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Abstract

One of the major tasks of the Business Law course is the acquisition and right application oflegal concepts
by business and public administration students. This article makes an insight into the inconsistency exposed
through surveying the students’ opinions on non-compete agreements. The study bases on the hypothesis that
the business mindset which dominates American society influences the students' perception of this legal
concept. Pursuing the aim to unveil the cognitive factors influencing the students’ perception, the author traces
the formation and historical dynamics of the concept of business mindset in the US, and its influence on popular
attitudes to legal concepts resulting in the positive perception of non-compete agreement. Contributing to such
positive perception was creation of a delusional myth compensating for the harsh reality of capitalism and
euphemizing the words ‘capitalism’ and ‘capitalist’. The author offers actions to address students’ perception,
in order to bring their subjective views and attitudes in compliance with legal reality and scientific worldview.

Keywords: business mindset, popular attitude, perception, non-compete agreement, business law,
education for business and public administration, euphemizing

Introduction

In my business law courses, I have asked a simple discussion question regarding the non-complete
agreement in employment contracts with the idea that such a restriction would not be favored by my students,
since capitalism promotes the use of competition. Hence, if an employee works for a company, gains skills, and
wants to make more money. He or she should have the freedom to leave that job if the employees’ current
employer cannot pay more to keep the employee. To my shock the students argued that the business must
protect itself by using these agreements and the employee should be restricted. Yet, personally, there was a split
where some would not be upset if their job restricted them. While others indicated that they would be upset if
their job restricted them. Where did this come from and what has happened to the notion of competition?
Therefore, the aim of this article is to determine what has influenced the public’s perception that has change
the students’ perspective on the non-compete agreement.

In order to determine what has occurred in the student perception, this article will discuss the following
research objectives (1) identify and review the history of the business mindset; (2) determine how this Business
Mindset Influenced Perceptions of Business 90s and 2000s, competition and created a myth; (3) describe and
review the history of the non-compete agreement along with the factors that caused the non-compete clause to
evolve; (4) identify the actions taken to address the non-compete agreement and (5) actions that may be taken
to address students’ perception.
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Methods

Interdisciplinary in its nature, this study employs a complex methodology combining cognitive research
methods such as observation, survey, historical and synchronous analysis of concepts, with legal analysis and
commentary, case studies and interpretation, along with multidisciplinary review of literature.

In surveys and observational studies, the research cohort was composed of approximately 100 MBA
students, including full-time and part-time students (working adults) who were preparing to graduate as
managers. Their attitudes and perceptions were studied through observation of their behaviors and reactions
during class discussions, through interviews and focused surveys. The obtained results that were analyzed and
interpreted were based on legal concepts and theories that allowed the author to formulate conclusions and
recommendations to address the students’ perceptions of the non-compete agreement.

The study

The core concept of this study — that of MINDSET is defined as a set of assumptions, methods, or notions
held by one or more people or groups of people ("Mindset," 2020); a person's way of thinking and their opinions
(Cambridge Dictionary, n.d.). A mindset can also be seen as arising out of a person's world view or philosophy
of life (Funk, 2001); it is defined in dictionaries as “a fixed mental attitude or disposition that predetermines a
person’s responses to and interpretations of situations” (The Free Dictionary), “the ideas and attitudes with
which a person approaches a situation, especially when these are seen as being difficult to alter. (World English
Dictionary: quoted from: Sources of Insight).

Variously conceptualized across disciplines (French, 2016), the concept of mindset is associated with
individual and collective perceptions, beliefs, attitudes, worldview, motivation, decision-making, and action
(Gollwitzer, 2012). The types of mindsets explored by cognitive psychologists are classified based on different
criteria, depending on the author's research focus: growth mindset vs fixed mindset (Dwek, 2007), deliberative
mindset vs the implemental mindset (Gollwitzer, 2012; Doerflinger & Gollwitzer, 2020) etc.

