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INTRODUCTION

Political discourse is a phenomenon we experience on a daily basis since it has
become an indispensable element of mass culture as well as an instrument of
consolidating the public and governing people’s social behavior. The main theme and
driving force of this area of communication is struggle for power. One of its most
important functions is persuasion of the citizens of a particular state to make electoral
choices beneficial to this or that presidential candidate. As a means of claiming their
superiority over opponents and demonstrating their competence to hold a desirable
position, nominees resort to numerous techniques of manipulation, which can be
implemented by means of strategies and tactics of pragmatic impact and operate on a
subtle, conceptual level of human cognition.

The relevance of the research is attributed to the central role of political
discourse in the formation of public consciousness, its growing significance as a
weapon of mass manipulation and establishing domination. The identification and
classification of the language mechanisms of exerting such an influence are of
paramount importance to scientists in the field of linguistics. The results of their
surveys can, on the one hand, raise awareness among the general public of the
manipulative methods deployed by politicians to subjugate people’s will and, on the
other hand, help political strategists enhance their performance.

The object of the study is political discourse and the techniques of manipulative
influence it exhibits.

The subject of the study encompasses the pre-election rhetoric as a cultural and
linguistic phenomenon emerging within the framework of political discourse, the
manipulative strategies and tactics as well as the basic value concepts deployed by the
politicians to ensure the fulfillment of the global (persuading the audience to vote for
them) and local (depends on the communicative situation in which the political
communication occurs) goals of campaign speeches.

The aim of the survey is to analyze, systematize and compare the strategies and
tactics of manipulation deployed in the pre-election discourses of Donald Trump and

Joe Biden (the presidential nominees participating in the 2020 US electoral race), to
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distinguish the main syntactic, lexical and stylistic means of their implementation and
to discover the manipulative potential of the basic value concepts of the American
political rhetoric.

The achievement of this aim involves accomplishing the following objectives:

1) defining the theoretical and methodological framework of the study;

2) identifying the distinctive features of political discourse, its pragmatic
significance, the principles of manipulation that govern the communicative behavior
of politicians and the mechanisms of affecting human cognition necessary to achieve
the purpose of manipulators;

3) determining and comparing the strategies and tactics of manipulative
influence deployed by Donald Trump and Joe Biden in their campaign speeches;

4) analyzing the verbal means of their actualization in the discourses of the
presidential nominees and their contribution to the achievement of the politicians’
pragmatic intentions;

5) selecting the universal value concepts that are important for the US political
rhetoric and, as a result, most of often become the tools of exerting hidden impact on
the American electorate;

6) distinguishing the core of the nominative fields of those concepts, developed
in the public addresses of Donald Trump and Joe Biden, and, using that data, analyzing
the significance of their cognitive features for the purpose of manipulation.

In order to accomplish the aim and the objectives of the thesis we have used:

- a random sampling method (to select the material for analysis);

- a descriptive research method (necessary for observation, interpretation,
generalization and classification of the linguistic facts);

- discourse analysis, critical discourse analysis and communicative-pragmatic
analysis;

- conceptual analysis, content analysis and qualitative analysis;

- comparative analysis, etc.

The theoretical and methodological basis of the thesis consists of the papers of

such linguists as L. R. Bezugla [9]; E. S. Kubryakova [26]; E. |. Sheigal [61];
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V. |. Karasyk [25]; T. V. Yudina [62]; V. Z. Demyankov [16]; O. S. Fomenko [52];
Y. M. Chanturidze [58]; A. D. Belova [10]; P. S. Akinina [1]; G. V Kuznetsova [28];
S. K. Romanyuk [42]; O. S. lIssers [22]; O. V. Dmytruk [19]; Z. Harris [79];
Teun A. van Dijk [71-74]; M. Foucault [75]; J. Habermas [78]; W. L. Chafe [69];
R. Wodak [94]; R. Jakobson [81]; D. Graber [76]; Weiss G. [92]; J. Thomas [90];
S. M. Balogun [66]; H. P. Grice [77]; A. Bodos [68]; M. Parenti [87]; R. J Heuer [80];
B. Barber [67]; F. Myers [86]; N. Kirby [82] and so on.

The material of the survey comprises 80 campaign speeches (40 for each
presidential nominee) given by Donald Trump and Joe Biden at their rallies, which
were held within the context of the 2020 US presidential election. All the transcripts
were selected from the website called “Rev: Speech-to-Text Services [88].”

The scientific novelty of the research lies the developed classification of the
strategies and tactics deployed for the manipulation of mass and individual
consciousness in the modern pre-election discourse; the conducted comparison of the
manipulative techniques used by the representatives of one sociocultural community
who deliver their addresses at approximately the same time and to the same people and
yet resort to different means of affecting the electorate; and the performed linguistic
investigation of the most subtle way of manipulation, which is influencing the
mechanisms of human cognition with the help of concepts.

The theoretical significance of the survey is determined by its contribution to
such branches of linguistics as pragmatics, cognitive linguistics, psycholinguistics,
linguocultural studies, etc. as well as other disciplines, namely sociology, journalism
and political science. The obtained results may be of use for further research on the
interrelationships between discourse, its pragmatic potential and manipulative
inclinations.

The practical significance of the thesis lies in the possibility of its usage during
the seminars on lexicology, stylistics, communicative strategies as well as the practical

courses on learning a foreign language.



The structure of the thesis is motivated by its aim and objectives. It comprises
the introduction, three parts with summaries, conclusions, bibliography and three

appendices.



PART 1. POLITICAL DISCOURSE AS AN OBJECT OF LINGUISTIC
RESEARCH

1.1. Political Discourse Within Discourse Theory

Taking into account the rapid development of communicative technologies, the
increasing awareness of their importance and the tendency towards globalization of
communicative space, typical for the end of the twentieth century, we believe that
nowadays the necessity to investigate the nature and the mechanisms of a
communicative impact on mass and individual consciousness comes to the forefront.

Spheres where a pre-planned, targeted communicative influence is exercised
most often encompass the media, advertising and politics. Regarding the political field,
researchers can trace the effect of the communicative impact on mass consciousness
by studying political discourse, that in recent decades has become one of the most
popular objects of analysis not only in such areas of knowledge as psychology,
sociology, cultural studies, political science, etc. but also in linguistics.

Political discourse is the phenomenon that people tend to experience on a daily
basis. A struggle for power is the prevailing theme and driving force of this sphere of
communication. Given that such a struggle is realized through language, which remains
an intermediate link between a human and the outside world, the existence of linguistic
research within the political science becomes of top importance.

However, before analyzing the distinctive features of political discourse, a
general definition and a brief characteristic of the very concept of “discourse” as an
object of study of modern linguistics should be provided.

It is worth mentioning that the notion itself is extremely multifaceted. No clear
and generally accepted interpretation of discourse, which would cover all the aspects
of its use, has been suggested so far. Every science that investigates this phenomenon
offers its own definition.

In political science, for instance, discourse is understood as “one of the
characteristics of a communicative interaction happening between subjects of power
and demonstrating internally differential processes of forming public opinions and

shaping the political will of society [57, p. 34].”



From the point of view of classical philosophy, discourse is used “to characterize
a gradual transition from one discrete step to another as well as the deployment of
thinking skills, expressed through concepts and judgments, as opposed to intuitive
grasping of the whole prior to its parts.” At the same time, in modern French philosophy
of postmodernism it is regarded as “a characteristic of a special mentality and ideology
that are expressed in a coherent and integral text, which is immersed in life, that is, in
sociocultural, socio-psychological and other types of contexts [47, pp. 668-670].”

One of the first uses of the term in linguistics can be found in the article called
“Discourse analysis,” which was written by Zellig S. Harris in 1952. The American
linguist understands discourse as “the sentences spoken or written in succession by one
or more persons in a single situation.” In addition, he notes that “language does not
occur in stray words or sentences, but in connected discourse — from one-word
utterance to a ten-volume work, from a monolog to a Union Square
argument [79, p. 3].” Harris’ aim was, therefore, to discover a method of analysis that
would overcome the limitations of popular at that time descriptive linguistics, which
was not concerned with the speech activity in general but with the regularity of
distribution of language units in the process of speech. The new approach, discourse
analysis, could help the researchers to investigate the hidden meaning of every element
of a text as a complete whole and to trace the social and psychological factors that
influenced its creation.

Teun A. van Dijk, a Dutch linguist, one of the pioneers in the fields of text
linguistics, speech act theory and discourse analysis, notes that discourse “is about
objects or people, about their properties and relations, about events or actions, or about
complex episodes of these, that is, about some fragment of the world which we call a
situation [72, p. 161].” That statement is of great importance to the cognitive theory
since in order to comprehend the fragments of reality and narrate their experiences with
the help of language means, people create specific constructs called frames or idealized
cognitive models.

Discourse then is defined by the researcher in the broad sense as a

communicative event between a speaker and a listener (or an observer), which occurs
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in a certain temporal, spatial or other types of context. It can be either oral or written,
have verbal and non-verbal components. In the narrow sense, discourse includes only
the verbal component and designates a final product of a communicative action that is
interpreted by the receivers. Despite the provided interpretations, Teun A. van Dijk
acknowledges the fact that the concept of discourse is as vague as the concept of
language, society and ideology [73, p. 121].

According to M. Foucault, discourse is created through a set of signs and a proper
wording as well as involves statements (“discursive formations™) that describe certain
events tied to historical context and capable of repetition. It can produce power, which
in its turn defines “discursive practices,” or bodies of knowledge and behavior that
governs what is acceptable or conventional in this or that situation. A more detailed
definition of the concept states that it consists of “anonymous, historical rules, always
determined in the time and space that have defined a given period, and for a given
social, economic, geographical, or linguistic area [75, p. 117].” All things considered,
we assume that Foucault’s goal is to explore the interrelation between a linguistic layer
of culture and a social one, using a new conceptual apparatus, consisting of discursive
practices, which contribute to establishing discursive formations.

Moreover, such linguists as M. Foucault, P. Sériot, A. Greimas, J. Derrida, made
an attempt to interconnect two seemingly different concepts, such as discourse and
style, claiming that discourse refers to the individual language features of
communicants [54, p. 317]. Thus, when analyzing it one should take into account such
things as style, themes, ways of argumentation, etc.

Another interpretation of the discourse, first suggested by the German scholar
J. Habermas, states that it is an ideal form of communication, distanced from social
reality, traditions, authorities, etc. and aimed at critical discussion and justification of
views, standpoints and actions of communicants. Discourse is oriented towards mutual
understanding between individuals and based on persuasion, not coercion. This idea is
also reflected in Habermas’ definition of a communicative action, which, according to
the scientist, is aimed at gaining knowledge during the process of developing

consensus. Thus, its final goals are solidarity and social integration. In contrast to the
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communicative one, an instrumental action is goal oriented: interlocutors influence the
decisions of each other in order to achieve communicative success [78, p. 286].

It should also be mentioned that one of the distinctive features of the modern
paradigm, which treats communication as a fundamental element of human behavior,
rather than as a normal exchange process between processors of information, is that
discourse is understood as a construct, a practical implementation of theories of social
constructivism, according to which language not only represents or, to put it another
way, “mirrors” our social and mental realities but facilitates building those realities.
This approach emphasizes the equal importance of an addressee and an addresser for
the process of communication and justifies the necessity for their active participation
in the construction of meaning.

Taking into consideration what was stated previously, in this thesis we have
decided to use the definition of discourse as a mental communicative activity that is a
sum of process and result, and includes both extralinguistic and linguistic
aspects [9, p. 24]. The linguistic aspect of discourse includes a speech activity, which
happens between communicants, and a produced text (the result of the speech
interaction). The extralinguistic aspect covers cognition and a discursive context.

The peculiarity of discourse is that language is not considered out of its use
because words do not have any pragmatic potential without context and acquire it only
when people in authority regularly deploy them for certain purposes. At the basic level,
discourse is defined as “speech immersed in life [4, p. 136].” Consequently, it
presupposes the expression of people's opinions and the revelation of their value
systems as well as reflects political beliefs, social and cultural circumstances in which
communicants live.

When analyzed according to the channel of information transmission, discourse
can be oral or written. Oral discourse consists of intonation segments of different
length, separated from each other by pauses. It presupposes the ability to immediately
receive a response from the addressee and adapt the content of the utterance based on
the peculiarities of the communicative situation. When it comes to speech, discourse

includes not only words but also prosodic elements, such as intonation, accent, tempo,
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timbre, etc., and components from non-verbal communication, for instance, gestures
or facial expressions. Written discourse, on the other hand, allows people to organize
their ideas into more complex units (clauses) by means of punctuation as well as to edit
or prepare them in advance [69, p. 37]. At the same time, it excludes the possibility of
feedback. Concerning printed texts, attention should be paid to the design of the pages,
font, color, etc.

It is important to make a distinction between discourse and the text due to several
reasons. Firstly, any text is supposed to be interpreted as a verbal reproduction of a
certain communicative act. Discourse in that regard is a much broader concept: when
referring to it, it is also necessary to pay attention to such extralinguistic data as
historical and cultural conditions in which the communication occurs as well as the
social status of its participants, etc. Secondly, according to E. S. Kubryakova and
O. V. Aleksandrova, discourse primarily means “a cognitive process focused on real
speech production; the text is the result of the process of speech activity, a certain fixed
form [26, p. 16].” In other words, the text represents a complete unity, while discourse
refers to an unfinished series of communicative actions, revealing the course of
communication. Thirdly, as was stated, discourse reflects a real speech event, and the
text is detached from reality and has a greater degree of abstractness [61, p. 20].

If we are to analyze discourse based on the spheres of its usage, V. |. Karasyk
differentiates between personal and institutional types of it:

o Personal discourse is individual-oriented and can be divided into everyday
and existential subtypes. Daily communication implies that communicants are well
acquainted. Their discourse, therefore, is reduced to maintaining contact with each
other and making decisions aimed at solving minor problems. It occurs dialogically:
parties may interrupt each other, and the topic of conversation may be changed, which
happens, in most cases, spontaneously. Verbal communication is complemented by
non-verbal elements, such as facial expressions and gestures. In existential discourse,
much attention is given to the inner world of the initiator of the communication. Most
often, it is of a monological character, full of literary words and expressions, extended

and detailed.
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o Institutional discourse is “a specialized clichéd kind of communication
which occurs between people who may not know each other but should act according
to the norms of society.” The researcher then identifies the following types of
institutional discourse: political, diplomatic, administrative, legal, military,
pedagogical, religious, medical, business, advertising, sports, scientific, media, etc. He
classifies it on the basis of the goal of the discourse and its participants. For example,
the aim of diplomatic discourse is to facilitate talks and confidence-building at an
international level, when the task of religious discourse is to spread a particular religion
and strengthen people’s faith. Regarding the communicants, Karasyk divides them into
representatives (agents of a certain social institute) and people who consult them
(clients) [25, p. 5].

However, what interests us in this typology is the concept of political discourse,
which deals with the formation, manifestation and reproduction of power relations in
society. The term “political discourse” has different interpretations. A. N. Baranov, for
instance, suggests understanding it as a set of all speech acts deployed in political
discussions, as well as the rules of public policy, developed in accordance with existing
traditions and proven by experience [8, p. 6].

On the other hand, such scholars as Teun A. van Dijk [74], R. Wodak [94],
E. 1. Sheigal [61], T. V. Yudina [62] believe that political discourse comprises a set
of discursive practices that characterize the participants of political discourse and
determine a subject of political communication. From a linguistic point of view,
discursive practices are basically tendencies to deploy similar in function, alternative
language means in order to express a certain meaning. They are reflected in the
frequency of use of certain phonetic, morphological, syntactic and semantic patterns,
the selection of which depends not only on the ideological position of an author or
initiator of political discourse but also on their individual style [7, pp. 245-246].

Most researchers who study political discourse agree that its main purpose is a
struggle for control and domination. As V. Z. Demyankov notes, its task is to convince

the addressees, the citizens of a particular state, that they are responsible for their future
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and, therefore, have to act in a “politically correct” way in order to make the state
prosperous [16, p. 38].

Consequently, in this thesis we understand political discourse as a special type
of discourse based on the views and beliefs of a politician, whose goal is to create a
certain vision of the world and influence the subconsciousness of his audience with the
help of special language tools, to manipulate people’s minds and to make them take
decisions that are in his best interest.

Political discourse, just like any other kind of discourse, can be oral or written.
Its oral forms comprise public speeches, interviews, press conferences of the politicians
as well as parliamentary debates, TV and radio news. The written forms of political
discourse encompass various treaties, protocols, articles on political issues, posters and
leaflets that reflect certain political ideas [52, p. 7].

Such a type of discourse is hierarchical in nature. Hierarchy in this case is a
crucial factor that leads to dominance, which may be of two types: interactional and
rhetorical. Interactional dominance is manifested at the level of a structural
organization of an interaction. During political debates, for instance, it is actualized
through the use of specific strategies that are aimed at controlling an opponent’s next
move. Those could be turn-taking technigues or moves that impact the distribution of
speech time. Rhetorical dominance lies in the appropriate use of language means which
serve to construct an image of the politician in the minds of his audience. In fact, in
political discourse the audience do not deal directly with the politician but with his
image, created by a team of imagemakers and the media. The perception of information
then depends on conceptual models of ontological, axiological and pragmatic character
embodied in the subconsciousness of the people [51, p. 5].

Modern linguistics is focused on a number of things indirectly related to political
discourse: these are the political views of the author, other discourses that can be
implicitly or explicitly introduced into a certain sample of discourse, and the political
situation that determines its content. This type of discourse is also influenced by

extralinguistic factors of ideological nature, macrosocial and microsocial events (for
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instance, the feminist movement or the struggle of ethnic minorities for their
rights) [52, p. 8].

Regarding the functions of political discourse, we find it rather useful to analyze
them according to R. Jakobson's typology [81, pp. 51-53]:

. The main function of the political communication is a conative one. It lies
in influencing the addressees with the purpose of acquiring and retaining power, which
presupposes that the politicians control their audience, make people take actions (for
example, vote for the best presidential candidate) and convince them in the purity of
their intentions. The conative function can be expressed explicitly, in the form of
slogans or direct appeals to the audience, and implicitly, when the politician renders a
certain emotion, whether it be fear, anger or a sense of unity or pride, in his discourse,
thereby encouraging the supporters to act.

o The ability of political discourse to invoke feelings is connected with an
emotive function. In this type of discourse, it is very important that the addresser and
the addressee are on the same page because only then can they work together to achieve
common goals.

In fact, one of the features of political discourse lies in the fact that it combines
standardization and expressiveness. The first component is required so that the
discourse can appeal to a wide range of people and involves the compliance with
specific rules of structuring and organizing the discourse as well as the principles of
vocabulary selection. Expressiveness allows to convey the emotional state of the
politician and shows his attitude to the discussed topics. Moreover, expressive
language means also make the discourse interesting to read or listen to, which is
extremely important for the world of politics since the more thoughtful the discourse
is, the more influence it can exert on the audience [58, p. 29].

. The third function of political discourse, a phatic one, deals with
establishing and maintaining the communicative contact. Promoting confidence
between the parties is of crucial importance in this case because without it the

communication will not occur, not to mention become successful.
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o A metalingual function helps to correctly render the meaning of words or
phrases. Thus, politicians often resort to it in order to explain certain terms, concepts
or ideas that are not completely clear for the general public.

o A referential function is responsible for the context of political discourse,
which contains information about important political events, movements and
tendencies.

o Last but not least, the poetic function is aimed at creating an aesthetic
effect. Just like in any literary text, in political discourse it plays an important role since
the use of stylistic devices makes the communication bright and memorable.

The abovementioned classification is thought-provoking but not exhaustive.
E. I. Sheigal [61, pp. 333-340], for instance, also distinguishes an integrative function
that lies in uniting all the people into a single nation. When analyzing political
discourse, it is very important to pay attention to the pronouns the politician uses to
express his point of view. For instance, when he speaks on his own behalf, he
emphasizes his personal responsibility the uttered statements through the deployment
of the pronoun “1.” If he uses the first person plural pronoun “we,” it means that he
identifies himself as a part of a particular group of people, either his political party or
the population of the whole country.

The next function of political discourse, according to E. I. Sheigal, is an
inspirational one, which aims at convincing the nation in the country’s bright future as
well as persuading the people that only they are in charge of their own welfare and that
the state needs them to make the right choice to ensure stability, economic growth and
prosperity.

A declarative function, as the researcher states, is basically an announcement of
the campaign promises made by the political party or the candidate who strives to get
elected. However, unlike the inspirational function, it does not serve as a call to action
but as a material for reflection.

The last function is performative. As a matter of fact, in political discourse the

audience expects the politician to act according to his social status: he should
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demonstrate his readiness to prioritize the interests of the nation above his personal
needs.

Political language is an integral part of political discourse. It is characterized by
uncertainty, often expressed with the help of polysemantic vocabulary, words with
abstract meanings or passive constructions, which conceal an agent of an action from
the public. Those are used because politicians frequently have to comment on their
attitude to controversial issues that may undermine their reputation. Ambiguity also
helps to avoid possible conflicts because if the speaker does not specify his point of
view and speaks vaguely, then s/he cannot be held accountable for what s/he has said;
and it will be much easier to level the attacks of opponents and detractors [1, p. 27].

D. Greiber suggests that political language has three main goals, namely
information dissemination, agenda setting and projection into the future and the
past [76, p. 198].

Spreading the information on the state of affairs in the political community is a
matter of top significance in political discourse. This is due to the fact that people, in
most cases, acquire the knowledge in this field with the help of the verbal messages,
prepared for them in advance, and not through their own experience. Such messages
can be transmitted within a wide variety of genres: from inaugural addresses to press
conferences. In addition, the audience may obtain information in an indirect way:
depending on where and when, under what circumstances the discourse is initiated as
well as the manner of the politician to present facts, people draw conclusions about his
cultural level, intellect, honesty and sincerity, decisiveness or willingness to
compromise.

The second goal, that is, setting the agenda, is understood as bringing certain
issues into the spotlight. This helps to control the dissemination of information because
the politicians can prioritize the discussion of non-relevant topics, leaving urgent
problems on the periphery of public attention.

Projection into the future and the past means predicting the upcoming and
rethinking the past events. As we have already mentioned, appealing to the future

usually presupposes creating a utopian image of general happiness and prosperity. At
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the same time, romanticizing past experiences and highlighting the continuity of the
political course contribute to the feelings of stability and safety. A single sample of
discourse can contain a number of excerpts of discourses related to the discussed topic.
Those may be direct or indirect quotations, allusions as well as socio-historical context
(proper names, realia and toponyms). The phenomenon itself is called
“interdiscursivity.” It creates the feeling of a constant reference to the past, to what was
stated at some point of human existence, and this allows the initiator of the
communication to expand the semantic boundaries of his discourse [92, p. 15].

All things considered, it seems reasonable to agree that political discourse is a
multifaceted phenomenon that requires a thorough research since it presupposes the
exertion of political influence, aimed at manipulating the minds of people and changing
the political situation so that the interests of the manipulator are satisfied. It is therefore
targeted, highly contextual and dynamic.

1.2. Pragmatic Potential of Political Discourse

Pragmatics (derived from the Greek “pragma,” which means “an action” or “a
deed”) is a research area in linguistics and semiotics that explores the functioning of
language signs in various communicative situations. The goal of pragmatics is to
investigate how meaning is constructed, conveyed and interpreted by language users.
J. Thomson, for instance, states that “making meaning is a dynamic process, involving
the negotiation of it between a speaker and a hearer, the context of the utterance
(physical, social and linguistic) and the meaning potential of an utterance [90, p. 22].”
This suggests that the interpretation of the utterance in itself may be strikingly different
from its comprehension in a certain situational background.

Regarding a communicative situation, it is basically a context in which
communicative intentions are actualized and communicative goals are achieved.
Identifying its most significant components is a rather difficult task because even what
we consider to be insignificant may play a crucial role in the communication building
process, that is, in establishing a mutual understanding between the author of the
political discourse and its potential audience. However, in this thesis we pay particular

attention to such factors as the addresser and the addressee of a political message, their
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pragmatic intention, the use of presupposition in political communication and the effect
that political discourse is supposed to exert on people.

Both the addresser and the addressee actively participate in political
communication. The addresser, however, takes the role of a controlling party while the
addressees often act as a controlled group. To put it another way, the politician
dominates the audience by influencing people’s minds and making them change their
opinion so that his goals could be achieved. In order to do so, the addresser of the
political message has to pay close attention to the interests, values and beliefs of
prevalent in the society. He should be on the same page with the addressees because
only in that case is it possible to influence the mass consciousness in such a way as to
make substantial changes on the level of cognition and, as a consequence, modify the
behavioral patterns of the audience [28, pp. 178-179].

From a psychological point of view, the addressers of political discourse can be
understood as comprising a number of emotional and intellectual elements that affect
the production of speech. At the same time, they act as representatives of a certain
social collective. For instance, any politician may belong to the ruling or opposition
party, be a member of a parliamentary group as well as speak on his own behalf. It
should be emphasized that the content of the discourse directly depends on the socio-
political activities the politician is engaged in.

Concerning the addressees of political discourse, they can be of three types:
formal, direct and indirect. They differ depending on the level of formality of the
political message and the orientation of the communicative intention of the
addresser [14, pp. 27-28].

The formal addressee could be the opponent of the politician. The
communicative intention in this case is not targeted directly at the addressee because
the addresser does not wish to persuade him but to criticize the program, point of view
or on any other issue related to the opposing party in order to justify his own political
beliefs.

The indirect addressees are the voters and, more broadly, the entire population

of the country. Although the politician who, for instance, delivers a speech does not
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formally address the entire nation, it is implied in his discourse since one of the aims
of political communication is shaping public opinion on important matters related to
the socio-political life of the country.

One of the most important elements in any communicative situation is the direct
addressee because in that case the formal appeal of the discourse coincides with the
orientation of the communicative intentions of the addresser. Usually the direct
addressee is recognized as the audience gathered for a short period of time and
representing a socio-psychological community of people united by at least one motive,
such as the desire to listen to the politician. What is more, there is a direct contact
between them and the author or the presenter of information. In political discourse this
is possible during rallies, electoral speeches, parliamentary addresses, etc. The direct
addressees are the people physically present at those events.

The most significant component of political discourse, however, is its initiator’s
pragmatic intention, which, as we have already mentioned, should be considered as a
specific goal of the addresser to encourage the addressee to respond to the discourse in
the way beneficial to the politician. Thus, the pragmatics of political discourse is
focused on the communicative influence, that is, the pre-planned and targeted impact,
conducted with the help of language and accompanying non-verbal means, on the
knowledge (cognitive level) and political beliefs of the addressees, on the individual or
mass consciousness so that the people make certain political choices which can alter
the political situation within the country [39, p. 543].

S. Romaniuk singles out four types of the communicative influence, namely
informative, argumentative, manipulative and suggestive [42, pp. 40-41]:

o Informative influence occurs when the politician presents factual
information in order to attract attention of the addressees and motivate them to act.

. Argumentative or persuasive influence is performed by the addresser of
political discourse consciously and explicitly. It appeals to the rational sphere of human
consciousness since its aim is to convince people in the correctness of the politician’s
way of thinking. The process of persuasion is basically a governance of the audience's

reasoning under the influence of argumentation.
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o Manipulative influence is characterized by a latent nature: a person who
Is exposed to it has an illusion of independence in decision-making. It is used to
covertly engrave into the psyche of the addressee the goals, desires, intentions, or
attitudes that do not correspond to those which the addressee has at the moment of
communication. Information is presented in a special manner that encourages the
individual to draw conclusions based on it. Then she or he automatically assesses the
data less critically because for them it looks reliable;

o Another type of manipulative influence is suggestion. It lies in affecting
human subconscious and making people refrain from logical analysis or criticism of
the statements made by the politician. The addressee of political discourse is put into
the state of a trance, in which the addresser gives him commands to behave in this or
that way.

In order to exert all those kinds of influence, certain communicative strategies
are deployed. A communicative strategy can be defined as a process of organization of
communicative behavior in accordance with the objectives set by the communicants.
It involves the selection of verbal and nonverbal means that can affect an interlocutor’s
background knowledge as well as his/her perception of reality. To do so, one should
take into account the personalities of people entering into communication and the
relationships existing between them [45, p. 89].

Every communicative strategy is implemented with the help of a number of
tactics. A lot of linguists have tried to explain what a communicative tactic is, but in
this thesis we have decided to adhere to the clarification given by O. S. Issers. She
states that “... if a communicative strategy is understood as a set of speech acts aimed
at completing the general communicative task of the speaker, then a communicative
tactic should be considered as a single speech act that contributes to the implementation
of this strategy. Thus, those notions are interrelated in the same way as a genus and a
species [22, p.110].”

Regarding political discourse, there are different approaches to the classification

of its strategies and tactics. O. L. Mikhaleva, for instance, distinguishes three main
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communicative strategies: improvement strategy, reduction strategy and the strategy
of theatricality.

The strategy of improvement is characterized by the politician’s desire to present
himself in a good light and to increase his importance in the eyes of the supporters. It
is actualized through:

- the tactic of making people draw positive conclusions: the addresser of the
discourse describes a situation which implicitly highlights his positive qualities or the
services he has done for the country;

- the tactic of self-presentation: the addresser praises himself and his political
party using lexical units with a positive connotation;

- and the tactic of avoiding criticism or, in other words, providing arguments that
would justify certain actions of the addresser or distance him from the fact of
participation in a negative situation.

The strategy of reduction is aimed at the discreditation of the politician’s
opponents and implemented through:

- the tactic of making people draw negative conclusions: the addresser depicts
the situation with the help of the lexical means that implicitly express his negative
attitude towards it;

- the tactic of accusation: the politician without providing any proof openly tries
to put the blame for the hardships of the country on his opponents; the goal is to expose
them, to reveal their negative qualities and intentions;

- the tactic of impersonal accusation: the person responsible for failures is not
explicitly named, the addresser deploys ambiguous grammar patterns and lexical units,
that is, those that can potentially refer to a lot of people;

- the tactics of exposure: the politician accuses his opponents; however, this
accusation is based not on allegations, as is the case with the tactic of accusation, but
on the arguments and facts proving their guilt;

- and the tactic of threat, which lies in is intimidating one’s political opponents;

the addresser promises them punishment for their deeds.
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When studying political discourse, special attention should be devoted to the
strategy of theatricality. The fact is, the politicians want to impress the potential voters
and, as a result, makes political communication rather spectacular. In order to do so, he
employs:

- the tactic of incentive: the addresser of discourse seeks to motivate the audience
to do what he wants, using the inclusive pronoun “we” to convince the people that he
does not distance himself from them;

- the tactic of differentiation: the politician highlights the “we/they” opposition
to show the addressees that he has nothing to do with his dishonest opponents;

- and the tactic of promise [36, pp. 45-67].

It should be noted that the abovementioned categorization is not exhaustive.
I. O. Golubovska and T. V. Orlova, while studying the manipulative strategy applied
by Donald Trump in his inaugural address, identify such tactics as argumentation,
identification, intimacy (that is, the politician’s portrayal as being on the same page
with his nation), positive self-presentation, accusation, sacred symbolization (or the
deployment of the biblical ideas of unity between people and God’s divine protection),
positive forecasting, consolidation of social efforts and encouraging cooperation with
the authorities [15, p. 13]. Choosing the most appropriate communicative strategies
and tactics requires the politician to be very attentive even to the slightest changes in
the communicative behavior of his audience.

