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BIUVIUB ICTOPUYHOI' O ACIIEKTY HA PO3BUTOK TA IIOIIYJIAPHICTh TEMATHYHUX [IAPKIB
Y CBITI (CASE WALT DISNEY COMPANY)

Mema cmammi monsArae B 4acOBOMY aHali3i 3apOJPKEHHS TEMaTHYHOTO MapKy, sIK TpaHc(hOpMariiHOi
JIeCTHHAI{, 1Or0 MpPOrpecCMBHOIO PO3BHTOKY BiJ| «CajiB 3aI0BOJICHHS» JI0 CYYaCHOTO BHCOKOTEXHOJIOTIHHOTO,
MOJICPHOBOT'O TEMaTHYHOTO MAPKy 3 PO3BaXKAIBHUMH, PEKpEalliiHUM Ta HaBYJIbHUMH (YHKIISIMH, 110 3a0e3neqye
BC1 MOTPeOH Cy4acHOro peKpeaHTa.

Memoou ma memooonozia y BABYCHHI TaHOI TEMH, 110 BUKOPUCTOBYBAJICA IS €PEKTHBHOTO aHAI3Y JaHOT
TeMH (ICTOPUYHOTO acIeKTy Ta BIUIMBY 30BHIIIHIX i BHYTPIIIHIX YAHHHUKIB) MAIOTh CHCTEMHIH i AXi/, Ta CyKYyITHICTh
METOJIiB 30KpeMa:

- MeTonu 300py Ta aHami3y iHdopMmarii, a came 30ip TEOPETUIHOT Ta aHATITHYHOI iH(opMaIii oo
icTOpii BUHUKHEHHS Ta TpaHc(opMarii mapkiB BiIMOYHHKY, (HOpMYBaHHS Ta BIOCKOHAJICHHS 10 IX CYYacHOTO CTaHY;

- METOIIU aHaJi3y i CHHTEe3y iH(opMaIlii, omparroBaHHas 310paHuX MaTepialiB, ONTHMi3alis JaHUX Ta
(hopMyBaHHS BIACHUX BUCHOBKIB 3 MUTaHb NOMIMPEHHS Ta MOIMYJISIPHOCTI MIXXHAPOJHUX MapKiB.

Pesynomamu. Y craTTi aHaNi3ylOTbCsS €Taly CTAHOBJICHHS TEMAaTUYHUX MapKiB, SIK ACCTHHALIN JUIs
BIAMOYMHKY, IO 3 4acOM HaOHpaiy MOIMYJSPHOCTI Ta TPaHCHOPMYBAIMCS MiJ BILUIMBOM IOTPEO PEKpPEaHTIB,
€KOHOMIYHHUX Ta TEXHOJIOTIYHHX 3MiH. PO3IIIsIHYTO Ta MpOLTIOCTPOBaHO NPOOIEMH, 1110 BUHUKAIOTh Y KOMIAHIN Mij
4ac MPOEKTYBAHHS Ta IPH CTBOPEHHI TEMaTHYHUX MapKiB, a TAKOXK NUBIX 1X NOMyJsipu3auii B €Bporni Ha MpUKIai
Hicueiinenny B [Tapwxi.

Ipaxmuuna 3nauumicmes. CHIOXKWBadi IMOCTIHHO NIyKajdW BIiAMOYMHKY, SKAH MO€NHYyBaB OM B coOi
IHTepaKTHBHI MPUTOIN, KOM(POPTHI YMOBH, TEXHOJIOTIYHI MiKaBUHKH, (DITBMH Ta TEIEIIOY, HAYKOBO-(aHTAaCTHIHI
Temu. TeMaTH9HI TapKu JEMOHCTPYIOTh CHOT'OJJHI HAWBHUIII TIOKA3HUKU BiJBIAYBAHOCTI Ta 3aI[iKaBICHOCTI TYpPHUCTIB
y IXHBOMY IIPOJYKTI, ajle aHAII3yI0Yd ICTOPUYHI €Taly Ha IUIIXY PO3BUTKY TEMAaTHYHHX MapKiB IPOCIIAKOBYEMO
HETaTUBHE CTaBJICHHS JI0 HOBUX IIPOEKTIB Yy €Bpomni. ToMy aHalli3 iCTOPUYHUX €TalliB € BXKJIMM [P CTBOPEHHI HOBHX
MPOEKTIB, IS BpaxXyBaHHs aHAJIOTTYHOTO JIOCBI/Y , PO3POOKH IMIJKEBOI0 MApPKETHHTY Ta BUOODI 3arajibHOT TEMHU NPU
CTBOPEHHI MapKy.