The focus of this research is on the formation and core features of the BUSINESS MINDSET as an
important distinctive value of the American society which for centuries has driven its development as well as
perception and interpretation of events and the respective actions.

Peter M. Gollwitzer views mindsets as "various modes of information processing at different phases of
goal pursuit” (NYU, 2020, para. 4). Studying the perceptions of the MBA students and their attitudes to various
legal concepts important for their future employment and business activities, we expected that, aspiring
towards the goal of gainful employment and successful competitive career, the students should have a positive
attitude to laws protecting employees' rights and granting them more freedom of career choices in the future.

Surprisingly, while discussing the meaning of non-compete agreement in the employment contracts, it
was discovered that students were almost unanimously on the side of the employer and not the employee.
Approximately, 87% of all answers stated the positive or tolerant perception of non-compete agreement.

Below are some examples of the students’ answers:

Student 1: “The business must protect itself by using these agreements and the employee should be
restricted”.

Student 2: “The agreement is fine and they should be available to any employee that deals with sensitive
information”.

Student 3 “7 don 't think I would be upset if I had to sign a non-compete agreement for a year”.

Student 4: “7 would not be upset if a prospective employer asked me to agree to a one-year covenant not
to compete as long as I understand the reason behind it. Understanding the non-compete agreement will help
me to run a business of my own one day”.

Student 5: “It doesn 't seem fair to train your star workers to greatness then have them run off to your
competitor because they are offered a higher salary”.

This perception prevailed despite the fact that the students were explained in their Business Law course
that in certain jurisdictions non-compete agreements have been deemed unenforceable as a result of their
negative impact on the economy (Martinez, 2020).
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We hypothesized that the students' positive perception of non-compete agreements, which contradicts
both their interests and legal reality, roots in the deeper structures of their mind governing their attitudes and
channeling their perception in a particular way. This prompted making a specialized insight into the formation
and development of the business mindset which determines the perception of business-related notions,
behaviors, decisions etc. The results of this study and their discussion are presented below.

Results and Discussion
History of the Business Mindset

A business is an organization which seeks to make a profit through individuals working toward common
goals (Pride, Hughes, and Kapoor, 2015). The Business mindset is a way of thinking that enables a person to
uncover and see problems as opportunities, and then turn those opportunities into a business. It is an
understanding that everything around us is the result of someone having an idea and then executing it (Nastor,
n.d.). It is unclear who or when the use of the term “Business Mindset” began. However, it began to be heavily
marketed in conjunction with workshops that trained people on becoming successful entrepreneurs. Catch
phrases such as business spirit, business mentality also appeared as well. The use of this term may have been
encouraged with the success of Carol Dweck’s 2007 book "Mindset: The New Psychology of Success (Dweck,
2007).

Unfortunately, the definition of Business Mindset may provide a clue on the reason the non-compete
clause/agreement was incorporated in standard employee contracts. Understanding this mindset may show
the actions needed towards creating and maintaining a business. To determine this, the author will review the
historical business behavior, business ethics theories, level of power and the perception of business in the
United States.

In his book “The Age of Betrayal” (2007) Jack Brady indicated that it was not until after the civil war,
during the Unites States’ industrial revolution, that the influence of business would take place. This revolution
was known as the Gilded Age which began in 1870 and ended in 1900. The term Gilded Age was used by
historians in the 1920s, who took the term from one of Mark Twain's lesser known novels, The Gilded Age: A
Tale of Today, 1873 (Brady, 2007). It was during this time that the United States’ business mindset was firmly
established through the Gilded Age robber barons James J. Hill, Henry Ford, Andrew Carnegie, Cornelius
Vanderbilt, and John D. Rockefeller and others. Brady pointed out that although the industrialization of the
United States brought wealth to a handful of people, this industrial revolution left the remaining citizens to
struggle as wage laborers. John Naughton (2012) summed up the behavior and mindset of business when he
stated: “In addition to building a modern industrial state, these gents amassed huge fortunes for themselves
using a raft of dubious techniques, including fraud, stock-dilution, the bribing of corrupt politicians, the
creation of secret cartels (ironically called "trusts") and the ruthless exploitation of poorly paid, non-unionized
workers — which is why Matthew Josephson dubbed them "robber barons" in his book of the same title”
(Naughton 2012, p. 5-6).

