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GEOSPATIAL RESEARCH METHODOLOGY
ORGANIZATIONS OF MILITARY TOURISM IN UKRAINE

In the context of studying tourist resources and building an attractive tourist image of the country, such a type of tourism as
military will play an important role. Military tourism is tourism at the sites of battles and historical battles for all interested parties,
as well as for veterans and relatives of fallen soldiers, visits to existing and historical military facilities and training grounds, combat
naval ships, submarines on training grounds and shooting ranges, participation in military exercises and maneuvers, staying at
training grounds as spectators — a military tour, these can also include tours to visit military concentration camps and prisons.

At the same time, military tourism in Ukraine is not sufficiently developed. As one of the belligerent states in the Second World
War and the birthplace of Eastern European culture, Ukraine not only has deep historical and cultural traditions, but also has an
atmosphere of modernization as well as its own culture. Ukraine has preserved a large number of Soviet military facilities, weapons
and equipment, including extremely unique nuclear facilities, military factories, military sites. to serve not only as a thematic
subject of tourism development, but also as an appropriate addition to Ukrainian tourism as a whole.

The article examines the concept of "military tourism”, defines the factors affecting the development of military tourism,
formulates the goals and principles of the development of military tourism, presents the theoretical foundations of the study of the
geospatial organization of military tourism in Ukraine, identifies the directions and problems of the development of military tourism,
and gives an assessment of the current level the development of military tourism in Ukraine, the assessment of the impact of
tourism on the socio-economic development of the country as a whole, the prospective directions of the development of military
tourism were determined, the algorithm for the integration of the regional tourist space into various forms of national tourism was
analyzed, and the geographical prerequisites for the distribution of tourist resources for the effective organization of military
tourism were also identified . The author substantiates the necessity of developing and applying the concept of military tourism in
Ukraine in the region.

The purpose of the article is to analyze the problems and prospects for the development of military tourism in Ukraine using
the example of monuments of the Second World War.

The article uses such general scientific methods of research as analysis, synthesis, deduction, induction, and the systematic
method, which are based on reliable facts, the collection and analysis of which was carried out using methods based on the

observation and study of military tourism activities.

Keywords: military tourism, tourist resources, geospatial organization, integration, tourist flows.

Formulation of the problem in general. Today, a
characteristic feature of the economies of almost all
countries of the world is the extremely fast pace of
globalization, which radically changes the relations between
the subjects of the world economic system. In addition, as
evidenced by the scientific works of researchers, the current
state of development of the processes of the economic
system today is characterized by a state of close
interdependence of the countries of the world. In the
conditions of economic collapses — economic, financial,
economic crises, there is a tendency to minimize the
duration of the negative impact of these phenomena on the
economy of various countries, especially those with an
insufficient level of economic development. In such
conditions, all countries of the world are looking for effective
ways to preserve their economic, financial, and energy
security and strengthen their international competitiveness.
One of the most promising sectors of the world economy,
which significantly affects the development of the state, is
the tourism industry. Even under the conditions of a crisis,
the role of tourism is constantly growing, because it
contributes to the increase of jobs, the inflow of currency
income to the country, and is a source of replenishment of
budgets of various levels (Bezuhlyi, 2007).

Analysis of recent research and publications.
Such scientists as |. Bezugliy, M. Boyko, V. Vecherskyi,
V. Yevdokymenko, V. Yermachenko, H. Zinoviev,
I. Kartashevska dealt with the problem of researching the
geospatial organization of military tourism and the integration of
regional tourist space into various forms of national tourism,
V. Kvartalnov, V. Kyfyak, M. Klyap and others.

At the same time, military tourism in Ukraine is not
sufficiently developed. As one of the belligerent states in the
Second World War and the birthplace of Eastern European
culture, Ukraine not only has deep historical and cultural
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traditions, but also has an atmosphere of modernization as
well as its own culture. However, until now, there are no
regulatory documents on the organization and development
of military tourism in Ukraine, and the definition of "military
tourism" itself is absent in the Law on Tourism.

At the same time, as evidenced by the analysis of literary
sources, the issue of studying the peculiarities of the
geospatial organization of military tourism in Ukraine, as well
as in the study of algorithms for the integration of the
regional tourist space into various forms of national tourism
by determining the geographical prerequisites for the
distribution of tourist resources for the effective organization
of military tourism, has not been studied enough. To date,
scientific economic and touristic practice lacks a clear
concept of the development and operation of a toolkit for the
construction of a regional tourist space, uncertain
influencing factors on the formation of a system of geospatial
organization of military tourism in Ukraine, project-research
work in the direction of researching technologies and ways
of functioning of an effective system is unsystematic
distribution of tourist resources, the content, forms and
methods of such work are not sufficiently disclosed.