3aranoM MailOyTHE TEMAaTHUYHUX MAapKiB 3aJIe)KUTh BiJl EKOHOMIYHUX YMOB Ta SKOCTI HaJaBaHHUX IOCIYT,
pIBHSI emiJeMiYHMX 3aXBOPIOBaHb, aje SK TYPUCTUYHHHA NPOJYKT Mae JyXKe NPHUBAOIUBI TMEPCHEKTUBH, IO
MiATBEP/KYIOTh (piHAHCOBI 3BiTHM KOMMaHiid. KOHIENIlis pO3BUTKY TEMaTHYHHX MAapKiB IOJSITA€ B IHTEHCHBHOMY
BIIOCKOHAJICHHI, BIPOBA/PKEHHI HaWHOBITHILIMX TEXHOJIOTIH Ta BIJHOCUTBCS A0 HANIEPCHEKTHBHININX HANPSAMIB y
PO3BUTKY TYPUCTHYHOI chepH, UMM i CTAHOBUTH iHTEPEC AJIS TOCIIHKEHHS 3 METOIO ITOJIANIBIIOT iIMIUIEMEHTaIlil 3HaHb
JUISL HOBHX TIPOEKTIB .

Knrouosi crosa: TemMaTnaHU Mapk, icTOpUYHI etanu cTaHoBieHHs, [icHeinenn y [Taprmki, kommaHis Yonur
HicHeit.
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THE IMPACT OF THE HISTORICAL ASPECT ON THE DEVELOPMENT AND POPULARITY OF
THEME PARKS IN THE WORLD (CASE WALT DISNEY COMPANY)

The article's purpose is a temporal analysis of the origin of the theme park as a transformational destination,
and its progressive development from "pleasure gardens” to a modern high-tech theme park with entertainment,
recreational and educational functions that meets all the needs of the contemporary recreationist.

Methods and methodology in the study of this topic, which were used for the practical analysis of this topic
(historical aspect and influence of external and internal factors) have a systematic approach and a set of methods in
particular:

- methods of collecting and analyzing information, namely the collection of theoretical and analytical
information on the history of the emergence and transformation of recreation parks, the formation, and improvement
to their current state;

- methods of analysis and synthesis of information, processing of collected materials, data optimization, and
formation of own conclusions on the spread and popularity of international parks.

The results. The article analyzes the stages of the formation of theme parks as destinations for recreation, which
over time gained popularity and transformed under the influence of the needs of recreationists, and economic and
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technological changes. The problems that companies have during the design and creation of theme parks, as well as
the way of their popularization in Europe in the example of Disneyland in Paris, are considered and illustrated.
Practical significance. Consumers were constantly looking for a holiday that would combine interactive
adventures, comfortable conditions, technological curiosities, films and TV shows, and sci-fi topics. Theme parks
today demonstrate the highest rates of attendance and interest of tourists in their product, but analyzing the historical
stages on the way to the development of theme parks, we trace the negative attitude towards new projects in Europe.
Therefore, the analysis of historical stages is important when creating new projects, to take into account similar
experiences, the development of image marketing, and the choice of a common topic when creating a park.

In general, the future of theme parks depends on the economic conditions and quality of services provided, the
level of epidemic diseases, but as a tourist product it has very attractive prospects, which is confirmed by the financial
reports of companies. The concept of theme park development consists of intensive improvement, and the introduction
of the latest technologies and refers to the most promising areas in the development of the tourism sector, which is of
interest to research in order to further implement knowledge for new projects.

Keywords: theme park, historical stages of formation, Disneyland in Paris, Walt Disney Company.

The state of the study of the issue. Research on this topic is based on complex interdisciplinary
studies of the theory of leisure, continuing education, an activity approach to sociocultural education, as
well as historical, logical, and comparative analysis. The study of this topic involved M. A. Ariarsky, J.
Dumasedier, O. S. Zapesotsky, S. M. Ikonnikova, V. T. Lysovsky, V. E. Triodin, and others.