Regarding the linguists who analyze this area of pragmatics, they should be
aware that very often the line between what can be considered the communicative
strategy and what should be distinguished as the communicative tactic is blurred. As a
matter of fact, the interrelation between the strategy and the tactic as “a genus and a
species” is contextually dependent: based on the situation, the same phenomenon can
be seen as the strategy or as the tactic within another strategy [10, p. 14]. What is more,
communication, if spontaneous, is dynamic process: communicants must quickly
decide what to do next in order to achieve their communicative goals and, as a result,

tend not to overthink their strategy.
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However, political discourse is basically a pre-planned public performance full
of verbal and non-verbal techniques aimed at impressing potential voters. Politicians
and their teams spend weeks or even months developing the winning combinations of
communicative strategies. It means that investigating the pragmatic peculiarities of
political discourse is a crucial task because it helps us understand how to resist the
manipulative potential of this type of discourse, how to critically evaluate the provided
information and how to make reasonable decisions.

Regarding the use of presupposition in communication, we consider it necessary
to mention that in the case of daily interactions it is usually based on the addresser's
assumptions about the addressee’s awareness of the contextual conditions in which the
statements are uttered and interpreted. The speakers believe that the listeners will
understand the message completely because they evaluate the background facts
presented in it as belonging to the sphere of general knowledge [66, p. 68].

However, if we are to discuss presupposition in political discourse, it should be
noted that this phenomenon allows the politician to avoid making direct and categorical
statements, which, for instance, may damage his reputation, and to transform them into
more neutral expression of opinion, for which the speaker cannot be responsible. What
IS more, presuppositions are often deployed to manipulate the audience, to create
allusions to certain facts that distort reality, or to extend the value system and
worldview of the people. This is possible because presuppositions are taken for
granted: the addressees do not doubt their reliability, while the direct statements might
be called into question. Thus, politicians use them to transmit the information the
reliability of which the recipient is supposed to believe, regardless of whether it is
truthful or not.

Last but not least, since the main objective of political discourse is influencing
the audience, that is, the potential voters, its pragmatic effect or, in other words,
perlocutionary potential should also be discussed. It is well known that perlocution is
an inherent component of any act of communication, however, in everyday life an
average person barely notices it, while in the case of advertising, mass media and

politics it comes to the forefront. This is because the perlocutionary effect of an
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utterance can change the addressees’ worldview, their emotional state as well as the
mode of thinking and behaving.

According to the period of time after which it is exerted, we can single out two
types of perlocution, namely a contact perlocutionary effect and a distant
perlocutionary effect. The first one encompasses immediate reactions of the audience
to the discourse of the addresser. Those could be certain emotions, sensations,
developed stereotypes, etc. The distant perlocutionary effect, which is delayed in time
from the moment of speechmaking, is the ultimate goal of the politician and lies in
winning the votes of the supporters [3, p. 6].

At the same time, achieving that goal is impossible without following certain
norms of communication. The phenomenon of any communicative context is
connected with the principles and postulates of pragmatics that regulate the language
behavior of its participants. They are thoroughly investigated in the modern pragmatic
research, mainly within the so-called principles and maxims of communication.

For instance, G. Grice in his article called “Logic and Conversation” claims that
the principle of cooperation, which involves the willingness of interlocutors to act in
accordance with a specific purpose and flow of conversation, forms the basis of verbal
communication. It presupposes the unity of four maxims, which ensure that the
communication becomes successful, namely

1) the maxim of quantity, that states that the statement one produces should
contain no more and no less information than is necessary in order to achieve the aim
of communication;

2) the maxim of quality, according to which the communicators are expected to
avoid false statements and those that are not supported by evidence;

3) the maxim of relevance, that disapproves deviations from the topic;

4) and the maxim of manner, when one strives to speak in the language
understood by their interlocutors and makes their best to avoid any ambiguity and
obscurity [77, p. 46].

The peculiarity of political discourse lies in the fact that in the process of

communication between the politician and his audience, on the one hand, there is an
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unquestionable distance between them due to his social status. On the other hand, the
addresser of the discourse strives to gain support from the society. Therefore, he often
resorts to dishonest means to convince the audience that his point of view is the one
that is right: the politician can conceal important pieces of information from his voters
or present irrelevant facts in a favorable light. During political debates, for instance,
parties tend to deviate from the topic, engage in populism, make ambiguous and vague
statements, etc. Regarding the implementation of Grace's maxims in political discourse,
we assume that due to its specific nature a more interesting subject for analysis is not
compliance with these principles but their violation.

Later on, R. Lakoff included in P. Grice's cooperative principle a notion of
pragmatic competence, consisting of two overarching postulates: “be clear” and “be
polite.” The first one basically encompasses the Gricean four maxims of conversation.
Strict adherence to it facilitates conveying information and is peculiar for formal
communication. The second postulate is divided by the researcher into three subrules:
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“do not impose,” “give options” and “make someone feel good — be friendly” (that is,
create a comfortable atmosphere) [84, p. 297].

The first subrule presupposes that the interlocutors keep distance and that their
relationships are based on formal politeness. The second subrule can be defined as
informal politeness, which is more common in symmetric communication. The third
subrule helps the communicants express their sympathy and love. It is aimed at
maintaining intimate politeness.

In political discourse, the aforementioned principles are not usually followed.
For instance, parliamentary debates are characterized by various inappropriate moves
on the part of the addressers and addressees, such as interruptions, open disagreements,
even insults, which contradict the principle of formal politeness. What is more, by
doing so, they make the communicative atmosphere almost unbearable, breaking the
third rule of politeness. Last but not least, all politicians tend to impose their own points
of view and push their audience as well as the opponents to agree to their policies by
not giving them the time and opportunity to analyze other options. Therefore, the

second rule of politeness is violated as well.
25



In conclusion, pragmatic orientation is an undeniable feature of political
discourse. The object of pragmatics as a field of linguistics is the relationship between
units of language and the conditions of their usage in real communicative situations. It
is for this reason that in our thesis we have decided to take a closer look at the addresser
and the addressee of political discourse, their communicative goals as well as the
peculiarities of the interaction happening between them. Of particular interest in this
regard are the rules and conventions which regulate the communicative behavior of
politicians, strategies and tactics that they develop in order to influence mass
consciousness and exercise power, the interrelationship between linguistic choices
made by those politicians and the social roles they play.

1.3. Manipulation as a Universal Tool for Governance of Mass
Consciousness. Linguistic Perspective of the Phenomenon

Manipulation can be defined as ““a type of psychological influence during which
a manipulator uses all his/her communicative skills to introduce into the linguistic i of
an addressee the goals, intentions, attitudes or views that do not coincide with those the
addressee has at a certain moment of time [20, p. 52].” In other words, this phenomenon
presupposes certain control over an individual aimed at benefiting its initiator. One of
the prerequisites of successful manipulation is that a person is certain that s/he has a
choice to make independent decisions based on his/her own best interests.

Other significant features of manipulative influence, according to E. S. Popova,
are the following ones [40, p. 8]:

- an object of manipulation is not aware of the impact that is exerted on him
because the true intentions of the manipulator are hidden;

It should be noted that, according to O. V. Dmytruk, careful concealment of the
intentions of the manipulator is not a compulsory precondition for the successful act of
manipulation. In some cases, the addressees understand that they are manipulated but
accept this fact and willingly agree to follow the addresser’s rules [19, p. 29].

- it appeals not only to human consciousness but also to emotions and feelings

that humans can experience;
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- the manipulator determines the attitude of the object of manipulation to the
presented information by exercising control over its processing and evaluation as well
regulating his/her reaction to the discussed social and political phenomena;

- the manipulator has the power to select the facts that support his point of view
and omit those which undermine his reputation. Thus, he distorts reality and, as a
consequence, misleads the addressee.

It is already clear that manipulation as a specific type of psychological impact
involves two parties. One of those acts as the initiator and a subject of influence. It is
the manipulator. The second party, which the manipulative effect is directed at, acts as
the object of manipulation. Depending on whether it represents a single individual or a
mass audience, one can distinguish two types of manipulation:

« an interpersonal one, interpreted as the deployments of various means and
techniques of informational and psychological influence on one person;

* and a collective one, which implies the suppression of people’s will by pre-
programming their behavior [17, p. 358].

As stated by O. Boyko, political manipulators rely heavily on the weaknesses
typical for mass consciousness. First of all, when individuals are gathered in a crowd,
their understanding of socio-political reality is, for the most part, unconscious. Despite
the fact that there are exceptions to the rule, and a lot of people with a high level of
education and critical thinking are aware of the real political situation in their country,
even more citizens have no time or desire to dig deeper into what is going on around
them. This makes them easy targets for manipulators, who are always ready to fill in
their gaps of knowledge with what they find appropriate.

What is more, mass consciousness is characterized by dogmatic and stereotypical
attitude to reality: mass is categorical and knows neither doubts nor uncertainties in
destroying the personality who questions what is generally accepted in the group. On
the one hand, unscrupulous politicians encourage the formation of prejudices and
biases that prove their points of view. On the other hand, they suppress their opponents,

who question such an attitude to reality.
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It should also be noted that the sphere of politics combines continuous pledges
of the politicians to take an innovative approach to policymaking and change the
outdated rules that hamper the nation’s prosperity with their so-called commitment to
traditional values. The reason for this is that mass consciousness is usually fond of
conventions that were the cornerstones of society and the source of stability of political
power at some point of the country’s past.

Last but not least, mass is impulsive, easily excitable and unable to critically
evaluate the situation. Therefore, the manipulator does not need to make a great effort
to compel people to believe the genuineness and authenticity of the communicated
knowledge [12, p. 103].

If we are to further discuss political discourse in terms of its manipulative
potential, we should, first of all, mention that the role of the object of political
manipulation can be performed not only by the entire nation but also by an individual
citizen or a political party; however, in most cases the addresser of the discourse refers
to the whole society. Secondly, manipulative influence in politics is conscious in
character: in contrast to interpersonal manipulation, which can be conscious or
unconscious, political manipulation is a carefully planned and targeted phenomenon.
Thirdly, it aims to create favorable conditions for the implementation of one of three
tasks, such as the conquest of power, the management of power and the monopoly of
power. Finally, political manipulation presupposes an active involvement of the media
as a mediator which broadcasts ideas and views that are to affect public
consciousness [30, p. 441].

As is generally known, language is not only a main means of communication but
also a reflection of the outside world in the human mind. Linguistic units help us to
classify, categorize and process the kaleidoscopic flow of sensory experience. They
structure our perceptions of reality. In addition, by using them we convey messages to
inform, explain, instruct, advise, persuade or merely entertain the addressees.

When one tries to influence the others to behave in a certain way and abuses his
power in order to achieve that result, he resorts to linguistic manipulation, which is

“the manipulation carried out through the conscious and purposeful use of certain
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features of the language organization and its usage [38, p. 87].” It occurs at the four
levels of language: phonemic, morphemic, lexical and syntactic.

The process of linguistic manipulation includes the following steps:

1) determining the purpose of manipulation;

2) analyzing the communicative context and the level of background knowledge
of the objects of manipulation;

3) choosing the best manipulative strategy and developing a system of
manipulation tactics that ensure the implementation of that strategy;

4) revealing the manipulative message to the addressee;

5) launching the mechanisms of manipulation and obtaining a desired
perlocutionary effect [21, p. 96].

It should be noted there that the line between manipulative and communicative
strategies and tactics is blurred in most cases since they both comprise a set of pre-
planned communicative moves aimed at achieving the desired communicative goal. As
Teun A. van Dijk claims, “The same discourse structures are used in persuasion,
information, education and other legitimate forms of communication, as well as in
various forms of dissent [71, pp. 374-375].” The difference, however, lies in the nature
of the addresser’s intentions and the means s/he deploys to bring them to life.

To prove our point of view, we have decided to analyze what distinguishes
manipulation from persuasion. V. Chernyavska considers persuasion as the influence
the author of an oral or written message exerts on its addressee in order to convince
him to commit or not to commit certain actions [59, p. 24]. The addresser in this case
Is honest about his goals and tries to provide verified data that supports his arguments.
The people who are subject to this kind of impact can believe or doubt the words of the
persuader, or act as they please.

Regarding manipulation, it typically involves illegitimate domination and power
abuse. The addressees are neither aware of the real intentions of the manipulator nor
understand the long-term consequences of the disseminated ideas: they are passive
recipients of the manipulative influence. Thus, the most distinctive features of

manipulation are asymmetrical relationships between the manipulator and his/her
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victims; the lack of knowledge on the addressees’ part; and the fact that the actions of
manipulation are beneficial for the dominant group of individuals and against the
interests of the ordinary people, thus contributing to social inequality [68, p. 52-53].

Returning to the question of communicative strategies and tactics, the
aforementioned statement about the absence of clear distinction them and manipulative
strategies and tactics indicates that the previously discussed classifications, suggested
by O. L. Mikhaleva [36] and I. O. Golubovska in collaboration with T. V. Orlova [15]
can be deployed to analyze the manipulative potential of political discourse as well.
However, in this thesis we have decided to go a step further and continue our
preliminary research on this topic.

One of the most exhaustive categorization of the strategies of manipulation
inherent for political discourse is the one which was developed by
O. V. Marina [32, pp. 118-119]. The linguist distinguishes seven main manipulative
moves:

o The strategy of using identification formulas, which involves the language
units that may encourage the addressees to identify themselves with the addresser, his
views and political party as well as evoke a sense of belonging to a certain community
of people. Personal and possessive pronouns are particularly important in that regard.
However, this seemingly positive goal is of a dual nature. On the one hand, it
contributes to the formation of the collective identity and leads to the strengthened
feeling of solidarity with the current government. On the other hand, politicians
perceive this strategy as a means of ideological influence on the masses, when the will
of the ruling minority is subtly imposed on the majority.

. The strategy of presenting a subjective opinion as an objective fact or the
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unguestionable verity. In order to do so, such expressions as “as we all know,” “there
1s no doubt that,” “as is the case,” etc. are used.

. The strategy of referring to authority, when someone famous or respected
shares his vision of the problem. As a consequence, the audience is relieved of any

burden of decision-making since a more competent person has already made all the
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conclusions. At the same time, the politician abdicates responsibility for the possible
failures because he just followed the pieces of advice given to him.

o The strategy of praising the addressee. The politician can easily win the
commitment of the audience when giving a speech full of instances of flattery and
admiration of the fellow citizens’ efforts for the greater good as well as emphasizing
their exceptionality among other nations, etc.

o The strategy of highlighting the significance and truthfulness of the
politician’s ideas. It is implemented through the use of rhetorical questions, irony,
directed against his opponents, as well as other tropes and figures of speech.

o The strategy of complexity reduction and deployment of contrasting
alternatives. The addresser has to formulate very precisely two diametrically opposing
ideas. Only in this way can he create an illusion of a choice without revealing too much
“unnecessary” information. Besides, in most cases mass audience is not ready to
conduct a comprehensive analysis of the whole variety of alternatives.

o The strategy of mobilization and demobilization of public opinion.
Political events are presented either dramatically, when the state of affairs is horrible
and requires immediate and decisive actions, or not so dramatically, when the politician
assures the society that all perpetrators will be found and punished, at the same time
asking people to be patient.

If we are to discuss manipulation typology, we should mention that, according
to N. D. Tibin’ko, there are two types of manipulation, which can be divided into
several subtypes:

1. Referential manipulation, which involves the distortion of an image of a
referent in the process of depicting reality and consists of the manipulation of facts (for
instance, hyperbolization, understatement, concealment, etc.) and the manipulation of
the focus of attention (the politician provides his supporters with a fragmentary picture
of the world in order to present himself in a favorable light).

2. Argumentative manipulation, which presupposes disruptions of the integrity

of the utterance that a speaker makes to avoid giving direct answer to an embarrassing
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question as well as to create ambiguity and evade the obligation to present evidence
that would support his statements [49, pp. 142-158].

In addition, politicians resort to the use of myths and mythologems in order to
manipulate mass consciousness even more effectively. A political myth can be defined
as a narrative that has an ideological slant and is claimed to be the true reflection of
certain events, thus contributing to the realization of specific political goals of various
groups seeking political power [48, p. 41]. Its most important functions are as follows:

- the function of explanation: the myth acts as a means of social guidance and
facilitates an understanding of complex political concepts and theories;

- the function of justification of political actions: politicians often resort to myths
in an attempt to convince voters in the advantages of the political programs they
suggest and emphasize their merits as candidates for a particular post;

- the function of maintaining the stability of the system and legitimization of the
existing order of things;

- the function of social cohesion, with the help of which a connection between
the citizens and the political community is guaranteed;

- and the function of manipulation and persuasion: the myth is a powerful means
of influence, that is, a political weapon capable of subduing the people’s
will [87, p. 98]. When it gains a foothold in the minds of people, the myth can serve as
an effective substitute for reality. Consequently, fellow voters change their attitude to
the political situation within their country on the basis of what stories they are told.
Political myths relieve the addressees from the need to critically process the choices
made by them since, as was already stated, those symbolic narratives explain the
existing order of things as well as justify this order by giving it a moral basis or
representing it as a system based on the law.

Mythologeme is a fundamental element or motive of the myth. One of the crucial
peculiarities of political discourse is the ideologization of mythologemes and their
transformation into ideologemes, which are a means of spreading propaganda and
strengthening political power. Regarding the classification of the phenomenon,

E. I. Sheigal distinguishes three types of mythologemes:
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1) amythologeme-text, which is a detailed narrative with elements of a legend or
a fairy tale, used to describe a political movement or to tell the audience the biography
of the politician;

2) a mythologeme-statement or, in other words, an utterance containing false or
unreliable information (for instance, pre-election slogans, that are full of unfulfillable
promises);

3) and a mythologeme-anthroponym: almost all the names of more or less famous
politicians become mythologemes because people tend to form either positive or
negative associations about them [61, pp. 191-195].

To conclude, linguistic manipulation is an inherent component of political
discourse. Its main purpose is to make the manipulated object to accept certain
statements of the manipulator as being verified and truthful. If any political leader
wants to succeed in the struggle for power, he should to be aware of the unspoken rules
of manipulation, which presuppose analyzing thoroughly not only the mechanisms of
this phenomenon but also acquiring a correct understanding of the aspirations and
needs of the society one lives in. Depending on those requirements and the ultimate
goal of the politician, the most appropriate strategies and tactics of influence are
chosen.

It should be noted that any communication act during which the addresser does
not openly express his intentions should be regarded as manipulation. In case of
political discourse, this phenomenon is of particular significance because it can lead to
long-term consequences and have a strong effect on future of the entire state.

1.4. Manipulation from the Cognitive Perspective. The Significance of the
Notion of “Concept” in Political Discourse

Cognitive science is a relatively new field, which studies human mind, the
phenomenon of ideation and all the mental processes and states that are related to them.
It encompasses two main notions, namely knowledge and cognition, that is, acquiring
understanding about the world during the process of its perception, and states that any
individual is a complex system that constantly deals with information processing.

Consequently, his/her external behavior can be explained in terms of the internal
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operations that the person performs at a certain moment of time. They are physically
observable and involve the reception, management, storage and mobilization of data
that is needed when someone wants to find a rational solution to the existing
problem [33, p. 7].

Since any language is a means of structuring people's life experiences which
facilitates transformation of real-life situations and events into their verbal
representations in human consciousness as well as the exchange of knowledge between
individuals, it has become the focus of cognitivists’ attention. Cognitive linguistics thus
can be defined as “a branch of linguistics that investigates the role of language in
conceptualization and categorization of the world, in storing the verbal data in one’s
memory and retrieving it from there [27, p. 52].” Within a cognitive approach to
language, its formations are analyzed on the basis of people’s background knowledge
about the world, their experience of interaction with each other as well as
psychological, and cultural factors that influence the process of interpretation of
external stimuli and responding to them.

As we have already mentioned, political manipulation is understood from the
perspective of cognitive linguistics as a covert usage by the politician of certain
language tools aimed at transforming the voters’ cognitive and psychological models
of reality, imposing a certain attitude to political situation in the state and, ultimately,
changing their behavior in his interests. However, if we are to further investigate the
cognitive perspective of the phenomenon, we should, first of all, understand how
manipulators deploy the peculiarities of human memory in order to successfully exert
manipulative influence.

Teun A. van Dijk believes that short term memory, characterized by a
relatively small period of storing information derived from various sensory
experiences, plays an important role in the suppression of facts [71, pp. 365-372]. This
type of memory is a crucial element of cognition since, according to the Atkinson-
Shiffrin memory model, it ensures the transmission of the data that the person finds
significant for the future into the long term memory, which constitutes the final stage

of information processing and contributes to the formation of stable opinions and
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beliefs about how the world works [65, pp. 92-94]. Politicians are aware of those facts
and simply do not allow their audience to explore and comprehend the full picture of
reality. In order to do so, they strive to establish control over the data flow as well as
ensure that some of pieces of information remain more “memorable” that the others.

For instance, in advertorials on politics the most beneficial for the manipulator
facts are printed in bold fonts so as to attract more public attention. They are usually
placed at the beginning of an article since an average reader tends to get bored and may
skip several passages towards the end of the text when it is too large. In terms of
slogans, politicians try to repeat them to the audience as many times as possible to
engrave the ideas contained in them into people’s subconsciousness. Regarding
political speeches, if the manipulator wishes to facilitate understanding among the
voters, he makes his language distinct and clear, using simple syntactic structures and
basic vocabulary, as well as prefers talking about the topics familiar to the audience.
The politician might even pronounce the utterances a bit slower than usual. However,
if the speaker wants to hide something, he maintains a quick tempo, making the words
difficult to discern. What is more, manipulators may discuss sophisticated topics,
deploy ambiguous lexical units, etc.

Concerning manipulation of long term memory, the Dutch scholar investigates
the impact it has on its episodic subtype, that encompasses the memories of events that
took place in one’s life. Those episodes from the past contribute to the formation of
mental models, which are individual and unigue phenomena encompassing judgements
and feelings caused by real-life experiences. What is even more important, those
models affect our comprehension of ideas, presented in a certain piece of discourse,
the acceptance of those theories as well as the attitude to the whole communicative
situation [73, p. 122]. Taking into account their manipulative potential, manipulators
strive to fill the audience’s episodic memory with events that support their theories and
in such a way stimulate the formation of the mental models which are beneficial for
them. For instance, when Joe Biden in his pre-election addresses constantly reminds
the audience of the death of George Floyd and the following protests in defense of

racial equality, he not only shows the voters that there are problems in the American
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society as well as expresses his readiness to tackle them but also emphasizes the
indifference of the President and his Administration to what is happening around them,
thus discrediting the ruling party.

However, the character of political discourse implies that it is targeted at a large
mass of people. This is the reason why the most proficient politicians do not wish to
confine their efforts to dealing only with the creation of individual-oriented mental
models but prefer operating on the level of social representations, which are gradually
acquired over the course of our life, embrace general beliefs, common knowledge,
shared attitudes and ideologies and facilitate the activation of the aforementioned
mental models. The most widespread strategy used to control social representations is
generalization, when certain mental models, evoked by specific episodes from the past,
are transferred to the category of knowledge or ideology [71, p. 362]. For instance, by
constantly stressing that the Muslims are responsible for a lot of terrorist attacks,
politicians make citizens assume that the all representatives of this religion are
dangerous criminals. As is generally known, the US government used to resort to such
an unscrupulous means of manipulation to encourage their people to approve the
funding of various counter-terrorism programs or to justify the military interventions
in the Middle-East countries.

Furthermore, the perception of any piece of previously unknown information is
significantly influenced by cognitive biases, which could be defined as systematic
mental mistakes caused by the proclivity of human consciousness to oversimplify the
information processing activity [80, p. 111]. They are inherent in our thinking because
in order to efficiently react to external stimuli, we have to make prompt decisions based
on what we believe to be the best move in particular circumstances. However, these
immediate choices are usually caused not by logical reasoning but by judgments and
inferences which seem to be genuine and correct, when they may be totally false.

Concerning political discourse, examples of stereotypical cognitive errors

include:
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- the inertia of consciousness, when modern political affairs are assessed by
comparing them to how things were in the past, although there is no visible connection
between now and then;

- the conformity of the mind, which is the tendency of voters to behave in a
certain way just because the majority of their fellow citizens have decided to do so;

- and the faulty interpretation of ideas: it involves the selectivity of perception,
(the audience interpret information stated by the politician in an uncritical way, that is,
completely ignoring the pieces that contradict their beliefs about this individual), the
effect of false memories (the facts that the addresser alludes to are perceived by the
people as recollections, even if he made them up in order to win the votes), the
conservatism of beliefs (when the opposing party proves that the politician is a liar, not
all the supporters change their attitude towards him at once since they want to save
their face) [64, p. 272].

Although the given list of biases is not exhaustive, it demonstrates how
manipulators exploit the weaknesses of cognition to bypass the protective barrier of
consciousness and to exert manipulative influence in a subtle way. Those factors are
fundamental preconditions for successful manipulation.

Returning to the issue of cognition, we should mention the fact that every person
has his own cognitive style. Although the term was introduced for scientific use in the
second half of the 20th century, the phenomenon remains insufficiently studied since
its nature still raises a lot of disputes among researchers.

In a broader sense, cognitive style can be perceived as an individual approach to
problem-solving. It characterizes a person’s behavior in a range of situations and does
not depend on his/her intellectual level or professional competencies [91, p. 31]. W. H.
Agor, for instance, distinguishes three types of styles that are deployed in order to help
people cope with challenges: intuitive, analytical and combined. Those with analytical
mindset separate a large issue into smaller, easily controllable parts and then deal with
them one by one. Individuals who prefer intuitive thinking rely on their feelings when

making decisions. They tend to solve problems holistically. A combined style
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incorporates elements from both approaches. It is used when one needs to quickly adapt
to new circumstances [63, p. 25].

Despite what has already been states about cognitive style, in this thesis we are
to analyze political discourse from a linguistic perspective. Therefore, this notion is
understood there “as the unique style of information presentation, which encompass
not only its organization in discourse or stylistic peculiarities of the output but also the
selection if items which are supposed to be discussed [31, p. 80]. Those processes are
determined by the cognitive operations responsible for interpreting reality and
constructing mental models on the basis of the processed facts.

In her research on the differences of political discourses of George W. Bush and
Barack Obama, D. M. Kalischuk, impressed by the scientific achievements of an
American sociologist R. A. Cohen [70, p. 836], differentiates between two basic styles
of cognitive activity: analytical and relational. On the one hand, they differ in the range
of vocabulary and syntactic patterns chosen by the politicians to promote their ideas.
On the other hand, those styles are also reflected in the types of behavior the US
presidents found appropriate for interpersonal and public relations, their values and
beliefs. The analytical one, for instance, is characterized by the tendency towards
egocentrism, social distancing and duty prioritization; while the relational style
demonstrates the politician’s desire for social inclusion, proclivity to a more direct way
of expressing thoughts and predisposition to acknowledge of loyalty as a prerequisite
for success [24, p. 27].

However, what interests us the most in the analysis of political discourse from
the point of view of cognitive linguistics is the notion of concept as the smallest unit
of mental processing of reality, dependent on the culture-motivated forces and
engraved into the neurolinguistic level of cognition. It comprises an infinite set of
clichéd structures, through the lens of which new phenomena are perceived and
interpreted [13, p. 172]. Thus, the concept is an informational entity that reflects one’s
epistemic knowledge and is shaped with the help of cognitive and psychic resources of
our consciousness. This operational and meaningful component of memory forms

mental lexicon, which encompasses the whole picture of the world in human mind.
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According to I. S. Shevchenko, concepts can exist only in a certain situational context
because outside of it words just have denotative meanings, explained in a
dictionary [60, p. 11].

A set of linguistic means deployed to represent the concept during a certain
period of social development is called its nominative field. This notion is of a complex
character because it does not function as a structural cluster in the language system but
as a bunch of nominative wunits, identified and classified by the
researcher [41, pp. 66-68]. Nominative fields include lexis from all parts of speech and
are essentially heterogeneous: they contain direct nominations of concepts as well as
the nominations of their cognitive features, which indirectly reveal the inner meaning
of those concepts and the attitude to them in different communicative situations.

A. Wierzbicka divides the tools that are used to verbalize concepts into direct
and indirect. Direct means encompass words thematically related to the concept under
analysis, while indirect instruments of linguistic representation of concepts involve
compatibility and grammatical characteristics of the lexemes from which one can
deduce the features of the concept [93, pp. 204-208].

The structure of the nominative field of any concept consists of its core, basic
layer and periphery. The core includes one or several hypersemas, which are special
lexical components of a higher order. They determine the development of the semantic
field around them. The basic layer entails units that have an integral, common to the
core differential value. At the periphery lie the most distant from the core elements, the
generic meanings of which belong to the area of “potential” semantics [50, p. 135].

It should also be mentioned that nominative fields are continuously modified due
to the changing nature of the external world and the internal value system of humans.
Concepts cannot be stable: they are replenished with new elements, while the old ones
become archaic, irrelevant, and eventually disappear. Therefore, any research on them
is always an analysis of their structure and content at a particular stage of historical
development. In other words, the results of their investigation cannot be extrapolated

to the future.
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Regarding political discourse, that affects the wellbeing of all members of a
certain community, we cannot but agree that notion of concept deserves special
attention because when appealing to those units of cognition, politicians have the
power to inform, inspire and persuade the audience as well as motivate those people to
action by manipulating them. The last function is possible to perform because at the
core of political communication lie value and moral categories that determine human
behavior and perception of the world, form a basis on which we assess other people
and divide them into friends and enemies [34, p. 113].

The most common concepts deployed for the purpose of manipulation in this
type of discourse are the ones that are universal, recognizable by the majority of
citizens of this or that state. For instance, in the US political rhetoric the most prominent
concepts are those which were proclaimed to be the cornerstones of the American
society, namely democracy, freedom and equality. The electorate there expect their
politicians to demonstrate strong devotion to those principles of state governance, and
the latter often resort to such concepts to impress their supporters, make them believe
their words as well to look good in their eyes.

Another important method of manipulation of mass consciousness in political
discourse is the imposition of negative or positive attitudes towards certain events and
situations, when politicians encourage the formation of biases and stereotypes among
the general public by implicitly modifying the nominative fields of concepts, changing
their pragmatic effect and making people create stable associations about them, which
most often are far from reality.

To summarize, the problem of political manipulation has become more apparent
in recent years, and we believe that a cognitive analysis of this phenomenon can help
us investigate its internal mechanisms since cognition, as a unity of knowledge and
reasoning, reflects how humans perceive the world and, at the same time, determines
our viewpoints, system of values, methods of reality categorization, etc. Manipulators
strive to find the key to this layer of human psyche so as to subjugate the general public
to their wishes both consciously and unconsciously. They resort to the use of various

linguistic tools to achieve that result. However, the most effective among them are
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those means which are aimed at people’s mental models and their conceptual
structures.

Summary of the First Part

In the modern world, politics is one of the most influential means of mass
communication, which performs not only a sociocultural function of uniting people
with different backgrounds, economic status, level of education and awareness of the
internal and external affairs of their state into one community responsible for its own
prosperity, security and peaceful coexistence with other nations but also the function
of power abuse since politics belongs to the public sphere of social life and presupposes
the maintenance of asymmetric relations between the addressers of a political message
(a politician) and its recipients (the ordinary citizens).