Formulation of the goals of the article (statement of
the task).The purpose of the article is to analyze the
geospatial organization of military tourism in Ukraine, as well
as to study algorithms for the integration of regional tourist
space into various forms of national tourism by determining
the geographical prerequisites for the distribution of tourist
resources for the effective organization of military tourism.

Methods and methodology.The article uses such
general scientific methods of research as analysis,
synthesis, deduction, induction, and the systematic method,
which are based on reliable facts, the collection and analysis
of which was carried out using methods based on the
observation and study of military tourism activities. Such
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studies do not involve the creation of an artificial,
experimental situation to identify and collect the necessary
facts. These facts are real events of military tourism that
took place in the course of military tourism activities.
Descriptive and explanatory methods were also used,
reflecting the facts concerning little-studied objects and
phenomena of military tourism; explanation of causes and
causal relationships between facts. Methods of theoretical
research are included, in which, in addition to a review and
critical analysis of the literature, there are own proposals
aimed at solving the problem.

Presentation of the main research material.One of
the most promising sectors of the world economy, which
significantly affects the development of the state, is the
tourism industry. Even under conditions of crisis, the role
of tourism is constantly growing, because it contributes to
the increase of jobs, the inflow of foreign exchange
earnings to the country, and is a source of replenishment
of budgets at various levels.

The analysis of the state and trends in the development
of tourism in Ukraine shows that the development of the
sphere is chaotic, without a purposeful comprehensive state
tourism policy, which leads to the outflow of funds abroad,
because outbound tourism dominates over inbound tourism.

The development of the domestic tourism industry
belongs to the European model of state regulation of tourism
activities, which is based on tourism as one of the priority
areas of development at the state level, where issues of the
development of the sphere are resolved at the level of the
ministry or the relevant branch body, which focuses its
activities on solving general issues and conducting an
effective marketing policy to create a positive tourist image
and promote the country's brand.

It should be emphasized that the positioning of the country
in the international arena, the development of the state brand
and the effective management of this process in modern
realities play an important role. The ability to create a positive
image of the country by highlighting its advantages, revealing
various aspects of identity, creative and thoughtful work
aimed at devaluing the objective-subjective negative
associative series, aiming at changing ideas about the
established image is a relatively new mechanism in the
arsenal of tools implementation of foreign policy.

International tourism for a number of developing
countries is the main item of export of services and one of
the main sources of foreign currency income for these
countries; serves as a stabilizing lever for the formation of
their budgets and credit-financial relations with other
states. The share of tourism in the national economy and
international trade has turned it into an important indicator
of world development.

As a result of effective tourism branding, a certain image
of the country emerges, which covers its past, present and
future. Successful branding of the state is a powerful means
of influencing international public opinion.

On the other hand, the tourist resources of the state are
a natural material basis and a prerequisite for the
development of the tourism industry as a whole, which
currently plays an increasingly important role in society,
economy and life.

In the context of studying tourist resources and building
an attractive tourist image of the country, such a type of
tourism as military will play an important role. Military tourism
is tourism at the sites of battles and historical battles for all
interested, as well as for veterans and relatives of fallen
soldiers, visiting existing and historical military facilities and
training grounds, combat naval ships, submarines, riding on
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military equipment, shooting weapons on training grounds
and shooting ranges, participation in military exercises and
maneuvers, staying on training grounds as spectators — a
military tour, which also includes tours to visit military
concentration camps and prisons.

The geospatial structure of military tourism refers to the
spatial economic relations in which different departments of
the tourism industry compete with each other, rely on each
other, and complement each other in the geospatial scheme
of a geographic region (Boiko, 2009).

MocnigoBHMI po3noain pecypciB BiNCLKOBOIO TypuU3my,
CrMpatunChb Ha LeHTpanbHi MicTa, BUXoauTb 3 yMoB The
consistent distribution of military tourism resources, based
on central cities, is based on the conditions of natural
regions, historical relations and certain economic and social
conditions and, according to the needs of tourists, through
development and construction to form a characteristic tourist
space, includes the following elements (Vecherskyi,
Polishchuk, 1994):

e Points of Interest;

e transport;

e accommodation;

¢ auxiliary means and infrastructure.