In them, leisure is considered a socio-cultural phenomenon that integrates the functions of
recreation and human development. Research on the development of theme parks was engaged in particular
by I. V. Perova, in her work "Leisure in foreign countries” In it, she widely considers the issue of leisure in
various types of parks, including not bypassing theme parks. This issue is devoted to a section of her
textbook in which the features and advantages of a particular type of park are presented and characterized.
The development of Jafar Jafari theme parks is deeply analyzed in his Encyclopedia of Tourism works.

The task takes place in the analysis of the origin of theme parks and their evolution to modern
successful projects:

* Review of initial samples of theme parks and their first stages of development.

* Consideration of the impact of theme parks on the development of tourism and the economy.

« Conclusions about trends and prospects for the development of theme parks in the future.

Presentation of the main material. Theme parks in general have become a successful recreational
project that has been improving over the centuries under the influence of:

* economic factors;

* technological factors;

» world politics;

» social and demographic changes;

* socio-cultural needs.

"Theme parks are capital-intensive, highly developed, autonomous recreational spaces that
certainly charge an entrance fee. Entertainment, attractions, special meals, and park buildings are usually
organized around topics or unifying ideas, such as a specific period of history or a specific geographic
region. These themes are crucial to the operation of the parks, as they create a sense of belonging to an
environment that contrasts sharply with everyday life, notes Jafar Jafari [4].

A theme park is a general term that reflects the combination of attractions and other entertainment
gathered together for recreation, the acquisition of new knowledge, and the recreation of people. The theme
park is characterized as a complex, high-tech park for comfortable leisure activities. This park is a type of
amusement park built around one or more themes (for example, the American theme of the Far West or
Pirates of the Caribbean). A distinction can be drawn between commercial theme parks, which are well
described by the thematic and entertainment elements mentioned, and outdoor museums or historical theme
parks, which may be less commercial in emphasis and have goals in heritage preservation and public
education.”

Theme parks began their development in Europe with recreation gardens. The feast of St.
Bartholomew (since 1133 held annually in England), is the founder of entertainment and theme parks.

World fairs and exhibitions in the United States have been the impetus for the real expansion and
improvement of the amusement park business, to the level of parks, which are still the most popular among
recreationists.

The oldest amusement park in the world is considered "Bakken" (since 1583) in Klampenborg, it
is located north of Copenhagen, and works to this day [6].
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Theme parks began to gain popularity at the beginning of the Industrial Revolution. This can be
traced to the example of the gardens of Vauxhall (1661) in London, or Prater (1766) in Vienna.

In 1894, Paul Boynton opened the first amusement park which was a new format park that
contained entertainment and attractions. In 1895, Byton built a park on Coney Island in New York City,
which works to this day and is very popular.

By the early 1900s, there were hundreds of theme parks around the world, and this was a period of
the "golden age" until the late 1920s, mainly due to increased revenues and reduced labor time. In the 1930s,
during the Great Depression and World War Il, theme parks declined. After the Second World War,
television began to hurt the latter, which developed rapidly, and preserved people around televisions,
therefore families rarely visited theme parks [7].

The theme park itself, as a tourist product, has its scale, experience, and people - this is the life
force of theme parks. When designing a theme park, managers must take into account and take into account
a large number of factors to create a successful project.

The most successful version of the theme park in the world is the Disney park project.

The Walt Disney Company is a mass media corporation founded in 1923. The company is best
known for its Walt Disney Studios film studio and 14 different theme parks in different parts of the world.

The Walt Disney Company operates as a diversified entertainment company around the world. The
"Media Networks" sector of the corporation includes the Internet, mobile communications, radio, and
television. Walt Disney's Parks and Resorts Division maintains and controls the Walt Disney World Resort,
which includes theme parks, hotels, restaurants, entertainment and sports complexes, conference centers,
water parks, and other leisure facilities. The company also has a Disney cruise line, the first ship being the
Disney Magic Ferry (1998). Disney theme parks have gained popularity around the world and are the most
visited: Disneyland Paris (1992,) Hong Kong Disneyland (2005), and Tokyo Disney Resort (1983).

The Disney Company began operations on October 16, 1923, in Burbank as a Disney Brothers
cartoon studio, a joint venture between Walt Disney and his brother Roy. In 1926, the company created two
films and bought a studio in Hollywood. Difficulties in distribution rights led to the bankruptcy of Walt
and his company, but the character of Mickey Mouse (1928) and Donald Duck saved her. The following
years brought with them product licensing, feature-length animated films such as Snow White and the
Seven Dwarfs (1937) and Pinocchio, television programs (like the Mickey Mouse Club since 1955), and
live films. But Walt's most successful and ambitious project is a theme park called Disneyland [5].