From a linguistic point of view, political discourse is an institutional type of
discourse, developed in accordance with the views and beliefs of a certain politician as
well as the policies, promoted by his party, and aimed at creating in the
subconsciousness of the audience a picture of the outside worlds that is beneficial to
its author and might not reflect the actual state of things within a particular society. It
is characterized by semantic and syntactic ambiguity, which makes it possible for the
politician to evade responsibility for the uttered statements, and a great level of
expressiveness, necessary to impress the people and make them believe the words of
the politician.

Concerning the fact that in this thesis we are to analyze the manipulative potential
of political discourse, we have decided to take a closer look at its pragmatic orientation,
which deals not only with the context of an utterance or the properties of language
users that can affect its interpretation but also with the issue of the communicative
impact. This phenomenon can be defined as a pre-planned and targeted effect, achieved
through numerous verbal and non-verbal means, and exerted on the knowledge and
beliefs of the addressees so that they make various decisions, which can change the
political climate in the state. In order to do so, politicians tend to deploy a wide range
of communicative strategies and tactics. WWhen a communicative strategy is understood

as a process of organization of communicative behavior based on the goals set by the
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communicants, a communicative tactic is considered to be a single step that contributes
to the implementation of the desired strategy.

Manipulation is a specific type of communicative impact, a psychological
influence during which a manipulator uses all his/her expertise to subtly introduce into
the psyche of an addressee the intentions, viewpoints and ideas that do not coincide
with those the person has at a certain moment of time. At the same time, an object of
manipulation believes in ability to make independent decisions. The information
provided by the manipulator is organized in a special manner so that the individual
draws reasonable conclusions from seemingly reliable facts. In such a case s/he
automatically evaluates the data less critically since it looks truthful to them.

Last but not least, manipulative potential of political discourse is actualized on
the level of the addressees’ cognition. As a result, politicians resort to the techniques
that can physically hamper people’s comprehension of ideas, such as the concealment
of important facts from the public and the acknowledgement of some irrelevant details
as being of paramount significance. However, the most effective approach, which
requires the manipulator to be proficient in his or her sphere of work, is aimed at
transforming voters’ cognitive models of reality. In order to achieve that result, s/he
deploys the method of manipulation of value concepts. Those are cognitive constructs
that affect human perception of the world and provide a stable ground for the
distinction between what is appropriate and beneficial for wellbeing of an individual
and what should be avoided so that the individual does not get in trouble. As a result,
politicians modify the semantic fields of the concepts in order to make them conform
to the content of their discourse, thus substituting the connotative meaning of those
concepts and making people question their reliability. Another option for the politicians
is to simply utilize certain concepts with the intention to praise themselves or discredit

their opponents.
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PART 2. MANIPULATION STRATEGIES AND TACTICS OF
DONALD TRUMP AND JOE BIDEN

In the theoretical part of the thesis it was already stated that manipulation is an
inherent component of political communication and focuses on implicit, covert
motivation of an addressee to perform certain actions which serve the interests of a
manipulator and contradict the interests of the addressee [59, p. 19].

However, given the fact that we have decided to perform the comparative
analysis of the strategies and tactics of manipulative influence exerted by Donald
Trump and Joe Biden in their rally speeches during the 2020 US electoral race, we
believe that there is a need to outline the peculiarities of pre-election discourse as a part
of a large-scale political rhetoric. From the functional point of view, the addresses of
the presidential nominees are designed to defeat political enemies; to unify people into
a less critical and, therefore, easily controllable mass; to show the political status of
their addressers; and to make the ideas of the politicians available to the public so that
the voters are ready to support the “right” candidate. Thus, the effectiveness of pre-
election communication directly depends on an oratorical style of a politician, his
ability to inform, persuade, inspire and even entertain the audience.

After the first processing of the material of our study, which consists of 80
campaign speeches (40 for each presidential nominee), selected through the random
sampling method, we came to the conclusion that the subjects of the 2020 presidential
campaign, pursuing the same goal of communication and being in the same
communicative situations, demonstrate dissimilar approaches to applying linguistic
manipulation while presenting their political programs at the campaign rallies.

Having interpreted, generalized, and classified (with the help of the methods of
qualitative comparative, discourse and communicative-pragmatic analysis, etc.) the
linguistic units applied in those addresses, we not only identified the strategies and
tactics of manipulation but also conducted a comprehensive research of the lexical and
stylistic devices as well as the syntactic patterns deployed to implement them, and
made an attempt to investigate the interdependence between the chosen techniques of

manipulation and the individual beliefs and inclinations of the politicians.
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2.1. The Strategy of Integration

Integration in political discourse is a cooperative type of communicative
interaction happening between the politician and the public. In order to achieve it, the
addresser organizes his linguistic behavior in such a way as to influence the addressees
emotional and rational components of mental activity as well as to perform one the
most important tasks in any communicative situation, namely to overcome distance
between himself and the audience.

Regarding the US electoral tradition, the strategy of integration lies in the formal
declaration of solidarity of a presidential candidate with the potential voters or, in other
words, the people who seek for peaceful coexistence and prosperity of various social
and ethnic groups within a multinational American society [5, p. 19]. The politician
and the political party that stands behind him act not as representatives of State power
or members of the government but as independent subjects ready to engage in a
dialogue with the fellow citizens, to attend to their needs and to serve their best
interests. In such a way they gain the audience’s trust and indirectly build their positive
image.

At the same time, the strategy of integration in the US pre-election discourse is
a communicative activity, characterized by a great manipulative potential: it is
carefully planned and developed with the intention to control people’s minds, to
deceive them with the assurances that there is a mutual understanding between the
politician and the electorate, even if it is not true. In order to better understand the
mechanisms of pragmatic impact, in our thesis we provide a detailed analysis of
manipulative tactics aimed at changing the beliefs and attitudes of the voters and
provoking them to make the decision that yields benefits for a certain presidential
nominee.

The tactic of unity is deployed to consolidate millions of incompatible
individuals with their unique life experiences, worldviews, personality traits, etc. into
a single nation, which is proud of its common heritage and inspired to reach new
heights of welfare as well as to help the addresser of political discourse to establish

close relationships with the audience. As a general rule, it is possible for any politician,
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regardless of the party he belongs to or the policies he supports, to achieve a great level
of public confidence, provided that he constantly claims that he belongs to the common
folk and, in the long run, manages to convince the electorate that his ideas, statements
and actions should be treated positively because he is one of them and deserves to be
trusted.

The conducted analysis of the rally speeches made by Donald Trump and Joe
Biden in the course of their presidential campaigns showed that both of them resort to
developing the semantic field that we have decided to label “WE” in the absence of
better alternative. It is deployed to represent US citizens, who slowly but surely build
an institution, based on the rule of law and democratic values. However, what interests
us the most there is the fact that the peculiar nature of the lexemes from the mentioned
field makes it possible for the politicians to automatically include themselves into the
that social collective.

In order to illustrate our point of view, we suggest to take a closer look at the
fragment from Donald Trump’s speech in Lansing, Michigan on October 27, 2020:

“Together, we will continue to protect American families, fight for American
workers, support our police, defend our second amendment .... Secure our borders
and ensure more products are proudly stamped with the beautiful phrase, Made in the
USA [137].”

In this example, unity is achieved with the help of such lexical items as the
inclusive personal pronouns we and our as well as the adverb together. Moreover, we
assume that the repetition of the adjective American with reference to families and
workers, the groups that are believed to be the cornerstones of the US society and the
driving force of its economic prosperity, also contributes to the sense of national pride
and the feeling of security, guaranteed by the republic. The phrase Made in the USA is
intended to appeal to the citizens’ commitment to the idea of patriotism, lift their spirits
and inspire them to vote. On the whole, this excerpt could also be perceived as
illustrating the deployment of the tactic of subtle appeal to the audience’s emotions,
which is the next to be explained after the tactic of self-presentation (for more

information, please see page 56).
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However, in most of the cases, the 45" President of the US organizes his
discourse in such a way as to bring to the attention of the electorate the fact that he and
his Administration are the ones in the driver’s seat, even though they work day and
night for the good of the ordinary people.

For example, in the following passage from Donald Trump’s rally called “Save
America,” which occurred in Washington, D.C. on January 6, 2020, the anaphoric
repetition of the pronoun we is deployed not to attribute economic achievements of the
country to the efforts of the citizens and, consequently, flatter them but to make sure
they know that only Trump and his team could bring “a dream of millions of
Americans” to life. The hyperbole in the final sentence serves to enhance the pragmatic
effect of the utterance even more:

“We created the greatest economy in history. We rebuilt our military. We get
you the biggest tax cuts in history. We got you the biggest regulation cuts. There’s no
President who, whether it’s four years, eight years, or in one case more, got anywhere
near the regulation cuts [142].”

Regarding the pre-election discourse of Joe Biden, we should mention that he
uses the lexemes we, our and us to integrate himself in the American society as well,
but when his political opponent speaks predominantly about the future
accomplishments of his compatriots, the former Vice President tries to establish a
deeper emotional connection with the audience through discussing the hardships they
all have to face as one nation.

For instance, talking about the COVID-19 pandemic in North Carolina on
October 18, 2020, Joe Biden acknowledges the problem and strives to keep the
citizens’ spirits up. The pronoun we, deployed in this case, serves to remind the people
that they will not be left to deal with troubles on their own. What is more, the repeated
verb build is supposed to create the image of the future as “a building” which is meant
to be “constructed” only by collective efforts:

“Folks, we’re S0 much better than this. Despite the crisis we face, we have

enormous opportunity if we just build. We can build back better. We just got to stand
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up and take it back. Look, we can build an economy that gets everyone a fair return on
their work, an equal chance to get ahead [172].”

In his continuous attempts to unite the country, Biden goes even further and
makes an unprecedented, at least from the point of view of Donald Trump, step when
making in his virtual campaign speech October 3, 2020 such a statement:

“We aren’t blue states and red states. We re the United States. United States. If
you elect me President, I'm going to be President for all Americans. I'm running as a
Democrat proudly, but I'm going to make sure I'm President for the people who voted
against me as much as those who voted for me [160]. "

Analyzing this fragment, we would like to pay attention to the phrase United
States, which is repeated two times to highlight the interrelation of its denotative and
connotative meaning. In addition to that, the author expresses his readiness to reach
solidarity with every single US citizen by including into the semantic field “WE” all
Americans and two mutually exclusive parties: the people who voted against me and
those who voted for me. The repetition of the phrase /'m going to emphasizes Biden’s
determination to act as was promised.

Concerning other means of implementation of the tactic of unity, Donald Trump,
for instance, draws his supporters’ attention to their common heroic past and the
ancestors who were ready to sacrifice everything to build a brighter future for the
generations to come. In his address, delivered in Sanford, Florida on October 12, 2020
he says,

“From Tampa to Tallahassee, from Pensacola to Miami ... we stand on the
shoulders of patriots who gave their blood, sweat, and tears for this beloved nation.
We stand on the shoulders of American heroes that crossed the oceans, blazed the
trails, settled the continent, tamed the wilderness, ... won two world wars, defeated
fascism and communism, and ... landed our brave American astronauts on the face of
the moon [105].”

The politician not only fills the audience with pride and reminds those people of
the responsibility for the electoral choice they are going to make by using the metaphor

stand on the shoulders of patriots but also sets spatial frames in the initial position of
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the sentence. They are supposed to convince his supporters that, no matter where they
live, they belong to one family, namely the American family, which binds communities
together and makes them a cohesive entity. What also catches our interest in the first
sentence is the phrase blood, sweat, and tears. It is a perfect illustration of the rule of
three and alludes to Winston Churchill’s famous speech in which he informs his nation
about the need to prepare for war. The second sentence deploys enumeration to
illustrate the feats of the American heroes.

The approach of Joe Biden in that regard is completely different. His plan is not
to speak in platitudes about past accomplishments. In a speech in Hermantown,
Minnesota on September 18, 2020 he intends to show the people with ordinary
occupations that they are outstanding personalities, whose great work may remain
unnoticeable for the majority of those from the ruling establishment but not for the
fellow Americans, not for him and his future Administration:

“Now the American people have seen these women and men, the essential
workers, workers who stock the shelves in the middle of these crisis in the grocery
stores, drivers who drove the trucks, delivered the food, farm workers, nurses who risk
their lives, in many cases, gave their lives in the middle of this pandemic to save other
people. Essential workers [64].”

The politician stresses the fact that those workers are essential: firstly, by
defining with the help of anadiplosis who they are and what they do for the society and,
secondly, by repeating the word combination essential workers transformed into an
elliptical sentence at the end of the sense group. Such an approach makes the addressees
feel compassion towards the described people and even imagine themselves in their
shoes.

In order demonstrate his devotion to the needs of the middle-class families, Joe
Biden even shares his personal story. The excerpt from the speech given in Alliance,
Ohio during his ‘Whistle-Stop’ campaign tour on September 30, 2020 serves as a
perfect illustration of this communicative behavior:

“l can remember my father, we lived in a three-bedroom house with four kids

and a grandpop. I can remember the walls were thin. I can remember my dad rolling
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around at night. I could hear him. Our room was next to him. I remember asking my
mom one day, ‘What’s the matter with dad?’ She said, ‘We just lost the insurance. We
have no health insurance.’ So look, these are the things that people are worried
about [178].”

Talking about his family: siblings, granddad, mother and father, who raised him
in difficult conditions, Biden shows the audience that he is open, that he has nothing to
hide from the general public as well as demonstrates his awareness of the problems of
ordinary people because he himself had to repeatedly face and tackle those challenges.
The parallel sentences based on anaphora (7 can remember...) are meant to strengthen
the pragmatic effect of what was stated.

Another interesting example of such an approach to the implementation of the
tactic of unity in the discourse of the former Vice President is the fragment from his
address given after the first presidential debate in Cleveland, Ohio on
September 30, 2020:

“... after my wife and daughter were killed when | was first elected, | started
going home every single night so I'd be there in the morning to get my kids, Beau,
Hunter and Ashley ready for school. Actually, Jill, God love her, she came into our
life five years later and made things good [181].

There Joe Biden speaks about his loss, making himself even more vulnerable and
human. Calling his wife, sons and a daughter by their names immediately reduces the
communicative distance, which most certainly exists between the presidential nominee
and the fellow citizens.

Donald Trump, on the contrary, prefers keeping silence about his private life and
financial affairs so as not to acknowledge the privileges he has been enjoying since
childhood and which are definitely unobtainable for most of the Americans.
Mentioning those facts could make the President look indifferent to the needs of the
voters. Instead, he tends to invite several guests of honor to his rallies, narrate their
stories in public and manipulate in such a way the minds of the supporters by

convincing them that he cares about each and every US citizen.
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For instance, during a campaign rally in Newport News, Virginia on September
25, 2020 the politician pays tribute to the soldiers who passed away while performing
their duty to the fatherland:

“We're all so deeply moved to be joined by two gold star spouses, two incredible
people. Karen Owens was a guest at my first address to Congress, as we honored the
supreme sacrifice of her husband, fallen Navy Seal, Ryan Owens .... And we re also
joined with Brittany Jacobson .... And we honored the memory of her incredible
husband and Christian’s dad, Marine Sergeant Christopher Jacobs .... But we thank
God every day for our courageous warriors, and we’ll always support our incredible
gold star families [126].”

First of all, he uses the euphemistic phrases gold star spouses and gold star
families so as to not hurt the feelings of those who lost their loved ones during armed
conflicts. Second, by giving the full names of the wives and the ranks of their husbands,
Donald Trump shows them his respect and gratitude. Third, he indirectly enquires
about the wellbeing of a son of one of the heroes. This cannot but have a positive effect
on the President’s reputation.

Last but not least, we would like to analyze the attitudes of both presidential
candidates to the problem of immigration and ethnic minorities. The opinion of Donald
on this issue is pretty clear: illegal immigrants put the future of law-abiding American
taxpayers at risk; therefore, illegal immigration has to be eradicated. At the same time,
the politician acknowledges that his nation unites millions of representatives from
different social and cultural backgrounds.

This explains the fact that while criticizing at Minden, Nevada on September 12,
2020 Biden’s pledge to reinstate Affirmatively Furthering Fair Housing (AFFH) rule,
Trump tries to convince the audience that he is ready to protect the interests of all US
citizens, irrespective of their skin color or origin:

“30% of the people that live in the suburbs are minorities. They re Hispanic,
they re Black, they’re Asian, it’s the American dream. And they want the American
dream and they don’t want that to happen. That’s why I'm doing so well with African

American, with Asian American, with Hispanic American and with women [121].”
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In order for everyone to feel included in the category of “WE”, the politician
decided to clarify who should belong there: minorities (African, Asian and Hispanic
Americans) and women. In such a way he makes those categories of people consider
themselves to be the members of the big American community as well as feel that they
are all actively involved in making important decisions for the country which has
become their homeland. What is more, Donald Trump emphasizes that he totally
understands the desire of the former immigrants to achieve “the American dream” and
is ready to help.

Regarding Joe Biden, he adopts an opposite view on the matter of immigration.
It is no secret that the politician strongly disapproves the penalizing policy advocated
by the President, when children are taken away from their parents and locked in
detention camps and when asylum seekers get harassed and deported.

The presidential nominee openly expresses his opinion at a Hispanic Heritage
Month event in Kissimmee, Florida on September 15, 2020:

“Unless you are a Native American or your ancestors were enslaved and brought
here by force beginning 400 years ago, we 've all come from somewhere else. For most
of us, that journey began with a choice, to try for something better here in the United
States, whether it’s my ancestors who boarded coffin ships in the Irish sea, in the
famine in the 1840s, or families that fled oppressive regimes, and natural disasters_in
Latin American and the Caribbean... All of our ancestors, yours and mine, they came
equipped with only one thing. The only thing they had in their pocket was hope
[165].

Thus, Joe Biden appeals to the original image of America as the land of freedom
and opportunities. By providing a personal example, he seeks to remind his compatriots
of the initial reasons (oppressive regimes and disasters) which forced the forefathers
to come to the US as well as invokes the feeling of sympathy for those who face crises
and need to go down that road nowadays. When Joe Biden uses the personal pronouns
yours and mine to refer to the ancestors who had to make a choice and overcome
hardships caused by that decision, he convinces the voters that there is no difference

between them and him and, as a consequence, unites the nation. The periodic sentence
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at the end of the sense group creates suspense and serves to emphasize the value of
hope in one’s life, whether it is a life of a US citizen or an immigrant.

In conclusion, although Donald Trump and Joe Biden take dissimilar approaches
to its implementation, the tactic of unity remains an inherent component of the
discourse of both presidential candidates. Speaking about past experiences, comparing
their stories with the stories of common folk, the politicians can create an image of a
family man, a friend, a community member who shares the views of Americans, grew
up on the same values as them, raises his children just like them, etc. This makes the
presidential nominees close to every citizen, strengthens the credibility of their words
and persuades the audience to take their sides.

The tactic of appeal to the audience’s emotions is aimed at shaping in the mind
of an individual a certain psychological attitude towards the issues in question since
under the influence of strong feelings a person does not think logically and, therefore,
tends to perform actions that contradict the common sense and one’s best interests. In
most cases, politicians resort to the use of this tactic when they cannot provide rational
arguments that would support their ideas [22, p. 111].

The pragmatic potential of political speeches at rallies is closely related to how
effectively the speaker can assess the value systems of his listeners as representatives
of a particular society, nation, all humankind, etc. and make use of this knowledge in
order to exert control over them. In this respect, we assume that, because of their
collective nature and versatility, manipulation of basic human emotions is one of the
most common methods of influencing people’s psyches during presidential campaigns.
It not only has an impact on what the audience think at a certain moment of time but
also facilitates the formation of biases and stereotypes, which oversimplify a decision-
making process.

For instance, Donald Trump is a huge proponent of the belief that evoking the
negative response to the policies advocated by Joe Biden is the most effective
technique of motivating the people choose “the lesser of two evils” and act to his

benefit. In order to do so, the President decided to bombard his compatriots with their
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worst fears, concerning their safety and security from internal and external threats,
economic welfare, religious freedom, healthcare, etc.

The following fragment from Trump’s speech in Des Moines, lowa on January
30, 2020 provides a bright illustration of the implementation of this approach:

“Today’s Democrat party is run by left-wing extremists who want to massively
raise your taxes, increase regulations, cancel your health plans, raid Medicare, shut
down American energy, destroy your social security. They will destroy your social
security, eliminate religious liberty, punish free speech, confiscate your guns, abolish
your borders, and indoctrinate America’s children with hateful, left-wing
ideology [113].”

Analyzing these statements, we should pay attention to the word combinations
with strong and inherently negative connotations, namely left-wing extremists and left-
wing ideology, the perlocutionary effect of which is intensified by a descriptive
adjective hateful. What makes his speech even more convincing is the 2" person
possessive adjective your, repeated a number of times so that the voters get the idea
that it is their future in danger. The phrase destroy your social security is an example
of anadiplosis, but when it is repeated the second time, Donald Trump uses the modal
verb will as a means of showing his confidence in the inevitability of such an outcome.
Last but not least, the adverb of degree massively is a modifier which exacerbates the
negative semantics of the verb raise, deployed in combination with the word taxes.

The next basic emotion which is constantly targeted by this presidential nominee
Is anger. It arises as a natural response to grief, insult or injustice, that the politician
claims to be taking place in the country during his rally in Toledo, Ohio on
January 9, 2020:

“On no issue have Democrat politicians more clearly betrayed the American
people than the issue of illegal immigration... They want open borders. Can you
believe it? And because of Democrats’ open border policies, they want open borders.
They want more people flowing. Come on in. Come on in. Innocent Americans are
being brutalized and murdered by illegal alien criminals. As just one example right

here in Ohio... an illegal alien went on a deadly crime spree, attempting to rape a 14-
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year-old girl. Then raping and murdering a 60-year old woman... And finally the
police came .... And they were able to apprehend this terrible criminal [128].”

First and foremost, Donald Trump resorts to the use of inversion in order to
increase the expressiveness and emotionality of his speech. The initial sentence also
contains presupposition, which implicitly suggests the listeners that Democrats
betrayed (a verb with strong negative connotation) Americans not once and not only
with their policies on immigration. The rhetorical question Can you believe it? has a
significant manipulative effect as well. When asking it, the politician expresses his
unwillingness to accept what is going on, provokes the audience to have similar
opinions and discredits his political enemies.

Moreover, since this is oral discourse, the sentence beginning with and because
of Democrats’ open border policies and ending with innocent Americans are being
brutalized provides an example of parcellation, which by its nature is aimed at
focusing, with the help of intonation and logical pauses, the attention of the addressees
on particular parts of an utterance. However, in this very case, parcellation is deployed
to introduce into the sense group new pieces of information that might damage the
reputation of Democrats. The continuous repetition of the sentence they want open
borders and the phrase come on in serves this purpose as well. In fact, we believe that
the mentioned phrase is used to mock the opponents and evoke the feeling of outrage
from the community.

The given examples from the lives of the American citizens, who are described
with the adjective innocent to strengthen the distinction between them and illegal aliens
(the word is used metaphorically), only support our point of view. In order to
exacerbate the effect of his words even more, Trump deploys such harsh verbs as
brutalize, murder and rape, deliberately avoiding deploying any euphemistic
expressions, which could mitigate the repulsiveness of those crimes. In the end, the
President positions himself as guardian of safety and law enforcement.

Last but not least, Donald Trump seeks to facilitate the formation of judgmental
attitudes towards Joe Biden in the minds of his supporters or even provoke aversion to

his deeds. Making judgements is the first step towards shaping stable and long-lasting
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stereotypes, that can affect human behavior by facilitating the deployment of a number
of clichés for the swift interpretation of the world. They can be applied to capture
people attention and to coerce them to accept certain communicated ideas as being
genuine and truthful. Regarding aversion, we believe that it is an extremely strong
emotion which causes the audience to refuse to give the “accused” presidential
candidate a chance to explain himself.

The quote from the President’s rally in Phoenix, Arizona on February 19, 2020
perfectly illustrates the peculiarities of the application of such an approach:

“All of the radical Democrats in the presidential debates have declared their
unlimited support for extreme late-term abortion, ripping babies straight from the
mother’s womb right up until the very moment of birth. That is why in my State of the
Union, | asked Congress to prohibit late-term abortion of babies because Republicans
believe that every child is a sacred gift from God [129].”

In this excerpt, Donald Trump addresses his supporters as a true believer, as a
Christian who cannot sit on his hands when the nation needs him to stop this sacrilege.
Democrats, at the same time, are described as being radical (this adjective tend to
create negative associations the minds of the voters since it is often used along with the
word combination “terrorist attacks”). Other adjectives, namely unlimited and extreme
are supposed to highlight the unacceptability of their actions. However, it is the phrase
ripping babies straight from the mother’s womb that evokes a powerful visual image
and makes the voters feel contempt for the Democratic Party and its nominee.

Regarding Joe Biden, after analyzing his pre-election discourse, we can conclude
that the politician prefers to affect the audience’s emotional state by deploying the
lexemes the semantics of which is connected with such American values as dignity,
constitutional rights, the rule of law, equality, better prospects for younger
generation, etc.

Let us analyze the fragment from the rally held Broward County, Florida on
October 29, 2020, when, discussing racial discrimination, the politician mentions the

social movement called “Black Lives Matter” and explains his view on the problem:
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“But these protestors are a cry for justice from communities that have long, long
had the knee of injustice on their neck. The names George Floyd and Breonna Taylor,
Jacob Blake... They re not soon going to be forgotten, not by me, not by us and not by
this country [145].”

What instantly catches our attention there is the repetition of the noun justice,
which is interpreted not only as the administration of the law but also as the quality of
being fair and impartial. In the first sentence, the phrase protestors are a cry for justice
IS a metaphor that enhances the rhetorical effect of the utterance. The figurative
expression a new wave of justice is used with the same purpose. However, the most
interesting pragmatic tool there is the line had the knee of injustice on their neck since
it immediately draws the listeners’ attention to the way in which one of the victims of
police violence was murdered. The part not by me, not by us and not by this country is
an example of the rule of three and is supposed to gradually increase the emotional
tension within the sense group.

Almost all the techniques applied by Joe Biden in his campaign speeches are
targeted at gaining the trust of the American nation. This pre-election behavior could
be explained by the fact that the more faith the people have in the addresser of the
discourse, the readier they are to make decisions and the more confident the politician
feels, manipulating the consciousness of the audience. Only if the presidential nominee
knows the needs of the folk, acknowledges their problems and seeks to solve them can
he reach a mutual understanding with the voters.

The tactic of self-presentation can be defined, on one hand, as an approach of
impressing the addressees of political discourse through demonstrating the strengths of
its addresser and, on the other hand, as a means of controlling opinions on his
personality formed in the minds of other people. According to O. S. Issers, this tactic
IS subtly present in any communicative situation [68]. Therefore, the researchers
distinguish between two main types of an individual’s presentation of oneself, namely
sincere and manipulative. The first one is non-intentional: a person spontaneously
reacts to an external stimulus. However, the second type of self-presentation involves

the conscious plan of portraying a manipulator in a positive light. It does not
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presuppose any impromptu actions: s/he thoroughly develops the overall strategy of
communication and distinguishes the manipulative means necessary to bring it to
life [2, p. 276].

Although, there exist various approaches to the analysis of the aforementioned
tactic, considering the peculiarities of political discourse, we have decided to examine
it from the point of view of such techniques of manipulation as “real me” and
“ideal me” [44, p. 115].

The “real me” method of self-presentation allows the presidential nominees to
focus the audience’s attention on their positive attitude to work, the professional
experience they possess as well as the moral values, beliefs and worldviews they are
influenced by.

Regarding the pre-election discourse of Joe Biden, the politician depicts himself
as a competent official, showing the voters that he acknowledges the responsibility for
the policies he suggests to implement and from which the future of the country
depends. In order to do so, Joe Biden resorts to using such lexemes with positive
connotation as reliable, trustworthy, honest, wise, responsible, logical, etc. while
describing himself and his political program. What is more, he also likes to refer to his
previous accomplishments as the Vice President (2009 — 2017) of Barack Obama’s
Cabinet.

The following fragment from Biden’s rally in Pittsburgh, Pennsylvania on
August 31, 2020 perfectly illustrates this communicative behavior:

“When President Obama and | were in the White House, we had to defend
federal property. We did it .... You didn’t see us whipping up fears around the
deployment of secret federal troops. We just did our job, and the federal property was
protected. When president Obama and | were in office, we didn’t 100k at cities as
Democratic or Republican run. These are American cities [174].”

By using the expression President Obama and I, the former Vice President not
only mentions that he worked with the President at some point of his professional
career but also attributes to himself Obama’s achievements. The emphasis on the fact

that they had to manage certain problems and the repetition of the part we did it
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contributes to the portrayal of both of them as a powerful team, full of decisiveness and
determination to change their country for the better. The sentences You didn’t see us ...
and When president Obama and | were in office, we didn 't ... are bright instances of a
hidden criticism of Donald Trump’s approach to presidency; however, we are to
discuss that issue in greater detail when analyzing the second strategy of political
manipulation, that is, the strategy of confrontation (please see page 61). What catches
out attention in this excerpt even more, is the compound sentence beginning with We
just did our job ... because the syntactic pattern, meant to show a cause-effect
relationship between the two clauses, has an inherent manipulative potential: they
worked and achieved a good result in protecting federal property.

Another role played by Joe Biden in his campaign speeches is the role of a
fighter. It is designed so that he meets the expectations of the electorate, who wants to
have in the post of the Head of State a man of spirit, ready to combat injustice, solve
acute social problems, eliminate previous mistakes of the state apparatus, prevent any
internal and external dangers.

A good example of such a technique is an excerpts from Joe Biden’s address in
Miami, Florida on October 5, 2020:

“I’ve taken on the very people that in fact we 're worried about. I’ve taken on
the Castro’s of the world. I've taken on the Putin’s of the world. I’ve taken on all
these dictators. I haven't cozied up to them. I’m the guy that’s been straightforward
with them. I’m the guy that let them know it stops here. It stops with me. It stops with
me as president [171].”

Parallel constructions based on anaphora and epiphora are supposed to make the
speech more distinct and clear and add emphasis and emotionality to the statements,
made by the politician. The abundance of the contracted forms and phrasal verbs (taken
on and cozied up) as well as the self-identification of the politician with the help of the
common noun guy ensure that the utterances sound casual and understandable for the
fellow citizens, reducing the distance between the communicants. However, what

makes the politician look like the true fighter is the strong resolve expressed at the end
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of the sense group by means of anadiplosis and two parallel sentences in the present
simple tense, namely It stops with me and It stops with me as president.

As is generally known, patriotism and commitment to national interests are the
bedrock on which the American society is built. Therefore, the role of a patriot is
especially relevant for the pre-election discourse of the former Vice President. A high
level of devotion in his speeches helps him to integrate in the linguocultural community
as well as holds a manipulative and ideological potential that is able to encourage the
listeners to perform actions beneficial to the politician. As means of the implementation
of this technique, Joe Biden deploys such conceptual values as heroism, duty, loyalty,
etc.