Monuments of military culture and places of military
events include:

o fortresses;

¢ defensive walls and ramparts;

e memorial places of battles and battles;

¢ military memorials;

e monuments;

e obelisks;
¢ places of military burials.

Let's take a closer look at the process of integration into
various forms of tourism. This process occurs through general
planning to form a hierarchical system with clear organization
and coordinated activities (Yevdokymenko, 1994).

According to the requirements of general planning,
transportation network, information exchange, financial city,
common market, industry chain, science and technology
development and environmental protection, realize macro-
morphological integration, which not only integrates the city
and the hinterland to a high degree, but also requires that
cities were closely interconnected in space so that there
were no marginalized areas, with multi-centered separate
zones formed with many elements of very dense fog
structures (Yermachenko, 2007).

It should be noted that without regional integration of the
spatial market, regional economic integration would be
impossible, therefore it is extremely important to remove
obstacles to regional cooperation and create a basis for the
integration of the tourism regional market and the economy
to ensure the free flow of various factors of production
through the market; with regard to products that interfere
with production factors, raw materials, interregional
functioning, such products should be decisively eliminated;
with the help of production factors such as:

e capital;

¢ technologies and personnel;

e property rights, tourism, culture.

The integration of the industry consists in building a
division of labor and a system of cooperation of a regional
industrial structure with a clear division of labor and close
connections (Zinov'iev, 2005).

It is necessary to constantly progress the modernization
and improvement of industry, to make industrial planning
and development based on long-term schemes in terms of



FEOrPA®IA. 1/2(82/83)/2022

~107 ~

food, housing, transport, tourism, entertainment and health
care, to build an efficient industrial system to more profitably
realize industries and more rational planning, promoting
thus the harmonious and sustainable development of the
entire industrial system (Kartashevska, 2000).

The industrial integration of the tourism space should
improve its content through the development of the cultural
industry, paying attention to enriching the connotation of
tourism culture, improving the quality of the industry, and
ultimately form the integration of culture and industry and form
a mutual promotion, complementary and mutual prosperity
pattern between industry and culture (Kvartalnov, 2002).

At the same time, it is necessary to fully integrate various
traffic routes in the region. If the region does not have a
convenient and well-established transportation network, the
factors of tourism, manufacturing and raw materials will be
severely limited, and satisfactory integrated development of
the regional economy will not be realized. Therefore, it is
important to constantly speed up the connection and
development of urban roads, vehicles and auxiliary facilities
of provinces, cities and towns in the region, jointly improve
and promote the formation of advanced regional
transportation hubs, promote economic development and
renewal, and promote the rapid development of
transportation in order to realize the integration of tourism
space and three-dimensional transport (Kyfiak, 2003).

In addition, with the constant improvement of
technologies, computer and network technologies,
information technologies penetrate into all aspects of social
life and economic development, therefore the status and role
of the integration of informatization in the tourist space in
Ukraine is constantly growing in regional economic
integration (Kliap, 2013; Shandor, 2013).

It is important to promote the intelligent management of
informatization in tourism with the help of information
technology, communication and network technology, to
implement technological management and network
management through the wide use of information
technology in order to improve the efficiency of service and
management as a whole, and to implement the exchange
and sharing of information resources (Krachylo , 1987).

To implement the integration of regional institutions in
tourism, it is necessary to standardize the policies and
institutions of different regions, establish and improve
tourism rules and regulations, implement tourism policies
and regulations, formulate unified legal norms, market rules
and government behavior to ensure institutional norms and
legal guarantees for development regional tourism and
economy (Kurylo, 2003).

It should be noted that the structure of the organization
of military tourism is based on the geographical distribution
of tourist resources, with the premise of convenient
transportation, as well as on the principle of mutual benefit
and complementary advantages between scenic spots,
achieving a common function of tourist attractions, tourist
routes, tourist products, tourist accommodation, the market
of tourist sources and other factors, in order to form an
integrated, orderly and unified system in an unevenly
developed geographical area, to achieve cross-regional,
inter-sectoral integration and optimization of tourist
resources as a whole, to achieve the goal of
complementarity of resources, market and development,
additional development and effectively promoting the
accessibility, diversity and richness of tourism in such a
way as to promote the vigorous development of military
tourism (Liubitseva, 2003 a).
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At the same time, the organizational structure of the
military tourism space makes military tourism resources,
goods, services, transport and facilities in different regions
organically connected to form a stronger comprehensive
entity characterized by comprehensiveness, diversity,
integrity, privileges and service characteristics (Liubitseva,
2003 b).