In 1955, Disney's first theme park, Disneyland in Anaheim, opened. The Disney Company
maintained its rise in popularity and remained profitable even after the death of its founder in 1966. His
brother Roy took control at the time and was then replaced by the management team in 1971. In 1983,
Disney went international with the opening of Tokyo's Disneyland [8].

The main object of Euro Disney SCA Group is the operation of the Disney Land resort in Paris. It
was built in the New Town of Marne-La Vallée (32 km east of Paris) by 1,700 companies and 10,000
workers from August 2, 1988, until its official opening on April 12, 1992. The resort houses a Disney land
Paris theme park, several themed hotels, symposia facilities, and a Disney Village entertainment center,
including 15 movie theaters, 3D adventure screens, and golf clubs. The Group also oversees real estate
growth and the expansion of relevant asset infrastructure; they own a Disneyland park, a Disneyland hotel,
a Walt Disney Studios park, and Davey Crockett Ranch [1].

Despite more than 7 years of planning and research, Euro Disneyland has quickly become one of
the most expensive mistakes in the company's history. During the first 2 years of operation, Euro Disney
lost about $ 1.03 billion. They were close to going bankrupt. The initial failure could be due to the European
recession. While Euro Disney opened, Europe was in the middle of an economic downturn. The Disney
team felt they could overcome the problem; however, Europeans had few free cash resources at that time
(1992 - 94), and a decrease in French GDP led to a decrease in disposable income among the French
population. It was at this time that many other European countries experienced similar problems.

Furthermore, Disney did not expect huge cultural differences between Americans and Europeans.
The entire resort was planned on the same principles as the original Disneyland in the US. When the
company opened Disneyland in Tokyo, the Japanese said they came there to see America and Disney. They
wanted to get to know America and its cultural and recreational features and customs. Disney thought the
Europeans would react the same way, but that didn't happen. There were many differences with which the
French could not agree. Consequently, Euro Disney was not perceived by Europeans as expected in the
company. The problem was with marketing policy. Euro Disney has been mis-advertised to consumers.
The resort was advertised in the American style of "scale and extravagance.” Instead, Euro Disney should
focus on the emotional aspect, on a unique, unusual experience that Europeans will not forget [1].
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Disneyland Paris is not only a tourist destination. It is also a unique and lively place where people
get strong impressions, and it is noted not only for its dynamism but also for the desire of visitors to play a
role in their territory.

Val d'Europe, which is located in the 4th sector of Marne-la-Vallée, was created from a combination
of two projects: a project of the French government, which aimed to create new independent and dynamic
urban centers on the outskirts of Paris and the Walt Disney Company, which sought to be located in an area
that offers opportunities for urban planning and development. The combination of these two goals became
official on March 24, 1987, through the signing of the "Agreement on the Establishment and Operation of
Euro-Disneyland", thanks to a unique public-private partnership in France.

Thanks to this partnership, large-scale projects have been implemented that play a key role in the
attractiveness of Val d'Europe and the development of the territory's economy. This includes the
construction of the RER station (Réseau Express Régional) after the extension of the railway line from
Paris, which makes it possible to connect these two cult destinations in the region. Two years later, a station
for high-speed trains was built. It became the first junction of high-speed trains in France.

The mall, which was the first building ever built in the city center, is the economic center of the
city. Nearby Vallée Village, there are more than 100 luxury brand stores. Nowadays, it is the third most
visited tourist destination in the Ile-de-France region.

For 30 years, the population of Val d'Europe, which is a prosperous territory, has grown 7 times.
More than 36 thousand people live here. residents, including 70% of families who are attracted to a healthy
habitat that is beneficial for all, and 36 thousand people are concentrated. Jobs.

As the best travel brand in Europe, Disneyland Paris provides 6% of France's tourism revenues
with over 375 million visits since 1992. The resort plays a key role in the economies of Val d'Europe,
France, and Europe, investing 9.1 billion euros and contributing revenues of up to 84.5 billion euros of
added value to the French economy since 1992.