In order to prove his devotion to patriotism the politician on September 9, 2020
reminds the people of Warren, Michigan of his late son Beau, who has served the
country:

“My son Beau was an assistant US attorney. He volunteered_to go to Kosovo to
help them set up a government in the middle of the war. I know I'm being proud here,
but he’s the only foreigner who has a monument that they raised and built in service to
him, thanking him for what he did. My son also then as attorney general volunteered
to go to Iraq for one year. He wasn'’t a loser or a sucker. No one who served this nation
has been a loser or a sucker. They re all heroes [177].”

First of all, by repeating the verb volunteered the politician highlights the fact
that Beau Biden willingly decided to put his life and safety in danger in order to
perform his duty to the state. The expression in the middle of war is aimed at
emphasizing the riskiness of his choice. Another thing that catches attention is the
anaphora, based on the repetition of the phrase a loser or a sucker which is a reference
to the phrase once spoken by Donald Trump (the politician was severely criticized for
those words). The sentence They re all heroes ... is intended not only to remind the
people of the heroism of Joe Biden’s son but also to assure them that all the Americans
who served this nation are equally important and remembered. The analyzed fragment

is also an example of implementation of the tactic of unity.
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Regarding the discourse of Donald Trump, after analyzing his campaign
speeches we cannot but agree that he resorts to the deployment of the same social roles
as Joe Biden does in order to actualize the tactic of positive self-presentation. However,
the difference between them lies in the tools applied to depict those roles. As was
already mentioned, the sitting President of the US uses the plural pronoun we, speaking
about the achievements he has made together with his team during the four years of
presidency. Such a communicative behavior may indicate Trump’s inclination towards
sociocentrism, his wish to form a coalition and use its advantages for his own benefit.
However, we assume that it can be explained by the desire that any politician exhibits:
to avoid or share the responsibility for the committed wrongdoings with a large number
of people and, in such a way, to get away with all the possible failures, save his face
and career.

In this respect, the approach of Joe Biden is fundamentally distinct from that of
his opponent. Although, the singular pronoun I in one’s idiolect is typically understood
as the sign of the speaker’s egocentrism and predisposition to focus all the attention on
oneself, in this thesis we consider it to be the result of the Vice President’s attempts to
look like a responsible person, as a person who can take a stand and openly speak with
the audience about his program.

The total number of uses of the personal pronoun we (including its derivatives)
and the pronoun | (plus its derivatives) in Donald Trump's campaign speeches is 15328
cases. The frequency of use of the pronoun I accounts for 41 percent of the whole. The
overall number of uses of both pronouns in Joe Biden’s discourse comprises 3564
cases. The frequency of use of the pronoun I accounts for 48 percent, which is 7 percent
more than the analysis of Donald Trump’s addresses showed. Therefore, we can
conclude that the obtained result testifies to the validity of our assumption.

Regarding the “ideal me” method of self-presentation, it comprises the
politicians’ reasonings on who they strive to become. If we are to discuss this issue in
terms of the role they play to manipulate the voters, we should mention that, in most
cases, it is the role of reformers, when the nominees make attempts to suggest new and

flexible approaches to solving numerous economic and social problems. The reason
60



for that is simple: any citizens in any country, even the most successful one, expect
their officials to make a plan about how to transform it for the better. In order to
implement this manipulative technique, both Donald Trump and Joe Biden resort to
the use of future verb forms (will and be going to) and the expressions with future
meaning (be to or be due to) as well as the lexical units with positive connotations,
such as welfare, rebuilding, safety, stability, change, etc. However, this method will be
analyzed in more detail within the framework of the strategy of persuasion, the tactic
of making promises (please see page 77).

2.2. The Strategy of Confrontation

As was already noted, the US pre-election discourse entails the conflict of power
relations between two opposing parties, namely Republicans and Democrats, as well
as the politicians who represent those entities during the presidential race. This is the
reason why such a subtype of political discourse is characterized by the increased
aggressiveness of its participants.

On the behavioral level this mutual hostility is reflected in the following
features of pre-election rhetoric [53, p. 124]:

- the demonstration of superiority and the struggle for power, when a politician
accentuates his higher communicative status or questions an opponent’s status in the
discourse;

- compulsion of the others to accept one’s point of view as the only one that is
right, when the opponent is not given any choice but to succumb to the will of the
politician;

- the conquest of communicative space, when the politician invades the
opponent’s sphere of interests;

- rejection of all the achievements of those who threaten the status of a certain
politician and, as a consequence, the demonstration of his total disrespect towards the
opponent.

Concerning the verbal component of pre-election communication, aggression
there is expressed with such language means as irony, which acts as an implicit

invective; labelling, when the politician openly criticizes his political enemies;
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syntactic patterns aimed at expressing doubt and accusation, or distancing oneself from
their political opponents, such as rhetorical questions or passive voice; etc. However,
all those tools do their job only when they are integrated in the discourse objectives. In
other words, they are meant to be deployed to facilitate the implementation of certain
confrontational tactics, which are discussed below.

The tactic of open discreditation of opponents is peculiar for any kind of
political discourse. In case of the pre-election one, we believe that it works as an
effective regulator of the popularity of this or that presidential nominee since the
politicians resort to it in order to create (with the help of various rhetorical techniques
that are supposed to cause the intended pragmatic effect) a negative image of their
political enemies and, as a consequence, change the public opinion about those
people [56, p. 189].

The most frequent manipulative technique of both candidates for presidency,
Donald Trump and Joe Biden, is making accusations, which serve to express criticism
of the actions performed by one’s opponent and attribute blame for any failures in the
state governance to him. In order to succeed in doing so, the politicians purposely fill
their speeches with lexical means that can increase the emotionality of their statements
as well as try to make the audience evaluate a described situation as being negative. In
most cases, however, the accusation is ungrounded, based on fabricated facts or
hearsay.

As a matter of fact, accusations can be targeted not only at the professional but
also at the moral qualities of an individual. This is especially typical for Joe Biden’s
speeches. The following fragment from the former Vice President’s address during a
campaign visit to Manitowoc, Wisconsin on September 21, 2020 perfectly
demonstrates how he ruins the reputation of his opponent only by appealing to his
personality traits:

“The simple truth is that Donald Trump ran for office saying he would represent
the forgotten man and women in this country. And then once he got in office, he forgot
us. Not only did he forget them, the truth is that he never really respected us very

much...
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Oh, he loves his rallies but look closely: Trump keeps his distance from anyone
in the rally. The folks who come are packed in tight as they can be risking disease,
mostly without mask, but not Trump. He safely keeps his distance... The former
employee said &e calls his own supporters, “Disgusting ...." For Trump these rallies
are about entertainment, adoration and not respect ....

And all the things that Trump has said and done, nothing is more offensive than
the way he’s spoken about the brave women and men who served the nation in
uniform... It’s been confirmed by every outlet that he referred to them as losers and
suckers. That’s what Trump calls those who served and they 've made the ultimate
sacrifice [159].”

To begin with, by repeating the verb forget in relation to the expression forgotten
men and women the politician assures the audience that Donald Trump is not a man of
his word and, which is more important, manipulates the people by implicitly suggesting
them that they are betrayed for the second time, only in this case it is the sitting
President who neglects their interests. In order to establish a strong emotional
connection with the voters, Joe Biden resorts to the tactic of unity and includes himself
in the conceptual field defined as “WE.” The phrase the truth is that serves to stress
the fact that Joe Biden, as compared with Donald Trump, does not tell lies and,
therefore, should be treated as an honest candidate. In addition to that, the preceding
subject-auxiliary inversion (Not only did he ...) add emotional focus to the uttered
statements.

The following paragraph depicts the President as a light-hearted, immature,
irresponsible child. The former Vice President achieves this effect by describing his
rallies with such nouns as entertainment and adoration as well as constantly telling the
audience that Donald Trump is disrespectful towards the common folk. The opposition
of the phrases packed in tight, deployed to portray his supporters, and keeps his
distance, which is meant to characterize their leader’s behavior as well as the
preposition but are aimed at showing the gap between those two categories of people.
The verb risking and the adverb safely perform a similar function since they are

antonymic in meaning. The goal of the introduced real-life situation, shared by the
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politician’s former employee, and the adjective disgusting, that has an extremely strong
negative connotation, is to shock the citizens.

The last portion of information depicts the President as a rude man, disrespectful
towards the men and women who served in the army and made the ultimate sacrifice.
What is important, the politician deploys there a euphemistic expression, which
automatically makes the speech more eloquent and characterizes Joe Biden as a tactful
person.

Thus, the conducted analysis revealed that the discreditation of the personal and
moral qualities of presidential candidates is performed with the help of the lexemes
which represent their negative personality traits such as dishonesty, irresponsibility,
carelessness, ignorance, egotism, meanness, etc. and reinforced by the corresponding
stylistic and syntactic means.

In terms of the criticism of the professional experience of Donald Trump and Joe
Biden, after processing a number of the addresses of those politicians, we can conclude
that the President is more concentrated on denouncing the future plans of his political
enemy, while Joe Biden tends to uncover the past failures of Trump’s presidency.

For instance, at a rally in Middletown, Pennsylvania on September 26, 2020
Donald Trump claims that his opponent will undermine economic stability of the USA:

“If Joe Biden becomes president, first of all, you’re going to have a massive tax
increase. You’re going to see interest rates go through the ceiling. You will have a
depression, the likes of which this country has never seen before [117].”

In this fragment Trump frightens the audience by assuring the people that it is
them who will suffer from the questionable actions of Joe Biden. In order to achieve
the desirable pragmatic effect, he resorts to the use of a first conditional sentence and
repeats the main clause two times, creating syntactic parallelism based on anaphora.
The idiom go through the ceiling and the expression the likes of which are deployed to
emphasize the scale of possible damage.

In general, the sitting President describes his opponent’s deeds with such
negative adjectives us devastating, destructive, catastrophic and so on, step by step

drawing a picture of a national disaster that might happen if Biden wins; the verbs kill,
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destroy, inflict, ban, impose, which are supposed to add tension to the speeches; and
the nouns nightmare, betrayal, defeat.

To summarize, Donald Trump tends to overexaggerate the negative
consequences of the Biden’s decisions that do not coincide with his best interests. The
purpose of that is to intimidate those who believe in success of the Democratic
nominee, and destroy their confidence in the Vice President’s political plan. On the
levels of grammar and syntax, such a manipulative technique is achieved through the
use of verbs in the present and future tenses; first conditionals (What will be if...), that
emphasize the high probability of the actions taking place at some point in the future;
and the modal verbs might and could, deployed to introduce the speaker’s assumptions.

Having examined the pre-election discourse of Joe Biden, we can deduce that, in
most cases, Donald Trump is accused of committing a crime against the people of the
US. The former Vice President does so with the help of legal terminology (for example,
the expressions to sabotage the law and to be in force) and lexical items that evoke the
feeling of condemnation or strong disapproval (such as to humiliate women, to deceive
American citizens, to spread the lies, etc.).

The excerpt from Joe Biden’s campaign speech about the Affordable Care Act
in Wilmington, Delaware on October 28, 2020 perfectly illustrates this approach:

“In two short weeks, exactly one week after the election, the Trump
administration will make its case, asking the Supreme Court to strike down the
Affordable Care Act ... Let me say that again. They re arguing that the entire law must
fall, which would strip 20 million Americans have their health insurance overnight, rip
away protections for pre-existing conditions for more than 100 million people in the
middle of an upswing of a pandemic [176].”

In the very beginning the politician uses the adverbial in two weeks, which then
is specified and becomes one week after the election. In such a way he makes his
listeners realize that, regardless of the results of the voting and the desires of the
majority of Americans, Trump is determined do what he wants. The phrase let me say
that again expresses disbelief in what is going on, when the figurative expression the

entire law must fall is at aimed at highlighting the unlawfulness of the actions of those
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responsible for that wrongdoing, that is, the President himself. The verbs strip and rip
away highlight the fact that the citizens are deprived of their lawful rights.

In addition to the aforementioned techniques of manipulation, we have decided
to mention one more that is peculiar only for the representative of the Republican Party:
Donald Trump often resorts to a highly dishonest means of discrediting his opponent,
namely to the method of mockery.

For instance, during a campaign rally in Kenosha, Wisconsin on November 2,
2020, he describes Joe Biden’s son Hunter in such a way:

“His son had no job. He left the military... And then what happens is the father
becomes Vice President, and this kid becomes like a human vacuum cleaner. He
follows the father into countries. ‘Dad, who are you going to today?’ ‘Well, let’s go to
China.’ And he’s a vacuum cleaner. Follows the father, takes in money [135]. "

This fragment illustrates how disparagingly the President allows himself to
speak of his political enemies and their family members. By stating that Hunter Biden
is a jobless “daddy’s boy” (rephrased as follows the father) who abandoned his duty
and refused to serve his country, Donald Trump portrays him as a frivolous and corrupt
person, suggesting that it is his father, Joe Biden, who is responsible for son’s mistakes.
What is more, the fake dialog played out by the politician persuades the people that the
“unscrupulous” Vice President has encouraged his child to cross the line. However,
what catches our attention, is the simile like a human vacuum cleaner and the metaphor
he’s a vacuum cleaner, aimed at producing a strong visual image in the
subconsciousness of the voters, making the statements memorable and creating stable
associations on the topic. The last sentence is an example of ellipsis and demonstrates
a cause-effect relationship between two clauses.

In addition, Trump mocks his political enemies (not only Joe Biden but also other
members of the Democratic Party) with the help of offensive nicknames such as Sleepy
Joe, 1% Joe or Basement Joe, Nervous Nancy in relation to Nancy Pelosi, Mini Mike
(Michael Bloomberg, the Mayor of New York City), Crazy Bernie (Bernie Sanders),

etc. In that way the speaker puts himself in a stronger communicative position: he
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claims to have the authority and power to do as he pleases with no worry of disapproval
from the insulted individuals or the general public.

In conclusion, although, this move is peculiar to the idiolect of Donald Trump
and surprise noone nowadays, we assume that by resorting to it he discredits himself
even more than his opponents since such a behavior does not suit the sitting President
of the US.

The tactic of impersonal accusations lies in presenting a certain political,
economic or social situation in a bad light without stating explicitly who is to blame
for the lack of success in the discussed issues. It should be mentioned that
overexaggeration of the unfavorable decisions made by the members of both parties,
Republican and Democratic, is a rather common practice in the US political discourse.
However, when the politicians strive to avoid legal responsibility (which might be
inflicted on them due to their controversial statements), or even a diplomatic scandal,
they refuse to give the full name of an accused person, replacing it with deictic markers,
lexical units that have abstract or general meaning and grammatical patterns which
make it possible to report on someone’s wrongdoings but conceal the identity of the
doer [55, p. 64].

Regarding the pre-election campaign of Joe Biden, although the politician
sounds extremely confident in what he says about Donald Trump and, therefore, rarely
resorts to the tactic of impersonal accusations, after analyzing a number of his
addresses we noticed that he uses demonstrative and indefinite pronouns (those who,
one, some of, everybody), nouns referring to a group of individuals (people and men)
and the passive voice in order to subtly suggest the audience who is in charge of what
happens to their country.

The excerpt from Biden’s campaign rally in Broward County, Florida on
October 29, 2020 can serve as an illustration of how the former Vice President prefers
implementing the tactic of impersonal accusations:

“And we shouldn’t be politicizing the race for a vaccine, we should be planning
it safe and equitable and free distribution. Providing the funding for PPE, the mask

and everything we need to protect ourselves. Setting a national standard for schools
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and businesses to reopen. Bringing together Republicans and Democrats to deliver the
economic relief .... for working families, the young employed, for schools, for
businesses. Allowing you to stay in your home if you don’t have the money for
rent [124].”

The combination of the inclusive personal pronoun we, referring to the voters as
the citizens of the country, and the modal verb should in the negative and affirmative
forms is aimed at criticizing the internal and external policies of the US and the actions
of Donald Trump in particular. The following bunch of parceled clauses is deployed to
enumerate what the President failed to do for the good of his own people. The pauses
that separate them also serve as an additional emphatic means that brings the listeners’
focus to the uttered statements. The transition from the inclusive pronoun we to the
pronoun you at the end of the sense group shows the people that it is they who suffer
the most. In such a way Joe Biden encourages the voters to take matters in their own
hands and make a “good” decision.

In terms of the pre-election discourse of Donald Trump, he tries to reinforce the
accusations of Joe Biden by condemning all the initiatives supported or disapproved
by the Democratic Party, the representative of which his political opponent is. When
doing so, the President extrapolates the collective decision of a group of people to the
matter of choice of one individual and, as a consequence, makes him responsible for
the things he has not performed.

For instance, during his rally held in Wildwood, New Jersey on January 28, 2020
Trump makes the following statement:

“Under my direction, the US military launched a flawless precision strike that
killed the world’s number one terrorist Qasem Soleimani. Soleimani was responsible
for murdering and wounding thousands of Americans, and actively planning new
attacks, but we stopped him cold. Yet Washington Democrats, like crazy Bernie
Sanders and nervous Nancy Pelosi opposed our action to save American lives. They
oppose it. They oppose it [145].”

The phrase under my direction is supposed to emphasize that the politician is a

leader who is not afraid to make swift and radical decisions, as a result, contributing to
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the tactic of positive self-presentation. At the same time, the initial position of this
adverbial diminishes the importance of lexical units that come after it. By this we mean
that the word combination the US military loses its pragmatic significance and
potentially remains unnoticed by an average listener. The description of the attack and
Soleimani with the help of such hyperboles as flawless and the world’s number one
terrorist only highlights the accomplishments of the President. The opposition of the
adverb actively and the idiom stopped him cold creates a dynamism and convinces the
audience in the rightfulness of the decision to kill the general.

However, what interests us the most there is the fact that Donald Trump, in
response to the unwillingness of Nancy Pelosi and Bernie Sanders to endorse the
operation, directs his criticism not only on those individuals but mentions all
Washington Democrats, implying that Joe Biden thinks in the same way. Moreover,
Trump manipulates the voters’ minds by presenting the whole situation as refusal to
save American lives. The final sentence (They oppose it.) is repeated in order to
provoke some sort of reaction from the people and make them angry.

Summarizing, we assume that the tactic of impersonal accusations is one of the
most effective approaches to manipulation since it ensures that the impact remains
hidden from the general public: the audience listen to the hints given by the politicians
and make inferences based on how they understand what was said. Thus, the voters
perceive the manipulated knowledge as the product of their own cognitive activity.

The next widely used manipulative approach is the tactic of labelling, which can
be deployed both to openly discredit one’s political opponent or to do it in an indirect
way.

It should be mentioned that this tactic is peculiar only for the pre-election
discourse of Donald Trump: the sitting President of the US often characterizes the
Democratic Party, Joe Biden as well as everything that contradicts his beliefs and
worldview using the mentioned technique, which can be defined as one of the
manipulative moves that lies in describing a certain phenomenon, person, idea, event,
etc. with words or expressions having an inherent negative or, conversely, positive

connotation. However, deploying positive labels is extremely rare practice and,
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therefore, we assume them to be means of confrontational communicative
behavior [23, p. 80].

Since labels belong to the invective lexis (highly insulting language aimed at
attacking and offending one’s opponent), it is characterized by ideological nature,
subjectivity and bias. A negative assessment, inherent to the label, does not pertain to
the objective properties of the portrayed objects but marks them on the basis of the
category of ideological otherness. It captures the real or imagined social deviations,
either from the standpoint of a society as a whole, or in terms of the assumptions about
the political feasibility of this or that social group or movement [18, p. 92].

The function of labels can be performed by pejorative words, which indicate a
departure from moral norms; political terms, including words with a stable negative
connotation; dysphemisms or derogatory expressions replacing the neutral ones; proper
names, which often serve as manipulative tools in political discourse; ethnonyms, etc.

Concerning the manipulative use of labels in Donald Trump’s pre-election
discourse, we believe that the following fragment from his campaign rally that occurred
in New Hampshire on August 28, 2020 deserves our special attention:

“Joe Biden is the puppet of the radical left movement that seeks to obliterate and
destroy everything that you hold here including your second amendment, which will
have no chance [123].”

The noun puppet there has a strong negative connotation and functions as a stable
label put on the presidential nominee to depict him as a weak person who cannot take
his own decisions and is manipulated from the outside. The characterization of the
radical left movement with such verbs as obliterate and destroy, which are to a certain
extent synonymic, is aimed to aggravate the pragmatic effect of the uttered statement.
The hyperbole destroy everything in combination with the personal pronoun you and
the phrase your second amendment is used to appeal to the audience’s emotional desire
to feel safe in their own country as well as to emphasize that it is their state-guaranteed
right to possess weapons to protect themselves.

Other labels which Donald Trump deploys in order to discredit the good name

of Joe Biden are left-wing (radical) extremist, lobbyist, socialist. The members of the
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Democratic party, at the same time, are defined as fakers or wrongdoers. In general,
almost all of the linguistic units that are transformed into labels in the discourse of the
sitting President belong to the field of political terminology and, due to the peculiarities
of their regular contextual usage, cause negative associations in the minds of the
general public.

Apart from labels, Trump’s speeches are full of dysphemisms. For instance,
when discussing immigration, he calls the people who illegally cross the border aliens
or predators. In terms of the actions they perform, the President has the tendency to
talk about rape, not assault (which is a conventional term in the political and media
discourse nowadays) and butchery instead of murder or homicide. In such a way
Donald Trump not only demonstrates the listeners that he is honest with them or that
he speaks the same language they are speaking but also focuses their attention on the
negative aspects of things in question and makes them support his course of action.

The tactic of distancing yourself from your opponents’ actions lies in
developing “WE” vs. “THEY” opposition, that is one of the most distinctive features
of pre-election discourse and within the frameworks of which the politician is expected
to persuade the voters that he is different from his opponents by deliberately
emphasizing the erroneousness of the statements and actions of the rival party and its
presidential nominee. In such a way the candidate not only discredits his political
enemies but also potentially improves his image in the eyes of the audience.

The lexical means of implementation the tactic of distancing are similar to the
ones deployed to bring to life the tactic of unity. Those are deictic markers (personal
pronouns, demonstratives and adverbs of time), ethnonyms, toponyms, as well as the
lexemes denoting the politician’s attitude to the discussed phenomena. However, the
manipulative focus in this case is not on the assurance of someone’s solidarity with the
people but on the affirmation of “otherness” of the political enemy.

Both Donald Trump and Joe Biden resort to the use of this manipulative
technique, deploying similar linguistic units to achieve success and win the voters’
hearts. The main difference between them lies in what they choose to be the basis of

manipulation.
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The President, for instance, tries to draw a line between his own professional
plans and accomplishments and the policies supported by the political party of his
opponent. He does that with the help of such tropes and figures of speech as irony,
hyperbole, metaphor, simile, etc. as well as adjectives and adverbs with positive (to
refer to himself) and negative connotations (to give assessment of the actions made the
political enemies).

The except from the Trump’s address in Charlotte, North Carolina March 2, 2020
serves as a perfect illustration of such an approach:

“Their Democrat Governor, Roy Cooper, vetoed a bill that would save North
Carolina lives and ban sanctuary cities. What is he thinking? But while their super
liberal Governor is putting your families at risk, your Republican Senator Thom Tillis
has introduced a bill allowing American victims to sue sanctuary cities for the horrible
pain and suffering they inflict on our people [107].”

First of all, what creates distance in this example is the opposition of the
possessive pronouns their and your, used in combination with the proper adjectives
Democrat and Republican, respectively. The pronoun their is meant to portray the
Governor as an official who does not get much support from the general public, while
the pronoun your assures the audience that the Senator remembers about them, their
needs, and does everything he can to improve the quality of life in the state. From the
syntactic point of view, the complex sentence with a subordinating conjunction while
also contributes to the contrast between the politicians. In terms of the grammatical
patterns, the same function is performed by the verb put, deployed in the present
continuous so as to show the action in progress (endangering lives of the American
citizens), and verb introduce in the present perfect, which is supposed to make Thom
Tillis” gesture look swift and potentially effective. The rhetorical question What is he
thinking? not only highlights the fact that Donald Trump does not support Roy
Cooper’s decision but also subtly suggests that the voters ask themselves the same
question and try to find the answer. Last but not least, we believe that the adjective
liberal is an example of irony or even sarcasm since it presupposes that the Governor

is willing to respect immigrants and not his people.
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In contrast to the pre-election discourse of Donald Trump, Joe Biden is focused
on distancing himself from the opponent on the basis of his moral qualities as well as
his image of an ordinary man. During his campaign rally in Johnstown, Pennsylvania
on September 30, 2020 he says the following words:

“By the way, Donald Trump can only see the world from Park Avenue... He only
sees value in stock portfolios. | don’t own a single share of stock. | have the dubious
distinction, when | got elected ... Maybe that’s why he doesn’t like me very much. | ve
been listed as the poorest man in Congress for 36 years [180]. ”

The opposition between Donald Trump and Joe Biden in this case is achieved
with the help of personal pronouns he and I. The adverb only, repeated two times, is
meant to enhance the pragmatic significance of the uttered statements as well as to
portray the President as a man who has a narrow worldview and as an official interested
in nothing except for what coincides with his interests. The sentence, inserted with the
help of parcellation (Maybe that’s why he doesn’t like me very much.), reduces the
reasons for Trump’s negative attitude towards Biden to just one explanation, which is
the absence of wealth. In such a way the former Vice President neutralizes any criticism
directed at him and, at the same time, undermines the reputation of Donald Trump.

2.3. The Strategy of Manipulative Persuasion

One of the main preconditions for accomplishing the final goal of pre-election
discourse is the politician’s ability to influence the consciousness of the electorate,
convincing the people in the sincerity of his intentions as well as in the truthfulness of
the statements often made with only one aim, which is to impress the electorate.

Despite the fact that, according to V. Chernyavska [59, p. 24], persuasion can be
achieved with the help of logical reasoning and argumentation, when the discourse
addresser is honest about what he says and feels no need to conceal his intentions from
the public, and manipulation, due to its implicit nature, focuses not so much on logical
as on emotional impact, during the process of communication it is difficult to
differentiate between those two phenomena since they overlap rather frequently. As a

result, a seemingly logical argument may acquire a manipulative coloring, which
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makes it possible for the researcher to distinguish the combined type of political
influence, that is, manipulative persuasion [37, p. 10].

If that is the case, the politician still appeals to the rational component of mental
activity; however, his discourse contains some signs of disinformation, evasion from
giving direct explanations of the issues in question, distortion of facts, understatement
or exaggeration of their importance, biased selection of arguments, wrong
interpretation of ideas, usage of the data out of context, etc. Therefore, we can conclude
that in certain “unfavorable” circumstances, any statement, that appears to be supported
by evidence and makes the audience believe in its truthfulness, may turn out to be a
carefully planned manipulative move.

Having analyzed a number of campaign addresses of both Donald Trump and
Joe Biden, we came to the conclusion that the tactic of providing rational arguments
that support one’s political beliefs is brought to life in their pre-election discourse with
the help of special manipulative techniques, which encompass the comparative analysis
of the data and the usage of arguments that refer to the future of the country and its
citizens. By rational argumentation we mean a linguistic act consisting of a thesis and
a series of arguments, for which the existence of factual (statistical and illustrative)
material is compulsory [11, p. 15].

The method of comparative analysis of the data is based on the politician’s
assessment of any pieces of information (about past vs present events), which he
assumes to be viewed by the audience as convincing arguments. In order to increase
the level of persuasiveness, presidential candidates tend to incorporate in their speeches
statistical evidence, which is supposed to underpin their statements.

This approach is frequently deployed in the pre-election discourse of the sitting
US President: as was already mentioned, he often makes a comparison between his
achievements and the failures of the predecessors in order to depict himself in a positive
light. Thus, the arguments involved in the so-called comparative analysis could also be
treated as performing the function of the tactic of positive self-presentation.

The following fragment from Donald Trump’s rally in Battle Creek, Michigan

on December 19, 2019 proves that this assumption is true:
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“We've eliminated more job-killing regulations than any administration in the
history of our country, whether it’s four years or eight years, or in one case, much
more than eight years... You're saving almost $3,000 a year because of regulation
cuts. Total income gains for median households will reach $10,000 a family.

I’ll give you a couple of quick numbers. Under President Bush, for eight years,
you saved $450, meaning you took in 450 bucks. Under President Obama, you took in
$975. Under President Trump, including the energy savings, and the regulation
savings, and the tax cut savings, it’s more than $10,000 in less than three
years [118].”

First of all, the contrast here is achieved through the opposition of the policies of
George W. Bush, Barack Obama and Donald Trump himself. In order to emphasize his
achievements on the post of the President, the politician deploys such linguostylistic
devices as hyperbole (we’ve eliminated more ... regulations than any administration
in the history of our country) and epithet (job-killing). In terms of the informal
vocabulary (bucks and took in), it is used there to gain the trust of the audience and to
reduce the distance between the presidential candidate and the ordinary people.

However, what interests us in this excerpt is the deployment of figures, which,
in certain circumstances, can be a powerful tool of manipulation. This is because they
are always rounded in such a way as to make them more substantial than they actually
are. In addition to that, even if someone decides to question their accuracy, the majority
of voters will believe the words of a manipulator. Last but not least, figures make the
discourse look sophisticated and trustworthy as well as contribute to portraying its
addresser as a knowledgeable and dedicated person.

Having analyzed the addresses of Joe Biden, we can assume that its peculiar
characteristic is the deployment of rational arguments that refer to the future welfare
of the state. This technique lies in presenting to the general public the strategic goals
and plans of the politician. Thus it coincides to a certain extent with the tactic of
election promise. It should be mentioned that when revealing his political program, the

addresser of pre-election discourse demonstrates the voters that he knows how to
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evaluate the socioeconomic situation in his country and can predict the direction of its
development.

For example, during a campaign event in Miami, Florida on October 5 Joe Biden
makes the following statements:

“My plan will get $50 billion in capital flowing to small businesses, which would
get repaid in employment and taxes, especially minority owned small businesses, and
make another $100 billion in low interest loans available to those businesses to get
back on their feet and stay alive, because you know as well as | do, and ethnic
communities, they are the heartbeat, they 're the center of a community [169].”

To begin with, the politician deliberately emphasizes (with the help of the
possessive adjective my) the fact that only he can make those promises a reality. In
order to convince the audience that the mentioned plan is what they really need, he
provides rational arguments organized in the form of figures because, as we have
already stated, what is proven by statistical evidence is generally perceived as
belonging to the rational sphere of cognition.

It is also worth mentioning that the distinctive characteristic of any pre-election
speeches is the use of tropes and figures of speech that are meant to make the speech
memorable and emotional, and this excerpt is no exception: Biden uses several words
with transferred meanings (capital flowing and stay alive in relation to businesses), an
idiom (to get back on their feet) and a metaphor (they are the heartbeat).

In conclusion, we believe that the tactic of providing rational arguments that
support one’s political beliefs should be regarded as an auxiliary one because it can be
recognized almost in all the statements made by the politicians, regardless whether we
discuss the strategy of integration or confrontation, or the tactics that are deployed to
implement them. This happens because the line between what should be considered
rational and what does not belong to it is rather vague and depends on how the
discourse addressees evaluate the provided information. The presidential nominees, for
their part, focus on making their addresses as persuasive as possible and, as a result,

resort to supporting their points of view with “reasonable” proofs.
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Along with the aforementioned methods, the politicians resort to such a means
of manipulation as making promises in order to persuade the audience in their
exceptional competence and the true wish to make transformative changes. The thing
IS, during the pre-election campaign presidential nominees are ready to agree to do
anything that could help them win the race. However, the determination to fulfill the
commitments depends on the level of conscience and decency of a person and can be
proven only after the official inauguration. Therefore, this scheme is entirely based on
trust. As a result, the possibility of the politician spreading lies and abusing the voters’
confidence is pretty high.