Since the Gilded Age, the wealthy have managed to stay in power to protect their own self-interest either
through money, lobbyism or becoming politicians. While this has been beneficial for the wealthy, small and
medium size businesses have not had the opportunity to participate unless they have become members of
organizations that represent their interest, such as local Chamber of Commerce or business associations.
Unfortunately, large corporations are also members of these organizations as well, which tends to drown out
the smaller businesses' voices. One aspect that is encouraged by large corporations and business consultants is
that small and medium size business owners incorporate tools and approaches that have been used by
corporations so that small or medium size businesses can protect their self-interest and maximize their profits
as well.

During the 21* Century there has been an attempt to redefine the business mindset as a way of thinking
that enables a person to uncover and see problems as opportunities, and then turn those opportunities into a
business. It is an understanding that everything around us is the result of someone having an idea and then
executing it (Nastor, n.d.). In the light of this redefinition, Naughton (2012) concluded that new tech moguls

ISSN 2616-9207 (Online), ISSN 2616-9193 (Print) 63



Bulletin of Taras Shevchenko National University of Kyiv. Public Administration

such as Mark Zuckerberg, Jeff Bezos and others may look cool and have soothing bedside manners, but in the
end these guys are in business not just to make money, but to establish sprawling, quasi-monopolistic
commercial empires. And they will do whatever it takes to achieve those ambitions” (Naughton 2012, p. 5).
Therefore, the business behavior of using a non-compete clause or agreement would be one tool that would be
a benefit to business based on the business mindset.

How this Business Mindset Influenced Perceptions of
Business 90s and 2000s, Competition and Created a Myth

Now that the behavior of the concept of Business Mindset has been established through historical
observation, it is important to determine the influence such a mindset had on the perception of business in the
90’s and 2000’s. Assessing this influence will assist in answering the question, where did the notion come from
that business must protect itself by using these agreements to restrict employees? Even more important, what
has happened to the notion of competition?

Business in the 90’s

Prior to the 90’s and 2000’s businesses were organized as Command and Control organizations based on
the scientific management approach developed in 1910 by Frederick Taylor and Alfred Sloan. In his book “The
Principles of Scientific Management”, Taylor asserted that productivity would increase by optimizing and
simplifying of jobs. He added that workers and employers must work together (Taylor, 2014). Dichter (1992)
provided an assessment of command and control and indictated the following.

“The Command and Control (C&C) organization, at its peak, was a highly refined system
predicated on stability and forged by a particular set of technological, market, and demographic forces.
Single purpose machinery, stable mass markets, and a semi-skilled workforce were all mutually
supporting. Together they shaped a predominant strategy of standardized, high-volume production
and a C&C organization. The essence of a C&C organization is the separation of decision making and
implementation: managers and staff make decisions; middle managers transmit and coordinate;
workers implement.” (Dichter, 1992, p 2)

Based on this description, the business mindset of “Command and Control” was a departure from the
mindset of the “Robber Baron” where there was an emphasis on collaboration at all levels instead of
exploitation. Unfortunately, the true implementation was a top-down management where all decision making
was made at the top and that each employee was compartmentalized into specific role with little collaboration.
This approach lasted from 1910 to 1989 and provided a methodical growth for each generation of business
leaders.