Today, the resort has two theme parks, each of which has expanded over the years, adding several
new attractions and shows. The size of Disney Village, which is also being built up, has more than doubled
since 1992. This complex, which is located between Disney parks and hotels, really stood out at the opening
thanks to its revolutionary design, which the famous architect Frank dreamed of. Gary. As part of the resort's
overall transformation, including the Walt Disney Studios Park expansion, its concept is now about to be
rethought. He will soon be given a new visual identity that will celebrate a timeless and family environment
unique to Disney. It will also offer new restaurants, shops, and entertainment that have been updated.

Transformations are also taking place in hotels. For example, in June 2021, Disney's Hotel New
York became Disney's Hotel New York — The Art of Marvel, and now a new royal version of the Disneyland
Hotel is being prepared. These unique and completely immersive hotel experiences aim to continue visiting
the parks like never before, immersing guests in the Marvel universe or the world of princes and princesses
from Disney fairy tales.

Building on a rich history, with more than 30 years of existence in French territory, Disneyland
Paris is now expanding and continues to rethink itself like never before to develop the tourism industry of
tomorrow [1].

Over the past decades, Disney has built a wide network of products, creating the Touchstone
Pictures film studio, which stars the most famous and popular films for the whole family, as well as
launching the Disney Channel. Today, Disney is engaged in 4 business segments: parks and resorts,
entertainment studios, media networks, as well as products for customers.

Analyzing statistics, Disney theme parks have increased their popularity every year, as evidenced
by the company's financial reports. So, for example, consider the report of the company's total assets for
the period from 2006-2021.

In 2021, Walt Disney had assets totaling more than US$203.61 billion. In the same year, the
American media company generated revenues of US$67.41 billion. Of this revenue generated in 2021,
US$50.87 billion was derived from media and entertainment, and more than $16.55 billion was generated
through the company's parks and resorts (Fig.1.) [2].
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Fig. 1. Walt Disney Company's total assets for fiscal year 2006-2021
Source: Developed by authors based on (Global No. 1. Business Data Platform "Statista") [2]

In 2021, Walt Disney generated revenue of US$67.4 billion. North and South America is Disney's
most efficient geographic region and generates approximately 85% of its revenue in the United States,
Canada, and Latin America. On the other hand, revenues in Europe account for about 10 percent of Disney's
global revenues. However, the Asia-Pacific region manages to generate the same revenues as Europe, also
about 10 percent of the total.

When it comes to Walt Disney Company's net profits, we can see some fluctuations from 2017 —
mainly due to the company's reorganization, as well as some well-known mergers and acquisitions. In 2020,
when the world was hit by the coronavirus outbreak, Disney, like many other entertainment companies,
was also affected by declining revenues. However, in 2021, their net income was already
positive. However, the Walt Disney Company is steadily increasing its value, as evidenced by a significant
increase in total assets that currently exceed US$200 billion (Fig. 2.) [3].
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Fig. 2. Walt Disney's global revenue for fiscal years from 2006 to 2021
Source: Developed by the author based on (Global No. 1. Business Data Platform “Statista") [3]

Conclusions: Evolutionary changes, social and economic challenges have had a global impact on
the development of distribution and gaining popularity among recreationists of theme parks. Taking into
account the sector of theme parks in the tourism industry as a whole or analyzing each object specifically,
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economic growth is followed every year and an increase in demand among vacationers. The theme park
keeps up with the times, introducing advanced technologies, raising standards among recreational facilities.
Provides high-quality services and maintenance, creating comfortable conditions for recreation,
development and emotional recharging of vacationers. In general, a theme park requires large permanent
capital investments, which is one of the important aspects of this type of facility, and ultimately has a high
return on these investments. Having analyzed the entire evolutionary path of creation and development
progress over time of the Disneyland theme park in Paris, we can see that theme parks are promising and
attractive as places of recreational recreation with a high level of annual income.

Changes in the cultural and social attitude to Europeans' recreation in theme parks are traced in
the studied period of time.

Vacationers are always looking for interactive adventures, movies and TV shows, fantasy and
mystery, as well as science fiction and futuristic themes are the most popular and fully satisfy the needs of
theme park visitors. Theme parks are a central segment of the tourism product as they are more family-
oriented, offering a less passive and more interactive experience. Over the past two decades, theme parks
in the world have undergone significant expansion and have become the most competitive in the leisure
market.

The number of theme parks in the world will continue to increase, as there is a demand for the
construction of modern recreational facilities among the population of the whole world.
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