their weather forecasts stylistically colored, lexical units to denote the days
of the week, toponyms, straight posture and as a descriptive gestures. Their weather
forecasts are characterized by the use of simple and complex sentences, which is a
feature of conversational style. Pragmatic analysis of the speech of this language

identity revealed the following communicative strategies: the strategy of giving advice
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and the strategy of attracting and keeping attention. The first is implemented through
tactics of appeal, recommendation and demonstration. The second - through the tactics
of establishing and keeping the eye contact. It was found that these strategies are used
to personalize the difficult meteorological text and provoke the interest of the audience.

We see prospects for further research of the problem in a more detailed study of
the language identities of the weather forecast presenters, as well as consideration of
the cultural and national features of the communicative behavior of participants in the
ecological discourse that allows to outline the other types of language identities and

their individual style.
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AHOTAIIA
10 KBaJgigikaniiiHoi 0akamaBpcbkoi podooru «IIporno3 moroam
Ha TeJie0ayeHHi: IHAUBIAYaJbHUH CTHIb BELYYUX»
bakanaBpchbKky poOOTYy MPHUCBAYEHO BU3HAYCHHIO 1HAMBIAYaTbHOTO CTHITIO
BEy4YHX IIPOTHO3Y MOT0IU Ha Tere0ayeHH.

PosrnsnyTo TenebGadeHHS SK OJMH 13 3ac00IB MAacoBOi KOMYHIKAIlli, SKOMY
BJIACTHBI TaKl XapaKTEPUCTUKHU: aJalTUBHICTb, MyJIbTHMEIINCTh, CTPIMKUI PO3BUTOK
Ta Bi3yajbHa caMopernpe3eHTallisi. BctaHoBieHO, 10 TPOrHO3 MOTOH — 11€ HEB1J €éMHA
¢diHaTpHA YAaCTMHA BUITYCKY HOBHUH, SIKa CIYTY€E JUIsl TOCSATHEHHS KOMEPIIHHUX,
HaBYaJIbHUX, KyJIbTYpHUX Ta IHOpMaLITHUX 111eil. Bubip ¢popMu nonaHHs IporHO3y
MOTO/IM 3QJICKUTH B1J] 1HAMBIAYATBHOTO CTHIIIO BEIy4Oro, crienudiku TeJleKaHaly Ta
HOro TEXHOJIOTTYHUX MOXKJIUBOCTEH.

JloCHiIKEHO TIOHATTS «EKOJOTIYHUM JUCKYPC», SIKE BUHHUKIO BHACIIIOK
CTPIMKO1 3aI[iKaBJICHOCTI CYCIHUIbCTBA MUTAHHSMHU IIKIJJIMBOMY BIUIMBY Ta 3aXHUCTY
HaBKOJIMIITHLOTO cepenoBuiia. J[oBemeHo, Mo OCHOBHUMH BH3HAYAIHHUMH PUCAMH
€KOJIOTIYHOTO ~ JTUCKYpCYy €  1H(GOPMATHBHICTh, BUKOPUCTaHHS  HEOJIOTi3MIB,
HOMIHAJTI3allisl, aKTyaIbHICTb.

BuzHaueHo, 1110 MOHATTS «MOBHA OCOOHMCTICTBY MPHUNHATO aHANII3yBaTU 4epe3
KOTHITUBHUM, TMparMaTM4HUd Ta BepOaJbHO-CEMaHTHUYHHUM piBHI. BusBieHo, 1o
MOBHA OCOOHUCTICTh BEAYYUX MPOTHO3Y MOTOJU 3aJIEKUTH BiJl IEBHUX BepOaIbHUX 1
HEBEPOAIBHUX XapaKTEPUCTUK Ta  3aKpilJieHA y KOMYHIKaTUBHHMX CTpaTerisx 1
TaKTHKaX.

BuokpemsieHO Taki TUIM MOBHHMX OCOOMCTOCTEHl y NpOrHo3ax MOrogud Ha
AQHTJIOMOBHUX TeJIeKaHaIax: «OpPUTAHCHKHM BEAyYHMH TPOTHO3Y TMOTOIW» Ta
«aMEpUKAHCHbKUW BEAYYMl MPOTHO3y MOTOJAW». 3a3HAa4e€HO, IO KOKHA MOBHA
OCOOUCTICTh BUKOPUCTOBYE TEBHI BepOambHI Ta HEBepOasbHI 3acO0HM, 3aCTOCOBYE
MIEBHUMH KOMYHIKATUBHI CTpATeTii 1 TAKTUKY ISl JOCATHEHHS CBOE€1 KOMYHIKaTUBHOI
METH.