The tactic of election promise in this type of discourse is implemented with the
help of the modal verb will, the semi-modal be going to or a non-finite adverbial clause
(by + -ing form of verbs), and comprises public assurances made by the presidential
nominees with the aim of winning the votes of their electorate. The promise can be
direct (if the subject of an action is introduced into a sentence with the help of the
personal pronouns | or we) and indirect (when the politician portrays a bright and
prosperous future without mentioning what he plans to do to bring this picture to
reality). It should be noted that the second type of promise provides the addressee who
failed to fulfill certain obligations with numerous ways of verbal “retreat” as well as
serves as a perfect example of the manipulative potential of political discourse.

If we are to analyze the differences of the implementation of this tactic in the
discourses of Donald Trump and Joe Biden, we should mention that due to its
effectiveness and the fact that during pre-election campaigns the audience expect
presidential nominees to make promises concerning the internal and external affairs of
the state, all of them, regardless of the country the interests of which they are supposed
to defend, resort to the use of this manipulative method. The line between the
participants of the 2020 US electoral race might be drawn on the basis of their preferred
approach towards making commitments.

The addresses of Donald Trump, for instance, are characterized by populism.
The politician promises a number of things, from reasonable ones, such as economic

stability and safety of his compatriots, to those that appeal to the audience’s emotions.
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For instances, he continuously makes assurances that the US will become even more
powerful and the American nation will establish its superiority among other nations in
the world. However, the politician provides no plan how to achieve the those aims.

Even from the linguistic perspective, his technique appears to be pretty simple.
After analyzing the addresses of the sitting President, we can conclude that he deploys
such nouns with positive connotations as welfare, liberty, security, respect, etc.
Regarding the most frequent verbs, they are protect, defend, achieve, ban and so on. In
terms of the adjectives, used to manipulate the audience, we singled out such of them
as free, equal, transparent, great, powerful, and others.

In order to prove our point of view, we suggest to take a closer look at the
following excerpt from Donald Trump’s “Great American Comeback™ campaign rally
in Fayetteville, North Carolina on September 19, 2020:

“We will ban deadly sanctuary cities. We will defeat everybody that we have to,
including the virus, but we will defend the dignity of work, and we will defend the
sanctity of life. We will uphold religious liberty, free speech and the right to keep and
bear arms. We will_strike down terrorists who threaten our citizens, and we will keep
America out of these ridiculous foreign wars. We will maintain American’s unrivaled
military might, and we will ensure peace through strength [133].”

These promises there can be classified as being direct. They are made with the
help of the plural personal pronoun we, that contributes to the sense of unity and is
meant to convince the people in their ability to achieve anything if they truly want it.
Moreover, this pronoun makes it possible for the politician to identify his ambitions as
being the desires of ordinary people. The parallel sentences based on anaphoric
repetition of the phrase we will are deployed so that the speech sounds more emotional.
In addition to that, those statements look like the enumerated points of Trump’s
campaign agenda. In order to inform the listeners of his attitude to the discussed topics
as well as to enhance the pragmatic effect of the promises, the politician resort to
deploying such negative attributes as deadly and ridiculous.

That part when Donald Trump says, “We will uphold ... the right to keep and

bear arms ... can be perceived as an example of an indirect criticism of Democrats
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and Joe Biden, who, as the President claims, are going to abolish the Second
Amendment. In general, having analyzed the excerpt, we assume that the politician
resorts there to the tactic of threat (We will defeat everybody that we have to ... and
... we will ensure peace through strength), addressing not only the enemies of the US
but also his political opponents.

Regarding the discourse of Joe Biden, he strives to look professional and
qualified for the position of the US President, which affects the content of his speeches.
The former Vice President tries to make his promises as trustworthy as possible, using
factual data, proper names, figures that illustrate his point of view as well as organizing
the flow of information with such adverbials as firstly, secondly, thirdly, lastly, etc.

For instance, in his address Warren, Michigan on September 9, 2020, Joe Biden
says such words:

“First, we’re going to impose a tax penalty on companies that avoid paying US
taxes by offshoring jobs and manufacturing, only to sell those goods back to the
American consumer. If your big corporate strategy is to boost your shareholders’
profits, your CEOs’ bonuses by moving jobs out, well, we’re going to make sure you
not only pay full US taxes on those profits, but we’re going to guarantee. We’re going
to add a 10% off shoring penalty surge tax to your bill [177].”

The adverb first in the initial position of the sentence creates the impression that
the presidential nominee is a decisive person who has a strategic plan of what is going
to be implemented during his presidency. The pronoun we in that case is used to refer
to him and his team, that is ready to serve the American nation. Biden’s strong
determination of do what he promised is expressed not only through the opposition of
verbs make sure and guarantee but also with the help of of the semi-modal be going
to. Addressing the big corporations’ owners with the personal pronoun you and the
possessive pronoun your shapes the image of the official who is powerful enough to
stand his ground and handle any problems.

In conclusion, although the tactic of promise effectively helps to raise the
importance of the presidential nominees in the political arena, they should remember

that all the promises made in front of the public should be fulfilled. Otherwise, even if
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the manipulation did its job and the politician got elected, the population’ support will
eventually decrease, and they will not elect him to serve the second term.

Summary of the Second Part

At the core of modern political discourse, which presupposes the struggle for
power occurring between various groups of politicians as well as the individuals who
strive to take a leading role in the political arena by occupying the highest post in their
country, lies the necessity of all those people to get elected since in democratic
communities it is the right of the folk to choose their government. Therefore, the
politicians’ communicative behavior is targeted at winning public confidence by any
means, including the manipulative ones.

Having performed an analysis of the strategies and tactics of manipulative
influence deployed by Donald Trump and Joe Biden in their campaign addresses during
the 2020 US electoral race, we were able to identify three strategies to which the
politicians resort in order to manipulate the minds of the citizens.

The first strategy is integration, aimed at overcoming distance between the
nominee and the ordinary people by appealing to their subconscious desire to achieve
rapport with their leader. Integration can be implemented with the help of three tactics.

The tactic of unity is deployed to consolidate the US society as well as to
incorporate the presidential nominees into that community. Both Donald Trump and
Joe Biden develop the semantic field “WE” in order to do so. What differentiates them
is the framework of this tactic’s implementation: when the President refers to the future
accomplishments or common heroic past of his compatriots, the former Vice President
speaks about the present-day hardships that his nation has to face, reminding the people
that everyone is equally important for the state.

The tactic of appeal to the audience's emotions is aimed at evoking either positive
or negative attitude to the subjects of conversation so that the voters behave as the
manipulator wishes. Concerning the analyzed addresses, Donald Trump tends to
frighten the electorate by stating that Joe Biden will jeopardize their safety and security,

economic welfare, religious freedom, etc. The former Vice President, on the contrary,
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appeals to the notions of dignity, constitutional rights, equality, better prospects for
younger generation in order to gain public confidence.

The tactic of self-presentation is a method of demonstrating the strengths of this
or that politician. We have distinguished two approaches to its use, namely “real me,”
which draws audience’s attention to one’s professional or moral qualities and “ideal
me,” that encompasses the nominees’ ideas about who they strive to become. In terms
of the first approach, Joe Biden portrays himself with the help of corresponding lexical
means as a competent official, a fighter and a patriot. Although Donald Trump deploys
the same social roles, he extrapolates them to his Administration. The second approach
Is actualized within the tactic of promise.

The second strategy is confrontation, which lies in establishing superiority of one
presidential nominee and dishonouring another. Regarding the pre-election discourses
of Donald Trump and Joe Biden, we have identified four tactics of its actualization in
their campaign speeches.

The tactic of open discreditation of opponents is exploited to create a negative
image of one’s political enemy and change the public opinion on him. The most
common method of its actualization for both politicians is accusations. In that regard,
Joe Biden is targeted at personal qualities of his opponent and blames him for being
disrespectful as well as reveals the past failures of Trump’s presidency through the use
of legal terminology combined with lexical items causing strong disapproval, when the
President denounces Joe Biden’s future plans by describing them with such adjectives
us devastating, destructive, catastrophic and using the technique of mockery.

The tactic of impersonal accusations lies in portraying a certain issue in a
negative light without mentioning who responsible for that. Among the most common
means of its implementation are deictic markers, lexical units with abstract meaning as
well as grammatical patterns concealing the identity of the agent. Joe Biden, for
instance, deploys demonstrative and indefinite pronouns, nouns referring to a group of
individuals and the passive voice to actualize this tactic. Donald Trump often refers to

the Democratic Party to accuse the opponent without naming him.
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The tactic of labelling, peculiar only for the President’s pre-election discourse,
is deployed to openly discredit his political enemy as well as to do it indirectly. The
most common labels used to tarnish Joe Biden’s image are left-wing (radical)
extremist, lobbyist, socialist and puppet.

The tactic of distancing yourself from your opponents’ actions requires
developing “WE” vs. “THEY” opposition. The results of our survey on its
implementation in Donald Trump’s addresses have shown that he makes a distinction
between himself and his enemy (with the help of irony, hyperbole, metaphor, simile,
ect.) on the basis of their professional accomplishments. Joe Biden distances himself
from the opponent using the image of an ordinary man.

The third strategy is manipulative persuasion since one of the prerequisites for
successful political communication is the ability of politicians to convince the public
that their intentions are sincere. It is implemented with the help of the following tactics:

The tactic of providing rational arguments supporting one’s political beliefs
involves the use of statistical evidence which would underpin the communicated
information. It is present in the discourse of both presidential nominees, although the
usage directly depends on the position of the politicians: it is Joe Biden who tries to
become the President, when Donald Trump makes his best effort to stay in office. As
a result, the former Vice President’s arguments refer to the future, and the ones made
by the President are related to his past achievements.

The tactic of election promise, which can be realized with the help of the modal
verb will, the semi-modal be going to or a non-finite adverbial clause (by + -ing form
of verbs), encompasses the assurances made to win the votes of the audience.
Concerning Donald Trump, we should mention that his promises include such nouns
as welfare, liberty, security, respect. The addresses of Joe Biden contain factual data,
proper names, figures as well as the adverbials as firstly, secondly, thirdly, lastly, meant
to organize the flow of information.

In conclusion, the choice of the verbal means of implementation of the
aforementioned tactics depends not only on the content of the message one strives to

transmit or the peculiarities of the communicative situation in which the discourse is
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produced but also on the worldviews of the individual, his moral qualities, level of
education and experience in the field of politics, etc. All those things might be of use
for further investigations on the issue of interrelation between political discourse,

manipulative intentions of its addressors and the patterns of their idiolects’ functioning.

83



PART 3. BASIC VALUE CONCEPTS APPLIED FOR THE PURPOSE
OF MANIPULATION BY DONALD TRUMP AND
JOE BIDEN

According to the linguocognitive approach, a concept is a mental and linguistic
entity that reflects a certain fragment of the world and contributes to the categorization
of objects of reality [29, p. 226]. It summarizes individual and collective knowledge as
well as facilitates the formation of a conceptual picture of the world of any individual.
Therefore, concepts can be viewed as the cornerstones of cognition. By analyzing,
comparing and merging them in the process of thinking we can create more concepts
or transform the already existing ones into something totally new.

In addition to the aforementioned facts, concepts can be defined as the units of
culture, which incorporate certain value components and act as structures of
consciousness responsible for determining what is normal in this or that society. That
is the reason why concepts take a special place in the political communication: they are
represented in the form of basic values to which the politicians appeal in their campaign
addresses, subtly manipulating the audience and convincing the people in the
truthfulness of their intentions. The addressers of political discourse constantly use
them when there is a need to justify some controversial decisions that were made in the
past, give the compatriots a call for action or even highlight the importance of values,
promoted by the government. What is more, political values are universal and, as a
result, shared by the majority of citizens in any county, which means that, when
resorting to them, presidential nominees establish a strong connection with their
supporters, assure the people that they understand their needs and are willing to change
their life for the better [43, p. 174].

A high level of abstractness of concepts allows the politicians to add new shades
of meaning to them, transforming the voters’ initial beliefs about certain things into
what is beneficial to the manipulator in certain situational and communicative
contexts [29, p. 229]. In fact, the nature of the concept gives us the reason to interpret

it not as a static unit, but as a constantly evolving structure that reflects the results of a
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human cognitive activity. Therefore, it is understandable that the addressers of political
discourse strive to affect this process so as to manipulate the common folk.

Regarding the conceptual categorization of the material of our research, which
comprises 80 addresses of Donald Trump and Joe Biden, chosen through the method
of random sampling, we have decided to select and analyze such historically motivated
concepts of the US political rhetoric as democracy, freedom, and equality. Those are
the values that are believed to have laid the foundation for the prosperity of the
American nation. As a consequence, they are frequently deployed as the tool of implicit
manipulation of public opinion: the politicians either assure the audience that they are
huge proponents of them or accuse their opponents of violating those moral and social
standards.

A comprehensive study of the mechanisms of achievement of the main pragmatic
goal of political discourse (which is the exertion of the targeted impact on the mass
consciousness) in correlation with the cognitive patterns of knowledge representation
in the minds of the politicians and their verbal explication in pre-election speeches not
only will help the future politicians who do their best to develop an effective procedure
of manipulation of the electorate but also might allow the ordinary people to quickly
discover the true intentions of manipulators and the hidden techniques of manipulative
influence.

3.1. The Concept of Democracy

The phenomenon called “democracy’ has been known to the world for more than
two and a half thousand years. During that time, both the perception of the democratic
form of government and the understanding of the term in itself were constantly
modified. At the present stage of political development, we agree with the opinion of
B. Barber [67, p. 546], a famous American political scientist, that democracy should
be perceived not as the rule of the majority but as the exercise of electoral power by
well-educated citizens of a particular state since this form of government requires not
just active participation on the part of the individual but a high level of knowledge of
the social, political and economic affairs of the country, awareness of the problems it

faces or might face in the future and the true willingness to make things better. Only if
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the people possess all those qualities can they participate in political discussions and
decision-making processes.

The concept of democracy belongs to one of the fundamental social values of the
US culture, closely related to the concepts of freedom, equality and justice.
Stereotypical expectations about the role of a presidential candidate or, in a broader
sense, any politician suggest that he or she should embrace democratic standards and
take into account the opinion of the public when arriving at any decisions that are
important for the good of the country. That is the reason why this concept has become
the subject of study of linguists: axiologically, it is regarded as the highest value of the
American people; ideologically, democracy is seen as a historically determined
phenomenon; and linguoculturally, it is believed to be a socially significant aspect of
American mentality [83, p. 179].

There is a huge number of interpretation of the term of democracy, each of them
is far from being comprehensive. In order to distinguish the core of the nominative field
of the discussed concept, we searched for the definition of its key word in various
dictionaries. To begin with, the Merriam-Webster online dictionary explains
democracy as “a government in which the supreme power is vested in the people and
exercised by them directly or indirectly through a system of representation usually
involving periodically held free elections [100].” However, the inspection of this one
source is not enough to acquire the in-depth knowledge of the issue under analysis,
which is why we have decided to continue our research on the subject using other
specialized and non-specialized literature, such as A. S. Hornby’s “Oxford Advanced
Learner’s Dictionary of Current English [97, p. 239],” “Longman Dictionary of
Contemporary English [98, p. 123],” “Webster’s Third New International Dictionary
of the English Language [103, p. 383]”, Frank Bealey’s “The Blackwell Dictionary
of Political Science: A User’s Guide to its Terms [95, p. 297]” and P. H. Collin’s
“Dictionary of Politics and Government [96, p. 47],” and found out that the main
definitions of notion “democracy” are as follows:

1) the rule of the majority;
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2) a form of government according to which citizens have the authority to elect
representatives to administer internal and external affairs of their state;

3) a state which has such a system of government;

4) an approach to running an organization or a group of people according to
which everyone has the right to take part in the decision-making process.

Due to the peculiarities of the selected research material, which comprises the
campaign addresses of the presidential nominees participating in the 2020 US
presidential election, the last interpretation is not relevant for our analysis. Therefore,
we will not refer to it in the future.

The concept of democracy can be implemented, first of all, directly — through
the key lexeme, the noun democratization and the adjective democratic — as well as
indirectly — with the help of their synonyms to which belong such words, word
combinations and expression as republic and republican, constitutional government,
representative government, elective government, self-government, self-rule and its
derivatives ending with governing and ruling; commonwealth; elections or electorate,
elect and elected; autonomy and autonomous; egalitarianism and egalitarian; etc.

The antonyms of the word democracy are tyranny, dictatorship, totalitarianism,
monocracy, autocracy, despotism, monarchy and so on. Taking into account the fact
that that these nouns can easily be turned into adjectives, we find it necessary to
mention such of them as dictatorial, totalitarian, monocratic, autocratic, monarchal
and despotic.

We find it important to mention that all the enumerated vocabulary items
constituting the synonymic and antonymic sets of the lexical unit democracy and the
key lexemes of other concepts that are to be analyzed in this thesis, namely freedom
and equality, were selected from the website called “The Free Dictionary: Dictionary,
Encyclopedia and Thesaurus [102].”

The relevance of the research on the concept of democracy in the pre-election
discourses of both presidential nominees, Donald Trump and Joe Biden, can be proven
by the results of conducted content analysis, according to which the frequency of its

use in the selected addresses is rather high. This is because democracy plays an
87



important role in the value hierarchy of the American people. When resorting to it, the
presidential candidate, on the one hand, emphasizes the fact that the electorate’s
opinions are of great importance to him and, on the other hand, assures that that the
USA is an extremely developed country, which promotes the expression of free will
and acts as a guarantor of peace, democratic approach to state governance and respect
for human rights.

The initial analysis of the discussed value concept showed that Joe Biden’s
addresses contain 224 instances of its usage. The overall amount of direct or indirect
appeal to democracy in the discourse of Donald Trump is 513 cases. However, such a
substantial gap does not necessarily mean that the sitting President is a bigger
proponent of manipulation with the help of the concept of democracy than the former
Vice President. The explanation for those figures might be pretty simple: the average
speech of Donald Trump is three or four times larger than the average address of Joe
Biden.

That is the reason why in this research we are especially interested in the
frequency distribution of the lexical units belonging to the core of the nominative field
of democracy concept. In order to get a better understanding of the similarities and
differences in the approaches to its implementation in the addresses of the chosen
presidential candidates, we find it useful to arrange the quantitative indicators of the
vocabulary items that shape the nucleus of the democracy concept in a tabular form.
The preliminary results of the survey are presented in the Table 3.1.

Table 3.1
The Core of the Concept of Democracy in the Pre-Election Discourses of
Donald Trump and Joe Biden

The lexical units

contributing to the

The quantity of their usage
in the discourse of Joe

The quantity of their usage
in the discourse of Donald

derivative democratic

formation of the core of the Biden Trump
concept
DEMOCRACY and its 53 86
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Table 3.1 (continued)

ELECTIONS, electorate, 167 417
elect and elected
GOVERNMENT 3 1
COMMONWEALTH - 7
REPUBLIC 1 2
In total 224 513

In Biden’s speeches the keyword democracy together with the adjective
democratic is used 53 times, which constitute 23.7 percent of the total number of all
the usages of the analyzed lexical units. Regarding the discourse of Donald Trump, we
counted that the politician mentions it and its derivative 86 times. Thus, the frequency
of the use of democracy and democratic accounts for 16.8 percent of the total word
usages.

It should be noted that the lexeme democratic might also be deployed to refer to
the Democratic Party. Those word usages are of no interest to our research, and we do
not include them into the statistics so as not to decrease the level of accuracy of the
analysis.

The most common lexical unit, which belong to the core of the nominative field
of the democracy concept, is the word elections together with electorate, elect, and
elected. In Biden’s discourse we have found 167 instances of their deployment, which
correspond to 74.6 percent of the total number of all the lexemes used to implement
the analyzed concept. The discourse of Donald Trump contains 417 occasions of
resorting to the aforementioned words, which constitute 81.3 percent of the whole
vocabulary items.

Such an impressive amount of the lexical units electorate, elect, and elected can
be explained by the peculiar character of pre-election discourse: it is organized and
developed in such a way as to manipulate public opinion and make the voters change

their electoral decisions to the benefit of a particular presidential nominee. In the
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second part of the thesis we have already analyzed the manipulative strategies and
tactics that ensure the fulfillment of this goal. However, apart from using them,
politicians strive to focus the attention of the audience on the importance of the
upcoming elections and their choice for the future of the country as well as to convince
the people that the opposing party strives to destabilize the electoral process,
undermining the very idea of democracy, which lies in providing an equal right for
anyone to speak for oneself and be heard.

According to the results of the survey, the least frequent lexemes are those related
to the interpretation of democracy as the form of government. For instance, the
speeches of Joe Biden contain 3 cases of utilizing the phrase government of the people,
which comprise 1.3 percent of the total number of the word usages. In the pre-election
discourse of Donald Trump, we found only 1 instance of deploying the very same
phrase. It constitutes only 0.2 percent of all the lexical units belonging to the core of
the analyzed nominative field.

In addition to the already discussed means of developing the concept of
democracy, the sitting President mentions the word commonwealth 7 times, which
correspond to 1.4 percent of the total number of vocabulary items. He appeals to this
phenomenon in order to strengthen the sense unity among the people and convince
them in their invincibility in the face of internal and external threats. In the discourse
of the former Vice President such a lexical unit was not found.

Last but not least, Joe Biden once deploys the noun republic (0.4 percent of all
the vocabulary items) while its use in Donald Trump’s addresses counts for 2 cases,
which constitute the same percentage ratio his opponent demonstrates. It should be
mentioned that both of the politicians resort to appealing to republic in order to evoke
the sense of national pride in their compatriots. This idea can be proven by the language
means they use in combination with the discussed lexeme, which are prosperous,
thriving and fortuitous.

The bar charts A and B, presented in the Appendix 3.1, provide an illustration of
the percentage distribution of the lexemes which constitute the core of the value

concept of democracy in the campaign speeches of Joe Biden and Donald Trump.
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In conclusion, we assume that in the pre-election discourses of both politicians
the nucleus of the analyzed nominative field includes such vocabulary items as the
keyword of the phenomenon under research together with its derivatives (democracy
and democratic); the word elections along with electorate, elect and elected as well as
the phrase government of the people and the lexeme republic. Although, the addresses
of the sitting President of the US contain a few instances of resorting to the notion of
commonwealth, those cases are rare and cannot affect the results of the survey.
Therefore, we believe that the nuclei of the democracy concept, developed by the
presidential nominees, do not demonstrate any significant differences in their structure
and content.

Regarding the cognitive features of the discussed nominative field, at first, we
would prefer to critically review those engaged in the addresses of Joe Biden: a closer
inspection of his discourse has made it possible for us to distinguish four cognitive
features of the democracy concept, which, depending on the regularity of their usage,
were classified as pertaining to the close and distant periphery of the examined
nominative field.

The closest to the core cognitive feature of the concept of democracy is “genuine
elections,” represented through the combination of the lexeme elections with such
accompanying words as free, transparent and fair.

The following fragment from the former Vice President’s speech given in
Cleveland, Ohio on September 30, 2020 serve a perfect illustration of how even those
expressions that look innocuous from the first sight can manipulate the minds of the
voters by subtly suggesting that the even the US government officials couldn’t ensure
the virtuous behavior of Donald Trump during 2016 presidential elections and assuring
them that only Joe Biden can eradicate certain unscrupulous practices:

“The nation needs new leaders that will preserve that principle by honoring the
outcome of elections, by disavowing foreign interference in our electoral process, by
paying their taxes and by safeguarding the right of every American to participate in

free and fair elections [181].”
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The speaker in this case resorts to the tactic of impersonal accusations. The
phrase honoring the outcome of elections appeals to the desire of the people to be heard
and respected by those whom they endow with public power. The next part about
interference in ... electoral process is meant to play on the increased emotionality of
the mass audience and make the people feel indignation towards the President because
it implies that the value of democracy has been called into question and even
endangered by the actions of the republicans. The collocation safeguarding the right
appeals to the duty of the President, which he failed to perform during his term. Last
but not least, Biden claims that honesty during elections is the main precondition for
true democracy.

The next cognitive feature of the discussed value concept, if we are to classify
them according to the frequency of their usage, should be “democracy as a living
organism.” It is achieved when the keyword democracy is deployed along with such
lexical units as save, give life and vibrancy to and be born.

What is more, when Joe Biden addresses the public in Pittsburgh, Pennsylvania
on August 31, 2020, he uses the phrase poisoning our ... democracy, which could be
regarded as belonging to the sense group of “democracy in danger,” fairly common in
the discourse of the Donald Trump as well:

“Donald Trump has been a toxic presence in our nation for four years.
Poisoning how we talk to one another, poisoning how we treat one another, poisoning
the values this nation has always held dear, poisoning our very democracy. Now, in
just a little over 60 days, we have a decision to make. Will we rid ourselves of this toxin
or will we make it a permanent part of our nation’s character [174]?”

First of all, there we should pay attention to the metaphor Donald Trump has
been a toxic presence, incorporated in the first sentence. It serves to immediately
discredit the opponent and to give grounds to further allegations against him. Second,
the parcellation of the sense group with the help of intonation deployed together with
the enumeration of Trump’s wrongdoings, made through the repetition of the present
participle form of the verb poison, enhances the manipulative effect of the utterance by

giving additional emphasis to the content of the statement. As a result, the audience
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experiences strong negative emotions towards the President. Third, Joe Biden’s appeal
to the national values and identifying democracy as being of them not only contributes
to the formation of the nominative field of this concept but also depicts Donald Trump
as a leader who jeopardizes the traditional way of state governance. What is more, by
suggesting in the next sentence that the voting decision of the US citizens should be
made now and then specifying this adverb with the phrase in just a little over 60 days,
Joe Biden makes the people believe that there is not much time left to reflect on their
choices: they need to hurry up and vote for him in order to reverse the damage done by
the President. Among other things, the rhetorical question which seemingly gives the
people two alternatives to select from but presents one of them as being totally
unacceptable is a bright instance of linguistic manipulation as well.

Another cognitive feature labeled “democracy as an abstract value” may be
distinguished in the discourse of the former Vice President on the basis of the ability
of the noun democracy to collocate with such verbs as advance, strive for and restore.

The following fragment from a rally held in Houston, Texas on March 2, 2020
provides a bright illustration of how Joe Biden discredits his political enemies,
deploying this cognitive feature:

“We have to beat Donald Trump and the Republican Party, but we can’t become
like them. We can’t become like them. We have to heal our divisions. Restore
democracy. And above all, it’s time for America to get back up on its feet and once
again fight for the proposition that we hold these truths to be self-evident [169]. ”

The repetition of the phrase we can’t become like them as an independent clause
and a separate sentence distances this presidential candidate from his opponent and, at
the same time, suggests that Donald Trump and his team are unworthy of their posts in
the state management. The next part of the sense group is disrupted. Parcellation there
gives the audience time to process the uttered pieces of information. In addition to that,
the collocation restore democracy is an example of presupposition, which in a subtle
way performs a manipulative task: Biden avoids making direct accusations against
Donald Trump but claims that democracy needs to be reestablished after his

presidency.
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Last but not least, we have differentiated the cognitive feature of “democracy as
a material object.” Among the lexical units that facilitates its implementation are such
lexical units as take back, recover and earn.

The excerpt from a “Souls to the Polls™ rally, which took place in Philadelphia
on November 1, 2020, demonstrates the way in which resorting to the aforementioned
feature helps Joe Biden in his attempt to unite the people and make them elect him as
their representative and defender of the values which the American society believes to
be the most important for the welfare of the country:

“There’s one thing that remains the same, we have to earn our democracy. We
have to get out and vote. And as my late friend John Lewis reminded us, freedom is not
a state, freedom is an act. We have to defend it [169]. "

The phrase earn our democracy persuades the audience that such a form of
government requires them to take constant efforts to ensure its proper functioning as
well as reminds the voters that they should take responsibility for their decisions. The
quotation of John Lewis, a famous US politician and civil rights activist, contributes to
the identification of democracy as an expression of freedom. When analyzed in the
context of Biden’s previous comments on Donald Trump and Republicans, who
jeopardize this phenomenon, the statement could be regarded as the attempt of the
politician to increase emotional tension in the American society by making the people
believe that the deeds of their President undermine the very concept of freedom.

In conclusion, according to the results of the conducted research, in the discourse
of Joe Biden the periphery of the nominative field of democracy concept includes the
following cognitive features: “genuine elections,” “democracy as a living organism,”
“democracy as an abstract value” and “democracy as material object.” Almost all the
instances of the resorting to those features are somehow related to the global goal of
pre-election discourse, which is winning the audience by manipulating people’s minds
and making them believe in the things that may contradict reality but support the
politicians’ points of view. What differentiates them is the character of the lexical tools

chosen to achieve that task.
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Regarding the deployment of the value concept of democracy in the addresses of
Donald Trump, the survey on the compatibility of the lexical units belonging to the
core of its nominative field has made it possible for us to identify four cognitive
features that form close and distant periphery.

According to the frequency of their deployment, the most widespread and,
respectively, the closest to the nucleus category is labeled “elections in danger.” It is
represented by such accompanying verbs as steal and overthrow as well as the adjective
rigged.

In order to illustrate our point of view, we suggest to take a closer look at the
excerpt from a rally that took place in Middletown, Pennsylvania on September 26,
2020 and which contains direct accusations against Democrats, contained in the
collocation steal the election:

“North Carolina, Michigan, Nevada, all of these places, they’re all run by
Democrats. They re the ones that count the ballots. Does anybody have even a doubt?
It’s just common sense. It’s common sense. We’re going to be very careful. We’re
going to watch... They re going to try and steal the election [117].”

First of all, the rhetorical question Does anybody have even a doubt? serves to
highlight the fact that it is preposterous to challenge the credibility of the information
provided by the President. The repetition of the following sentence only proves this
assumption: when defining the uttered statements as belonging to the sphere of the
common sense, Donald Trump implicitly makes the voters believe in their absolute
truthfulness. The phrase we 're going to and the personal pronoun we in particular are
aimed at uniting the people and making them assume that there is a need to be on guard
against the “injustices” caused by Democrats. In such a way the politician step by step
shapes a generalized image of a public enemy. Last but not least, the expression steal
the election not only is a bright example of manipulation that rely on the cognitive
feature of “elections in danger” but may also be regarded as existing within another

category labeled “elections as a material object.”
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The same cognitive feature also works with the keyword democracy. In such a
case the President deploys not only the already mentioned lexical units such as steal
and overthrow but also even stronger words, namely subvert and poison.

The excerpt from the rally held in Battle Creek, Michigan on December 19, 2019
within the framework of Donald Trump’s second presidential campaign clearly
demonstrates how the sitting President resorts to the image of endangered democracy
in order to disparage Nancy Pelosi, a Democratic politician and the 52" Speaker of the
US House of Representatives, as well as other representatives of the Democratic Party
who tried their best to impeach him:

“You are the omes interfering in America’s elections. You are the ones
subverting America’s democracy... You are the ones that are obstructing justice. You
are the ones bringing pain and suffering to our republic for your own selfish,
personal, political and partisan gain [118].”