From the perspective of the spatial organization of the
military tourism structure, in a certain regional range, each
tourism market is in a scattered state, with relative
independence, but from the perspective of the whole region,
each tourism market is in the relationship between a point,
aline and an area.

Based on functional differentiation, through different
levels and types form an orderly integrity, in order to
promote different types of tourism market to form the
overall benefit with agglomeration and increase, and the
integrity is more capable than the sum of the parts, which
is not only a single and independent dispersion , but also
a comprehensive and unified combination that could
significantly increase the external attractiveness of military
tourism products (Chzhan, 2009; Siu, 2009).

The spatial organizational structure of military tourism is
developed based on the division of labor and cooperation
between different regions and industries. lts goal is to
achieve win-win results through cooperation and the
harmonious and sustainable development of the military
tourism economy (Chzhan, 2010; Chzhan, 2010).

Thus, in the process of developing the strategy of military
tourism, it is necessary to constantly observe relative
balance and dynamic coordination between regions, to
make general planning and coordinated development of
various tourist resources in different regions, to understand
the characteristics of their preservation, it is necessary to
rationally separate local standards, and not simply pursue
excessive development without observing the balance.

Conclusions to this research and proposals. Therefore,
it is important to competently and harmoniously model the
system of military tourism development at the regional
level in order to ensure the sustainable development of this
type of tourism throughout the country. The distribution of
military tourism resources, based on central cities, is based
on the conditions of natural regions, historical relations and
certain economic and social conditions and, according to
the needs of tourists, through development and
construction to form a characteristic tourist space, includes
such elements as landmarks facilities, transport,
accommodation, aids and infrastructure.

Our country has a lot to be proud of, including from the
point of view of military history, so there is nothing surprising
in the fact that Ukrainian citizens have a rather high level of
patriotic sentiment and sense of national pride.

Military-patriotic tourism has an important educational
function. It is of great importance for the formation of a sense
of national self-awareness and love for the motherland in the
younger generation.

Taking into account the significant corresponding
potential, as well as problems with financing the Ukrainian
army and enterprises of the military-industrial complex, |
believe that military tourism should take place in Ukraine
as an alternative way to solve financial and material
problems, as well as an effective form of popularizing the
country abroad, forming its tourism . image, education of
citizens' patriotism.

Military tourism in Ukraine can and should become a
source of significant replenishment of state and local
budgets, an important source of funding for the army, a
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means of publicly accessible and full-fledged recreation, as
well as an effective form of familiarization and study of the
military-historical heritage of the nation and the state. Which
is undoubtedly important for the patriotic education of all
citizens of the country.

References

1. Bezuhlyi I. V. (2007). Napriamy udoskonalennia terytorialnoi
orhanizatsii rehionalnoi rekreatsiino-turystychnoi systemy [Directions for
improving the territorial organization of the regional recreational and tourist
system] / I. V. Bezuhlyi // Formuvannia rynkovykh vidnosyn v Ukraini. — Ne 8.
—S. 93-97. (In Ukrainian).

2. Boiko M. H. (2009). Turystychna pryvablyvist  Ukrainy:
zakonomirnosti formuvannia ta oriientyry rozvytku. [Tourist attractiveness of
Ukraine: patterns of formation and landmarks of development] / M. H. Boiko
/I Investytsii: praktyka ta dosvid. — Ne 16. — S. 22—-34 (In Ukrainian).

3. Vecherskyi V. V., Polishchuk A. A. (1994). Metodyka doslidzhennia
kulturno-istorychnoho i pryrodnoho potentsialu yak resursu turystychno-
ekskursiinoi diialnosti // Problemy rozvytku turyzmu v Ukraini i zavdannia
vidnovlennia istorychnoi pam'iati narodu zasobamy turyzmu: Tezy dopovidei
i povidomlen Vseukr. nauk.-prakt. konf. [Methods of research of cultural,
historical and natural potential as a resource of tourist and excursion activities
/I Problems of tourism development in Ukraine and the task of restoring the
historical memory of the people through tourism]. — Kyiv — Kosiv, 1994. —
Ch. 1. = C. 149-152. (In Ukrainian).

4. Yevdokymenko V. K. (1996). Rehionalna polityka rozvytku turyzmu:
Metodolohiia formuvannia, mekhanizm realizatsii: Monohrafiia. [Methodology
of formation, implementation mechanism: Monograph] — Chernivtsi: Prut. —
S. 200-287. (In Ukrainian).