MoBHa OCOOHCTICTh «OPUTAHCHKUN BEAyYMd TPOTHO3Y TMOTOIW» - IIe

LEHTpaJlbHa 0co0a BHUITYCKIB MPOTHO3Y MOTOAM, fKa (OpMye€ IMIIK TEleKaHaly Ta
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BJIMBA€ Ha CIPUUHATTS METEOPOJIOTiuHOI 1H(popmMarlli riasgadyamMmu. KoMyHIKaTUBHOIO
METOI0 11i€] MOBHOI OCOOMCTOCTI € MOMIMPEHHS 1HPOpMAIi Mpo HAWOLIBII WMOBIPHI
3MIHM TIOTOJHMX yMOB y HalOmwkuuih vac. Y wid poOOTi MM 3’sCyBaiu, IO
nommupeHHs i€l iHdopMalii BiIOyBaeThCS 3a JIOMOMOIOK TaKMX KOMYHIKATHBHHX
CTpaTerii, sik cTparteris iHpOopMyBaHHS Ta CTPATETisI IPUBEPTAHHS Ta 3aTPUMKH yBarH.
Hampuknan, ctpareriss 1HQOpMyBaHHS peami3yeTbcsi 3a JOMOMOIOK TaKTHUKH
MOBIJIOMJIEHHS TpPO TEHEPINIHIO CHUTYyallllo, TAKTHKY Iepe0aueHHs Ta TaKTUKY
MOPIBHSHHA MUHYJIOI Ta TemepiliHboi curyarii. MapkepaMu 1i€i KOMYHIKATUBHOI
TaKTUKH € 4YacoBl (opMu Ji€ciioBa, MPUCIIBHUKAMH Yacy Ta IMEHHUKaMHU. IHIIa
CTpareria NpUTaMaHHAa LI MOBHIA OCOOMCTOCTI - 1€ CTpaTeris MpUBEpPTaHHS Ta
3aTpUMKHU yBaru. BoHa peanizyeTbcs 3a JOIMOMOIOI0 TAKTUKH 3BEPTAaHHS Ta TAaKTUKU
3MEHILIEHHS COLIalbHOI AMCTaHIIi, SIKI € 1HCTPYMEHTOM JUIsl NPUBEPHEHHS yBaru
ayIuTopii Ta 1i 3allIKaBICHHS.

BapTo 3a3HaunTH, 110 MOBHA OCOOUCTICTh «aMEPUKAHCHKUIN BEAYUH IPOTHO3Y
MOTOAW» € OCHOBHOIO, OCKUIBKM TaKOX BIUIMBAa€E Ha Mepedir MOoJaHHA
METEOPOJIOTIYHOrO MPOTHO3Y Ta BIUIMBAE HA WOrO COPUUHATTSI. MU BCTaHOBUIIH, IO
OCHOBHOIO KOMYHIKATUBHOIO METOI0 MOBHOi OCOOMCTOCTI «aMEPUKAHCHKUN BEIydnid
MIPOTHO3Y MOTON» € MOMEePEIKEHHS TIEBHOI TEPUTOPIi TPO MOMKIIUBY 3MiHY MOTO/IH.
[IparmMatuuHuii  aHagi3 MOBJICHHS Il€i MOBHOI OCOOMCTOCTI BHSIBUB Taki
KOMYHIKaTUBHI CTpATET1i: CTpaTeris Mopajau Ta CTpaTeris npuBepHeHHs yBaru. [lepia
peani3yeThCs 3a TONOMOTOK0 TaKTHUK amesisili, peKkoMeHaallii Ta AeMoHcTpanii. pyra
— 3a JIONOMOT'OI0 TAKTUKU BCTAHOBJIEHHS 30pOBOr0 KOHTakTy. OTe, 10 111 cTpaTterii
CIYTYIOTH [IJIsl TIEpCOHATI3aIlii Ba)XKOTO METEOPOJIOTIYHOTO TEKCTYy TUM CaMuM 1
IIPOBOKYE 1HTEPEC AYUTOPII.

Ki11040Bi cj10Ba: €KOJOTIYHUN AUCKYPC, MOBHA OCOOHMCTICTh, 3aCO0M MacOBO1
KOMYHIKallli, 1HAWBIAyalbHUI CTUJIb, MPOTHO3 IOTrOJM, KOMYHIKATUBHA CTpaTeris,

KOMYHIKaTUBHA TaKTHKa.

59