The accusation there is built on the basis of syntactic parallelism, achieved
through anaphoric repetition of the phrase you are the ones. In terms of the vocabulary
items, we should discuss how Donald Trump makes a connection between democracy
and justice, manipulatively substituting one notion with another to his personal benefit
and, at the same time, claiming that Democrats threaten both of these phenomena. The
last sentence evokes rather strong emotions with the help of the nouns pain and
suffering (which have inherently negative connotations) and attributes them to the
selfishness of Democratic politicians.

Another pervasive cognitive feature, also peculiar for the discourse of Joe Biden,
IS “genuine elections.” It is implemented through the combination of the noun
elections with such adjectives as democratic, competitive, and legitimate. It should be
noted, however, that the sitting President often distorts the original understanding of
those collocation by facilitating certain changes on the connotative level of their
meaning.

The following fragment from Donald Trump’s address made in Phoenix, Arizona
on February 19, 2020 shows how the politician transforms the phenomenon of

“competitive elections,” that is necessary for the promotion of democratic values in
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any society, into something totally redundant and jeopardizing the accepted way of
state governance:

“And if | was treated fairly ... Meaning, if you were treated fairly by the news,
we’d be up 20 points higher in the polls. There wouldn’t even be a competitive election.
Unfortunately, it’s probably going to be competitive. But | actually think we’re going
to win by a lot, just like we did last time [129].”

First of all, we should discuss there the transition from the first-person pronoun
| into the second-person pronoun you, referring to the citizens of the US. In such a way
Trump extrapolates his personal affairs with the news agencies to the sphere of public
concern. The second conditional sentence is deployed to express the impossibility of
the outcome, depicted by the politician as the only one which is favorable to the people,
as well as to unite the supporters, encourage them to fight the injustices they have to
face with their votes for Donald Trump and make the elections “non-competitive.” This
very purpose serves the last sentence in which the President with the help of the phrase
we’re going to win demonstrates his confidence in their common victory. However,
what interests us there is the adverbs unfortunately and probably, used to express the
attitudinal and epistemic stance of the speaker. Such a characterization of elections,
that are supposed to ensure the rule of law in any democratic country, discredits the
President and undermines the people’s confidence in the US electoral system.

The third cognitive feature that needs to be mentioned is “elections as a
movement,” achieved through a variety of lexical units that represent the electoral
procedure as a dynamic process. Those are the combination of nouns with prepositions,
as is the case with way to, path to, journey to and the process of.

For example, during a campaign rally in Toledo, Ohio on January 9, 2020 Donald
Trump makes such a statement:

“We are all together doing something, not only in terms of the election, not only
in terms of what we’re doing right now. Don’t forget, it’s a long way to the
election [128].”

The inclusive pronoun we, which manipulative potential is reinforced by the

adverbial phrase all together, is aimed at persuading the potential voters that their
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efforts for the welfare of the country are appreciated. The correlative conjunction not
only ... but also is supposed to highlight that elections are not as significant as ensuring
the proper functioning of the state. However, the second part of the sentence is omitted,
and the listeners are supposed to fill the missing part with their own thoughts. By doing
so, Trump manipulates the people, deliberately creating ambiguity and “allowing”
them to misinterpret his words. In terms of the phrase a long way to the election, we
believe that the politician represents this phenomenon as final destination that the
nation can reach and, at the same time, implies that the road in itself is more important
that the results.

Last but not least, we assume that the most distant from the core of the value
concept of democracy cognitive feature is “prosperous republic,” represented through
the use of the keyword along with the adjectives thriving, strong and glorious.

As an example of the implementation of that category, we have decided to
analyze the fragment from a “Save America” rally, which took place in Washington,
D.C. on January 6, 2021, long after the results of the 2020 presidential elections were
announced:

“Hundreds of thousands of American patriots are committed to the honesty of
our elections and the integrity of our glorious Republic. All of us here today do not
want to see our election victory stolen by emboldened radical left Democrats [142].”

In this case, Donald Trump engages several cognitive features that have already
been described, one of which is “elections in danger.” In addition, this time he
manipulates the public opinion by acknowledging the importance of elections as well
as proclaiming the glory and integrity of his state with one aim, which is to ensure that
the audience agree with his previous claims on the law infringements during the voting
process. What is more, the politician deploys this feature to accuse his opponent and
discredit him by questioning his honesty.

Summarizing, the analysis of the pre-election discourse of Donald Trump
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showed that such cognitive features as “elections/democracy in danger,” “genuine
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elections,” “elections as a movement” and “prosperous republic” shape the periphery

of the nominative field of democracy concept. If we are to compare them with the ones
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deployed by his opponent, Joe Biden, we should mention that the former Vice
President, despite accusing Trump and Republicans, strives to create an image of a
bright future, convincing his compatriots that all the drawbacks and injustices of the
old system of state government can be rectified. The sitting President, by contrast,
resorts to the tactic of intimidating his supporters by drawing a picture of a rather
pessimistic future that awaits them if they choose Democrats.

3.2. The Concept of Freedom

Almost the entire history of human thought has been devoted to the study of
freedom. However, it was in the times of the ancient Greek poleis that this phenomenon
started to be perceived as belonging to the sphere of politics. In modern times, the
definition of freedom as a factual and legal status of a human in a society involves the
distinction between its three levels [86, p. 339].

First and foremost, it is understood as an internal characteristic of an individual,
his inherent quality, which distinguishes him from other living beings. At this stage,
freedom is socially autonomous since one’s desires and intentions are not limited by
external forces: when focusing on this value concept, the human does not need an
approval of the general public.

The second approach to freedom identification defines it according the one’s
position in society: the individual not only acknowledges his nature, becomes the
master of his life and shows the world his personality but also opposes himself to the
social environment, local communities or society as a whole, and builds relationships
with the members of those entities on the basis of the principles that indicate the degree
of unity of individual and collective interests as well as the level of democracy and
self-organization of these relations. This aspect can be characterized as encouraging
the liberation of individuals from restrictions and violence (which may include
economic or political coercion, national oppression or discrimination) and ensuring
their status as citizens of a particulate country. It is often interpreted as a “negative”
layer of freedom, that is “freedom from something.”

At the third level, freedom should be defined as a characteristic of human

activity: one is not only independent but has the opportunity to act as in one’s best
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interests, choosing different options of social behavior that lead to transformative
changes in his/her life. This is a positive freedom or “freedom of something,”
actualized through civil rights and liberties as well as legal incentives, promoted by
state officials.

As is clear from the information stated in the previous three passages, only the
last two meanings of freedom can be of interest to the researchers of political discourse
since they can be attributed to the so-called “external freedom,” which can be granted,
achieved, secured or taken away. It can also be measured: there may be more or less of
freedom, depending on the number of obstacles one is supposed to overcome to acquire
the power of free will [6, pp. 92-94]. In this context we can speak about freedom of
speech; freedom of thought, conscience and religion; freedom of education; freedom
of information; and so on. In general, those can be defined as the social values to which
politicians tend to appeal in their pre-election discourses. In the hierarchy of political
merits, freedom is the highest and absolute value, which explains the reason why this
concept has an extremely high potential of influencing the voters’ decisions and
subjugating them to the will of the manipulators.

The conducted analysis of the discourses of Donald Trump and Joe Biden
allows us to state that the verbalization of the value concept of freedom, the frequency
and compatibility of its cognitive features depend on the politicians’ idiostyle as well
as on the content of the message he seeks to transmit to the audience. However, before
making conclusions concerning the conceptual means of mass consciousness
manipulation, we believe it is of primary importance to establish the core of the
nominative field of the discussed concept. In order to do so, a comprehensive analysis
of all the possible definitions and interpretations of the keyword freedom have been
performed.

After the inspection of a number of dictionaries, also involved in the research of
the democracy concept, namely “Longman Dictionary of Contemporary
English [98, p. 377],” “Webster’s Third New International Dictionary of the English
Language [103, p. 598]” and P. H. Collin’s “Dictionary of Politics and

Government [96, p. 69]” as well as several new publications on the contemporary
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political terminology, such as David Robertson’s “The Routledge Dictionary of
Politics [101, p. 108]” and Garrett W. Brown’s, lain McLean’s, and Alistair
McMillan’s “The Concise Oxford Dictionary of Politics [99, p. 131],” we came to the
conclusion that the main definitions of the phenomenon of freedom are as follows:

1) the state of being free to do what someone desires without any external
regulations or limitations;

2) the absence of any restraints, as contrasted with imprisonment or slavery;

3) the quality of being able to exercise one’s civil and political rights;

4) a liberty secured by the laws of a state that claims to function according to the
democratic principles;

5) or the condition of not having to suffer from any kind of oppression.

As is clear from the aforementioned pieces of information, the keyword freedom
may be explained by its closest synonym liberty, the adjective free and the noun right,
relevant for the investigation of political discourse. All those lexemes contribute to
formation of the core of the freedom value concept. Apart from them, it encompasses
such lexical units as liberation, liberal and liberality; “independence and independent;
autonomy and autonomous; sovereignty; emancipation; immunity; home rule; self-
determination and self-government; privilege; choice and so on, which are to a certain
extent synonymous with the word freedom or deployed to explain it in an indirect way.
It should be noted, however, that not all of those vocabulary items are relevant for the
implementation of the freedom concept in the campaign speeches made within the
framework of the 2020 presidential elections. Consequently, not all of them will be
included in the nucleus of its nominative field.

The antonyms of freedom, are such lexemes as captivity, slavery, compulsion,
dependence, imprisonment, obligation and necessity, oppression, subjugation and so
on. The common-root lexemes of those units are also considered to be the opposites of
the keyword of the analyzed concept.

According to the results of the preliminary analysis of the discourse of Joe Biden,
the politician resorts to the usage of the keyword freedom and its synonyms 151 times.

The total number of appeals to the discussed value concept in the discourse of Donald
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Trump accounts for 494 instances. As was already stated during the survey of
democracy concept, such inconsistencies in figures can be explained by the differences
in the length of the examined addresses.

This explains why, as was the case with the concept of democracy, our goal is to
measure the frequency distribution of the lexemes constituting the core of the
nominative field of freedom value concept. However, before that it is important to
identify their quantitative indicators. The results of that investigation are presented in
the Table 3.2.

Table 3.2
The Core of the Concept of Freedom in the Pre-Election Discourses of

Donald Trump and Joe Biden

The lexical units The quantity of their usage| The quantity of their usage
contributing to the in the discourse of Joe | in the discourse of Donald
formation of the core of the Biden Trump
concept
FREEDOM and free 73 229
RIGHT 46 125
LIBERTY 4 74
INDEPENDENCE and 15 39
independent
SOVEREIGNTY - 26
PRIVILEGE 13 1
In total 151 494

First of all, we should pay attention to the key lexeme freedom, together with the
common root adjective free, which are the most widespread tools of the
implementation of freedom concept in the discourses of both presidential candidates.
If we are to take a closer look at the distribution of those units in their pre-election
addresses, we should mention that Joe Biden’s deploys them 73 times, which constitute

48.3 percent of the total instances of word usages. Regarding Donald Trump, although
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the number of those words accounts for 229 cases, which is a lot more than his
opponent demonstrates, they correspond to only 46.4 percent of the whole amount of
references to the concept of freedom in his discourse. Therefore, we can conclude that
the gap between the politicians is insignificant.

In terms of the second most frequent lexical unit, the noun right, the situation is
quite the same. In the discourse of Joe Biden, we recorded 46 instances of its usage,
which constitute 30.5 percent of all the units shaping the nucleus of the concept of
freedom. In most cases, those are appeals to the basic human rights, namely the right
to life, liberty and security, healthcare, education, etc., that the former Vice President
promises to defend during his presidency. Donald Trump, on the other hand, prefers to
refer to the rights of his people only to discredit his opponent by making the audience
believe that he and his team plan to endanger their future. However, this issue will be
analyzed in more detail in the section concerning the cognitive features of this value
concept. In general, Donald Trump resorts to the deployment of the noun right
125 times, which account for 25.3 percent of the whole word usages.

Third, we believe that there is a need to discuss the usage of the word liberty,
that is regarded as the closest synonym of freedom. In case of Joe Biden’s addresses,
the frequency of its distribution is approximately 2.6 percent of the total number of
references to the analyzed concept (only 4 cases of its deployment were recorded).
Donald Trump referred to it 74 times, which account for 15 percent of the whole
vocabulary items.

In order to give a proper explanation of the reason behind such a significant
discrepancy between the number of times the politicians mentioned freedom and the
cases when liberty was involved, we find it important to clarify the semantics of these
nouns. If liberty is understood as a politically and socially oriented term, denoting the
legal right of people to do what they want without unjustified interference from the
state, freedom is usually deployed in a more general sense, meaning the ability to act
as one wishes or under no one’s control. Despite the public character of pre-election
speeches, the nominees tend to choose a less specific word. This can be explained,

firstly, by an attempt of both Donald Trump and Joe Biden to make their discourse
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comprehensible for all US citizens, regardless of their socioeconomic status or level of
education, and, secondly, by the desire of the politicians to appeal to the personal
feelings of the electorate and make their utterances trustworthy and persuasive.

Regarding the other lexemes forming the nucleus of the value concept of
freedom, we have found that the noun independence together with the common root
adjective independent are used 15 times in Joe Biden’s addresses, which constitute 10
percent of all the instances of freedom concept deployment. Donald Trump’s discourse
contains 39 cases of their involvement. This figure accounts for approximately 7.9
percent of the total number of all the lexemes belonging to the nucleus.

In addition to the previously described means of shaping the value concept of
freedom, we have decided to include into its core the noun sovereignty. In terms of the
pre-election speeches of the President, 26 instances of its usage was found. This makes
5.3 percent of the total amount of vocabulary items contributing to the core. In the
discourse of his opponent, Joe Biden, such a lexical unit were not found.

Last but not least, the word privilege might also be considered as the one
belonging to the core of the concept of freedom. However, the number of its usages is
relatively insignificant: in Joe Biden’s speeches it was deployed 13 times, while his
political opponent resorts to this lexeme only once. As a result, frequency distribution
accounts for 8.6 and 0.2 percent for each presidential candidate respectively.

The bar charts A and B from the Appendix 3.2 clearly demonstrate the
percentage relation of the vocabulary units constituting the core of the value concept
of freedom in the campaign speeches of Joe Biden and Donald Trump.

In conclusion, the conducted analysis allows us to assume that the nuclei of the
nominative fields of freedom concept developed in the discourses of both presidential
nominees are quite alike. In terms of the differences that exist between them, we need
to mention the lexeme sovereignty, missing in the addresses of the former Vice
President, and the word privilege, underrepresented in the speeches of the President.
Nevertheless, regarding the manipulative potential of the concept of freedom, our
primarily focus remains on its cognitive features, which indicate how the politicians

organize the targeted impact on the consciousness of the voters as well as confirm the
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assumption that their linguistic preferences depend not only on the sociopolitical
situation within the state but also on their personal viewpoints on this or that issue.

In order to acquire a better understanding of the mechanisms of manipulative
exploitation of freedom value concept in the discourses of the presidential nominees,
we suggest analyzing the cognitive features pertaining to that concept one by one,
beginning with the peculiarities of Joe Biden’s appeals to the aforementioned
phenomenon. Having processed his pre-election speeches during rallies, we managed
to distinguish four categories, which belong to the periphery of the studied nominative
field.

The most widespread and the closest to the core cognitive feature of the
discussed concept is labeled “the value of freedom.” It is represented through the
combination of the keyword freedom with such nouns as democracy, justice, security
and opportunity.

The following fragment from Joe Biden’s public address Hermantown,
Minnesota on September 18, 2020 shows how he endows this feature with
manipulative coloring:

“We’re all here because we understand that, when people have the right to come
together collectively to organize for better working conditions, better wages, safer
places to work, they do better, their families do better, and everybody in this country
does better. And, from what I’ve learned from talking to hardworking people all over
Minnesota, is that what they want is the freedom and the opportunity to build the lives
that they want [164]. ”

When claiming that people have the right to come together, the politician assures
the audience that he understands their concerns and support the freedom of assembly
and, as a consequence, democracy since the latter presupposes the ability of the general
public to express their opinions on everything that is related to their welfare. At the
same time, by stating that the US citizens need safer workplaces and better working
condition, he implies that the sitting President is unable to ensure those essential things,
thus subtly criticizing Donald Trump. After that, Biden resorts to the deployment of

climax, combined with the epiphora so as to increase emotional tension at the end of
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this very same sentence. In the end, he once again addresses the audience and describes
the voters as hardworking people, which can be considered as an example of flattery
directed at them. What is more, he convinces the public that the main prerequisite for
state prosperity is freedom and opportunity and in such a way demonstrate his readiness
to safeguard those values as the US President.

The cognitive feature, representing “types of freedom,” t0 which belong the
rights and freedoms guaranteed by the state and enshrined in the Constitution as well
as a number of other legislative acts, is the second most common feature in the former
Vice President’s addresses. Therefore, we assume that it pertains to the close periphery
of the nominative field of the freedom concept. Among the lexical units which
accompany its keyword are press, assembly, speech, religion, education, and so on.

For instance, during a campaign rally in Broward County, Florida on October 29,
2020 Joe Biden makes such a statement:

“Trump is the worst possible bearer for democracy in places like Cuba,
Venezuela, North Korea. For my entire career, I’'ve stood for democracy and human
rights. For freedom of the press, assembly, freedom of religion and against dictators,
whether they 're left or right. Folks, it unconscionable that the Trump administration,
that says it cares so much, are deporting hundreds of Cubans and Venezuelans back to
their dictatorships [145].”

First of all, he deploys hyperbole and accuses Donald Trump of neglecting his
duty as the President of the US to promote democracy across the world, including the
countries which have decided to adopt the path of oppression of their citizens. Then,
against the background of that overt discreditation, Joe Biden resorts to the tactic of
positive self-presentation: the politician uses parcellation in order to enlists his
“accomplishments” in securing basic human rights and freedoms that are supposed to
be guaranteed at the governmental level. In such a way he takes credit for the things
which outside his sphere of competence. Such a simple address as folks portrays Joe
Biden as an ordinary man and makes his speech sound personal. In the last sentence,

the politician deliberately draws a line between what the President claims to do and
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how he actually behaves, thereby stating that he is a liar. Such an effect is achieved
with the help of the relative clause that says it cares so much.

The next cognitive feature concerning the compatibility of the keyword freedom
IS “freedom as a miracle,” actualized in Joe Biden’s discourse through such lexical
units as sanctity, inviolability and holy light.

In order to demonstrate how it is deployed in his addresses and what
manipulative function it performs, we suggest to take a closer look at the excerpt from
the politician’s campaign speech in Gettysburg, Pennsylvania on October 6, 2020:

“There’s no more fitting place than here today in Gettysburg, to talk about the
cost of division. About how much it has cost America in the past, about how much it
Is costing us now, and about why | believe in this moment, we must come together as
a nation. For President Lincoln, the Civil War was about the greatest of causes. The
end of slavery, widening equality, pursuit of justice, the creation of opportunity, and
the sanctity of freedom [170].”

We should mention that in this case the presidential candidate speaks about unity
and overcoming differences in order to achieve the common goal, that is, to make
America prosperous. He makes a distinction between the present and the past, and so
as to make his arguments more compelling, resorts to mentioning such an outstanding
personality as Abraham Lincoln, one of the first defenders of freedom and democracy
for in the US. What is more, Biden enumerates his achievements, including there not
only the end of slavery but also the promotion of such values of the American nation
as equality, justice, opportunity, and freedom. In such a way he manipulates the
audience by appealing to what is recognizable and shared by the majority of members
of the that society.

Last but not least, we believe that it is important to discuss the peculiarities of
usage of the word right, belonging to the core of the nominative field of freedom
concept. It should be noted, however, that the cognitive feature that we have
distinguished is, to a great extent, similar to the already mentioned “types of freedom.”
We have decided to call this it “categories of rights.” This category includes a right to

healthcare, to come home safely, to protest peacefully, to participate in free and fair
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elections, to vote, as well as human, women s, reproductive and land rights. In terms
of the adjectives, deployed to characterize those notions, they are most often
fundamental and unalienable.

As an example of the manipulative use of this cognitive feature we have decided
to choose a fragment from Joe Biden’s speech in Wilmington, Delaware on September
14, 2020:

“We’ll launch a new, modern Civilian Climate Corp to heal our public lands
and make us much less vulnerable to wildfires and floods. I believe that every American
has a fundamental right to breathe clean air and drink clean water. | know that we
haven 't fulfilled that right yet [156].”

In this case, the politician resorts to the tactic of promise and convinces the
audience that they need his ecological program of climate improvement to be
implemented. By stating that every American has a fundamental right to breathe clean
air and drink clean water, the former Vice President appeals to the common sense and
shows the public that he cares about their wellbeing as well as about the future of the
generations to come. The last sentence suggests that the discussed right haven’t been
satisfied yet and manipulates public opinion by implying that only Joe Biden as the
President can make his plan come true.

In conclusion, the performed analysis of the cognitive features of the concept of
freedom in the discourse of Joe Biden allows us to assume that the peculiarities of its
verbalization depend the message he tries to transmit and the manipulative goals which
he pursues. In general, we have managed to distinguish such features as “the value of

29 ¢¢

freedom,” “types of freedom,” “freedom as a miracle” and “categories of rights,”
enumerated in accordance with their proximity to the nucleus. The lexical units that
accompany freedom and rights give us the reason to believe that the discourse of this
presidential candidate is aimed predominantly at his self-presentation: it contains only
a few expressions that highlight the fact that his opponents might somehow endanger

the value of freedom. As a result, we believe them to be insignificant for our research.
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Regarding the addresses given by Donald Trump, the survey on the verbalization
of freedom concept there has made it possible for us to identify four cognitive features
belonging to the periphery of its nominative field and having manipulative power.

The most common feature among them is also peculiar for the discourse of Joe
Biden and labeled “types of fireedom.” It is actualized not only with the help of the
already mentioned lexical units, namely religious freedom, freedom of speech and
freedom of healthcare but also with through such newly introduced items as freedom
to live your life, freedom to protect yourself, freedom to live in security as well as the
expressions free trade, free markets, etc. It should be noted that instead of freedom
Donald Trump tends to use the term liberty as well.

A bright instance of exploitation of that cognitive feature is contained in the
following excerpt from Donald Trump’s address in Kenosha, Wisconsin on
November 2, 2020:

“A vote for sleepy Joe Biden is a vote for lockdowns, layoffs, misery, and no
fracking ... If you want a vaccine to kill the virus, a job to support your family, and
freedom to live your life, then you have no choice but to cast your ballot for a
gentleman named, Donald J. Trump [149].”

First of all, the politician mocks his opponent with the help of the label sleepy.
Second, he plays on one of the weaknesses of mass consciousness, which is the
inability of a large crowd of people to critically evaluate the information given to them
by a well-known reputable individual, and deceives the voters with the help of
enumeration of the policies that Biden “presumably” wants to implement in the state.
What is even more important, he mentions the abstract noun misery, that has an
excessively strong negative connotation, along with phenomena as fracking, layoffs
and lockdowns, which evoke the audience’s anger by themselves. The second sentence
brings even more controversy: it appears that Donald Trump tries to “blackmail” the
US citizens. The politician manipulates such notions as healthcare, financial security
and even freedom — things that should be safeguarded by the state — in order to win the
elections. The phrase you have no choice but to exaggerates the hopelessness of the

situation and makes the people make rushed and often unjustified decisions.
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The second cognitive feature that we want to discuss is very much connected
with the previous one. It is “the protection of freedom,” represented through the
combination of the lexeme freedom with such verbs as defend, protect and secure,
uphold, restore as well as the expressions in defense of, fight for and struggle for.

For example, in Lansing, Michigan on October 27, 2020 Donald Trump makes
several promises, appealing at the same time to the aforementioned category:

“Over the next four years, ... we will hire more police, increase penalties for
assaults on law enforcement, and we will ban deadly sanctuary cities. We will uphold
religious liberty, free speech and the right to keep and bear arms. We will maintain
America’s unrivaled military might, and we will ensure peace through
strength [165].

In this excerpt the sitting President continues to promote his politics on illegal
immigrants by informing the public that he has chosen a violent way of conflict
resolution with more police, penalizing legislation and the prohibition of the cities that
refuse to collect and transmit to the federal government any data on the undocumented
citizens of foreign countries. The adjective deadly reveals Trump’s attitude to the them
as well as subtly suggest that the audience share that opinion. Then the politician
assures the people in the military potential of their state as well as promises them to
ensure peace through strength. The problem is, any manifestations of violence is
unacceptable in the democratic society. What is even more interesting, Donald Trump
also claims that he is ready to guarantee the freedom of religion and speech as well as
the right to keep and bear arms. However, those statements contradict his previous and
following remarks. The anaphoric repetition of the phrase we will contribute to his
Image as a decisive person.

The next important cognitive feature is peculiar for the discourse of the former
Vice President as well. It is labeled “categories of rights,” implemented with the help
of the lexical units that reflect Donald Trump’s views on certain controversial topics
concerning the US domestic policy, such as the right to life, which is a reference to the
Democrats’ attitude to late-term abortions; the right to keep and bear arms as well as

the right to self-defense, claimed in response to Kamala Harris’ plan to enact a strict
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gun-control legislation; and the right to keep your doctor, that is related with Obama’s
promises (which Trump claims to be unfulfilled) within the framework of Affordable
Care Act.

During a campaign rally in Hershey, Pennsylvania, on December 10, 2019 the
politician says,

“Republicans will defend your sacred right to choose the doctor, and you can
choose your plan, and you choose the plan that’s right for you. We will strongly protect
patients with preexisting conditions. We will also protect your right to get the
physician that you want [108]. ”

In this fragment Donald Trump assures the people that he is ready to defend their
right to get access to proper healthcare and make a choice that works best for them. He
even deploys the adjective sacred so as to highlight the fact that nobody can take away
that opportunity from the US citizens. Nevertheless, during his presidency the
politician has made numerous attempts to discredit and eliminate Obamacare, which is
aimed at providing an affordable health insurance plan for all Americans, irrespective
of their economic status. Therefore, the aforementioned statements of the President can
be attributed to hypocrisy, deployed to manipulate the public opinion.

The fourth and the last cognitive feature we classified as “jeopardized right.” It
is verbalized in Donald Trump’s discourse through the combination of the noun right
with such accompanying verbs as attack, eliminate, punish, take away, erase,
extinguish, terminate and the prepositional phrase war on. In addition, those lexemes
can sometimes be used along with freedom and its close synonym liberty; however,
those instances are not numerous.

The politician’s address in Swanton, Ohio on September 21, 2020 contains a
bright instance of the deployment of such a feature:

“The Biden nominated justices will shred our Second Amendment, eliminate
the right to self-defense, and allow the government to confiscate your privately owned
firearms. You know that. Put in other language, they will end your Second
Amendment [129].”
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First of all, Donald Trump creates an emotional tension by evoking the sense of
fear from the supporters. He achieves that result through the use of several verbs with
negative connotations, namely shred, eliminate and confiscate. In addition, the
President implies that the Second Amendment, which proclaims the right of the people
to keep and bear arms, promotes the right to self-defense; thus, substituting the
impartial law with the phase that makes Kamala Harris’ plan sound completely
unreasonable. In order to manipulate the audience even more, Donald Trump deploys
the personal pronoun you to refer to the general public, in such a way emphasizing the
fact that those are the ordinary people who will suffer from the decision of Biden
nominated justices. The phrase you know that serves to make the previous statement
more compelling. At the end, Trump summarizes what he has stated by repeating the
phrase about the Second Amendment but with slight modifications, made for rhetorical
purposes.

All things considered, the discourse of Donald Trump is full of references to the
value concept of freedom; however, what enables us to evaluate its manipulative
potential is the cognitive features that the politician develops. They are: “types of

2% ¢¢

protection of freedom,

9% ¢¢

freedom, categories of rights” and “jeopardized right.” If
we are to compare them with the categories peculiar for the addresses of Joe Biden, we
should mention that the difference between their implementation is often vague, as for
instance when the politicians resort to the universal human rights and democratic
freedoms, such as the freedom of speech or religion. However, at the same time, the
President tends to use a great number of accompanying words the semantics of which
presupposes the presence of a certain external force which exerts a negative impact on
upholding the principles of freedom in the country. Those are the verbs defend, support,
endanger, threaten, etc.

3.3. The Concept of Equality

Equality as a universal human value plays a significant role in the mental space
of a modern individual. When perceived and reproduced, this term evokes in the minds
of the general public certain connotative and evaluative associations, attributable to the

collective subconsciousness, the peculiarities of which depend not only on a certain
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sociocultural picture of the world, developed among the representatives of all the
existing nations, but also on the challenges of time, that shapes the background against
which moral codes and values are identified [82, p. 309].

The attempts to achieve equality has been recorded in all civilized societies
throughout all the history of humankind. However, as Y.S. Stepanov notes, concepts
can behave in different ways, based on their layers of meaning, and this can affect their
cognitive evaluation [46, p. 40]. In other words, the interpretation of the value concept
of equality, including the lexical units belonging to its core, is directly connected with
the stage of historical development of society since every era has its own ideas about
this phenomenon and ways to achieve it.

In the past, the most effective of them were believed to be revolts that occurred
rather regularly and were caused by a number of reasons, from economic to political
and social ones. The concept of equality then was associated with the notions of fight,
war, uprising and social turmoil. Despite the fact that these phenomena have inherently
negative connotations nowadays, at that time people were not that judgmental,
especially when their initiative had a noble purpose. If we are to find an example within
the context of the US history, we should mention the American Civil War
(1861 — 1865), which was needed to launch the process of modernization of the
country, end slavery and liberate the people as well as unite the Northern and the
Southern States. However, the main goal of that campaign was to establish peace and
equality in the country.

It is important to note that the aforementioned value concept deals not only with
the military-related spheres. For example, during the first-wave feminism that emerged
in the second half of the 19" and continued up to the 1920s, equality was associated
with gender rights, access to education and voting process, financial independence of
women, their emancipation, etc. All these phenomena affected the semantics of
equality concept as well as gave rise to new interpretations of it.

Last but not least, we find reasonable to discuss the Civil Rights Movement,
associated with the struggle of African Americans to break the cycle of oppression and

discrimination of the black community in the US and take their rightful place in its
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multicultural society. Therefore, the semantic field of the value concept of equality has
expanded with such additional meanings as the fight against racism or desegregation,
proving its dynamic nature and the ability to adapt to the changing circumstances of
public life.

In terms of the idea of social equality, it has been transformed by various scholars
over centuries. For instance, Aristotle, interpreted it as distribution of wealth according
to people’s needs; Frangois-Noél Babeuf, a French political activist and one of the
founding fathers of scientific communism, believed that this phenomenon lies in
providing people with equal number of benefits; while Karl Marx was a proponent of
the theory of proportional equality [35, p. 41].