5. Yermachenko V. Ye. (2007). Istoriia turyzmu. Konspekt lektsii dlia
studentiv napriamu pidhotovky 0504 "Turyzm" [History of tourism. Synopsis
of lectures for students in the direction of training 0504 "Tourism"]
/'V. S. Yermachenko, Yu. Yu. Ivashchenko, Yu. M. Kotelnykova. — Kh.: Vyd.
KhNEU. — S. 88-96. (In Ukrainian).

6. Zinov'iev H. O. (2005). Napriamky rozvytku industrii turyzmu u Kyievi
/I Turyzm: Teoriia i praktyka. [Directions of development of the tourism

Oxu6o0 Llyn, acn.

industry in Kiev // Tourism: Theory and Practice]. -Ne 1. — S. 32-34. (In
Ukrainian).

7. Kartashevska I. F. (2000). Heohrafichni aspekty piznavalnoho
turyzmu. Rynok ekskursiinykh posluh.[Geographical aspects of cognitive
tourism. Excursion services market] — Simferopol: Piramida-Krym. — S. 87—
139. (In Russian).

8. Kvartalnov V. O. (2002). Turyzm: Navch. posibnyk. — M.: Finansy ta
statystyka [Tourism: Textbook. manual. — Moscow: Finance and Statistics]. —
S. 299-315. (In Russian).

9. Kyfiak V. F. (2003). Orhanizatsiia turystychnoi diialnosti v Ukraini
[Organization of tourist activity in Ukraine] / V. F. Kyfiak. — Chernivtsi : XXI. —
S. 276-300. (In Ukrainian).

10. Kliap M. P., Shandor F. F. (2013). Suchasni riznovydy turyzmu:
pidruchnyk. [Modern varieties of tourism: a textbook]. — K.: Znannia. — 334 s.
—S. 277-321. (In Ukrainian).

11. Krachylo M. P. (1987). Heohrafiia turyzmu: Navch. posibnyk. — K.:
Vyshcha shkola [Geography of tourism: Textbook. — K.: High school. — S. 88—
154. (In Ukrainian).

12. Kurylo T. V. (2003). Stanovlennia i rozvytok zakonodavstva pro
okhoronu kulturnoi spadshchyny v Ukraini: istoryko-pravove doslidzhennia:
Avtoref.[Formation and development of legislation on the protection of cultural
heritage in Ukraine: historical and legal research: Abstract] 12.00.01 / Kyivan
National University of T. Shevchenka. —K.: Vyshcha shkola. —208 s. — S. 2-18.
(In Ukrainian).

13. Liubitseva 0. O. (2003 a). Heoprostorova orhanizatsiia
turystychnoho protsesu: Avtoref [Geospatial organization of the tourist
process: Abstract] 11.00.02 / Kyivan National University of T. Shevchenka. —
K., 2003. — S. 8-28. (In Ukrainian).

14. Liubitseva O. O. (2003 b). Rynok turystychnykh posluh yak ob'iekt
heohrafii turyzmu [The market of tourist services as an object of tourism
geography] // Ukrainian geographical magazine. — 2003. — Ne 2. — S. 43-51.
(In Ukrainian).

15. Chzhan Lina, Siui Aisia (2009) [IUFR4EESREERT]
/I Literature of Shandong. — Vyp. 60 (S1). — S. 102-104.

16. Chzhan Sinmin, Chzhan Yan (2010). [ZBEHENRESHT]
/I Journal of Huainan University. — Vyp. 12 (2). — S. 16-18.

Hapinwna no peakonerii 25.02.22

KuviBcbkui HauioHanbHUI yHiBepcuTeT imeHi Tapaca LLleByeHka, KuiB, YkpaiHa

METOAWKA OOCNIMKEHHA FEONPOCTOPOBOI OPIAHI3ALIT
BINCbKOBOI'O TYPU3MY B YKPAIHI

Y KkoHmMekcmi eug4yeHHs1 mypucmu4Hux pecypcie i no6ydoeu npueabnueo2o mypucmu4yHo20 iMiOXy KpaiHu eaxuee 3Ha4yeHHs gidizpie makul
pi3Hosud mypu3my, sik gilicbkosull. Bilicbkkosuli mypu3sm — ye mypu3m Ha micysix 6oie ma icmopuyHux 6ume Ons ecix 3ayikasseHux, a makox ons
eemepaHie i poduyie 3a2ubnux eoiHie, eideidaHHs iCHyrO4UX ma icmopuYHuUXx silicbkoeux 06'ckmie i nosizoHie, 60iliosux MOpcbKux Kopabiiie, nid-
800HUX YOBHie Ha Mosi2coHax i 8 mupax, y4acms y gilicbkoeux Hag4YaHHsIX ma MaHeepax, nepebyeaHHs1 Ha nosi2coHax sik ansidayie — minimapi-myp.
Mo makux makox MoxHa eidHecmu i mypu Ha ei0ei@aHHs1 B0EHHUX KOHYmMa6bopie ma 8'A3HuUub?