Unfortunately, by the 1990, Dichter stated that markets had fragmented requiring faster response time
to maintain customers. He added that technological changes had improved where the capturing manipulating
and transmitting information electronically allowed decision to be made faster without losing focus or control
(Dichter, 1992). The overall shift in the 90 was to provide value to the customer. The 90 also revealed a change
in labor where the workers were better educated and demand greater participation and variety in their jobs.
There was a feeling of optimism because of opportunity to change from the Command and Control mindset to
something new. This period also maintained the business dynamism of a healthy economy where businesses
are created and destroyed but in the process there is an environment of competition. This environment results
in the consumers benefitting from new ideas and low prices. Unfortunately, as the 1990 progressed, the business
dynamism began to slow down. Wessel (2018) asserted that the slow down began in the retail sector with the
appearance of Walmart. He observed that although the number of retailers starting up and dying off plunged,
the industry became more productive. He dubbed this “the Walmart effect,” (Wessel, 2018).

Business in the 2000’s

By the 2000’s the Walmart effect had permeated to other business industries such as airlines, beer,
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pharmaceuticals and hospitals. These industries wielded market power in ways that prevented rivals from
emerging and thriving. The winners were winning bigger, while the number of new start-ups was falling. Much
of this is not because of the creation of unique products or innovation, but because of the return to the anti-
competitive behavior and mindset that began in the Gilded Age. In its new iteration, the focus of this
behavior/mindset allows a firm or group of firms to restrict inter-firm competition to maintain or increase their
market and profits without providing goods and services at a lower cost or of higher quality. But, as mentioned
earlier, this behavior/mindset is not just to make money, but to establish sprawling, quasi-monopolistic
commercial empires.

The Message/Myth-Job Creators

In 2011, Moody (2011) stated that a Republican political consultant named Frank Luntz began advising
republican politicians remove the word capitalism and related words surrounding wealth as result of the
Occupy Wall Street movement. This movement caused Americans to negatively view capitalism. The word
“Capitalism” would be replaced with either “economic freedom” or “free market”, and “job creator” would
replace Entrepreneur. These and other replacement words were shared with Republican elected officials in
various states and the media which would then share the words with the public (Moody, 2011). Because of the
actions by Luntz the myth surrounding the wealthy being job creators was started. Johnson (2013) has stated:
“Capitalism is a system organized around the single-minded pursuit of wealth. Business is simply a way of
turning wealth into more wealth...the simple truth that creating jobs is not now and never has been what
capitalism is about. Capitalism has never been about the well-being of anyone but the capitalist and their
relations unless caring about people or families or communities can in some way enhance the bottom line”
(Johnson, 2013). Hence, the more money they received the more jobs they would create. Although it was a
myth, this thinking tended to be adopted by new business owners as a way of supporting their community.

Blodget, (2013) added that to suggested that the “Rich” alone are responsible for the jobs that sustain the
other 300 million Americans is the height of self-importance and delusion. Both Blodget and Johnson conclude
that the real job creation is due to a healthy economy that pays and supports middle-class consumers. Blodget
stated that a healthy economic ecosystem surrounding the company starts with the company's customers where
the company's customers buy the company's products. This, in turn, channels money to the company and
allows the company to hire employees to produce, sell, and service those products. If the company's customers
and potential customers go broke, the demand for the company's products will collapse. When this occurs, the
company's jobs will disappear, regardless of what the entrepreneurs or investors do to avoid the problem
(Blodget, 2013). Johnson (2013) concluded by summarizing that the image of the wealthy as job creators is a
myth, a myth that goes unchallenged in no small part because their wealth gives them tremendous power. He
observed that they seem so fond of reminding us (the public), they can always decide to withhold their wealth
or go somewhere else and leave us high and dry with no jobs at all. Johnson (ibid) adds that the public is
supposed to keep quiet and not challenge that power, or at least not too strongly or for too long, lest they
become annoyed. Johnson concluded with a question when he indicated: “This is the reality behind the myth,
and so we must answer, which will it be?" (Johnson, 2013 para 19)