The foundations of the modern understanding of equality were laid in the 18™
century and are related to the name of a famous philosopher called Charles-Louis de
Secondat, Baron de Montesquieu. In his book “The Spirit of the Laws,” the researcher
claims that all people are equal by birthright. However, when living in the society, they
are forced to reject that privilege, and only the law is able to return them to the normal
existence [85, p. 112]. This very same idea paved the way for the US Declaration of
Independence (officially ratified in 1776) and lies in in the following lines: “We hold
these truths to be self-evident, that all men are created equal, that they are endowed by
their Creator with certain unalienable Rights, that among these are Life, Liberty and
the pursuit of Happiness [89].” Those fateful words marked the beginning of a new era
of human thought during which equality was interpreted from the philosophical and
ethical perspectives as the indication of individual dignity. Currently, it means the
opportunity of everyone to freely develop their abilities and talents as well as to satisfy
their individual needs. According to that principle, the state has to ensure that people
belonging to different social classes and groups get an equal chance to achieve success,
based on their expertise and desire to learn new things.

After providing a small-scale description of the dynamic nature and historical
development of the value concept of equality, which is meant to facilitate its
comprehension, it is time to take a closer look at the linguistic peculiarities of the

concept so that we are able to perform a comprehensive analysis of its manipulative
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potential in the pre-election discourse of the presidential candidates chosen by
Republicans and Democrats to run for the 2020 US presidential election.

As was already stated, before distinguishing lexical units belonging to the core
of the concept, it is necessary to search for the dictionary definitions of the term
equality and investigate how the meaning of this notion may change in relation to the
context of its use. The sources we have deployed to do so include A. S Hornby’s
“Oxford Advanced Learner’s Dictionary of Current English [97, p. 309],” Michael
Mayor’s “Longman Dictionary of Contemporary English [98, p. 311],” David
Robertson’s “The Routledge Dictionary of Politics [101, p. 94] and P. H. Collin’s
“Dictionary of Politics and Government [96, p. 62].” According to the results of the
preliminary research, equality may be interpreted in the following ways:

1) as the quality of having the same value or esteem;

2) as the principle of fair and impartial behavior towards people, irrespective of
their age, gender, race or religion;

3) and as the standard guaranteed by the state which treats their citizens as equal
in political, economic and social rights as well as provides equitable opportunities for
their self-realization.

Such an explanation of the concept of equality prove that it can be actualized in
discourse not only directly, with the help of the key lexeme, and the common-root
nouns equity and equivalence, but also indirectly, through a number of synonyms, such
as fairness, justness, justice, impartiality, parity, egalitarianism, sameness, similarity,
likeness, evenness plus the corresponding adjectives and adverbs.

The antonyms of equality are inequality, imparity, discrimination, prejudice,
bias, disparity, etc. They may contribute to the formation of the aforementioned
concept as well since the differentiation of the true meaning of any notion is impossible
without clarifying and evaluating its opposites.

However, not all of those units are involved in the implementation of the value
concept of equality in Joe Biden’s and Donald Trump’s addresses, made during the
2020 pre-election race. Therefore, in order to identify which of them are important for

our research, we have examined the speeches and made counts of the existing means
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of verbalization of the discussed concept. The results of this analysis have shown that
Joe Biden appeals to the concept of equality only 272 times. Therefore, we can
conclude that it is not so common in his discourse as, for instance, the concepts of
democracy and freedom. The total number of deployments of equality concept in the
addresses of Donald Trump is even lower and accounts for 188 instances. The gap
between those two figures appears to be even wider when we take into account the
already discussed inconsistencies in the length of their speeches: the public addresses
of the President are significantly bigger than those made by his opponent.

That is the reason which stands behind our decision to determine the frequency
distribution of the lexical units that contribute to the formation of the nucleus of
equality value concept. In order to do so, we have organized the quantitative indicators
of the distinguished vocabulary items in the Table 3.3.

Table 3.3
The Core of the Concept of Equality in the Pre-Election Discourses of

Donald Trump and Joe Biden

The lexical units

contributing to the

The quantity of their usage

in the discourse of Joe

The quantity of their usage

in the discourse of Donald

formation of the core of the Biden Trump
concept
EQUALITY, equal and 63 14
equally
EQUITY and 19 2
equitable
FAIRNESS, fair 82 129
and fairly
JUSTICE and just 108 43
In total 272 188

Although they do not belong to the most common lexical units in the discourse
of both politicians, we would prefer to discuss the distribution of the keyword equality,
its common-root adjective equal and the adverb equally in the first place because they
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reflect the semantic potential of the concept of equality in the most precise and effective
way. Regarding the addresses of Joe Biden, the research showed that he deploys those
items 63 times, that constitute approximately 23.2 percent of the whole number of word
usages. In the discourse of Donald Trump, we recorded 14 instances of resorting to
such lexemes. This number accounts for 7.4 percent of all the vocabulary items
constituting the nucleus of the analyzed nominative field.

In terms of the closest synonym of the word equality, we assume it to be the noun
equity, although their meanings are slightly different. Equality is interpreted as the
principle of distribution of resources which ensures that everyone gets the same amount
of something, while equity is understood as the provision of proportional allocation of
wealth, that is needed so that the people of different backgrounds, levels of education
and societal status have the opportunity to achieve an equal level of success. We believe
that those definitions can explain why the politicians usually avoid using equity to
transmit the message about a just American nation: it is rather difficult and
controversial question how to determine which segments of the US population need
more attention from the state and which ones can tackle their problems without any
external help. During the pre-election campaign, the presidential candidates strive to
gain as much support from the voters as possible and prefer not to ruin their reputations
by raising that topic.

In the discourse of the former Vice President we counted 19 instances of usage
of the lexemes equity and equitable, which constitute 7 percent of the of the total
number of vocabulary items. The sitting US President resorts to the deployment of
those linguistic units only 2 times, that correspond to only 1.1 percent of all the words
shaping the nucleus of equality concept.

The next items that deserve our attention are fairness and the adjective fair. They
are especially common in the addresses of Donald Trump since the politician is a huge
proponent of the strategy of discrediting his opponents as well as all the individuals
who “seemingly” do not support his policies. He accuses them of being biased and
treating him unfairly. As a result, this presidential nominee mentions the discussed

lexemes 129 times. Such a number counts for 69 percent of all the units constituting
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the nucleus of the nominative field of equality concept in his campaign speeches. Joe
Biden, on the contrary, tends to deploy them only to highlight the problem of inequality
that his nation has to address. We found 82 cases of their usage, which constitute 48
percent of the total number of references to the analyzed concept.

Finally, we want to mention the lexemes justice and just. The situation with them
IS quite the opposite: it is the former Vice President who most often resorts to their
deployment. Summarizing the results of our research, we recorded 108 instances of
resorting to those words, which account for 40 percent of the total number of word
usages. Concerning the addresses of Donald Trump, he tends to avoid those vocabulary
units, which could be explained by the fact that, at least in pre-election discourse, the
politician prefers to deny the existing drawbacks of the US domestic policy and praise
himself for the country’s achievements. Therefore, justice as a means of
implementation of the principles of democracy in practice is not on the agenda. The
frequency of usage of the analyzed vocabulary units constitutes approximately 23
percent of the all the references to the concept of equality (we recorded 43 cases of its
deployment in Donald Trump’s addresses).

In order to give the readers a better understanding of distribution of all the
lexemes that facilitate the formation of equality concept in the discourses of the
presidential nominees who participated in the 2020 US pre-electoral race, we suggest
that they take a closer look at the bar charts A and B, provided in the Appendix 3.3.

To conclude, after a thorough examination of the addresses of Donald Trump
and Joe Biden, we have discovered that the linguistic means of shaping the nucleus of
the value concept of equality in their discourses are pretty much alike and encompass
such lexemes as the keyword equality together with its common-root adjective equal
and the adverb equally; the closes synonym of equality, which is equity, as well as its
derivatives; the words fairness, fair and fairly; and justice plus just. The difference
between those politicians lies in the frequency of resorting to this or that tools. In order
to investigate the manipulative power of their linguistic behavior, we find it necessary
to make a small survey on the cognitive features of the concept under analysis since

those categories ensure the fulfillment of the global (persuading the audience to vote
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for the manipulator) and local (depends on the communicative situation in which the
transmission of information takes place) goals of pre-election speeches.

As was the case with the concepts of democracy and freedom, we find it
reasonable to critically examine the features involved in the addresses of Joe Biden in
the first place and then compare our findings to those which are derived from Donald
Trump’s discourse. Thus, a research on the cognitive features of equality concept in
the pre-election speeches of the former Vice President has made it possible for us to
differentiate between four of them, that shape the periphery of the analyzed nominative
field.

The first cognitive feature that is worth discussing is “equality as a key to bright
Sfuture.” It is achieved through the combination of the words equality and equal with
such lexemes as opportunity, chance and shot. There we also include the instances of
usage of the modifying adverb equally along with the adjectives that have inherently
positive connotations, namely successful and important.

The following fragment from Joe Biden’s campaign rally in Miramar, Florida on
October 13, 2020 demonstrates the manipulative potential of those ostensibly simple
phrases:

“It’s about time we start rewarding work, not wealth. To get everyone a fair
return on their work, an equal chance to get ahead. For example, for communities of
color in South Florida and all across this country, the question is how do we break the
cycle where in good times you lag behind, and in bad times you get hit first and the
hardest, and when recovery comes, you 're the last ones to bounce back? The answer
is simple: justice [170].”

Initially the politician speaks about the economic crisis caused be coronavirus
disease but then extends his criticism of the policies advocated by Donald Trump on
the problem of inequality across the country. When creating an opposition of work and
wealth, he assures the audience that he understands their concerns and has best
intentions to change the situation when big businesses can avoid paying progressive
taxes, and the main tax burden falls on the shoulders of fellow citizens. In order to

obtain more support from the voters, he appeals to their rightful desire to have an
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opportunity to achieve success in life and promises them o get a fair return on ... work
and, what is even more important, an equal chance to get ahead. Then Joe Biden
deploys the euphemism communities of color to tactfully address the people of other
nationalities who tend to suffer from discrimination in the US. The rhetorical question,
to which the presidential nominee resorts to perform that function, makes his
statements sound like a dialog and facilitates overcoming distance between him the
listeners. The last sentence is climactic. The word justice gives a new undertone to
everything that was stated previously since this notion belongs to the most important
principles that should govern the decisions of any Head of State.

The next cognitive feature deals with “types of inequalities.” \We have decided
to distinguish such a category of formation of equality concept because Joe Biden in
his pre-election discourse strives to discredit his political opponent and, as a
consequence, focuses audience’s attention on the absence of fairness and justness in
the American society. Its means of implementation include such vocabulary units as
the adjectives racial, educational and economic deployed along with the lexemes
inequality and inequity. In addition, when processing the speeches, we noticed the
expression income and wealth inequality, referring to the President’s discriminatory
policies towards the representatives of minorities in the US.

The excerpt from the address made by Joe Biden in Toledo, Ohio on October 12,
2020 serves a perfect illustration of manipulation with the help of the aforementioned
cognitive feature:

“Our divisions today are long standing, economic and racial inequities have
shaped us for generations, but | give you my word. I give you my word. If' I'm elected
president, | will marshal the ingenuity and goodwill of this nation to turn division into
unity and bring us together because I think people are looking for that [156]. ”

First of all, Joe Biden gains people’s trust by acknowledging the existence of
economic and racial inequalities, deeply rooted in the American society. Regarding
that issue, it is worth mentioning that the sitting President prefers to deny them in his
addresses and persuade his supporters that he has made everything he could to ensure

the prosperity of the state. However, the former Vice President decides to adopt another
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strategy and present himself as a capable leader who is wise enough to tackle those
challenges. The repeated sentence | give you my word proves that he considers himself
a trustworthy figure of authority and expects the citizens to believe his promises. After
that, Joe Biden resorts to the power of flattery while speaking about the ingenuity and
goodwill of his people. Finally, the phrase turn division into unity is an instance of the
technique of contrast, deployed to achieve a desired rhetorical effect.

The third cognitive feature is labeled “the implementation of equality.” 1t is
actualized with the help of such verbs as deliver, fulfill, obtain, get, fight for and insist
on. In such a way Joe Biden demonstrates his commitment to the common good as well
as highlights his democratic inclinations.

For example, in Gettysburg, Pennsylvania on October 6, 2020 he makes an
attempt to unite the audience and, in order to do so, appeals to the principles according
to which the American republic was initially built:

“America has to be about possibilities. The possibility of prosperity, not just for
the privileged few, but for the many, for all of us. Working people deserve an
opportunity. Lincoln knew this. He said that the country had to give people, and | quote,
‘An open field and a fair chance ...’ That’s what we 're going to do in America. We're
going to build together. We fought a civil war that would secure a union that would
seek to fulfill the promise of equality for all [149].”

The concept of equality there is realized, in the first place, though the
identification of the possibility of prosperity as pertaining to all the people. Then the
former Vice President mentions opportunity and resorts to the quotation of Abraham
Lincoln, one of the founding fathers of the state, in order to explain what he means by
that. The collocation an open field is rather significant in this case because it visualizes
the concept, makes the voters imagine that space full of potential and hope. The appeal
to the fair chance only intensifies the effect from Biden’s previous words about what
the US citizens deserve to have in their country. However, the politician continuously
stresses the fact that this dream can be realized only through the joint efforts of the

people. In the end, Joe Biden summarizes his statements as well as once again assures
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the voters that he will fulfill the promise of equality. The use of the pronoun all in
combination with the preposition for is meant to add emphasis to the preceding phrase.

In spite of the fact that the noun fairness and its common-root adjective fair are
the most commonly used lexemes from to the nominative field of equality concept,
after the thorough analysis of all the instances of their deployment we came to the
conclusion that their manipulative power is a rather controversial issue since Joe Biden
often deploys those units to discuss the existing problems that the US government has
to face on a daily basis, namely the absence of a just approach to the distribution of
therapeutics and vaccines against COVID-19 or the unfair criminal justice system
which is aimed at penalizing the prisoners instead of rehabilitating them. Therefore,
we believe that those pieces of information should be classified as the instances of
persuasion.

Last but not least, it is important to mention the cognitive feature of “shattered
Jjustice,” achieved through the ability of the word justice to collocate with such
accompanying vocabulary units as crisis, wreck and failure.

The following excerpt from Joe Biden’s public address in Kissimmee, Florida
on September 15, 2020 demonstrates how this feature can manipulate people’s minds:

“More than 25% of Hispanics here in Florida have reported being worried
about how they re going 10 pay their rent or their mortgage. A study found that one in
three Hispanic small business owners have taken a hit during this pandemic with
many more likely to close and close permanently. That’s on top of his [Donald
Trump’s] failure, and, in fact, he demonstrates the complete disinterest in addressing
the crisis of racial justice in America. He does exactly the opposite. He fans the flames
of hatred and division in our country for his own gain [165]. "

What initially catches the listener’s attention there is the fact that the politician
provides statistical data that perfectly supports his allegations, makes them trustworthy
and is rather difficult to verify. Then Joe Biden resorts to the use of hyperbole, while
claiming that the President’s inability to ensure the employment of Hispanics during
the pandemic is on the top of his failure, and shares an utterly subjective opinion about

Trump’s indifference to the problems of minorities. Although that statement can be
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true, it is the task of the voters to make conclusions regarding their President’s
behavior. What is more, in the discussed sentence the former Vice President
demonstrates an overtly dishonest technique which causes the audience disapprove the
policies of Donald Trump: he explains the economic hardships of the communities of
color, caused by COVID-19, by the crisis of racial justice in the US. At the end, Joe
Biden involves figurative language to make his speech more eloquent and suitable for
the general public.

In conclusion, the performed analysis of the periphery of the nominative field of
the value concept of equality in the pre-election discourse of Joe Biden has shown that

29 <6

it comprises such cognitive features as “equality as a key to the bright future,” “types
of inequalities,” “the implementation of equality” and “shattered justice.” Most of them
are actualized within the framework of the tactic of discreditation of the Donald Trump
and the tactic of positive self-presentation. By skillfully introducing into his addresses
the vocabulary items that contribute to the formation of equality concept, the former
Vice President subtly appeals to the desire of any human being to be treated in a decent
way, gains people’s trust and, as a result, wins their votes.

Regarding the implementation of the concept under analysis in the discourse of
Donald Trump, we should mention that it is not very peculiar for the politician to
manipulate the notion of equality in order to affect the audience’s decisions. Therefore,
the research on the ability of the lexical units constituting the nucleus of the concept’s
nominative field to collocate with other lexemes has allowed us differentiate only two
cognitive features pertaining to its periphery.

The first one is labeled “fairness in action.” This feature is verbalized when the
adjective fair is deployed in combination with such vocabulary units as system of
immigration, trade deals and estate tax. If we are to draw a parallel between the
references to the phenomenon of fairness in the discourses of Joe Biden and Donald
Trump, it is necessary to pay attention to the fact that when the representative of the
Democratic Party only notes that it is necessary to improve certain aspects of state

policies to make them fair to the ordinary citizens, Donald Trump claims that he has
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succeeded in rectifying all the mistakes of the previous government, thus contributing
to the formation of his positive self-image and misleading the voters.

In order to illustrate our point of view, we suggest to take a closer look at the
fragment from the President’s campaign speech in Colorado Springs, Colorado on
February 20, 2020:

“While the extreme left has been wasting America’s time with vial hoaxes, we’ve
been killing terrorists, creating jobs, raising wages, enacting fair trade deals, securing
our border and lifting up citizens of every race, color, religion, and creed,
right [108]””

This excerpt contains a negative reference to Democrats, described as being
extreme left. In order to harm their reputation even more, Donald Trump deploys a
rather unusual expression vial hoaxes. However, it also performs a subtle function of
diminishing the importance of the accusations that led to the first attempt of the
President’s impeachment. The enumeration of the accomplishments “seemingly’” made
by the politician is aimed at creating the illusion of a great economic boom, which
happened under his leadership. Nevertheless, what is important for our analysis of the
aforementioned cognitive feature, is the collocation fair trade deals, contributing to
Trump’s portrayal as a person who would stand up for justice in all spheres of human
life, no matter how harsh the circumstances are. When Trump mentions citizens of
every race, color, religion, and creed, he automatically includes them into the semantic
field “WE” and demonstrates his devotion to the idea of fairness even more strongly.

The second cognitive feature that is worth mentioning is “the distortion of
Justice,” achieved through the combination of this lexeme with such adjectives as
double-sided and smeared as well as the verbs deny and reject.

For example, in Phoenix, Arizona on February 19, 2020 the politician resorts to
this category in order to discredit Democrats and call into question the impartiality and
of the American system of justice:

“We have a double-sided justice. /t’s very unfair what’s going on ... But let’s
see how it all works out, folks ... I hope you re going to be happy, because there are a

lot of dishonest slimeballs out there ... Dirty cops, a lot of dirty cops. By the way, the
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FBI, those guys in that are incredible. But the ones on top, they were absolute scum.
What they were trying to do, if that happened to Obama, or a Democrat, or especially
a liberal Democrat, they’d be in jail for 50 years ... They spied on our campaign.
Remember that. After they spied, we won [129].”

First and foremost, this fragment contains a direct statement about the distorted
justice that Donald Trump had to face. His indignation then is enhanced with the help
of appeal to the unfairness of the situation in which he ended up. In such a way the
politician deliberately creates suspense and makes the supporters listen to his words
even more attentively. After that, the President deploys the lexemes that belong to the
derogatory layer of vocabulary, namely slimeballs and scum, while describing FBI top
officials. The nest move is to threaten Democrats with the imprisonment. Only having
fulfilled all those steps, Trump reveals the reason behind such harsh words and accuses
his opponents of spying on his campaign. However, in the end he assures everyone in
his invincibility and indirectly promises to become a winner of this campaign as well.

In conclusion, the research of the campaign addresses of Donald Trump has
revealed that the periphery of the nominative field of equality value concept
encompasses such cognitive features as “fairness in action” and “the distortion of
justice.” The reason why he does not pay much attention to those phenomena is quite
simple: it is the responsibility of the President to ensure justice and fairness for each
US citizen. Therefore, the politician cannot severely criticize other people for any
failures on that matter (nevertheless, he does so a few times as is clear from the second
cognitive feature). At the same time, everyone in the state has heard of, for instance,
Trump’s attitude to women and illegal immigrants. That explains why he cannot
provide personal examples that would prove his devotion to the idea of equality and
resorts to enlisting his “professional achievements.”

Comparing Donald Trump’s means of verbalization of the concept of equality
and the cognitive features he develops in order to acquire the voters’ support to those
peculiar for the addresses of Joe Biden, we believe that the latter strives to demonstrate
with the help of various linguistic means his humanism and commitment to addressing

the problems people of different socioeconomic statuses, educational levels, sometimes
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even cultures and religions have to face on a daily basis, while criticizing his political
opponent. Donald Trump, on the contrary, is more focused on the unfair treatment of
himself and his political party. As a result, we assume that the President’s strategy of
manipulation is less convincing that the one advocated by Joe Biden.

Summary of the Third Part

Since concepts are mental and linguistic units that mirror certain fragments of
the physical world, facilitate human interpretation of real-life events as well as perform
the function of culture-motivated elements responsible for determining the norms of
this or that society, we have decided that our research on the manipulative potential of
the pre-election discourses of Donald Trump and Joe Biden should include the
conceptual analysis of the basic value categories, which they deploy to persuade the
electorate in their sincerity, discredit their political enemies or just reinforce the
pragmatic effect of the uttered statements so that they sound trustworthy and reliable.

The first concept we have chosen for our survey is democracy because it is one
of the fundamental values in the US. The core of its nominative field consists of pretty
much the same lexical units in the discourses of both politicians. However, their
frequency distribution is different. In order not to spend too much time and effort on a
detailed explanation, we suggest enumerating the results on those vocabulary items,
beginning with the keyword democracy together with the adjective democratic (23.7
percent of all the references in the addresses of Joe Biden and 16.8 percent in Donald
Trump’s speeches). After that go elections together with electorate, elect, and elected
(74.6 percent vs 81.3 percent); government of the people (1.3 percent against 0.2
percent); commonwealth (peculiar only for the discourse of the President and
accounting for 1.4 percent of all the word usages) and republic (0.4 percent of all the
word usages in the pre-election discourse of the former Vice President).

This statistical data was needed to distinguish the most prominent cognitive
features of the nominative field of democracy concept deployed to manipulate the
audience so that the citizens vote for a certain politician. Having analyzed the addresses
of Joe Biden, we differentiated such categories as “genuine elections,” implemented

through the combination of the lexeme elections with the adjectives free, transparent
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and fair; “democracy as a living organism,” actualized when democracy is deployed
along with the verbs save, give life and vibrancy to and be born; “democracy as an
abstract value,” identified on the basis of the ability of the key lexical unit to collocate
with the words advance, strive for and restore; and “democracy as a material object,”
verbalized when it is used in combination with take back, recover and earn. The
discourse of Donald Trump contains such cognitive features as “elections in danger,”
represented by the accompanying verbs steal and overthrow; “genuine elections,”
achieved through the combination of the lexeme with the adjectives democratic,
competitive, and legitimate; “elections as a movement,” implemented with the help of
the vocabulary units way to, path to, journey to and the process of; and “prosperous
republic,” represented when the noun republic is deployed along with the adjectives
thriving, strong and glorious.

In general, all the mentioned cognitive features are aimed at discrediting the
politicians’ opponents in this or that way. However, when Joe Biden convinces his
compatriots that all the faults of the President can be rectified, Donald Trump draws a
picture of a rather pessimistic future that awaits them if they choose Democrats.

The second value concept that was analyzed is freedom. The frequency
distribution of the lexemes constituting the core of its nominative field are as follows:
freedom, together with the adjective free (48.3 percent in the discourse of Joe Biden
and 46.4 percent in Donald Trump’s addresses); the noun right (30.5 percent vs 25.3
percent); liberty (2.6 percent vs 15 percent); independence and independent (10 percent
vs 7.9 percent); sovereignty (the word was found only in the President’s addresses and
accounts for 5.3 percent of the total references to freedom concept) and privilege (8.6
percent against 0.2 percent).

Concerning the cognitive features of freedom concept in Joe Biden’s campaign
addresses, we have identified “the value of freedom,” implemented through the
combination of freedom with democracy, justice, security and opportunity; “types of
freedom,” represented when the keyword is used together with the lexemes press,
assembly, speech, religion, education; “freedom as a miracle,” achieved through the

deployment of freedom along with sanctity, inviolability and holy light; and “categories
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of rights,” for instance, a right to healthcare, to come home safely and human,
women’s, reproductive rights, etc. Regarding the pre-election discourse of Donald
Trump, he most frequently appeals to “types of freedom,” represented in Joe Biden’s
discourse as well but actualized there in the phrases freedom to protect yourself,
freedom to live in security; “the protection of freedom,” achieved through its
combination with the verbs defend, protect and secure; “categories of rights,” such as
the right to life, the right to keep and bear arms as well as the right to self-defense; and
“jeopardized right,” represented when right is combined with such words as attack,
eliminate, erase, extinguish, etc.

To summarize, although some of the cognitive features are present in the
discourses of both presidential nominees, the context of their usage is completely
different: the former Vice President makers his best effort to gain people’s trust, thus
contributing to the tactic of positive self-presentation, and Donald Trump develops the
freedom concept in such a way as to create the image of external enemy who strives to
deprive the US citizens of their God-given rights.

The third and the last value concept is equality. The core of its nominative field
in the campaign addresses of both Donald Trump and Joe Biden encompasses such
units as equality, equal and equally (23.2 percent in the discourse of the former Vice
President against 7.4 percent in the President’s pre-election speeches); equity and
equitable (7 percent vs only 1.1 percent); fairness and fair (48 percent vs 69 percent);
justice and just (40 percent vs 23 percent).

The most common cognitive feature in the discourse of Joe Biden is “equality as
a key to bright future,” implemented when equality and equal are used together with
opportunity, chance and shot. Other categories are “types of inequalities,” among
which are racial, educational and economic ones; “the implementation of equality,”
achieved with the help of the verbs deliver, fulfill and obtain; and ““shattered justice,”
actualized when justice collocates with crisis, wreck and failure. In terms of the
implementation of equality concept in the addresses of Donald Trump, there we have
distinguished only two cognitive features, namely “fairness in action,” implemented

when the adjective fair is used with such items as system of immigration, trade deals
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and estate tax, and “the distortion of justice,” when the notion is described with the
adjectives double-sided and smeared.

It is important to mention that Joe Biden, when resorting to equality, tries to show
his humanism, persuade the audience that he is committed to implementing its
principles on all levels of state governance. Donald Trump, on the contrary, is focused
on the unjust treatment towards himself and his party.

In conclusion, the performed survey on the peculiarities of actualization of the
concepts of democracy, freedom and equality has made it possible for us to examine
the dynamic nature of those constructs as well as evaluate their manipulative potential.
Concerning the perspectives for further research on the correlation between concepts
and manipulation, we suggest investigating how politicians fill them with new
meanings, change the connotative layer of understanding of those categories, and

facilitate the formation of prejudices that are beneficial to those in power.
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CONCLUSIONS

Political discourse is a special type of discourse aimed at winning and retaining
political power. It has a number of functions and is designed to promote certain ideas,
persuade and motivate its recipients to take political action, encourage them to
internalize political decisions made by top officials, etc. Thus, political discourse
involves manipulation of mass audience.

At the basis of our research lies the definition of this phenomenon provided by
S. K. Romaniuk, who understands it is a specific type of subtle psychological impact
during which a manipulator introduces into the psyche of an object of manipulation the
intentions, viewpoints and ideas that do not coincide with those the person has at a
certain moment of time but serve to the benefit of the individual who exerts that
influence. Manipulation presupposes hidden coercion, pre-programming of social
behavior and control over information output. The main purpose of manipulation in
politics is the formation of an “approved” picture of the world in the minds of potential
voters and limitation of their critical thinking abilities.

All these functions are implemented with the help of language since it is the main
means of communication and allows politicians to affect human cognitive processes,
change the patterns of knowledge perception, evaluation, categorization and
comprehension. In order for them to achieve the global goal of political discourse,
which is gaining public confidence, and enhance the pragmatic effect of their
statements, politicians resort to various manipulative strategies and tactics. If a strategy
is understood as a set of acts aimed at completing the general task of a speaker, then a
tactic should be considered as a single act contributing to implementation of that
strategy.

Having performed an analysis of the strategies and tactics of manipulative
influence deployed by Donald Trump and Joe Biden in their campaign addresses during
the 2020 US electoral race, we identified three main strategies and a number of tactics
to which the politicians resort to make American citizens vote for them.

The first strategy that needs our attention is integration, deployed to reduce

distance between the presidential nominee and his compatriots. The former strives to
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declare their solidarity with the latter and acts as an ordinary man, ready to start a
dialogue with his electorate. Integration can be implemented with the help of the tactic
of unity, appeal to audience’s emotions and positive self-presentation.

The tactic of unity is meant to consolidate the society as well as to include the
politician into that community. Both Donald Trump and Joe Biden develop the
semantic field “WE” to do so, actualized with the help of corresponding personal and
possessive pronouns, the lexemes all and together and so on. The tactic of appeal to
the audience's emotions is used to evoke in the voters’ minds either positive or negative
attitude to the issues discussed by the manipulator so that they act as he wishes. When
Donald Trump appeals to the feeling of fear for safety and security, economic welfare
or religious freedom through such verbs as cancel, destroy, raid and shut down, the
former Vice President speaks about dignity, constitutional rights and equality in order
to gain public confidence. The tactic of positive self-presentation is not only a
technique of impressing the electorate through demonstrating the strengths of the
presidential nominee but also a tool for controlling opinions on him formed by the
people. In terms of the analyzed discourses, Joe Biden portrays himself with the help
of the adjectives reliable, trustworthy, honest, wise, responsible, logical as a competent
official, a fighter and a patriot. Donald Trump deploys the same social roles but resorts
to them to refer not only to himself but also to his Administration with the second-
person pronoun we, prevalent in his speeches.

The second strategy that we have distinguished is confrontation. It presupposes
the conflict of power relations and lies in establishing superior position of one
presidential nominee and criticizing another. Confrontation can be actualized through
the tactic of open discreditation of opponents, impersonal accusations, labelling and
distancing yourself from opponents’ policies.

The tactic of open discreditation of opponents lies in presenting one’s political
enemy in an unfavourable light. The most common method of its implementation in
the addresses of both Donald Trump and Joe Biden is accusations. In that regard, the
former Vice President concentrated on the personal qualities of his rival through

describing him with the vocabulary that directly or indirectly refers to his dishonesty,
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irresponsibility, ignorance, egotism and meanness. The President denounces Biden’s
future plans by describing them with the adjectives devastating, destructive and
catastrophic. The tactic of impersonal accusations is deployed when the politician
discusses a certain negative situation but keeps silence about the person responsible for
such an outcome. In terms of Donald Trump’s addresses, the politician often refers to
the Democratic Party to accuse his opponent without naming him. Joe Biden uses
demonstrative and indefinite pronouns (those who, one, some of, everybody), nouns
referring to a group of individuals (people and men) and the passive voice. The tactic
of labelling is peculiar only for the President’s pre-election discourse and implemented
with the help of such lexical units left-wing (radical) extremist, lobbyist, socialist and
puppet, all characterizing Joe Biden. The tactic of distancing yourself from your
opponents’ policies presupposes the development of “WE” vs. “THEY” opposition,
peculiar for both candidates. However, when Donald Trump, deploying irony,
hyperbole, metaphor, etc., makes a distinction between himself and his opponent on
the basis of their competencies, Joe Biden distances himself using his image of an
ordinary man.