Pa3zom i3 mum, eilicbkoguli mypu3m e YkpaiHi HedocmamHbo po3euHeHull. Sk o0Ha 3 eororoqux depikae y [pyeili ceimoeili giliHi ma 6ambkie-
wuHa cxioHoeeponelicbKOi Kynbmypu, YkpaiHa He minbku mae 2nnu6oki icmopuyHi U KynbmypHi mpaduuii, ane i ammocghepy MoOepHizayil, a makox
enacHy Kynbmypy. YkpaiHa 36epeana eeniuky Kinbkicmb padsiHCbKux gilicbkogux 06'ekmie, 036poeHHsI ma mexHiKu, ekitoYaroyu Had3euYyaliHO YHi-
KanbHi 10epHi 06°ckmu, gilicbkosi 3a8o0u, Micys silicbkosux Jili. Pecypcu gilickkogo2o mypu3my 8 YkpaiHi € dyxe 3HayHuMu, 6aeamumu Ha munu
ma maromsb eesiuke 3Ha4eHHs1 0111 (1020 PO38UMKY.

Po3ansinymo noHsimms "silicbkoguli mypu3m", 8usHa4eHO ¢hakmopu, w0 ensuearome Ha PO38UMOK 8ilicbKO8020 Mypu3my, ChopMYysIbO8aHO Yini
ma npuHYyUnu po3eumky eilicbkkoeo2o mypu3smy, npedcmaesieHo meopemu4Hi 3acadu AoclioXeHHs1 2e0lPOCMOPOEOi op2aHi3auil silickkoeo2o mypu-
3My 8 YKpaiHi. BusienieHo HanpsiMu ma npobnemu po3sumky gilicbkogo2o mypu3smy. [To0aHO OUiHKYy MOmMoYHO20 pigHs1 po3eumKy cghepu 8ilicbkogoao
mypu3my 8 YkpaiHi, ouyiHKy ennugy cgpepu mypusmy Ha coyiasibHO-eKOHOMIYHUU PO38UMOK KpaiHu 8 yinomy. BuszHa4eHO rnepcriekmueHi Hanpsimu po3-
sumky cehepu silicbkogoz2o mypu3smy. [TpoaHanizoeaHo anzopumm iHmezpayii pe2ioHasbHO20 MypPUCMUYHO20 MPOCMOpPY 8 Pi3HOMaHimHi ¢hopmu Hauyi-
OHaJIbHO20 Mypu3My, a makKox ideHmudgbikoeaHo 2eozpacghiyHi nepedymosu po3nodiny mypucmuyHuUx pecypcie Ons eghekmueHoi opaaHizauyir eilicbko-
8020 mypu3my. O6rpyHmoeaHo HeobxiOHicmb po3pobeHHs Ui 3acmocyeaHHs1 y pe2ioHi KoHyenuii 8ilickkoeo2o mypu3my e YKpaiHi.

Mema cmammi nonsizae e aHanisi npobnemMamuku ma nepcrnekmue po3eumky 8ilicbkogo2o mypu3mMy e YkpaiHi Ha npuknadi nam'smok
Apyaoi ceimoeof giliHu.

BukopucmaHo maki 3a2anbHOHaykoei Memodu OocliOKeHHs, K aHani3, cuHme3s, 8edykuyisi, iHAykyisi i cucmeMHuli Memod, 8 OCHOB8I sIKUX Jle-
Xamb docmoeipHi ghakmu, 36upaHHsI ma aHani3 sikux 30ilicCHeHO 3 8UKOPUCMaHHSIM Memodie, 3aCHO8aHUX Ha CrIocmepeXXxeHHi ma aug4YeHHi gilicb-
KO80-mypucmu4Hoi dissibHocmi.

Knro4voei cnoea: sitlicbkoguti mypu3m, mypucmud4Hi pecypcu, 2e0rpocmopoea opaaHizauyisi, iHmeapauyisi, mypucmornomoku.
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