Thus, through conceptual analysis of BUSINESS MINDSET and historical observation of the formation
and evolution of this concept we may conclude that, partially due to its transformative influence on the
economy, partially through deliberate creation of a myth, businesses and business owners have come to be
conceptualized as benefactors of the society: creators of social wealth, jobs, etc., on whom the rest of the society
depend for their well-being. The creation of this 'mythologized" concept has been greatly supported by the
wealthy accumulating political power, as well as consultants and media controlled by them. Mere
euphemization of language expressions capitalism as “economic freedom” or “free market”, capitalist as “job
creator” resulted in enhancing positive attitudes and perception of business and negative attitudes to
anybody/anything that counters or threatens them, and, therefore, the well-being of the whole society. Such
an attitude, in our opinion, determined the perception of non-compete agreement/clause as a tool for the
businesses to protect themselves.

As has been shown above, the delusional myth compensates for the harsh reality of capitalism allowing
business owners to use it to justify any tool to maintain wealth, power and control. Hence, it can be concluded
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that the use of non-compete agreement/clause is a symptom of the business mindset which is an element of the
capitalist culture. When connecting the points just mentioned to my students’ reaction that “business must
protect itself by using these agreements and the employee should be restricted,” the origins of their responses
appears to be perpetuated by the replacement of capitalism with friendlier terms to protect business behavior.

History of the Non-compete Agreement

The non-compete agreement was not established until the landmark decision of Mitchel v. Reynolds
handed down in 1711 which created the framework for the enforcement of restraint of trade. Prior to this
decision, the common law did not enforce non-compete agreements because of the restrictions such laws would
have on trade. The Michel v Reynolds case provided the framework on how such restriction could be applied
in different areas of business.

In modern times, Bennett (2018) indicated that the traditional use of the non-compete agreements were
included in “contracts for white-collar executives or other high-profile employees who might have access to
company trade secrets or develop personal relationships to clients” (Bennett, 2018 para 6). Kelton (2019) adds
that normally a non-compete agreement includes specific clauses stating that the employee will not work for a
competitor after his or her employment has ended. (Kelton, 2019). There was the fear of the business owners
that the owner’s secrets would be used by the business owner’s competitor should the executive or high-profile
employee leave and get hired at another company. Often with executives or high-profile employees the business
would include a “golden parachute” written into the employment contract. Berman (n.d.) has stated that the
“golden parachute” was not simply a lump sum of money representing gratitude for how long you’ve worked,
but ensure that the executive or high-profile stay out of work environment for a designated length of time such
as one to two years. (Berman, n.d. p 1). This would change in later years.

Non-Compete Agreement Evolution

Bennett (2018) stated that the evolution of the non-compete agreement occurred after the great
recession (Bennett 2018). It was during this period where jobs were hard to come by and workers had less
leverage to negotiate the terms of their employment. As a result, non-compete clauses started appearing in
contracts for workers in low-wage or middle-income jobs (ibid.). The explanation for their inclusion into such
contracts was that the non-compete agreement/clause was needed to protect business secrets. In books and
literature as well as other media the notion of the non-compete clause was shared so that when new
entrepreneurs began business, they understood that non-compete agreement/clause was a common tool of the
business culture, or just part of “doing business”. This made the practice honorable and acceptable when
discussed with the general public. Bennett (2018), citing Jonathan Poland identified the real reasons when he
stated the following: “This is about money and greed. Companies use non-compete agreements/clauses to lock
up talent, restrict employee mobility and suppress wages and corporate law firms to generate hundreds of
millions of dollars in revenue every year from prosecuting bogus non-compete agreement/clause cases.”
(Bennett, 2018, para 5) In addition, Sorenson and Marx (2016) indicated that workers subjected to non-
compete agreements/clauses have experienced less career flexibility, earn less, and may need to move to a
different industry or state to find employment, resulting in additional stressors for the employee. They added
that non-compete agreements/clauses place restrictions on entrepreneurship which is essential for innovation
and economic growth. (Sorenson and Marx, 2016) Hence, supporting the business mindset that is based on the
harsh reality of capitalism enabled the non-compete agreements/clauses to evolve into a tool to maintain
wealth, power, and control.