The third strategy is manipulative persuasion since it is impossible to achieve
success in political communication if politicians cannot convince the voters in their
honesty and good intentions. It is implemented with the help of the tactic of providing
rational arguments and the tactic of election promise.

The tactic of providing rational arguments that support one’s political beliefs
include the methods of comparative analysis of data and the usage of arguments related
to the future of the country. In order to enhance pragmatic potential of their statements,
politicians present in their speeches statistical evidence, supporting the communicated
information. This manipulative approach is equally common in both Donald Trump’s
and Joe Biden’s addresses. The tactic of election promise encompasses the assurances
made by those running for presidency in order to win the votes of the audience and can
be implemented with the help of the modal verb will, the semi-modal be going to or a
non-finite adverbial clause (by + -ing form of verbs). The promises made in the

speeches of Donald Trump are rather simple from a linguistic point of view and include
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such nouns as welfare, liberty, security and respect as well as the verbs protect, defend,
achieve, etc. The addresses of Joe Biden contain a lot of statistical data, proper names,
figures as well as the adverbials as firstly, secondly, thirdly, lastly, meant to structure
information flow.

After the investigation of the main manipulative strategies and tactics used in the
pre-election speeches of the politicians, we performed an analysis of the basic value
concepts peculiar for the US political rhetoric because political discourse is directly
related to moral and social values of a certain linguocultural community, which can be
interpreted not only as semantic but also as cognitive constructs. When appealing to
them, politicians have the power to affect people’s emotional and rational components
of mental activity, thus manipulating their minds.

The first concept that we have discussed is democracy. The core of its nominative
field developed in the pre-election discourses of both Donald Trump and Joe Biden
encompasses the keyword democracy and the adjective democratic; the lexeme
elections together with electorate, elect, and elected as well as the vocabulary items
commonwealth (peculiar for Donald Trump’s pre-election discourse) and republic
(found only in the campaign addresses of Joe Biden).

Having identified the structure of the nucleus of the value concept of democracy
we were able to distinguish its most prominent cognitive features, used to affect the
audience so that the people make certain electoral choices. The addresses of Joe Biden
contain such categories as “genuine elections,” “democracy as a living organism,”
“democracy as an abstract value” and “democracy as a material object.” Concerning
the discourse of Donald Trump, there we differentiated the features labeled as
“elections in danger”; “genuine elections”; “elections as a movement” and ““prosperous
republic.” All the mentioned categories are deployed to discredit the politicians’ rivals.
Nevertheless, Joe Biden when accusing Donald Trump and Republicans makes an
attempt to convince the citizens that the US will be prosperous as soon as he rectifies
the mistakes of the old government. The President, on the other hand, intimidates his
supporters with a rather pessimistic portrayal of the future that might become reality if

they vote for Democrats.
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The second value concept that was chosen is freedom. The core of its nominative
field includes the lexeme freedom together with the adjective free; the nouns right and
liberty, the vocabulary units independence and independent, and the lexical items
sovereignty (which was found only in Donald Trump’s speeches) and privilege.

Regarding the cognitive features of this concept, in Joe Biden’s campaign

29 ¢

addresses we have found such categories as “the value of freedom,” “types of
freedom,” “freedom as a miracle” and “categories of rights.” In terms of the speeches
of Donald Trump, he most often resorts to “types of freedom.” In that regard, we should
make a distinction between its usage in the politicians’ discourses. The former Vice
President resorts to universal, commonly accepted categories, among which are
freedom of the press, assembly, speech, religion, education. Donald Trump, on the
contrary, develops such interpretations of this phenomenon which would support his
internal policies, namely freedom to protect yourself and freedom to live in security
(claimed in response to Kamala Harris’ plan to enact a strict gun-control legislation).
Other cognitive features his discourse demonstrates include ‘“the protection of

99 ¢¢

freedom,” “categories of rights” and “jeopardized right.” If we are to compare the
politicians, it is important to mention that the former Vice President uses freedom
concept to achieve a great level of public confidence. Donald Trump discusses it so as
to create the image of external enemy who wishes to jeopardize the rights of the US
citizens.

The third concept is equality, inscribed in the US Declaration of Independence
and, as a result safeguarded by the State. The analysis of the campaign addresses of
Donald Trump and Joe Biden has shown that to the core of its nominative field belong
such lexical units as equality, equal and equally; equity and equitable; fairness and fair;
justice and just.

The cognitive feature that is most frequently actualized in the pre-election
discourse of Joe Biden is “equality as a key to bright future.” After that go “types of

99 ¢¢.

inequalities,” “the implementation of equality” and “shattered justice.” Regarding the
speeches of Donald Trump, he deploys only two categories of equality concept, namely

“fairness in action” and “the distortion of justice.” Concerning the contextual usage of
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those features, we should note that, despite the fact that the former Vice President
criticizes his political enemy, he deploys the concept of freedom predominantly to
show the people his humanistic nature, thus facilitating the implementation of the tactic
of positive self-presentation. Donald Trump is more egocentric in that regard, focused
on the injustices he and his political party have to face because of Democrats.

In conclusion, manipulation is a complex phenomenon. It successful
actualization in political discourse requires that the politician not only shows a great
understanding of the sociopolitical realities in the state but also takes into account
cultural and moral codes of his time since those factors as well as the peculiarities of
the local and global goals of political communication determine which strategies and
tactics of manipulative influence work best in this or that situation. Given the fact that
manipulation becomes more and more pervasive in politics, there is a growing need to

investigate its hidden mechanisms.
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KOPOTKHWH BUKJIAJL 3MICTY POBOTH

VY cydacHOMy CBITI MOJITUYHUMA JUCKYPC — OJIMH 13 HAWBIUIMBOBIIIUX BUIIB
MacoBOi KOMYHIKaIlli, IKUW He JIUIIe BUKOHY€E (YHKIII0 00’ €IHAaHHSA JIOACH B OAHY
CIJILHOTY, BIJMOBIIAJIBHY 3a BJIaCHUN J00poOyT Ta Oe3rleky, a i mepeadadae
00poTHOY 3a 3aXOIUICHHS i yTpUMaHHs Biaau. OCKUIBKH y TEMOKPAaTUYHHX JIeprKaBax
came TPOMAJSTHA BUPINIYIOTh XTO 3aXWINATAME TXHI IHTEpPECH Ha TMONITHYHIA apeHi,
HOro mnpu3HA4YeHHS y IPOCYBaHHI IEBHUX 17€H, NEpPEKOHAHHI JIIOACH y iXHIM
MPaBAMUBOCTI 1 TOIIBHOCT1, MOTHBAIIl HAPOAY 0 BUTIIHUX JIJISl IPABISYOi BEPXiBKU
MOMITUYHUX PillieHb. TaKuM YMHOM, HEBIJI'€MHOIO 03HAKOIO MOJITUKH € MaHIITY SIS
MaCOBOIO ayJUTOPIELO.

Mera Hamoro JOCHKEHHS MOJsArae B TOMY, W00 MpoaHali3yBaTH,
CUCTEMAaTHU3yBaTU Ta IMOPIBHATH CTpaTerii ¥ TaKTUKU MAaHIMyJISTUBHOTO BIUIMBY Y
npomoBax Jlonanpna Tpamma ta [[xo balinena (iXx kKaHaugaTd y MPE3UJICHTH
BUTOJIOCWIM B paMKaxX MepeBUOOPYOI KaMmIaHii), BUAIIUTH OCHOBHI CUHTaKCHYHI I
JIEKCUKO-CTUJIICTUYHI 3aC00M 1XHBOI aKTyasi3aiii Ta PO3KPUTH MAaHIMYJISTUBHHMI
NOTeHI[1a1 0a30BUX LIHHICHUX KOHUEMNTIB aMEPUKAHCHKOT OJITUYHOI PUTOPHUKHU.

AKTyanbpHICTh pOOOTH 3yMOBJIEHA POJUTIO MOJITHYHOTO TUCKYPCY y (hopMyBaHH1
CYCIIUJIBHOI CBIJOMOCTi, BCE YAaCTIIIMM MHOr0 3aCTOCYBaHHSM $IK 3aco0y MacoBOi
MaHIMyJSAii Ta IHCTPYMEHTY NpoIaraHiu, a TaKoK HEOOXIJHICTIO KOMILJIEKCHOIO
aHaJ13y MOBHUX MEXaH13MIB 3/IIIICHEHHS] MaHIMYyJISATUBHOTO BIUIUBY Ha MAaCH.

HaykoBa HOBHM3HA mossirae y po3poOieHiil kinacugikaiii cTparerii 1 TaKTUK
MaHIMyJIOBAHHS KOJEKTUBHOI Ta 1HIMBIAYaJbHOI CBIAOMICTIO B Cy4acCHOMY
nepeBUOOPUOMY JTUCKYPCl; MPOBENCHOMY MOPIBHSAHHI MaHIMYJISTUBHUX TPUIOMIB,
10 BUKOPUCTOBYIOTHCS MOJITUKAMU 3 TIET CAMOT COIIOKYJIBTYPHOI CHUIBHOTHU 3apajin
OJIHIET METU 1 MPOTATOM OJHAKOBOTO MPOMDKKY 4acy, Ta y 3A1HCHEHOMY aHaji3i
HaNOUIBII MPUXOBAHOTO CMIOCOOY MParMaTUYHOIO BIUIMBY Y MOJITUYHIN KOMYHIKalii,
a came MaHINyJiALll KOTHITHBHUMHU KOHCTPYKTaMH — LIIHHICHUMH KaTE€rOpISIMH.

OO6'eKTOM [TOCHIKEHHsSI BUCTYIMA€ MOJITUYHUN TUCKYpC Ta BHUKOPHUCTaHI Y
HbOMY METOAM MAaHIMYJSATUBHOro BIUIMBY. [IpenMerom € mepeaBubopya pUTOpHUKA,

MaHIMMyJISTUBHI CTpaTerii 1 TaKTHKW, a TAaKOXX OCHOBHI I[IHHICHI KOHIICTITH, 3afisHI
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MOJTITUKAMU JIJIs1 TOCSATHEHHS TJI00aIbHO1 (BUTpaTH BUOOPH) Ta JIOKAIBHOT (3aJICKUTH
B1JI KOHTEKCTY KOMYHIKaIlil) METH MepeBUOOPUYNX BUCTYIIIB.

Marepianom pocmipkeHHs mocayxuwin 80 nmepenBubopunx mpoMoB J[oHanbaa
Tpammna 1 JIxo baiinena (40 Ha KOXXHOrO KaHJuJaTa), BUOPAHUX 3a JIOMOMOTOIO
METOJTy CYIILTBHOT BUOIpKH 3 caiiTy “Rev: Speech-to-Text Services.”

JlocATHEHHSI OCTaBJICHOT METH Nepe0ayae BUKOHAHHS TaKUX 3aBIaHb.

1. o6paTu TEOPETUKO-METOANYHY 0a3y JTOCTIHKEHHS;

2. OKpECIUTU AUCTUHKTUBHI PUCH TOJITUYHOTO JUCKYpCY; HOro mparMaTuyHi
XapaKTEePUCTUKH,; IPUHIIMITH MAHIITYJISIIT, SIKI PETYII0I0Th KOMYHIKATUBHY MTOBEIHKY
MOJTITUKIB, Ta MEXaHI3MH BIUIUBY Ha KOTHITUBHY JMISUTBHICTD JIFOJUHU, HEOOXITHI JJIS
JOCSITHEHHSI METH MaHIMYJIATOPIB;

3. kiacudikyBaTu Ta MOPIBHATHU CTPATETIi 1 TAKTUKU MaHIMYJISITABHOTO BILTUBY,
BkuT1 JloHaneaom Tpammnom ta [Ixo baitneHoM y cBoixX nepenBuOOpUYHNX 3BEpPHEHHSIX;

4. npoaHanizyBath BepOaJibHI 3acO0M iXHBOI akTyami3alli B AUCKypcax
KaHJIUJIATIB Y IPE3UACHTH;

5. BHU3HAUUTU YHIBEPCAJIbHI I[IHHICHI KOHIENTH, IO HalyacTille CTarTh
IHCTpYMEHTaMH MaHImyJisii B momituuHiil puropuini CIIA;

6. Ha OCHOBI IyOTiYHKMX 3BepHEHD JloHanbaa Tpamna ta [[xo baitnena BuginuTu
JIEKCEMH, 110 BXOJSITh JI0 S/1€p HOMIHATUBHUX IMOJIIB [IUX KOHLEITIB 1 MPOAHAII3yBaTH
MaHIMYJISTUBHUM IMOTEHITia] IXHIX KOTHITUBHUX O3HAK.

3rilHO 3 MOCTaBJIEHUMHU METOIO 1 3aBAAHHSAMHU B pOOOTI OyJIM BUKOPHCTAHI
METO/IH CYIITHLHOI BUOIPKH, KUTBKICHOTO 1 MOPIBHSJILHOTO aHAITI3y, JUCKYPCHBHOTO Ta
KOMYHIKaTUBHO-IIPAarMaTUYHOIO  aHali3y, KOHLENTYyaJbHOTO aHalli3y, KOHTEHT-
aHaJjizy TOUIO.

VY mepmioMy po3iii MaricTepchbkoi poOOTH MU 3’SICYBIM CYTh MOHSTTS
MaHIMyJSAii  SIK  OCOOJIMBOrO BUJY IICUXOJOTIYHOTO BIUIMBY, MiJ 4Yac $KOTro
MaHIIyJISITOP BBOAUTH y MICUXIKY 00'€KTa MaHIMyJIALIl HaMIpH, OaXkaHHs Ta i€, K1 He
30IraroThCsl 3 TUMH, 110 1X JIIOJAMHA MA€ y TaHWM MOMEHT 4Yacy, aje BUTIAHI JJIsS TOTO,
XTO YUHUTH TUCK. ['0JJOBHOIO METOI0 LbOr0o (PEHOMEHY Yy MOJITHUIl € CTBOPEHHS Y

CB1JJOMOCTI MOTEHIIIMHUX BUOOPIIIB «IOTPIOHOI» KAPTUHU CBITY Ta OOMEKEHHS IXHbOT
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3IaTHOCT1 JI0 KPUTHUYHOTO MUcHeHHs. Bci mi ¢yHKIil peani3yroTh 3a JOMOMOTOIO
MOBHHX 3ac001B, 1110 (OPMYIOTh MaHIMYJIATHUBHI CTpaTerii i TAKTUKH.

Y napyromy po3miiai marictepchbkoi poOoTH OyJio TpoaHaIi30BaHO MPOMOBH,
BuroJomieHi Jlonanpaom Tpammnom ta J>ko baiinenom mija yac nepeaABrOOpUOi TOHKH
2020 poky, Ta BHU3HAYE€HO TPH OCHOBHI CTpaTerii Ta psI TaKTHK, SKI IMOJTITHKA
BUKOPHUCTAJIH JI0 TOTO, OO MePEKOHATH aMEPHUKAHIIIB TPOTOJI0CYBATH 32 HUX.

ITepma crpareris, sika moTpeOye HaIO1 yBaru — 1€ iHTerparlis, HaliJieHa Ha Te,
mo0 CKOPOTUTH JUCTAHIII0 MDK KaHAMJATOM Yy TPE3UAECHTH Ta HOro
CHiBBITUYM3HUKaMHU. BoHa MOe OyTH BTIJICHA 32 IOITOMOT OO0 TAaKTHK €THOCTI, aneIsii
JI0 €MOIIIM ayauTOopii Ta MO3UTUBHOI caMorpe3eHTallii. TakThuka €THOCTI Ma€e Ha MeTI
KOHCOJIITyBaTH CyCHIIBCTBO, @ TAKOXK IHTETPYBATH MOJITUKA Y IO CHUIBHOTY JIOACH.
I Monansn Tpamm, 1 JI>ko baiinen TyT Baatotbes 1o cemantuyHoro nons “WE,” mo
SIKOTO BXOJSATh BiJIMOBIAHI 0COOOBI 1 MPUCBIlHI 3aiiMmeHHMKH, iekcemu all 1 together.,
TakThka 3BEpHEHHS 1O €MOIl ayAuTOpli MOBUHHA BUKIMKATH Yy BHUOOpLIB a0o
MO3UTHMBHE, a00 HEraTUBHE CTaBJICHHS JO NUTaHb, M0 OOrOBOPIOIOTHCS
MaHimyasTopoM. fAxmo Jonansa Tpamn anentoe 10 MOYyTTS CTpaxy 3a Oe3meky,
E€KOHOMIYHE OJIarornoIyqys Yd peliriiHy cBo0OAy, BUKOPUCTOBYIOUH TIPH IIbOMY TaKi
niecioBa sik cancel, destroy, raid i shut down, I>xo Baiiien roBopuTh po TigHICTb,
KOHCTUTYII1}H1 MpaBa Ta piBHICTh. TakTUKa MO3UTUBHOI CAMOIIPE3EHTALll] CIIPSMOBaHa
Ha 3aBOIOBAHHS JIOBIPM €JIEKTOPATy dYepe3 JAEMOHCTPAIlil0 TO3UTHUBHUX CTOPIH
nomrtuka. ¥ ii konTekcri ko baiinen 300paxae cede 32 TONOMOIO0 MPUKMETHHUKIB
reliable, trustworthy, honest, wise, responsible, logical sik koMIeTeHTHOr0 YNHOBHHKA,
oop1is 1 matpiora. Jlonansn Tpamir anesntoe 10 THX CaMUX POJICH, alie TIOCHIIAE€ThCS HE
JuIe Ha cede, a Ha CBOK0 AJIMIHICTpAIlito 3 IOTIOMOT0r0 3aiMEHHHUKA APYTroi ocoou We.

Hpyra cTpareris, SKy MH BUAUIMIN — KOH(poOHTamis. BoHa momsrae y
MIJKPECICHH] BHUIIOCTI OJHOTO TMOJITUKA Ta KPUTHUIN iHIIOro. Peami3yBaru
KOH(POHTAIliI}I0 MOXXHA 4Yepe3 TaKTHUKWA BIJKPUTOI JAUCKpPEIUTAllli OIMOHEHTIB,
HEMPSIMUX 3BUHYBAa4YCHb, HAKJICIOBAHHS SPJUKIB Ta JUCTAHIIIOBaHHA. TaKTHKa
BIIKPUTOI AUCKPEIUTALIll OTIOHEHTIB IMOJISATae y 3MaIFOBaHHI BOPOTa y HEBUT1IHOMY

Ui HbOTO cBiTN. HalimommpeHimmMm MeToAoM ii akTyamizamii y 3BEpHEHHSIX SK
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Honanwsaa Tpamia, Tak 1 o0 baiinena € 3sunyBauenns. [Ipore sikiio konumiHii Bine-
MPE3UEHT 30CEPEIKYETHCS HA OCOOUCTHUX SKOCTSIX CBOTO CYTIEPHUKA, OTIMCYIOUU HOTO
3 JIOMTIOMOTOIO JIEKCHKH, IO MiAKPECITIOE HEYECHICTh, OE3BIAMOBINATLHICTh, €T0I3M
oo, To JloHanpa Tpami CKOHIIEHTpOBaHMM Ha MaiOyTHiIX TutaHax balineHa,
XapaKTepu3yrodr ix mpukMeTHHKamu devastating, destructive i catastrophic. TakTuka
HEMPSMUX 3BUHYBAYCHBb BXKUBAETHCS TOl, KOJHU TMOJITHK ONUCYE MEBHY HETATUBHY
CUTYallil0, aJle HABMUCHO HE Ha3uBa€ BUHHOTO. JloHanbn Tpamm, HanmpuKIia, 4acto
MOCWIAETbCS Ha JIeMOKpaTHYHY TapTii0, KOJM XO4Ye 3BUHYBATHTH OITOHEHTA.
JIxo BaiiieH BMKOPHCTOBY€E JCMOHCTpPATHBHI Ta HEBHM3HA4YcHI 3aiiMeHHUKH (those
who, one, some of, everybody), iMeHHHUKH, 1110 CTOCYIOThCs TpyIu ocid (people Ta men)
1 macuB. TakTHKa HAKJICIOBAHHS SIPJIMKIB BJIACTUBRA JIUIIE NEPEIBUOOPUOMY TUCKYPCY
NPE3UICHTA 1 BTUTIOETHCSA 3a JOMOMOTO TAaKMX JICKCHYHHMX OJUHHMIL sk left-wing
(radical) extremist, lobbyist, socialist and puppet, BxuTHx cTOCOBHO 0c0o0HM KO
baitnena. TakTuka AMCTaHIIFOBAHHS BiJl TIOJITUKA OMOHEHTIB Mependayae Omo3uIlio
“WE” ta “THEY.” Bona npucyTHs y TUCKYpCi 000X MpoaHaIi30BaHUX KaHIUIaTIB.

Tperst cTpareris — MaHINYJATHBHE TNEPEKOHAHHS, SKE MOXe OyTu
aKTyalTi30BaHUM 3a JIOTIOMOTOI0 TaKTHUKM HABEICHHs palllOHAJIbHUX apTryMEHTIB Ta
TaKTHKHU nepeasudopuoi ooinsgHku. [lepiia nependayae nopiBHAIBHUN aHAII3 JaHUX
Ta BUKOPHUCTaHHS AapryMEHTIB, CHOPSIMOBAaHUX Ha MallOyTHE KpaiHu. 3 METO
MOCWJICHHSI TParMaTU4Horo edQekTy, MOJITHKA Yy CBOiX BHUCTYNaxX TMOJAI0Th 1
CTaTUCTUYHY 1H(OpMAILiO, 1110 TIATBEPKYE iXHI cioBa. Llel MaHIMy I TUBHUNA METO
OJIHAKOBO YacTO 3YyCTpidaeThcs sK y 3BepHeHHsX Jlonampaa Tpamma, Tak 1 Jxo
baiinena. JIpyra TakThka Moxe OyTH BIPOBa/DKEHA depe3 MojajibHe aiecioBo Will,
HamiBMoaiapHe be going to abo npucaiBHuKoBe migpsaHe peuenns (by + -ing dopma
niecniB). 30008’ s3anHs [JoHanbna TpaMimma 7OCUTH TPOCTI 3 TIHTBICTUYHOI TOUKH 30Dy
1 BKIoyaroTh Taki mousATTs sk Welfare, liberty, security i respect. Ilpomosu J[xo0
Baiinena MmicTaTh OaraTo nocuiaaHb Ha KUIHKICHI IOKAa3HUKHU Ta BJIACHI IMEHA.

VY Tperiii yacTUHI MaricTepchkoi pPOOOTH MU TPOBETU aHa3 OCHOBHHUX

IIHHICHUX KOHIENTIB, XapakTepHux s noiituuHoi putopuku CIIIA. 3Bepratounch
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JI0 HUX, TIOJTITUKH 37aTHI BIUIMHYTU HAa EMOIIMHUHN Ta palliOHAJIbHUI PIBEHB JIOJICHKOT
CBIJJOMOCTI, MaHIIMyJIIOIOUYM TAKUM YHHOM PO3YMOM €JIEKTOpaTy.

[epmunit ocaiHKEHUH KOHLIETIT — IEMOKpaTis. SApo HOro HOMIHATUBHOTO MOJIS
B auckypci Jonanpaa Tpamma i ko batizeHa oxorumoe kiaodoBe ciioBo democracy
Ta npukMeTHHK democratic, a Takox yiekcudHi oauHuIi elections, electorate, elect ta
elected, commonwealth i republic. Ilpore Mum BBakaemo 1m0 HAWOILIBIIHNA
MaHIMyJISTUBHUNA TOTEHIIaJl MaloTh KOTHITUBHI O3HAaKM KOHIIETITY. 3BEpHEHHS
JIxo baiinena mMicTsaTh Taki KaTeropii sik “genuine elections,” “democracy as a living
organism,” “democracy as an abstract value” 1 “democracy as a material object.” 11lo
cTocyeThesi nuckypcy Jonanpaa Tpamma, To y HbOMYy MU BUAUTWIM ‘‘elections in

99 ¢¢

danger,” “genuine elections,” “elections as a movement” Ta “prosperous republic.” Yci
nepesTiueHl KOTHITUBHI O3HAKHU TaK Y 1HAKIIIE BUKOPHUCTOBYIOThCS JUIS TUCKPEUTALII]
KOHKYypeHTiB. Tum He menuue, J[>xo balinen, 3BunyBauyroun /lonanbna Tpammna ta
pecnyOJiKaHIiB, pOOUTH crIpoOy MEPEKOHATH IPOMAJISH, IO Jep>KaBa MPOLBITATUME,
K TUIBKM BIH MaTUME 3MOTY BHIIPABUTH MOMUJIKK KOJMIIHBOI Biagu. OcTaHHIM
HABIAKU TparHe 3aJIAKaTH JIIOJed MECUMICTUYHUM ManOyTHIM, IO MOXE CTaTH
peanbHICTIO Y pa3i mpe3uieHcTBa baiinena.

Hpyrum oOpaHuM KOHLIENTOM € cBoOojAa. SIpo HOro HOMIHATHMBHOTO MOJIS
BKITIO4ae jekcemy freedom pasom i3 mpukmernukom free, imennuku right i liberty,
cimoBHMKOBI oxuuuill independence ta independent, sovereignty i privilege. o
CTOCY€ETbCS KOTHITUBHUX O3HAK IBOTO MOHSTTS, TO B MepeABUOOpUnX BUCTymax J[ko
baiinena mu BusiBHIIM Taki kareropii sik “the value of freedom,” “types of freedom,”
“freedom as a miracle,” a takox “categories of rights.” Jlonanpaa Tpamn y cBOiX
IPOMOBAX HaiuacTillle BAKOPUCTOBYE BXKe 3rafaHy o3Haky “types of freedom.” IIpote
SKIIO KOJUIIHINA Bille-npe3uieHT anentoe 10 YHIBEpCATbHUX IIHHOCTEH, cepel] IKuX
freedom of the press, assembly, speech, religion, education, Jlomampn Tpamm
IHTEpNIpPETy€E 1e SABUILE TAKUM YHMHOM, 1100 BOHO MOKA3yBaJl0 MPaBUJIBHICTH HOTO
BHYTpIiIIHKOI Motk (Hanpukiaa, freedom to protect yourself uu freedom to live in
security). IHII KOrHITHBHI O3HAKH AMCKYPCY MPE3nACHTa BKIOYa0Th “the protection

of freedom,” ““categories of rights” ra “jeopardized right.” TlopiBHIOIOYH TOJIITHKIB,
140



ciij 3a3HaunTH, 1o J>ko baiiien BUKOpUCTOBYE KOHIIENT CBOOOIM /1Jisi 3aBOIOBAHHS
noBipu TpomazachkocTi. JloHanbn Tpammn 3BepTaerbcs 10 LBOro (QeHOMEHy, 1100
CTBOPUTH 00pa3 30BHIIIHBOTO BOPOTa, SIKUH MOXKE MOCTABUTH IIiJi 3arpo3y IMpaBa
rpomajsia CIIIA.

Tperiit koHIenT — piBHICTH. Jl0 siApa 11 HOMIHATHBHOTO TOJS HAJIEKATh TaKi
aexkcuuHi oamuMIl, sk equality, equal ta equally, equity i equitable, fairness i fair;
justice Ta just. KorniTuBHa o3Haka, sfKa HAWOLIBII IMOIIMPEHA Yy IMEPEABHOOPUOMY
muckypei Jxo Baiinena — “equality as a key to bright future.” ITicis mporo #yTh

99 ¢¢

“types of inequalities,” “the implementation of equality” Ta “shattered justice.” I[llomo
BucTymiB Jlonanpaa Tpamiia, BiIH BAKOPUCTOBYE JIMIIIC JIBI KaTeropii, a came “fairness
in action” Ta “the distortion of justice.” SIkmo npoaHai3yBaTH KOHTEKCTyaJIbHE
BUKOPHUCTAHHS IIUX 03HAK, CTAa€ 3p0O3yMLIUM I10, HE3BaXKalouu Ha Te, 1m0 J[xo baitnen
KPUTHKY€E CBOTO OTIOHEHTA, BIH BUKOPUCTOBYE KOHIIETIT CBOOO M MTEPEBAKHO TSI TOTO,
o0 Moka3aTu oM CcBid ryMaHi3M. [loHanbn Tpamm € OUIbII €rONEHTPUYHUM Y
[[bOMY IIJIaHI, OCKUTBKH TMOJITHUK 30Cepe/KEHIUI Ha HECIPABEAJIMBOMY CTaBJIEHHI 0
cebe Ta CBO€i mapTii.

Otmxe, MaHIMyJALisS — 1€ CKIAJHE SBUINE, SKE BHMAara€ BijJ TIOJITHKA
KOMILJIEKCHUX 3HaHb HE JIUIIE y cepl COLIAIbHO-TTOMITHYHUX PEAId CBOET IEPKABH,
a pO3YMIHHS KyJbTYpPHUX Ta MOPAJIbHUX KOJIIB CBOTO 4acy, OCKUIbKU a0 31HCHUTH
BIUTUB Ha €JIEKTOpAT, CIiJ] 3HATH UM KUBYTH Il JIFOJU 1 MO JIJISi HUX € KPUTEPIEM
onarononayyysi. TIIbKH TICS LBOIO MOKHA CIPOTHO3YBAaTH K1 CTpATErii Ta TAKTUKU
MaHIMyJISITUBHOTO BIUIMBY CIPAIIOIOTh Y TIM UM 1HIIINA CUTYAIIil Ta 10 SKUX IIHHICHUX
KOHIICTITIB BapTO ametoBaTu. BpaxoByroun Tod (axT, 110 MaHIMyJIAIis TPUXOBaHa i

HETOMITHA JJIs1 OUIBIIOCTI TPOMAJISIH, 3pOCTae moTpeda AOCIIIUTH ii MEeXaH13MHU, abu

HABUYHUTH JTIOJICH €()EKTUBHO ili MPOTUCTOSATH.
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APPENDICES
Appendix 3.1
Bar Chart A

The Frequency Distribution of the Lexical Units Constituting the Core of the
Nominative Field of the Concept of Democracy in the Pre-Election Discourse of

Joe Biden
80
70
60
50
40
30
20
10
0 ——
Democracy, democratic Elections 74.6 Government of the Commonwealth 0 Republic 0.4
23.7 people 1.3

Bar Chart B

The Frequency Distribution of the Lexical Units Constituting the Core of the
Nominative Field of the Concept of Democracy in the Pre-Election Discourse of
Donald Trump
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Appendix 3.2
Bar Chart A

The Frequency Distribution of the Lexical Units Constituting the Core of the
Nominative Field of the Concept of Freedom in the Pre-Election Discourse of
Joe Biden
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Bar Chart B

The Frequency Distribution of the Lexical Units Constituting the Core of the
Nominative Field of the Concept of Freedom in the Pre-Election Discourse of
Donald Trump
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Appendix 3.3
Bar Chart A

The Frequency Distribution of the Lexical Units Constituting the Core of the
Nominative Field of the Concept of Equality in the Pre-Election Discourse of Joe

Biden
60
50
40
30
20
10
: I
23,2 7 48 40
Equality, equally Equity and equitable Fairness, fair Justice, just

Bar Chart B

The Frequency Distribution of the Lexical Units Constituting the Core of the
Nominative Field of the Concept of Equality in the Pre-Election Discourse of
Donald Trump
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