Action Taken to Address the Non-compete Agreement.

There have been state and federal actions taken to address the non-compete agreement. These actions
vary from state to state. Martinez (2020) indicated that the enforcement of non-compete agreements is governed
by state common law. He added that each state has enacted statutes that govern the use and limitations of such
agreements. Martinez concluded that in certain jurisdictions, non-compete agreements have been deemed
unenforceable as a result of the impact it has on the economy. For example, non-Compete agreements are
unenforceable in California. Yet, in other jurisdictions the use of non-compete agreements is restricted to the
sale of business. This occurs in North Dakota and Oklahoma. Finally, there are a number of states, such as Illinois,
Maine, Maryland, New Hampshire, Rhode Island, and Washington where employers are prohibited from using
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non-compete agreement with low-wage workers.

The federal actions that have been taken have occurred through the U.S. Department of Justice Antitrust
Division (“DOJ”) and the Federal Trade Commission (“FTC”). Martinez (2020) points out that both
organizations have focused significant attention on competition in the labor markets. Martinez added that three
years ago, the DOJ announced a significant change in enforcement policy, warning corporations and executives
that, going forward, it would scrutinize and even criminally prosecute “naked” no-poach and wage-fixing
agreements between competing employers. Finally, Martinez indicated that the FTC held a workshop to
explore an FTC rule that would significantly limit or perhaps even eliminate the use of workplace non-compete
agreement/clauses in employment agreements or standalone restrictive covenant agreements. All these
decisions of governmental agencies demonstrate that federal and state laws aim to support competition in the
labor markets, while non-compete agreements are deemed restricting for an individual employee, and
ultimately harmful for the economy.

Conclusions

The concept of BUSINESS MINDSET has historically appeared in the course of industrial revolution as
the faculty of mind to uncover and see problems as opportunities, and then turn those opportunities into a
business, which gave it an undoubtedly positive flavor. In the course of its historic development in 90's and
2000's, the positive attitude to this concept was supported through deliberate creation of a myth that business
and business owners are benefactors giving social wealth, jobs, etc., to the rest of the society. This was achieved,
inter alia, through euphemization of language expressions: capitalismas “economic freedom” or “free market”,
capitalist as “job creator” etc. As a result, negative attitudes appeared to anybody/anything that counters or
threatens business, and, therefore, the well-being of the whole society.

The non-compete agreements in employment contracts appeared with the aim to protect the company's
trade secrets from being stolen by competitors through high-rank executives or employees and began to be
viewed as a normal business practice. But after the great recession when the unemployment was very high, they
started to be included into the contracts for low-wage or middle-income workers because the latters’
negotiation power was limited. On the other hand, state and federal laws emerged that restricted the use of
non-compete agreements because these agreements/clauses restrained competition in the labor market. This
is done to promote the growth and health of the economy.

However, the MBA students in our study showed a positive perception of non-compete
agreement/clause. Such perception, in our opinion, is determined by the dominance of the business mindset
where businesses are perceived as supporters and benefactors of the society and therefore should be protected.

This exposes a broader problem of the dominance of popular worldview (common truths and beliefs)
over the scientific worldview (laws established and proved by research, government regulations based on
scholarly opinions etc.). One of the major tasks of education, including business education, is cultivating the
students' scientific worldview, to make them real professionals guided in their professional decisions and
activities by scientific knowledge of laws, as well as law-abiding citizens. Therefore, we implemented a series of
actions to address students’ perception of non-compete agreement/clause in employment contracts.

Actions that may be taken to address students’ perception

Based on the results of our study, the best approach to address the students’ perception is to provide
more assignments that show the problems and economic effects of the use of non-compete agreements/clauses.
Such assignment would include:

1. Discussion Questions that ask the student to research issue and court action that addressed non-
compete agreements.

2. Papers that require the student to review cases that provide the pros and cons of using non-compete
agreement.

3. Simulations that show the impact of non-compete agreements on the business and community.

4. Classroom role plays or debates so that the class can gain insight on the impact of non-compete
agreements.

By taking these steps, students will gain a well-rounded understanding of non-compete agreements.
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AHoranisa

OZHHM 3 OCHOBHHX 3aBJaHb KyPCY I'OCHO4apCHKOIO IpaBa € HAOYTTA Ta IMPaBHJIbHE 3aCTOCYBAHHA
FOpHJAYHHX ITOHATH CTVACHTAMH, AKI HABYAIOTHCA OIZHECYy Ta JepXKaBHOIO YHpaBJIAHHA. Y HIH CTarti
AOCTIPKeHO CyHepedIHBICT, BHABJACHY B pE3y/JbTaTi OIHTYBAHHA /JVMOK CTVJCHTIB IOJO yroj Ipo
HEKOHKYPEHI[Ifo. /OCT/DKeHHS 0a3yeTbcA Ha TilOTe3l, [j0 JLIOBHH MEHTAIITeT, SAKHH JOMIHYE B
aMEpHKAaHChKOMY CYCIILIBCTBI, BIIHBA€ HA CIPHHHATTA CTYACHTAMH LbOIO MPaBOBOIO HOHATTA. 3 METOR
DO3KDHTTA KOTHITHBHHX YHHHHKIB, AKI BILIHBAIOTh Ha CIIPHHHATTA CTY/JCHTIB, aBTOP IIPOCTEXYE CTAHOBJICHHA
Ta ICTOPHYHY AHHAMIKY KOHLENTY ALI0BOro MeHraxrery B CIIIA Ta Horo BILIHB Ha MacOBe CTaBJICHHA JO
IIPaBOBHX IOHATH, B PE3YJBTATI Y0I'0 CQOPMYBAIOCA MO3HTHBHE CIPHHHATTA yroj HPO HEKOHKYPEHLFO.
TakoMy HO3HTHBHOMY CHPHHHATTIO CHPHAJIO CTBOPEHHA OMAHIHBOIO MIiQy, AKHH IPHXOBYBaB CYBODPY
PeaTbHICTD KaIiTai3My 33 PAXYHOK eBgeMizarii caip "Kamitaxizm " a "Kamitazicr". ABTop npomnoHye Aii mjo4o
@OpMyBaHHA NPaBHIBPHOIO CIPHHHATTA CTVACHTAMH IPABOBHX ITOHATH 3 METOI0 IIPHBEAEHHA IX CY6 €KTHBHHX
ITOIVIAIB T4 HACTAHOB Y BIIIOBIZHICTS 13 MPABOBOIO PEaIbHICTIO Td HAVKOBHM CBITOIVIAAOM.

KrrovoBi cr0Ba: jgiioBe MHCICHHA, MacOBEe CTABJEHHA, CIOPHHHATTA, yroja IpO HEKOHKYDEHIJIFO,
TocrogapcpKe npaBo, OCBITA 3 JEP)KABHOIO YIPaBIAHHA Ta OI3HECY, eBpeMi3aIjii.

Otpumano: 04.11.2020
Yxsarxerno go gpyky: 28.12.2020
OnyéikoBado: 26.02.2021

Pimc JI. (2020). BruuB Ai;ToBOTO MEHTAITETY Ha CIPUAHSTTS CTYAE€HTAMU YIOAHU [IPO HEKOHKYPEHIit0. BiCHHK
Kuipcsroro Hariona IbHOTO yHIBEpCHTETY iMeHI Tapaca Illeierka. Jepsxapre ynpapainad, (13), 61-69.
https://doi.org/10.17721/2616-9193.2021/13-7/9

ISSN 2616-9207 (Online), ISSN 2616-9193 (Print) 69



